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INTRODUCTION

T.is is the second in a series of reports resulting from a Nation-
wide survey of fish and shellfish preferences of household consumers,
conducted under the auspices of the Fish and Wildlife Service in October
1951, Of 2,473 persons questioned concerning their individual house-
holds, 2,335, or 9k.L percent, indicated that their households con-
sumed some kind of fishery product, and only 138, or 5.6 percent,
indic ted th.t their households consumed no fishery product of any kind.
Many of the latter were small one - or two-person households. It is
interesting to note the high percentage of the population of the United
States which used fishery products (regardless of volume) during the
twelve months preceding the survey.

In those hoiseholds wiere fish and shellfish were used in some
form, giestions in detail were asked about consumption of fish and
shellfish, particularly frozen fish and shellfish. The questionnaire
stressed the latter items because of the more rressing need for market
expansion of these products and the trend in that direction. The fro-
zen fish and shellfish producing segment of the fishery industries
is plagued with problems of heavy imports, occasional oversupply, mis-
judging of market derznd, etc. Increased consumption offers a solu-
tion at least in part to these problems as well as a contribution to “
the well-being of consumers. It is in this spirit that the survey
was undertaken. However, the survey contains information of value to all
segments of the domestic fishery industries concerned with increasing
fish and shellfish consumption in the United States.

This report sumarizes the information obtained from the survey
on a regional basis for the four regions into which the sample has
been divided, namely, Northeast, North Central, South and West. A
map containing the regional boundaries is given in Figure 1 on page 3.

Fishery Leaflet L4O7 entitled, Fish and Shellfish Preferences of
Household Consumers - 1951. Part I - National Summary, has been issued
previously, Further reports summarizing tabulations by farm and non-
farm responses; income, etc., will be made under subsequent fishery
leaflet numbers., All of the material in these fishery leaflets will
be combined later into a final report. This report, in addition,
will give more detailed information as to survey methods, character-
istics, etc. than is shown below,




REGIONAL BOUNDARIES FOR REGIONS ~
COVERED IN THIS SURVEY




SURVEY METHODS AND CHARACTERISTICS

A copy of the guestionnaire which was used in the survey is re-
produced in the appendix. The persons questioned, mostly housewives,
were selected by accepted area-sampling methods to represent the en-
tire population of the country. A stratified random sample was used,
The stratification of the sample was based on criteria available from
previous censuses and surveys., Data on population by metropolitan
areas, non-metropolitan counties and geographic regions, density of
population, percent of persons engaged in agriculture, percent of
homes with mechanical refrigeration, and percent of women in the labor
force, conditioned the selection of the sample. In connection with
the probability aspects of the sample, the established two standard
errors, which are widely used in measuring the accuracy of the re-
sults in this type of:survey, indicate the range of error for esti-
mates made from the national sample or regional seamples to be with-
in relatively narrow limits.,

The following table shows the range of error for estimates
based upon the national sample of 2,473 respondents,

Approximate Sampling Tolerances ‘
(at the 19 in 20 probability level) 's‘

Size of Tabulated Percentage
10% or 20% or BO%Jor LO% or 50%
_90% 80% 70% 60%

Portion of the sample
from which percentage
is derived

Base - 100% (entire sample) 2,5 3.4 3.8 4.1 L2
Base - 50% of sample 2.9 3.9 L.5 L.8 5.0
Base - 10% of sample 4.0 T 8 6.0 6.3 6.5

The table may be applied to the data shown in the U, S. Total column in
the summaries beginning on page 1l herein. It shows, for example, that
the chances are 19 in 20 that a reported figure of 80 percent which is
based on the total interviews will be within plus or minus 3.4 percent-
age points of the true value (the value which would be obtained by taking
a complete census of the population). If this 80 percent were derived
not from the entire sample, but some group constituting only one-half

of the sample, the tolerance would be 3.9 percentage points.,
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For the first four columns in each summary which give the data for
respective regions a slightly higher range of error will apply than
that shown in the table above for the national sample. The figures
on the range of error for regional data may be computed from a simple form.
ula. The formula and the error data for estimates within a region
are available with the worksheets for this project. For all practical
purposes the error limits are relatively small except for a few of the
summaries which are marked with a foctnote to indicate that care must
be exercised in interpreting the data given in those summaries. They
are shown only to indicate trends or general tendencies with respect
to the problems which gave rise to the questions with which these
particular summaries are concerned.

The characteristics of the sample obtained in this survey are given
following the pages herein which give the answers to the survey questions,
For each characteristic five columns are shown, one for each of the four
regions and a fifth column which sums the regional figures into the
national total. The latter was given in Fishery Leaflet 407, Fish and
Shellfish Preferences of Household Consumers - 1951, Part I - National
Summary. In some instances the data given in that leaflet for these
characteristics have been revised. Where this occurs, the revisions
are indicated by an asterisk. Some of these characteristics can be
compared to available census and survey data and others cannot since
they do not represent the same concepts. Some of the more important
characteristics are comparable and show similarities to available
check data.

The tabulations of the replies to the questionnaire on a regional
basis are given on pages 11 to59. Like the characteristic (clessifica-
tion) data these sumnaries contain five columns, one for each of the
four regions and a fifth to siow the national totals of the replies.

The national totals were also shown in Fishery Leaflet 407, Fish and
Shellfish Preferences of Household Consumers - 1951, Part I -
National Summary. Some of the national totals shown in that leaflet
have been revised and in the same manner as the characteristic (class-
ification) data, such revisions are indicated by an asterisk.,

The summaries of the replies for each question analyzed are given
in percentages of the "number asked" or "number of answers" shown at
the bottom of the tabulation. The percentages in each column are
based only on the figure given at the bottom of the respective
column and therefore can be summed and checked only by individual
columns.



Because of their nature; some of the questions were asked only
part of the total number of respondents in a region or nationally and
the summaries are made accordingly. For most questions the number of
respondents asked the particular question is given at the end of a
summary or in footnotes thereto. The summaries for some questions had
to be made on the basis of number of answers given since some respond-
ents gave more than one reason in reply to a question. For the
majority of the summaries which are based on the number of respondents
asked each percentage in a particular summary may be applied to the
total number of households in the region or in the United States,
depending on the column from which it is taken; and may be considered
an estimate of the reaction of that group of the population, subject
to the range of error described previously. When the answers to the
questions are desired on a unit basis rather than percentages; simply
apply the percentages to the figure given under "number asked" or
"number of answers" at the end of each summary.

MAJOR FINDINGS

There are many interesting points which may be noted with re-
spect to household consumer preferences for fish and shellfish., Sub-
Ject to the ranse of error referred to in the previous section, the
followins estimates are made of the percentage of households—-within :
a region and for the United States as a whole--which used various *b
types of fishery products during the period of one year preceding
CUctober 1951. The percentages are based respectively on the follow-
ing totals of the number of respondents for each area and for the
United States, Northeast 685, North Central 732, South 734, West 322,
and United States 2,473

North-- North
Product east Central Scuth West U. S.
Z_ Z % 2 2
Fish:
Frozen . . s I 62.2 4L2.9 51.9 52e2
Fresh , L. . 764 62.7 71.0 71.1 70.0
Canned . . o 7901-} 79-9 7105 8352 7707
Cured .« « ¢ ¢ o s s » 291 21.0 9.9 23.3 20,3
Shellfish:
Frozen . . . e o« 19.4 22,7 14.3 23,6 19.4
Fresh . . e & & & 3545 18.4 2L..7 27.6 26,2
Canned . . . e o« 29.8 172 10.8 29.8 20. 4




The findings in the national summary to the effect that most house-
holds do not associate a particular season with more-frequent serving of
fresh or frozen fish or shellfish haw been found to apply similarly
in each region. For the nation as a whole and in three of the regions,
North Central, South, and West, most of the respondents do not associate
a particular day with the serving of these products. In the Northeast
area for all of these categories of products, except fresh shellfish,

a majority of respondents indicated that they served them on Friday.
This is the only area where Friday is particularly indicated to be a
"fish day". In this connection, it is interesting to note that there
is a correspondence between the data on day of the week served and

the data on the religion of the respondents which is shown on page 59 .

The survey indicates that most people can generally get the kind
of fresh or frozen fish or shellfish they want. Instances where res-
pondents indicated that they could not get a particular fishery
product which they desired were in the minority. The distribution system
for these fishery products as presently constituted seems to operate
effectively. It may be that inertia and close familiarity with the
present distribution system are the reasons for this. Although the
questionnaire was not designed to obtain definite information on this
subject, it is probable that the present distribution system could be
constantly subjected to improvement. This particularly applies
to the distribution of fresh shellfish in the West and fresh fish in
the North Central area and the West. In these areas and for these
products the number of respondents answering "yes" to the question "Can
you generally get the kind of fresh fish or fresh shellfish you
want?" was definitely less then the weighted average for the nation as
a whole. The data indicate a desire for these products but of course
some difficult economic and technological problems exist barring the
satiation of these desires which will require continued effort toward
their solution. In the meantime, frozen shellfish in the West and
frozen fish in the North Central area and West will provide the major
source of fish and shellfish requirements in these areas, as is in=-
dicated by the present purchase patterns shown in the above table on

page 6 .




The principal reason given for liking frozen fish and shellfish
was ease of preparation, and the principal reason given for liking fresh
fish and shellfish was taste or flavor. This was the case in each area
as well as for the nation as a whole, If it cost the same amount to
serve fresh fish or frozen fish, most households would prefer to serve
fresh fish., This again was found to be the case in each area as well as
for the nation as a whole. The majority of the respondents in the
North Central area answered in this manner in spite of the fact that
a majority in that area use frozen fish more often as compared to their
use of fresh fish, This again points up the lack of availability of
fresh fish in the horth Central area together with the problems
associated with that situation.

Individual species or products served are shown in detail by areas,
and nationally in the sumnaries of the replies to questions which
follow., The intensity or lack of intensity with which a particular
svecies or product is served within an area as compared to another
may be determined from the data shown. Some interesting features of
fishery products distribution for the nation's households are shown
in this cennection., A study of the question "What kind do you usually
serve?" for each of the various types of products will indicate the
following.,

Shrimp, both fresih and frozen, although the major item in the
Northeast, are not served as intensively there as in the other three
areas, Competition of other shellfish appears to be stronger there
than in the other areas., Oysters are an important fresh shellfish
item but do not rank high as a frozen or camned product. Fresh oysters
are an important item in households of the North Central area, <he
concentration of the use of frozen ocean perch fillets in the North
Central and Sou'hern areas is shown., The usual pattern of use of
locally caught fish is shown among the species named for fresh fish.
For cenned fish, some interesting information on distribution with
respect to households is given. Canned salmon is used relatively
extensively in the North Central and Southern areas whereas canned
tuna is used to a degree considerably less than the national average
use in these areas. On the other hand, canned tuna is used relatively
extensively in the Northeast and Western areas and in these areas
salmon is used less than the national average use, Such information is




illuminating and should be given considerable thought to determine

if any improvement in the distribution of these products may be made.
These are but a few of the fishery products for which regional-use

data is shown and information for many others is shown in the summaries.

Specifically, with respect to frozen fish, by far the majority of
persons fry tnis product when cooking it. This was found to be true
in all areas and particularly with respect to the North Central and
Southern areas, Most persons prefer to buy fillets and they prefer
them with the skins off. This was found in all areas and it is also
to be noted that steaks are used rather heavily in the West. The
type of store where frozen fish was last bought was predominately
the super market for all areas.

Frozen fish wrapped only in cellophane was the type of packaged
product bought most often in all areas except the West, principally be-
cause it was the only type of packaged frozen fish available for pur-
chase, although it was also indicated that that type of packaging is
the one generally most preferred. IMany people like the fact that you
can see the contents of this type of package. In the Western area
consumer-pack frczen fish is bought by a greater number of respondents
and it was also found that a greater number in this area prefer that
type of packaging. !Most people w.o use frozen fish feel that their
present consumption is about a maximum and that they would not
purchase any more because they use enough now. This was true for all
areas, However, for the South and the West the data show that lack
of availability of frozen fish 1is also of importance in restricting
the use of frozen fish in those areas,

With respect to consumer-pack frozen fish, a majority of res-
pondents in all areas preferred the one-pound size and a long,flat
shape. In all areas a majority of those respondents who had bought
breaded frozen fish or shellfish products like those products. There
is some interest in the purchase of a4 complete frozen fish or shell
fish dinner containing fish or shellfish, potatoes and vegetables in a
ready to-heat container. Although a majority of respondents in each




area indicated that they would not like such a product, the number
who indicated that they would like such a product is worth noting
in each region, Information on mail order purchase of frozen fish
was alsc obtained. Because of the limited number of replies to
some questions on mail order purchase of frozen fish and shellfish,
the summaries for those qguestions are reproduced subsequently pri-
marily to show general tendencies in each of the areas with respect
to this type of distribution. Purchase cf frozen fish and shell-
fish by mail crder was not found on a large scale., The indications
were that it is confined predominately to the North Central area,
Based on actual pumbers of responlents who answered "Yes" to the
question "If mail order were available, would you purchase it by
mail?" the North Central area and tne South gave greater indications
of possibilities for expansior of this service than the other two
areas,

The aforementioned are just a few of the major points of in-

terest developed in the survey and reported herein. Many more may
be found in the ensuing summaries,
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‘ SUMMARIES OF REPLIES TO QUESTIONS

Fro he

Have you served it during the past

Yes o . . .

No. . L[] L] L] : : : : : : : : :
Don't now. * £ ] L] @ L L ] o L *
Blm' etc. * L] L ] ° L] ® ® . L ]
Totals 1] * L] [ ] L ] [ ] ° L] °

' Number asked, ., « o o o & . .

Frequency of Use

year?

When was the last time you served frozen shellfish?

Within the past week.
¥Within the past month
Within the past year.
Don't remember. . . .
Blank, etec. . « . . .

[ ] [ ) * * .
. . . [ ] L)
e e e e o
° . . * L]

Totals.,'......

Number asked . 4 o ¢« « o o »

v

L] ® . [ ] .

North- North
east Centr South _W U S
o Sl sl sl sl o
19.4 22,7 4.3 23.6  19.4
80.3  76.8 84.7 76.1  80.0
o N 7 .3 4
03 ol -3 —.—: 02
100,0  100.0 100.0 100.0 100.0
685 732 734 322 2473
North~ North
ast Cen South  _West U
2 j % %
5.2 9.6 6,7 11.8 8.2
33.1 31.9 30.5 25.0 30.8
48,9 50.0 50.5 36.8 L7.7
8.3 6.2 12.3 23.7 11.0
L,5 2.3 - 2.7 2.3
100,0  100.0 = 100,0 100,0 100.0
133 166 105 76 480



Frequency of Use (Continued

Frozen shellfigh (Continued)

Is there any particular season that you serve it more often than other seasons?

North- North

= sl sl

| U.S

=y

.
E

SUIMMET « o o o « o o o = o o o o 9.7 4,2 8.6 2.6 6.5
Fall . » o o ¢ o c « o o o o o > 1.5 1.8 7.6 1.3 2.9
Winter « « ¢ o o o o o o » o o 4.5 13.9 12.4 1.3 9.0
Spring . .+ . .+ . o . C e e e e 2.3 5.4 2.9 5.3 4.0
Fall and winter. « - .+ + « « . . - 1.0 1.0 — "
Surmer and spring. . . . . . . . - 1.0 —_ - .2
No particular season . . . . . o 82.0 72.7 67.5 89.5 77.0
Totals. . - » o « » » « . . 1000 100.0 100.0 100.0 100.0
Kumber asked - » ¢ « o « = « « . 133 166 105 76 480

How often do you serve it in this season?

Data insufficient - not analyzed.

Is there a particular day of the week that you serve it?

