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POSITImts IH THE DIVISION OF COI.fMERCIAL FISHERI'" 

The Division of 'Commercial ~isheries,· a it nam . dicat 
eerned with the 'activities and .welfare of the c~mm~rcial fish~ri ~ 

F 

Stf'.te·s and i t~ · Terr~'t.ories. . .Ip so .far . as it !3 rves · th~ p blic 
i ,sron acts Inrgel'y' 'as a ser~ic.e a: e'ncy for t 'he fi herv in u t 
incluo.el . (I) ~xplorF\t~rY fi. ~hi~ t.o · d'etermi,ne o'h~rnc't r an 
ne'mo'n's trflte most .effective gear l'\nd . vessel tyPes; (2) in rp ti 
·rteveiop · methc)rl.s for . catc'hing , ' l1andling. pr~ces~in#?, pre erv n 
porti~ iishery proctucts and byproructs: ' r)) ret rmin~ ti bn of h~ c 
erties , anc. nutritive value of f'sherJ' pror.ucts fln yp 0 u ts : ( 4) 
improvem nt of fish cooker~ a.nq. home cannin mpth0 s; (5) t Yin 
tatloii. and plant operfltion:' (6) collectin , analy~i ng , an .. rL, 

,'of ' tne fi "hery indus tri es, such ' as volume And vAlue of th 
typ e s of gear anr. geogra1)hi~~l . C',rF'!~S, the r.uA~ti t y of p~ch trin of 
tion 'of ' fishing craft, ,e~p.l<??T.lent in the fisher .' inru tr 'e s , the 
pr.ocessed fi~hery products , the activiti e s of craf t us ee n the 
And lA.nr,ings of fisher ~r proQucts .At. ,important fi he i ps arkl,,'t , ; 
Fishpry Hf',rket News Service' for the collect j.on, publicfltion, An . 
mRril·y' throur;h the i.ssuance of daily, narke't ne\<.'s report t>nd rf' i 
inform?tion on thp' current 1 anr.ings, , p roces sin, hipmpnt. e e 
flgP , imports, and o'th~'r pertinent fpctors rel <l t ing , to fsh r:,r 
veloping p,n(l, i ncrcR,sing mArke ts for fishe r y p ron uctr, · .r . r!:1 n 
Hs~isting the ' industry in the problem.~ of pro uction Anf~ ri trib 
tion of economic nl',ta on inYE'st!jl pnts, .. costs, employm~nt , 1;) 0 • A 
.fishing industry; "nn (10) collection of Cl .. r-1 tp on th A.Ct itip 
ti ves P .. S reclUired to R sur e th eir conformi t :{ wi th the ro'i s on. 
Mf1 ke ti ng Ac t , 

For purposes of effici ent And effec tive a rEloi tra t ' on the Y o r~ nf 
is ~ivided int~ five main sections" a" follows: 

Technological Section: The ctivi ies of thi S c o n 
and improving methods for Cel tching. hflndling. _ .. rE' ervinr . " 
fish ry pro ucts nd b~ror.uct ; co n uct n explo Cl 

and improving pre ervl'\tives for fl hi ear and e ui 
a n ~ronucts havin greater co mercial vpl e; 
t e , ?nd nutritive Alue of fishery ro uct an 
strf't· me thoc .. for h orne cFl nnin end f~sh cook r . : " 
ation an An tation, preparing a n is e in t 

(> ti e:, t :'ons; n p. i nt a inin, co n . ul ti 
u~try, the g neral p lic, an F 

.' .. 
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The ·Service rna intains five technologica.l l aboratories, . It)cf'ttec'l. a t College Park, 
M~r:vland ; SeRttle, Washing t on; :Boston , HASsAch:use ttG; Ketchi '1'1n , Aln IUt; snil HRYAe:tE'Z, 

Puerto Rico; anc't a few small field stntions. ·J'hese emplo~, a total of flpproximf'ttel ,Y
~n chemi s ts, engineers, bacteriologists, pha.rmFtcologists, technologists, Eln{i nO!l
profesRional emplo yees . 

