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PREFACE 

The annual retail value of fish end shellfish sold to 
consumers in the United States amounts to over one billion dollars. 
The cost of merchandising fishery products from producers to con­
sumers runs to hundreds of millions of dollars annually. The 
functivn of marlceting which is a part of this effort is a fertile 
field of study for the purpose of effecting ~orthwhile savings which 
would reduce this cost. In addition, means of increasing or better 
serving the demands of consumers for fishery products should also be 
a primary object of such marketing study. 

Accordingly, the survey herein reported upon was undertaken 
for the purpose of improving marketing conditions for canned fishery 
products. It was financed with funds made available by the Salton­
stall-Kennedy Act, approved July 1, 1954 (68 Stat. 376). This Act 
established a separate fund to be used by the Secretary of the 
Interior to promote the free-flow of domestically produced fishery 
products in commerce by conducting, amont" other programs, mari<:eting 
and economic research. 

The plan for the survey was developed in the F~onomics and 
Cooperative Marketing Section of the United States Fish and Wildlife 
Service under the guidance of the Chief of the Section, Dr. Richard 
A. Kahn. The execution of the pl~n was supervised by the Assistant 
Chief of the Section, Walter H. Stolting. The quest.ionnaire and 
specifications for the survey work were developed by Noriar Pahigian, 
Statistician. Ad.olph Scolnick, Statistician, and Mrs. Evelyn Kramer, 
StatiAtical Assistant helped to prepare the final report. 
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INTRODUCTION 

This is a report on a June, 1956 nationwide survey 
pert.n.ining to the use of canned fish and shellfish products by 
household consumers and their specific preferences, demands, likes 
ani dislikes affecting the actual and potential market for these 
products. The survey was carried out by W. R. S:bmllons am Asso­
ciates Research, Inc., under contract with the United States Fish 
am Wildlife Service. 

The canned fish and shellfish industry is confronted with 
ma~ economic and market problems which stimulated the effort put 
forth in this survey to find the answers to some of these problems. 
Because of changes in income and starrlards of living among the 
masses of lower income consumers, many families are up-grading the 
types of fishery products they use. The competition of imported 
products and domestic oversupply are often depressing factors on 
canned fishery product markets. The industry is faced with a press­
ing need for expanding markets. At the same time, partly because of 
the fragmentation of the industry into many small firms which are 
unable to conduct any basic marketing research, it is handicapped 
by insufficient knowledge of consumer demand and blqing practices. 
This surve.y was designed to provide information which will help the 
domestic fishing indust.ry with its production am marketing problems. 

The population umer study consisted of all private house­
holds in the United States. To represent this population, a national 
prelisted probability sample of those households was designed. On 
the basis of this sample homemakers or persons mainly responsible for 
plarming meals in 2,543 households were interviewed during the last 
three weeks of June, 1956. 

The sample used for the survey was carefully designed to 
reflect the existing geogrcphic distribution of the population. 
Moreover, the sampling tolerances for all the important findings of 
the survey are suffiCiently low that the user may have confidence 
that the results 1J«)uld not differ materially from a complete count 
among all 12" ivate households. The technical procedures employed 
are described to some extent under "Survey Methods" and in greater 
detail in the Appendix. 

1 



INTRODUCTION 

This is a report on a June, 1956 nationwide survey 
pert.aining to the use of canned fish and shellfish products by 
household consumers and their specific preferences, demands, likes 
ani dislikes affecting the actual and potential market for these 
products. The survey was carried out by W. R. Si.1Illllons and Asso­
ciates Research, Inc., under contract with the United States Fish 
am Wildlife Service. 

The canned fish and shellfish industry is confronted with 
mazw economic and market problems which stimulated the effort put 
forth in this survey to find the answers to some of these problems. 
Because of changes in income and standards of living among the 
masses of lower income consumers, ma.ny families are up-grading the 
types of fishery products they use. The competition of imported 
products and domestic oversupply are often depressing factors on 
canned fishery product markets. The industry is faced with a press­
ing need for expanding markets. At the same time, partly because of 
the fragmentation of the industry into many small firms which are 
unable to conduct any basic marketing research, it is handicapped 
by insufficient knowledge of consumer demand and buying practices. 
This survey was designed to provide information which will help the 
domestic fishing industry with its production and marketing problems. 

The population unier study consisted of all private house­
holds in the United States. To represent this population, a national 
prelisted probability sample of those households was designed. On 
the basis of this sample homemakers or persons mainly responsible for 
planning meals in 2,543 households were interviewed during the last 
three weeks of June, 1956. 

The sample used for the survey was carefully designed to 
reflect the existing geogrcphic distribution of the population. 
Moreover, the sampling tolerances for all the important findings of 
the survey are suffiCiently low that. the user may have confidence 
that the results ~uld not differ materially from a complete count 
among all 12" ivate households. The technical procedures employed 
are described to Borne extent under "Survey Methods" and in greater 
detail in the Appendix. 

1 



SURV~-Y HETHODS 

Samplinr, and Estimation 

The sample used in this survey was a national multi­
stage probability sample with each household existing in the 
United States at the time of the survey having the same chance of 
inclusion. Hence, estimates from the survey are unbiased in the 
sanpling sense and the samplin tolerances of estimates are measur­
able. The stages of selection were these: 

1. One hundred primary sample areas (52 metropolitan 
areas and 48 non-metropolitan counties) contain­
ing 189 counties were first selected wi tn known 
probability. 

2. Iii thin the 100 priroary s ample areas, 440 inter­
viewing clusters were selected with calculated 
probabilities. These clusters, conSisting of 
entire Census Enumeration Districts or combina­
tions of city blocks, average about 200 dwelling 
units each. 

3. Within the 440 clusters, sample households were 
selected by random procedures from the prelist-
ings of all dwellings in the cluster. 1'he ratio 
of selection was fixed separately for each cluster 
so that all households in the United States would 
have the same probability of inclusion. In each 
sample household the person responsible for planning 
the meals was specified for interview. A total of 
2,543 interviews were conducted. 

Because of the wide geographic dispersion of the sample 
households given by the use of 100 primary sample areas an of large 
interviewing clusters wi thin these areas, the sampling tolerances 
for many of the characteristics measured are not ITUlch greater than 
those that would be obtained from a sample of households selected 
completely at random from a list of all households in the country . 
Sanpling errors for all national estimates from the survey are suf­
ficiently low that the user may have confidence tba. t the results 
would not differ materially from those of a complete Census using 
the same questionnaire and intervieHing procedures. A detailed 
listing of the calculated sampling errors of national estimates for 
virtually all questions in the survey is given in the Appendix . 
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In the case of estimates by region, income, city-size, 
family size, race, religion, age and employment status of the 
homemaker, the sampling errors are, of course, larger, and the 
results nmst be used with same caution. However, even for these 
breaks, the estimates may be used with confidence wherever they 
are based on all or nearly all sample households in the particular 
region, income group, city-size group, etc. A full discussion of 
the allowances to be made for sampling error in the case of esti­
mates for sub-groups is given in the Appendix. Comparisons of 
classification data with independent data from Census sources, also 
given in the Appendix, indicate that the sample reflects reasonably 
well the current distribution of the population. 

Incanplete returns can be a serious source of bias in the 
resul ts of a survey if care is not used to reduce them to the mini­
mum feasible. In this survey the completion rate was 80 percent, 
that is, 80 percent of the originally assigned 3,198 households 
were interviewed. 

Refusals amounted to only 4t percent and tl'nls were not 
likely to produce any substantial bias. A second call was made on 
a different evening in all cases where the respondent had not been 
at home on the first call. Almost all of the potential bias from 
the 15 percent not-at-home after two calls was eliminated by the 
use of a special procedure under which each interview is weighted 
according to the respondent IS probability of being found at hans 
when the interviewer calls. This probability is detennined by ask­
ing the respondent wp~ther he or she was at home at a random time on 
each of six nights. It 

The Questionnaire and Field Work 

The questionnaire was developed in consultation with the 
u. S. Fish and Wildlife Service and carefully pretested in three 
different areas. Pretest results were analyzed in detail in conjunc­
tion with detailed reports fran the pretest interviewers, and this 
analysis served as the basis for making the necessary revisions in 
the questionnaire and in instructions to interviewers. A copy of 
the questionnaire is included in the Appendix. 

if This technique is fully described in an article enti tled, "A Plan 
To Account For 'Not-At,..Homes' By Combining Weights and Callbacks II 
by Willard R. Simmons, 'I'm Journal of Marketing, July, 1954. 
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The interviewers employed on the survey were experienced 
and capable members of the contractors field organization. They 
were instructed to hold up interviewing after the first day's work 
until their completed questionnaires were thoroughly edited to test 
the quality of their work and their understanding of the instructions. 
Thus they could be given further direction before proceeding with 
the work on their assignment, or replaced if necessary. 

Coding and Tabulation Controls 

All coding was checked completely at t h:l start, and sample 
coding instituted only after differences between coders had reached 
an acceptably low level. Thereafter, a continuous check of coding 
errors was maintained to make sure that the process was in control. 
Open-end codes were established from a ~'stematic sample of 500 cases 
for any category with a frequency of greater than II percent. 

A complete mechanical edit of the punched cards for consistency 
and accuracy was carried out on the IBM 101 machine, and all errors 
discovered in this process were corrected by reference to the questionnaire . 

SUMMAR Y OF HAJ OR FI NDI NGS 

The Use of Canned Fish or Shellfish and its Relation 
to Fresh and F'rozen F'ish or Sli911fish 

Survey results indicate that canned fish or shellfish is 
not directly Competitive in any considerable degree with fresh or 
frozen fish or shellfish. This is particularly so wi th respect to 
canned fish. The following facts bear on t his point: 

y 

1. Almost all households served canned fish or shellfish 
at one time or another as shown by the finding that 
91% of the s ample households bad served these products 
during the past twelve months. Tm use of canned 
fish or shellfish was also quite stable throughout 
each of the four regions studied. 