North- North

I Sl Sl

bl

Monday . bR e m s s s e o -_— .6 — -— .2
Tuesday. o 6 & % @ o @ oW . —_— - —_— — e
Wednesday. « o « o o = o o o o o - 6 —_— -— .2
PRUTEdEY « s s« & s @ & & & & & .8 - — 1.3 oA
FridaY o o « o o o o o o o o « . 53.3 301 21.9 28.9  34.6
Saturday . - o « o o o s < o o 8 _— 2.9 - .8
SUNABY ¢ o ¢ o « o s o o o & o o — — 2.9 — .6
No particular day. . . . . . 45.1 66.9 72.3 68.5 62.8
Blank, etce. & ¢« ¢« ¢+ o . . . ~— 1.8 - 1.3 A4
Potalas « = s 5 s 5 4 & » 100.0 100.0 100,0 100.0 100.0
Number asked . « o o o « o o« o o 133 166 105 76 480
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Frequency of Use (Continued)

Frozen shellfish (Continued)

What do you particularly like about

Reasons given:

Taste:.oonoooo
Like flavor. . . . .
Uniformity of flavor

Ease of preparation: .
Easy to prepare. . .
Cooks better . . . .
Cleaned or cleanser . . .

s e e o o @
* o ° . .

Good for cocktaills, salads, etc.

Basy to store in refrigerator.
Avgilability: . . . . . ¢ . . .

Frozen easily available, . . .
Price: . . . . . o .

Cheaper. . . . . .
Miscellaneous: . . .

No bones . « - .« .

Like tenderness. .

Less odor. . . . .
Gives variety in diet.

e
Totﬂs. e o6 ® e ® * 8 e o o

Number of answers _/ . . . . . .

-/ Of ths 480 respondents asked this
gave more than one reason.

frozen shellfish?

North- VNorth

east Central South _West UiS,
270 . 30,5 _29.1 _39.8 3.8
. 27.1 28.9 29.1 37.8 30.8
" - 1.6 - 2.0 1.0
. _45.7 46,1 49,6 _42.7 46.1
. 42,9 43.0 1.9 41.7 K2.3
. 1.4 - — - 2
. — .8 Bel — 17

1.4 2.3 2,6 1.0 1.9
o 2.2 109  _ 6.8 _ 7.8 8.4
8 72 10.9 6.8 7.8 8.4
. 5.7 8.6 3.4 5.8 6.0
« 5.7 8.6 3.4 5.8 6.0
. 8.7 - — - 1.0
5 5.7 — - - 1.0
. 8.6 3.9 A1l 3.9 6.7
. — .8 1.7 1.0 1.0
. —— - .9 - 2
. — - .9 - ol
. 8.6 3.1 7.6 2,9 5.3
. 100.0 100,0 100,0 100.0 100.0
. 70 128 117 103 118

question some did not answer and a few
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Frequency of Uge (Continued)

Brozen shollfish (Contimued)

Can you generally get the kind of frozen shellfish you want?

Yes . . . . . . ..
No. . . .« .o

Don't know. . . . .
Blank, ete, . . . .

Totals . . . .

Nuamber asked. . . .

What lkind do you usually

Shrimp. .
Lobsters.
Crabmeat .
Oysters .
Scallops.
Clams . .
No particular

o 9 e © o o
° ° ° o °
o e

] L] [ o ° v

W e © o o o 2
[9
R

Totals « « o &

Number asked. . . .

° . .

ooooo

servel

L] ° L d o o ° o

9 ° ° ° °

North- North 3
eas ntral South _‘West __US,
ti i 2 3
82,0  78.9 77.1  73.7 78.5
2,3 7.8 11.4 3.9 6.5
3.0 3,0 1.9 5.3 i A |
12,7 10.3 9.6 17.1 11.9
100.0 100,0 100.0 JOO.0O 100.0
133 166 105 76 480
North~ North .
east C Sou West S
2 % 3 j K 1
54,1 83.1 77.1  76.3 72.7
30.8 9.0 4.8 o 12.7
12.8 2 16.2 10.5 10.2
2.3 10.8 2.9 3.9 5.6
114'.3 1@8 — 503 504
1.5 — 2.9 —— 1.0
6.0 1.2 10.5 7.9 5.6
12,8 110.3 = 144 1039 113.2 1/
133 166 105 76 480

1/ A few respondents did not answer this question and some gave more than one

specles so that total adds to more tham 100 percent.
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Frequency of Use (Contimued)

Fresgh shellfish

Have you served it during the past year?

North- YNorth

= Sl Sl sl il

Y68 & 5 5 & s + 5 5 5 & & " . 35,5 18.4 24,7 27.6 26.2
o, & ¢ v ¢ o 6 o o o o o o o o o 64.2 81.0 .5 71.4 73.2
Don't Know. o « v ¢ ¢ v o v o o - W2 L 1.0 .
Blank, etco e o °o & e © o e ® o @ 3 ."" '4 —— -3

Totals . o o ¢ ¢« v ¢ o o o . 100,0 100,0  100.0 100,00 100,0

Fumber askede o « o o « « + o o & 685 732 734 322 2473

' When was the last time you served fresh shellfish?

North~ North

-
g

Within the past week, . . . . . . 14,0 17.0 21.5 13.5 16.7
Within the past month . . . . . . 31.7 23.0 27.0 22,5 27.3
Within the past year. . . . . . . H43.0 52,6 34.8 30.3 40.9
Don't remember. . . ¢« « . « . . . 10.3 7.4 16,7 32.6 14,7
Blank.etcootancoooooo 1.0 Cea s s 1.1 ou

TotalS o ¢ « ¢ o o o o « o 100,0  200,0 = 100,0 200,0 200,0
Number asked . « o « o o « « o o 243 135 181 89 648 »

L Revision of figure shown in Fishery Leaflet 40? mmnm_mnm
o s c P I -N S
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Frequency of Uge (Continued)

Fresh shellfish (Continued)

Is there any particular season that you serve it more often than other seasons?

Fall s o e o o

Winter . -

°

spring o o o e
Fall and winter. - -«

No particular season

Blank, etces ¢ o =

Totals. . -

Mumber asked o

North- North

fast anirgl Sfugh Wegg UiS,
o e 11.1 2.2 4.4 6.7 8.0
......... o8 3.7 9.4 — 3.4
. 5w s os S w 9.1 19.3 10.5 1.1 10.5
c e e e e e 1.2 3.0 3.3 3.4 2.5
® 6 ©o o o au’ 592 2.2 — 1,8
5 ¥ ¥ % & 72.8 65.9 60.2 85.4 9.1 *
o o o o o °® h’oé 07 — 30“ )"’07
s « « o o X00,0 100,0 100,0 100.0 100.0
........ " 243 135 181 89 648

How often do you serve it in this season?

Is there a particular

Monday . -
Tuesd.ay‘ °
Wednesday.
Thursday o

Q ° L[] e

Friday - « -

Saturday -
Sunday - -

o

° L ] o ° L] °

o

L]

°

day

° 9o ° ° . ° L]

No particular day°
Blank, etcoe o -

Tota.lSo e o o

Nllmber asked « o o

Data insufficient -~ not analyzed.

© @ o © © e 9 o o

of the week that you serve it?

North- North

= Sl Sallie o

H-|§
.

e o o & o o N o7 — 3 ®
s % e 6 = & - —_— — 1.1 2 *
“« 5 v & 5 B 1.2 o7 — -— .6
. B ow B o .8 1.5 -— 1.1 .8
o B & 8 8 @ 39.5 25.2 23.8 28.1 30.6
° e 5 o5 o 08 1o5 309 —— 1.7
% B 5 B s M o7 1.7 s .8
5w & w5 55.2 69.7 70.6 68.6 64.5
c e o e o o 1.7 - ~— 1.1 5 *
o o o o o o 400,0 1000 = 100,0 100,0 100,0
A - 135 181 89 648 .

* Revision of figure shown in Fishery Leaflet 407, _1gh_gng_§hg11£15n__zg:gzgnggg
e

use

Co
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Frequency of Use (Continued)

Fregh shellfish (Contimmed)

What do you particularly like about fresh shellfish?

Reasons given:
Taste:eaesa..oo
Like flavor. o « o o &
Uniformity of flavor .
Like jiobster , . . . .
Children like. . . . »
Ease of preparation:. .,
Easy to prepare. . . «
Cooks better . « « . &
Cleaned or cleaner . .

L] [ ] L o ° o ° ° °
L[] L] L ] L ] ? L] - o
. o . L] L] [ ] L] [ ) L ]
L ] L ° * ° E ° °

L]

Good for cocktails, salads, etc.

Base of storaged. . « o o « o o
Basy %o store in refrigerator.
Availability: . . . « o &
Fresh easily available .
Frozen not available .
Go sport fishing . . .
Pricets « ¢ s s s 5 o »
Cheaper. « o o o o o o
Futritiont, . . + « o
- Muteitious, healthy. .
Babitss o 5 5 s ¢ 5 » »
Prejudiced to fresh. ,
Habit. . = v o o o » &
Miscellaneous:. o - o &
No bones . = o ¢« & « »
Gives variely in diet.

Like appearance. . . .

® L[] L] o L ] . L L] ? L] ] . L] * o
° ° ° o L L] L] () ] o L] L L] L ] L]
. L] L] L] ° ® o ® L ] L ] .

. ° * 2 o o L] . L] * L] ° L]

T(Jtﬂ SO ° ® L 3 ° o L] o L] L)

Number of answers 2/. . . . .

2/ Of the 650 respondents asked this
gave more than one reason.

North—

North

p o

£8.9. _65.4  _B8l.2 _63.4
. 66,4  6k4.5 8o.4 60.6 69.0
o 05 ' 09 08 2.8 1.0
° 1.1 o — —ron .l’
L} 05 — — —— .2
. 8.8 8.4 6.5 2.8 7.2
. 05 - Lo —ce 02
. Jgb = o .6
4.9 b7 1.5 5.7 4.0
o e awa e I & g
o« = — — 1.4 W2
¢ 1.9 3.6 7.0 2.4
. Saiad 1.9 105 )"’.2 1.4
« = —_— —— 1.4 o2
g == - 2.1 1.4k .8
b A T 9 1.5 4.2 242
v Bl .9 1.5 4.2 2,2
b b7 0 21 1.4 _2.4
. 1.6 L7 2.1 1.4 2.4
2a2 b7 0 2.5 _ L4 2.4
. 2.2 3.8 1.5 1.4 2,2
. .9 — - 2
Sl 9.3 —2.1 12.7 _7.8
R % | - - - L
v €0 8.4 2,1 12,7 6.8
. 1.1 o2 —_ — .6
-200.0  100,0 100,0 200,0 100.0
- 184 107 137 71 499

question some did not answer and a few
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Frequency of Use (Contimed)

Fresh shellfish (Continued)
Car. you generally get the kind of fresh shellfish you want!?
North- North
_.25.:_ Central  South _fi.u __EEL
2 3
YeSe ¢ o o o é & w & & s 75.3 71.1 67.4 53.9 69.3
Mo s 55 ¢ =2 25 w @ 2 s 8 » ¢ & D0 2.6 13.2 5.6 9.1
Don't KNow - = « « « « o « « « . s 3.7 L. b 6.6 10.1 5.6
Blank, €5C.. 4 o o ¢ « o« o o o o« o 15.7 11.9 12.8 30.4 16,0 *
Totals. . « . « « « + « « « « 100,0 100.0 = 100.0 100.0 100.0
Number asked . . o . « « « = « & & 243 135 181 89 648 .
What kind do you usually servel
North- North
E e i ol a5
Shyimp ¢ o « s o ¢« v 5 # % & » % & 43,6 60.0 60.8 44.9 52.0 *
Oysters, . . v v v ¢« o o« ¢« « « o & 12.3 31.1 21.5 10.1 18.5
Iobsters . . . . . . . . v « . . . 34,2 9.6 3.9 12.4 17.5
Crabmeat . . . . . . . . . 13.6 3.7 23.2 31.5 16.6
Clams. . . . & +v v v o v o o o o & 16.9 .7 .6 6.7 7.5
Scallop8 &« . . + « « + o s s s+ . . B.6 1.5 o 10.1 4,9
Black mussels. ., . . + o « « o « & .8 - —_ — 3
squid' e @& o & 15 e ® e s o o o . .u — m— —— -2
Snails © e © © 6 e o & ® o s o e .L} —— —— = -2
Octopus (devilfish), . . . . . . . A — — — R
No particwlar kind . . . . . .. . 5.8 3.0 9.4 16.9 7.7
Totals. o+ « « « o« « « « - . » 1320 209,6  119.B 132.6 125.6 3/*
Number asked . o . o o ¢ + .« . . o 243 135 181 89 6u8*
3/ A few respondents did not answer this question and some gave more than one
species so that total adds to more than 100 percent.
* Revision of figure shown in Fishery Leaflet 407, EFish apd Shellfish Preferences
of Housgehold Consumers — 195), Part I - National Summary,
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Canned shellfish

Have you served it during the past

Yes, . . . .
Fo.....
Don't know .
Blank, etc..

Toﬁalso e o @

Number asked . .

What kind do you usually

Shrimp . . .
Crabneat
Lobsters
Oysters,
Clams, . v .
No particular kind

. o °

L) ® © L *
L] ° .

L] ] L ] L) *

© L] L] ®

Totals. . . .

Number asked . . .

L/ A few respondents did
species so that total

Frequency of Use (Contimued)

° Q L] L]
L] L] [ °
L] . [] ']
L] L L] <
L] L] ® o

ooooo

< ° L] L ] .

year?

f§St Central Sfuth Wgst UES,
29.8 17.2 10.8 29.8 20.4
68,5 81.4 87.1 66.8 77.6
1 A «5 .9 5
1.6 1.0 1.6 2.5 1.5
100,0 100,0 00.0 100,0 100.0
685 732 734 322 2473
North- VNorth
east  Central South _West U.S
I > N B
L7.5 54,0 38.0 56.3 49,3
4o.7 17.5 34.2 40,6 33.8
19.6 11.9 6.3 7.3 13.2
2.0 8.7 20.3 12.5 8.5
1.0 1.6 1.3 4.2 1.8
6.4 3.2 5.1 4.2 4.9
7.2 96,9 = 105.2 1251 111.5 &/
204 126 79 96 505 *

not answer this questior and some gave more than one
adds to more than 100 percent.

. Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish Preferences
of Hougehold Consumers -~ 1951, Part I ~ National Sumpmary,
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Frequency of Use (Contimued)

Frozen fish

Have you served it during the past year?

North- North

Y08, o » o % & 8 % s ® % 5 % 5 ® 51.8 62, 2 42,9 51.9 52.2
Ho o v 5 5 ¢« 5 = % % e e e e . 48.0 37.7 56.5 47.2 u7.b
Don't XKNOW « « v o o o « « o « o — - R .9 .3
Blank, etc.. . . . . . 5 & & & 6 e .1 .o - A
TotalSe o o o o« » » « « - - 100,0 100,0  100.0 100.0 100.0
Number asked o o a o o « « « & . 685 732 734 322 2473

When was the last time you served frozen fish?

North- North

east ngtral South Wigg Ui S,

2

Within the past week . « . . . 24,2 4.9 18.4 16.8 18.6
Within the past month. . o « . « 42.8 by, 2 38.1 36.5 h.3
Within the past year . . . . . . 24,2 31.9 32.7 30.5 30.0
Don't remember . o o » o o o o o 5.1 9.0 10.8 13.2 8.8 *
Blank, etC. o v o 2 4 o 0 4 oo 3.7 - - 3.0 1.3 *

Totals. « « « « « . .« .. o 100,0 1000  100,0 1000 100,0
Number asked « o « o « o « « . . 355 k55 315 167 1292

* Revision of figure shown in Fishery Leaflet 407, Figh and Shellfish Preferences
of Household Consumers - 1951, Part I ~ National Summary, '
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) Frequency of Use (Continued)
Frozen fish (Continued)

Is there any particular season that you serve it more often than other seasons?

North- North

east  Central South Wisg Ui S,

. S’.ﬂmer s ¢ © © © © © ® ©°© o © o o 255 1.8 3.1 108 203
Fa'l]- o @ © © » ©6 e © © © 0 © o e ° .09 501 —m 1-6
winter L L] o -3 ® L ] * L 2 [ ] o . . [ ] 5.9 7.9 8.3 2.4 6.?
Spring © 0o 0 o s 5 8 & © e o & o 506 - 4.0 3.8 8.4 5.0
No particular season , . « « .+ » 81.2 84.1 76.8 85.0 81.7
Blank, 00 & w 5 & & & @& ® & @ 405 1.3 209 ze"l’ 2-7
Totals, « o o ¢ o o o » o » 200,0 200,0 - 00,0 100,0 100,0
Number asked « o o o « o » « » » 355 k55 315 167 1292

‘How often do you serve it in this season?

