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PREFACE

The annual retail value of fish and shellfish sold to
consumers in the United States amounts to over one billion dollars,
The cost of merchandising fishery products from producers to con=-
sumers runs to hundreds of millions of dollars annually. The
function of marketing which is a part of this effort is a fertile
field of study for the purpose of effecting worthwhile savings which
would reduce this cost, In addition, means of increasing or better
serving the demands of consumers for fishery products should also be
a primary object of such marketing study.

Accordingly, the survey herein reported upon was undertaken
for the purpose of improving marketing conditions for canned fishery
products, It was financed with funds made available by the Salton-
stall-Kennedy Act, approved July 1, 1954 (68 Stat., 376). This Act
established a separate fund to be used by the Secretary of the
Interior to mromote the free-flow of domestically produced fishery
products in commerce by conducting, among other programs, marketing
and economic research,

The plan for the survey was developed in the Fconomics and
Cooperative Marketing Section of the United States Fish and Wildlife
Service under the guidance of the Chief of the Section, Dr, Richard
A. Kahn, The execution of the plan was supervised by the Assistant
Chief of the Section, Walter H, Stolting, The questionnaire and
specifications for the survey work were developed by Noriar Pahigian,
Statistician. Adolph Scolnick, Statistician, and Mrs., Evelyn Kramer,
Statistical Assistant helped to prepare the final report.
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INTRODUCTION

This is a report on a June, 1956 nationwide survey
pertaining to the use of canned fish and shellfish products by
household consumers and their specific preferences, demands, likes
and dislikes affecting the actual and potential market for these
products, The survey was carried out by W, R, Simmons and Asso-
ciates Research, Inc,, under contract with the United States Fish
and Wildlife Service,

The canned fish and shellfish industry is confronted with
many economic and market problems which stimulated the effort put
forth in this survey to find the answers to some of these problems.
Because of changes in income and standards of living among the
masses of lower income consumers, many families are up-grading the
types of fishery products they use. The competition of imported
products and domestic oversupply are often depressing factors on
camed fishery product markets, The industry is faced with a press-
ing need for expanding markets, At the same time, partly because of
the fragmentation of the industry into many small firms which are
unable to conduct any basic marketing research, it is handicapped
by insufficient knowledge of consumer demand and buying practices,
This survey was designed to mrovide information which will help the
domestic fishing industry with its production and marketing problems.

The population under study consisted of all private house-
holds in the United States. To represent this population, a national
prelisted probability sample of those households was designed, On
the basis of this sample homemakers or persons mainly responsible for
plamming meals in 2,5L3 households were interviewed during the last
three wecks of June, 1956,

The sample used for the survey was carefully designed to
reflect the existing geographic distribution of the population,
Moreover, the sampling tolerances for all the important findings of
the survey are sufficiently low that the user may have confidence
that the results would not differ materially from a complete count
among all rivate households, The technical procedures employed
are described to some extent under "Survey Methods" and in greater
detail in the Appendix,
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SURVEY METHODS

Sampling and Estimation

The sample used in this survey was a national multi-
stage probability sample with each household existing in the
United States at the time of the survey having the same chance of
inclusion. Hence, estimates from the survey are unbiased in the
sampling sense and the sampling tolerances of estimates are measur-
able. The stages of selection were these:

1. One hundred primary sample areas (52 metropolitan
areas and 48 non-metropolitan counties) contain-
ing 189 counties were first selected with known
probability.

2. Within the 100 primary sample areas, LLO inter-
viewing clusters were selected with calculated
probabilities. These clusters, consisting of
entire Census Emumeration Districts or combina~-
tions of city blocks, average about 200 dwelling
units each.

3. Within the LLO clusters, sample households were
selected by random procedures from the prelist-
ings of all dwellings in the cluster. The ratio
of selection was fixed separately for each cluster
so that all households in the United States would
have the same probability of inclusion. In each
sample household the person responsible for planning
the meals was specified for interview. A total of
2,543 interviews were conducted.

Because of the wide geographic dispersion of the sample
households given by the use of 100 primary sample areas and of large
interviewing clusters within these areas, the sampling tolerances
for many of the characteristics measured are not much greater than
those that would be obtained from a sample of households selected
completely at random from a list of all households in the country.
Sampling errors for all national estimates from the survey are suf-
ficiently low that the user may have confidence that the results
would not differ materially from those of a complete Census using
the same questionnaire and interviewing procedures. A detailed
listing of the calculated sampling errors of national estimates for
virtually all questions in the survey is given in the Appendix,



In the case of estimates by region, income, city-size,
family size, race, religion, age and employment status of the
homemaker, the sampling errors are, of course, larger, and the
results must be used with some caution. However, even for these
breaks, the estimates may be used with confidence wherever they
are based on all or nearly all sample households in the particular
region, income group, city-size group, etc. A full discussion of
the allowances to be made for sampling error in the case of esti=-
mates for sub-groups is given in the Appendix. Comparisons of
classification data with independent data from Census sources, also
given in the Appendix, indicate that the sample reflects reasonably
well the current distribution of the population.

Incamplete returns can be a serious source of bias in the
results of a survey if care is not used to reduce them to the mini-
mum feasible. In this survey the completion rate was 80 percent,
that is, 80 percent of the originally assigned 3,198 households
were interviewed.

Refusals amounted to only L} percent and thus were not
likely to produce any substantial bias. A second call was made on
a different evening in all cases where the respondent had not been
at home on the first call., Almost all of the potential bias from
the 15 percent not-at-home after two calls was eliminated by the
use of a special procedure under which each interview is weighted
according to the respondent's probability of being found at hame
when the interviewer calls. This probability is detemmined by ask-
ing the respondent whgther he or she was at home at a random time on
each of six nightse.

The Questionnaire and Field Work

The questionnaire was developed in consultation with the
U, S. Fish and Wildlife Service and carefully pretested in three
different areas. Pretest results were analyzed in detail in conjunc-
tion with detailed reports fram the pretest interviewers, and this
analysis served as the basis for making the necessary revisions in
the questionnaire and in instructions to interviewers. A copy of
the questionnaire is included in the Appendix.

1/ This technique is fully described in an article entitled,"A Plan
To Account For 'Not-At-Homes' By Combining Weights and Callbacks"
by Willard R. Simmons, The Journal of Marketing, July, 195L.




The interviewers employed on the survey were experienced
and capable members of the contractors field organization. They
were instructed to hold up interviewing after the first day's work
until their completed questionnaires were thoroughly edited to test
the quality of their work and their understanding of the instructions.
Thus they could be given further direction before proceeding with
the work on their assigmment, or replaced if necessary.

Coding and Tabulation Controls

A1l coding was checked completely at the start, and sample
coding instituted only after differences between coders had reached
an acceptably low level. Thereafter, a continuous check of coding
errors was maintained to make sure that the process was in control.
Open-end codes were established from a systematic sample of 500 cases
for any category with a frequency of greater than 1% percent.

A complete mechanical edit of the punched cards for consistency
and accuracy was carried out on the IBM 101 machine, and all errors
discovered in this process were corrected by reference to the questionnaire.

SUMMARY OF MAJOR FINDINGS

The Use of Cammed Fish or Shellfish and its Relation
£o0 Fresh and Frozen Fish or ohellfish

Survey results indicate that canned fish or shellfish is
not directly competitive in any considerable degree with fresh or

frozen fish or shellfish. This is particularly so with respect to
canned fish. The following facts bear on this point:

1. Almost all households served canned fish or shellfish
at one time or another as shown by the finding that
91% of the sample households had served these products
during the past twelve months. The use of canned
fish or shellfish was also quite stable throughout
each of the four regions studied.

2+ Those households that use fresh or frozen fish
actually also use more canned fish than average.
Calculations were made giving rough estimates of
the average number of servings in the four-week
period preceding the interview for these groups.g/
The comparison follows:

2/ For this calculation (and others of a similar kind given in this
report) tabulations were used showing the number of times an item
was served in the past L weeks, from 1 time to 9 times or more. For
this last group, an average of 10 times was assumed.

L




Average Number of
Servings of Canned Fish

or Shellfish
Group In Past |} Weeks
A1l households 2.4
Households that served fresh
fish in past 12 months 2.8
Households that served frozen
fish in past 12 months 249

3. The non-competitive relation between canned fish
on the one hand and fresh and frozen fish on the
other is to be expected from the fact that the
predominant types of cammned fish = particularly
tuna and sardines - are not widely used in the
fresh or frozen state, so that most consumers do
not think of fresh or frozen as alternatives to
canned fish for these types. Households which did
not use tuna during the year were asked why, and
only 10% sald that they prefer fresh or frozen fish.
Only 1L4% of non-users of salmon and 5% of non-users
of sardines gave preference for fresh or frozen fish
as a reason for their non-use. In the case of those
which did not serve shrimp, a much higher percentage
(26%) gave preference of fresh or frozen fish or
shellfish as a reason. This is obviously due to the
fact that shrimp is more widely used in the fresh
or frozen states

While the use of canned fish or shellfish was quite stable
there existed a variation in relationship between fresh and frozen
fish as influenced by geographic location and availability of fresh
fish and other factors. The States in the North Central Region showed
the smallest percentage of households serving fresh fish; the highest
percentage serving frozen fish. Other survey results indicated that
there was a variation by size of city: in the metropolitan cities
(50,000 and over), there was a significantly larger percentage using
fresh fish with a correspondingly small percentage of frozen fish
users. Sharp racial differences also appeared: for fresh fish, 81%
of non-white households served it during the year as compared with
514 of white households, while the reverse was true of frozen fish
with 33% of non-white households serving it and SL¥ of white households.

There is a consistent increase in the use of both fresh and
canned fish as size of household increases.



Figure 1
FREQUENCY OF SERVING CANNED FISH OR SHELLFISH DURING FOUR WEEKS PRIOR TO INTERVIEW,
BY REGIONS

Percent of Households

18.2 18.5

TOTAL NORTHEAST NORTH CENTRAL SOUTH WEST
us.
Py (TIIIIIIIIIID e G
5 TIMES 3T04 2 TIMES
OR MORE TIMES OR LESS Y/

l/ Includes those households that did not serve and those that did not know
the number of times they served canned fish or shellfish,



Frequency of Serving Canned Fish or Shellfish

Some facts about the frequency with which canned fish
is served are illustrated by figure 1. For the country as a
whole, about one household in three served canned fish about
once a week, i.e., they served it three or four times during a
period of L weeks. About a half served it less often, that is,
two times or less. Of these, about 2 in 5 did not serve canned
fish at all in the L weeks preceding the interview. About one in
six served it more often than once a week,

The following tabulation summarizes how the use of canned
fish or shellfish is distributed among American households.

Percent of all servings
Percentage of of canned fish or shellfish
households of in past L weeks accounted
Type this type for by this type

Households that:

Did not serve camned fish or shellfish
in the past year 9 0

Served it in the past year but not
in the past L weeks 18 0

Served it once or twice in the past
L, weeks 28 17

Served it 3 or L times in the past
ly weeks 30 L2

Served it 5 or more times in the
past L weeks 15 il

It is apparent from this tabulation that the great bulk of
canned fishery products use (83%) was concentrated among the L5% who
are "regular" servers, i.e., those who served it three times or more
in the four-week period.

There were significant variations by household characteristics:

GEOGRAPHY: Northeast and West on the one hand and North Central
and South on the other, showed a common pattern in relation to
most aspects of the consumption of canned fish. The Northeast
and the West showed about 184 Serving more often than once a
week a s compared with 14Z in the North Central and Southern
Regions.




CITY-SIZE: Metropolitan areas showed a higher
frequency of use than non-metropolitan areas.

Since the North Central and Southern Regions are
more largely non-metropolitan, this may partially
explain their lower frequency of use as well as
some of their other cammon characteristics. The
time of interviewing may affect this relationship.
Interviewing was conducted in June and other find-
ings show that a high proportion of non-metropolitan
households claimed Winter as the season they served
canned fishery products most often, whereas higher
proportions of metropolitan households indicated
they served them more often in the Spring.

INCOME: There is a consistent increase in the use
of camned fish and shellfish as income rises, show-
ing that canned fish and shellfish in general are
definitely not especially low cost foods. Neither
can they be considered luxury items since their use
was very substantial among families in the $3,000
to $5,000 income class. There are some exceptions
to these generalizations, notably in the use of
camed mackerel.

FAMILY SIZE: As with the percentage of users, the
frequency of use increased consistently with the
size of household from 30% of two-person households
serving it three times or more in L weeks to 58%
for households having six or more personse.

RACE: Non-white households use canned fish or
shellfish more often than white - 54¥ serving it
3 or more times in l weeks, against L7% for white
households.

In order to measure more accurately the variations in
the use of canned fishery products by different types of households,
the following calculations were made for the various types of house-
holds showing the average number of servings per week during the
four-week period immediately preceding the interview:



AVERAGKX NUMBER OF SERVINGS OF CANNED FISH IN L-WEEK PERIOD FOR
VARIOUS TYPES OF HOUSEHOLDS

BY REGION

Average Number of Servings
Type of Household  Percent of All Servings per Household per Week

All Households 100,0 67
Northeast 3046 o717
North Central 25,2 «58
South 28.3 62
West 15.9 : oT7

BY CITY-SIZE
Metro-Central City
(Over 500,000) 22,7 o 79
Metro-Central City
(Less than 500,000) 1L.8 o 15

Metro-suburban 31.9 .78

Non-Metro-urban 11.1 51

Non-Metro-rural non-farm TeT «50

Non-Metro-rural farm 11.8 50

BY FAMILY SIZE

1 kb U3
2 22.14 53
3 21.4 67
I 2146 77
5 13.6 .78
6 or more 16.h .83
BY INCOME
LeSS than $B,OOO 23.0 osu
$3,000 - $L,999 L3.2 .70
$5,000 - $6,999 2044 76
$7,000 & Over 13.k .78

Variations by Season

Figure 2 summarizes the seasonal pattern of use of canned
fishery products. The significant facts are described in the follow=-
ing paragraphs.
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SEASON DURING WHICH CANNED FISH IS SERVED MOST OFTEN:
BY PERCENT OF TOTAL HOUSEHOLDS

A few households mentioned more than one season.

51.9

| 7.7 14.9 123

3.3

No Particular
Season

Spring Summe r Fall Winter



Over half of all respondents did not claim a season
during which they served canned fish and shellfish most oftena
This emphasizes the "year around" part camned fishery products
play in the American menu.

The households claiming specific seascns during which
they served canned fishery products most often, are almost even-
ly divided between spring, summer and winter with very few men-
tioning fall as the major season. This fact could be interpreted
as defining three uses of canned fishery products which have
seasonal implication, i.e.,

a. As a memu supplement during meatless periods
such as Lent (SPRING)

be Hot weather salad dishes (SUMMER)
ce Substitute for other less available food (WINTER)

The characteristics of households claiming a season
during which they served canned fishery products more often il-
lustrate these influences. ¥or instance:

SPRING: More households in Northeast and North
Central - more households in the metropolitan
areas claim this season.

SUMMER: More households in the metropolitan
areas with less availability of fresh vegetables,
etcs., for all-salad purposes claim this season.
More households in the higher income groups with
their higher use of shrimp and crab meat largely
used for salads are in this group.

WINTER: A far higher proportion of non-metropolitan
and rural households claim winter as the season
when they served canned fishery products more often.
This reflects their lesser use of canned fish as a
Lenten or summar salad dish, and their greater de-
pendence on fresh foods during the other months

of the year.

Lh



Preference Among Kinds of Canned Fishery Products

a. Generality of Use. Figure 3 exhibits the proportions
of households that serve the three leading types of canned fish by
geographic regions.

Consistently the Northeast and West showed a different
pattern of taste preferences for the three leading types. For
instance:

TUNA - Northeast and West ABOVE average
North Central and South BELOW average

SAIMON - Northeast and West BELOW average
North Central and South ABOVE average

SARDINES - Northeast and West BELOW average
North Central and South ABOVE average

Though Tuna was the most frequently served type of canned
fish in all parts of the country, its margin in relation to Salmon
was much narrower in the North Central and Southern Regions.

NOTE: The sharpest regional contrasts were found in the servings
of Clam Chowder. Again the Northeast-West and North Central-
South contrast holds true. The percent of households serving
ClamChowder: Northeast - 31.0%; West - 33.5%; North Central
- 6.1%; South - 9.3%.

Some variations by other household characteristics:

INCQME: The percentage of users of tuna increased
with household income, while those of salmon and
sardines were relatively uniform among income groups.
Other canned fish items for which consumption moved
in direct proportion to income were Shrimp and
Crabmeat. This could be expected since they repre-
sent the higher priced or "luxury" canned fish items.

CITY-SIZE: In metropolitan areas the use of tuna was
found in about 82% of the households which was much
higher than in non-metropolitan areas, where it was
about 67%. The reverse was true of salmon, about 77%
in non-metropolitan areas, about 63% in metropolitan
sections. For sardines, usage was about evenly di-
vided in this respect with the exception of the largest
cities where it was about 10% higher.

1



Figure 3

RELATIVE FREQUENCY OF HOUSEHOLDS SERVING CANNED TUNA-
SALMON - SARDINES DURING PAST TWELVE MONTHS
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RACE: Tuna was used relatively by more white
respondents, salmon by relatively more non-white,

%+ Frequency of Use. In terms of frequency of use,
as measured by the number of times served in the four weeks preceed-
ing the interview (June, 1956), tuna was the leading type of camed
fish. Of all tuna users 78% had served it in the past four weeks
compared with 62% of salmon users. The greater frequency of use
of tuna held true in all parts of the country, although its margin
over salmon was much narrower in the North Central and Southern
Regions.

The percentage of tuna users who had served it once a
week or more was 25% compared with 8% for salmon. Again, the fact
that interviewing was done in the late spring, a time that is per-
haps more favorable to the use of tuna, must be considered in in-
terpreting these findings.

With respect to other kinds of canned fish and cammed
fish specialties covered by the study, the pattern of similarity
between Northeast and West on the one hand, and North Central and
Southern Regions on the other, tends to persist.

The tabulation below summarizes the average number of
servings of tuna and salmon for various types of households.

AVERAGE NUMBER OF SERVINGS OF TUNA AND SAIMON IN ONE WEEK IN VARIOUS
TYPES OF HOUSEHOLDS

BY REGION
Percent of All Average Number of Servings
Servings per Household per Week
Type of Household Tuna Salmon Tuna Salmon
Northeast 35.1 2L.5 55 .19
North Central 22.3 30 06 032 022
South 23.8 3L.6 «32 2L
West 18.8 10.3 57 .16

1L



AVERAGE NUMBER OF SERVINGS OF TUNA AND SALMON IN ONE WEEK IN VARI OUS
TYPES OF HOUSEHOLDS (Continued)

BY CITY-SIZE
Percent of All Average Number of Servings
___Servings per Household per Week
Type of Household  Tuna Salmon Tuna Salmon

Metro-Central City 21.0 19.L olib 21

(Over 500,000)
Matro—Central (Less

than 500,000) 1.6 13.6 L6 022
Metro-Suburban 36.1 23.6 .55 .18
Non-Metro-Suburban 11.7 13.6 33 .19
Non-lletro-Rural=-
NOD—Fm 6.3 1106 031 023
Non-Metro Rural

Farm 10.3 18.2 «28 «25

BY FAMILY SIZE
1 3.6 Le2 o2l 12
2 22.L 2L.8 33 «18
3 19,0 2046 37 «20
L 20.8 18.L M) «20
5 13.8 13.6 «50 o2l
6 or more 20.4 18.L «65 «20
BY INCOME

Less than $3,000 19.9 3049 28 022
$3,000 - $h,999 L3.1. 4047 L3 21
$5,000 $6,999 22.0 179 51 o2l
$7 000 = & Over 1500 1005 05,4 19

Demand For Unavailable Items

It can be fairly stated that the distribution of canned
fishery products is meeting the demands of consumers in all parts of
the counry. Only 3.2% of all households indicated that any item
which they wished to purchase was unavailable at their usual shopring
place. It may be noted that this percentage was somewhat higher (5.8%)
in the West. But most of the Western respondents wanted products so
unusual that no one of them occured with sufficient frequency to warrant
separate listing in the tables. Respondents wanting unavailable items
were highly concentrated in metropolitan areas and in the highest in-
come groupse.

15



Reasons People Give For Not Using Canned Fishery Products

Of particular interest to those engaged in marketing a
specific canned fishery product will be the reasons the non-users
of that product gave for their non-use. Each respondent interviewed
who was found not to have served any one of the three major types
of canned fish and cammed shrimp in the previous twelve months was
asked why he or she had not served the product.

The tabulation below summarizes the reasons given by
respondents for not using each type of canned fishery product:

REASONS GIVEN FOR NOT SERVING TUNA SALMON SARDINES SHRIMP
(Some respondents gave several reasons, therefore percentages do not
necessarily add to 100)

Don't like, family dislikes L6%  L7% 67% L3%
Dislike canned fish, prefer

fresh, frozen 10 1 5 26
Dislike all fish 10 9 6 L
Flavor strong, oily, salty,

fishy 7 8 10 5
Dietary reasons, fish disagree,

Doctor's orders 9 7 7 L
Too expensive 8 10 2 11
Habit, never used, no particu-

lar reason, Never tasted 11 6 6 12
Other reasons 12 15 9 11

The major reason respondents gave for not using any of
the three main types of camned fish and one type of canned shell-
fish was that they or their farily did not like the product, which
usually means they do not consider it appetizing,

Only in the case of canned shrimp was there strong indication
of preference for the fresh or frozen product. Less than 10% of all
respondents expressed objections to specific qualities of the products
not served such as taste, oiliness, saltiness, odor, etc.

The small number of respondents who gave price as a reason

for not serving suggests, again, that canned fish is not generally
considered a luxury food by most households.

16



It should be borne in mind, however, that out of
consideration of prestige, respondents may give other reasons
for non-use when the real reason is actuwally cost of the product.
Corroborative evidence was furnished by the fact that the lowest
income groups consistently mentioned price as a reason for non-
use about twice as often as the average household. Big families,
farm families and non-white families also showed this greater than
average frequency. Referring back to the tabulations on average
mumber of servings in various types of households, it is noted
that the average number of times any kind of canned fishery product
was served in the course of a week was much smaller among families
with incomes of less than $3,000 than among those with incomes of
$7,000 or over. Also, it is noted that while there is very little
difference by income in consumption of salmon, probably because the
data do not differentiate between red and pink salmon, in the case
of tuna, the top-income group served it about twice as often as the
low-income groupe.

In the discussions which follow for each of the four main
canned fishery products on which detailed information was solicited
from respondents a brief summary is given of same of the salient
findings other than those already presented.

Canned Tuna - Principal Findings

1. Purchase and Stocks of Tuna. More tuna buyers (L2%)
purchased two cans at once and about 32% purchased 3 or more. Most
households had little or no stock on their pantry shelves at the time
of the survey.

2. White and Light Meat. White and light meat tuna were
about equally popular in the country as a whole. White meat was more
favored among very high-income consumers and in the Northeast. Light
meat was twice as popular as white in the North Central Region and
among lower-income groups.