2. Those households that use fresh or frozen fish 
actually also use more canned fish than average. 
Calculations were made giving rough estimates of 
the average number of servings in the four-week 
period preceding tbe interview for these groups~ 
The comparison follows: 

For this calculation (and others of a similar kind given in this 
report) tabulations were used showing the number of times an item 
was served in t he past 4 weeks, from 1 time to 9 time s or more . For 
this last group, an average of 10 times was assumed. 
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, 

Group 

All households 

Households that served fresh 
fish in past 12 months 

Households that served frozen 
fish in past 12 months 

Average Number of 
Servings of Canned Fish 

or Shellfish 
In Past 4 Weeks 

2.8 

3. The non-competitive relation between canned fish 
on the one hand and fresh and frozen fish on the 
other is to be expected from the fact that the 
predominant types of carmed fish - particularly 
tuna and sardines - are not widely used in the 
fresh or frozen state, so that most consumers do 
not think of fresh or frozen as alternatives to 
canned fish for these types. Households which did 
not use tuna during the year were asked why, and 
only 10% said that they prefer fresh or frozen fishs 
Only 14% of non-users of salmon and 5% of non-users 
of sardines gave preference for fresh or frozen fish 
as a reason for their non-use. In the case of those 
which did not serve shrimp, a much higher percentage 
(26%) gave preference of fresh or frozen fish or 
shellfish as a reason. This is obviously due to the 
fact that shrimp is more widely used in the fresh 
or froz en state . 

While the use of canned fish or shellfish was quite stable 
there existed a variation in relationship between fresh and frozen 
fish as influenced by geographic location and availability of fresh 
fish and other factors. The States in the North Central Region showed 
the smallest percentage of households serving fresh fish; the highest 
percentage serving frozen fish. Other survey results indicated that 
there was a variation by size of city: in the metropolitan cities 
(50,000 and over), there was a Significantly larger percentage using 
fresh fish with a correspondingly small percentage of frozen fish 
users. Sharp racial. differences also appeared: for fresh fish, 81% 
of non-llbi te households served it during the year as compared with 
51% of white househol ds, while the reverse was true of fro zen fish 
with 33% of non-white households serving it and 54% of white households. 

There is a consistent increase in the use of both fresh and 
canned fish as size of household increases. 
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Figure 1 

FRECUENCY OF SERVING CANNED FISH OR SHELLFISH IlJRING FUJR WEEKS PRIOR m INTI:RVIEW. 
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!I Includes those households that did not eerve and those that did not know 
the number of tilnes they served canned fish or shellfish. 

18.5 
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Frequency of Serving Canned Fish or Shellfish 

Some facts about the frequency with which canned fish 
is served are illustrated by figure 1. For the country as a 
whole, about one household in three served canned fish about 
once a week, i.e., they served it tl~ee or four times during a 
period of 4 weeks. About a half served it less often, that is, 
two times or less. Of these, about 2 in 5 did not serve canned 
fish at all in the 4 weeks preceding the interview. About one in 
six served it more often than once a week. 

The following tabulation summarizes how the use of canned 
fish or shellfish is distributed among American households. 

Households that: 

Did not serve canned fish or shellfish 
in the past. year 

Served it in the past year but not 
in the past 4 weeks 

Served it once or twice in the past 
4 weeks 

Served it 3 or 4 times in the past 
4 weeks 

Served it 5 or more times in the 
past 4 weeks 

Percentage of 
households of 

this tyPe 

9 

18 

28 

30 

15 

Percent of all servings 
of canned fish or shellfish 
in past 4 weeks accounted 
for by this tyPe 

o 

o 

17 

42 

It is apparent from this tabulation that the 
canned fishe roducts use (83%) was concentrated ~am~on-a~t~h~e~~~~ 
are "regular" servers, i.e., those who served it three times or more 
in the four-week period. 

There were significant variations by household characteristics: 

GEOGRAPHY: Northeast and West on the one hand and North Central 
and South on t.he other, showed a common pattern in relation to 
most as ects of the cons tion of canned fish. The Northeast 
and the West showed abo'nt 18 serving more often than once a 
week a 5 compared ruth 14% in the North Central and Southern 
Regions. 
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CITI-SIZE: Hetropolitan areas showed a higher 
frequency of use than non-metropolitan areas. 
Since tre North Central and Southern Regions are 
more largely non-metropolitan, this may partially 
explain their lower frequency of use as well as 
some of their other cC!TlJllon cmracteristics. The 
time of interviewing may affect this relationship. 
Intervie\.n.ng was conducted in June and other find­
ings show t hat a high proportion of non-me trop oli tan 
households claimed Winter as the season they served 
canned fishery products most often, whereas higher 
proportions of metropolitan households indicated 
they served them more often in the Spring. 

INCOME: There is a consistent increase in the use 
of canned fish and shell fish as income rises, show­
ing that canned fish and shellfish in general are 
definitely not especially low cost foods. Neither 
can they be considered luxury items since their use 
was very substantial among families in the $3,000 
to $5,000 income class. There are same exceptions 
to these generalizations, notably in the use of 
camed macker 01. 

FAl{[LY SIZE: As ld th the percentage of users, the 
frequency of use increased conSistently with the 
size of household from 30% of two-person households 
serving it three time s or more in 4 weeks to 58% 
for households having six or more persons. 

RACE: Non-white households use canned fish or 
shellfish more often than white - 54% serving it 
3 or more times in 4 weeks, against 47% for white 
households. 

In order to measure more accurately the variations in 
the use of canned fishery products by different types of households, 
t he following calculations were made for the various ~es of house­
holds showing the average number of servings per week during the 
four-week period immediately preceding the interview: 
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AVERAG~ NUMBER OF SERVINGS OF CAUNED nSH IN 4-WEEK PERIOD FOR 
VARIOUS TYPES OF HOUSEHOLDS 

BY REGION 

type of Household 

All Households 
Northeast 
North Can tral 
South 

Percent of All Servings 

West 

Metro-Central City 
(Over 500,000) 

Metro-Central City 
(Less than 500,000) 

Metro-suburban 
Non-Metro-urban 
Non-Metro-rural non-farm 
Non-Metro-rural farm 

100.0 
30.6 
25.2 
28.) 
15.9 

BY CITY-SIZE 

22.7 

14.8 
31.9 
11.1 

7.7 
u.8 

BY FAMILY SIZE 

1 
2 
3 
4 
5 
6 or more 

Less than $3,000 
$3,000 - $4,999 
$5,000 - $6,999 
$7,000 & Over 

4.6 
22.4 
21.4 
21.6 
1).6 
16.4 

BY INCOME 

23.0 
43.2 
20.4 
13.4 

Variations by Season 

Average Number of Servings 
~r Household per ~eek 

. 67 

.77 

.58 

.62 

.77 

.79 

075 
.78 
.51 
.50 
.50 

.43 

.53 

.67 

.77 

.78 

.83 

.54 

.70 

.76 

.78 

Figure 2 summarizes the seasonal pattern of use of canned 
fishery products. The significant facts are described in the follow­
ing paragraphs. 
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SEASON DURING WHICH CANNED FISH IS SERVED MOST OFTEN: 

BY PERCENT OF TOTAL HOUSEHOLDS 

A few households mentioned more than one season. 

b 51.9 

17.7 I 14.9 17. 3 

3.3 

No Particular 
Spring Summer Fall Winter 

Season 



Over half of all respondents did not claim a season 
during vlhich they served canned fish and shellfish most often. 
This emphasizes the lIyear aroundll part canned fishery produ-cts 
play in the American menu. 

The households claiming specific seasons during which 
they served canned fishery products most often, are almost even­
ly divided between spring, summer and winter with very few men­
tionine fall as the major season. This fact could be interpreted 
as defining three uses of canned fishe~v products which have 
seasonal implication, i.e., 

a. As a menu supplement durin[ meatless periods 
such as Lent (SPRING) 

b. Hot weather salad dishes (SUMMER) 

c. Substitute for other less available food (WINTER) 

The characteristics of households claiming a season 
during which they served canned fishery products more often il­
lustrate these influences. For instance: 

SPRING. More households in Northeast and North 
Central - more households in the metropolitan 
areas claim this season. 

SLn-IMER: More households in the metropolitan 
areas with less availabilJ.ty of fresh vegetables, 
etc., for all-salad purposes claim this season. 
More households in the higher income groups with 
their higher use of shrimp and crab meat largely 
used for salads are in thi s group. 

WINTER: A far higher proportion of non-metropolit an 
and rural households claim winter as the season 
when they served canned fishery products more of ten. 
This reflects their lesser use of canned f ish as a 
Lenten or SlIllITlar salad dis h, and their greater de­
pendence on fresh foods during the other months 
of the year. 
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Preference Arnone Kinds of Canned l"is l'1ery Products 

a. Generality of Use. Figure 3 exhibits the proportions 
of households that serve the three leading types of canned fish by 
geographic regions. 

Consistently the Northeast and West showed a different 
pattern of taste preferences for the three leading types. For 
instance: 

TtJNA - Northeast and West ABO'IE average 
North Central and South BELOW average 

SADlON - Northeast and West BELOW average 
North Central and South ABOVE average 

SARDINES - Northeast and West BELOW average 
North Central and South ABOVE average 

Though Tuna was the most frequently served type of canned 
fish in all parts of the country, its margin in relation to Salmon 
was much narrower in the North Central and Southern Regions. 

NOTE: The sharpest regional contrasts were found in the servings 
of Clam Chowder. Again the Northeast-West and North Central­
South contrast holds true. The percent of households serving 
Clam Chowder: Northeast - 31.0%; West - 33.5%; IJorth Central 
- 6.1%; South - 9.3%. 