Data insufficlent - not analyzed .

Is there 2 particular day of the week that you serve it?

North- BNorth

e
.

:

Mu:md.ay..e...e...-.. 03 — 1-0 b 02
T'J.esdayee.oagg...-.. et o - .6 |
Wednesday. o « o o o o o o o o o 1.1 — —_ . 3
Thursdey o o o o o o o o o o o » 1.1 —_— 1.0 -— o5
FollaY o o s s o 5 o 5 5 « « & # 53.8 31.4 25.1 34,7 36.6
SAtUTAAY ¢ o o o o ¢ o o o o o o o3 A 2.9 - .9
sundaYoe-ooooeno.-o bl — 1.0 —c ,2
No particular day. o« o « o o » o 42,0 67.3 67.6 63.5 60.0
Blank, &Co ¢ ¢ o o o o o o o o o 1.4 ", 1.4 1.2 1,2

Totalse ¢ « o o o o o o « » &X00,0 300,0  100,0 100,90 100,0
N\Jm'ber asked 06 6 € & o o o o e o 355 455 315 167 1292
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rrogquelicy Ol Vs \vonuiriueuy -

Frozen fish (Continued)

What do vou particularly lik: abcut frozen fish?

North- North
east Central South West U.S.
% £ FE % 3
Reasons ziven:

Taste: . e e e 23,4 19.1 25,1 27.2 22,92
Like fldvor s 5 © v e w B W 19.4 17.R 22,7  23.9 20.5
Uniformity of fldvor S m ow s & s 3k 1.3 l.4 2.0 2.0%
Children like e e e NG - - 1.3 oy

Ease of preparation: .o . Ly R 39.9 L5.9 3.4 4L2.3
gasy to prepare . . . . . . ‘ 35.7 3.1 L3.0 35.1 38,3
Cooks better o 6 5 3 & . - - - 1.3 .2
Cleaned or cleaner . . . . .. 9.1 1.8 29 - 3.8»

Ease of storage: i W : s 1,01 12.3 7.5 13.2 11.7=
lasv to store in refrlperutor 1i.1 12.3 7.5 13.2 11.7#

Lvailability: .« « « 5.5 7.3 8.2 <TX; 6.5%
Frozen easily anllable 3.5 7.8 8.2 o 6.5

Price: 2.8 2.9 3.9 A, .6 SR
Cheaper e 2.9 3:9 L BIYR

Nutrition: : . .3 .3 oL ol
dutriticus, healthy i e s <3 2 A —- oy

Habit: e e e e e e . —_— - o 5 3 .1
Habit - - —_— 4 L &

l{1scellanecus: 11.1 17 .2 9. 11.9 _lc 7 0
N¢ bones . . Lol e.l Sl LS Lo
Like tenderness . . . — «5 —-- ol o3
Less odor . . R 1.6 .5 - -- )
Gives variety in 1;ct C e e . 5.1 7.5 3.2 5,0 5.5
Like appearance . . . . . . . . .3 oL ol o4

Totals « = » s « : s 100.0 100.0 100.0 100.0 100.0

Number of answersS/ . . . . . .. 313 3R3 2793 151 1132

Can vou generally get the kind of freczen fich vou want?
Horth- North
east Central South West U.S.
2z £ 2 Z X3

Yes © . o v e e e e e e s e e e 797 73.4 78,7 67.1 7156

NE 6 o 5 6 5 5 6 5 4 » & 8 & & o i 1.4 6.6 5.4 L.2 L.6

Donft KnOW =« o o ¢ o « o o 2 o o o 2.0 Lol 3.8 3.0 3.4

Blank, etc. O 16.9 15.6 12,1 25,7 16.4

Totals : &« o« o « v = « &« . » o 100.0 100.0 100.0 100.0 1.00.0

Nunber asked .« « o o o o o o o o 355 455 315 167 1292

%  Revision of figure shown in Fishery Leaflet LO7, Fish and Shellfish
Preferences of Household Consumers - 1951. Part I - National Summary. .

5/ 0f the 1292 respondents asked this question some did not answer and a
few gave more than one reason.




) Erequency of Use (Continued)

Frozen fish (Continued)

Weat kind do you usually servel?

North- North

fast Ggﬁtral Sou

£

ol o

Oceanperch ¢« ¢ v+ « « ¢« s « « « » 15.8 38.2 33.3 3.0 26.3
HaddoCK o o « o ¢ = o o o o o o 38.3 22.0 12.4 8.4 22,3
FloundeTe o v o o ¢ o o o o » » « 19.4 4.8 13.3 23.3 13.3
BadAbuk o s s o 5 o 5 5 s & & & & 10.1 10.1 2.2 26.9 10.3
D o« w5 % @ 8 8 w 5 5 @ w,s o4 85 2 2Dl 11.4 3.2 7.2 8.5
SalmoN. o o o o o o o » o 2 o o 2.5 6.2 3.2 19.8 6.2
W}."J.tlng © 2 & o6 o o6 o e o © & - -3 A 2.0 1.0 3.6 1-5
Swordfish « o o ¢ o ¢ ¢ o o« &+ o o 2.3 o2 “3 .6 .9
Maﬂkerel.-...e....... 203 — — °6
Madleto o o o o o o o o o o o o o - .2 1.3 - R
Bedsnaper..-........ -3 - 103 - “L!'
Smelt O/ ¢ v 0 4 b b e e a0 . - of — .6 3
CroakeT o o o o o o o o o © o o o - —_ 1.3 — .3
Reddrum.o.....'..... -3 ——— .6 L .2
Potth « o s v o s & & & & & 5 & & 5 —_— 3 -_— .2
A ghad-eooc.oooo-o--on -3 — °3 - '2
) Hexring 6/ o o o o o o 0 o s o & - o — - .2
Bluefish, ¢ « o « o« o o ¢ o o » .6 - — — .2
Bl ¢ o o 5 8 65 & 8§ 8 B % F B 3 - e — 1
Steakfish (shark) o s 6 & w @ . ® - — .3 —— .l
Rockfisho o o o o o o o o ¢ o + —— — _— .6 1
A11 freshwater spec1es Zfs 5 5 » 9 145 8.3 9.6 8.6
No particular kind, . « &+ o « . « . 16.1 128.7 24,1  13.8 16.6

Totals...........lz_.ﬁ_o m_m.lm m-ﬁ/
Number agked. o o ¢ o e s 0 o o o 355 ""55 315 167 1292

nﬁj Unable to distinguish between freshwater and saltwater varieties.
2/ Excluding a small amount of those varieties marked above with footnote 6/,

8/ A few respondents did not enswer this question and some gave more than
one species so that total adds to more than 100 percent.
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Frequency of Use (Continued)

Fresh fish

Have you served it during the past year?

North- North

Yes . v . v vt e e e e e e e .. 764 62.7 71.0 71.1 70.0
Bo,.6 6 o 5 8 5 5 5 & # o o 5 233 36.9 28.2 28.9 29.4
Don't KNOWe o « o o o o o « o o o 1 R 3 —_ R |
Blank, etC. +. o« ¢ o o o o o s o o A — .5 — 3

Totals o« « o« « o « =« o« « o » 100,0 00,0 100,0 100,0 100.0
Number asked. . . = o o o« « o « o 685 732 734 322 2473

When was the last time you served fresh fish?

North- North 0

ast Central Sout U.S
fz % % K

=
®
(7]
ct

Within the past week. . . . . . . 27.9 8.7 24,4 24,5 21.1
Within the past month . . . . . . 40.5 31.4 33.0 3.9 35.0
Within the past year. . . . . . . 24,7 9.2 28.8 24,5 32.4
Don't remember. . . o « & o« o o k.9 8.9 11.3 15.3 9.2
Blank, etc, e o ®» o e D B o e s » 2.0 158 2.5 3o8 293
Totels « o « c « o ¢ » o« « o 100,0 100,0  100,0 100,0 100,0
Number asked. o « o o o o « » « » 523 459 521 229 1732
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Fresh fish (Continued)

Frequency of Use (Continued)

Is there any particular season

Summer .
Fall ° e ] » Ll -
Winter .

Spring . .
No particular season
Blmk’ etc.. L - L4 »

* . L] e »

Totals., .

Number asked . . . .

)How often do you serve it in

Data

Is there a particular day of

)

. [ ] .

that you serve it more often than other seasons?

North~ North

east Central Scuth We U .S,
% 2 Z K 3

. . 6.1 21.8 13.4 14,0 13.5

. . R 2 5.8 .9 2.0

4.8 2.0 L. 6 i B 3.8

. 5 L.8 8.5 6.3 3.5 6.1

. . . 80.9 63.4 6.1 74.7 70.4

.. 3.0 4.1 5.8 3.8 4,2

. « .« . 100,0 1000 100.0 100.0 102.0
i % & % 523 k59 521 229 1732

this season?

insufficient - not analyzed.

the week that you serve it?

North- North

o
197]

ast Central South _West .
4 1 2 3 &
Monday e o ®» » 8 e » e o o o o » oL" -2 e —— -2
TaesdaYe o « o« « « o = o o o & . .8 - .2 A 3 *
‘J‘IP dnesdavyo ooooo e » e o o 1 . 1 — ° 2 ot ° "4‘
Thorsday « « « « s » « “ ® s e 2.1 2 1.3 Ny 1.2
Friday o o « o o o« o o 0 0 oo 52,2 28.3 2.7 31.9 34,0
saturdw e 3 8 & & © ® * » o ° .6 ..2 6.3 —— 291
S'L’.nd.ay s o » ® e & o s ° o o . .L" 02 a2 .Ll' '3 "
No particular day. . . . . . . 1.3 68.2 £6.6 62,0 58.8
Blank, 6t€.c . s « s v s s & « 1.1 2+7 9.5 4.9 2.7 *
Totals. . . . . . .. ... 1000 1000  100.0 100.0 109.0
Number asked . « « ¢« &« « &« - - « 523 459 521 229 1732
¥ Revision of figure shown in Fishery Leaflet 407, Fish and Sh ish Preferences

£ Ho

hold C

Pa, I - Nati Surmar
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Frequency of Use (Contimied)

Fresh fish (Contimued)

What do you particularly like about fresh fish?

North- North

Reasons given:

Tasteg.,.,.°o.,.o°o.oa----_é.é.L_zanz_

E
il
E

Like flBVOT . « o o o o o o » o = « o 66.5 72.1 73.8 39.0 66.4
Uniformity of flavor. . . « o « + . . — .8 1.1 4.5 1.2
Children 13Ke o « o o+ o o o« o « o o o 3 —_ 2 .5 .2
Ease of Preparation: . . « « ¢ o o . . 3.8 1.9 2.4 85 _3.6
Fasy to prepare « o o« o o o s o o o o 2.3 1.9 2,2 6.5 2.7
Cocks better, « o« v« ¢ ¢« ¢ o « o « o & 1.0 — —— 1.5 «9
Cleaned or cleaner, . . . » « o o o « - — — .5 .1
Good for cocktails, salads, etc.. . . — — .2 — .1
No thawing. ¢ o o o o ¢ o o o o o« o @ .5 - — — R
Availabilityi, o & » & o o « & s m o — 6.2 6.2 16,0 __6.0
Fresh easily available. . o o o o o & - .6 A 5.5 1.1
Go sport fishing., . . o « o o o « o - 6.1 5.8 10.5 L.9
Priced o v o o o o o o o o 6 0 o o o o 9.8 3.1 b5 _5.0 __S_._'Z_c
CheBper’ s « s = s s » s« & 5 & & & & 9.8 3.1 k.5 5.0 5.7
Nutritiond . & ¢ o o ¢ o o o o o o + = 2.5 2.5 3.3 1.0 _2.5
Nutritious, healthy . « v « o o o « & 2,5 2.5 3.3 1.0 2.5
Habit: . . d % 8 6 8 @ 8 8 % 2.5 L. 2 2.2 _6.0 _1313
Pregudlced to fresh e 6 o s o o o o & 2.5 3.9 2.2 6.0 3.2
Habit . . . ¢ ¢ ¢ v & o . o e - 3 - - 1
Miscellaneous: . . o o « o« o « o o » « 14,6 _872  _6.3 _19.5 _1l.1_
Nobones 2/. « v v o o o v o o « o« & 1.0 — 1.1 1,0 .7
Like tenderness . . o v o o o o « o o - 3 .2 —_— 2
Less 0doT . & & & ¢ e v 6 b 4 e o e . e .9 — _ .2
Gives veriety indiet . . . . . . . . 12,6 7.5 5.0 15.0 9.1
Like apnearance « o « o« o o » o o o o -5 — —_— —_— .2
Buy whole for bakKing. « o o o o o « » 5 -— — —— .2
Not as m0iste o o o o o o o i s § — —_ - 3.5 .5

Total-s ° . L] o ° ° e © L] ° e ®» o

:
:
;
:
:

Number of answers 19/ . . . . . . . .. 397 359

&
N

00 17

9/ Referring to steaked fish,

10/ Of the 1732 respondents asked this question some did not answer and a few
gave more than one reason,
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Frequency of Uge (Continued)

Fresh fish (Continued)

Can you generally get the kind of fresh fish you want?

North- North

east  Central South _Wes U.S
2 i 2 4 3

Yes., . . . v . v . v . . ... 73.8 L5.8 60.5 55.0 60.0
No o ¢ ¢ ¢ v 6 o o o o o o o o » 7.1 25.3 13.6 11.8 14,5
Don't KNOW & & & v o o o o & o » 2.6 9.4 7.3 2.2 5.7 *
Blank, etcC.. « v + ¢ ¢« « v o . . 16.5 19.5 18.6 31.0 19.8 *
Totals, . .« « « « « « « . . 100,0 100.0 100,0 100,0 100.9
Number asked . . » « » . « . - . 523 Ls59 521 229 1732

* Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish Preferences

of Household Consumers — 1951, Part I ~ Natiopnsl Summary,
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Frequency of Use (Continued)

Fresh fi:h (Contirued)

What kind do you usually serve?
North- North

= Sl

:
E

o ha
I'al

Flounder » « « = o o o o o o o & 18.5 - .3 10.0 8.8
SAlMOM « o » o o 5 » o 0 o o o o 6.7 35 Ay 25,3 6.4
Belldloit: = s m = m » # = & » m = 8.4 4.6 .2 17.5 6.2
Hoddock. « = » o o o o o o o o o 16.6 2.8 1.2 —ee 6.2
Perch LY. ¢ . . o ¢ ¢ o o o o » 3.6 11.5 3.1 5.2 5.7
Macker@l « » ¢ o o o o o o o o o 9.9 i.l 3.5 1.7 4,6
Cod. 5 o ¢ o ¢ o ¢ o 2 o o o o » 10.3 1.5 .2 6.1 L iy
Mallet + « o o 5 & « 5 8 & 5 & @ . el 13.8 s 4.3
Swordfish. - o o ¢ o o o « - o o 8,6 02 .2 — 2.8
Scs trout \weakfish) . o o o o . 2.5 A 4,6 1.3 2.4
Bed snapper: . « « o o « o« o o o .2 ot 6.0 2,2 2.3
Cronlel. s ¢ o o o 5 s % 5 & » L — 4,0 e 1.4
Whnitings « = o s« s » 5 » w s & » 1.9 1.1 .8 4 1.2 *
S9016 /e o v e o v e e e e e 1.7 1.1 - 1.7 10
Butterfish « o « o 5 ¢ o + o o o 2.3 — .8 R 1.0
Scup (vorgy) + v o v o o v 0 o o 2s5 —— 1.0 -— 1.0
Bluefish o o o« » ¢ ¢« o o o o o o 2.5 —— — = o7
Sea BasSS o« v« ¢ s 6 6 e o e o o 2.1 o 4 — o7
SPOt o v o b e e e e e e e e .2 - 2.5 .7 ‘g
Striped PSS o « o o 5 & o o o o —— - 2,1 b .6
Barvacuda. - « o ¢ « .« o+ o+ oo o . — - - bt .6
Bhod . ¢ . 5 & 5 5 s w 5 « & % % 1.1 - N - .5
TUDB ¢ o o « v o 0 o o « o o o o —— = - 2,6 .3
Herring 11/. « v ¢« « v ¢ ¢ o & = — 1.1 — —— .
King whiting o s s s o s 5 & = & .2 - .6 . .2
Bel . & . v ¢ v i e e e e e e . .8 —— e e .2
Steakfish (shark). . . . « « . . - - 2 e .1
Swellfish., v ¢ v ¢ ¢« = o o o o o M — _— — o
Red Ara . ¢« &« o o o 5 o o o o . —— — e i 1 0
Kingfish (Calif.). . . « . . « . —~ - - .9 .1
Botiiio = s & o &« « 5 & 6 & & & s o2 o - —ea -
Pollock., = & = v v v ¢« v v o o & 2 - - s .1
Pompano. « = o o o ¢ v o o o & . — e 2 —_— i
BFOUPET: o s« « s « » 5 &« 5 & & @ - — A e .1
Cabrlllo v v v 5 v o o 6 o s o o — - — iy .1
All freshwater species 12/ . . . 16.3 65.1 41.5 20.5 37.5
No particular kind . . . . « o . 19.1 15.5 21.1 18.3 18.7
TotalSe o « o o » « o o o o 132.2 1209 = 1157 AM%.3 122.6 1"
Namoer asked ., o . v » o o . . o 5923 459 521 229 1732

Unable to distinguish between freshwater and saltwater varieties.