3. Tuna Packed in Brine. Most respondents showed little
use of, experience with or interest in tuna packed in brine. Howsver,
the small percent who did use tuna in brine were quite definite in
their preference. It should-be noted that only 11% of total tuna
users had ever tasted this product and the percentage preferring tuna
in brine is T.l.

e Ways of Serving Tuna. Salads and sandwiches were by
far the most popular ways of serving canned tuna with casseroles
running a distant third. The pattern in the West was sharply different
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from the rest of the country. Elsewhere, salads were most frequent
ways of serving tuna, but in the West tuna sandwiches were by far
the most popular with 62% of all households giving this as the
most frequent way of serving tuna. Casseroles were more popular
in the North Central Region than in the rest of the country.

S. Reasons for Serving Tuna. When asked why they served
canned tuna, about 70% of tuna users sald simply that they liked
it. Almost half mentioned the ease, speed and convenience of tuna
as a reason for serving it, suggesting promotional possibilities
stressing convenience or the "meal-in-minutes" theme.

Canned Salmon - Principal Findings

1. Purchase and Stocks of Salmon by Size of Can. The
one-pound can was more widely used than the T-ounce size, 29% of
users having the former on hand compared with 16% for the latter.
For the one-pound size the usual purchase was one or two cans. In
the case of the 7-ounce flat can, most respondents stated they de
not know how many they purchase at one time, but among those who
did know the usual practice was to buy one or two cans at a time.

2. Use of Red and Pink Salmon. Respondents generally were
aware of the difference between red and pink salmon. Purchases were
about equally divided between the two types in both the Northeast
and the West. The North Central Region favored pink salmon by 5L%
to 11%. In the South, pink salmon was favored by 73% of all salmon
using households. Red salmon use increased and pink salmon use de=-
creased as incomes rose. FPink salmon, however, was favored by the
majority of users up to the $7,000 income group, at which point red
salmon became the more popular.

3. Varieties of Salmon. The majority of respondents were
unable to identify the variety of salmon they usually buy. Of those
who did give some identification, the majority mentioned a brand or
area name, particularly "Alaska", A significant number of users
gave "Sockeye" as the variety used. Cther varieties were identified
by a neglible number of respondents.

L. Ways of Serving Salmon. The most popular way of serving
salmon was in cakes, croquettes, salmon balls or loaves, with nearly
half of all users giving such use as their most frequent way of serv-
ing it. Hespondents who stated they use it most frequently in salads
numbered 17% of those serving. Other ways mentioned by a significant
number of respondents were casseroles, and direct from the can. Salmon
salads were popular in the big cities but used much less frequently
in non-metropolitan areas where patties and similar uses were more

prevalent.
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Canned Sardines - Principal Findings

1. Frequency of Use. Although half the households
of the country used canned sardines only 13% served them as
often as once a week. There was little variation in these per-
centages by region, income or type of area. The percentage of
non-whites serving sardines once a week or more was more than
double the percentage for white households.

2. Purchase and Stocks of Sardines. Only about half
the users had sardines on hand at the time of the interview.
Most of these had one or two cans. Percent of households stock-
ing sardines increased consistently with income.

Nevertheless, the majority of users said they usually
purchased three or more cans at a time. This seems to show that
purchases were made in quantities in excess of immediate require-
ments and kept on hand for a time.

3. Domestic Versus Imported. Of all users, 26% did
not know whether they used domestic or imported sardines, but L3%
said they used dmestic and 31% imported. In the Northeast the
preference for imported was higher than in other regions and the
"don't know" percentage was only 18%. The South showed the
highest use of domestic sardines. Imported sardines were more
popular in metropolitan areas and among higher income consumers.

s Factors Influencing Choice of Sardines Purchased.
Among the influential factors affecting the purchase of sardines,
the product in which they are packed was the most important.
Price was second in importance, except in the South, where it was
the most frequently mentioned reason for making a choice. Other
important reasons were habit, taste, prefercence for imported type,
and small size can.

5. Type of Sauce or 0Oil. Almost 25% of users of sardines
packed in oil did not know what type of oil was used in the canned
sardines they usually bought. Among those who did know, soybean
oil was the most popular followed closely by olive oil. In the
Northeast and West, olive o0il was the most popular but there was
a strong preference for soybean oil in the North Central and Southern
Regions.
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Such predilection for a particular brand as is
represented by affirmative responses to the question occurred
among a higher percentage of tuna users than among users of
the other three products as shown below:

Percent of Users Serving Product
in Past 12 Months Who ILook For a

Product, Particular Brand
Tuna 58.5
Salmon .k
Sardines 3Le9

24 Re§ion. For tuna and salmon percentages of respond-
ents who looked for particular brands were higher in the Northeast
and South than the North Central and Western Regions,

For sardines, the Northeast was 11¥ above the national
average, the South 7% below, In the case of shrimp, the West had
a 9% greater percentage of households looking for a brand than the
average, the Northeast being L% above and the North Central and
Southern Areas definitely below,

3. Income and City-Size, Looking or asking for brand
increased progressively among users of tuna, salmon, and sardines
as income increased. For all three products, it was also higher
in cities and towns over 2,500 than in rural areas,

The above appears to indicate that promotional efforts
to establish brand preferences in these products can be successful
to some extent in spite of their being "matural" rather than manu-
factured products, though the possibilities in this respect may be
more limited than with products where greater differentiation in
the processing of the merchandise can be achieved,
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TABULATIONS OF RESPONSES TO QUESTIONNAIRE

The information obtained in this survey is presented in
tables given in the following pages of this report. For each
question asked, eight tables are provided to show the distribu-
tion of replies to the question, one table for each of these
classifications:

1, Total United States and by four major regions

2. By size and type of community

3e By family income

Lhe By size of family

S5 By major religious affiliation of the family

6e By white or non-white popul ation

7o By employment status of the household "meal
plamner"

8e By age of the "meal plammer"

The weighted base for the percentage distribution in any
column of the tables is shown at the foot of the column, This
weighted base is slightly larger than the number of respondents
actually answering the particular question because of the weight-
ing for at-home frequency. For the total of all 2,543 respondents
actually interviewed, the weighted base is 2,770. In effect answers
are supplied for the "not-at-home" respondents by the method described
above and referenced in footnote 2, The actual number of respondents
interviewed and the weighted base for the various tabulations made of
the total sample are as follows:

Total North- North
U, S, east Central South West

Regions - Actually interviewed 25L3 671 745 797 330
Weighted Base 2770 734 805 848 383
1/Megalo- Metro- Non- Non- Non-

politan Central Sub- Metro Metro Metro
Total Over 50,000- urban 2,500- Rural Rural
U, S. 500,000 500,000 Metro 50,000 Farm Nn-Farm

City Size
and Actually interviewed 25L3 L81 340 691 365 268 398
Rural Weighted base 2770 528 363 760 Loy 28L 431

1/ A metropolitan area consisting of a county or group of contiguous
counties containing at least one city of 50,000 or more inhabitants,.
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Total Under $1000- $2000- $3000- $L000- $5000- $7000- $10,000
Us, S, $1000 1999 2999 3999 L4999 6999 9999 and Over

Income
Actually interviewed 2543 167 232 357 533 524 . 4B5.. 167 ..108
Weighted base 2770 175 253 . 381 . 880, 565 .5 L50CSEE0REED
Total Six or
U, Soe One Two Three Four Five More
Family Size
Actually interviewed 2543 175 695 5L4O L4186 306 3
Weighted base 2770 197 778 594 517 . 389 362
Total
Ue Se Catholic Protestant Jewish
Religion
Actually interviewed 1/ 2543 688 171L 7h
Weighted base 1/ 2770 753 1860 2/ 8L

1/ Total includes other denominations relatively small in number.
2/ Relatively unstable due to the small number of cases.

Total
He'Se White Non-White
Race
Actually interviewed 2543 2227 316
Weighted base 2770 227 343
Total

UaiSe Full-Time Part-Time Not Employed

Employment Status
Actvally interviewed 1/ 2543 500 191 1805
Weighted base 1/2770 586 218 1913

1/ Total includes small number who did not report their employment status.
2L



Total 65 &
U. S, 15-2L 25-29 30=3L 35-39 LO-lly L5-L9 505k 55-59 60-6L Over

Age of Homemaker
Actually interviewed 2543 176 260 309 321 309 276 250 177 182 283
Weighted base 2770 191 282 34 349 338 304 270 197 192 303

The sets of tables for the different questions are
presented in the order of the questionnaire: tables for the
first question are given first, and so on, The order falls
into the following scheme according to questionnaire section:

l. Total use of canned fishery products,
Sections A and B

2., Use of canned Tuna, Section C

3s Use of canned Salmon, Section D

Lo Use of canned Sardines, Section E

S. Use of canned Shrimp, Section F

6. Reasons for non-use of the four major
canned fishery products, Section G

T+ Use of Pet Foods Containing Fish,
Section H
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“uestion la NATIONAL CANNED FISH AND SHELLFISH STUDY

During The Past Twelve Months Has Your

Family Served Fish Or Shellfish Which

Was Purchased In Any Of The

Following Forms?

REGIONS

North- North

Total east Central South West

b4 % % % z

All Households 100.0 100.0 100.0 100.0 100.0
Form Of Fish Or
Shellfish Served

Fresh Fish 59.9 67.2 L7.5 66.5 S7.4

Frozen Fish Cat {2 L6.6 56.4 L9.1 53.5

Frozen Shellfish 26.L 23.7 26.6 27.2 29.0

Fresh Shellfish 2Ll 33.8 13.2 26.3 26.1

Cured Fish 17.8 17.8 26.3 8.4 20.6
None Served -

Don't Know 16.1 1k4.3 19.5 14.2 16.4

Weighted Base: (2770) (73L) (805) (8LB) (383)

Note: Some respondents purchased and served more than one type of fish or

shellfish.

During The Past Twelve Months

Has Your Family Served Fish Or Shellfish

Which Was Purchased In Any Of The Following Forms?

CITY SIZE

Megalo= Metro Non=- Non- Non=-
politan Central Metro Metro Metro
Over 50,000~ Suburban 2,500- Rural Rural
Total 500,000 500,000 Metro 50,000 Famm Non-Farm
T % % 4 % 4 4
All Households 100.,0 100.,0 100.0 100,0 100,0 100,0 100,0
Form Of Fish Or
Shellfish Served
Fresh Fish 59.9 67.4 59.0 62,44 L9.8 53.8 6045
Frozen Fish 51-2 3908 55-0 57-1 53.7 5108 )4805
Frozen Shellfish 264 23.1 29,8 31.2 28,2 17.6 23,0
Fresh Shellfish 2L 33.7 26.7 31.2 16.8 9.2 16,5
Cured Fish 17.8 Zhol 17.1 2005 90h 1800 13-7
None Served - Don't Know 16.1 17.0 1.0 12,8 20,0 19.7 16,2
Weighted Base: (2770) (528) (363) (760) (Los)  (284) (L31)

NoterSome respondents purchased and served more than one type of fish or shellfish,



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question la During The Past Twelve Months -
Has Your Family Served Fish (r Shellfish
Which Was Purchased In Any Of The Following Forms?

EMPLOYMENT OF HOMEMAKER

Total Full-Time  Part-Time  Not Employed
% % % %
All Households 10040 100,0 100,0 10040
Form 0f Fish Or
Shellfish Served
Fresh Fish 5949 60,8 664 58.7
Frozen Fish 51.2 5.1 5042 5145
Frozen Shellfish 26.L 2.2 23.0 25.5
Fresh Shellfish 2L 30.2 2647 22.L
Cured Fish 17.8 18.9 1844 17.3
None Served - Don't Know 16,1 1540 15,2 16,5
Weighted Bese: (2770) (587) (217) (1513)

Note: Some respondents purchased and served more than one type of fish or shellfish,

Percentages for 53 cases representing "Unreported Employment® not showm,

During The Past Twelve Months
Has Your Family Served Fish Or Shellfish
Which Was Purchased In Any Of The Following Forms?

AGE OF HOMEMAKER
Dot 15-0 B2y Dol e Lok Lo 505l 5559 fo-bh Over
4 % % b4 % % 3 b4 % b3 %

A11 Households 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100.0 100,0
Form of Fish or
Shellfish Served

Fresh Fish 59.9 5846 5647 5841 63,6 6L.2 60,9 65.2 60, 51.6 55,8

Frosen Fish 512 51.3 52,5 58,1 56,2 L9e7 50e3 5647 508 L3.8 38,6

Frozen Shellfish 26.L 0.4 33.0 32.8 28,k 26,9 26,0 A.5 18,3 20,8 1.9

Fresh Shellfish 2 18,3 27.3 23.0 3.5 27.2 2h.3 26,7 23,9 2h.5 1S

Cured Fish 17.8 15.2 1heS 22 20,1 22,5 1S 18,1 15,7 16 15,8

None Served - Don't Know 16,1 15s7 13¢5 11,9 17 16,7 15.8 8.5 220uB00023Lesi07.3

Weighted Base: (2770)  (191) (B2) (3hk) (3L9) (338) (L) (270) (197) (292) (303)

Note: Some respondents purchased and served more than one type of fish or shellfish,
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Section A

Question 1b
NATIONAL CANNED FISH AND SHELLFISH STUDY
Did You Serve Any Type Of Canned Fish Or
Canned Shellfish Within The Last Twelve Months?
REGIONS
North- North
Total east Central South West
% % % % %
All Households y 100.0 100.0 100.0 100.0 100.0
Households Which Served
Any Item Of Canned Fish
Or Shellfish 91.4L 91.7 90.3 90.k 95.3
Households Which Did
Not Serve Any Items 8.6 8.3 9.7 9.6 HaT
Weighted Base : (2770) (73L) (805) (8L8)  (383)

1./ Total base for survey (total households) consists of households having
the main meal at home once a week or more.

Did You Serve Any Type Of Canned Fish Or
Canned Shellfish Within The Last Twelve Months?

CITY SIZE

Megalo- Metro Non~ Non= Non-
politan Central Metro Metro Metro
gL g‘rooo 50,000-  Suburban 2,500~  Rural Rural
0 00,000 Metro 0,000 Farm Non—Farm
All Households 1/ 100.0  100.0 100,0  100.0 100.0  100.0 100,0
Households Which Served
Any Item Of Canned Fish
Or Shellfish 9101‘ 92-h 93-1 9200 89013 90-8 90-0
Households Which Did
Not Serve AfV Items 806 7.6 6.9 8.0 1006 9-2 1000
Weighted Base: (2770)  (528) (363) (760) (Loly) (28L) (L31)

l/'l‘otal base for survey (total households) consists of households having the main meal at home once
a week or more.
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Section A

Question 1b
NATIONAL CANMED FISH AND SHELLFISH STUDY
Did You Serve Any Type Of Carned Fish Or
Carned Shellfish Within The Last Twelve Months?
Total
A1l Fouseholds X/ 100,0  100,0 100,0 100,0 100,0 100,0  100,0  100,0 100,0

Households Which Served
Any Item Of Canned Fish

Or Shellfish 91k 80,0  B7.7 916 912 929 o 932 9340

Households Which Did

Not Serve Any Items 8.6 2040 12.3 8.k 8.8 Te1 Sai 6.8 7.0

Weighted Base: (2770) (1715)  (253) (381)  (580)  (565) (L56) (190)  (128)

L/ 1otal base for survey (total households) consists of households having the main meal at home once a week or mores

44 You Serve Any Type Of Canned Fish Or

Canned Shellfish Within The Last Twelve Months?

NUMBER OF PEESOMS IN HOUSEHCOLD

Six
Total One Two Three Four Five or More
& 3 ¥ i = = =

All Households y 100,0 100,0 100,0 100,0 100,0 100,0 100,0

Households Which

Served Any Item

Of Canned Fish Or

Shellfish 91k 81.7 86.8 93.k 9L.8 93.9 96.4

Households Which

Did Not Serve

iny Items 8.6 16.2 13.2 6,6 Se2 6.1 3.6
Weighted Base: (2770)  (197) (778) (s9k) (517)  (322) (362)

1/ Totzl base for survey (totzl households) consists of households having the main meal at home once a week
or more.

32



Sectlon A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1b Did You Serve Any Type Of Canned Fish Or
Canned Shellfish Within The Last Twelve Months?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
% £ % %

ALl Households %/ 100,0 10040 100,0 100.0

Households Which Served

Any Item Of Canned Fish

Or Shellfish 91 9Le7 90k 9147

Households Which Did

Not Serve Any Items 846 5.3 9.6 8e3
Weighted Base: (2770) (753) (1860) 2/ (84)

1/Total base for survey (total households) consists of households having the main meal at home once a week or more,

2/ Relatively unstable due to the small number of cases,
Note: Percentages for 73 cases representing "Other Denominations" not shown. (67 Interviews)

Did You Serve Any Type Of Canned Fish Or
Canned Shellfish Within The Last Twelve Months?

RACE OF HOMEMAKER

Total White Non-White
% % %
All Households 1/ 100,0 1000 100,0
Households Which Served
Any Item Of Canned Fish
Or Shellfish 9Lk 9.8 88.3
Households Which Did
Not Serve Any Items 8.6 8.2 n,.7
Weighted Base: (2770) (2L27) (343)

1/Total base for survey (total households) consists of households having the main meal at home once a week or more,
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1b Did You Serve Any Type Of Canned Fish Or
Canned Shellfish Within The Last Twelve Months?

EMPLOYMENT OF HOMEMAKER

Total Full ~Time Part-lime Not Employed
% % % %
A1l Households 1/ 100,0 100,0 100,0 10040
Households Which Served
Any Item Of Canned Fish "
Or Shellfish 91.L 9.6 9346 91.1
Households Which Did
Not Serve Any Items 8.6 8.4 6.4 8.9
Weighted Base: (2770) (586) (218) (1913)

1/ Total base for survey (total households) consists of households having the main meal at home once & week or more,

Note: Percentages for 53 cases representing "™/nreported Employment" not shown.

Did You Serve Any Type Of Canned Fish Or

Canned Shellfish Within The Last Twelve Months?

AGE OF HOMEMAKER
2 i 08 55 0a B
Total 15-2l, 25-% - 22-}2 Lo<ldy  LS<L9 && <59 60-8L T
£ £ % £ £ 4 % % % £ %
All Households l/ 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0
Households Which Served
Any Item Of Canned Fish
Or Shellfish 91 93.7 915 95.6 95.1 ki 90.5 S48 904 B1.8 82,2
Households Which Did
ot Serie ke Tt 86 6.3 B5 Lk L 5.6 9.5 5.2 9.6 18,2 17.8
atitiod Hukes (2770)  (191) (282) (3Wh) (3u9) (338) (304) (270) (197) (192) (303)

}/Total base for survey (total households) consists of households having the main meal at home once a veek or more.



Question 1b

NATIONAL CANNED FISH AND SHELLFISH STUDY
Which 0Of These Types Of Canned Fish
Or Shellfish Did You Serve?

REGIONS
North-  North
Total east Central South West
% k3 4 % 4

All Households 100.0 100.0 100.0 100.0 10040
Type Of Canned
Fish Served

Tuna 7601 83.11 T1.7 68-9 8707

Salmon 68.8 5907 75.,-1 73.6 &.1

Sardines 5003 h5.9 51.1 S’Jaé h7.8

Shrimp 2L.0 2646 19.4 15.9 Lés5

Oysters 22.5 lhaz 25.3 22-5 32.6

Crabmeat 1607 26.].'. Tel 12.9 26.9

Mackerel 10.0 5.0 946 17.3 Le2

Clams 842 12,3 246 L0 21.1

Weighted Base: (2770)  (73L)  (805) (8L8)  (383)

Note: Some respondents gave more than one answer.

Which Of These Types Of Canned Fisn
Or Shellfish Did You Serve?

CITY SIZE

legalo- lietro lon= Jlon= "on=
politon Cantral Metro Tetro Yetro
Over 50,000 Suburban 2,500 Rurz] Pural
Total 580,000 > .:o, 20 t'. e “ 000 ;riu-m Z%E—Farm
All Households 100.,C 10C.0 100.C 190,0 100.0 10040 10C.0
Type Of Canned
Fish Served
Tuna 76s1  Olal: 3leb 82,1 71.8 5945 6751
Salnmon 68.8 60.,1 70.5 62 ol 73 o0 78-9 791
Sardines 50s3  57.8 he,9 Lo, L1645 k7.5 L9.2
Shri.mp 211.0 26.5 27-5 2706 1906 19"1 13.6
Oys ters 2245 1.2 23,1 a7 2847 3he5 3243
Crabmeat 16,7  2l.0 20,7 25.1 10,1 Seb 6a7
lackerel 10.0 2.5 8.8 SeT 8.7 18,0 15,5
“lems 842 843 9l 113 549 L6 5.8

\laighted Bases (2770)  (328) (363) (760) (LoL) (28L) (131)



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1b Which Of These Types Of Tanned Fish
Or Shellfish Did You Serve?

INCOME
Under  $1000- - $3000- $L000- H000- $7000- 510,000
9

$2000- 0
ol e

All Households 100.0  100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Type Of Canned
Fish Served

Tuna 76.1  52.6 59.3  70.9  Th.S{ B2 NA61Y Bl S EPLE
Salmon 8.8  6l.1 69.6 71.7 671.9 69.0 T70.9 0.0 63.3
Sardines 50.3  LL.O 557  5Lel  L7.2 "~“iB.B~ 50.6 52.1 53.9
Shrimp 24.0 12.6 120600012250 21.60 230k 29.3 36.8 Li.h
Oysters 22.5 13.7 25.7 26.5 23.3 « VEIthNea 1o 170 = 28.0
Crabmeat 16.7 b5 10,7 15.0 | 11,9 =& 215 8 30,5850y
Mackerel 10.0 17.7 17.0  18.h 10.7 5.1 5.4 5.8 3.1
Clams 8.2 3.4 6.3 6.6 6.9 8.5 9.2 9.5 21,1
Weighted Base: (2770)  (175) (253) (381 (580) (565) (L98) (1%0)  (128)

Note: Some respondents gave more than one answer.

Which Of These Types Of Canned Fish

Or Shellfish Did You Serve?

NUMBER OF PERSONS IN HOUSEHOLD

~Six or
Total One Two Three Four Five More
4 4 % % 4 % 4
A1l Households 100.0 100.0 100.0  100.0 100.0 100.0 100.0
Type Of Canned
Fish Served
Tuna 76.1 62.9 68.9 7943 85.3 81.L 76.0
Salmon 68.8 She3 6.7 6745 73.1 71.1 79.8
Sardines 50.3 37.6 173 52,1 50.1 52,2, iggay
Shrimp 2.0 22.3 2h.0 22.9 27.1 22.l 23.5
Oysters 82205 20.8 2l 7 ¢ 2341 18.8 2l.2 22.1
Crabmeat 16.7 15.2 15.7 15.8 T 21.5 ki 13.5
Mackerel 10.0 11.7 7.1 8.1 6.8 10.6 e 22.7
Clams o 7.6 8.0 8.9 9.9 9.0 Lok
Weighted Base: (2770) (197) (778) (59L) (517) (322)="E362)

Note: Some respondents gave more than one answer.
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1b Which Of These Types Of Canned Fish
Or Shellfish Did You Serve?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
% £ : % 4
Sl Heb sl de 100.0 100,0 100.0 100.0
Type Of Carned
Fish Served
Tuna 76.1 85.3 T2l 86.9
Salmon 68.8 65.1 70.8 73.8
Sardines 5043 55.1 L7.9 61,9
Shrimp 24,0 3345 21,0 Tel
Oysters 22,5 17at. 25,4 1:2
Crabmeat 1647 23.9 14,0 945
Macksrel 10,0 Selt 12,2 L8
Clams 8.2 1L 649 L.8
Weighted Base: (2770) (753) (1860) 1/(8k)

1/ Relatively unstable due to the small number of cases.