Same variations by other household characteristics: 

INC01E: The percentage of users of tuna increased 
with household income, while those of salmon and 
sardines were relatively uniform among income groups. 
Other canned fish items for which consumption floved 
in direct proportion to income were Shrimp and 
Crabmeat. This could be expected since they repre­
sent the higher priced or "luxuryf' canned fish i terns. 

CITY-SIZE: In metropolitan areas the use of tun a was 
found in about 82% of the households which was much 
higher than in non-metropolitan areas, where it llas 
about 67%. The reverse was true of salmon, about 77% 
in non-metropolitan areas, about 63% in metropolitan 
sections. For sardines, usage was about evenly di­
vided in this respect with the exception of the largest 
cities where it was about 10% higher. 
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Figure 3 
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RACE: Tuna was used relatively by more white 
respondents, salmon by relatively more non-white. 

1:). Frequency of Use. In terms of frequency of use, 
as measured by the number of times served in the four weeks preceed­
ing the interview (June, 1956), mna was the leading type of canned 
fish. Of all tuna users 78% had served it in the past four weeks 
compared with 62% of salmon users. The greater frequency of use 
of tuna held true in all parts of the country, although its margin 
over salmon was much narrower in the North Central and Southern 
Regions. 

The percentage of tuna users who had served it once a 
week or more was 25% compared with 8% for salmon. Again, the fact 
that interviewing was done in the late spring, a time that is per­
haps more favorable to the use of tuna, must be considered in in­
terpreting these findings. 

With respect to other kinds of canned fish and carmed 
fish specialties covered by t he study, the pattern of similarity 
between Northeast and West on the one hand, and North Central and 
Southern Regions on the other, tends to persist. 

The tabulation below summarizes the average nQ~ber of 
servings of tuna and salmon for various types of households. 

AVERA.GE NUMBER OF SERVINGS OF TUNA AND SAll'lON IN ONE WEEK IN VARIOUS 
TYPES OF HOUSEHOLDS 

type of Household 

Northeast 
North Central 
South 
West 

BY REGION 

Percent or All 
Servin~s 

TUna almon 

35.1 
22.3 
23.8 
18.8 

14 

24.5 
30.6 
34.6 
10.3 

Average Number of Servings 
per Household per Week 
Tuna Salmon 

.55 

.32 

.32 

.57 

.19 

.22 

.24 

.16 



A VERA.GE Nill"IBER OF SERVINGS OF TUNA AND SALMON IN ONE WEEK I VAHIOUS 
TYPES OF HOUSEHOLDS (Continued) 

BY CITY-SIZE 

Percent of All Average Number of Servings 
Servin~s Eer Household Eer Week 

!¥Fe of Household Tuna almon Tuna Salmon 

Metro-Central Cit,y 21.0 19 .. 4 .46 .21 
(Over 500,000) 

Metro-Central (Less 
than 500,000) 14.6 13.6 .46 .22 

Metro-Suburban 36.1 23.6 .55 .18 
Non-Metro-Suburban 11.7 13.6 .33 .19 
Non-~etro-Rural-
Non-Fann 6.3 11.6 .31 .23 
Non-Metro Rural 

Farm 10.3 18.2 .28 .25 

BY FAMILY SIZE 

1 3.6 4.2 .21 .12 
2 22.4 24.8 .33 ~18 

3 19.0 20.6 .37 .20 
4 20.8 18.4 .46 .20 
5 13.8 13.6 .50 .24 
6 or more 20.4 18.4 .65 .20 

BY INCOME 

Less than $3,000 19.9 30.9 .28 .22 
$3,000 - $4,999 43.1 40.7 .43 .21 
$5,000 - $6,999 22.0 17.9 .51 .21 
$7,000 - & Over 15.0 10.5 .54 .19 

Demand For Unavailable Items 

It can be fairly stated that the distribution of canned 
fishery products is meeting the demands of consumers in all parts of 
the coUIiry. Only 3.2% of all households indicated that any item 
which they wished to purchase was unavailable at their usual shopping 
place. It may be noted that this percentage was somewhat higher (5 . 8%) 
in the West. But most of the Western respondents wanted products so 
unusual that no one of them occured with sufficient frequ.ency to warrant 
separate listing in the tables. Respondents wanting unavailable items 
were highly concentrated in metropolitan areas and in the hiehest in­
come groups. 
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Reasons People Give For Not Using Canned Fishery Products 

Of particular interest to those engaged in marketing a 
specific canned fishery product will be the reasons the non-users 
of that product gave for their non-use . Each respondent interviewed 
who was found not to have served anyone of the three maj or types 
of canned fish and canned shrimp in the previous twelve months was 
asked why he or she had not served the product. 

The tabulation below summarizes the reasons given by 
respondents for not using each type of canned fishery product: 

REASONS GIVEN FOR NOT SERVING 
(Some respondents gave several 
necessarily add to 100) 

Don't like, family dislikes 
Dislike canned fish, prefer 

fre sh, fro zen 
Dislike all fish 
Flavor strong, oily, salty, 

fishy 
Dietsry reasons, fisr1 disagree, 

Doctor's orders 
Too expensive 
Habi t, never used, no particu­

lar reason, Never tasted 
Other reasons 

TUNA SALhON SARDINES SHRJJ1P 
reasons, therefore percentages do not 

46% 

10 
10 

7 

9 
8 

11 
12 

47% 

14 
9 

8 

7 
10 

6 
15 

67% 

5 
6 

10 

7 
2 

6 
9 

43% 

26 
4 

5 

4 
11 

12 
11 

The major reason respondents gave for not using any of 
the three main types of canned fish and one type of canned shell­
fish was that they or their family did not like the product, which 
usually means they do not consider it appetizing, 

Only in the case of canned shrimp 'Was there strong indication 
of preference for the fresh or frozen product. Less than 10% of all 
respondents expressed objections to specific qualities of the products 
not served such as taste, oiliness, saltiness, odor, etc. 

The small number of respondents who gave price as a reason 
for not serving suggests, again, that canned fish is not generally 
considered a luxury food by most households. 
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It should be borne in mind, however, that out of 
consideration of prestige, respondents may give other reasons 
for non-use when the real reason is actually cost of the product. 
COl~oborative e\~dence was furnished by the fact that the lowest 
income groups consistently mentioned price as a reason for non­
use about twice as often as the average household. Big families, 
fann families and non-l'lhi te families also showed this greater than 
average frequency. Referring back to the tabulations on average 
number of servings in various types of households, it is noted 
that the average number of times any kind of canned fishery product 
was served in the course of a week was much smaller among families 
with incomes of less them $3,000 than among those with incomes of 
$7,000 or over. Also, it is noted that while there is very little 
difference by income in consumption of salmon, probably because the 
data db not differentiate between red and pink salmon, in the case 
of ttma, the top-income group served it about twice as often as the 
low-income group. 

In the discussions which follow for each of the four main 
canned fishery products on which detailed information was solicited 
from re sp onden ts a brie f summary is given of s ane of the salient 
findings other than those already presented. 

Canned Tuna - Principal Findings 

1. Purchase and Stocks of Tuna. More tuna 'ruyers (42%) 
purchased two cans at once and about 32% purchased 3 or more. Most 
households had little or no stock on their pantry shelves at the time 
of the survey. 

2. White and Light Heat. White and light meat tuna were 
about equally popular in the country as a whole. \Vhite meat was more 
favored among very high-income consumers and in the Northeast. Light 
meat was twice as popular as white in the North Central Region and 
among lower- income groups. 

3. Tuna Packed in Brine. Most respondents showed litUe 
use of, experience with or interest in tuna packed in brine. However, 
the small percent who did use tuna in brine were quite definite in 
their preference. It should-<b..e noted that only 11% of total tuna 
users had ever tasted this product and the percentage preferring tuna 
in brine is 7.1. 

4. WayS of Serving Tuna. Salads and sandwiches were by 
far the most popular ways of serving canned tuna with casseroles 
running a distant third. The pattern in the West was sharply different 
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from the rest of the country. Elsewhere, salads were most frequent 
ways of serving tuna, but in the West tuna sandwiches were by far 
the most popular with 62% of all households giving this as tm 
most frequent way of serving tuna. Casseroles were more popular 
in the North Central Region than in the rest of the country. 

5. Reasons for Serving Tuna. When aske d why they served 
canned tuna, about 70% of tuna users said simply that they liked 
it. Almost half mentioned the ease, speed and convenience of tuna 
as a reason for serving it, suggesting promotional possibilities 
stressing convenience or the IImeal-in-minutes" theme. 

Canned Salmon - Principal Findings 

1. Purchase and Stocks of Salmon by Size of Can. The 
one-pound can was more widely use d than the 7-ounce size, 29% of 
users having the former on hand compared with 16% for the latter. 
For t he one-pound size the usual purchase was one or two cans. In 
the case of the 7-ounce flat can, most respondents stated they do 
not know how many they purchase at one time, but among those who 
did know the usual practice was to buy one or two cans at a time. 

2. Use of Red and Pink Salmon. Respondents generally were 
aware of the difference between red and pink salmon. Purchases were 
about equally divided between the two types in both the Northeast 
and the West. The North Central Region favored pink salmon by 54% 
to 41%. In the South, pink salmon was favored by 73% of all salmon 
using households. Red salmon use increased and pink salmon use de­
creased as incomes rose. Pink salmon, however, was favored by the 
majority of users up to the $7,000 income group, at which point red 
salmon became the more popular. 

3. Varieties of Salmon. The majority of respondents were 
unabl e to identify the variety of salmon they usually buy. Of those 
who did give some identificat ion, the majority mentioned a brand or 
area name , particularl~r IIAla ska ll

• A significant number of users 
gave IISockeye" as the vari ety used. Other varieties were identified 
by a neglible number of respondents. 