Excluding a small amount of those varieties marked above with footnote 11/,
A few rzspondents did not answer this question and some gave more than ons
species so that total adds te more than 10C percent. '
Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish Preferences

of Household Consume -1 Part I - Natio
28
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Sanned fish

|
Have you served it

Yog « « o &
No.....
Don't know .
Blank, etc..

Totals,

Number asked

during the past year?

Frequency of Use (Continued)

What kind do you usually

Salmon .
’ Tuna o o
Sardines
Mackerel
Cod. . .
Herring.
Anchovies. .
Caviar . . .
Fish flakes.
Kippers. . .
Shad . . . .

L ] L] e L] . L 4

° L] L] L ] ° L]

No particular kind

L] . L[ ] . L] L ] . L] L ] °

. L L] [ ] L] L] L ] L]

Totals. . . .

Fumber asked . . .

14/ A few respondents did
species or product so

e o o o
] [ ] . *
¢ e o o

. e o [

serve?

e e e o o o o o
. . . * . . L] *
« ® 9 e o ¢ e o

(] [ [ L]

. . L] . L L] L ] L ]

L] . L] .

29

North- North
ast = Central South _West _U,S.
fi 2 % 2% 2%
79.4 79.9 71.5 83.2 777
19.6 19.4 26.2 15.8 21.0
.1 — 1.0 7 A
.9 .7 1.3 .3 .9
100,0 100.0 00,0 100,0 100.0
685 . 732 734 322 2473
North- North
east gg ral South _Vest U.S.
2 2 2 % %
54.8 69.4 72.8 45,9 62.9
75.6 L49.6 35.8 69.8 56,0
10.5 11.5 17.1 15.7 13.3
1.1 1.5 3.6 1.1 1.9
2,2 .7 .8 A 1.0
i —_— .6 — .3
.6 — -— — 2
—_— i — R 1
.2 - - — .1
.2 — — - .1
.2 - — — .1
2.0 3.4 3.0 3.0 2.8
47,8 1361~ 133.7 136.% 138.8
Skl 585 525 268 1922

not answer this question and some gave more than one
that the total adds up to more than 100 percent.

E



Cured fish or

13

Frequency of Uge (Contimed)

i

e

Have you served it during the past year?

Yes 6 6 o
NOo e & e o
Dontt kmow.
Blank, etc,

Totals .

Numher asked,

o o 0 ¢

o o o ©
® o o ©

e o ° ]

o o o o
o © ©

° ® o . e o

o o L[] °

© o ° L]
.

-] o o °

What kind do you usually serve?

Herring . .
Salmon. . .
Cod . ., .+ &
Maczkerel, .
Whitefish .

Sardines, o« « « o o &

Finnan haddie
Mullet. . . &
Swordfish ., .
Anciiovies ., .
Blind robins,
Bel . . . . .
Spot, . . . .
Carp, . . . .
Bleoaters. . .
Butterfish, .
Halibut ., .
Barracuda .
Flounder, .
Sea hasgs, .
Shrimpu * o
Trout , . .
No particular

-] © -] o (-] ?

e € 6 © o6 o0 @ e o @ o o ¢

° ° (-3 k- o k] 2 3 o ° o L] o ° © .

©

i}
B

° Q © ° o o - ° c ] ° °

s

Totals . . . .
Wumber asked, , . .

© © ® o o o©o © © 9 0o ® © e e e o0 © 9 23

13/ Most respondents named

16/

»

not indicate. the specif

° ° ° L] L]

°
. . ° -] o ° [ ] ®

o ° ° 9

e o ® ® 9 © @ ® 0 3 o © © e o
¢ 0o © ©¢ o © o 6 o0 © o o o0 o ¢ o

ict

o L] L] L] L L] L] ° -] o

o ®© e © ©0 e O e o _o

o ©

L]
L]
o
L
o
.
.
°
®
o
L]
e
L)
°
o
°
L ]
]
o
L
©
.
3
L]
[

o ° o 3 L o ® L] © L] o L] ° o 3 ) ° ° ° ’ ° o ° ® L ]

[ o o o e o o o o o o e ? ° °
L] [ ] L] o ° ° ] L] o ° [ ] L]

t ki e
North- North .
29.1 21.0 9.9 23.3 20,3
65.1 4.9 82, 71.4 7%.0
N .1 .8 1.2 .6
5.4 L. 0 6.7 4.1 5.1
100.0 100,0 = 100.0 100,0 100.0
685 732 73 322 2473
North- North
fagt ngg@], Sfuih Wisg U. .S
wl® 3
39.7 Ly 2 37.0 30.7 39.3
14,6 2,6 6.8 37.3 13.2
14,1 2.6 — 12.0 8.1
11.6 .6 21.9 e 8.0
12.6 5.2 2.7 4,0 7.6 *
8.0 5.8 2.7 5.3 6.2
305 302 e 503 302
—_— —-— 11.0 — 1.6
1.0 .6 e LN 1.2
05 ¢6 o= 2.7 08
1.0 1.3 — - .8
1.5 - - = .6
— — L1 o .6
1.0 - - -— L o*
1.0 e —_— — b
.5 - 1.4 - A4
5 .6 — — N
- — — 1.3 .2
o5 - o - 02
05 - —— e ez
—— e - 1.3 o2
—— 56 — - 02
8.0 _32_ _68 _6.7
1201 7.1 _94%.4 1lC.6 100,016/
Dy T w3 75 BT

ecles or several species in their reply and did
yoe of cure,

A few respondents did not answer this
species or product so that the total

30

uestion and some gave more than one
ds up to more than 100 percent.
Revision of figure shown in Fishery Leaflet 407, F S
of Hougohold Consumers - 1991, Part I - National Sumary.



Proferences ~ Fresh vs, Frozen Fish and Shellfish
)If it cost you the same amount to

which would you prefer?

Fresh fish, .
Frozen fish .
No preference
Blank, etc. .

Totals . . »

Number asked., . .

What would you say is

Fresh fish:
Taste . .

) Preparationi. « . . o
Ease of preparation.

No thawing . . . o«
Fries better . . »
Availability: « « »
Available. « ¢ o o
Variety available.

Go sport fishing .
Price « ¢ o o ¢ o &
Quality:. « « « o &
Sure of freshness.
Sure of quality. .
FNutritious. « « o o
Habit and prejudices.
Miscellaneousi. « »
Like appearance.
Packaging. . . .
Less 0dore o o o
Totalse « «
Funber asked. o o «

o L) o * o °

17/ A few resp
answer so
[

© L] [ ] [ ]

L J ° [ ] ] L o o L[] ° . ° ° ° o ] L * ° L L[] [ ]

gerve

your family fresh fish or frozen fish,

Rorth~ Forth

fagj ngzral Sﬁitb %?sﬁ U.S,
o © © & © @ o 5602 5207 6359 57~5 57.6
® o o © 8 o ¢ 20.3 2503 15.9 16-7 20.0
i % 8 & & n o8 Afed 15.0 11.3 7.4 14.9
® © © o o ® o 600 7.0 8-9 8.1“ 705
e o « o s o« o 2000 100.C 300.0 100.0 100,0
e s+ s o e e s 685 732 734 322 2473
main advantage of serving "fresh" or "frozen" fish?

L[] e o o [ e © ° o e L4 s © 2 © © o ° o e °

. L ] L ] L) L] L] L ] . ° L] * L ] * o (] e ° L] * L] L ]

e e e e e 9 © @ e ® 9% & O ° & © o s ¢

ondents did not answer
that total adds to more than

Bev%sion of figure shown in Fis?e:y %eaflet b07 Pis

e o © g e 0o O ° o & ° e © & o e o oo ° o o
e & o e o © ® o ® & © e O ® ® © ©0 ©° ° o ®

L]
]
L]
®
L 4
°
o
©
L]
°
L]
®
L]
°
°
o
°
[
[
[
[

this

North-~

North

east Central Sfuth

Wfsg

.

Yo 70.5 2.7 _32.3 66.0
0.1 2.8 6.0 _A9.3% 2.2
5.2 b.9 3.6 1.9 S.h ™
2.8 4,9 2.4 7.9 19 *
2.1 — e - 6 *
1.0 3.9 3.0 _37.3 _ k.6
1.0 1.8 1.9 3.7 2.7
= — - 3.3 i
— 2,1 1.1 L.3 i
7.0 1.0 3.8 4.9 4.C
2.8 8.3 §.9 _26.9 _9.4.
7.8 7.8 L,5 18.9 8.1
_— .5 i 7.6 1.3
3.4 2.8 3.2 .38 . 32
8.3 1.0 3.2 £.8 _13.8.
bt 1.3 _...:.2 ..._2-& ..._..6_-
— — — 1.1 .1
— — 1. 1
- 1.3 2 I
lok9  _98.6 .94 0 118.Q il L/
385 386 g 1B ILZ%

) !

q1 vestion and some gave
00 percent.



Preferences — Fresh vs, Frozen Fish and Shellfish (Continued)

What would you say is the main adventage of serving "fresh" or "frozen" fish? ‘i
{Continued)

North— North

f gf% al fégﬂ! fg& UiS,
Frozen fish:

TASEE « & v o v o o o o o o « o « o« 43 114 2 162 _2959 2.1
Preparationd. . « « « o o« o« » « « . . _72.7 9508 _£3.2 _352 _8.2
Ease of preparation . . . . . . . . 45.3 459 59.0 27.8  b46.9
Cleaned . o v v o o o o o o o « & 27 .4 L.9 4,2 7.4 11.3
Storageability. . . . . . . . . 23.0 24,3 8.5 241 _20.2
Availabiltiy. o ¢ « o o « o o o o oo —2.9 _9.7 .9 5.6 _53.
Price . » o o v« o s o o » o & . 2.9 2.7 2.6 5.6 3.0
QUALityie o » o« » 86 5 5 ¢« o 0 ¢ 8 8 @ 7.9 6.5 5 6.7 7.6
Sure of freshness . . « o o = o o & — L.3 3.4 13.0 3.8
Sure of quality . . « « o« « ¢ o « 7.9 2.2 1.7 3.7 3.8
FutritioUSe « v v v o o « o « o « o = - 1.6 -= - =6
Miscellaneousi. + s o o « o . 10,8 _ 9.7  _1l.d 7 i £ 3%
Packeging . . . “ & & ® % BB . 2.2 —— — — .6
Less 0dOT o v o o o o o o o o o o & 4.3 1.6 1.7 1,9 2.4
NO DONES. o « » o o o o o o o o o o 4.3 8.1 9.4 5.5 o

TotalSe o o o o v o o « o « » .« o 1245 1167  107.6 120.5 W2z X
Number askeds o o » o o o o o o o o o . 139 185 117 54 b5

Is there anyone in your family who will eat fresh fish but will not eat frozep
fish?

North- North

s i el sl i

Yes . .« . . ¢ 0 o . e e e .. 124 9.0 7.6 13.0 10.1
Fo. . . s 3§ % ¥ & 8 %5 5 g 200 76.6 69.5 66.8 71.3
Don't know S s I 6.6 13.4 10.9 16.6
Blank, 6tC. « o o o + o 2 o o o o 6.0 7.8 9.2 9.3 8.0
Totals « « o o o o « « « « . 100,0 1000 = 100.0 100.0 _—19—49-0,-‘
Number asked. « o « o o o « o « » 685 732 734 322 2473

18/ A few respondents did not answer this cuestion and some gave more than one
answer so that total adds up to more than 100 percent.

32




Prefe ~F vs, ¥ Fish and § sh (Continued)

How many are children under 15 and how many are adults that will not eat it? 1-2/

North~ North

gast = Central %m %g& U_ise

AdUlES. ¢ v v 4 e b e e e e .. b 3.4 2.7 5.0 3.7
Childrenunder 15 . o « o & « o o« 1.9 2.0 1.2 3.9 2.1
Percentages based on adults
and children in sample:
Adults, o 4 4 0 0 0 0 e o . . . 1822 1811 1878 742 6253
Childrenunder 15 . . . . . . . . 561 736 827 406 2530

Generally speaking, do you think people serve fish more often when meats go up
in price or not?

North- DNorth
east Central South _West U

N

] 2 3 2
YeS 8 © o s o & 3 © 5 o © o & o @ 51.8 50.4 5’4’-1 5”’.3 5204
HOs ¢« s «« s v s ¢ 5 s s » v « « 18,0 15.3 6.8 12,7 13.2
Don't know. o « « v ¢« v s o o o . 22,9 25.7 27.7 22.7 25.1
Blan-k, eta. e & o o o o o ° o o o 703 8.6 11.4 10-3 9~3

TotalS o « « o o « o o « » . 100.0 100.0 100,0 100,0 100,0
Number asked. « « « o o o « = « o 685 732 734 322 2473

HThe summary of information for this question has been revised

from that which is shown in Fishery Leaflet 407, Fish and Shellfish Preferencss
of Household Consumers — 1951, Part I — Nationsl Summary,
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Preferences — Fresh vs. Frozen Fish and Shellfish (Continued)

Is there any particular reason why you don't use frozen fish?

North- North
east Central Sou

ct
=2
&
7]

ct+

&
kA

£ £

o
-

Reasons given:

b

Taste - o o o o o o o e o o o L8.8 57.8 Ll.4 55.2 4L8.9
Price » &« o o o o o » @ s o » o o & LD 8.8 IT.2 I1.2 1I.8
Availability . o ¢ o ¢ o o o o o 308 LoD 15.Y 5.0 {oY
Prefer fresh fish: .« ¢« ¢ ¢« ¢ o o » 12,6 11.7 15,9 21,6 14.7
Prejudiced to fresh fish . . . . 12.6 8.3 Le2 15.2 9.3
Fresh available . o « « o ¢ o« o —= 2.8 6.7 3.2 3.2
Go sport fishing . . s & B 8 == .6 5.0 3.2 2.2
Other competitive foods: 5 % = b - 3.2 —— 1.3
Supply of mea% o . o o == - 2.6 — «9
Miscellaneous foods o « o « o o .6 - .6 - oy
Preparation: o o « o « o o o o o o __Lob 2.8 .6 2.4 2.6
Thawing . . . e 1.1 o3 1.6 1.2
Trouble to cook ¢ % & B § b ¥ U 8 2.5 1.7 03 .8 1.4
Healths © © 2 o © © 6 6 o o o o o 2.8 1.1 93 .8 l-Ll
Not as nutritious . . . . e o« 1.9 —— —_— .8 .8
Allergy - o o o o o o o o o o o o .9 - - - o3
Diet restricted . . . . . . e % % - 1.1 o3 - o3
Qdor ¢ ¢ o o o o o o o o s o 1.6 3.9 - .8 1.4
Storage: . . b ow s B . .6 .6 1.3 1.6 1.0
Haven't sultable refrigeration. . - _ g3 - oly
Too much in package . « . . . . o .6 .6 - 1.6 .6
Quality: . . o T Y 9 2.2 1.0 .8 .1
Soft, moist, etco v 4 B % E W .9 1.6 o3 .8 .8
Can”t tell quality . . . ¢ o o » —= .6 o7 - o3
Never tried . ¢ ¢ ¢« o o o o o ¢ & & 9.4 8.3 9.2 P 7.9
Totals ¢ o s o 6 6 o o o o & o » 100.0 100.0 100.0 100.0 100.0
Number of answers20/ . o « o o » . 318 180 314 125 937

20/ Of the 1172 respondents who did not serve frozen fish some did not
answer this question and a few gave more than one reason.