Note: Some respondents gave more than one answer.
Percentages for 73 cases representing "Other Denominations" not shown.

Which Of These Types Of Cammed Fish
Or Shellfish Did You Serve?

RACE OF HOMEMAKER

Total White Non-white
% 4 %
All Households 100,0 100.0 100,0
Type (f Canned
Fish Served
Tuna 7641 T840 6343
Salmon 68.8 67.9 75.2
Sardines 50.3 L8.0 67.1
Shrimp 2.0 2540 16.9
Oysters - 22,5 23.L 16,0
Crabmeat 16,7 17.6 10,2
Mackerel 10.0 745 27.7
Clams 8.2 8.9 2.6
Weighted Base: (2770) (2427) (343)

Note: Some respondents gave more than one answer,
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1b Which Of These Types Of Canned Fish

Or Shellfish Did You Serve?

EMPLOYMENT OF HOMEMAKER

Note: Some respondents gave more than one answer,

oy

Total Full-Time Part~Time Not Employed
4 b % %
A1l Households 100.0 100.0 100.0 100.0
Type Of Canned
Fish Served
Tuna 7641 80.2 7646 The9
Salmon 68,8 70.3 7646 6746
Sardines 50.3 L9.1 .7 L9+0
Shrimp 2,0 2.6 26,1 23,4
Oysters 22,5 21,2 2,8 22,4
Crabmeat 16,7 2046 U7 15.6
Mackerel 10,0 Te5 15.1 10,1
Clams 842 946 640 79
Weighted Base: (2770) (586) (218) (1913)
Note: Some respondents gave more than one answer,
Percentages for 53 cases representing "Unreported Employment" not shown.
Which Of These Types Of Canned Fish
Or Shellfish Did You Serve?
AGE OF HOMEMAKER
Total 152k 2529 -3k -39 loblk LSl 5ok 5559 60-8 over
b4 % % % % % % 3 % % %
All Households 100,0 100,0 100,0 100,0 10040 100,0 100,0 100,0 100,0 100.,0 10040
Type Of Canned
Fish Served
Tuna 76,1 Te5 Toli 8Leb 83k 7949 T5.3 76T Theb 62,5 604k
Salmon 68.8 65.h 63,1 6846 T2.2 737 69,1 T6.3 0.6 63.0 63,0
Sardines 50.3 38.7 1.1 5046 5743 52.7 53.0 58.5 5L.8 L7.9 L5.9
Shrimp 2L.0 17.8 25,5 32.3 22,9 23,7 20,7 3l 21,3 20,8 19,1
Oysters 22,5 18.8 1848 25,9 19,2 2041 23,7 27.0 264 22,9 23.1
Crabmeat 1647 6.3 16,3 2.2 18.1 18,3 16,1 25,2 14,7 16 10.9
Mackerel 10.0 12,0 10,6 11,9 8.9 10,9 6,6 10Ji 91 94 1042
Clams 8.2 37 .. T8 113 846 5.6 8,6 1WA 686 " 7.8 B.3
Weighted Base: (2770)  (191) (B2) (3uk) (349) (338) (30h) (270) (197) (192) (303)



Section A
Question lec

NATIONAL CANNED FISH AND SHELLFISH STUDY

Which Of These Types Of Canned Fish

Or Shellfish Did You Serve Most

Frequently?
REGIONS
North- North
Total east Central South West
% % % % 4
Households Having Served
Camed Fish Or Shellfish
(of One Or More Of The
Specified Types) With=-
in Last Twelve Months 100,0 10040 100.0 100.0 100.0
Type Of Canned Fish Served
Most Frequently
Tuna 53-1 67-9 h?-S 35-7 T3k
Salmon 21,4  15.1 28.3 2546 10.L
Sardines 50]-1 346 5e5 BT 1.9
Oysters 2.2 1.6 3.3 2.2 1.
Mackerel 1.5 - L%y 3.3 -
Shrimp 105 1.2 1011 0.9 306
Crabmeat 0.9 1.2 0ol 1.0 1.6
m.m 0'2 0.3 0;1 't 003
Don't Know 13.8 9.1 12.1 22.6 N
Weighted Base: (2532) (673)  (727) (767) (365)

Households Having Served Canned
Fish Or Shellfish (Of One Or
More Of The Specified Types)
Within Last Twelve Months

Type Of Canned Fish Served
Most Fregquently

Don't Know
Weighted Base:

Which Of These Types Of Cammed Fish

Or Shellfish Did You Serve Most Frequently?

(o7 Al ol BN A

Megalo~ Metro Non- Non~-- Non=-
politan Central Metro Metro Metro
Over 50, 000~ Suburban 2,500~ Rural Rural
Total 500, 000 500, 000 Metro 50,000 Farm Non=Farm
S % % % % z 7
100,0 100,0 100,0 10040 100,0 100,0 10040
53.1 5740 6340 6547 L5«7 3246 376k
21.L 17.8 1849 12.6 26.0 3Le0 31.2
Sels 8.2 3.8 3.3 540 642 Te2
242 1.0 0.9 1.1 3.9 Sels 3.3
1.5 1.0 0.3 Ouk 1.0 Le3 3.3
1.5 1.7 1.2 2.6 0.6 1.2 0.8
0.9 1.2 1.5 101 - 0.)4 O.B
002 0.2 °.3 0.2 0.3 . e
13.8 1.9 10.1 13.0 1745 15.9 16.0
(2532) (L88) (338) (699) (361) (258) (388)
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1o Which Of These Types Of Cammed Fish -
Or Shellfish Did You Serve Most Frequently?

e INCOME
Under  51000- $2000- 53000~ $4000- 35000~ §7000- §10,000

W 48 p B i

Households Having Served Canned
Fish Or Shellfish (Of One Or

More Of The Specified Types)
Within Last Twelve Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Type Of Canned Fish Served
Most Frequently

Tuna 53.1 37.9 31.5 L3.0 S52.6 58.1 62.8 63.3 67.2
Salmon 21.k 28.6 3%.1  23.2 23.6 17.9 176 13,6 14.3
Sardines 5.4 1251 13.5 8.0 L.2 3.k 3.4 2.8 1.7
Oysters 2.8 2vl o L.0 3.0 1.5 1.3 1.1 1.7
Mackerel 1.5 .3 2.7 4.0 1.5 0.k 0.2 - -
Shrimp 1.5 0.7 0.5 2.0 1.1 1.5 1.7 2.8 1.7
Crabmeet 0.9 - 0.9 0.3 1.1 0.8 1.3 1.7 0.8
Clams 0.2 0.7 - - 0.2 0.2 0.2 - -
Don't Know 13.8 13.6 13.1 155 12,7 1620 s HRY 1906
Weighted Base: (2532)  (1LO) (222) (3u9) (529) (525) (7)) (177) (119)

Which Of These Types Of Canned Fish

Or Shellfish Did You Serve Most Frequently?

NUMBER OF PERSONS IN HOUSEHOLD

Six or
Total One Two Three Four Five More
Households Having Served Canned
Fish Or Shellfish (Of One Or
More Of The Specified Types) With=
in Last Twelve Months 100.,0 100.0 10040 100.0 100.0 100.0 100.0
Type Of Canned Fish Served
Most Frequently
Tuna 53-1 h?-a h9-0 5509 5900 51[-6 11913
Salmon 21.L 19.9 23.4 20.5 18.0 21.2 246
Sardines S.h 10.6 5.8 L0 3.9 L6 7.7
Oysters 2.2 3.7 3.0 2.5 2.0 1.0 1.1
Mackerel 105 3.1 0e9 0.9 0.8 2.0 3.2
Shrimp 1.5 . 0.6 3.0 0.5 1 1.7 0.6
Cratmeat 0.9 0.6 1.3 0.9 0.8 0.7 0.6
Clams 0.2 - 0.3 0.2 0.2 - -
Don 't Know 13.8 13.7 13.3 146 13.9 .2 12.9

Weighted Base: (2532) (161) (675) (555) (L90) (302) (319)

Lo



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question lc Which GI These lypes Of Canned Fish
Or Shellfish Did You Serve Most Frequently?

RELIGION OF FAMILY

Total Catholic Protestant  Jewish
Sl b o o . Yo Bk e e
Specified Types) Within Last Twelve Months 100,0 100,0 100.0 100,0
Type Of Canned Fish Served
Most Frequently
Tuna 53.1 65.2 L7.6 558
Salmon 2. 15,6 24,0 28,6
Sardines Sels L8 Seb 1.3
Oysters 242 1.0 3.0 -
Mackerel 1.5 Ol 1.9 -
Shrimp 1.5 L.l 1.6 -
Crabmeat 0,9 14 0.8 -
Clans 0.2 0.3 0.1 -
Don't Know 13.8 9.9 15.L a3
Weighted Base: (2532) (T3) (1681) /(1)

1/ Relatively unstable due to the small mumber of cases.

Note: Percentages for 61 cases representing "Other Denominations" not shown.

Which f These Types Of Canned Fish
Or Shellfish Did You Serve Most Frequently?

RACE OF HOMEMAKER

Total white Non-Whi te
Households Having Served Canned Fish £ 2 4
o Shellfish (Of One Or More Of The
Specified Types) Within Last Twelve Months 100,0 10040 10060
Type Of Canned Fish Served
Most Frequently
Tuna 531 5647 26,7
Salmon a.l 0.3 29.7
Sardines Sels L.l 15.2
Oysters 242 2.5 0.7
Mackerel 1.5 1.1 L0
Shrimp 1.5 1.5 1.3
Crabmeat 0.9 069 1.0
Clams 0.2 0.l 0.3
Don' t Know 13.8 12,8 21,1
Weighted Base: (2532) (2229) (303)



Section A NATTONAL CANNED FISH AND SHELLFISH STUDY
Question l¢ Which Of These Types Of Canned Fish
Or Shellfish Did You Serve Most Frequently?

EMPLOYMENT OF HOMEMAKER

Total Pul-Time  Part-Tine  Not Employed
Households Having Served Canned Fish % % % %
Or Shellfish (Of One Or More Of The
Specified Types) Within Last Twelve Months 100,0 100,0 100,0 100,0
Type Of Canned Fish Served
Most Frequently
Tuna 53.1 53.3 L7.0 5.0
Salmon a.k 21,2 25,0 21.0
Sardines Sel S 1.3 5.3
Oysters 2,2 2.2 1.5 2.3
Mackerel 1.5 0.8 2.5 1.5
Shrimp 1,5 1.1 2.5 1A
Crabmeat 0.9 1.3 - 0.9
Clams 0.2 0.2 - 0,2
Don't Know 13.8 14,5 .2 134
Weighted Base: (2532) (537) (20L) (17L2)

Note: Percentages for L9 cases representing "Unreported Emrloyment®™ not shown.

Which Of These Types Of Canned Fish
or Shellfish Did You Serve Most Frequently?

AGE OF HOMEMAKER e
Households Having Served Canned Lot 1% 2 Dol 2y lodd L oA 25 o v
Fish Or Shellfish (Of One Or More % b1 % b4 b1 £ b £ % £ b3
0f the Specified Types) Within
Last Twelve Months 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0
Type Of Janned Fish Served
Most Frequently
Tuna 53.1 60,3 58,9 55,0 59.6 55.2 52.i LB.8 L9 L5.9 Lo.2
Salmon 2.k 20,6 20,2 0.7 17.5 18,8 20.i 23,8 28,1 204 27.3
Sardines Sels 34 50 b9 S 3.8 L7 59 6.7 10,2 T2
Oysters 2.2 06 1.2 18 12 16 LT 2.7 LY 32 o
Mackerel 1.5 2.2 12 1.2 1,5 1.2, 22 5Bk SRyEsIieEre
Shrimp 1.5 06 19 06 15 1.9 2.2 2,3 066 06 2.0
Crabmeat 049 - 0.8 06 0,6 0,9 1.1 2,0 0,6 1,3 1.2
Clams 042 0.6 - - - 0.3 - Ouk - - Ous
Don't Know 13.8 1.7 10,8 15.2 13,0 16,3 123 13.7 11.2 16,5 16
Weighted Base: (2532)  (a79) (258) (329) (332) (A9) (275) (286) (1B) (157) (29)

L2



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question lc Which Of These Types Of Canned Fish Or Shellfish
Did You Serve Second Most Frequently?

REGIONS
North- North
Total east Central South West
Y Y S - afeesaesng
Households Having P g q F1 4
Served Canned Fish
Or Shellfish With-
in Last 12 Months g/ 100.0 100.0 100.0 100.0 100.0
Type Of Canned Fish
Served Second Most
Frequently
Salmon 28.8 30.2 30.3 25.3 30.4
Sardines 13.0 13.4 13.2 12.9 11.8
Tuna 12.8 11.9 1h.L 15.3 6.3
Shrimp 5.6 6.8 S\ 1.3 15.9
Crabmeat 3.2 5.8 0.7 2o L.7
Oysters 3e2 1.8 g 2.9 L.7
Mackerel 1 1) 0.1 1.2 2.6 -
Clams 1.2 252 0.1 - 3.8
Don't Know 15.4 9.8 15.3 237 8.8
Weighted Base: (2532) (673) (727) (767) (365)

l/ Percentages for all areas add up to less than 100.0% because some
respondents did not have a second choice.

2/ Of types specified in Question 1b.

Which Of These Types Of Canned Fish or Shellfish
Did You Serve Second Most Frequently?

CITY SIZE

Wegalo=  Wetro Non= Non- Won-
politan Central Metro Metro Metro
Over 50,000~  Suburban 2,500- Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non=Farm
1/ 1/ 1/ 1/ 1/ 1/ 1/
Households Having Served Canned = = =
Fish Or Shellfish % % % % % % %
Within Last 12 Monthe 2/ 100, 0 1000 1000 10040 100,0 1000 100.0
Type Of Canned Fish
Served Second Most
Erequently
Salmon 28 .8 23 0 35.8 27.0 28 .8 28 03 32'5
Sardines 13.0 16.8 11,2 13.9 10.2 12.L 10,8
Tuna 12,8 13.3 1343 940 13.9 15,1 1642
Shrimp 5.6 ) Lol 643 L2 5e0 Te5
Crabmeat 302 hos Soo 5-2 1.1 0.‘4 0.5
mtu'l 3.2 ]-oll 3.6 2.7 5.0 50‘1 3.1
Mackerel 1.2 066 0.9 1.1 1.9 1.6 1.3
Clams 1.2 1.6 1.2 2,0 0.3 = 0.8
Don't Know ls.l.l 12,9 uos 15.6 18.8 16.7 11.8
Weighted Base: (2532) (L88) (338) (699) (361)  (258) (388)

l/ Percentages for all areas add up to less than 100.0% because some respondents did not have a

second choice.

2/ Of types specified in Question 1b.



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question lc Which Of These Types Of Canned Fisir Or Shellfish
Did You Serve Second Most Frequently?
INCOME

Under  $1000- - - = - =30,
Total  $1000 1999 2999 3999  L999 6999 9999 and Over

Y Y & A RS U TSR y

Households Having Served Canned
Fish Or Shellfish b4 % % £ % ¥ ¥ % %
Within Last 12 Months 2/ 100.0 100.0 100.0 100.,0 100.0 100.0 100.0 100,0 100.0

Type 0f Canned Fish
Served Second Most

Frequently

Salmon 28.8 29.3 20.3 27,5 0.6 29,0032 29.5 2hh
Sardines 13.0 17.9 16:2-  12u5% . 13:0° il AoACE 1A
Tuna 12.8 7.9 18.9 140 12,5 12.8 13.2 113 6.7
Shrimp 5.6 1.4 2e3 3.k 5.1 5.5 5.1 13.0 16.0
Crabmeat 3.2 - 2.7 2.6 2.5 k.0 L.7 S.1 1.7
Oysters 3.2 1.4 L.5 2.9 L.5 2.3 3.6 1.7 3.k
Mackerel 152 5.0 1.8 2.9 0.8 0.4 0.2 0.6 0.8
Clams 1.2 = 0.9 1.7 0.8 0.6 1.7 1.7 3.4
Don't Know 15.4 1.3 .9 16,9 1.0 18.1 12,5 164  18.5

Weighted Base: (2532) (1Lk0) (222)  (3L9) (529) (525) (u71) (177 119)

1/ Percenteies for al_ ereas add up to less than 100.0% because some respondents did not have a

second choice. -

2/ Of types specified in Question 1b,

Which Of These Types Of Canned Fish Or Shellfish
Did You Serve Second Most Frequently?

NUMBER OF PERSONS IN HOUSEHOLD

Six or
Total One Two Three Four Five More
Y Y Y/ Y Y Y 1/
Households Having Served T ih =3 == — g = -5

Canned Fish Qr Shellfish
Within Last 12
Months 2/ 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Type Of Canned
Fish Served Second
Most Frequently

Salmon 28.8 26.1 25.0 27.6 3Lka 27.5 32.7
Sardines 13.0 6.8 15.0 13.5 12.7 11.6 12.6
Tuna 12,8 9.3 12.6 12.6 13.9 14.6 12.3
Shrimp 5.6 33 6.1 5.0 5.9 6.3 S.L
Crabmeat 3.2 34 3.4 3.k 3.9 3.3 T
iR 3.2 3.7 o 24 1.8 3.3 2.9
Mackerel 1.2 2.5 1.0 0.2 0.6 1.0 3.k
Clans 1.2 1.9 1.5 1.3 1.0 1.3 0.3
Don't Know 15.4 1L4.9 1k.1 16.6 15.3 17.5 1k.9
Weighted Base: (2532)  (161) (675) (555) (L%0) (302) (3L9)

l/ ggggggtgggicg?r all areas add up to less than 100.0% because =nme respondents did not have a

2/ Of types specified in Question 1b.
Ly



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1lc Which Of These Types of Canned Fish or Shellfish
Did You Serve Second Most Frequently?

RELIGION OF HOMEMAKER

Total Catholic Protestant Jewish
1/ 1/ b/ 1/
Households Having Served % 7 7 (4
Canned Fish Or Shellfish
Within Last 12 Months 2/ 100,0 100.0 100.0 100,40
Type Of Canned Fish Served
Second Most Frequently
Salmon ﬂ.ﬂ 30.0 28.3 31.2
Sardines 13,0 1.3 12,0 22,1
Sh!'lllp 506 806 h.S 103
Crabmeat 342 642 21 -
Oysters 3.2 1.4 L2 -
Mackerel 1.2 0.7 1.l -
Clams 1.2 0.8 1.2 3.9
Don't Know 15.4 11,1 17.3 15,6
Weighted 3ase: (2532) (n3) (1681) 2/(77)

l/ “Percentages for all areas add up to less than 100.0% because some respondents did not have a
second choice.

2/ Of types specified in Cuestion 1b,

z/ Relatively unstable due to the small number of cases.

Note: Percentages for 61 cases representing "Other Denominations" not shown,

Which Of These Types Of Canned Fish Or Shellfish
Did You Serve Second Most Frequently?

RACE OF HOMEMAKER

Total White Non-White
1/ 1/ 1/
Households Having Served 3 = TR
Canned Fish or Shellfish
Within Last 12 Months 2/ 100,40 100,0 100,0
Type Of Canned Fish Served
Second Most Frequently
Salmon 28,8 29.2 25,4
Sardines 13,0 12,k 17.2
Tuna 12.8 12.3 16.5
shl'iﬂp 506 6.2 007
Crabmeat 3.2 3.6 0.3
Qysters 3.2 3.5 1.0
Mackerel 1.2 0.9 3.3
Clams 1.2 1.3 -
Don't Know 15.4 .5 22,4
Weighted Base: (2532) (2229) (303)

1/ Percentages for all areas add up to less than 100.0% because some respondents did not
~  have a second choice.

g/ 0f types specified in Question 1b.



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1t Which Of These Types Of Canned Fish OT Shellfish

Did You Serve Second Most Frequently?

EMPLOYMENT OF HOMEMAKER

Total Full-Time Pert-Time Not Employed
Y Y 4 Y
Households Having Served o [4 [ 4 7
ithin Last 12 Honths 2/ 100.0 100,0 100.0 10,0
Type Of Canned Fish Served
Second Most Frequently
Salmon 28,8 281 25.5 2.6
Sardines 13.0 12.1 1647 12.8
Tuna 12.8 1.2 13.7 ' 12,3
Shrimp 5.6 5.8 Lo 5.7
Crabmeat 3.2 5.6 3.9 2.5
Oysters 3.2 2.8 2,0 34
Mackerel 1.2 0.2 2.9 1.3
Clams 1.2 1.7 0.5 11
Don't Know 15.4 151 1746 15.0
Weighted Base: (2532) (537) (20k) (1742)
1/ Percentage; for all areas add up to less than 100.0% because some respondents did not have a
2/ i;ci;deznZ;Zi;fied in Question 1lb.
: Percentages for L9 cases representing "Unreported "mployment" not shown.

Which Cf These Types Of Canned Fish Or Shellfish
Md You Serve Second Most Frequently?

AGE OF HOMEMAKER
63:1:1
Total 15-2k 25-2 0-34 35-39 LO-uk LSk S0-Sh 55-59 60-6L T
1/ PSSV VAR VR TR VR T T
Households Having Served = = s
Canned Fish or Shellfish 4 % ] ® * * . * ] ‘
Within Last 12 Months 2/ 100,0 100,0 100,0 100,0 100,0 100,0 100,0 1000 100.0 100,0 100,0
Type Of Canned Fish Served
Second Most Frequently
Salmon 28,8 29, 28,7 25.8 33,7 3Md A3 28,9 28,7 274 22
Sardines 13,0 12,8 8.5 10.6 13,6 b 12Ji 15.2 18,0 14O 12,0
Tuna 12.8 T7e8 10 12:5 12,3 12:2 12,7 12:5 S5aR1T 157
Shriﬂlp 5-6 8.9 5.8 9.1 3.9 5.0 lho 509 242 501 502
Crabmeat 3.2 1.7 5.8 2.L LB 2.5 3.3 k.3 3.4 1.9 1.2
Oysters 3.2 o5 3.9 52 1,8 1.3 346 1.8 mEaebace s atg
Mackerel 1.2 Tk 12 1.2 0.9 0.9 ok 2.3 g7 1.3 1.2
Clams 1.2 06 Leb; 0.3 B 08 0.7 2.3 EHoSMR0E 1.6
Don't Know 15.11 1107 1200 17.9 114.5 1799 n&o9 15.6 12." 17.2 18.1
Weighted Base: (2532) (179) (258) (329) (332) (319) (275) (256) (178) (157) (2L9)

1/ Percentages Ior ail areas add up to less than 100.0% because some respondents did not have a
second choice.

2/ Of types specified in Ouestion 1b.

L6



BSection A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question lo Which Of These Types Of Canned Fish Or
Shellfish Did You Serve Third Most Prequently?