4. Ways of Serving Salmon. The most popular way of serving 
s almon was in cakes, croquettes, salmon balls or loaves, vIi th nearly 
half of all users giving such use as their most f requent way of serv­
ing it. Re~ondents who stated they use it most frequently in salads 
numbered 17;0 of those serving. Other ways mentioned by a significant 
number of r espondents were casseroles, and direct from the can. Salmon 
s alads were popular in the big cities but used much less frequently 
in non-metropolitan areas where patties and similar uses were more 
prevalent. 
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Canned Sardines - Principal Findings 

1. Frequency of Use. A,lthough half the households 
of the country used canned sardines only 13% served them as 
often as once a week. There was little variation in these per­
centages by region, income or type of area. The percentage of 
non-whites serving sardines once a week or more was more than 
double the percentage for white households. 

2. Purchase and Stocks of Sardines. Only about half 
the users had sardines on hand at the time of the interview. 
Most of these had one or two cans. Percent of households stock­
ing sardines increased consistently with income. 

Nevertheless, the majority of users said they usually 
purchased tm-ee or more cans at a time. This seems to show that 
purchases were made in quantities in excess of immediate require­
ments and kept on hand for a time. 

3. Domestic Versus Imported. Of all users, 26% did 
not know whether they used domestic or imported sardines, but 43% 
said they used cbmestic and 31% imported. In the Northeast the 
preference for imported was higher than in other regions and the 
"don It know" percentage was only 18%. The South showed the 
highest use of domestic sardines. I mported sardines were more 
popular in metropolitan areas and among higher income consmners. 

4. Factors Influencing Choice of Sardines Purchased. 
Among the influential factors affect ing the purchase of sardines, 
the product in which they are packed was the most important. 
Price was second in Lmportance, except in the South, where it was 
the most frequently mentioned reason for making a choice. Other 
important reasons were habit, taste, pref erence f or imported type, 
and small size can. 

5. Type of. Sauce or Oil. Almost 25% of users of sardines 
packed in oil did not know what type of oil was used in the canned 
sardines they usually bought. Among those who did know, soybean 
oil was the most popular followed closely by olive oil. In the 
Northeast and West, olive oil was the most popular but there was 
a strong preference for soybean oil in the North Central and Southern 
ReV-ons. 
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Such predilection for a particular brand as is 
represented b.Y affirmative responses to the question occurred 
among a higher percentage of tuna users than among users of 
the other three products as shown below: 

Product 

Tuna 
Salmon 
Sardines 
Shrimp 

Percent of Users Serving Product 
in Past 12 Months Who Look For a 

Particular Brand 

58.5 
41.4 
34.9 
36.2 

2. Refion. For tuna and salmon pereentages of respond­
ents who looked or particular brands were higher in the Northeast 
and South than the North Central and Western Regions. 

For sardines, the Northeast was 11% above the national 
average, the South 7% below. In the case of shrimp, the West had 
a 9% greater percentage of households looking for a brand than the 
average, the Northeast being 4% above and the North Central and 
Southern Areas definitely below. 

3. Income and City-Size. Looking or asking for brand 
increased progressively among users of tuna, salmon, and sardines 
as income increased. For all three products , it was also higher 
in cities and towns over 2,,00 than in rural areas. 

The above appears to indicate that promotional efforts 
to establish brand preferences in these products can be successful 
to some extent in spite of their being "natural" rather than manu­
factured products, though the possibilities in this respect m~ be 
more limited than with products where greater differentiation in 
the processing of the merchandise can be achieved. 
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TABULATIONS OF RESPONSES TO QUESTIONNAIRE 

The information obtained in this survey is presented in 
tables given in the following pages of this report. For each 
question asked, eight tables are provided to show the distribu­
tion of replies to the question, one table for each of these 
classifications: 

1. Total United States and by four major regions 
2. By size and type of community 
3. By family income 
4. By size of family 
5. By major religious affiliation of the family 
6. By white or non-white population 
7. By employment status of the household "meal 

p1armer" 
8. By age of the "meal p1armer" 

The weighted base for the percentage distribution in any 
co1mnn of the tables is shown at the foot of the column. This 
weighted base is slightly larger than the number of respondents 
actually answering the particular question because of the weight-
ing for at-home frequency. For the total of all 2,543 respondents 
actually interviewed, the weighted base is 2,770. In effect answers 
are supplied for the "not-at-home" respondents by the method described 
above and referenced in footnote 2. The actual number of respondents 
interviewed and the weighted base for the various tabulations made of 
the total sample are as follows: 

Total North- North 
u. S. east Central South ~ 

Regions - Actually interviewed 
Weighted Base 

2543 
2770 

671 
734 

745 
805 

797 
848 

330 
383 

City Size 

l/Megalo- Metro -­
- po1itan Central 

Total Over 50,000-
U. s. 200,000 500,000 

and Actually interviewed 2543 
Rural Weighted base 2770 

481 
528 

340 
363 

Non- Non- Non­
Sub- Metro Metro Metro 
urban 2,500- Rural Rural 
Metro 50,000 Farm Nn-Farm 

691 
760 

365 268 398 
404 284 431 

1/ A metropolitan area consisting of a county or group of contiguous 
counties containing at least one city of 50,000 or more inhabitants. 
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Total Under $1000- $?OOO- $3000- $4000- $,000- $1000- $10,000 
U. S. $1000 1999 2999 3999 4999 6999 9999 and Over 

Inccme 
Actually interviewed 2,43 161 232 3,1 ,33 ,24 4" 161 loB 
Weighted base 2110 11, 2,3 381 ,80 ,6, 498 190 128 

Total Six or 
u. s. One Two Three Four Five }(ore 

Family Size 
Actually interviewed 2,43 11, 69, ,40 486 306 341 
Weighted base 2770 197 718 594 ,11 322 362 

Total 
u. S. Catholic Protestant Jewish 

Religion 
II 2,43 Actually interviewed 688 In4 14 

Weighted base 1/ 2770 1,3 1860 Y 84 

II Total incl~des other denominations relatively small in number. 
!I Relatively unstable due to the small number of cases. 

Total 
U. S. White Non-White 

Race 
Actually interviewed 2,43 2221 316 
Weighted base 2170 2421 343 

Total 
U. S. Full-Time Part-Time }Jot Employed 

Employment St atus 
Actually interviewed 1/2,43 ,00 191 180, 
Weighted base 1/2770 ,86 218 1913 

1/ Total includes small number who did not report their employment status. 
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M~ ~& 
U. s. 1$-24 25-29 30-34 3$-39 40-44 45-49 50-54 55-$9 60-64 ~ 

Age of Homemaker 
Actually interviewed 2543 176 
Weighted base 2770 191 

260 309 321 309 
282 344 349 338 

276 250 177 182 
304 270 197 192 

The sets of tables for the different questions are 
presented in the order of the questionnaire: tables for the 
first question are given first, and so on. Th~ oroer falls 
into the following scheme according to questionnaire section: 

1. Total use of canned fishery products, 
Sections A and B 

2. Use of canned Tuna, Section C 
3. Use of canned Salmon, Section D 
4. Use of canned Sardines, Sect;!,on E 
5. Use of canned Shrimp, Section F 
6. Reasons for non-use of the four major 

canned fishery products, Section G 
7. Use of Pet Foods Containing Fish, 

Section H 

25 

283 
303 
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uestion la 

All Households 

Form Of Fish Or 
Shellfish Served 

Fresh Fish 

Frozen Fish 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

D.lring The Fast Twelve Months Has Your 

Family Served Fish Or Shellfish '-ihich 

Was Purchased In Any Of The 

Following Forms? 

REG I 

North- North 
Total east Central 

% <I % " 
100.0 100 .0 100.0 

59.9 67.2 1.7.5 

51.2 1.6.6 56.1. 

Frozen Shellfish 26 . ); 23.7 26.6 

Fresh Shellfish 21. .1. 33.8 13.2 

Cured Fish 17 .8 17.8 26.3 

None Served -
Don't Know 16.1 11..3 19.5 

Weighted Base: (2770) (731.) (805) 

o N S 

South West 

% % 

100.0 100.0 

66.5 57.1. 

1.9.1 53.5 

27 .2 29.0 

26.3 26.1 

8.1. 20.6 

11..2 16 .4 

(81.8) (383) 

Note : Some respon:ients purchased and served more than one type of fish or 
shellfish. 

During The Past Twelve Months 

Has Your Family Served Fish Or Shellfish 

'Wch Was Purchased In Any Of The Following Fonns? 

CIT Y S I Z E 
MegBlo- Metro Non-
politan Central Metro 

Over 50,000- Suburban 2,500-
Total 500,000 5°Ofoo 11etro 50~OOO -r ---r % 

All Households 100.0 100.0 100.0 100.0 100.0 

Form Of Fish Or 
Shellfish Served 

Fresh Fish 59.9 67.4 59.0 62.4 49.8 

Frozen Fish 51.2 39.8 55.0 57.1 53.7 

Frozen Shellfish 26.4 23.1 29.8 31.2 28.2 

Fresh Shellfish 24.u 33.7 26.7 31.2 16.8 

Cured Fish 17.8 21.1 17.1 20.5 9.4 

None Served - Don't Know 16.1 17.0 14.0 1.2 .8 20.0 

Weighted Base I (2770) (528) (363) (760) (4d+) 

NoterSome respondents purchased and served more than one type of fish or Shellfish. 

Non- Non-
Metro Metro 
Rural Rural 
Fann Non-Farm 
-r % 

100.0 100.0 

53.8 60.5 

51.8 48.5 

17.6 23.0 

9.2 16.5 

18.0 13.7 

19.7 16.2 

(2 ( 31) 



Section A 

Queetion la 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

During The Past '!'wel va Monthe • 

Has Your Family Served Fish <r Shellf1ah 

Which Was Purchased In ~ Of The Following Forma? 