Market News Seot ion: --This Section collects and disseminntes curr en t informE-ltion, 
primarily through the issuance of Mily rna ket news report El.no. a,dio broP.ncastf!, on 
the pro~ucti on , shipm~nt , receipts, m~rketing , storage, nnd import of fishery prod
ucts~ It includes eight field offices in inportant fisher' enters c nd a small 
supervisor? and coordinating staff in irlashin ton. Fron its offi ces in the no t im
port?nt fishing areas, ristributing points , ?n0. primnry mFlrkets in the country - New 
Yor k , Boston, Chicago, Senttle, Sa n Pedro, New Orleans, Jacks onville, pnn HAmp~on, 
Va. - is iSSUA0. ourrent information on well over hnlf of the production . of , ~nibl~ .. , 
fishery commodities. , . ' 

. " . . . 
Its me.rketing speciplists in the cities menti on!" ~.nd its mprket new pids . in 

the smaller ports in ench Ftren Arp. in {l.Ftily contnct ... Ii th f1 hermen, shippel"sy,whole
sll ie deA18rs a nd buyp-rs, importers, trAnsportntion companies, P!ld frpezpr~. In
formE1 tion r egarding I t'lllcli ngs, receipts, shipments, prices, coln.-s tor?ge l!lovel!lpnts , 
a nd imports is collect e~ , compiled, annlyzed , an r e l ef'tsed from ef't ch field .office 
in the form of mimeographed dFtily reports l'l.nd by tel grf'tph and P .io . Summari zed 
informption is ipsued in weekly, monthl:v, nnd E\.nnupl summnries . The staff inc~u e 
?bout 25 fishery mp r keting "pecialists pnrt non-professional mpl o:vep" And About 
35 pnrt-time ~·~rtrke t NeVIS Aids. 

StEt.tis ti CEll Section: -I t is the rpspons ibili ty of the S t:> tis ticRl Sec ti on to 
collect, Etnd mllke [lvailFlble to the fishing industry , FeclerF'.. n StAte agencies c on
cerned with the fi sheries, pnd . others~ information relEttin? to the ~~plo ~rme nt of 
commer9if'.1 fishermen pnd shore ,,'orkers, fishing crEtft An gear in the fi sheries, the 
volump. 1:1n(l value of the c8tch FInd the p ro uction of IDf'lllufp ctur e . fi hpry proc.ucts . 

'I'hpse ·dfl tp ;;lr f' collectfld · by mA il from Wflshin t n, D, C., b .T field a~ents sta
tioner. in V',,,,rions sp-otions of th e country, Cl.nd frol!l Fec.er?l c nr .. StptP. Ftge.ncies • . The 
inforrne..tton obt a.inen. is; rele,.eed in 'current statistical bulletins ,.' Bn . .. in the Et!lnUftl 
fisher~r sta ttptical r~!> ol't . i~~upd by the 'Fis!l ;mcl Wildlife Ser 'ce and . n ' other 
Fe.derc:~l .8,nr. · j nc.ust:ry ··publica.tions . The. informFltion collpcted ser es s a. ~uide to 
the fishE'r~r trEtde i n the conduct of its usi ness activi ties and furn' shes the bi
olodst wl th inform!'1 t ion whi ch assists :n determin ng th~ can .itirlO of thp stock of 
fish ·anc1. shellfish . T!le stA.ff .include s Ftbout 30 stCltisticians , .<'ishpry mark:eting 
s:opciElli~, ts, fI.nd non-pro fess iona l emp1;oYfles . 