Preferences -~ Fresh vs. Frozen

Fish and Shellfish (Continued)

Which do you use more often——fresh

Fresh shellfish .
Frozen shellfish .
About the same .

TOt-alS.....

Number of answers 2l /

Which do you use more often——fresh

Fresh fish « . .
Frozen fish . . .
About the same . .

Totals o« o o o o

Number of answers 2l /

°

°
. °
°

or frozen shellfish?

North-~- North

east Central South West U.S.
A X F 4 g 4
47.0 35.3 4L9.1 35.9 L2.4
20.0 48.5 34.0 L6.2 35.2
33.0 16.2 16.9 17.9 22.4
100.0 100.0 100.0 100.0 100,0
85 68 53 39 245
or frozen fish?
North- North
east Central South Nest U.S
L2.0 27.9 L7.2 38.7 38,3
35.8 61.2 L3.5 36.0 45.8
22.2 10.9 9.3 25.3 15.9
100.0 100.0 100,0 100.0 100.0
243 258 193 111 805

Particular Préferences - Frozen Fish and Shellfish

General - cooking, cuts preferred, availability, etc.

How about frozen fish--do you think people buy frozen fish more
meat prices go up than they ordinarily do or not?

Yes ¢« ¢ ¢ o o
No s & s &
Don't know . . .
Blank, etc. .

Totals e % &

Number asked . . .

21/ These questions were asked an undetermined number of respondents who

often when

North- North

east Central South West U.S.

x £ £ £ X
52.4 57.1 59.4 56.3 56.3
16.9 4.1 7.6 12.0 13.0
26,8 25.5 30.2 25.1 26.9
3.9 3.3 2.8 6.6 3.8
100.0 100.0 100.0 100.0 100,0
355 455 315 167 1292

served either both fresh and frozen shellfish or fresh and frozen fish
and percentages are based on number of answers.
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Particular Preferences - Frogen Fish and Shellfish (Continued) ‘

General - cooking, cuts preferred, availability, etc. (Continued)

What methods of cooking frozen fish do you usually use--—that is, frying,
baking, broiling, boiling, or any other way?

North- North
east Central South West 0 Se
Z_ 2 2
Frying ©c © e o © e © 9 e © e ©°o ° o 56.6 8290 8697 6L}q7 7309
Baking [ ° o ° ° ° e © ° ° o o ° ° 1302 1{.92 395 3:6 6.[.'.
Boiling . . o « Bw m u A K m ® .6 e — 2ol o7
Frying and baklng 5 6 5 & b % B 8 16.9 6.6 Lelh 17.4 10,3
Frying and boiling . . . - 1.4 - 1.6 ) 1.3
Frying, baking and b0111ng o o o e .6 2 1.0 1.8 o7
Broiling: Flame . o o « « o o « o 18.6 13,0 8.6 Lo8 12.4
Electric . ¢ « o o o« & 5.6 L.6 L.8 16.2 6.4
Totals . . 113.5 111.3  110.6 115.1 112.1 2o/#

Number asked o o o o = o o ¢ o o & 355 L55 315 167 1292

€

In your experience with frozen fish have you found the quality to change from
time to time?

North- North
east Central South West U.S.

Z £ g 4 %
Changes . . » . o & % & & % 9.9 14.7 10.2 10.8 11.8
Generally the same « o o o o s o 8l.1 76.3 80.0 75.4 78.4
No opinion « o o o o o o o o« o o o 8.5 8.4 8.9 10.8 8.8
Blank, etc. “ % 6 W% & % E & 8 o5 .6 .9 3.0 1.0
Totals i ¥ o6 B % & g B @ 8§ & @ 100.0 100.0 100.0 100.0 100.0

Number asked « o o o o o o o o o o 355 455 315 167 1292

2/ A few respondents did not answer this question and some gave more than
one answer so that total adds to more than 100 percent.

%*  Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish
Preferences of Household Consumers ~ 1951, Part I - National Summary.




Particular Preferences - Frozen Fish and Shellfish (Continued)

General - cooking, cuts preferred, availability. etc. (Continued)

In what way have you found the quality to change?

’ Will you look at this card and tell
buy?

Taste changes--woody, dry, strong

Stale, old not fresh, wormy, spoiled .

Thawed, poor refrigeration . .

Water content excessive 6 B B
Odor o o @ © W B 8 & @ & 4 o @
Discoloration . o o o o o o o «
Brand and size variations s 8 ©

TotalS o s o © o o s o o o o o

Number asked o ¢ o ¢ o o o o o o

1. Whole or round fish
2. Drawn fish., o . . -
3, Dressed fish . . .
L, Pan-dressed fish . "
6s BteakE - o ¢ o 5 o 8 v v w
6, Fillets ¢ o o« o o« o o o s @

° ° o o
o o o ° © o

TOtalS © ©° ° o ° ° ° ° ° ° ° °

Number asked « o« ¢ o o o o o o o

North-- North
east Central South West U.S.
Z_ 2z Z_ 2z x
o 57.1 76.1 71.9 38.9 66,4,
1l.4 17.9 21.9 33.3 19.1
11‘493 105 381 —_ [#06
n 5:7 orwo b léné 3.3
° S 1-1.05 6o2 < 303
° s 600 —n it 300
° 507 105 - 506 350
o 94,2 107.5 103.1 944  102.723/
o 35 67 32 18 152

me what cuts of frozen fish

you prefer to

North= North
east Central South West UeSs
% Z Z Z_ Z
. 6.8 1.1 1.9 9.0 3.9
o 08 103 103 ——_ loo
o 6.5 7.3 9.2 6.6 T4
" 2.3 5.5 5.4 5.4 L.6
27.6 18.2 15.2 L5.5 23.6
° 8003 7901 7‘}96 5[}05 7502
o 124.3 112.5 107.6 121.0 115,7 &4
« 3585 L55 315 167 1292

11.8 percent of those who served frozen fish in the past year found changes
in the quality and a few noted more than one change so that total adds up

to more than 100 percent.

A few respondents did not answer this question and some gave more than one

answer so that total adds to more than 100 percent.
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Particular Preferences - Frozen Fish and Shellfish (Continued)

Genersl - cooking, cuts preferred, availability, etc. (Cofitinued)

The last time you bought frozen fish, which of those cuts did you buy?

North~ North
east Central South West U.8.

1., Whole or round fish o« « o o o » 2.3 1.3 1.9 L.2 2.1
20 DI‘&WI] fiSh o ° ° ° o o ° Q ° ° — ln3 loo - 07
3, Dressed fish . . . . e s 2.3 5.9 5.4 3.6 L5
L)»o Pan—dressed fiSh o ° o o ° ° ° 06 301 302 06 2.1
Be Steaks o a s s & 5 o « s » « & dls3 9.2 7.9 36.5 13,0
6. Fillets o« ¢ s o o o o o o o o » 80.3 73.8 T1l.4 LO.7 70.7

Blank, etc. e o 0 s o o o o o 3.2 5.4 9.2 14.4 6.9

Totals o o o o o o o o a o o o 100.0 100,0 100.0 100.0 100.0

Number asked o o ¢ o = o o o o o o 355 L55 315 167 1292

Do you prefer fillets with the skin on or skinless?

North- North
east Central South West U.S.

Z % I T
Skin on D . G 30.1 26,0 28.7 26,2
Skinless o o o o o o o o o e o o o 60.3 5.4 L6.7 56.9 53.4
No preference . - o« « o o o o« o o o 1863 16.5 24.8 11.4 18,3 #
Blank, etc. o s o® a e » 8 Lel 2.0 2.5 3.0 2,1 %
Totals o s ¢ s o 5 s & o o . o« 100.0 100.0 100.0 100.0 100.0
Number asked o o« ¢ o o ¢ o o o o « 355 455 315 167 1292

%* Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish Preferences
of Household Consumers - 1951, Part I — National Summary.

38




Particular Preferences - Frozen Fish and Shellfish (Continued)

General - cooking, cuts preferred, availability, etc. (Continued)

" Have you tried frozen fillet

Yes . o o o ®
No ¢ o 5 o o
Don't know . .
Blank, etc.

Totals . - o
Number asked .

In some sections of the country you can get both East Coast and West Coast fillet

of flounder and fillet of sole. Do you happen to know whether you ever tried

° ° ° °

° ° ° °

e o o ©

o ° ° °

of flounder or fillet of sole?

°

o

o ° o o

o ° °© o

©

North-  North

east Central South West U.S.

A T e
56.9 35.4 39.7 65.3 L6.2
33.0 56.0 35.6 28.1 41.1
9.3 7.6 23.2 5. 11.6
.8 1.0 1.5 1.2 1.1
100.0 100.0 100.0 100.0 100.0
355 L55 315 167 1292

East Coast fillet of sole or flounder, or West Coast fillet of sole or flounder?

Tried East Coast Fillet of Sole
or Flounder only . « ¢« « o o« o
Tried West Coast Fillet of Sole
or Flounder only . « « o o

Tried Both
Don't Know

Totals L] L] ° ° ° ° ° L] ° L]

Number asked

Which do you like better, East Coast

flounder?

Data insufficient - not analyzed.

o o

° ° o o ° ° ° o o °

North~ North

east Central South West U.S.

%z £ % 2
6.9 10.6 15.2 - 8.4
1.0 5.0 2.4 12.8 L.5
4.0 L3 4.0 30.3 8.9
88,1 80.1 78.4 56,9 78,2

100.0 100.0 100.0 100.0 100.0

202 161 125 109 597

fillet or West Coast fillet of sole or
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Particular Preferences - Frozen Fish and Shellfish (Continued)

General - cooking, cuts preferred, availability, etc. (Continued)

About how much frozen fish do you buy for each serving-~that is;, about how
much of a pound do you count on for each member of the family?

North- North
east Central South

2

=
7
L]

I

39

g
o
0
c+

1/5 6 o o o o s o o 0 o 6 o & o s - 1.5 - .6 b
Y/ o 5 5 5 8 6 8@ » % 8 5 & & o 23.4 19.1 18.1 37.1 22.4
/3 & o a8 5 = s o o o o o o e 18.0 16.0 12.4 14.4 15.5
1/2 0 0 oo o v o v s . e e ... 510  50.3 5,.3  33.5  49.3
B 4 o 6 65 5 8 8 & 8 v & 8 ® o @ 3.1 5.7 5.4 1.2 L.3
-} i R 6 o o o o o o o o o .6 A 1.3 - .6
1o o o o o oo o 6 o o o o a o 1.7 3.7 5.7 1.8 3.4
L3/2 5 o 6 8 2 8 « & ¢ 4 % % & u - A -- .6 o2
Blank, etc. s e o o & o e o o o 2.2 2.9 2.8 10.8 3.7
Totals « s « « s « « # 5 % & 100.0 100.0 100,0 100.0 100,0
Number asked . « o o o o o o o & 355 L55 315 167 1292
At what type of store did you last buy frozen fish?

North- North

east  Central South West U.S.

2z 2 z % Z
Super market o o o o o o o o o o 68.2 6l.1 68.9 58.1 6L.6
Independent food store . . . . & 20.0 22.9 18.4 13.8 19.8
Fish store .« o« =« o o« o o « & o o 5.9 4.0 7.0 10.2 6.0
General store « « « o o o o o o o 1.7 4.2 .6 - 2.1
Meat market o« o o o o o o o o o 1.7 1.8 = 3.6 1.5
Frozen food locker i .8 2.6 .6 .6 1.4
Chain food store . « ¢ o« ¢ o o - 1.5 - 3.0 o9
Other type of store . . o e o <3 oly 1.0 1.2 o6
Door to door truck . . & s & - .9 1.0 —_ o5 ¥
Mail order . o . o« o o v o ® - ol - - ol
Blank, etc, o s o o 3 6 o s o o 1.4 A 2.5 9.5 2.5 %

Totals ¢ o o o o o ¢« o o o & 100.0 100.0 100.0 100.0 100.0

Number asked . o o« o o o o o o o 355 455 315 167 1292

% Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish Preferences
of Household Consumers - 1951, Part I — National Summary. .
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Particular Preferences - Frozen Fish and Shellfish (Continued)

General - cooking, cuts preferred, availability, etc. (Continued)

Can you get frozen fish at the place where you do most of your food shopping?

North~ North
east Central South West U.S.

2z 2z I x
Yes o o ° e o o ° e o o ® e o e o 9[‘,.9 9297 814-'5 90014 9100
No o B e e K b 8w e e & B 3.4 5.1 12.7 Le2 6.3
Donft KNow o o o « o o o o o o o & .8 o7 1.3 3.0 1.2
Blank, 6tCe <« ¢ o ¢« ¢ « o« o & . .9 1.5 1.5 2.4 1.5
Totals e o o o e o s s o o o o 100,0 100.0 100,0 100.0 100.,0
Number asked « « o ¢« ¢ o o« o o o o 355 L55 315 167 1292

Can you generally get any kind you want at this store?

Nort h- North
east Central South West U.S.

£ £ £ £ £
YeS © © © o o s o ® © o & o © © e 900 5 8600 86.5 86.1 87014 ¥
NO ©o o o © o o e @ © e o © © o o 602 1202 10.5 9.3 9.7 *
Don't KNOW . o ¢« ¢« o o o o o o o+ o 3.3 1.8 3.0 L.6 2,9 %
Totals o % & ¢ 5 w % s o % ¢ ¢ 10040 100.0 100.0 100.0 100.0
Number asked . « « ¢ « o « « o « o 337 L22 266 151 1176 *

# Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish Preferences
of Household Consumers - 1951, Part I - National Summary.
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Particular Preferences — Frozen Fish and Shellfish (Continued)

Jeneral -- cooking, cuts preferred, availability, etc. (Continued) ‘ﬁ

Is there anything you dislike about the way frozen fish is kept in the store? 22/

North- North
east Central South West U.Se

£ 2 £ 2 2

No dislike:
Nothing, no opinion, no answer . . 97.1 97.2 98.4 97.6 97.5
Dislikes
Improper refrigeration, thawed . . 1.7 1.1 1.0 .6 1.2
LaCk Of Variety ° ° o ° ° ° ° o ° 06 ol{. - 108 05
Mixed with other products, hard .
tO get at ° ° o ° ° o e ° ° ° ° ° 03 09 06 —— 05
Public handles . o o« o ¢ o o o o o o3 — - - ol
Item not priced . o 6 e - 02 —- — -
PaCkage tOI‘n ° o ° ° ° o ©° o ° ° . ) ¢2 Ll ""' ol
Totals s s % 8 & % & o a & o« « A00L 10040 100.0 100.0 100.0
Number asked . o « « o o « o o o o 355 L55 315 167 1292
Packaging e

The last time you bought frozen fish, was it unwrapped, wrapped only in
cellophane, packed in a box or some other type of package?

North~ North
east Central South West U.S.

£ Z z z 2z

Unwranned o e o o o o o o o o o o o 1.1 5.1 L.l 8.4 L.l
Wrarpel only in cellophane . . « . « 56.3 64.0 74,0 33.5 60.4
Packed in bOX « o o o « o o o o o« o 37.5 26.4 20.3 L8.5 30,8 #*
Wraoped in paper o o « o o o o o o .8 2.0 - -— o9 %
Blank 9%6s « ¢ 5 5 o « 5 s 4 3 & ¢ &3 255 1.6 9.6 3.8 *
Totals e o s o« s o s o s o o o 100,0 100.0 100,.0 100.0 100.0
Number asked « « ¢« « o o o o o o o o 355 455 315 167 1292

25/ The sunmary of information for this question has been revised from that
which 1s shown in Fishery Leaflet 4O7, Fish and Shellfish Preferences
of Household Consumers - 1951, Part I - National Summary.

#* Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish
Preferences of Household Consumers - 1951, Part I ~ National Summary.




Particular Preferences - Frozen Fish and Shellfish (Continued)

Packaging (Continued)

How did it happen you bought this type instead of another?

North- North
east Central South West U.S.

Z Z Z £ Z
Only type of packaging available . . 49.0 48,2 62.8 L1.7 51.5
Kind of fish (species) or cut desired. 4.2 19.6 17.4 25.9 15.7
See product, visible contents,
cellophane . « « « « o« o« o o o o o 214 . 12.3 9.9 3.7 13.0
Looked g00d & o o o o« o o o o o o o L9 8.2 2.9 5.6 5.7
Sanitary, packaged better s o s s o 1.0 — 1.2 11.0 3.4
Advertising, brand . . « . . ¢ s . . 1.2 2.0 - o9 1.2
Best buy, cheaper . « . « « « o o o 2.9 2.9 - 1.9 2,0
Storageability o« « . & o o o o 0 o o 8.2 .9 2.1 2.8 3.3
Trial o o o o o o o o o o o o o o o == o3 - 2.8 oly
Habit o ¢« ¢ ¢ o o o o o o @ « & ol Lol 2.9 3.7 2.8
Recipes . . « . « . & o « 8 % oly — —_— —_ ol
Recommended > w8 » » & 8 3 » % ol .9 .8 - of
Holds moisture . . « o o o o o s o o = .6 _ - 2
Totals o« o ¢ o ¢ o o o o o o « o o 100.0 100.0 100.0 100.0 100.0
Number of answers 26/ .+ . . « . o o 243 342 24,2 108 935

Do you prefer to buy your frozen fish unwrapped, wrapped only in cellophane,
packed in a box or some other type of package?

North~ North
east Central South West U.S,

Z Z Z % Z

Unwrapped o « o o o o o o o o o o o .6 2,2 2.2 5.4 2
Wrapped only in cellophane e o o o o 5l.3 56,7 66.3 32,9 5,
Packed in BOX =« o o « o o o o o o o 36,9 24.2 21.6  45.5 29.
Wrapped in paper « « « « ¢ ¢ o o o o == oly - - o3
Blank, etc, o % % b e e § w5 e hbed 6.5 9.9 16.2 13.2
Totals e o o o s s o s o o o o o 100.0 100.0 100.0 100.0 100.0
Number asked o« o « ¢« o o o ¢« o « o o 355 455 315 167 1292

26/ Of the 1292 respondents asked this question some did not answer and a few
gave more than one reason.
¥  Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish
Preferences of Household Consumers - 1951, Part I - National Summary.
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Particular Preferences - Frozen Fish and Shellfish (Continued)

Packaging (Continued)

Why do you prefer this type? (Asked of respondents who preferred a
different type of packaging from the kind they last bought.)

North- North
east Central South West U.S.

Z % 1 £ L

Convenient for storage and handlingﬁZ/S?.? 32.0 33,3 57.9 L2.5
Visible contents (cello-wrapped) . . 26.9 20.0 27.8 36.8 25,7
Cleaﬂer o o 2 o o o o ° o B ] o o o ° 15°l+ 1800 3809 593 1806
NO OdOI‘ o o © © o o o2 o & ¢ © o o o o i lOoO — —— l#ob-
Miscellaneous reasons o - o o o o o o == 20.0 - - 8.8
TotalS o o o o 5 o o ¢ s o o o o 2100.0 100.0 100.0 100.0 100.0
Number asked28/ . « « « + o« ¢ 0 5 - o 26 50 18 19 113

Do you prefer all your frozen fish packed in a box or just certain kinds?

Nerth- North Q
east Central South West U.S.
2~ % =z I X
All & ¢ o o ¢ o 6 o o o 0 o o o o o o 94l 92.2 94 .6 86.0 92.0
Certain kinds o ¢« ¢ o ¢« o o o o o o o 549 7.8 5.4 14.0 8,0

Total‘s o o ° o o ° ° ° L © o o e GlOO Oo lOOOO lOOoO lO0.0 lOOGO

Number asked o o o © o o o s o o o o 135 103 /A 86 398 *

27/ Predominantly package.

gg/ There were 113 respondents who preferred a different type of packaging
than that last bought and gave a definite reason for such preference.

* Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish
Preferences of Household Consumers - 1951, Part I -~ National Summary.




Particular Preferences — Frozen Fish and Shellfish (Continued)

Packaging (Continued)

What kinds?

Cod o« o« o« o« ¢ 5 & 5 » @« =
Flounder . . . « ¢ o o o o
Haddock . . . .
Halibut . . . .
Salmon .« o . o
Shrimp
Not answered .

° ° ° o

o e ° © °
°
©
°

Totals o o o o o « o o o

Number asked 29/ . . . « . . .

Why don't you serve frozen fish

Use enough now, etc. o o o

Prefer fresh fish . . . . .
Other competing foods . . .
Not available .
Price © ® o s o o o o s @
Preparation . . . . . .

Habit - « = « « .
Health . . . . .
Storage space . .
Odor . o« o o o
Miscellaneous . « « « . «

Totals =« ¢ o o o = o o @

° ° ° ° o o

© °© ° °
°
°
e

Number of answers 30/ .

North- North
east Central South West U.S.
% z z 2 2z
& - 12.5 — —-— 3.1
e o o 12.5 - 25.0 - 6.3
s % & - 12.5 - - 3.1
o @ 12.5 12.5 - 8.3 9.4
o o e - 37.5 - - 9.4
o o & 12.5 —— - - 3.1
" 62.5 25,0 75.0 91.7 65.6
e o o 100.0 100.0 100.0 100.0 100.0
o 8 8 I 12 32
more often than you do?
North- North
east Central South West U.S.
& Z_ 2z &
s o ® 66.6 72.9 58.2 55.6 65.6
o o 16.6 5.5 17.5 25,0 13.6
o o a 598 892 30& 506 600
s & @ 2.1 3.9 10.3 9.2 5.5
o o L.8 3,2 6.8 2.8 L.5
o 2.1 1.0 - - 1.0
5 —_ 1.6 1.1 - 09
o ® 03 103 lol == 99
° ° L] .3 106 o8 —— 09
° ° o 07 u8 el& - 06
° [ u7 o oLI» 198 05
§ . 100,0 100.0 100.0 100.0 100.,0
6 & 290 385 263 108 1046

29/ Only a limited number of those respondents who specified certain kinds

actually named the kind.
in interpreting this data.

Since so few were named; care should be exercised

30/ Of the 1292 respondents asked this question some did not answer and a few
This item is not related to packaging, but is
pleced here in sequence with questions on questionnaire.

gave more than one reason.
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Particular Preferences — Frozen Fish and Shellfish (Continued)

Packaging (Continued)

Would you look at this list and tell me whether the information on the
package about each one is enough or not enough?

North- North
east Central South West

2z £ 2 £

M

Weight of fish:

BAolgh « &« =« = s s« s 0 s w m » 79.2 71.9 76.5 - 4.3 75.3
Not enough o« o o « o » o o o o o 3.9 11.9 Loy - 6.3
Not interested « o ¢« o o o o o o 6,8 5.3 2.9 3.0 5.0
Don't KNOW o o ¢ o o o o o o o o 10.1 10-9 16.2 22.7 13.4
Totals o § o @ ¥ 6 ® @ % % 8 100.0 100.0 100.0 100.0 100.0
North- North
east Central South West U.S.
Z_ % 2 2 Z
Natritive value (vitamins, etc.):
Enough « o o s o o 6 o ¢ s o a o 38.3 4L2.9 41.9  49.7 42.3 0
Not enough o « o o o« o « o o o o 6.5 15.2 9.5 1.2 9.6
Not interested . « « « ¢« » o o 19.2 17.8 10.2 9.0 15.2
Donpt kl’lOW ° o o © a ° o © 9 ] ° 36u0 2[}01 380[& ho.l 3209
Totals 5 B @ B B 6 e B 8 @ 100,0 100.0 1000 100.0 100,0
North- North
east Central South West U.S.
Z_ 2 2z Z x
Whether it is raw or cooked:
Bnough s s« s « 3 & &« & & § 5 o 66,2 62.4 70.1  73.1 66.7
Not enough . . - 5 8 8 & § @ 4.8 12.1 6.3 .6 72
Not interested .« o « » o o o o o 7.6 8.6 3.2 1.8 6.1
Don't know . 5 21.4 16.9 20.4 24.5 20,0
Totals &« o s © s o o o 5 o & & 100,0 100.0 100.0 100.0 100.0
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Particular Preferences - Frozen Fish and Shellfish (Continued)

Packaging (Continued)

Would you look at this
package about each one

Kind of fish:
Enough . .

o o

Not enough . .

Not interested

Don't know .

Totals

Cut of fish:
Enough .

Not enough .

Not interested .

Don't know . .

Totals

Recipes:
Enough .

Not enough . .

Not interested

Don't know . . .

Totals

Number asked

list and tell me whether the information on the

is enough or not enough? (Continued)
North- North
east Central South West U.S.
Z i 2 Z X
. . 82.0 82.6 86.0 7T7.8 82.7
« e . . L,2 5.3 2.5 .6 3.7
. . . . b.2 5-1 2-5 102 1;.3
e o o 706 7-0 9-0 ?O-b 9.3
. . 100,0 100.0 100.0 100.0 1100.C
North- North
east Central South West U.S.
i 4 % g €
. 69.3 70.5 137 75.4 710
. 7.0 9.5 Lol 1.° %@y
. 7.0 7.0 3.8 1.2 5.7
. s : 16.1 13.C 18.1 21.5 14,.1
100.0 100.0 100.0 10C.0 10C.u
North- MNorth
east Central South West 7.5,
Z 2 - S 4
. . L5.4 LL .2 36.2 L,8.5 L3l
. e 14.1 18.0 16.8 2.4 14L.5
. . 19.7 23.5 20.0 1.0  XxX.7
. . 20.8 lLoB 26.[0 3Lol 21-5
. 100.0 100.0 10C¢.0 10C.C0 10..7
355 155 315 167 s
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Particular Preferences — Frozen Fish and Shellfish (Continued)

Packaging (Continued)

What size package do you prefer?

How

1/2 pound . s
1 pound s W oa om s A
1 1/2 pounds .
2 pounds ¢ o ¢ o o+ o
Other size . . . . .

Don't Know . o « o ¢ « o o s ¢ e o

Blank, etc,

Totals o o

Nwnber asked

ooooo

about the shape of the package?

Long and flat ¢ © s o =« » s o = @
Short and thick . . .

Any shape o « o ¢ » <« o o o o o o <

Depends oncut . ¢ o » o o« o o o

Miscellanous . « . o o o o o o o o

Blank, etc. s & ® B 8 ¥ ® ¥ & @

TOtalS ©o e © o o © © o o o

Number asked . ¢ & o o o o 2 o =

North— North
east Central South West U.S.
£ Z A x
11.3 10.5 19.0 9.0 12.6
63.7 62.0 55.2 59.2 60.4
9.9 13.4 4.1 10.0 9.7
9.3 9.9 15.6 15.0 11.7
1.4 .9 - 3.6 1.2
3.4 1.5 Lo 3.0 2.9
loo 108 107 02 105
100.0 100.0 100.0 100.0 100.0
355 L55 315 167 1292
North-- North
east Central South West U.S.
2 Tz zZ T Z
60.3 60.2 57.8 52,0 58.5
14,9 8.2 16.8 13.8 12.8
20.6 A 2.9 9.0 7.7
A ol 1.0 .6 5
92 o — 06 03
3.6 30.8 21.5 24.0 20,2
100.0 100.0 100.0 100.0 100,0
355 455 315 167 1292




Particular Preferénces ~ Frozen Fish and Shellfish (Continued)

Grading

Do you think it would be a good idea to have some grading on frozen fish
or wouldn't it make any difference to you?

North- North
east Central South West U.S.

£ & £ 3 Z

Good idea ¢ o o s o o © 6 o o o o o 65.4 73.2 75.9 T77.2 72.2
Bad idea ° o o * o o e o ° ° ° o o loh. 99 - 300 lol
Makes no difference . « « « « « o & 32.7  2,4.8 2L.1 16.8 25.9
Bla-nl(, etCo [ ° ° ° ° e ° . ° e ° 05 lol e 300 08

Totals o o o « o o o s « o . o . 100.0 100.0 100.0 100.0 100.0
Number asked . ¢ o« ¢ o o o o o o @ 355 L55 315 167 1292

Special Products

Do you prefer to buy raw or already cooked frozen shellfish and fish?

Nort h- North
east Central South West U.S.

Z 2 2z 2 2z

Shellfish:

Raw ° ° ° o o ° e o . ° . ° e ° e 7502 7707 6308 6302 7106
Already cooked . + s « o« « o o » 21.8 10.8 21.9 27.6 19.0
Blank, etco © © e o © o o © © ° 300 lloS ]-L&oB 992 90[}
TotalS o« o o o ¢« » o o « o o« « 1000 100,0 100.0 100.0 100.0
Number asked . ¢« ¢ « o o o o « o o 133 ‘166 105 76 480
North- North
east Central South West U.S.
Z 3z £ Z Z
Fish:
Raw L] L] ° ° e o ° ] ° ° ° L) ° ° . 7907 92.1 79ol+ 71.3 8219
Alrgady cooked . . « « ¢« o « o « 144 Lol 8.9 10.8 9.1
Bla.nk, etC. o o ] o o e © © o o 509 3.5 lln7 17.9 890
Totals ¢ ¢« o o o o « o « o o« » 100.0 100.0 100.0 100.0 100.0
*
Number asked o o o ¢ « o o o o o o 355 L55 315 167 1292
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Particular Preferences - Frozen Fish and Shellfish (Continued)

Special Products (Continued)

Have you bought frozen products that were already breaded?

North-  North
east Central South West U.S.

Z £ £ £ £

Shellfish:
You » « v s 5 % 5 § % % @ =% » » Wb 34.3 38.1 22,4 32.5
NO ¢ ¢ o « o o s o o o o o o o o 68.4 54.8 L4L8.6 68.4 59.4
Blank, etc. o o o s s s s e o o - 10.9 13.3 9.2 8.1

Totals =« « ¢ o o« « « o o » « o 100.0 100.0 100.0 100.0 100.0

Number asked =+ o o « o » o « o o « 133 166 105 76 4,80

North- North
east Central South West U.S.

2 £ 2 £ 2

Fish: |
YeS » e e e e e e e e e e e .. 11.5  11.2 8.9 10.2  10.6 'g
NO o v e e e e e e 83.9  8L.6 79.4, 68.3  81.0
Blank, €tCe o v o o o o o o o o Lab 4.2 11.7 21.5 8.4

TotalsS « o « « « « o = « « « . 100.0 100.0 100.0 100.0 100.0

Nunber asked ¢« ¢ ¢ ¢ ¢ 4 o 4 o o . 355 L55 315 167 1292

Do you like breaded frozen shellfish and fish?

North- North
east Central South

>
0]
ct

U.S.

£

P
P
I
i

Shellfish:
Like ¢ « « ¢ « & & & « & s e % e 59.2 71.9 82.5 88.9° 72.5
DO HOL & ¢ o 5 « o o o 8 » v . 32.7 28.1 15.0 5.5 23.8
Don't Know . o« . o & o o o o 5 8.1 - 2.5 5.6 3.7
Totals .« « ¢ & v ¢ ¢« + o o & . 100.0 100.0 100.0 100.0 100.0
Number asked 31/ . . . . . . . .. 49 57 40 18 164

3L/ There were 156 respondents who had bought breaded frozen shellfish and
137 who had bought breaded frozen fish. A few respondents who hadn't
bought breaded products were asked these questions also.
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Particular Preferences - Frozen Fish and Shellfish (Continued)

Special Products (Continued)

[}

Do you like breaded frozen shellfish and fish? (Continued)

North- North
east Central South West U.S.