00'L0YHEtIl' OF !lG{EMAKER 

All Households 

Fonn Of Fish Or 
Shellfish Served 

Fresh Fish 

Frozen Fish 

Frozen Shelll1ah 

Fresh Shellfieh 

Cured F1ab 

None Served - Don't Know 

Weighted Base: 

Full-Time 

100.0 100.0 

59.9 60.8 

51.2 51.1 

26.4 J).2 

21.4 J).2 

17.8 18 .9 

16.1 15.0 

(2770) (587) 

Part-Time Not Employed 

100.0 100.0 

66.4 58.7 

.5:>.2 5105 

23.0 25.5 

26.7 22.4 

18.4 17.3 

15.2 1.6.5 

(217) (19l3) 

Note I Some respondents purchased and served more than one type of f lsh or shellf1ah. 

Percentages for 53 cases representing - Unreported Emplcyment- not sho¥n. 

fur1ng The Past Tvelve MonthB 

Has Your Fam1J.y Served Fish Or Shall1'ish 

Which Was Purchased In kry at The Following Fonna ? 

A G E OF HOMEMA KE R 

6, and 
Total 15-21 ~ ~ l2.:J.2. 1p-44 4~9 ~ 2H2. ~ Over 

% % % % % % % % % % % 

All Households 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Fonn Of Fish or 
Shellfish Served 

Fresh F1an- 59.9 58.6 56.7 58.1 63.6 64.2 60.9 65.2 60.4 51.6 55.8 

Frozen Fish 51.2 51.) 52.5 58.1 56.2 49.7 .5:>.) 56.7 So.8 4).8 )8.6 

Frozen Shellfish 26.4 30.4 )).0 )2.8 28.4 26.9 26.0 31.5 lB.) 20.8 n.9 
Fresh Shellflsh 21.4 18.) 27.) 23.0 31.5 21.2 21.) 26.7 23.9 21.5 14.5 

Cured Fish 17.8 15.2 14.9 22.1 20.1 22.5 14.5 lB.l 1$.7 l4.6 15.8 

None Sel"V'ed _ Don r t Know 16.1 15.7 1).5 11.9 11.1 16.1 1$.8 8.5 20.8 2).1 27.1 

Weighted Base: (2170) (191) (~2) ()L!1 ) (349) ()J8 ) (J)4) (270) (191) (192) (JO) 

Note I Some respondents purchased and served more than cne type of fish or shellfish. 
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Sechon A 

Question lb 

NATIONAL CANNED FISH AIID SHELLFISH STUDY 

Did You Serve Any Type Of Canned Fish Or 

Canned Shellfish Within The Last Twelve Months? 

REG ION S 

North- North 
Total east Central South .vest 

% % % % % 

All Households l/ 100.0 100.0 100.0 100.0 100.0 

Households Which Served 
Any Item Of Canned Fish 
Or Shellfish 91.4 91. 7 90.3 90.4 95.3. 

Households Which Did 
Not Serve Any Items 8.6 8.3 9.7 9.6 1..7 

Weighted Base: ( 2770) (731.) (805) (81.8) (383) 

1I Total base for survey (total households) consists of households having 
the main meal at home once a week or more. 

Did. You Serve kr3 Type or Canned Fish Or 

Canned Shellfish Within The Last Twelve Months? 

CIT Y S I Z E 

MeCalo- Metro Non- Non-
politan Central KetrG Metro 
Over 50,000- Suburban 

~:oo-
Rural 

Total ~r'ooo ~r'ooo lletro 0000 Fara:. 
-r- % r 

All JIouseholde ~/ 100.0 100.0 100.0 100.0 100.0 100.0 

Households Which Served 
Any Item Of Canned Fish 

91.4 92.4 93.1 92.0 89.4 90.8 Or Shellfish 

Households l-lhich Did 
Not Serve Aqy Items 8.6 7.6 6.9 8.0 10.6 9.2 

lfei,hted Base I (2770) (528) (363) (760) (404) (284) 

Non-
Jletro 
Rural 
Non-Farm 

? 
jO 

100.0 

90.0 

10.0 

(431) 

l/Total base for survey (total households) consists of households having the main meal at home once 
- a week or more. ' 
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Section A 

QnutiDn lb 
!UTI I AL C.u ;!J) FISH Al\D S IElJF ISH ST1JDI 

Did Yau Sarve Ar1y Type Of Canned fu t. <k 

Carmed Sh..utuh Within n.e lAat ' Twe1ve Itooth.e? 

"10, 000 lJDder mxx:;: lIjOCC;: ii1c.oc;: 
Total ' 1.000 1999 6999 ~ 

8rul ()y r ,- -r- -,- -,- -r-
A.ll lbus em ldl! !: 100.0 100. 0 1 . 0 l.CG . 0 100. 0 100. 0 100. 0 100. 0 100. 0 

Hou5eno~ds nnicu $er:e1 
J.Jr.I :::te- Of Canned fisn 
Or SheL.!"isr. 

91 .1. 8O.c 87 . 7 91 . 6 91. 2 92 . 9 94 . 6 93 . 2 93 . 0 

Households ~nicn Did 
lot Serve A..'V' ::::.e-08 

8.6 20. 0 12. 3 8 8.8 1.,1 5 , 6.8 7. C 

Weighted Base: (2770) (115) (253) (J81) (580) (565) (496) ( 190) (128) 

i~ yo~ or-'! "-r.y Y'!.~ f ~,. e" - f" C1' 

"::\r:e~ Sr 'l!lsh Wi tr..1r. ,e Lart ....... 1'V~ "c" s? 

S17 
-o"'al Or.e nN'e Four F!1"~ t(ON! 

-r T T -:r- -:r- -:r- -.,-

All House~o1ds ]/ 100.0 If'O.O 100.0 1~ . 0 If¥' .r' n . 0 100.0 

Hous eho1ds 'oollich 
Sen ed iJI:r Ite;:; 
Of Canned Fish Or 
Shelli'iBh 91.L el. 7 €6.e 93 .L 94 .e <:) . 9 9~.L 

Households h~ch 
Did Not Serve 
J.JIy Items e.n H . 1 1; . 2 6 . £- ; .2 . 1 : .6 

~,eighted Base : (277C) (77P) (;9L~ ()22) 

]/ Total base for 5Ilrvey (total households ) ccnsists of ~ouseholds having the ":ain -ea1 a hc-..e Or>ce a week 
or i.ore. 
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c-uon J: NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question lb Did You Serve Any Type Of C8JUled Fish Or 

Canned Shell.tieh Within The Laat Twelve Months? 

RELIDION OF FAMILY 

~ Catholic Protestant. ~ 

% % % % 

All Households Y 100.0 100.0 100.0 100.0 

Households Which Served 
AnY Item Of Canned Fish 

91.4 Or Shellfish 94.7 90.4 91.7 

Households \'1hich Did 
Not Serve Any Itel!\ll 8.6 ~.3 9.6 8.3 

Weighted Base: (2770) (7~3) (lB60) 3/ (84) 

~/ Total bue for surrey (totel holUleholds) cOlllliste of households having the main meal at home once a week or more. 

3/ Relatively unatable due to the small nwnber of cases. 

Note: Percentages for 73 caaes representing "Other Denominations" not ehown. (67 Interviews ) 

All Houaeholds Y 
Households Which Served 
AnY Item Of Canned Fish 
Or Shellfish 

Households Which Did 
Not Serve Arry Itel1l8 

Weighted Base: 

Did You Se1"'le Arr1 Type or Canned Fish Or 

Cmned Shellfish Within The Laat Twelve Months? 

RACE OF HOMEMAKER 

~ ~ Non-whi.te 

% % % 

100.0 100.0 100.0 

91.4 91.8 88.3 

8.6 8.2 1l.7 

(2nO) (2427) (343) 

Y Total baae for survey (total households) cOlllliate of holUleholds having the main meal at home once a week or more. 
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Section A 

Question I b 

All Households ! / 

Households Which Served 
Any Item Of Canned Fish 
Or Shellfish 

Households Which Did 
Not Serve Any Items 

"eighted Base: 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

Did You Serve ~ Type Of Canned FitJ h cr 

Canned ShellfitJh Within The Last Twelve Months1 

EMPLOy}IENT OF H<l1EMAKER 

Total Full - Time Part-lime 

% % % 

100.0 100 .0 100 .0 

91 .4 91 .6 93 .6 

8. 6 8J! 6.4 

(2770) (586) (218) 

~!ot &nE!0Zed 

% 

100.0 

91.1 

8.9 

(191.3) 

Y Total base for I!IUrvey ( total househol~) consists of houeeholds having the main _al at home once a week or more . 

Note: Percentages for 53 oases representing "Unreported &nployment" not shown . 

Did You Serve Arr:r Type Of Canned Fish Or 

Canned Shellfish Within The Last Tvelve Months? 

AGE OF HOMEMAKER 

Total 1,5-24 ~ ~ ~ 40-44 45-49 20-54 5,5-59 
65 and 

60-<>4 Over 

% % % % % % % % % % % 

All Households !/ 100.0 100.0 100 .0 100 .0 100 .0 100 .0 100.0 100.0 100.0 100.0 100 .0 

Households Which SErved 
Any Item Of Canned Fish 

91J! 93.7 91.5 95.6 95.1 94J! 90.5 94.8 90.4 Or <;hellfish 81.8 82.2 

Households 1;]hich Did 
8.6 6.3 8.5 4.4 4.9 Not Serve Any Items 5.6 9.5 5.2 9.6 18. 2 17.8 

Weighted Base: (2770) (191) (282) (44) (49) (338) (JOI~) (270) (197) (192) (~3) 

!/Total base for survey (total households) oons ists of househol de having t he main l!Ilal a t home once a week or more. 