REOIONS
orth-  Yorm-
Total oant Central South west
Yy i i y y
. 4 [4 4 = ¥

Last 12 Months 2 100.0 100.0 100.0 100.0 100.0

Prequently
Sardines 17.2 17.1 20.6 16.) 12.)
Salmon 8.2 8.5 9.6 6.9 7.k
Shrimp 6.5 7.) L7 .9 16.7
Oysters 5.0 2.8 5.9 5.1 B
Crabmeat L.k 8.5 0.8 2.6 7.9
Tuna 3.9 2.8 3 5.7 2.5
Mackerel 1.7 0.7 1.5 2.9 1.1
Clams 1.4 2.1 - 0.5 k.7
Don't Know 12.5 1.9 12.8 18.6 Tk
Weighted Base: (2532) (673) (727) (767) (365)

1/ Percentages add to less than 100.0f because some respondents did not
have a third cholce.

2/ Of types specified in Question 1b,

Which Of These Types Of Canned Fish Or
Shallfish Did You Serve Third Most Prequently?

cITY -xig ;

politan Central M e Metre e tre
Over 50, 000~ Sadmrban 2,500~ Raral Pural
1 / f { : { :
Rousebolds taving Served s e, S i o, K. NEE o
Camned Fish Or Shellfish
Within Last 12 Monthe 2/ 100,0 100.0 100.0 100,0 100,0 100,0 1000
Type Of Canned Fish Served
Third Most Prequently
Sardines 17.2 20.9 3.7 k.0 15.5 2.4 17)
Salmen 8.2 Pk 8.6 9.6 8.4 Sk Se2
Shrimp 6.5 5 8.8 T+ 6.9 7.0 S
Qywtars S.0 23 6.2 1J ke? N ¥5
Crabmeat Lok Sl 5J 6.9 3.0 2.7 [ ]
Tena 3.8 ket kel 1.8 50 $.0 ey
Mao karel 1.7 1.2 1.2 Cob id bt 33
Clame 14 0.6 0.9 1.7 1. 1.0 13
Don 't Enow 12.5 10,2 .2 PN | %7 1.4 .y
Weighted Base:r (2532) (L8e) (18) (699) Da) () (ne)

1/ Percentages add to less than 100.0f becesse some respondents 414 sotl heve & Wird cholos.
2/ Of ypes specified in Question 1b.

&



Section A
Question lc NATIONAL CANNED FISH AND SI-ELI;ISH STUDY
Which Oof These Types Of Canned Fish Qr
Shellfish Did You Serve Third Most Frequently?

a H ) D 53000 b 00 D 1 P D
Total $1000 1999 2999 3999 L999 6999 9999 and Over

Households Having Served 1/ 1/ 1/ 1/ 1/ 1/ 1/ 1/ 1/
321’"53 i::: (1)2 i’ﬁghﬁj 103.0 1og.o 103.0 _1;%:0 _1;{0 ;g.—o 105.0 103.0 m:.o
Type Of Canned Fish
Served Third Most Frequently
Sardines 1742 11.) 1647 1646 18.5 19.2 17.8 15.8 10,9
Salmon 8.2 5.0 8.6 Te5 6.8 8.0 943 12.L 9e2
Shrimp 6.5 57 3.6 6.3 57 5.1 9.1 8.5 10.9
Oysters 5.0 2.9 72 Sl 5.5 L6 LeO Sel 5.9
Crabmeat Lo 1. 2.3 3e7 3.8 k.0 L7 79 12.6
Tuna 3.9 6.4 6.8 6.0 L2 2.5 3.0 2.8 0.8
Mackerel 1.7 3.6 L.l 3.2 1.1 1.3 0.8 - -
Clams 1. - 1 0.3 14 2.7 1.9 - 1.7
Don't Know 12,5 12.9 11.7 12,3 1040 13.5 12,1 15.8 16.8
Weiglted Base: (2532)  (W0)  (222) (3k9) (529)  (525) (k71) (ar7) (19)

1/ Percentages add to less than 100.0% because some respondents did not have a third choice.
2/ Of types specified in Question 1b.

Which Of These Types Of Canned Fish Or
Shellfish Did You Serve Third Most Frequently?

NUMBER OF PERSONS IN HOUSEHOLD

Six or
Total One Two Three Four Five More
1 1/ Y/ Y/ Y Yy b
Households Having Served % % % 4 £ % %
Canned Fish Or Shellfish
Within Last 12 Months _2_/ l/ 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Type Of Canned Fish
Served Third Most
Frequently
Sardines L2 10.6 alst 175 19.6 2L 19.8
Salmon 8.2 5.0 10.2 7.0 6.9 6.9 10.3
Shrimp 6.5 9.9 6.1 6.1 73 6.0 6.0
Oysters 5.0 2.5 5.0 5.2 k.5 6.0 547
Crabmeat L.k 25 L.3 332 6.7 5.0 3.7
Tuna 3.9 6.2 5.0 k.o 2.4 3.3 3.4
Mackerel .7 0.6 0.9 0.9 1.6 23 L.3
Clams 1.4 0.6 0.9 2.0 . 2.2 1.3 0.6
Don't Know 12,5 11.8 1.2 137 112 14.9 128
Weighted Base: (2532) (161) (675) (555) (L90) (302) (3L9)

1/ Percentages add to less than 100.0% because some respondents did not have a third choice.
2/ Of types specified in Question 1b.
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1lc Which Of These Types Of Canned Fish Or
Shellfish Did You Serve Third Most Frequently?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
1/ 1/ 1/ 1/
Z TR T 4 4
Households Having Served 100,0 10040 100,0 100 40
Canned Fish Gr Shellfish
Within Lagt 12 Months 2/
Type Of Canned Fish Served
Third Most Frequently
Salmon 8,2 10.4 Te3 542
Shrimp 645 9.1 5.8 1.3
Oysters 5.0 h|3 SJ‘ =
Crabmeat Lol 59 3.9 1.3
Tuna 349 2.7 Le3 9.1
Mackerel 1.7 1.1 2,0 -
Clams loh 2.2 1.1 1.3
Don't Know 12.5 8.7 ]-hoz m.h
Weighted Base: (2532) (713) (1681) 3/ (1)

1/ Percentages add to less than 100.0% because some respondents did not have a third choice.
2/ Of types specified in Cuestion 1b.
3/ Relatively unstable due to the small number of cases.

Note: Percentages for 61 cases representing "Other Denominations" not shown.,

Which @ These Types Of Canned Fish Or

Shellfish Did You Serve Third Most Frequently?

RACE OF HOMEMAKER

Total White Non-Whi te
1/ 1/ 1/
sy v e aion s
Within Last 12 Months 2/ 100,0 100,0 100,40
Type Of Canned Fish Served
Third Most Frequently
Sardines 17.2 17,0 1845
Salmon 8.2 8.3 649
Shrimp 6.5 7.0 3.0
Oysters 540 542 3.3
Crabmeat Loy be7 2,6
Tuna 349 3e3 849
Mackerel 1.7 1.3 L6
Clams 1 1.6 -
Don' t Know 12,5 1L 20,0
Weighted Base: (2532) (2229) (303)

1/ Percentages add to less than 100.0% because some respondents did not have a third choice.

2/ Of types specified in Question 1b. L9
L d



Section A
Question lc

Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months 2/

NATIONAL CANNED FISH AND SHELLFISH STUDY
Which Of These Types Of Canned Fish Or
Shellfish Did You Serve Third Most Frequently?

Type Of Canned Fish Served

Third Most Frequently

Sardines
Salmon
Shrimp
Qysters
Crabmeat
Tuna

Mackerel

=norted

EMPLOYMENT OF HOMEMAKER

Which Of inese Types Of Canned Fish or

Shellfish Did You Serve Third Most Frequently?

Total
1/
e T A
Within Last 12 Months 2/ 100,0
Type Of Canned Fish Served
Third Most Freguently
Sardines 17,2
Salmon 842
Shrimp 645
Oysters 5.0
Crabmeat L.k
Tuna 3.9
Mackerel 1.7
Clams 1.k
Don't Know 12,5
Weighted Base: (2532)

oyment" not shown.

Total Full-Time Part-Time Not Employed
1/ 1/ 1/ 1/
i 7 F z
100,0 10040 10040 100,0
17.2 15.3 20,1 1746
8.2 10,6 948 T3
6.5 6.3 6ol 67
5.0 5.0 549 L9
Lok 540 1,0 L.8
3.9 L5 6. 3.k
1.7 1.5 1.5 18
1. 2.0 0.5 1.3
12,5 13.6 12,3 1.7
(2532) (537) (204) (1742)
7 because some respondents did not have a third choice.

AGE OF HOMEMAKER
15-2, 25-29 0-3 35-39 LOo-lli L5-L9 50-5k 55-59 60-6L %Sve?d
1/ 1y 1 1/ Y Yy Yy Yy Yy
=z z B T 7 z 7 z 7
100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100.0 100.0
15,6 10 1he9 2042 1749 20,0 15,6 20,2 15,9 1649
6.7 T 76 B Be8 87 - 9 | YoiaSoin AL
2,2 9J0 85" 87 ' 5ed  '5eh | AuZ UNSHESSEIGERESCS
koS 5.8 BET He2 T2 18 L5 GIpESESTH R
1 be?7 58 343 60 L b7 2,80 k5 5.2
L5 23 L0 24 2.5 5.8 5.5 S LS kb
2.2 16 1.5 2 25 14 2.7 0.68 %o 68N0.8
06 08 1,5 3.3 1.3 18 0.8 - 1.9 0.8
95 101 128 13.0 138 13Jd 16,0 B8 12,7 12.9
(179) (258) (329) (332) (A9) (275) (256) (A7) (157) (2L9)

;L/ Fercentages add to less than 100.0% because some respondents did not have a third choice.
2/ Of types specified in Question 1b.
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Sectien A

Questiem 1d

NATIONAL CANNED FISH AND SHELLFISH STUDY

During The Past Twelve Months

Which Of The Other Canned Fishery Products

All Heuscholds

Type Of Cammed Fishery
Preduct Servod

Clam Chewder
Fish Cakes
Frosen Oyster Stew

Nen-Fresen Canned
Cooked Oyster Stew

Fish Spreads
Strained Tuma
Distetic Tuna
Neme = Den't Know

Weighted Base:

Did You Serve?

Note: Some respondents served more than one type of canned fish products.

Which Of The Other Canned Fishery Products Did You Serve?

Nerth= Nerth
Total cast Central Seuth West
1000 1000 10000 100,0 100,06
1703 31.0 6.1 9'\3 3305
1.3 19.7 6.1 1846 1245
13.1 19.2 1l.1 9ol 13.6
o8 33 345 koS 11.6
345 3.9 24 365 Se3
242 1.9 2.l 1.8 346
1.6 1.2 1.5 1.1 3.3
6346 k9.6 769 68,8 L9e3
(2770) (738)  (805) (8k8) (383)
During The Past Twelve Months
CITY SIZE
Megalo~ Mstro Non=- Non- Non-
politan Central Metro Metro Metro
Over 50,000- Suburban 2,500= Rural Rural
Total 500!000 EOO!OOO Metro EOiOOO Farm Non-Farm
%
All Households 100,0 100.0 100,0 100,0 100,0 100,0 100.0
Type Of Canned Fishery
Product Served
Clam Chowder 17.3 20.6 16.9 25.1 1,6 6.9 9.0
Fish Ca.kes ]-llc3 19-7 1807 1509 1008 6-9 9.0
Frozen Oyster Stew 13.1 12,9 12,9 19,8 12,5 L9 6.9
Non-Frozen Canned
Gooked OY‘Ster Stew hoa 6.11 h.3 30,4 h-h h.5 6.6
Fish Spreads 3.5 3-9 b09 h.é 1.7 hol 1-3
Strained Tuna 2,2 3.3 2,8 2.3 2.0 Oult 1.8
Dietetic Tuna l|6 L3 105 203 0.9 1.6 1.0
None - Don't Know 63.6 56.8 6103 Fh-h 68.2 78.0 76.5
Weighted Bage: (2770) (528) (363) (760) (bok)  (28L) (L31)

Note: Some respondents served more than one type of canned fish products,
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Section A NATTIONAL CANNED FISH AND SHELLFISH STUDY
puring The Past Twelve Months

Question 1d
Which Of The Other Canned Fishery Products Did You Serve?
INCOME e ‘ A
D D 8] D 51000 b b . 8
Total  $1000 1999 2999 399 99 69 9999
A1l Households 100.,0 100.0 100.0 100.0 100.0 100.0 100,0 100,0 10040
ol

Type Of Canned Fishery
Product Served

Clam Chowder 17«3 LeS 13.1 13 1.8 15.8 2145 291 3642
Fish Cakes i3 946 1564 12,8 12,0 17.0 1547 1842 945
Frozen Oyster Stew 13.1 26 6e3 Beb 11.2 12.3 1940 218 2845
- Canned
Coaeed Oystas" Hiew a8 26 "8 736 b B 543 6 Beb
Fish Spreads 35 246 049 33 242 342 5e5 346 1043
Strained Tuna 242 0s6 243 3¢3 1.6 1.8 L0 1.2 0s9
Dietetic Tuna 1.6 06 1.8 2.4 1.0 1.6 1.6 24l 049
Nome = Don't Know 63.6 82.7 704 67.0 68.5 62.'.1 5705 5003 lll.!l
Weighted Bases (2770) (175) (253) (381) (580) (565) (L98) (190) (128)

Note: Some respondents served more than one type of cammed fish productse

During The Past Twelve Months

Which Of The Other Canned Fishery Products Did You Serve?

NUMBER OF PERSONS IN HOUSEHOLD

Total One Two Three Four Five slj:r:r
3 T E B e 3 N $ 2
A1l Households 100.0 100.0 100,0 10040 100.0 10040 10040
Type Of Canned Fishery
Product Served
Clam Chowder 17.3 12,6 17.7 15.8 22,0 18.5 U2
Fish Cakes .3 8.8 11.L .2 19.1 19.2 12,6
Frozen Oyster Stew 13.1 13.2 12.3 12,1 16.L b 12,2
Non-Frozen Canned
Cooked Oyster Stew L8 L9 3.8 5.8 Le7 646 L0
Fish Spreads 3.5 2.7 L8 3.2 2.7 3.8 248
Strained Tuna 2.2 045 0.7 2.1 5.6 2.1 2.8
Dietetic Tuna 1.6 045 1.9 1.5 2.2 1.0 0.9
None - Don't Know 6346 7346 6640 63.2 5746 57.1 674
Weighted Base: (2770) (297) (778)  (55L) (517) (322) (362)

Note: Some respondents served more than one type of canned fish products.
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1d During The Past Twelve Months

Which Of The Other Canned Fishery Products Did You Serve?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
4 % % T
A1l Households 100,0 100,0 100,0 100,0
Type Of Canned Fishery
Product Served
Clam Chowder 17.3 8.2 12.8 21,5
Fish Cakes 1.3 19,7 12,1 13.8
Frozen Oyster Stew 13.1 17.7 11,1 TeT
Non-Frozen Canned
Cooked Oyster Stew L.8 5¢5 L6 1.5
Fish Spreads 3.5 3k 345 Le6
Strained Tuna 2.2 2.9 1.8 -
Dietetic Tuna 1.6 1.5 1.6 -
None = Don't Know 63,6 53.3 68,0 63.1
Weighted Base: (2770) (753) (1860) 1/(8L)

1/ Relatively unstable due to the small number of cases.

Note: Some respondents served more than one type of canned fish products.
Percentapges for 73 cases representing "Other Denominations" not shown.

During The Past Twelve Months

Which Of The Other Canned Fishery Products Did You Serve?

RACE OF HOMEMAKER

Total White Non-White
All Households 100.0 10(%.0 105.0
Type Of Canned Fishery
Product Served
Clam Chowder 17.3 18,7 Tok
Fish Cakes 1k4.3 13.7 1841
Frozen Oyster Stew 13.1 1h.3 43
Gookus Gyntar Stav 1.8 5.0 3.7
Fish Spreads 345 3.3 5.0
Strained Tuna 242 2.1 3.0
Dietetic Tuna 1.6 1.5 1.7
None - Don't Know 6346 62,4 L9
Weighted Base: (2770) (2427) (3L3)

Note: Some respondents served more than one type of canned fish products,
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1d During The Past Twelve Months

i

Which Of The Other Canned Fishery Products Did You Serve?

All Households

Type Of Canned Fishery
Product Served

Clam Chowder
Fish Cakes
Frozen Oyster Stew

Non-Frozen Canned
Cooked Cyster Stew

Fish Spreads
Strained Tuna
Dietetic Tuna

None - Don't Know

Weighted Base:

Total

100.0

17.3
1L.3
13.1

L.8
3.5
2.2
1.6
63.6

(2770)

EMPLOYMENT OF HOMEMAKER

Full-Time Part-Time Not

100,0 100.0 10040
2.1 12.3 16.3
1.6 22.1 13k
17.2 12,3 12,0
LeS 3.9 Sel
3.9 6. 3.1
1.k 2.5 2.5
0.6 1.0 1.9
59.8 61.3 65.0
(87) (aa7) (1913)

Note: Some respondents served more than one type of Canned fish Products,

Percentages for 53 cases representing ™nreported Employment™ not shown,

vuring The Past Twelve Months

Which Of The Other Canned Fishery Products Did You Serve?

AGE OF HOMEMAKER
65 and
Total 15-2L 25-29 30-3L 35=39 LO-LhL L5-h9 50-5L 55-59 £0-6l Over
A1l Households o 2 4 4 g g g Z g Z 4
1000 100,0 00,0 100,0 00,0 100.0 100,0 100.0 100,0 100,0 100,0
Type Of Canned Fishery
Product Served
Clam Chowder 17.3 14.0 17.3 . 72049 2l 179 162 206 GAE 9.9 13.8
Fish Cakes ]-Lu} 15.1 12-5 16-7 19.0 15.9 ]-109 1301& 13-3 10-5 uo9
Frozen Oyster Stew 13.1 12,8 1.4 33.7 16.6 8.6 1h.7. 15.5 323 16,9 9.3
Non=Frozen Canned
Cooked Oyster Stew L8 Le7 5.5 Le9 Lol 53 645 6.3 3.5 Le7 L.8
Fish Spreads 3.5 2.9 345 3.9 6.1 3.0 2.5 L.6 AT 3.5 2,6
Strained Tuna 2.2 93 3.9 2.9 3.1 1.3 0.7 1,7 - 0.6 -
Dietetic Tuna 1.6 345 0.8 2.3 11¢ - QL. O Bt 0 B 1.7, L9
None = Don't Know 63.6 59.3 63.1 59.8 55.9 65.L 67.6 60.9 65.9 68,6 70.6
Weighted Base: (2770) (191) (282) (344) (3L9) (338) (304) (270) (197) (192) (303)

ite: Some respondents served more than one type of camnned fish products.
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Sectien A HATIONAL CANNED FISH AND SEELLFISH STUDY
Quastion le, f What Were The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

REGIONS

rth

Total east  Contral  Seuth !g;g

411 fHouseholds 100,0 100,06 1000 100,0 100,0
g?sl;::;i;drgdggt:agneze:ed Yy 6.1 8.7 k.2 e 8.0
Lobster 1.5 2.2 0.5 1 22
Anchevies 1.5 2.9 1.3 05 1.3

Fish Reo 1.0 0.7 0.1 1.3 2.k
Herring Ok 0.1 046 Os 0.5

Other 2.5 3.2 2.1 2.0 2.k

No Other Kind Served 82 3 5.8 25.3 92,0
Weighted Base: (2770) (738)  (805) (848) (383)

_l/ Unaided recall - In addition to products mentioned in Question 1d where the

recall was aided.

Note: Some respondents served more than one additional item of canned fish

products.

What Were The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

CLUISTEGE SIS AR

Megalo- Metro Non= Non=- Non=
politan Central Metro Mstro Metro
Over 50,000~ Suburban ; ,500= Rural Rural
Total 00,000 500,000 Metro 0,000 Famm Non=Farm
& i el e z
A1l Households 100,0 100.0 100,0 100,0 100,0 10040 100,0
Other Kinds Of Canned
Fishery Products Served 1/ 6.1 10.4 Ts6 Te7 3e1 2.2 1.9
Lobster 145 305 2,2 106 0-5 - -
Anchovies los 3.6 1.1 1.9 003 - 0.5
Fish Roe 1.0 - 0.6 2,0 1,0 0e7 07
Herring Oolt 1,2 0,6 Oels - - -
Other 2.5 2.5 Sel 2.6 2.1 1.5 0.9
No Other Kind Served 93.9 8946 92l 92.3 96.9 9748 98,1
Weighted Base: (2770) (528) (363) (760) (bok)  (28L) (L31)

y Unaided recall - In addition to products mentioned in Question 1d where the recall was aided.

Note: Some respondents served more than one additional item of canned fish products.
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Section A

Question le, {

NATIONAL CAMNED FISH AND SHELLFISH STUDY

\/hat iJere The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

INCOME
w B O B B B e
% % % 4 % 4 % % %
A11 Households 100.0  100,0 100.0  100,0 100,0  100,0  100,0  100.0  100.0
Fiahly Piibets erved' S/ ' Rt fab Ba 30 Se3 o EEE e  ael
Lobster 1.5 - - 0.8 0.9 1.3 2.0 5.4 3.9
Anchovies 1.5 - - - 1.2 1.l 3.5 i L7
Fish Roe 1.0 - - 1.3 0.7 0.l 12 - Tl
Herring 0.4 - 2l 0.3 0.5 = = 1.1 -
Other 2.5 0.6 2.0 1.6 2.3 2.5 2.6 5.3 3.9
No Other Kind Served 93.9 9944 9549 96.3 9heT 95.L 91.5 88.1 8he3
Weighted Base: (2770)  (175) (253)  (381)  (580)  (565)  (u98)  (1%0)  (128)

5 0f Canned

Products Served L/

Total

100,0

Lobster
Anchovies
Fish Roe
Herring
Other

No Other Kind Served

Welghted Base:

1.5
1.5
1,0
Oul
245
93.9

(2770)

ore than one additional item of canned fish products.

//nat Were The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

NUMBER OF PERSONS IN HOUSEHOLD

One
=z

100,0

Lol
0.5
s |
1.5
0.5
2.1

9549

(197)

Two
=

100.0

740
2.1
049
1.8
0.7
2.2

93.0

(778)

1000 100,0 100.0
6.6 5:3 60
1.3 1.6 1.6
2.0 1.l 2.2
0.3 0.6 -
047 042 -
2.9 1.8 342

23k She? 9Le0
(59L) (517) (322)

Six or
More

lw.o

5.3
0.6
048
del
2.8

a7

(362)

1 - In addition to products mentioned in Question 1ld where the recall was aided.

- In addition to products mentioned in Cuestion 1d where the recall was aided.

nts served more than one additional item of canned fish products.