Fish:
Idke « s » » s 5 5 s » & # 5 « § =« 0569 52.8 4L5.0 54,5 52.1
DOMNOL o o« o o o« o o o o o o o o o 3Lk 35.8 27.5 13.6 29.5
Don't KNow « « o o o o ¢ o 0o o o o 11lo7 . 11.4 27.5 31.9 18.1

Totals « ¢ ¢« ¢« o o o ¢« o =« o o « 100,0 100.0 100.0 100.0 100.0

Number asked 32/ . . . . . . . . . . 51 53 40 22 166

Do you think you would like a complete frozen (shellfish) (fish) dinner
containing the fish, potatoes and vegetables that is packaged in a ready-
to~heat container?

North- North
east Central South West U.S.

2 Z % 3 Z_
Shellfish:

Would like o o © o ©6 e o o o @ & © 2003 25:9 2905 220[‘- 21;06
Wouldn't like . . . o« « o « « o » 56.4 L9 .4 29.5 42,1 4L5.8
Donit KNOW o o o o o « o o « o o » 21.8 13.9 25.7 27.6 20.8
Blank; etCe o ¢ o ¢ ¢ ¢ ¢ o o o o 1.5 10.8 153 7.9 8.8
Totals 6 o o © o o s o o = o » 100.0 100,.0 100.0 100.0 100.0

Number asked o« o« « o« o o o o o o o o 133 166 105 76 480

32/ There were 156 respondents who had bought breaded frozen shellfish and
137 who had bought breaded frozen fish. A few respondents who hadn't
bought breaded products were asked these questions also.
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Particular Preferences - Frozen Fish and Shellfish (Continued)

Special Products (Continued)

Do you think you would like a complete frozen (shellfish) (fish) dinner
containing the fish, potatoes and vegetables that is packaged in a ready-
to-heat container? (Continued)

North- North
east Central South West U.S.

zZ £ 2 2 2z

Fish:
Would 1ike o o ¢ « ¢ o o « o o @ 21.7 20.9 25.1 15.6 21.4
Wouldn't like . . ¢« « « o o o » 5L.4 62.6 '38.1 41.9 51.7
Don't knoWw « s + « &« s s v » % = 19.2 13.4 28.9 23.4 20.0
Blank, etc. « % B oEomoww W L7 3.1 7.9 19.1 6.9

Totals « ¢« ¢« « ¢ ¢ ¢« « » « » o 1000 100.0 100.0 100.0 100.0

Number asked ¢ « o« « o o o o « o 355 L55 315 167 1292

Mail Order 33/ e

Do you ever get frozen fish or shellfish by mail order?

North- North
east Central South West U. S.

£ 2 2 £ 2

Yes e o © © © ® o © & © ©°© o & o e o lcl 6.6 09 — 20‘}
NO o ¢ ¢ o o o o o« o 8 5 o0 o« 98,9 93.4 99.1 100.0 97.6

TOtalS e © ® & © © o s ©° e o e 100 .0 100 .0 100 .O ' 100:10 100 ao
Number asked .« « « « ¢ o o o « o« & 93 182 338 55 668

33/ In rural farm and non-farm areas only.
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Particular Preferences - Frozen Fish and Shellfish (Continued)

Mail Order (Continued)

Did you receive the frozen fish in satisfactory condition?

Yes o ¢ o ¢ o o o o o
No o L) o L] [ ] L] L] L] L]
No answer . « « « o+

TOtalS e © © e o °
Number asked 34/ . .

(Asked only of
those who have received frozen fish and shellfish by mail order)

North- North

east Central South West U.S.
Z Z T £ 3
« 100.0 100.0 - -~ 8l.3
—  — 100 — 187
e « » 100.0 100.0 100.0 100.0 100.0
s o @ 1 12 3 - lo

Are there any improvements you could suggest in the sale of frozen fish and

shellfish by mail order?

Data insufficient - not analyzed.

Is there any particular reason why you never purchased frozen fish cor shellfish

by mail?

Never heard of frozen fish

mail order . . .
Convenient stores
Not available . . .
Don't like idea . .
Too large quantity .

o
®

Freeze own fish . .
Bad experience “
Price . o ¢« o o ¢ &
No storage space . .
Afraid of spoilage .
Supply of meat at home
Blank, etc. e o o s

Totals . ° L] L L] L4

Fresh fish available . .

Number asked « « « ¢« + .« &

34/ Care should be taken in interpreting this data because of the small

North- North

east Central South West U.S.
& 2z 4 % Z
by
e o o e 31.5 11.2 11.9 27.3 15.72
s v e % 23.9 8.8 7.5 16.4 10.9
e o e e 6.5 L7 13.1 - 8.9
. @ 13.0 7.6 7.2 7.3 8.1
s & % 2.2 12.4 .6 - 3.8
° ° ° - = 108 S 09
. @ - 1.2 - 5.5 R
o & ° - 1.8 - - )
. o e 1.1 - «3 - 3
. 4 - 1.2 - - .3
. . 2.2 - - - 3
. . - - 3 - .1
. P 19.6 51.1 57.3 43.5 L49.3
e e e 100.0 100.0 100.0 100.0 100.0
« s s e 92 170 335 55 652

number of replies analyzed.
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Particular Preferences - Frozen Fish and Shellfish (Continued) ‘
Yail Order (Continued)

If mail order were available, would you purchase it by mail?

North- North
east Central South West U.S.

Yes - o . 5 4 4 ¢ o 6 2 6 6 ¢ 5 o s 4.0 14.5 16.7 20.0 13.4
‘:Q = > . ° < . ° - o o 2» o © o © ° 71400 7297 5701 25.0 62,2
UON't KNOW o o ¢ o o 2 o o o o o o 22,0 12.8 26.2 55,0 IR A

TOLALS & v v s o o o « o o . o . 100.0 100.0 100.0 100.0 100.0

Nuaner asked 22/ e o ¢ o o o o o o 50 55 8, 20 209

Classification Data

Y, in family decides whether or not to serve fish?

North- North

east Central South West U.S.
Z Z £ 3 Z
Housewife « o ¢ ¢ o ¢ o o o o o o o 83.4 77.6 69.6 T72.7 76.2
Hushand & v o v e b s e e e 6 e . 3.2 7.2 8.6 7.5 6.6
F.ﬁJﬂily v ¢ e © o o © e © 8 8 8 o o 5c5 708 8.6 11.2 708 3*
Utner female member in household . .9 1.2 1.9 1.2 1.3
.t er rmale member in household . . o1 .5 .6 — ok
EL;LT“L' etc. « e o & e o 2 o o e e 6.9 597 10:7 7.‘} 707 *
TotalS - v ¢ v . s ¢ s s o e o » 100,0 100,0 100.0 100.0 100.0
rnoer asked v v 6 e o 0 o e o o e 685 732 734 322 24173

35/ A number of respondents were asked this question who gave no answer to
item 5C in the questionnaire. Exercise care with this data.

*  Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish
Preferences of Household Consumers - 1951, Part 1 - National Summary.
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Classification Data (Continued)

\ How many people are there living in your household altogether, counting
children and babies and any relatives or other adults including roomers
or boarders?

North- North
east Central South West U.S.
No. NG, Nos, No, Noa

Adults « o o o o o o o o & o o o o 1822 1811 1878 L2 6253
Children . « « o o o « o o« o o o o 561 736 827  LO6 25130

Totals « ¢« ¢« ¢ o ¢ o ¢ o o o « « 2383 2547 2705 1148 8783

North- North
east © Central South West U.S.

No. No. No., NO . No.
Age

Under 5 years of age o o o o o o o 179 279 222 99 779 *
B5_1L o o o o o o o o s o o o o o 326 432 L87 225 1470
15219 &« o o o 5 5 o s o s o o o o 151 146 23l 75 606 *
202, ¢« o« s ¢ 4 o o 6 o s % e 106 139 195 22 L62 *
e - 367 351 363 159 1240 *
i 35-bly o . . i3 b oa s B4 E 365 391 397 160 1313 %
L5-5L . “ % ¥ w & & B B @ ¢ @ 356 303 320 105 1084, *
55wBL o o o o o o o o o s o - 197 192 204 86 679 *
65 and OVEr =« « o o o o o o o o = 158 219 184 9l 655 #*
Age not indicated . . . ¢ % ® ¥ 178 95 99 123 L95 *

Totals « « ¢« « ¢ o ¢ o o o o o o 2383 2547 2705 1148 8783

North- North
east Central South West U.S.

No. No, No. No., No.
Position in Household

Grandfather « o o ¢ o © o o o o & 21 21 23 8 73
Grandmother « o o« o « o o o s o o 28 24 32 8 92
Husband . ¢ ¢ o o o o o o o o o 594 633 608 259 2094, #*
Wife < v o s s s s » & s % & @ 666 711 712 309 2398
Son 6 o % % & ® & i 6 @ & 6 m @ 430 508 574 220 1732
Daughter . « « ¢« « ¢ o o o o o & L24 L,86 523 213 1646
Brother « . « ¢ o ¢ o o o o o o o 22 19 13 8 62
Sister . o « « ¢ ¢ © © o @ 0 @ 39 26 1 2 81
Roomer . « o ¢ 0o o o o o o o o o 23 32 35 9 99
Other, blank, not given, etc. . . 136 87 171 112 506

Total®, v s « 4.5 s » s« 5 s & ® 2383 2547 2705 1148 8783

) % Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish Preferences
of Household Consumers - 1951, Part I - National Summary.
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Classification Data (Continued)

Do roomers or boarders eat in or out?
Data insufficient - not analysed.

What kind of work does the head of your household do?

North- North
cast Central South West U.S.

No. No. No. No. No.
Professional and semi-professional . 55 53 35 14 157
Farmers, farm laborers s v e s & e 32 103 202 38 375
Proprietors, managers, officials . . 74 60 53 27 21L%
Clerical and kindred workers . . . . ol 5L L8 19 185
Salesmen P 35 27 28 15 105%
Craftsmen, foremen . . . . . . . . . 142 152 92 38 L2L»
Operatives, service workers . . . . 12 142 118 61 L1,8%
Domestic service . . . . . . . . 2 P 3 1 6
Housework 7 u 12 7 L0
Laborers S L 32 LL 19 139
Services (Armed forces) . . . . . g 5 5 6 2
Retired . . o « . « . . 51 68 50 60 229%
Refused, blanks, etc. 5 L4 22 INK 17 127+

Totals . . 685

32 1 32 21.'73‘

The approximate income of your whole family. 36/
North- North

east Central South West U.s.

No. No. No. No. No.

Under $500 & year .« o« « « « o o o & - 8 31 6 L5
$500 = $7L9 .+ o o o 0 . . G oW & 2 IN JVA 1 214%
750 ~ 999 & i o ¢ ¢ o e o s s o 1 N 27 1 33%
1000 = 1249 « ¢ ¢ o o o o 6 o o o o 6 11 20 7 INR
1250 - 1499 « 5 & ¢ o« 5 & 5 o % & a 14 15 39 7 75%
1500 = 1999 ¢ o o o 6 o 6 6 6 o o 23 10 28 11 725
2000 =« 2499 . ¢ o 6 o e e o . i @ 51 35 51 23 160
2500 ~ 2999 . i o o o . . e e e e 91 82 78 36 287x
3000 ~ 3999 . . o 6 e o o o . . « 139 142 67 32 380%
LOOO = L9999 ¢ o o o o o o o 6 & 78 75 40 22 215%
5000 = TL99 o o o o o o o o o o o o 41 L7 29 15 132#%
7500 = OVET ¢ o o o o o @ & % b 27 17 12 9 65
Refused or blank, etc, « » &% o @ £1L2 282 298 152 L L%
Tobdls & s« « s s & 5 = & 5 » » & D85 732 734 322 2473

* Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish Preferences
of Household Consumers - 1951, Part I - National Summary.
lé/Adjusted to before taxes.
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Age of respondents:

15 - 19
20 - 24
25 -« 34
35 - Li
LS - 54
55 - 6l

° ° ° e °

65 and over
Blank, etc.

Totals

Color:

L ° L] °

° ° L4 L] ° °

Classification Data (Continued)

White . . . . . . s % % & @
Negro . . . &
Other non-white
Blank, etc.

Totals

Farm, non-farm:

Farm
Non-farm

Blank, etc.

Totals

# Revision of figure shown
Preferences of Household

L] o ° © e o

Y o ° °

° ° o © o ° [}

North- North
east Central South West U.S,
No. No. No., No. No,
2 9 11 L 26
16 36 51 18 121
159 159 L7 73 538
171 178 171 82 602
174 143 157 52 526
96 93 115 41 345
57 94 66 51 268
10 20 16 1 L7
685 732 73L 322 2473
North- North
east Central South West U.S,
No. No, No. No. No.
643 686 594 306  2229%
32 Ll 128 12 216
3 1 6 2 12
7 1 6 2 16%
685 732 73, 322 2473
North- North
east Central South West U.S.
No. No. No. No. No.
65 150 282 52 51,9
609 578 L4 259  1895%
11 I 3 11 2%
685 732 73, 322 2473

in Fishery Leaflet 407, Fish and Shellfish

Consumers — 1951, Part I -- National Summary.
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Classification Data (Continued)

City size:

North- North
east Central South West U.S.
No. No. No. No. No.
500,000 and OVer « o o & » « o o o 195 157 96 68 516
50,000 ~ 499,999 o o o o o o s o o 141 109 72 8L L,06
2,500 - 49,999 -2 & @ = w x B B 207 228 114 71 620
Remainder o o o o o o s o o o o o 142 238 4,52 99 931
Totals o w w e m s @ s w ow g B §§E 732 732 322 2473

In rural areas:

Do you (or does your family) raise most of the food you use or do you (or your
familv) buy most of it?

North- North
east Central South West U.S.

No. MNo. No. No. No.
HaiSe o o 4 = » =« 4 # % ¢ 4 o & & &« 28 96 193 12 3294
Buy s 5 B B 8 % & % mouw wow o 29 L1 65 16 151
£an' S8V ¢ o o o o o o o ¢ 5 o s e 8 13 24 2L 69
TOtalS o o o o o o o ¢ o o s & o _B5 150 282 52 5L9%

Do you have any income from work off the farm not included in the above income?

North-- North
east Central South West U.S.
No. No. No. No. No.,
Yes o ¢« o o o o 0 o6 v o o o o o o o 10 11 4O 10 71
NO % % s 5 & % o s« © & 5 & % & o @ 3L 103 176 21 333
No answer, blank, etC. o o« o » o« o 21 36 66 21 1443
TotalS « o o o ¢ « o o o o o o o _05 150 282 52 5L

# Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish
Preferences of Household Consumers - 1951, Part I - National Summary.
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What was the last

O - 4 years .
5 years .
6 years .
7 years .
8 grade s
9 e o o o
10 5 4 & &
11 . « &

grade

hool

12 high school .

13 - 15 college
16 o « » =
over 16 .

] ° °

L] o ° .

Blanks, etc. .

Totals

In what country were your

L] ° °

you

° ° . ° ° .

° ° ° L] ° ° e

e o © & & o

Classification Data (Continued)

completed in school?

North- North
east Central South West U.S.

No. No. No. No. No.
¢« o0 oo o 30 21, 76 2L 151
T S V1 13 52 8 87
c e o e e L, 18 L7 13 122
T ¥ 26 59 2L 141
o s o o o o 131 191 127 55 50L#
s o o o o o 37 55 40 1 146
o e o o o o 42 55 55 2L 176
s e o o e 25 L5 L2 13 125
P 200 139 87 625%
e s o o e o 59 63 52 25 199%
Y 28 25 23 103
¢ s e s e e 6 b, 6 L 20
v o0 6 e o 39 13 1, 8 Th*

e e e . .. 685 732 73, 322 25473

parents born?

North- North
east Central South West U.S.

No. No. No. No. No.

United States « ¢ « o o o o o o o 353 518 626 208 1705
One or both parents foreign born . 332 214 108 114 768
TohELE w » « w » v w5 o w 5 D85 732 73, 322 2473

Religion:

Catholic . .
Protestant .
Jewish & 4
Blanks, etc.

Totals

North- North
east Central South West U.S.