------ .. 
Question Ib 

NATIONAL CANNED FISH AND SfEW'I91 STUDY 

whlc.i. Of These Types Of Canned Fish 

Or Shellfish Did You Serve? 

REG ION S 
North- North 

Total east Central South West -,- -,- -,- .,.- -r 
All Households 100.0 100.0 100.0 100.0 100.0 

Type Of Canned 
Fish Served ------

Tuna 76.1 83.4 71.7 68.9 87.7 

Salmon 68.8 59.7 75.4 73.6 62.1 

Sardines 50.3 45.9 51.1 54.6 47.8 

Shrllnp 24.0 26.6 19.4 15.9 46.5 

Oysters 22.5 14.2 25.3 22.5 32.6 

Crabmeat 16.7 26.4 7.1 12.9 26.9 

Hackerel 10.0 5.0 9.6 17.3 4.2 

Clams 8.2 12.3 2.6 4.0 21.1 

Weighted Basel (2770) (734) ( 805) (848) (383) 

Notel Some respondents gave more than one answer. 

Which Of These Types Of Canned Fish 

Or Shell fish Did You Serve? 

CIT Y S I Z E 

Llegalo- !.ietro ,:on- : on- :"on-
polit~ll ::-"'ntl'al l.k>tro '!~tr~ ).!etro 

Over 50,000 Suburban 2,500 Rur,;} P'.Xal 
'!'ota1 5~.OOO ;20, ~:JO :'fut l 'CI -:~ , rco ~ I\!on~artJ1 

-r- ;t If 

" /0 :, 
" 

All Housoh.,ldD 100.C 100.0 100.0 I fJO.O 100.0 100.0 100.0 

rype Of Canned 
Fish Served 

T-Ir.a 76.1 31.1: JL.rS 82.1 71.8 59." 67.1 

.3alr.1on 68.8 60.11 70.5 62.1 73.0 78.9 79.1 

Sarai..n~$ 50.3 57.8 J,~.9 h? l h6.5 l7.5 49.2 

Shrimp 24.0 26.5 27.5 21.6 19.6 19.1, 18.6 

O;ysters 22.5 1h.2 1').1 1'1.7 28.7 34.5 32.3 

Crabnteat 16.7 21.0 20.7 25.1 10.1 t' ' 
..I . b 6.7 

JUickl'rel 10.0 QS 8.8 5.7 9.7 18.0 16.5 

:''lP_ 8.2 13 • .3 9.1~ 11.3 5.9 l.6 5.8 

i"fai&hted 3'!.se. (2770) ('>28) (363) (760) (404) (284) (431) 

l.t,...t.~. 
~ _ _ .-. .... _A ... _ •• -..... - --- ."'-- --



Section A NATIONAL CANNED FISH AND SHELLFISH S1UDY 

Question 1b Which Of These Types Of "Canned Fish 

Or Shellfish Did You Serve? 

INCOME 
Under $1000- . $2000- $3000- $4000- !!5000- $7000- $10,000 

Total $1000 1F ~ ~ l!222 ~ 9~99 and Over 
--r --r % -r-

All Households 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100 .0 100.0 

Type Of Canned 
Fish Served 

Tuna 76.1 52.6 59.3 70.9 74.5 82 .3 86.1 87 .4 82.0 

Salmon 68 .8 61.1 69 . 5 71.7 67 . 9 69 .0 70.9 70.0 63.3 

Sardines 50.3 44.0 55.7 54.1 47 . 2 '48.8 50.6 52 .1 53 . 9 

Shrimp 24.0 12.6 12.6 22.0 21.6 23 .4 29.3 36.8 41.4 

Oysters 22.5 13.7 25.7 26.5 23.3 21.4 21.9 17.4 28.1 

Crabmeat 16.7 4.5 10.7 15.0 11.9 16.1 21.5 30 .5 35.9 

Mackerel 10.0 17.7 17.0 18.4 10.7 5.1 5.4 5.8 3.1 

Clams 8.2 3.4 6.3 6.6 6.9 8.5 9.2 9.5 21.1 

Weighted Base: (2770) (175) (253) (381) (580) (565) (498) (190) (128) 

Notel Some respondents gave more than one answer. 

Which Of These Types Of Canned Fish 

Or Shellfish Did You Serve? 

NUMBER OF PERSONS IN HOUSEHOLD 
SU or 

Total One Two Three Four Five More -,- -,- -r ---r --r- -r- ,.-
All Households 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Canned 
Fish Served 

Tuna 76.1 62.9 68.9 79.3 85.3 81.4 76.0 

Salmon 68.8 54.3 64.7 67 .5 73.1 71.1 79.8 

Sardines 50.3 37.6 h7.3 52.4 50.1 52 .'2 59.1 

Shrimp 24.0 22.3 24.0 22.9 27.1 22.4 23.5 

Oysters 22.5 20.8 24.7 ' 23.1 18.8 24.2 22.1 

Crabmeat 16.7 15.2 15.7 15.8 21.5 17.7 13.5 

Mackerel 10.0 11.7 7.1 '. . 8.1 6.8 10.6 .,. 22.7 

Clal!lS 8.2 7.6 8.0 -8.9 9.9 9.0 4.4 

Weighted Basel (2770) (197) (778) (594) (517) (322) (362) 

Note I Some respondents gave more than one answer. 



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY 

~.stion 1b Which or These Types or Canned Filh 

Or Shellfish Did You Serve? 

RELIGION OF FAMILY 

All Households ------
Type or CBlID8d 
Fish Served 

Salmon 

Sardin811 

Shr1IIIp 

Oysters 

Crabmeat 

Mackarel. 

C1ame 

Weighted Base: 

100.0 

76.1 

68.8 

50.3 

24.0 

22.5 

16.7 

10.0 

8.2 

(2770) 

!! Relatively unstable due to the small number of cases. 

Note: Some respondents gave more than one answer. 

Catholic 

100.0 

85.3 

65.1 

55.1 

33.5 

17.7 

23.9 

5.4 

1104 

(753) 

Percentages for 73 cases representing "Other Denominations" not shown. 

Which or These Types Of Canned Fish 

Or Shellfish Did You Serve? 

Protestant 

100.0 

72.4 

70.8 

47.9 

21.0 

25.4 

14.0 

12.2 

6.9 

(1860) 

RACE OF HOMEMAKER 

~ ~ Non-White 

% % % 
.All Households 100.0 100.0 100.0 

Type cr Canned 
F1eh aer..d 

Tuna 76.1 78.0 63.3 

Salmon 68.8 67.9 75.2 

Sardines ;0.3 48.0 67.1 

ShrilIIp 24.0 25.0 16.9 

Oysters 22.5 2304 16.0 

Crabmeat 16.7 17.6 10.2 

Mack:ere1 10.0 
, 
7.5 27.7 

ClUll! 8.2 8.9 2.6 

Weighted Base: (2770) (2427) (34) 

Note I 50lIl8 respondents gave more than one answer. 

37 

100.0 

86.9 

73.8 

61.9 

7.1 

1.2 

9.5 

4.8 

4.8 

y(84) 



Section A NATIONAL CANNED FISH AND SHELLFISH S'lUDY 

Question Ib Which Cl' These Types Cl' Cannecf Fish 

Or Shellfish Did You Serve? 

I!MPLOYMENT OF HOMEMAKER 

All Households 

Type ct Canned 
Fish Served 

Tuna 

Salmon 

Shrimp 

Oystsrs 

Crabmeat 

Hackerel 

Clams 

Weighted Base : 

Note I SollIe respondents gave more than one 1LIl81f8l'. 

100.0 

76.1 

6'3.8 

$0.3 

24.0 

22.5 

lh.7 

10.0 

8.2 

(2770) 

Part-Time 

100.0 100.0 

80.2 76.6 

70.3 76.6 

49.1 64.7 

~.6 26.1 

21.2 24.8 

20.6 14.7 

7.5 15.1 

9.6 6.0 

(~6) (218) 

Percentages f or 53 oases representing -Unreported Employment" not show. 

Which Of These Types or Canned Fiah 

Or Shellfish Did You Serve? 

AGE OF HOMEMAKER 

~ 15-24 25-29 ~ 35-39 40-44 45-49 50-54 

% % % % % % % % 

All Households 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of canned 
Fish Served 

Tuna 76.1 78.5 78.4 84.6 83.4 79.9 75.3 76.7 

Salmon 6'3.8 65.4 63.1 6'3.6 72.2 73.7 69.1 76.3 

Sardines 50.3 38.7 41.1 50.6 57.3 52.7 53.0 58.5 

ShriJDp 24.0 17.8 25.5 32.3 22.9 23.7 20.7 3l.1 

Oysters 22.5 18.8 18.8 25.9 19.2 20.1 23.7 27.0 

Crabmeat 16.7 6.3 16.3 21.2 18.1 18.3 16.1 25.2 

Maokerel 10.0 12.0 10.6 11.9 8.9 10.9 6.6 10.4 

Clams 8.2 3.7 7.8 11.3 8.6 5.6 8.6 11.1 

Weighted Base: (2770) (191) (~2) (344) (349) (338) (~4) (270) 

Note I Some respondents gave more t han one answer. 

Not &!played 

% 

100.0 

74.9 

67.6 

49.0 

23.4 

22.4 

15.6 

10.1 

7.9 

(1913) 

22::22. 
65 and 

60-64 ~ 

% % % 

100.0 100.0 100.0 

74.6 62.5 60.4 

70.6 63.0 63.0 

51.8 47.9 45.9 

21.3 20.8 19.1 

26.4 22.9 23.1 

14.7 14.6 10.9 

9.1 9.4 10.2 

6.6 7.8 8.3 

(197) (192) (303) 



Section A NATIONAL OANNED FISH AND SHELLFISH sruny 

Question Ie Which Of These Types Of Canned Fish 

Or Shellfish Did You Serve Most 

Ftequently? 