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question le, f VWhat 'Yere The Other Kinds Of Canned
Fishery Products 3erved During The Past Twelve Months?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
% z b4 ;4

All Households 100.0 100.0 100.0 100.0
Other Kinds Of Canned

Fishery Products Served Y 6.1 8.6 L3 17.1

Lobster 1.5 1.9 1.1 2.L

Anchovies 1.5 2. 0.8 6.1

Fish Roe 1.0 1.2 0.8 3.7

Herring 0.L Ol 0.3 2.4

Other 2.5 3.5 1.9 L.8

No Other Kind Served 93.9 91.4 95.7 82.9

Weighted Base: (2770) (753) (1860) 2/ (8L)

1/ Unaided recall - In addition to products mentioned in Question 1d where the recall was aided,
2/ Relatively unstable due to the small number of cases.

Note: Some respondents served more than one additional item of canned fish products.
Percentages for 73 cases representing "Other Denominations" not shown.

what Were The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

RACE OF HOMEMAKER

Total White Non-White
% 4 ;4
All Households 100.0 100.0 100.0

Other Kinds Of Canned '

Fishery Products Served _];/ 6.1 £a2 5.0
Lobster 1.5 1.6 0.6
Anchovies 1.5 1.6 0.6
Fish Roe 1.0 1.0 0.9
Herring 0.4 0.3 0.9
Other 2.5 2.5 2.0

No Other Kind Served 93.9 93.8 3.0

Weighted Base: (2770) (2427) (3L3)

1/ Unaided recall - In addition to products mentioned in Cuestion 1d where the recall was alded,
Note: Some respondents served more than one additional item of canned fish products.



ShetTon A NATIONAL CANNED FISH AND SHELLFISH STUDY

Question le, f

iihat "ere The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

All Households

Other Kinds Of Canned
Fishery Products Served l/

Lobster
Anchovies
Fish Roe
Herring
Other

No Other Kind Served

Weighted Base:

Total

%

100.0

6.1
15
1.5
1.0
Ouks
2.5

93.9

(2770

EMPLOYMENT OF HOMEMAKER

Full-Time Part-Time Not Employed
® % %
100.0 100,0 100.0
2.2 L.k 1.2
2.1 - 1.3
1. 0.5 0.9
0.5 0.5 0.3
2.9 3.3 2.2
2.3 9,9 95
) (567) (217) (1913)

1/ Unaided recall - In addition to products mentioned in Question 1ld where the recall was aided.

Note: Some respondents served more than one additional item of canned fish products.
Percentages for 53 cases representing "Unreported Emoloyment" not .shown.

What Were The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

AGE OF HOMEMAKER

Total 15-2l, 25-29 30-3L4 35-39 LOo-li L5-L9 50-5h 55-59 60-6L 6gv::d

% % % % 4 @ % % % % %

All Households 100.0 100.0 100.0 100.0 100.,0 100.0 100.0 100.0 100.0 100.0 100.0
§§§§Z§i§3§d3§t§“§2§3ed 1y & 2.1 7.1 103 Lo 7.6 5.7 62 Ll L8 L8
Lobster 1.5 0.5 2,5 2.7 0.9 12 350" 080 05T e
Anchovies 1.5 L6% 0.7 1.8 AT 2478 FL0RE 80030 IHNEREE IF -
Fish Roe 1.0 - 1.1 1.8 0.3 0.3 0.7 bl 0.5 3.2 1.0
Herring Ol - 0.3 0560 “0:3 H0.3 0.3 - - - 1.7
Other 245 - 2,5 bl AGT | 3.9 2.3 2.7l OReE
No Other Kind Served 93.9 97.9 2.9 89,7 5.1, 2. 9ke3 93.9 WO5LHN 05 D getR
Weighted Bases (2770)  (191) (282) (3L4) (3L9) (338) (30Lk) (270) (197) (192) (303)

;/ Unaided recall - In addition to products mentioned in Question ld where the recall was aided

Note: Some respondents served more than one additional item of canned fish products.
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Section B

Question la

NATIONAL CANNED FISH AND SHELLFISH STUDY

Were There Any Items Of Canned Fish Or Canned Shellfish

Which You Would Have Liked To Purchase That Were Not

Available At Usual Place Of Shopping ?

Households Having Served
Canned Fish And Shellfish
Within Last 12 Months

Wanted To Purchase
Additional Ttems

Did Not Want To Purchase

Weighted Base:

Total

Households Having Served
Canned Fish pnd Shellfish
Within Last 12 Months

Wanted To Purchase
Additional Items

Did Not Want To Purchase

Weighted Base:

100.0

96.8

(25L5)

RIEGTO

N S

North=  North-

59

Total east Central South West
4 4 % % e
100.0 1000 10040 100s0 10040
3.2 247 246 248 5e8
9648 973 97el 97.2 9Le2
(2545) (679) (730) (770)  (366)
Were There Any Items Of Canned Fish Or Canned Shellfish
Which You Would Have Liked To Purchase That Were Not
Available At Usual Place Of Shopping?
CETITEYS. SITSZ E
Megalo= Metro Non= Non=- Non=
politan Central Metro Metro Metro
Over 50,000=  Suburban 2,500 Rural Rural
500, 000 500, 000 Metro 50,000 Farm Non-Farm
w4 z (4 % 4 %
100.0 100.0 100.0 100,0 1000 100.0
Lel 33 Lel 1.1 2.8 246
9549 9647 9549 9849 972 97k
(L92) (340) (700) (365)  (258) (390)



Section B

Question la
NATIONAL CANNED FISH AND SHELLFISH STUDY

Were There Any Items Of Canned Fish (Or Canned Shellfish
Which You Would Have Liked To Purchase That Were Not
Available At Usual Place Of Shopping?

INCOME. . bl ¥ ' _
Total 1000 1999 2 39 and Over
e B 22 BP . ERe s SR ESTESEE
Households Having Served
Fish And Shellfish
gm La:t 112] Months 100.0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0
Wanted To Purchase
A:gitional Items 3.2 2.9 1-!& 2.0 3.2 1.9 3.6 903 5.1
Did Not Want To Purchase 9648 971 9t46 98.0 96.8 9841 964l 9047 9Lse9
Weighted Base: (25L5) (1) (223) (352) (532) (526) (L7L) (177) (120)

NATIONAL CANNED FISH AND SHELLFISH STUDY
Were There Any Items Of Canned Fish Or Canned Shellfish
Which You Would Have Liked To Purchase That Were Not
Available At Usual Place Of Shopping?
NUMBER OF PERSONS IN HOUSEHOLD

5ix or
Total One Two Three Four Five More
4 7.7 B =K = = =
Households Having Served
Canned Fish And Shellfish
Within Last 12 Months 100,0 100,0 100,0 100,0 100,0 100,0 100,0
Wanted To Purchase
Additional Items 32 2.6 349 2.4 3.2 ko7 2.3
Did Not Want To Purchase 96.8 97eL 9641 9746 96.8 9543 977
Weighted Base: (2545) (163) (678) (558) (Lk92) (303) (351)
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Section B
Question la

NATIONAL CANNED FISH AND SHELLFISH STUDY
Were There Any Items Of Canned Fish Or Canned Shellfish
Which You-Would Have Liked To Purchase That Were Not

Available At Usual Place Of Shopping?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
4 % % 4
Households Having Served
Canned Fish And Shellfish
Within Last 12 Months 10040 100.0 10040 100,0
Wanted To Purchase
Additional Items 3.2 Le5 2.7 -
Did Not Want To Purchase 96,8 95.5 97.3 100,0
Weighted Base: (25L5) (77) (1689) 1/(78)
1/ Relatively unstable due to the small number of cases,
Note: Percentages for 61 cases representing "Other Denominations" not shown.
Were There Any Items Of canned Fish (r Canned Shellfish
Which You Would Have Liked To Purchase That Were Not
Available At Usual Place Of Shopping?
RACE OF HOMEMAKER
Total White Non=White

Households Having Served
Canned Fish And Shellfish

Within Last 12 Months 100,0 100.0 100,0
Wanted To Purchase
Additional Items 3.2 3.l 1.2
Did Not Want To Purchase 9648 9646 9848
Weighted Base: (25L5) (2240) (305)
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Section B

Question la

NATIONAL CANNED FISH AND SHELLFISH STUDY

Were There Any Items Of Canned Fish Or Canned Shellfish

Which You Would Have Liked To Purchase That Were Not

Households Having Served
Canned Fish fnd Shellfish
Within Last 12 Months

Wanted To Purchase
Additional Items

Did Not Want To Purchase

Weighted Base:t

Note: Percentages for L9 cases representing

Total

100,0

96,8

(25L5)

Available At Usual Place Of Shopping?

EMPLOYMENT OF HOMEMAKER

Full-lime Part-Time

100,0

3.0

97.0

(5L0)

"Inreported Employment™ not shown,

Were There Any Items Of Canned Fish Or Canned Shellfish

Which You Would Have Liked To Purchase That Were Not

Households Having Served
Canned Fish And Shellfish
Within Last 12 Months

Wanted T Purchase
Additional Items

Did Not Want To Purchase

Weighted Base:

Available At Usual Place Of Shopping?

AGE OF

100,0

s'o

95.0

(20k)

Not 1

100,0

3.1

9649

(1752)

HOMEMAKER

I I5d mm B iy o igh 0 mp oA

1000 100.0

3.2 2.8

96.8 97.2

(2545) (179)

100,0 100,0 100,0 100,0

6s6 L6 2.4 2,2

93.k  95.4  97.6 97.8

(259) (329) (335) (320)
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100.0

2.5

100,0 100,0

2.0 2.8

97.5 98.0 97.2

(2m)

(258) (1)

100.0

349

9641

(1)

100,0

2.0

8.0

(251)



Section B

NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1b  Which Canned Fish Or Canned Shellfish Items

Would You Have Liked To Purchase That Were

Not Available At Your Usual Place Of Shopping?

REGIONS
North-  North
Total east Central South West
Households Having Served
Canned Fish And Shellfish
Within Last 12 Months 100.0 100.0 100.0 100.0 100.0
Would Have Liked To Purchase
Unavailable Items 3.2 2.7 2.6 2.8 5.8
Crabmeat 0.3 - 0.1 0.5 0.8
Dietetic Tuna 0.2 0.3 - - 0.8
Clams 0.2 0.3 0.1 0.1 =
Smoked Fish 0.1 - 0.1 0.3 =
Clam Chowder 0.1 0.1 0.1 - 0.3
Canned Whiting 0.1 - - 0.1 0.3
Other 2.3 2.1 2.2 1.9 3.6
Would Not Have Liked To
Purchase Unavailable Items 96.8 97.3 97.4 971.2 94.2
Weighted Base: (25L5) (679) (730) (770) (366)
Note: Some respondents would have liked to purchase more than one item.
Which Canned Fish Or Canned Shellfish Items
Would You Have Liked To Purchase That Were
Not Available At Your Usual Place Of Shopping?
CET Y S T Z E
Megalo= Metro Non=- Non- Non-
politan Central Metro Metro Metro
50,000~ Suburban 2,500~ Rural Rural
Total 500 !000 500 E 000 Metro 50 !000 Farm Non-Farm
Households Having Served Canned
Fish And Shellfish Within
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0
Would Have Liked To Purchase
Unavailable Items 3.2 3.3 L.1 1.1 2.8 2.6
Crabmeat 0.3 e 0.9 i B 0.5
Dietetic Tuna 0.2 - 0.3 - - 0.8
Clams 0.2 0.3 0.k - = -
Smoked Fish 0.1 0.6 - - 0.4 -
Clam Chowder 0.1 - 0.3 - - -
Canned Whiting 0.1 - - 0.3 0.4 -
Other 2.3 2.7 2.3 0.8 2.0 1.3
Would Not Have Liked To
Purchase Unavailable Items 96.8 96.7 95,9 28.9 97.2 97.4
Weighted Base: (25L5) (340) (700) (365) (258) (3%0)

Note:

Some respondents would have liked to pur

chase more

63

than one item.



Section B

Question 1b

NATIONAL CANNED FISH AND SHELLFISH STUDY

Which Canned Fish Or Canned Shellfish Items

Would You Have Liked To Purchase That Were

Not Available At Your Usual Flace Of Shopping?

Households Having Served Canned Fish
And Shellfish Vithin Last 12 Months

Would Have Liked To Purchase
Unavailable Items

Crabmeat
Dietetic Tuna
Clams

Smoked Fish
Clam Chowder
Canned Whiting
Other

Would Not Have Liked To
Purchase Unavailable Items

Weighted Baset

Total

100.0

3.2
0.3
0.2
042
0.1
0.1
0.1

2.3

96.8
(25L5)

Note: Some respondents would have liked to purchase mare than one item,

Households Having Served
Canned Fish And Shellfish
Within Last 12 Months

Which Canned Fish Or Canned Shellfish Items
Would You Have Liked To Purchase That Were

Not Available At Your Usual Place Of Shopping?

Total

1m.o

Would Have Iiks' To Purchase

Unavailable Items
Crabmeat
Dietetic Tuna
Clams

Smoked Fish

Clam Chowder
Canned Whiting

Other

Would Not Have Liked To
Purchase Unavailable Items

Weighted Base:

3.2
0.3
0.2
0.2
0,1
0.1
0al

243

96.8

(2545)

One
o

10040

1.3

27k

(163)

Under 51000~ $2000- éogog o&%&“moo- §7000-  $10,000
100,0  100,0 100.0 100,0 100.0 100,0 100,0 100.0
2.9 L.k 20 <32 L@ 3a8 23 et
- .05 - 0.5 Ouls 0.2 - 0.9
- B 0.9 - - - 1.2 -
- - - 0.l - Ouls - -
0.7 - - 0.2 - 0.2 - -
- - - 042 0.2 - 0.6 -
0.7 - - 042 - - = -
1.5 0.9 11 1.9 1.3 3.0 745 L2
(L)  (223) (352) (532) (526) (u7k) Qa77)  (120)
NUMBER OF PERSONS IN HOUSEHOLD

Two Three Four Five SHT

g By 7 TR e

100,0 10040 100,0 100,0  100.0

0.2 0.5 046 - 0.3

Ouly ~ - - -

0.2 0.2 Ouls - -

- - - 1.0 -

= - - 0e7 0e3

- 0.3 - - -

3.1 1.k 242 3.0 1.7

(678) (558) (L92) (303)  (351)

Note:r Some respondents would have liked to purchase more than one item.
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Question 1b Which Canned Fish Or Canned Shellfish Itess
Would You Have Liked To Purchase That

Were Not Available At Your Usual Place Of Shopping?

Total
Households Having Served
Canned Fish And Shallfish
Within Last 12 Months 100,0
Would Have Liked To Purchase
Unavailable Ttems 3,2
Crabmeat 0.3
Dietetio Tuna 0.2
Clams 0.2
Smoked Fish 0l
Clam Chowder 0.
Canned Whiting 0.1
Other 2.3
Would Not Have Liked To
Purchase Unavailable Items 96,8
Weighted Base: (2545)

1/ Relatively unstable due to the small number of cases.

Note: Some respondents would have liked to purchase more than one item,
Percentages for 61 cases representing "Other Denominations” not shown.

wWhich Canned Fish Or Canned Shellfish Iteme

Would You Have Liked To Purchase That

Were Not Available At Your Usual Place Of Shopping?

Total
=
Households Having Served
Canned Fish And Shell fish
Within Last 12 Months 10,0
Would Have Liked To Purchase
Unavailable Items 3.2
Crabmeat 0.3
Dietetic Tuna 0.2
Clams 0.2
Smoked Fish 0.1
Clam Chowder 0Jd
Canned Whiting 0Jd
Other 2.3
Would Not Hawe Liked To
Purchase Unavailable Itess 26,8
Welghted Base: (295)

1 Lless than 0.1f.

Note: Some respondents would have liked o purchase more than ooe item,

F vy

RELIGION OF FaILY
Catholic Protestant
100,.0 100,0 100,0
el Ll 2.0
003 OIL b
0k 0.l -
0.6 - -
0.3 (8 } -
Ouli - -
- 0.1 -
2.8 2.0 -
22.2 2.2 10040
(n7) (1889) 1o(m)
FACE OF HOMEMAKER
White Non-wtl e
Emgis:
100,0 100,0
dak 2ad
0.3 :.’
0.2 -
0.2 -
0.1 -
04 0.)
; 0.,
2.5 %d)
Zal b P
(2240) (%)



Section B

Question 1b

NATIONAL CANNED FISH AND SHELLFISH STUDY
Which Canned Fish Or Canned Shellfish Items

Would You Have Liked To Purchase T{nt

Were Not Available At Your Usual Place Of Shopping?

Households Faving Served
Canred Fish And Shellfish
Within Last 12 Months

Would Have Liked To Purchase
Unavailable Items

Crabmeat
Dietetic Tuna
Clams

Smoked Fish
Clam Chowder
Canned Whiting
Other

Would Not Have Liked To
Purchase Unavailable Items

Weighted Base:

Note:

Total

100.0

0.3
0.2

6.8
(2545)

EMPLOYMENT OF HOMEMAKER

Full-Time Part-Time Not Dnilogg
j 4 %

10040 100,0 10040
20 20 a1
0.2 1.5 0,2

- - 0.3
0.2 - 0.2
042 - 0.1

- 045 0.1

- 045 0.1
2.6 2.5 242

97.0 95.0 9649
(5u0) (204) (1752)

Some respondents would have liked to purchase more than one item.

Percentages for L9 cases representing "Unreported Employment" not shown,

Which Canned Fish Or Canned Shellfish Items

Would You Have Liked To Purchase That

Were Not Available At Your Usual Place Of Shopping?

Households Having Served
Canned Fish £4nd Shellfish
Within Last 12 Months

Would Have Liked To Purchase
Unavailable Items

Crabmeat
Dietetic Tuna
Clams

Smoked Fish
Clam Chowder
Canned Whiting
Othsr

Would Not Have Liked To
Purchase Unavailable ITtems

Weighted Base:

Note:

Total

100,0

322
0.3
0.2
0.2
0.1
0.1
0.1
2.3

96.8
(25L5)

AGE

OF

HOMEMAKER

100,0 100,0 100,0
28 66 L6
- 15 043
0.6 - 0.3
= 0ol -
0.6 - 0.3
16 k7 Lo
972 3.l 954

(179) (259) (329)

66

65 and

o e i

100,0 100,0 100,0 100,0 100,0 100,0 100,0
24 22 25 20 28 39 20
- 0.3 - Osi 0.6 - -
0.9 - - - - 1.3 -
0.3 0.3 - - - - 2
- 0.3 0.3 - - = -
- 0.3 - - = - -
- - - 0.l - - 0.4
Le2 . 1&3 2.2 g2 2.2 2.6 1.6
27s6 9768 37e5 8.0 27e2 961 96,0

(335) (320) (2m) (2%8) (1) (1) (251)

Some respondents would have liked to purchase more than one item,



Section B

Question 2b

NATIONAL CANNED FISH AND SHELLFISH STUDY

Is There Any Season During Which Your Family

Eats Canned Fish And Canned Shellfish More

oOften Than During Other Seasons ?

Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months

Seasons

Spring (Incl. Lent)
Summer

Fall

Winter

Not Served More Often
During Any Season

Weighted Baset

Notet Some respondents mentioned more than one seasons

REGIONS

North- North
Total east Central South West
: I 1 4 4
100.0 10060 10040 10040 10060
17.7 23.2 19.1 13.1 a3
1.9 19.3 11.8 13.9 1543
33 1.6 2.8 6.0 1L
17.3 140 2040 2245 Tel
51.9 L6e7 51.6 51.0 6lel
(25L5)  (679)  (730) (770)  (366)
Is There Any Season During Which Your Family
Eats Canned Fish £nd Canned Shellfish More
Often Than During Other Seasons?
CITY SIZE
Megalo- Metro Non- Non—~ Non=-
Politan Central Metro Metro Metro
Over 50, 000~ Suburban 2,500- Rural Rural
Total 500, 000 500, 000 Metro 50,000 Farm Non-Farm
4 % % K 4 C
Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months 100,0 100,0 100,0 1000 100,0 100,0 100.0
Seasons
Spring (Incl.lent) 17.7 2242 20,1 22.3 10.7 1245 11,2
Summer 1.9 23.1 16.2 17.5 12,1 349 8.8
Fall 3.3 1.4 2.1 3.0 St 5«9 3
Winter 173 12.9 15.0 12,8 23k 25.1 2243
Not Served More Often
During Any Season 5149 L6.9 50.1 L9.3 5542 5649 5842
Weighted Base (25L5) (L92) (3k0) (700) (365) (258) (390)

Note: Some respondents mentioned more than one season.
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Section B NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 2b Is There Any Season During Which Your Family

Eats Camed Fish And Canned Shellfish More

Often Than During Other Seasons?

INCOME
P2 000 3

Total  $1000 1999 2999 3999 1999 6999 2?2 and Over
Households Having Served
Canned Fish 0r Shellfish
Within Last 12 Months 100,0 10040 100.0 100.0 1000 100.0 100.0 100,0 100,0
Seasons
Spring (InclelLent) 177 1.6 16.1 12.4 17.5 1846 22.9 22.1 12.8
Summer 11“9 9-’8 10.6 u-lo" 1606 1h-8 15. 0 170,4 20.0
Fa]l 3-3 807 302 206 30'& 2.9 302 107 2.6
Winter 1743 1549 17 18,1 20.0 18,3 1.3 12,2 11a
Not Served More Often
During Any Season 5149 59l 5647 55e7 503 L9ek L7e7 5le7 5641
Weighted Bases (25h5) (W)  (223) (352) (s532) (538) (L7L) (a77) (12)
Note: Some respondents mentioned more than one season,
Is There Any Season During Which Your Family
Eats Canned Fish And Canned Shellfish More
Often Than During Other Seasons?
Number of Persons in Household
Total One Two Three Four Five S8ix or More
Households Having Served z L z %
Canned Fish gr Shellfish
Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Seasons
Spring (Incl,Lent) 17.7 16.6 16.Y 15.0 21.2 19.7 18.3
Summer 1-)4-9 1207 1503 lhos ]5-1 m.? ]5.5
Fall 3.3 1.9 3.3 3.8 3.1 2.7 3.7
Winter 17.3 .6 19,0 17.5 16.7 15.7 16.9
Not Served More Often
During Any Season 51.9 56.1 53.3 53.1 L9.2 50,0 51.0
Weighted Base: (25L5) (263)  (678)  (558) (L92) (303) (351)

Note: Some respondents mentioned more than one season.
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Section B NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 2b Is There Amy Season During Which Your Family
Eats Canned Fish And Canned Shellfish More

Often Than During Other Seasore?

RELIGION OF FAMILY

Total Catholic Protestant Jowish
Households Having Served b 4 % 4 4
Cammed Fish Or Shellfish
Within Last 12 Months 100,0 100.,0 100,0 100,0
Seasons
Spring (Incl.lent) 17.7 L7.8 Se3 2.6
Summer 19 13.3 .6 35.1
Fall 3.3 2.0 L. -
Winter 17.3 10.8 2.3 13.0
Not Served More Often
During Any Season 5149 3k.1 59.6 S51.9
Weighted Base: (25u5) (T7) (1689) 1/ (®)

1/ Relatively unstable due to the small mumber of cases.

Note: Some respondents mentioned more than one season,
Percentages for 61 cases representing "Other Denominations' not shown.

Is There Any Season During Which Your Family
Eats Canned Fish And Canned Shellfish More
Often Than During Other Seasons?