·ECClMmics al)~ ; C00perEttbre Marketing Section: --This Sf!ction cnnc\ucts 'studies on 
the economic.>s of .v~,ri. ous ' P!l~SflS of the ~ishe:rY .indus tri es , pFlrticul11.rl:v. markf.' tint;. 
It ?lso a.n~l'Tzes and ev:al1.lptes ·economic dA.t:a ·Qotaincd b:v other sectto ns of the .. Div
i5ion or b~r other governmpnt?.l I'1.:f;encies. . , .It sturies costs of proc1.uction ~nd dis
tribution, mark-ups . on cHfferent speci es ·8,nd.C.Uts of fish on Bll is.tri bution levels, 
~1nr~ imr el'\ tments and ,earnings of the fi.sher~r .. i ndustr~. es . It mEtkes . '.nouiriRs : O!l price 
n.eve lopments nnd the -.interr el a ti on of th . .z acti vi t ips of .thp. Di visi on ' of Commf'rc·i;a.l . 
::fisheries with t hose of other f.;o v erni!lpntal agenci es. It i.nvp.~q~C'l t ps tr/'lnsp0rt~tiQn 
a nc. related. probl ",ms. The Section ·furthe.r s·t'.:ldi·ps the. l?bor situption in the .fish
pr~r i nr.US tr ips ann. T:lA.kes i,nclUir.i es on .~mpl(}y:mpn.t ;;Incr ('!~,rnings of fi .s;hermen 1'lnd. shore 
'Horke-rs, their social security, h t>Alth concUt1.o!lS ;:Jnn. probl ~rns a riSing from OCCUP(l
tionF. l disp~ sf's, Rnd nped for hospital i zati on. The. Section ~,s !';is ts in adrninis tpring 
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the Fisher~ Cooperative ' Ma'rketing Act ' 0/ J~e: 2·5· ... I 0:34 ... ''by ' s.tun.;i~ . th~ ' i~,~ 10p~ent 
of Fishery Cooper~ti ve Associations, their acti vi ties, imrestments . ann tneir 
profi tabil1·ty for> their members. The results 'of .the . :stu(Hes ofte.n .forp th~ bAsis 
for action progrRms in the .aid of the fishery indus try, in the intere.s t of .. impr.07ed 
and more profitable practices. The staff includes economis ts, statisticia ns. an~ 
non-profes's ional employees. 

Market Development S&Ction~ -The l1arket Devp.lopment Section fos ters the de'Telop
ment and expanSion of markets for fishery products of domestic origi n. It assists 
in the solution of fishelfY' pr'oblems of production, r.istribution, marke ting , and 
consumption, R.nd sugges ts as well as encourages new o.evelopments in th e£f'e fields, 
In the course of this work, the Section cooperates in certain . a,ctivit ies wi th a \<,. ne 
,ra:t:'ipty of commArcial interests. with consumAr interests such as groups of house
wives anc. stufl.ents, and with public 6.ntl private institutions . The wi~ er ~n~. more 
int ensiv~ USe of fisher~' pro ducts thereby is encoure.ged bv t hp Sect i.o n's work. Help 
is g i',en in planriin~ the introduction of new pro(lucts nnd. in making use of mod.ern 
0.e'lE'lopments in all phases of marketing such as public r pl E'.tio ns . pub~ iaity . ad
vp.rtising,· demonstrations. tra.nsportation, prApf1.. r E'l tion . ppckflp.ing. displ;:w . Quality 
control. co()kE'r ~r , and sanitation. 

A home economist develops new r ecipes and demon~trntes the pr eparati on. prespr
va.ti0n, and cookpr ~r of fish er y products . whil e fj, ,,, ld men C<'1 1'1';T .out other phases of 
the> program. 

T·h e Section is neveloping a stock of ma.teriAls for U S!'7 in .salps promotion And 
market dAv8lopm Rnt a n d education~ This includes motion pictllr.p· films. photographs. 
fish cook books . post er suggestions. and other visual 8.i 0..s. ·. The Sec ti on a lso com
piles trade lists such as lists of procAssors and ~is tributors nnd lists of poten
ti l'l.l bUYArs of f:i.shery products. 

Th p sta.ff incluo.e s fishery marke ti ng sp~ cifl,lists. fl hor.'II:> pconomist . ~.n~_ an 
.informa tion specia list. 

GENERAL 

All positions in the Division of Co~m p. :rc'i 8.l Fishpri es [:I r p sub jr-c't to Civil 
S F' rvice rul e s a nrl. regula tions . . Alf full time employees mus t serve Cl probAtionary 
p erioo. of o ne year before the i r 'appointn1~nts ca n b e made pe r mane nt. 

With refere nce to educ~tion a nd experience. the r e Q ~i1' ement s ~i ffer a ccording 
to the pos iti on involved. 

Statis t i cia.ns. statif'.tical a.gen t s. and' fishe r~{ IDArketl ng specifl.lists should 
htwe coll e?e trAining in fisheri es . stn.ti s tics . '!)usinesf'. ?n.mi ni s trAtio n. or account
ing. A c ertain amount of full~t ime pAid experience i ~ co nnpc t ~o n with pconomic 
fishery investig?tions, or the cO!!'lIDprcial producing . proces si~g . or mArke ti e; of 
fishe r y pr00ucts also is r eouisi. te. 