REGIONS 
North- North 

Total east Central South West 
-r -y;- -r- -r -r 

Households Having Served 
Canned Fish Or Shellfish 
(Of One Or More Of The 
Specified Types) With-
in Last Twelve Months 100.0 100.0 100.0 100.0 100.0 

Type Of Canned Fish Served 
Most Freg,uentll 

Tuna 53.1 67.9 47.5 35.7 73.4 

Salmon 21.4 15.1 28.3 25.6 10.4 

Sardines 5.4 3.6 5.5 8.7 1.9 

Oysters 2.2 1.6 3.3 2.2 1.4 

Mackerel 1.5 1.7 3.3 

Shr:!Jnp 1.5 1.2 1.4 0.9 3.6 

Crabmeat 0.9 1.2 0.1 1.0 1.6 

ClamS 0.2 0.3 0.1 0.3 

Don't Know 13..8 9.1 12.1 22.6 7.4 

Weighted Basel (2532) (673) (727) (767) (365) 

Wbich or These Types or Canned Fish 

Or She11!ieh Did Yan Serve Most Frequen~? 

Q I I X ~ I ~ iii 
Jrlege.lo- l!etro Non- Non-· Non-
politan Central Metro Metro Metro 

Over 50,000- Suburban 2,500- Rural Rural 
Total 500,000 500,000 Metro 50,000 Farm Non-Farm --r- % % % % -%- % 

Householde Having Served Canned 
Fish Or Shellfish (Of One Or 
More Of The Specified Types ) 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
Within Last Twelve Months 

Type Of Canned Fish Served 
Most Freguently 

Tuna 53.1 57.0 63.0 65.7 45.7 32.6 37.4 

sAlmon 2l.4 17.8 18.9 12.6 26.0 34.0 31.2. 

Sardinee 5.4 8.2 3.8 3.3 5.0 6.2 7.2 

Oyetera 2.2 1.0 0.9 1.1 3.9 5.4 3.3 

llackerel 1.5 1.0 0.3 O.h 1.0 4.3 3.3 

Shri..., 1.5 1.7 1.2 2.6 0.6 1.2 0.8 

Crabneat 0.9 1.2 1.5 1.1 0.4 0.8 

Clams 0.2 0.2 0.3 0.2 0.3 

Don't KnQlf 13.8 ll.9 10.1 13.0 17.5 15.9 16.0 

lfe~htecl BMU (2532) (488) (338) (&79) (361) (258) (388 ) 

AO 



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 10 Which Of These Types Of Canned Fish 

Or Shellfish Did You Serve Most Frequently? 

INCOME 
Under ~1000- $2000- $3000- $4000- $5000- $7000- $10 ,000 

Total $1% ~ ~ ~ !±2p ~ 22p and Over 
-r /0 

-,--
Households Having Served Canned 
Fish Or Shellfish (Of One Or 
More Of The Specified Types) 
Within Last TWelve Months 100 .0 100.0 100 .0 100.0 100 .0 100 .0 100 .0 100.0 100 .0 

Type Of Canned Fish Served 
Most Fre~ent!,y 

Tuna 53 . 1 37.9 31.5 43.0 52 . 6 58 .1 62 .8 63 . 3 67 .2 

Salmon 21.4 28 . 6 35.1 23 . 2 23.6 17 . 9 17 . 6 13 . 6 14.3 

Sardines 5.4 12.1 13.5 8.0 4.2 3.4 3.4 2.8 1.7 

Oysters 2.2 2.1 2.7 4 .0 3.0 1.5 1.3 1.1 1.7 

Mackerel 1.5 4.3 2.7 4.0 1.5 0 .4 0 . 2 

Shrimp 1.5 0.7 0.5 2.0 1.1 1.5 1.7 2.8 1.7 

Crabmeat 0.9 0 .9 0.3 1.1 0 .8 1.3 1.7 0 .8 

Clams 0 .2 0 .7 0.2 0.2 0.2 

Don't Know 13.8 13.6 13.1 15.5 12.7 16 . 2 11.5 14.7 12 .6 

Weighted Base: (2532) (140) (222) (349) (529) (525) (471) (177) (119) 

Which Of These Types Of canned FiBh 

Or Shellfish Did You Serve Most Frequently1 

N1.MBER OF PER.9:lNS IN HOUSEHOID 
Six or 

Total One Two Three Four Five More -r -r -,- -r -r -r ~ 
Households Having Served Canned 
Fish Or Shellfish (Of One Or 
More Of The Specified Types) Wi th-
in Last Twelve Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Canned Fish Served 
Most Frequently 

Tuna. 53 .1 47 .8 49.0 55.9 59.0 54.6 49.3 

Sa1Jnon 21 .4 19.9 23 .4 20 .5 18.0 21.2 24.6 

Sa:rdines 5.4 10 .6 5.8 4.0 3.9 4.6 7.1 

Oysters 2.2 3 .1 3.0 2.5 2.0 1.0 1.1 

Mackerel 1.5 3.J. 0.9 0.9 0.8 2.0 3.2 

ShriJnp 1.5 0.6 3.0 0.5 1-4 1.1 0.6 

Crabneat 0.9 0.6 1.3 0.9 0.8 0.7 0.6 

Clams 0.2 0.3 0.2 0.2 

DonttKnaw 13 .8 13.1 13.3 14.6 13.9 14.2 12.9 

Weighted Base: (2532) (161) (615) (555) (490) (02) (49) 
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY 

~est1on 10 Whioh Of '!bese 'l~es or Canned Fish 

Or Shellfish Did You Serve Most Frequently? 

RELIGION OF FAMILY 

~ Catholio Protestant ~ 
Households Having Served Canned" Fish % % % % 
Or Shellfish (or One Or More or The 
~ec11'ied. Tzp!s~ Within Last Twelve Months 100.0 100.0 100.0 100.0 

Type Of Canned Fish Served 
Most Frequentll 

Tuna 53.1 6502 47.6 55.6 

Sa.l.JIon 21..4 15.6 24.0 26.6 

Sardines 5.4 4.6 5.6 1.3 

Oysters 2.2 1.0 3.0 

Mackerel 1.5 0.4 1.9 

Shrimp 1.5 1.4 1.6 

Crabmeat 0.9 1.4 0.6 

Cl.aIIIII 0.2 0.3 0.1 

DOn't Know 13.6 9.9 15.4 14.3 

Weighted Base: (2532) (713) (1661) !I(m 

!I Relatively unstable due to the small number of cases. 

Note: Percentages for 61 cases representing "Other DellOlllinatione" not shown. 

Which (l' These Types cJ: Canned Fish 

Or Shellfish D!.d You Serve Most Frequently? 

RACE OF HCMEMAKER 

Households Having Sened. Canned. Fish 
()- Shellfish (Of One Or More or The 
Specified. !YPes) Within Last Twelve Months 

Type Of Canned Fish Served 
Most Frequently 

Tuna 

Salmon 

Oystel'B 

Mackerel. 

Shrimp 

Crabmeat 

Cl.81118 

Don't Know 

Weighted Base: 

100.0 

5301 

21..4 

5.4 

2.2 

1.5 

1.5 

0.9 

0.2 

13.6 

(2532) 

Non-White 

100.0 100.0 

56.7 26.7 

aJ.3 29.7 

4.1 15.2 

2.5 0.7 

1.1 4.0 

1.5 1.3 

0.9 1.0 

0.1 0.3 

12.8 21.1 

(2229) (303) 



Section A NATIONAL CANNill FISH AND SHELLFISH S or 

Question 10 Whioh Cl These Types canned Fish 

Or Sh.ll.fillh Did You SeIVe Host FrequllJ'ltl.y? 

Total M l -T1Jns Part-Til'le ot Empl~ed 

Households Having Served Canned Fish % % % 1: 
Or Shallfish (Of One Or Nore Of The 
S~oified Types) Within Last Twelv e Months 100.0 100 .0 1 .0 100 .0 

Type Of Canned Fish Served 
Most Frequently 

Tuna 53.1 5) .) 47.0 SL.o 

SallOOn 21.4 21.2 25.0 21.0 

Sardines 5.L 5.4 7.3 5.3 

Oys ters 2.2 2. 2 1.5 2.3 

Mackerel 1 .5 0.8 2.5 1.S 

Shrimp 1.5 1.1 2.5 1.4 

Crabmeat 0.9 1.3 ,j 

Cla.me O. ? 0.2 

Don't Know 13 .8 11 .5 • 2 13 • 

We1l'hted Base: ( 2532) (,537) (20 ) (17U2) 

Note: Percentages for L9 cases representing " ~nreported Emrloymen t" not shawn . 

\oIh1oh Of The s e Types r:L Canned FlII h 

or SheJ.l.!1sh ll1d You Serve Ken Frequerrt.l:7? 