RACE OF HOMEMAKER

Total White Non-whi te
Households Having Served % 4 b4
Canned Fish Or Shellfish
Within Last 12 Months 100,0 100,0 100,0
Seasons
Spring (Incl.lent) 17.7 18,5 1.6
Summer 111.9 lh.O a.6
Fall 3.3 3.2 7
Winter 17.3 17.2 17.6
Not Served More Often
During Any Season 51.9 52,0 51.2
Weighted Base: (25us) (22:0) (305)

Note: Some respondents mentioned more than one season,
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Section B
Question 2b

Households Hawving Served
Canned Fish Or Shellfish
Within Last 12 Months

Seasons
Spring ( Incl.Lent)
Summer
Fall
Winter

Not Served More Often
During Any Season

NATIONAL CANNED FISH AND SRELLFISH STUDY
Is There Any Season During Wnich Your Family
Eats Canned Fish And Canned Shellfish More

Often Than During Other Seasons?

17.7
1.9

3.3
17.3

S1.9

(2545)

Notet Some respondents mentioned more than one season.

Percentages for 49 cases representing "Unreported Employment® not showmn.

Households Having Served
Canned Fish gor Shellfish
Within Last

Seasons

Spring (Incl.lent)
Summer

Fall

Winter

Not Served More Often
During Any Season

EMPLOYMENT OF HOMBMAXER

All-Time Part-Time
i £
lm .o m .o
18,9 1,8
17.8 17.2
2.4 L9
16.7 17.7
50,2 5042
(sko) (20k)

Is There Any Season During Which Your Famdly

Bats Canned Fish And Canned Shellfish More

Often Than During Other Seascns?

Total

100.0

17.7
L8

33
17.3

51.9

(2545)

AGE

OF

liot Ssployed

%
100.0

175

3.2
17.0

52.6

(1752)

HOMEMAKER

65 and

15-2L 25-29 0-3b 35-39 LO-Lk LS-h9 50-5L 55-59 SO-&4 Over

£

100,0

1,0
a.8

1.7
U5

50.8

@am)

b 4
100,0

25.1
17.8

1.9
1,6

k8.3

(259)

Note: Some respondents mentioned more than one Season,
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£
100.0

%
100.0

1645
168

L5
17.7

52.0

(33%)

£
100.0

174a
13.7

3.2
15.9

53.7

(320)

£
100.0

18,5
13.h

3.6
20,7

52.2

(278)

£
100.0

12.%
La

3.9
20.7

ks.6

(28)

£ %
100.0 100.0
20.8 19.2
15.7 115
34 Sa
18.0 19.2
189 50.0
ams) as)

£
100.0

k.2
6.5
L.o

20,2

59.9

(1)



Section B

Question 3

NATIONAL CANNED FISH AND SHELIFISH STUDY

About How Many Times Did You Serve Canned

Than As Hors D'Oeuvres Or Snacks?

Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months

Number Of Times Served
Within Past L Weeks

One Time

Two Times

Three Times

Four Times

Five (r More Times
Don't Know

Did Net Serve

Weighted Base:

Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months

Number Of Times Served
Within Past L Weeks

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

Total
100,0

12.3
17.1

9.2
22,6
15.6

3.8
19.4

(25L5)

%ta_l

Fish Or Shellfish During The Last Four Weeks Other

REGIONS

up g s

100,0 100,0  100,0  100,0 10040
12.3 1.6 13.9 1.7 1.8
17.1 1746 154 18.9 15.4
9e2 8.9 8.7 9.3 1045
22,6 28,0 19.8 19k 2.5
15.6 18,2 1349 1hie0 18.5
3.8 1.9 3.6 6.2 2.2
19.L 13.8 2L.7 20,5 17.1
(2545) (679)  (730)  (770)  (366)
About How Many Times Did You Serve Canned Fish
Or Shellfish During The Last Four Weeks Other
Than As Hors D'Oeuvres Or Snacks?
CITY SIZE
:;ﬁlt; g:r?‘t:al l]:zrt‘r—o )}1:2;0 g:r;o
Over 50,000~  Suburban 2,500~ Rural Rural
500,000 500,000 Metro 50,000 Farm Non=F arm
4 T 3 ¥ =y
1000 10040 1000 100.0 10040 100,0
11,7 12,2 12.4 12.7 13.7 11.9
1L.8 17.8 16.2 18.9 21.9 15.7
9.5 11.0 8.6 8.5 6.6 10,8
2l.2 22.5 26.2 194 194k 1943
21,7 18.6 19.2 1047 8.1 8.8
Le3 2.7 1.9 Le2 Sl 5.9
13.8 15.2 155 2546 25.2 2746
(Ww2) (3L40) (700) (365)  (258) (3%0)



Section B NATIONAL CAMNNED FISH AND SHELLFISH STUDY
Question 3 About How Many Times Did You Serve Canned Fish
Or Shellfish During The Last Four Weeks Other
Than As Hors D'Osuvres Or Snacks?
INCOME

Under $1000=-  $2000 $3000- 9 LOOO= $5000-  $7000- $10,000
Total $1000 1999 2999 3999 L1999 6999 9999  and Over

Households Having Served
Carmed Fish Or Shellfish
Within Last 12 Months 100.0 10040 100,0 100,0 100,0 100,0 100.0 100.0 100,0

Number Of Times Served
Within Past L Weeks

One Time 12,3 11.7 12.0 12,1 12,3 12,6 1.7 15.k 1.0
Two Times 17.1 16.8 20.3 17.9 17.2 16.5 15.3 17.6 17.0
Three Times 9.2 10.9 6.0 1.5 8.3 8.8 10.6 9.1 6.8
Four Times 22,6 15.3 13.8 18,7 26.0 2L.0 2L, 7 23.3 27.1
Five Or More Times 15.6 10.3 1.3 2.l 13.0 19.1 17.3 18,7 20,3
Don't Know 3.8 T3 L1 o3 L.5 2.7 3.0 1.1 5.1
Did Not Serve 19.L 27.7 29,5 2351 18.7 16.3 17.4 1.8 12517
Weighted Base: (25L5) (1) (223)  (352) (532)  (526)  (b7k)  (77)  (220)

About How Many Times Did You Serve Camned Fish Or Shellfish
During The Last Four Weeks
Other Than As Hors D!'Oeuvres Or Snacks?

NUMBER OF PERSONS IN HOUSEHOLD

~ 8ix or
Total One Two Three Four Five Mora
F4 i 2 F4 4 3 3
Households Having Served
Camed Fish Or Shellfish
Within Last 12 Months 100.0 100,0 100.0 100.0 100,0 100,0 100.0
Number Of Times Served
Within Past L Weeks
One Time 12,3 11.5 14.8 12,8 12,5 10,0 8.9
Two Times 17.1 19,9 20.0 17.1 16,4 15,1 12,7
Three Times 9.2 60]4 aoh 905 10.0 9.'4 10.1
Four Times 2206 13.5 19,0 22.5 21{.5 28.1 26.2
Five Or More Times 15,6 11,5 10,8 15.1 19.0 18,1 21,3
Don't Know 3.8 L.5 L.3 3.k 3.5 1.9 L.6
Did Not Serve 19,4 32,7 22,7 19,6 .1 17.4 16,2
Weighted Base: (2545)  (163) (678) (558) (492) (303) (351)
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Section B
Question 3

Households Having Served
Canned Fish or Shellfish
Within Last 12 Months

Number Of Times Served
Within Past L Weeks

One Time

Two Times

Three Times

Four Times

Five or More Times
Don't Know

Did Not Serve

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUIX

About How Many Times Did You Serve Canned Fish

Or Shellfish During The Last Four Weeks Other

Than As Hors D*QOeuvres Or Snacks?

Total

100,0

12,3
17.1

942
22,6
15.6

3.8
19.L

(25L5)

1/Relatively unstable due to the small number of cases.
Note:Percentages for 61 cases representing "Other Denominations" not shown.

Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months

Number Of Times Served
Within Past L Weeks

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don' t Know

Did Not Serve

Weighted Base:

RELIGION OF FAMILY

Catholic Protestant Jewish
% % 2
1000 100,0 1000
104 13,5 9e3
12,5 19,0 18.7
7.8 9.8 9e3
3L.8 17.0 28,0
17.6 .5 25.L
1.8 ko7 -
15.1 2.5 9e3
(717) (1689) 1/ (m)

About How Many Times Did You Serve Canned Fish

Or Shellfish During The Last Four Weeks Other

Than As Hors D'Oeuvres Or Snacks?

Total

1000

12,3
17.1
942
22,6
15.6
3.8
19.4
(25L5)

73

RACE OF HOMEMAKER

White

10040

12,5
17.9
8.8
22,6
15,2
3.2
19,8
(2240)

Non-White

10040

10,7
10.9
12,0
22,7
19,7
T3
16,7
(305)



Section B

Question 3

Households Having Served
Canned Fish or Shellfish
Within Last 12 Months

Number Of Times Served
Within Past L Weeks

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

Than As Hors D'Oeuvres Or Snacks?

Total.

100,0

12.3
17,1

942
22.6
15.6

3.8
19.L

(2545)

About How Many Times Did You Serve Canned Fish
Or Shellfish During The Last Four Weeks Other

EMPLOYMENT OF HOMEMAKER

Full-Time Part-Time Not Employed
% % %
100.0 100.0 100,0
1n.k 13.8 12,3
17.5 15.3 16,9
9.6 10.8 8.9
2.5 19.2 2243
15.3 19.3 154
3.8 3.k 3.8
17.9 18,2 DLl
(5L0) (20k) (1752)

Note: Percentages for L9 cases representing "Unreported Employment™ not shown.

Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months

Number Of Times Served
Within Past l Weeks

One Time

Two Times

Three Timss

Four Times

Five Or More Times
Don't Enow

Did Not Serve

Weighted Base:

About How Many Times Did You Serve Canned Fish

r Shellfish During The Last Four Weeks Other

Than As Hors Df Oeuvres Or Snacks?

Total

100.0

12,3
1741
942
22,6
15.6
3.8
19.L
(25L5)

AGE 0

F HOMEMAKER

-2
%
100,0

1.9
20,3
648
2.9
.7
L.5
1649
(179)

25-29 0-3L 35-39 Lok L5l9 30-5 55-59 60-G4 Over

%
10040

1349
15.1
13.6
23.3
13,2

3.1
17.8
(259)

7h

2
100.0

11.0
1.0
104
2.7
iy
3.0
15.5
(329)

;4
100.0

12,0
13.8
8.7
27.1
19.8
2.1
16.5
(335)

%
100.0

949
18.8
946
25,2
1641
3.8
1646
(320)

£
100.0

13.0
15.9
9l
22,1
17.8
Lo
18,1
(278)

%
100,0

1.9
19.0
Te9
19.8
15.2
5e2
2,0
(258)

65 and

% % £
100,0 100,0 100.0
940 13,6 17.5
163 21,3 1949
90 T.T T8
30.3 16,8 9.4
10,1 11,6 10,0
2.8 3.2 641
22,5 25.8 29.3
(1®) (1) (251)



Section C

Question 1
Use of Canned Tuna

NATIONAL CANWN;D FISH AID SHELLFISH STUDY
During The Past Four Weeks About How Often

Did You Serve Canned Tuna?

REGIONS
lorth=  North
Total east Central South West
® % % 4 &
Households Having Served
Canned Tuna Within Last
12 Months 10040 10040 100.0 10040 10040
Number Of Times Served
One Time 2049 20-9 23.].!. 21-9 1).]..9
Two Times 23e7 2345 21.6 2247 2943
Three Times 9.2 942 8.0 8.9 1.9
Four Times 1608 22 .7 1.3-8 13¢3 17.6
Five Or More Times Tl 946 5.0 6.0 11k
Don't Know 1.5 0e5 1.9 2.4 009
Did Not Serve 2042 1346 26.3 2l 8 1440
Weighted Base: (2109) (612)  (577) (s8L)  (336)

During The Past Four Weeks

About How Often Did You Serve Canned Tuna?

CEES TS RIS ZE)

Megalo= Metro Non- Non~- Non=-
politan Central Metro Metro Metro
%et 50,000~ Suburban 2,500~ Rural Rural
Total 5 ’000 500,000 Metro 50,000 Farm Non-Farm
% ° % % 0 % %
' Households Having Served
Canned Tuna Within Last
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Number Of Times Served
One Time 2.9 21.9 20.6 18.2 2.1 20.1 22.8
Two Times 23.7 24.9 28.1 22.5 26.9 18.9 19.0
Three Times 9.2 10.5 10.5 10.0 7.6 Tt 7.0
Four Times 16.8 17.2 1347 23.0 12.1 13.6 13.0
Five Or More Times 17 9.2 7.5 10.9 4.5 L.2 3.9
Don't Know 1.5 1aly 1.6 03 157 1.2 3.9
Did Not Serve 20,2 1.9 18.0 15.1 23.1 34.3 30.4
Weighted Base: (2109) (L30) (307 (62L) (2%0) (169) (289)
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Section C

Question 1

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Times Served
One Time

Twe Times

Three Times

Four Times

Five (or More Times
Don't Know

Did Net Serve

Welighted Base:

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Times Served

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

During The Past Four Weeks

About How Often Did You Serve Carmed Tuna?

INCOME
2000~ $3 000~ 10,
9999 and Over

Under 000-

Total $1000 1999 2999 3999 L1999 6999
;3 T 4 4 z 4 z 4 4
100.0 100.0 100,0 100.,0 I00,0 100,0 100.0 100.0 100,0
20.9 293 26,0 2.6 19.3 19.8 19.9 19.9 13.3
23.7 16.3 12.7 2045 26,0 23.7 2.1 2945 333
9.2 5.4 73 10.5 10.5 11.6 Te5 SJly 9.5
16.8 16.3 14.7 13.4 1667 17.0 20,1 15.1 18.1
sl Lob L7 4.9 8.2 6.5 9.2 10.2 15.4
1.5 a3 2.0 1.1 16 1.1 2.1 = 0.9
20.2 25,0 32.6 25,0 177 2063 171 19.9 9.5
(2109) 1/ (92)  (150) (270) (L32) (L6B) (L29) (166)  (103)

Rela tively unstable due to the small number of cases.

During The Past Four VWeeks

About How Often Did You Serve Canned Tuna?

NUMBER OF PERSONS IN HOUSEHOLD

Total One

TR
100,0 100.0
2049 29,8
2347 19.k
942 645
16.8 947
Tal 342
1.5 2.
20,2 29,0
(2109) (12k)

Two
K3
100.0

25,7
2845
Te9
el
2.8
0.l
25.3

(536)

76

Three

100.0

1945
21,5
10,0
18.5
547
243

22,5

(L71)

Four

==

100.0

20,0
26,8
9.8
18.2
849
1.1

15.2

Five
o

100.0

15.4
22,8

849
22,)
12,k

2.3
15.8

(262)

Six or
More

100.0

16.L
1640
1.3
2kl
16.0

L.k
.5

(275)



Section C

Question 1

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Times Served

One Time

Two Timee

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

1/ Relatively unstable due to the small number of cases.

wote:

NATIONAL CANNED FISH AND SHELLFISH STUDY

During The Past Four Weeks

About How Often Did You Serve Canned Tuna?

Total

100.0

20,9
23.7
942
16,8
To?
1.5
20.2

(2209)

RELIGION OF FAMILY

Catholic Protestant Jewish
7 4 k4
100,0 100.0 100.0

18.L 2.6 3.5
26l 22,2 2.8

945 9.0 6.8
21.5 14,5 164k
97 6.8 ko2
1.1 1.7 1ok
13.4 2.2 10.9
(6L2) (13L6) 1/(73)

Percentages for L8 cases representing "Other Denominations"not shown,

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Times Served

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

During The Past Four Weeks

About How Often Did You Serve Canned Tuna?

Total
z

100.0

20,9
23.7
9.2
16,8
Te7
1.5

20,2

(2109)

RACE OF HOMEMAKER

Whi te
=

100,0

21,0
2347
942
1649
Tek
1.5
20.3

(1892)

Non-Whi te
4

100,0

M

~



Section C NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1 During The Past Four Weeks
About How Often Did You Serve Canned Tuna?

EMPLOYMENT OF HOMEMAKER

Total Full-Time Part-Time Not Employed
Households Having Served % % %
Canned Tuna Within Last
5 Mt 100.0 100.0 100.0 100.0
Number Of Times Served
One Time 2049 20,9 21,2 2049
Two Times 2347 25,9 18.9 23.L
Three Times 9¢2 T2 12,1 9.0
Four Times 16.8 15.0 17.6 175
Five Or More Times (i 845 6.6 746
Don' t Know 1.5 Al 0.6 156
Did Not Serve 20,2 20.5 23,0 2.0
Weighted Base: (2109) (L70) (167) (1433)

Note: Percentages for 39 cases representing "Unreported Employment" not shown,.

During The Past Four Weeks

About How Often Did You Serve Camned Tuna?

AGE OF HOMEMAKER

65 and

) Total 15-24 25-29 30-3L 35-39 LO-LL hsil_&g 50-54 55-59 60-6L Over
Households Having Served % 4 % 4 7 7 Z 4

Canned Tuna Within Last
12 Menths 100,0 100,0 100,0 10040 100.0 100,0 100,0 100,0 100,0 100,0 100,0

Number Of Times Served

One Time 20,9 1963 18.6 19,9 19.6 16.h 1647 19.h 19,7 29.4 37.h
Two Times 23.7 24,0 26l 23,7 25,2 2h.9 2h6 B.6 231 18,5 13.2
Three Times 942 10,0 12.3 10s7 5.9 11.2 11,0 10,2 68 6.7 5.5
Four Times 16.8 1943 19,1 16,8 21.0 19,3 1840 11,2 1844 1he3 Tl
Five Or More Times ToT 6eT 95 11,0 22,1 6.7 Ba7 Sl 2804 lhs2anol7
Don't Know 1.5 247 0.9 1ok 1.0 0.7 1.7 2.4 2,0 - 2,2
Did Not Serve 20,2 18,0 1342 16,5 15,2 20,8 19,3 2.8 272 | 26.9% 3.9
Weighted Base: (2209)  (150) (221) (291) (291) (270) (229) (207) (147) (120) (183)
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Section C

Question 2a

NATIONAL CANNED FISH Al'D SHELLFISH STUDY

How Many Cans Of Tuna Do You Have On

Your Shelves At Present?

Households Having Served
Canned Tuna Within Last

12 Months

Number Of Cans On Shelves

At Present
One Can
Two Cans
Three Cans

Four Cans

Five Or lore Cans

Don't Know

None

Weighted Base:

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Cans On
Shelves At Present

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans
Don't Know

None

Weighted Base:

Total

100.0

20.5
19.4
8.7
5.0
5.5
0.2
bo.7

REGIOUNS
North- North
Total east Central South West
% 4 % »
100.0 100.0 100.0 10040 100.0
2045 2047 16el 22.6 23.6
19.L 2241 174 18.L 19.6
8.7 1042 10.5 Selt 843
5.0 6.0 L5 3.2 648
5e5 53 8.3 1.6 8a3
0.2 - 0e2 0.l 063
Loa7 357 L2.7 LBk 33.1
(2109)  (612)  (577) (58L)  (33%6)
How Many Cans Of Tuna Do You Have
On Your Shelves At Present?
CEIATIY N SEIGZEE
Meaalo= Metro Non=- Non=- Non~
politan Central Metro letro Metro
Over 50,000~ Suburban 2,500~ Rural Rural
500,000 500,000 Metro 50,000 Farm Non-Farm
% % % % % %
100,0 100.0 100.0 100.0 100.0 100.0
17.9 21,2 2.1 217 177 16.7
21,0 20.8 20.3 20.6 15.2 14.9
10.2 T<5 9.5 TeT 7.0 7.6
4.8 Sl T3 2.6 3.8 2.9
6.6 6.8 6.8 2.6 i | L.L
0.5 - - - 0.6 0.L
39.0 38.6 32.0 LkL.8 52.6 53.1
(430) (307) (62L) (2%0) (169) (289)

(2109)
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Section C NATTIONAL CANNED FISH AND SHELLFISH STUDY
Question 2a How Many Cans Of Tuna Do You Have
On Your Shelves At Present?
INCOME

Under  $1000~ §2000-  $3000= 000= 0,
Total $1000 1999 2999 3999 L999 6999 9999 and Over

Housseholds Having Served

Canned Tuna Within Last
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 . 100.0 100.0 100,0

Number Of Cans On
Shelves At Present

Cne Can 2045 13.5 19.8 1945 21.7 237 17.h 1749 2847
Two Cans 19.) 1649 11.8 16.1 1.6 1946 2347 26e1 22.8
Three Cans 87 10.1 242 6e9 Ta7 ] Be7 11.5 10.2 949
Four Cans 540 = 367 247 3.6 a7 60 11.5 849
Five Or More Cans 5e5 1,1 242 540 G 37 846 649 10.9
Don't Know 0.2 1.1 0.7 - - 0.2 - = 1.0
None LOs7 5Te3 5946 L9.8 L5.1 394 328 27ek 17.8
Weighted Base: (2109) 1/(92)  (150)  (270) (L32)  (L65) (L29) (166)  (105)

1’Felativaly unstable due to the small number of casese

How Many Cans Of Tuna Do You Have

On Your Shelves At Present?

NUMBER OF PERSONS IN HOUSEHOLD

Total One Two Thre F F: ey
e our ive More
7 T T 5 %
Households Having Served
Canned Tuna Within Last
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100,0
Number Of Cans On
Shelves At Present
One can 2045 2347 22,0 22,6 21,1 19.5 12,6
Two Cans 19.h 15.3 22,6 16,2 20,0 20,8 18.3
Three Cans 8.7 519 902 900 905 606 8.8
Four Cans 5.0 - hc9 5.7 508 508 308
Five Or More Cans 5e5 5.1 L.1 Sel 6.5 6.6 Te3
Don't Know 0,2 0.8 OJl 042 - -
None !4007 ,-l9-2 36o8 hlc2 37.1 hoo7 h902
Weighted Bases (2109)  (124) (536) (L71) (Lla) (262) 275)
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Section C NATIONAL CANINED FISH AND SHELLFISH STUDY

Question 2a How Many Cans 0Of Tuna Do You Have
On Your Shelves At Present?

RELIGION OF FAUILY

Total Catholic Protestant Jewish
Households Having Served 4 4 % %
Canned Tuna Within Last
12 Months 100.,0 1000 10040 100,0
Number Of Cans On
Shelves At Present
One Can 20.5 1745 22.5 99
Two Cans 19.0 23.6 164 2946
Three Cans 8.? 10.7 Te3 18.3
Four Cans 5.0 5e3 ka7 546
Five Or More Cans 5.5 649 L.8 948
Don't Know 062 - 0.3 -
None LOa7 3640 L .0 26.8
Weighted Base: (2109) (6L2) (13u6)  1/(13)

1/ Relatively unstable due to the small number of casese
Note: Percentages for LB cases representing "Other Denominations" not shown.

How Many Cans Of Tuna Do You Have

On Your Shelves At Present?