3 



Loca.t io n Actdres s . . ' . , ' tn Charlse 

STA'I'I;:J'l'ICAL OFFIC!!!S 
W" BOOTJrnAY HARBOR f-1E. Fish and Wi Idl ife . Service , P . O. Box ,~ .•. • . ; . .. ..... " . D~irid A'. McKo\<m 
BOSTON ' lO, MASS.' Fi nh an(1 \vil~. lifEl Service', 253-:t- Northern Avenue' .• .• .. .• . lL E. Llndg r en 
GLOUCEST~' MASS'. Fish anr. il/Hdlife. Service , Rrn . 20') Post Office Blctg. (Horner Haberla nd. ,D. 

, . '. .. .... , .' . .. .. '(1(. ' H. Ml1:rchant 

Phone 

(Home ) 164 
LIbertv 1~1, - 4 

~420 

PROVINCETOWN. MASS. ' 
NEW 'YORK 7 , N. y~ 

Fi s,h ('me WU(11i f p S;p.rvic,e . Rm . 201·,P. '0. ' ~'uilding ... .. . Fr"a-nk Fra e1?nrt ghc. 

F is h Rn<1 iVildli fp Servic e .• 1 55 John Str'p'A't ' . ' •• .. ... .. .. .. "CR . T. lVbi tel('lRthf'r:B~E' ,lanan )_1l~ g2 - "'3 

:AV.oN, NEl¥' J ERSEV 
i'/'EEMS, VIRGI NIA 
S.A'TANNAE, GA. 
W. PALM BEACH, FLA. 

. ~AN PEDRO, CAL~F. 
"SEATTLE 1, WASH. 

'ASTORIA, OREGOn 

0'\ B.OSTOiT 10, MASS. 

KETC~IK'.AN. ) lliASKA 
F-i\;\fi'TQN, VI RGI ~nA 
COLLEG~ PARK, MD. 

.. , . (R. H. Wilf;o n 

Fish and Wildlife. Service , "9rRwer :9 , Avon , N. J . • .. V. E.Heffe lfinger Asoury PArk' (t;g~7M(Home) 
Fish "" n il. Wildl'if p Se rvic e , Gpnpr fl l D eli';~ry .... : ...... 'JflmeS ~.fhroton KilrnflrnOCy. 14F5 (Rome) 
Fish anct WilcUife Servi ce . Gpnf'ral Delivery ••.•.... Cli f~ord.:B.Lowde 

Fish ROO WilrHif C' Servic p. , P. O. '30x lQ66 •... .. .... AU9 tin L . Brown 
Fish fl.n(1 Wildl ife ·Servic e .. Rrn ; .g .. 'POgt 'Offi-ce ::31ne: .• C. ·3 . Tendi ck 
Fi sh a n" Vlilr.l if f' S p.rvice , 421 :;:Iel1 St . T~rm;nf\.l ••• (E . C. Hinsnale & 

('F~ 1,1. Wood 
Fish a nd ''iil (Hife Ser vice , 1 s t Na t' l '3n nk Bldg . ~, •. R. J. 3f' tt e ndorf 

MARKET DEVELOPMENT ,OFFICES 
Fisb nnd Wiinlif e Service , Rm . 710 , App r aisnr s Stor r-

~ llil(Ung , 40 8 Atlantic ,Av,:,nut;' •••........ , .. ...... ~rancis Ranclf' tt 
Fish al1~ vlildlife Sprvice, 1:. Q. Box 647 . :: .•.....• N. 'S . Wigutoff 
Fish a nd iViid;life Servi c E' , 2'1 So . Ki~ St: :P . O. Box ~ 64c. E . Chilton 
Fish an~ Wildl if ~ SprvicP , P. O. ' Bo~ 1?8 •... ~: : . .. . Sar~h P . Wpem 

., -., 

726 (Home) 
TErminal 2-~'~~ - ~ 
MAin 0740 - 1 -

Ll oprtv r)l" 

40 
, 8h - -7 
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