No. No. No. No. Mo,
s s s s was 30 191 89 107 7173
e s e o o e 292 508 637 193 1630
s b a xoe s 52 22 2 15 91
- 11 6 7 35%
cm v wow s DBY 732 73, 322 2L73

# Revision of figure shown in Fishery Leaflet 407, Fish and Shellfish
Preferences of Household

Consumers - 1951, Part I - National Summary.
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FISH AND SHELLFISH QUESTIONNAIRE

Family Name L i by

Streat Addres Apt.

City or Town Date of Interview.

RESULTS OF CALLS AT HOUSEHOLD

1st 2nd 3rd
Call Call Call
HOUSEWIFE HOME
NOT HOME
s
REFUSAL 39—
40—

-

We are making a survey of certain foods and I would like your opinion about them and, in some cases your ideas for
improvement.

1. First I'd like to ask: Does your family generally est its main meal at home or somewhare else?

At home. S o else
(Skip 0 Q. 3)

2. (If “"Somewhere else”) About how often do you cook dinner at home?
More than once a week . ___ Less then once & week

(IF LESS THAN ONCE A WIEK, DISCONTINUE INTERVIEW)

=1

3. Do you do the cooking for the family?

Yes . 43-1 No...... 2
4, Do you do the food buying for the family?

Yoo . _44-1 No._.__.2

(IF "NO™ TO QUESTION 3 AND 4 DISCONTINUE INTERVIEW)
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9

As you probably know, there are various ways that fish and shelifish can be bought nowadays—That is, they can be bought both frozen and fresh as well as canned or smoked. Now I'd
like to ask you first: (Interviewer: Start at arrow > om left side of pege.)

d .
(If “yes” to ¢) |Is there a particular day of
How often do you | the week that you serve it?
serve it u; this | Interviewer: (If “yes”,) ask:
season —wh an
(Indicate whether hat dur
week, month, etc.)
e timnes per| Mon. .. 49-1 Fri. .S
weak, month, etc. Tues. . .....2 Sat.._. 6
Wed. . 3 Sun .7
Thurs. ..._.._ 4
48— No particular day 8
e tiTee p-r( Mon. .. .39-1 PFn. __3
ok, month, etc. | Tues. .. 2 Sat .6
Wed. 3 Sun 7
Thurs. . 4
8- No particular day 8
e .times per| Mon. 72-1 Fri.. .S
Tuss. 2 Sea. _.6
b, month, | wed .. 3 Sm 7
Thors.. . 4
71— | No particuler dey .
. tioess Mon. . 47-1 Pr. 3
woek, momth, o. | Ty . 2 Se. 6
Wed. . 3 Saa 7
| Thare. ... 4
L 46— ! No perticular day ]

1

=

f
What do you particularly like
sbout . ; :
(Ask about type. That is
hax)m shellfish, fresh shellfish,
elc.,

B B,

a b <
H-;;ou (If “yes” to a) When |Is there any particular season
Interviewer: Ask section a| served it was the last time you [that you serve it more often
for all types then return and| duringthe | served _______ T |than other sessons?
ik -dcrow for each type past year? | (Ask abont type. That |Interviewer: (If "yes,”) ask:
—_— is, frozen shellfish, fresh “What season?”
shellfish, etc.)
5. About frozen shellfish?|{ Yes. 43-1| .__ _ _ days ago Summer ._47-1 Winter 3
That is, sheimp, lobster, ... wesks ago .
f iy No ..._.2 - - Fall . _ .2 Speing 4
Deon't » No particular season ..._.._. S
p 3| — — don’t remember
46—
6. How about fresh shell-| Yes .. 55-1| ___ _ days ago Summer..57-1 Winter. .3
fish?
No __._2| ———weks ago Fall___...2 Spring 4
— . ._.months ago N
Don't » o perticolar season .3
h 3 — - don’t remember
36~
7. and canned shellfish —| Yes __63-1
shrimp, lo'uur, crabe|Ng 2
mest, etc.
Don't
know__3
8. How about frozen fish?| Yes ...68-1 | — . days ago Sumemer 70-1 Winter 3
That is, salinon, flounder, —....weaks ago i
sole, etc. No .2 - i Fall .. 2 Spring 4
Doo't O don’t remember | INO Perticuler ssason . .3
know___.3
-
9. Fresh fish @ Yes ._43-1| — __days ago Sumemer. 431 Winter .3
No ___2|——" o e Fall 2 Speing 4
————months ago
Deon't doa’t remember No particular season ___ 3
know___3
44—
10. Cenned fsh Yes ._35-1
No 2
Doa't
know___3
11. Cured fish — pickied,| Yoy __99-1
salted, smoked, etc.
No .2

Don'"t
know___.3

£ B
Canyou |What is the kind you mually
gener-lly |serve in __ group?
get the {Ask abomt type)
! kind of
(Ask of ty;u)
you want?
Yes . .52-1 S
No .. 2 e S
Don't No particular kind
know ... 3 $3—
54—
Yes 62-1 SURE
No _..2 i
Don't No particular kind
know . 3 63—
64—
No particaler kind . ___ 67
Yes 76-1 SRR
No 2 PO
Doa't No perticaler kind . _77-
know 3 78
75
Yes 51-1 e
No . 2 PR —
Don't No perticuler kind 52~
know ... 3 53—
34—
%~
No particuler kind ___58-
®-
I
Ne perdiculer hkind __63-




FISH AND SHELLFISH QUESTIONNAIRE ( CONTINUED )

ASK EVERYONE WHO SERVED SOME TYPE OF FISH;
THAT IS, ANY “YES” IN COLUMN a. IF RESPONDENT
DID NOT, GO TO CLASSIFICATION DATA.

12. If it cost you the sams amount to serve your family fresh
fish or frozen fish, which would you prefer?

Fresh fish.....63-1 Frosen fish.. .2 No

preference...
(Shp to Q. 14)

13. (If "fresh” or "frozm") What would yo;{ .;‘-’y is the main ad-

vantage of serving
- (“fresh” or “frozen”)

(Write in)

14. Is there anyone in your family who will eat fresh fish but will
not eat frozen fish?

Don’t know.......3
o IRy ol
(Skip to Q. 16)

15. (If *Yes”) How many are children under 15 and how many
are adults that will not eat it?

Adules . . e 67—

Children under 15 . -

Generally speaking, do you think people serve fish more often
when mests go up in price or not?

Yes...._.69-1
(Interviewer: Ask this question only of those who did not
serve frozen fish in past year; that is, “No” in Question 8a)
Is there any particular reason why you don't use frozen fish?

16.

17.

Price .. Taste..... Availability ... ...
Other ..70—
71-

............. 72—

(Write in)

18. (Ask only if bolk fresh shellfish and frozen shellfish are
served; that is "Yes” in Sa or 6a). Whick do you use more
often—fresh or frozen shellfish?

Fresh shellfish _73-1 Frozen shellfish_2 About the same ...3
19. (Ask only if both fresh fish and frozen fish are served; that

is “Yes” in 8a and 9a). Which do you use more often—
fresh or frozen fish?

Fresh fish _ 74-1

Interviewer: Ask Questions 20 through 42 of those

respondents who serve frozen fish: (“Yes" Ia Q. 8a)

20. How about frozen fish—do you think people buy frozen fish
more often whea meat prices go up than they ordinarily do
or not?

42-3
1. Wmm&mkmfumﬁlhdommﬂyun—
that is, frying, baking, broiling, boiling, or any other way?

Yes__..43-1 No......2 Don't know....._.. 3

Frying Flame
Baking ... Broiling { Blectric | ... et
- 44—
Boiling ... Out doors pil
Other 46—

(Write in)
22. In your experience with frozen fish have you found the
quality to be generally the same or does it change from time

to time?
Ch 47-1 G Uy the same .....2 No opinion .3
T ——
(Skip to Q. 24)

23. (If “Chenges”) In what way have you found the quality to
change?

pre

(Write in)

24. Will you look at this card and tell me what cuts of frozen
fish you prefer to buy?
(Interviewer: Hand respondent card and record by number)

4. Pan-dressed fish .

25. The last time you bought frozen fish, which of those cuts

did you buy? 53—
54—
(Write in)
2Be. Do you prefer fillets with the skin on or skinless?
Skin on.........35-1 Skinless..._..2 No preference.......3

[
i
I
l

26. Have you ever tried frozen Fillet of Flounder or Fillet of Sole?
Yes.....36-1
(Skip to Q. 29)

27. (If "Yes”) In some sections of the country you can get both
East Coast and West Coast Fillet of Flounder and Fillet of
Sole. Do you hap to know whether you ever trind East
Coast Fillet of Sole or Flounder, or West Coast Fillec of
Sole or Flounder?

Tried Bast Coast

Tried West Coast

Fillet of Sole or Fillet of Sole or
Flounder ........... ... 57-1 Flound: 3
Tried both ._............2 Don’t know ... ..

(Skip to Q. 29)

28. (If respondent has tried both) Which do you like better, E
Coast Fillet or West Coast Fillet of Sole oz Flounder? -
Like East Coast Fillet..... 58-1 Like West Coast Fillet = 2

No preference. ... .3

29, About how much frozen fish do you buy for each serving—
that is, about how much of a pound do you count on for each
member of the family?

Per person 59—
(Record in pounds per psrson)
30. At what type of store did you last buy frozen fish?
Fish store._....60-1 Other ...
Super market.._..2

(Write in)

3I.Canyoumlmunﬁnhnthepho¢wbueymdomof

your food shopping?
Yes ... 61-1 No....2 Don’t know........3
™
(Skip to Q. 34)

32, «f ';Yes") Can you generally get any kind you want at this
store

Yes.... 62-1

33. Is there anything you dislike about the way frozen fish is
kept in this store?

63—
64—
65—
(Write i)
34, The lnt mnc you boughl from ﬁlh, was it unwrapped,
ol in P in a box or some other
lype “of puk.gc"
Unwrapped ... 66-1 Packed in box ...
Wrapped only N ——
in cellophane 2 (Write in)

35, How did it happen you bought this type instead of another?
67—
68—

(Write in)

36. Do you prefer to buy your frozen fish unwrapped,
only in cellopbane, packed in a box or some od;:‘pp‘d

pa

Unwrapped ... ___.69-1 Packed in box ........_.._.3

Wrapped only Other - couiosi s somece
in cellophane .. e 1 (Write in)

37. (Ask _only if answer to question 36 is difnmt from ques-
tion 34) Why do you prefer this type?

38. (If the answer to question 34 or 36 is, "packed in a box,” ask:)

you prefer all your frozen fish packed in a or just
certain kinds?
All____72-1 Certain kinds .. .2
38a. (If “Certain kinds”) ask: What kinds? ... ... __ .
.73-
74~
w4 o
(Write in)

38b. Why doa't you serve frozen fish more often than you do?
76-
”7-

(Write in)



FISH AND SHELLFISH QUESTIONNAIRE (CONTINUED)

39. Now I'd like to ul: you s few last questions about your

of the of frozen fish. Generally on the

ouudo label of froun food packages there are various in-

an ion about the contents of the pack-

sge. Would you look at this list and tell me whather the

information on the package about each one is enough or
not enough?

l42—4’

Not Not inter- Don't
Enough enough ested  know

a. Weight of fish ... || s ,.43—1‘ ,,,,,,,,, 2|....31...4
b. Nutritive value '

(vitamins, etc.) BN 7 ) U RS JIONUI: ) R |
c. Whether it is raw !

or cooked _...... 45-:“ 2.3 4
d. Kind of fish ... |[.. .46—1i ...... 21 .. .3 4
e Cutof fish .| .. 47-1]|....2| ... 3 b
f. Recipes ... . |.. . ,.48—1) ,,,,,,, 2| 34

40. As you probably know, all meats are graded so that when
you buy them in a butcher store you can tell by the label
on it whether it’s top grade, medium etc. Do you think it
would be a good idea to have some grading on frozen fish, or
wouldn’t it make any difference to you?

Good idea....49-1 Bad idea...2 Makes no difference 3
41, What size pndmge do you prefer—that is, do you pnfer

the 1, pound size, the one pound size, the 15 pound asize,
or the two pound size?

15 Ib. size . ... ....... 50~1 21b.osize ... .. . ....4
11b, size ... .. ..2 Other .
15 Ib. size .. ..3 Don’t know e 6

42. How about the shape of the package? Do you prefer it long
and flat, short and thick, or do you prefer some other
shape?

Long and flac ....51-1 Short and Thick 2

(Write in)

Interviewer: Ask respoadests who serve elther frozen shellfish
or frozes fish. Record onswers separafely for each.

Frozen Frozen
shellfish _fish

43. Do you prefer to buy raw or Raw ___. .| 52-1| 56-1
already cooked frozen (shell- Afready-
fuh) (fish)? cooked " .. 2 e v
44, Have you bought frozen Yes _..... . 53—-1| 37-1
(shellfish) (fish) products
it were “dlready breaded? No .| . 2f. .2
45, (If "Yes” to gquest. 44) Do Like ... . _|..54-1|..58-1
you like breaded frozen Do not __ |.....2|_....2
Don't know | ... 3| .3

Would like |..55-1| ..59-1

Wouldn't
fish, potatoes and vegetables like .. f-.2f_ .2
that is packaged in a ready-to-

Don’t know ! __...... ¢ T J—

heat container?

ASK ONLY IN RURAL AREAS
47. Do you ever get frozen fish or shellfish by mail order?
Yes .........60-1

No.
(Skip to Q. ’0)

48. (If "Yes”’) Did you receive the frozen fish in satisfactory
condition?

Yes.......61-1 No........2

49. Are there any improvements you could suggest in the sale
of frozen fish and shellfish by mail order?

.......... 62—
ST s R s b 63~
(Write in)
NOBE o commsmsssimmmimsssmyames
80. (If "No” to Q. 47) Is there any particular reason why you
never purchased frozen fish or shellfish by mail?
64—
.......... 65—
(Write in)
None

B1. (If answer to question 30 is “not available,” “no mail order
here,” etc.,) : If mail order were |v-|ll.blo, would you pure
chase it by mail?

Yes......... 66-1 No.......2 Don’t know.... .3

Ll

ASK OF EVERYONE
52, Who in the family decides whether or not to seeve fish?

. -

(Write in)
CLASSIFICATION DATA

A. How many people are thers living in your housshold alto-
gether, cmmnn‘ clnldnn and b-bm ‘lﬂd any relatives or

other adules i or b
1-
Number.. ... 2-
B. WI:-« n the lppro:umne age of nth person and po-m in
( father, deughter, son, ,
etc.)?
Position Position
Age in household Age
a ..3- S 4- fo .....13-
b. 5- .. 6~ g 15—
c. 7- 8- h, 17-
d. 9 10— 1. 19—
e . 11— 12- 21— 22

INTERVIEWER ASK: 1. Are there any children under one
year- of age in this housshold?
(Record above if mot elready listed)

2. Do roomers or boarders est in or out?

In .. 23-1 Out .2
C. What kind of work does the head of your household do?
..... SR e A

(Kind of work, not kind of busimess)

D. In which of these letter groups does the approximste income
of your whole family fall? (Hand respondemt cerd)

a.b_c.d e._ f_ g h. . i.j. .k_L_ 25-

Don't know oc refused ... 26~

E. Is this before or after deduction for income tax, social security,
etc.?

Before.......27-1 After......2 Doa't know..._._3

ASK E-1 AND B-2 ON _FARMS

1. Do you (or does your family) raise most of the food
you use or do you (or your family) buy most of it?

Raise__...28-1 Buy.__..2 Can’t say._..3

2. Do you have any income from work off the farm not
included in the above income?

Yes. . 29-1 No.._..2

F. What was the name of the last school you attended (or the
school you are now attending)?

G. What was the last grade you completed in school?
?Interviewer: Record last grade completed)

04 years ... 30-1 Oyears ... .6
5 years . 2 10 years .7
11 years oo 8
6 years ... 3 12 (through high &
7 yeam e ® s years 0
8 (through grade
H. In what country were your p born?.. 31-
(Write in)
I.  (Ask or estimate) Religion:
Catholi 32-1 P 2 Jewish...3
Other
(Write in)
AUTOMATIC CLASSIFICATION
J.  Age of respondents K. Color
‘White ..
Negro ..
Other Non-White

L. Farm, non-farm

Interior Duplicating Section
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