RACE OF HOMEMAKER

Total White Non=White
Households Having Served Z Z
Canned Tuna Within Last
12 Months 100.0 100,0 100.,0
Number Of Cans On
Shelves At Present
One Can 2045 21.6 11.8
Two Cans 19.4 2042 12,2
Three Cans 8e7 9.1 5e2
Four Cans 5.0 5.2 2.8
Five Or More Cans 55 Se7 Le3
Don't Know 0e2 0.2 045
None L0.7 3840 6342
Weighted Base: (2109) (1892) (217)



Section C

Question 2a

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Cans On
Shelves At Present

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans
Don't Know

None

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Tuna Do You Have

On Your Shelves At Present?

Total

100.0

2045
1944
847
5.0
5e5
042
L0.7

(2109)

EMPLOYUENT OF HOMEMAKER

Full=-Time Part~Time Not Employed
» »

100,0 100,0 100,0
21.0 16.7 2047
23.5 18.6 1843

6.6 940 8.8
L9 1.9 545
L.2 5.1 6al
- - 043
39.8 L8e7 L0.3
(Lu70) (167) (1433)

Note: Percentages for 39 cases representing "Unreported Employment" not shown.

Households Having Served
Canned Tuna Within Last
12 Months

How Many Cans Of Tuna Do You Have

Number Of Cans On
Shelves At Present

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans
Don't Know

None

Weighted Base:

On Your Shelves At Present?
AGE OF HOMEMAKER

65 and

15-2L 25-29 30-3L 35-39 LO-LL L5-L9 50-5k4 55-59 60-6L Over

% % % B % 2 F4 4 F4 F4
10040 10040 10040 1000 10040 10040 100,0 100.,0 1000 100,0
18,9 25.8 22,8 21,6 15,6 15.7 18,8 22.6 19.3 24.8
12,1 21.0 1647 16,0 2L.,2 22.9 18.8 20.4 23.7 18.9
L.7 6.2 9.3 12.8 643 5.8 13.2 10.6 1.4 5.9

6.1 l.o h'6
L8 2.5 67

534l 39.9

(150) (291)

82

(270)

8.1 Le9 049 BN
L5 56 70 Le2

= - 0.9 1.8
3646 359 3648 L0.8
(207) (1k7) (120) (183)



Section C
Question 2b

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Tuna Do You
Usually Purchase At One Time?

REGIONS
North=  North
Total east Central South West
Households Having Served
Canned Tuna Within Last
12 Months 100.0 100.0 100.0 100,0 100.0
Number Of Cans
Two Cans k2.0 L5.6 39.2 Lh.0  36.8
Three Cans i 16.5 16.9 11520 3159
Four Cans 10.3 9.2 10.8 8,9 1.0
Five or More Cans Te3 7.6 6.8 3.8 ]30)4
Don't Know 0.5 0.3 0.7 0.5 0.6
Weighted Base: (2109)  (612) (577)  (58k) (336)
How Many Cans Of Tuna Do You
Usually Purchase At One Time?
CUEET oY L SIT 2. E
Megalo Metro Non~- Non= Non-
olitan Central Metro Metro Metro
Over 50,000~  Suburban 2,500~ Rural Rural
Total 00,000 00,000 Metro 50,000 Farm Non-Farm
T e ey 4 %
Households Having Served Canned
Tuna Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Number Of Cans
One Can 25.5 19.4 27.0 2L.6 29.3 28.1 29.7
Two Cans L2.0 L0.6 39.7 L41.8 L9.7 L1.3 39.3
Three Cans 1.k 15.9 13.2 16.2 8.7 16.2 14.3
Four Cans 10.3 11,2 14.5 9.7 8.4 11.4 T3
Five Or More Cans 7.3 12,2 5.3 Tal 3.5 3.0 8.0
Don't Know 0.5 0.7 0.3 0.3 0.4 - 1.4
Weighted Base: (2109) (L30) (307) (62L) (2%0) (169) (289)
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Section C

Question 2b

Households Having Served Canned
Tuna Within Last 12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans

Don't Know

Weightod Base:

How Many Cans Of Tuna Do You

Usually Purchase At One Time ?

NATIONAL CANNED FISH AND SHELLFISH STUDY

INCOME
Under 2000~ $3000- 000~ 000~ $7000- $10,000

1/ Relatively unstable due to the small number of casese

Total
Households Having Served
Canned Tuna Within Last
12 Months 100.0
Number Of Cans
One Can 25.5
Two Cans h2.0
Three Cans .L
Four Cans 10.3
Five Or More Cans Te3
Don't Know 045
Weiphted Base: (2109)

Total 1000 and Over
O ”ff oA e e
100,0 100,0 100s0 10040 100,0 100,0 1000 100,0 10040
2545 k5.6 36.3 26,8 2648  23.4 2046 15,8 2846
k2.0 26.1 Lo  U3s1  L3.8  L2.6  LheS LS 2945
oy 12.0 12.3 12.3 15.4 15.5 12.9 16.4 19.0
10.3 T+6 55 1.1 Te2 12.7 12.7 11.5 846
7.3 847 55 643 645 5e2 8.k 10.3 13.3
0.5 — - Ooh 0.3 o.6 0.9 0o6 1.0
(2109) 1/92) (150) (270) (L32) (L65) (L29) (166)  (105)
How Many Cans Of Tuna Do You
Usually Purchase At One Time?
NUMBER OF PERSONS IN HOUSEHOLD
Six or
One Two Three Four Five More
=z 5 A T
100,0 100,0 100,0 100.0 100.0 100,0
L0.3 31.7 29,1 22,1 18,7 12,4
1.1 L3.3 L0.3 Lo.8 L5.2 1.6
6e5 13.5 .5 1.8 16,7 16.8
Le0 5.6 10.3 1.1 849 17.5
Te3 Le7 Se6 840 97 1.7
0.8 1.2 0.2 0.2 0.8 -
(22L) (536) (b71) (L) (262) (275)



Section C

Question 2b

Households Having Served
Canned Tuna Within Last

LaiMonbhen sy -
Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five gr lore Cans

Don't Know

Weighted Base:

l/ Relatively unstable due to the small number of casess

NATIONAL CANNED FISH AND SEELLFISH STUDY

How Many Cans Of Tuna Do You

Usually Purchase At One Time?

Total

100.0

25.5
k2.0
1k
10,3
T3
045

(2109)

RELIGION OF FAMILY

Note: Percentages for LB cases representing "Other Denominations" not shown.

Households Having Served

Canned Tuna Within Last
12 Months

Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five Or More Cans

Don't Know

Weighted Base:

How Many Cans QOf Tuna Do You

Usually Purchase At One Time?

Total

100.0

2545
L2.0
1k
10.3
Te3
0.5

(2109)

Catholic Protestant Jewish
4 A %
10040 10040 10040
21.8 2746 21.9
Ll .0 L1.0 3843
300 15.0 1942

12.4 N 946
8.0 645 11,0
0.6 0.5 -

(6l2) @36) Y (13)

RACE OF HOMEMAKER
White Non=White
s e
10040 100,0

25.7 2L.1

L2.6 3646

Wil 14.8

10.0 13.0
648 11.0
045 05

(1892) (e17)



Section C

Question 2b

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Cans
One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans

Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Tuna Do-You
Usually Purchase At One Time?

EMFLOYMENT OF HOMEMAKER

Total Full-Time Part~Time Not
3 W % ;
100.0 100,0 10040 100.0
2545 26.L 25.5 25.2
42.0 Lik8 L3.0 L0W7
Uil 12.7 12.1 15.5
10.3 8.8 9.7 10.7
Ta3 6.9 845 7k
0.5 Ouki 132 0e5
(2109) (L70) (167) (1L33)

Note:Percentages for 39 cases representing "Unreported Employment" not showne

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans

Don't Know

Weighted Base:

How Many Cans of Tuna Do You

Usually Purchase At One Time?

AGE

OF HOMEMAKER

mA ua o ap mp

100,0 100,0 100.0 100,0 100.0

25.5 248 31,5 20.1
k2,0 L2.3 Lk.2 LOJ3
Uk 11 946 1342
10,3 13.4  10.0  17.k
Te3 8.1 Le7 8.7
045 - - 0.3

(2109) (150) (221) (291) (

86

15.6
L5.5
17.0
10.8
10.8

0.3

291)

65 and
ik g2 20 2 ST

10040 100,0 100.0 100,0 100,0 100.0

23.9 21.6 23.8 3L.7 297 L2.0
L2.2  Lha9 L6.6  3LeO 39.8 3L.B
15.7 13.2 18.0 13.6 17.8 1.k
12 15 L8 95 | 550 3.8
6.3  Beh 643 6el 6.8 Lal
0.7 Osy 0.5 241 - 1l

(270) (229) (207) (147) (120) (183)



Section C
Question 3

NATIONAL CANNED FISH AND SHELLFISH STUDY
Cammed Tuna Comes In White And Light Meat,
What Color Do You Usually Buy?

o REGIONS
North= Norta
Total east Central South West
% % % 4
Households Having Served
Canned Tuna Within Last
12 Honth_g 100.0 100.0 100.0 100.0 100.0
Color Of Tuna Usually
Bought
Light L7.4 37.3 60.1 Lé.2 L5.8
White L3.2 5545 29,1 L3.0 k5.5
Don't Know 9¢h 702 10.8 10-8 8.7
Weighted Base: (2109) (&) (577) (s84)  (336)

Canned Tuna Comes In White And Light Meat,

What Color Do You Usually Buy?

CITY SIZE

Megalo-  Metroe Non= Non= Non=
politan Contral Metro Metro Yatro
Over 50,000~ Suburban 2,500~ Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non=arm
% 4 z 4 4 4
Households Having Served
Canned Tuna Within Last
12 Months 100,90 100.0 100.0 100.0 100,90 100,0 100.0
Color Of Tuna
Usually Bought
m‘ht h?.h LIOQO UJ.O h5.7 5502 60.9 Ls.8
White h3o2 52.8 h6.5 L608 3303 29-6 37.'J
Don't Know Feli Te2 945 845 11,9 95 12,8

Weighted Base: (2109) (L30) (307) (62L) (290) (169) (289)



Section C NATIONMAL CANNED FISH AND SHELLFISH STUDY

Question 3 Carmed Tuna Comes In White md Light Meat,
What Color Do You Usually Buy?
NCOME
Tinder  $1000=  §2000=  $3000=  $LO0O=  $5000=  $7000=  $10,000
Total 1999 2999 999 and Over
e oRX W oY 23 B 9 3p mos

Households Having Served
Canned Tuna Within Last
12 Months 100,.0 10040 lwoo 100.0 W.O 100.0 W.O 1@.0 moo

Color Of Tuna
Usually Bought

Light L7l 587 5640 S1¢5 5042 libe7 1.5 Lbel A
White L342 .5 3Le7 37.0 .2 Lla7 LB42 LksO 61.9
Don't Know 9ei 98 93 11.5 Be6 845 10.3 96 6T
Weighted Bases (2109) 1/(92) (150) (270) (W32)  (L65) (L29) (166)  (105)

1 Relatively unstable due to the small number of cases.

Canned Tuna Comes In White mnd Light Meat .
What Color Do You Usually Buy?

NUMBER OF PERSONS IN HOUSEHILD

Six or
Total One Two Three Four Five More
E2 i 5 y 1 9 4
Households Having Served
Cammed Tuna Within Last
12 Months 100.0 100.0 100.0 100.C 100,0 100.0 100,0
Color Of Tuna
Usually Bought
Light h?ob 5605 h209 h7n6 '4805 18902 heoo
White h302 33.0 h?-z hs.o 'Jzoo l-llcz hl.l
Don't Know 9l 10,5 949 Tolt 945 9.6 10.9
Weighted Basej (2109) (12L) (536) (k71) (L) (262) (275)
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Section C
Question L

; NATIONAL CANNED FISH AND SHELLFISH STUDY
There Are Various Ways In Which Tuna Is Canned.
What Kind Do You Usually Buy ?
REGIONS
Northe North
Total east Central South West
5 R e

F

Households Having Served
Canned Tuna Within Last
12 Months 100,0 100,0 100.0 100,0 100.,0

Type Of Canned Tuna

Usually Bought
Bite Size Or Chunk 50.3 Lk.3 53.0 53.4 51.2
Solid 2.6 38.4 17.2 17.5 2L
Grated Or Flaked .3 7.7 17.2 18.8  13.4
Don't Know, No Preference 10.8 9.6 12,6 10.3 11.0
Weighted Base: (2109)  (6é12) (577)  (584) (336)

There Are Various Ways In Which Tuna Is Canned,

What Kind Do You Usually Buy?

CITY SIZE

Megalo= Metro Non=- Non= Non=-
politan Central Metro Metro Metro
Over 50,000~ Suburban 2,500= Rural Rural
Total 500,000 500,000 Metro 50,000  Fam Non-Farm
4 4 4 4 4 z z
Households Having Served
Cammed Tuna Within Last
12 Months 100.0 100,0 100,0 100.0 100.0 100.0 100,0
Type Of Canned Tuna
Usually Bought
Bite Size Or Chunk 50.3 L7.1 5647 51.6 53.L Lé6.7 k.3
Solid 2l.6 31.9 25.4 284l 17.2 1.8 17.7
Grated Or Flaked 1h.3 10.5 8.8 949 16.6 31.L 22,8
Don't Know, No Preference 10.8 10.5 9.1 10,1 12.8 7.1 15.2
Weighted Base: (2109) (L30) (307) (624) (290) (269) (289)
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Section C
Question L

Households Having Served
Canned Tuna Within Last
12 Months

Type of Canned Tuna
Usually Bought
Bite Size Or Chunk
Solid
Grated Or Flaked

Don't Know, No Preference

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

There Are Various Ways In Which Tuna 1s Canned,
What Kind Do You Usually Buy?

1/ Relatively unstable dus to the small nusber of cascs.

mi“ !!ggg |P p QP @ % ? ana Over
100.0 100.0 100 .0 100.,0 100 .0 100.0 100.0 100.0 100.0
50.3 39.1 Sl Skl 52.8 51.6 k9.0 ».h Sk.)
2.6 .0 18.0 16.7 2.1 %.0 29.1 Nk I A
1% | 23.9 21.) 18.2 15.3 11.8 12.6 10.5% L.8
10.8 12,0 9.3 10.7 11.8 1.6 9.3 12,0 9.5
(2w9) 1/(%2) (150) (2m) (L32) (Lé5) (L29) (166) (10%)
There Are Various Ways In Which Tuna Is Camed .
What Xind Do You Usually Buy?
NUMBER OF PERSONS IN HOUSEHOLD
8ix or
Total One Two Three Four Five More
4 Lt ;3 4 T 4 4
Households Having Served
Camned Tuna Within Last
12 Months 100.0 100.0 100,0 100.0 100,0 100.0 100,0
Type Of Canned Tuna
Usually Bought
Bite Size Or Chunk 50.3 L7.6 L8,3 S1.6 503 L7.7 55.6
Solid 2L.6 2940 25.L 25.7 26,1 22,9 18,2
Grated Or Flaked m.] 114.5 m.o B.l 10.7 1796 1.6.0
Don't Know,
No Preference 10,8 8.9 12,3 746 12,9 1.8 10,2
Weighted Base: (2109) (a2y) (536) (k1) (kL) (262) (z15)
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Section C

Question L

Households Having Served
Canned Tuna Within Last
12 Months

Type Of Canned Tuna
Usually Bought

Bite Size or Chunk
Solid

Grated or Flaked

Don't Knew, No Preference

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

There Are Various Ways In Which Tuna Is Canned,

What Kind Do You Usually Buy?

Total

100.0

50.3
2l,.6
1L.3
10.8

(2109)

1/ Relatively unstable due to the small number of cases,

RELIGION OF FAMILY

Note: Percentages for LB cases representing "Other Denominations" not shown.

Households Having Served
Canned Tuna Within Last
12 Months

Type Of Canned Tuna
Usually Bought

Bite Size (Or Chunk
Solid

Grated Or Flaked

There Are Various Ways In Which Tuna Is Canned,

What Kind Do You Usually Buy?

Total

100,0

50.3
2l,6
1)4-3

Don't Knew, No Preference

Veighted Base:

10.8

(2109)

93

Catholic Protestant Jewish
% % %
100,0 100.0 100.0
5043 52,1 28.8
29,9 20.1 Ske8
9.5 16,9 5.5
10.3 10,9 10.9
(6L2) (13L6) 1/(73)
RACE OF HOMEMAKER
Whito Non=Whi te
% %
100,0 100.0
L9.6 56,7
25.3 18.L
]J.lgl 15.7
11,0 9,2
(1892) (217)



Section C NATIONAL CANNED FISH AND SHELLFISH STUDY
Question L There Are Various Ways In Which Tuna Is Canned.,
What Kind Do You Ususlly Buy?

EMPLOYMENT OF HOMEMAKER

Tetal Full-Time lart-Time Not Employed
% z % %
Households Having Served
Canned Tuna Within Last
12 Months 100,0 100,0 100.0 100.0
Type Of Canned Tuna
ggm.uy Bought
Bite Size Or Chumk 50,3 5644 S1.5 L8.6
Solid 2.6 22,1 21,5 25,5
Grated Or Flaked 1.3 10.kL 12.6 15.L
Don't Know, No Preference 10.8 11,1 .k 10.5
Jeighted Base: (2109) (470) (167) (1h33)

Note: Percentages for 39 cases representing "Unreported Employment" not shown,

There Are Various Ways In Which Tuna Is Camed,

What Kind Do You Usually Buy?

AGE 0F HOMEMAKER
65 and
Total 15-2h 25-29 30-3L 35-39 Lok LS-L9 50-54 55-59 60-6l Over
Households Having Served % % % ;3 % % % % 3 % %
Canned Tuna Within The
Last 12 Months 100,40 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100.0
Type Of Canned Tuna
Usually Bought
Bite Size Or Chunk 50.3 58,0 5L.B 56,0 50,2 51,1 L LUB.8 Lhe2 L4B.3 Lh.2
Solid 24,6 20,7 ULy 29,2 25,1 27.0 30.1 2950370 S5l N268
Grated Or Flaked .3 16,0 17,2 1hd 106 13.7 13.6 15.00 2.5 “1B3 S
Don' t Know, No Preference 10.8 75 (R & TR T ey s L 8.2 32,2 81 v1he3 .7 IS
thted Base: (2109) (150) (221) (291) (291) (270) (229) (207) (W7) (120) (183)
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Section C
Question 5a

Households Having Served
Camned Twna Within Last

12 Months

Weighted Base:

Households aving Served
Carmed Tuna Within Last
12 Months

Type Of Packing Usually
Purchased

Total

100.0

9L.L
6.9
ll7

(2109)

NATIONAL CANNED FISH AND SHELLFISH STUDY
Cammed Tuna May Be Packed In Brine Or 0Oil.
Which One Do You Usually Purchase ?

" REGIONS
North= North
east Central South West
4 z . R
100.,0 100,0 100.0 100.0
88.1 9.8 93.5 91,7
10.1 55 4.8 6.8
1.8 1.7 1.7 1.5
(612) (577)  (s8Lh)  (336)

Canned Tuna May Be Packed In Brine Or Oil.

Which One Do You Usually Purchase?

CITY SIZE

Type Of Packing

Brine

Don't Know

Weighted Base:

Megalo= Metro
Politan Central
Over 50,000= Suburban
Total 500,000 500,000 Metro
H % 4 %
100.0 100.0 100.0 100,90
91.L4 89.3 91.2 90.7
609 eoh 6. 8 70)-1
1.7 2.3 2,0 1.9
(2109) (L30) (307) (é2L)

95

Non=-
Metro
2,500=

50,000

100,0

95.2

h.B

(290)

Non=
Metro
Rural
Fam

100.0

90.5

6.5

3.0

(169)

Non=
Metro
Rural
Non=Farm

100.0

93.1

1.0

(289)



Section C NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 5a Canned Tuna May Be Packed In Brine Or 0il.
Which One Do You Usually Purchase?

Tetal
Households Having Served
Canned Tuna Within Last
12 Months 100.0
Type Of Packing
(_J_slally Purchased
oil 91.4
Brine 649
Don't Know 1.7
Weighted Base: (2109)

INCOME

Under  $1000- $2000- $3000- $LO0O0- $5000- $7000- $10,000
1000 1999 2999 3999 L999 6999 9999  and Over
LK_ TET K TR R VTR

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

91.3 92,6 90,0 g2k 90,3 92,8 87 95.2
746 L.7 8.1 645 7.5 5.3 1. 3.8
1.1 2.7 1.9 1.1 2.2 1.9 1.2 1.0

1/(92)  (150) (270) (L32) (L65) (L29) (186)  (105)

1/Relatively unstable due to the small mumber of cases.

Total
Households Having Served
Canned Tuna Within Last
12 Months 100,0
Type Of Packing
Usually Purchased
0il 91.L
Brine 6.9
Don't Know 1.7
Weighted Bases: (2109)

Canned Tuna May Be Packed In Brine Or 0il.

Which One Do You Usually Purchase?

NUMBER OF PERSONS IN HOUSEHOLD

One Two Thr F Fi —
ee our ve More

i G E o i 5

100.0 100.0 100.0 100.0 100,0 100.0

89.5 91.6 91.3 93.6 9045 8945
9'7 6.3 6'h 5.7 7.6 8.7
0.8 2,1 243 0.7 1.9 1.8
(22L) (536) (h71) (L) (262) (275)
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 5a Canned Tuna May Be Packed In Brine Or Oil.
Which One Do You Usually Purchase?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
Households Having Served 4 (4 % z
Canned Tuna Within Last
12 Months 100.0 100,60 100,0 100,0
Type Of Packing
Usually Purchased
ol 91.L 93.2 91.3 8048
Brine 649 6.5 663 17.8
Don't Know 1.7 063 2.11 loh
Weighted Bases (2109) (6L2) (13L6) 1/(73}

1/ Relatively unstable due to the small number of cases,

Note: Percentages for LB cases representing "Other Denominations" not shown.

Canned Tuna May Be Packed In Erine Or 0il.
Which One Do You Usually Purchase ?

RACE OF HOMEMAKER

Total White Non-White
Households Having Served Z 4 4
Canned Tuna Within Last
12 Months 10040 100,0 10060

Type Of Packing
Usually Purchased

oil 91.L 91,3 92,2
Brine 6.9 6-9 6-9
Don't Know 1.7 108 009
Weighted Base: (2109) (1892) (27)
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY
Question Sa Canned Tuna May Be Packed In Brine Or Oil.
Which One Do You Usually Purchase?

EMPLOYMENT OF HOMEMAKER

Total Full-Time Part-~Time m
Households Having Served 4 4 4
Canned Tuna Within Last
12 Months 100,40 100,0 100,0 100,0
Type Of Packing
Usually Purchased
ol 91.L 9049 91.0 9.7
Brine 649 Tk Seli 6.8
Don't Know ) 1.7 1.7 3.6 1.5
Weighted Base: (2109) (L70) (167) (1433)

Note: Percentages for 39 cases representing "Unreported Employment™ not shown,

Canned Tuna May Be Packed In Brine Or 04l ,

Which One Do You Usually Purchase?

AGE OF HOMEMAKER

HoueemldaaamgSede_o!u_l %_—!QM@"#Q#E#@Q#T

Canned Tuna Within Last
12 Months 100.0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0

Type Of Packing
Usually Purchased

oil 91.L 9640 92,7 924 B6.3 91,5 93,5 90.8 918 89,2 918
Brine 649 L 6.8 6.9 10,3 N 5.2 6.8 L.8 Be3 6.0
Don't Know 1.7 - 0,5 047 3.4 L 143 24 34 25 2.2
Weighted Base: (2209)  (150) (2z1) (291) (291) (270) (229) (207) (L7) (120) (183)



Section C

Question 5b

NATIONAL CANNED FISH AND SHELLFISH STUDY

When You Prepare Canned Tuna For Meals

Do You Always Pour Off The 0il? Do You Always

Use It With The Fish, Or Does It Depend On How You Serve It?

Households Having Served
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

How 0il Is Used
Always Pour Off
Always Use With Fish

Depends On The Dish

Weighted Base:

Total

Households Having Served
Canmned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

How 0il Is Used

Always Pour Off
Always Use With Fish

Depends On The Dish

Weighted Baset

100.0

10,9

38,7

20.L

REGIONS
North-  North
Total east Central South West
4 4 4 4
100.0 10040 100.0 100.0 100.0
L0.9  L5.8 Lo.o 37.5  39.8
38.7 3840 L3.1 3645 35.8
20l 1642 16.9 2640 2Ll
(1928) (539) (535) (546)  (308)
When You Prepare Canned Tuna For Meals
Do You Always Pour Off The 0il ?
Do You Always Use It With The Fish,
Or Does It Depend On How You Serve It?
CLTY SIZE
Megalo=- Metro Non=- Non- None
politan Central Metro Metro Metro
Over 50,000~ Suburban 25500= Rural Rural
500,000 500,000 Metro 50,000 Famm Non-Fam
4 # 4 4
100.0 100,0 100.0 100.0 100.0 100.0
L3.9 L2.8 45,2 38.8 30.9 33.1
35.5 37.1 35.5 u2.h4 50.7 la.0
20.6 20,1 19.3 18.8 18.L 25.9
(36L) (280) (566) (276) (153)  (269)

(1928)
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Section C NAT IONAL CANNED FISH AND SHELLFISH STUDY
Question 5b When You Prepare Canned Tuna For Meals
Do You Always Pour Off The 0il7?
Do You Always Use It With The Fish,
Or Does It Depend On How You Serve It?

RELIGION OF FAMILY

Total Catholio Protestant Jowish
Households Having Served 4 4 T T
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed
In O0il 100.0 10040 100,0 100,0
How 0il Is Used
Always Pour Off Lo.9 L2.1 Lo 39,0
Always Use With Fish 38.7 B.b 3B.5 L
Depends On The Dish 20.4 19.3 2.4 16.9
Weighted Baset (198) (598) (1229) 1/ (59)

1/ Relatively unstable due to the small number of cases.

Note: Percentages for L2 cases representing "Other Denominations" not shown.

When You Prepare Canned Tuna For Meals
Do You Always Pour Off The 041?
Do You Always Use It With The Fish ,

Or Does It Depend On How You Serve It?

RACE OF HOMEMAKER

Total White Non-white
Households Having Served z 4
Canned Tuna Within Last *
12 Months Who Usually
Purchase Tuna Packed
In Oil 100,0 100,0 100,0
How 0il Is Used
Alw ays Pour Off L0.9 .8 32.7
Always Use With Fish BT 38.0 Lh.7
. .
Depends On The Dish 20,4 20,2 22,6
. »
Weighted Base: (198) (1728) (200)
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Section C
Question 5b

Households Having Served

Canned Tuna Within Iast
12 Months Who Usually
Purchase Tuna Packed

In 0il

How 0il Is Used
Always Pour Off
Always Use With Fish
Depends On The Dish

Weighted Base:

NATTIONAL CANNED FISH AMDSHELLFISH STUDY
When You Prepare Canned Tuna For Meals

Do You Always Pour Off The Oil ?

Do You Always Use It With The Fish ,
Or Does Tt Depend On How You Serve It?

m.o

0.9

3847

0.4

(1928) 1/(8k)

INCOME
or ¢
Total  $1000 1999 2999 399

1/ Relatively unstable due to the small nurber of ocases.

Households Having Served
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

How 0il Is Used

Always Pour Off
Always Use With Fish
Depends On The Dish

Weighted Basej

Total

100.0
L0.9
3847

20,4

(1528)

O

0
’
1999 69 99  and Over
100.0 100,0 100.0 10040 100.0 10040 100.0 100.0
297 2643 39l 3845 Llie2 L20 5063 51.0
53.6 LéeT Li3.2 L2.0 3746 3744 2549 19,0
1647 27.0 17.4 19.5 1842 20.6 23.8 3040
(139) (23)  (399)  (L20) (398) (ws)  (200)
When You Prepare Canned Tuna For Mesals
Do You Always Pour Off The 0il?
Do You Always Use It With The Fish,
Or Does It Depend On How You Serve It?
NUMBER OF PERSONS IN HOUSEHOLD
Six or
One Two Three Four Five More
ES E2 7 = i age
100.0 100.0 100,0 100,0 100,0 100,0
L7.8 k2,3 L3.4 1.9 38,5 30.9
33.3 36.8 39.6 3L.9 39.3 L$.0
18,9 20,9 17.0 23.2 22,2 20,1
(1) (Ls1) (L30) (L23) (237 (2L6)
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Section C NATIONAL CANNED FISH AND SHEILFISH STUDY
Question 5b When You Prepare Canned Tuna For Meals
Do You Always Pour Off The 0il?
Do You Always Use It With The Fish,

Or Does It Depend On How You Serve It?

EMPLOYMENT OF HOMEMAKFR

Total Full-Time Part=Time Not
Households Having Served 4 4 4
Camned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed
In 011 100,0 100,0 100,0 100.0
How 0il Is Used
Always Pour Off L0,.9 L646 33.3 3945
Aways Use With Fish BT 3L,0 42,0 L0.0
Depends On The Dish 20,4 194 27 20,5
Weighted Base: (1928) (L27) (152) (131k)

Note; Percentages for 35 cases representing "Unreported Employment® not shown.

When You Prepare Camed Tuna For Meals
Do You Always Pour Off The 0il?
Do You Always Use It With The Fish,

Or Does It Depend On How You Serve It?

AGE OF HOMEMAKER

65 and
Total 15-2 25-29 30— - 5 e £
Households Having Served Canned = 25 g3 31‘ 2222 h'o'hl& h5-h9 5 Sh 55 52 -6‘1 er

Tuna Within Last 12 Months Who % % % % % % % % % % %
Usually Purchase Tuna Packed in 0il 10040 100,0 100,0 100,0 100.,0 100,0 100,0 100,0 100,0 100.0 100.0

How 0il Is Used

Always Pour Off k0.9 35.0 k2.2 U46.6 38.3 38.2 k2.5 NW3d L3.3 35.8 39.8
Klways Use With Fish 38,7 2,7 348 36,1 39,1 Lo,T LO.2 38.3 33,6 L2.5 Lo.L
Depends On the Dish 20,4 22,3 23,0 . 17.3 22,6 21,1 173 1B.6 23021078 998
ighted Base: (1928) (L) (205) (269) (251) (2u7) (214) (188) (135) (107) " (168)
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Section C

Question Se

Households Having Served
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

Tasted Canned Tuna

In Brine

Yes
No

Don't Know

Weighted Base:

Households Having Served
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

Tasted Canned Tuna In Brine

Yes

No

Don't Know

Weighted Base:

Total

lm.o

88,2

0.8

NATIONAL CANNED FISH AND SHELLFISH SIUDY

Have You Ever Tasted Tuna Canned In Brine?

REGIONS
North- North
Total east Central South West
100.0 100.0 100.0 100.0 100.0
11.0 15.7 8ol Te3 140
88.2 83.7 91.1 92.1 8L.0
0.8 0.6 0.8 0.6 2.0
(1928)  (539) (535) (5k6)  (308)
Have You Ever Tasted Tuna Canned In Brine?
CITY SIZE
Megalo=- Metro Non- Non- Non=-
politan Central Metro Metro Metro
Over 50,000~ Suburban 25500= Rural Rural
500,000 500,000 Metro 50,000 Farm Non-Farm
. TR SRR 7 7
100.0 100.0 100, 0 100,0 100,0 100,0
9.0 12,2 15.8 L.5 8.1 10.6
88.6 87,8 83.7 95.5 91.9 87.8
2-11 - 005 ol — 1.6
(38L) (280) (566) (276) (153)  (269)

(1928)
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Sactien C

Question Se

Households Having Served
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

Tasted Canned Tuna In Brine

Yes
Ne

Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

Have You Ever Tasted Tuna Canned In Brine?

1/ Relatively unstable due to the small number of cases.

Households Having Served
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

Tasted Canned Tuna
In Brine

Yes
No

Don't Know

Weighted Base:

INCOME
X PO 000~ $LO0O- 3 $ 7O 51O, OO
Total  $1000 1999 2999 3999 L9939 699 9999  and Over
4 F 4 % Z 4 Z 4
100.0 100.0 100.0 100.,0 100,0 100.,0 100,0 100.0 100.0
11.0 8.5 6.1 1640 8.3 Te9 13.8 15.5 13.3
88.2 91.5 932 82.7 90,2 91.9 85.2 83.8 8647
0.8 = 007 1.3 1.5 0-2 100 007 -
(1928) 1/(8k)  (139) (243) (399) (L20) (398) (W5)  (100)
Have You Ever Tasted Tuna Canned In Brine?
NUMBER OF PERSONS IN HOUSEHCLD
Six or
Total One Two Three Four Five More
4 5 ¥ T
100.0 100.0 100.0 100.,0 100.0 100,0 100.0
11.0 6.6 12,3 ) 12,0 10.7 .9
88,2 9245 86.9 924l 86.0 88.9 8Lie3
008 009 0.8 -~ 2.0 onh 0‘8
(1928) (111) (Ls1) (L30) (1a3) (237) (2L8)
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 5S¢

Have You Ever Tasted Tuna Canned In Brine?

Households Having Served Canned
Tuna Within Last 12 Months Who
Usually Purchase Tuna Packed In 0il

Tasted Canned Tuna In Brine

Yes
No

Don't Know

Weighted Base:

Total

100,0

1.0
8842
0.8

(1928)

1/ Relatively unstable due to the small rumber of cases,

RELIGION IN FAMILY

Catholic Protestant Jewish
% % 4
100,0 1000 100,0
.6 9el 53
85,1 89.4 a7
0.3 1.2 -
(598) (1229) 1/ (59)

Note: Percentages for L2 cases representing "Other Denominations" not shown,

Have You Ever Tasted Tuna Canned In Brine?

Households Having Served Canned
Tuna Within Last 12 Months Who
Usually Purchase Tuna Packed In 0il

Tasted Canned Tuna In Brine

Yes
No
Don't Know

Weighted Base:

1.0
88,2
0.8

(198)

105

RACE OF HOMEMAKER

White

100,0

10,6
88.6
0.8

(178)

1.1
8Lie9
1.0

(200)



Section C

Question 5c

NATIONAL CANNED FISH AND SHELLFISH STUDY

Have You Ever Tasted Tuna Canned In Brine?

Total
Households Having Served Canned %
Tuna Within Last 12 Months Who
Usually Purchase Tuna Packed In 0il 100,0
Tasted Canned Tuna In Brine

Yes 1.0
No 88,2
Don't Know 0.8
Weighted Base: (1928)

EMPLOYMENT OF HOMEMAKER

Full -Time Part~Time Not Employed

% % %
100,0 100,0 100,,0
1n.8 12,1 104k
8747 86.6 88,7
0.5 1.3 049
(L27) (152) (13L)

Note: Percentages for 35 cases representing "Unreported Employment" not shown.

Total

Households Having Served
Canned Tuna Within Last 12 4
Monthe Who Usually Purchase

Tuna Packed In Oil 100,0

Tasted Canned Tuna In Brine

Have You Ever Tasted Tuna Canned In Brine?

AGE OF HOMEMAKER
65 and
153 2= DA =39 Lo-uh Lsly 50-h 5559 €06l Over
% £ £ % % £ % % £ %

100,0 100,0 100,0

Yas 1,0 702 905 nol
No 88,2 921 90.0 87,0
Don' t Know 0.8 0.7 0¢5 1.9
Weighted Base: (1928) (k) (205) (269)

106

100,0 100,0 100,0 100,0 100,0 100,0 100,0

124 12,0 1he5 12,4k 13,0 L7 847
8746 86.3 B8LeS 87,1 870 95.3 90,1
- 1.7 1.0 0.5 - - 1.2

(251) (247) (214) (288) (135) (207) (168)



Section C
Question 5d

NATIONAL CANNED FISH AND SHELLFISH STUDY

If The Price Were The Same For Camned Tuna

Packed In 0il Or In Brine, Which One Would You Buy ?

REGIONS
Northe North
Total east Central South West
4 4 4 % 4
Households Having Served
Canned Tuna Within Last
12 Months 100,0 100,0 100.0 100,0 100,0
Type Of Packing Purchased
oil 65.9 61.L 60.1 72.5 T2.8
Brine 7ol 10,7 6.0 k.9 6aly
Don't Know 27.0 27.9 33.9 22.6 20.8
Weighted Base: (2109)  (612) (577) (584)  (336)
If The Price Was The Same
For Canned Tuna Packed In 0il Or In Brine,
Which One Would You Buy?
CITY SIZE
Megalo- Metro Non- Non= Non=
wlitan Central Metro Metro Metro
Over 50,000-  Suburban 2,500 Rural Rural
Total 500.000 500.000 Metro 50'000 Farm Non=Farm
Households Having Served
Canned Tuna Within Last
12 Months 100,0 100.0 100,0 100.0 100.0 100.0 100.C
Type Of Packing Purchased
0il 6549 6342 694l 6549 69sls 6346 6Le1
Brine Tel Tel 643 848 Le6 Selt 8ol
Don't Know 2740 a7 2l.3 25.3 2640 31,0 27.8
Weighted Base: (2209) (L) (307) (62L) (290) (169) (289)
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Section C NATIOMAL CANNED FISH AND SHELLFISH STUDY
Question 5d If The Price Were The Same -
For Cammed Tuna Packed In Oil Or In Brine,
Which One Would You Buy?
INCOME

$52000

Total  $1000 1999 2999 3999  L999 6999 9999 Ovan
Itd 000 1 2 s i 299 egove

Households Having Served

Canned Tuna Within Last
12 Months 100,0 100.0 100.0 100,0 100.0 100.0 100.0 100.0 100.,0

Type Of Packing Purchased

oil 6549 6643 T3e4 65els 6943 63e3 6lia7 61.5 6640
Brine 7ol 746 2.8 8.3 (5! o7 6ol 13.0 648
Don't Know 27.0 2641 2348 2643 2346 30.0 29;2 2545 2742
Weighted Base: (2109) 1/(92) (0)  (270)  (L32)  (L65) (L) (166)  (105)

1/ Relatively unstable due to the small number of casese

If The Price Were The Same
For Canned Tuna Packed In 0il Or In Brine,

Which One Would You Buy?

NUMBER OF PERSONS IN HOUSEHOLD

Six or
Total One Two Three Four Five More
z 7 =3 o i R
Households Having Served
Canned Tuna Within Last

12 Months 100,0 100.0 100.0 100,0 100.0 100.0 100,0
Type Of Packing Purchased

0il 65.9 65.3 65.8 63.3 70.0 66.8 63.5
Brine Tel 10.7 643 6.2 6.4 el 8.1
Don't Know 27.0 2L.0 27.9 30.5 23.6 2h.1 28.4
Weighted Base: (2109) (12y) (536) (Lb71) (M) (262) (275)
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Households Having Served
Canned Tuna Within Last
12 Months

Type Of Packing Purchased

oil
Brine
Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY
If The Price Was The Same

For Canned Tuna Packed In C0il Or In Brine,
Which One Would You Buy?

RELIGION OF FAMILY

1/ Relatively unstable due to the small mmber of cases,

Note: Percentages for LB cases representing "Other Denominations" not shown.

Households Having Served
Canned Tuna Within Last
12 Months

Type Of Packing Purchased

oil
Brine
Don't Know

Weighted Base:

Total Catholic Protestant Jowish
% % b4 £
100,0 100,0 100,0 100,0
6549 64,9 66,8 63.9
7.1 Ts2 6.4 1647
27.0 27.9 26,8 19k
(2209) (6L2) (wé) 1/ (73)
If The Price Was The Same
For Canned Tuna Packed In 0il Or In Brine,
Which One Would You Buy?
RACE OF HOMEMAXKER
Total White Non-Whi te
% £ £
100 4,0 100,0 100,0
65.9 65.7 67.k
Ted Te3 5«6
27.0 27.0 27,0
(2209) (1892) (A7)
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 5d If The Price Was The Same
For Canned Tuna Packed In 0il Or In Brine,
Which One Would You Buy?

EMPLOYMENT OF HOMEMAKER

Total Full-Time Part-Time Not Employed
Households Having Served % z % 4
Canned Tuna Within Last
12 Months 100,0 100,0 100,40 10060
Type Of Packing Purchased

oil 65.9 6602 62,2 6640

Brine TeX 7.’4 8-5 700

Don' t Know 27.0 26.4 2943 27,0
Weighted Base: (2109) (L70) (167) (1L33)

Note: Percentages for 39 cases representing "Unreported Employment® not showm.

If The Price Was The Same
For Canned Tuna Packed In 0il Or In Brine,

Which One Would You Buy?

AGE OF HOMEMAKER

Total  15-2h 25-29 30-3L 35-39 LO-Wli LS-L9 50-5h 55-59 60-8i 65&

goﬁzgomﬂagnmg—n Siua';:d % % % % % % 4 % % 4 4

12 Months 100,0  100,0 100,0 100,0 100,0 100,0 100,0 100,0 100.0 100,0 100,0
Type Of Packing Purchased

o1l 6549 67,6 68,6 65,6 67.6 69,1 61,5 640 60s3 68,1 65,0

Brine 2L Lk Bl 08 BB 78958 sk se SRR

Don' t Know 27,0 310 25.0 23,9 22,6 23 32,7 28.1 3L.2 241 3065

Weighted Base: (2209) (150) (221) (291) (291) (270) (229) (207) (W7) (220) (183)
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Se NATIONAL CANNED FISH AND SHELLFISH STUDY
ction C

Quiistion Ga In Which Of The Following Ways

Do You Usually Serve Canned Tuna?

REGIONS
North= North
Total east Central South  West

Households Having Served 4 i : # e

Canned Tuna Within Last

12 Months 10060 100.,0 100.0 10040 1000

Ways Served

In Salads 821 8842 78.8 87.0 699
In Sandwiches 7540 Thel 6349 78.2 9042
In Casseroles 0.5 33.h 49.0 3048 557
As Appetizers 8e7 1043 746 Se5 12.8
Loaves 845 5e7 648 93 1502
Souffles 3.8 2.8 2.6 3.8 an
Plain 3.6 L.l 6.8 2.2 L8
Patties, Cakes 2.1 1.0 1.7 3.8 2.1
In Soups 1.6 068 1.6 1.6 3.3
All Other 8ol 642 8.2 6els 6
Don't Know 0.1 0.3 - - -

Weighted Base: ({2109) 8 (G12) (B TT) (58L)  (336)

Note: Some respondents gave more than one answers

In Which Of The Following Ways

Do You Usually Serve Canned Tuna?

CITY SIZE
Megalo- Metro Non- Non- Non-
politan Central Metro Metro Metro

over 50,000= Suburban 2,500- Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non-#arm

Households Having Served ? A 7 i = 4 :

Canned Tuna Within Last

12 Months 100.0  100.0 100.0 100.0 100.0  100.0 100.0

Ways Served

In Salads 82.4 88.1 86.9 82.6 78.3 73.8 17T
In Sandwiches 75.0 The7 736l 76.1 71.0 8267 - 76
In Casseroles 110.5 32.8 L7.5 L5.5 36.6 L5.8 3L.8
As Appetizers 8.7 15.8 10.8 T+9 L8 3.6 L.2
Loaves 8.5 7.9 12:1 7.6 7.9 6.0 9.8
Souffles 3.8 3.5 5.6 3.9 2.l 1.8 L5
Plain 3.6 4.0 3.3 5.3 2.1 0.6 2.8
Patties, Cakes 2.1 1.9 2.6 2.1 3.4 1.8 1.0
In Soups 1.6 1.2 2.6 1.5 0.7 2.l 2.1
All Others 8.1 Sel 15.7 79 5.2 8.3 8.0
Don't Know 0.1 0.5 - - - - -

Weighted Base: (2209)  (L30) (307) (62L) (290)  (169) (289)
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Section C

Question 6a

Households Having Served
Canned Tuna Within Last
12 Months

Ways Served

In Salads

In Sandwiches

In Casseroles
As Appetizers
Loaves
Souffles
Plain
Patties, Cakes
In Soups

A1l Other
Don't Know

Weighted Base:

1/

NATIONAL CANNED FISH AND SHELLFISH STUDY

In Which Of the Following Ways

Do You Usually Serve Canned Tuna?

Note: Some respondents gave more than one answer.

Households Having Serwved
Canned Tuna Within Last
12 Months

Ways Serveq

In Salads

In Sandwiches

In Cassereles

As Appetilzers

Loaves

Souffles

Plain

Patties, Cakes

In Seups

A1l Qther

Don't Know
Weighted Base:

Note:

Seme respondents gave more than one answer.
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Under $1000- gzgog-o M$3Eooo- §L000-  $5000- $7000-  $10,000
Total $1000 1999 2999 3999 1999 6999 9999 and Over
% 7 % % % % % % %
100,0  100.0 100,0  100,0  100,0 100,0  100,0  100.0 1000
82.L 62,0 7946 8L,0 8345 Blie7 8L.6 7945 81.0
7540 750 70,7 72.9 7647 7745 72,0 TLe7 8547
L0.5 26,1 22,L 35.3 L3.0 Lo.8 1.k 5L.8 5he3
8,7 5.l 6.1 5.6 Tol Bk 11.2 13.3 1n.L
8.5 87 945 8.6 Te9 748 9.8 Te2 95
3.8 343 L8 Ll 3.7 2,6 L0 3.0 746
3.6 Le3 2. L.1 1.6 3.0 L.2 1.8 8.6
2.1 3.3 2.0 3.7 1.2 1.9 1L Sl -
1.6 7.6 3.k 2,2 1.k 1.1 0.2 0.6 2.9
8.1 10.9 9.5 542 7.0 743 9.3 12,0 8.6
0.1 - - - - Oabi - - =
(2209) 1A92) (s0)  (e10)  (W32)  (Les)  (W29)  (166)  (105)
Relatively unstable due to the small number of cases.
In Which Of The Fellowing Ways
Do You Usually Serve Canned Tuna?
NUMBBR OF PFRSONS IN HOUSEHOLD I
Total One Two Thres Four Five fnj:.or
o W 5% x e A F i 5
100,0 100,0  100,0 1000 10040 100,0 100,40
8244 7548 792 Blie2 8lse5 8l.1. 8642
7540 6249 68,1 7641 78l 792 82.5
LDe5 2646 1.8 38k Like3 39.8 L2.5
8.7 5e6 8ol 9.0 10.7 Te7 746
865 5e6 906 6l 9.3 9e3 9e5
3.8 24l 3.k 346 3.0 Lie6 5e8
3.6 645 646 1.7 243 3.9 14<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>