A 0 E or H O MEMA.KER 
6, and 

Total 15-24 25-29 ~ ~ Lo-..4h ~ 22::2l± ~ 6o~ Over 
Households Having Served Canned 
Fish or Shallfieh (Of One Or More % % % % % % % ~ % % % 
at the Specified Types) Wi thin 
Laat Tuelve Months 100.0 100.0 100.0 100.0 100.0 100.0 1 .0 100.0 100.0 1 .0 100.0 

Type Of ~anned Fish Served 
Host Frequently 

TUna 53.1 60.3 58.9 55.0 59.6 55.2 52.4 48 .8 49.4 45.9 40.2 

Salmon 21.4 20.6 20.2 20.1 17.5 18.8 20.4 23 .8 28.1 20.4 21.3 

Sardines 5.4 3.4 5.0 4.9 5.1 3.8 4.7 5.9 6.7 10.2 7.2 

Oysters 2.2 0.6 1.2 1.8 1.2 1.6 4.7 2.7 1.7 ).2 4.0 

Mackerel 1.5 2.2 1.2 1.2 1.5 1.2 2.2 0.4 1.1 1.9 1.6 

Shrimp 1.5 0.6 1.9 0.6 1.5 1.9 2.2 2.3 0.6 0.6 2.0 

Crabmeat 0.9 0.8 0.6 0.6 0.9 1.1 2.0 0.6 1.3 1.2 

Clams 0.2 0.6 0.3 0,4 0.4 

Don't KIlQII 13.8 1l.7 10.8 15.2 13.0 16.3 12.3 13.7 11.2 16.5 16.1 

Weight ed Base : (2532) (1'79) (258) (329) (3.32) (319) (215) (256) (178) (157) (2l8) 
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section A NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question lc Which Of These Types Of Canned Fish Or Shellfish 

Did You Serve Second Most Frequently? 

REGIONS 
North- North 

Total eaet Central South West 
y -1L ~ y .1L 

Households Having % % % % % 
Served Canned Fish 
Or Shellfish With-
in Last 12 Months 51 100.0 100.0 100.0 100.0 100.0 

Type Of Canned Fish 
Served Second Most 
Fre~ently 

Salron 28.B 30.2 30.3 25'.3 30.4 

Sardines 13.0 13.4 13.2 12.9 U.B 

Tuna 12.B 11.9 14.4 15'.3 6.3 

Shrimp 5'.6 6.B 3.7 1.3 15'.9 

Crabmeat 3.2 5'.B 0.7 2.7 4.7 

Oysters 3.2 1.B 4.3 2.9 4.7 

Mackerel 1.2 0.1 1.2 2.6 

Clams 1.2 2.2 0.1 3.B 

Don't Know 15'.4 9.B 15'.3 23.7 B.B 

Weighted Base: (25'32) (673) (727) (767) (365') 

y Percentages for all areas add up to less than 100.0% because some 
respondents did not have a second choice. 

3/ Of types specified in Question lb. 

Which CIt Theil. Types Of Ca.nned Fiah (l" Sbellr1ah 

Did You Serv. Second Most Frequen~' 

CIT Y S I Z B 
Jl8gaIo- Il8tro Non- Non- Ron-
pol1tan Central lIetro Metro Metro 

Over 50,000- Suburban 2,500- Rural llural 
Total 500,000 500,000 Metro ~O.OOO Farm llon-ll'l.I'Il 

y y ~/ Y Y Y Y 
HDu8eholde BaTiDg SC'Ttld Canned -%- % % % -%- -%- % Fiah or Sbelltiah 
WithiB Laet 12 JIontlw ;; 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Canned Fish 
Served Second Most 
Erequently 

SalIIon 28.8 23.6 35.8 27.0 28.8 28.3 32.5 

Sardines 13.0 16.8 U.2 13.9 10.2 12.4 10.8 

Tuna 12.8 13.3 13.3 9.0 13.9 15.1 1.6.2 

Sm-iap 5.6 7.8 4.1 6.3 4.2 5.0 7.5 

Crabmeat 3.2 4.5 5.0 5.2 1.1 0.4 0.5 

Orster8 3.2 1.4 3.6 2.7 5.0 5.4 3.1 

JIaokarel 1.2 0.6 0.9 1.1 1.9 1.6 1.3 
m.. 1.2 1.6 1.2 2.0 0.3 0.8 
Don't Know 15.4 12.9 U.5 15.6 18.8 16.7 17.8 

.. sighted. Baa. r (2532) (486) (3,)8 ) (699) (361) (258) (388) 

Y Percentages for all areas add up to less than 100.0% because some respondents did not have a 
second choice. 

3/ Of types specified in Question lb. 



Section A NATIONAL CANNED FISH AND SHELLFISH SnmY 

Question lc Which Of These Types Of Canned fi$" Or Shellfish 

Di d You Serve Second roost Frequently? 

I N COME 
Under $1000- $2000- smo- $4000- 5000- $7000 - $10 ,000 

Total $1000 1999 2999 3999 L999 6999 9999 and ()ver 
y !/ Y Y Y Y Y !/ Y 

Households Having Served Canned 
% % 't % 't % % % <# 

Fi sh Or Shellfish 
Wi thin Las t 12 Months 2/ 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 

Type Of Canned Fish 
Served Second Mos t 
Fre~entlJ: 

Salmon 2B .B 29 · 3 20 . 3 27.5 )0 . 6 2Q .0 32 . 1 29 .L 2L . 1; 

Sardines 13.0 17 . 9 16. 2 12.6 13 .0 l1.h 12 . 3 11.3 13 .L 

Tuna 12 .B 7. 9 IB . 9 lL .O 12 .5 12 .B 13 . 2 11.3 6 . 7 

Shrimp 5 .6 1.L 2.3 3 .h 5 . 1 5 ·5 5 . 1 13 .0 16.0 

Crabmeat 3. 2 2.7 2.6 2.5 L.O L. 7 5 . 1 1.7 

Oysters 3. 2 1.L L.5 2. 9 L.5 2. 3 3 . 6 1.7 3 . 

Macker el 1.2 5.0 1.8 :! . 9 0 . 8 o .L 0 . 2 0 .6 0 .8 

Clams 1.2 0 . 9 1.7 0 . 8 0 . 6 1.7 1.7 3. L 

Don't Know 15 .L 14.3 lL . 9 16 . 9 1 .0 IB . l 12 .5 16.L 18 .5 

Weighted Base: (2532) (140) (222) (JL9) (529) (525) (471) (177\ ( , I'" 
j Perccnte t=--s for c .... _ e.....:·eas adrt un 1.0 less than 100.)~ because so~ rcospon:ients d11 not have '" 

second choice. 

3/ Of types specified in Question lb. 

Which Of These Types Of Canned Fish Or Shellfish 
Did You Serve Second l~ost Frequently? 

NUl-IBER OF PERSC. r.; HOUSEHOUl 

Six or 
Total One Two Three Four Five More 

!/ 1/ 1/ 1/ 1 1 1/ 
Households Having Served -r -T ~ -=r -=r -=r --r-Canned Fish Or Shellfish 
'''ithin Last 12 
Months 3/ 100.0 100.0 100.0 100.0 100 .0 100 .0 100 .0 

Type Of Canned 
Fish Served Second 
Most Frequently 

Salmon 2B.8 26 .1 25.0 27 .6 34 .1 27 . 5 32 . 7 

Sardines 13 .0 6.8 15.0 13 . 5 12 . 7 11 .6 12 .6 

Tuna 12 .8 9 . 3 12.6 12.6 13.9 1 .6 12 .3 

Shrimp 5.6 3.1 6 .1 5.0 5 . 9 6 . 3 5.L 

Crabmeat 3 . 2 3.1 3 .L 3 . h 3.9 3 . 3 1.7 

Oysters 3 .2 3 . 7 4.4 3 .1 1.8 3 .3 2. 9 

Mackerel 1.2 2 . 5 1.0 0 . 2 0 .6 1.0 3 .4 

Clams 1.2 1.9 1.5 1.3 1.0 1.3 0 . 3 

Don't Know 15.L 1L . 9 14 .1 16 . 6 15 .3 17 . 5 14 . 9 

Weighted Base: (2532) (161) (675) (555) (490) (02) (3L9) 

1/ PercentaRes for all 
- second c oice . areas add up to less than 100 .0% because -~me r espondents did not have a 

3.1 Of types specified in Question l b. 



Section A NATIONAL CANNED FISH AND SIDLLFISH S'lUDY 

Question lc Which cL These Types or Canned Fish ()' Shellfish 

Did You· SeI"l'e Second Most Frequently? 

~IGION OF HOImfAKER 

Total Catholic Protestant Jewish 
1/ 1/ 1/ 1/ 

Households Having Served - %- % ~ -r-
Canned Fish Or Shellfish 
Within Last 12 Months 2L 100.0 100.0 100.0 100.0 

Type Of Canned Fish Served 
Second Most Frequently 

Salmon 26.8 30.0 28.3 31.2 

Sardines 13.0 14.3 12.0 22.1 

Tuna 12.8 12.2 13.0 18.2 

Shrll1ql 5.6 8.6 4.5 1.3 

Crabmeat 3.2 6.2 2.1 

Oysters 3.2 1.4 4.2 

Mackerel 1.2 0.7 1.4 

ClIUIIII 1.2 0.8 1.2 3.9 

Doni t Know 15.4 1l.1 17.3 15.6 

Weighted Base: (2532) (n3) (1681) 2/ (77) 

1/ -Percentages for all areas add up to l ess than 100 . 0% because some r espondents did not have a 
- second choice. 
2/ Of types specified in 0uestion l b. 
1/ Relatively uns table due t o t he small number of cases . 

Note : Per cent ages for 61 cases r epr esentine "other Denominations" not sho~m . 

Which c:r These 1YPes or Canned Fish Or Shellfish 

Did You Serve Second Most Frequently? 

RACE OF HOMmWCER 

Househol de Having Served 
Canned Fish or Shellfiltl 
Within Last 12 Months 1/ 

Total 
y 

- %-

White 
y 

- %-

Non-White 
1/ 

Type Of Canned Fish Served 
Second Most Frequently 

Salmon 

Sardines 

Shrimp 

Crabmeat 

oYsters 

Mackerel 

Donlt Know 

Weighted Base: 

100.0 

28.8 

13.0 

12.8 

5.6 

3.2 

3.2 

1.2 

1.2 

15.4 

(2532) 

% 
100.0 100.0 

29.2 25.4 

1204 17.2 

12.3 16.5 

6.2 0.7 

3.6 0.3 

3.5 1.0 

0.9 3.3 

1.3 

14.5 22.4 

(2229) (303) 

~/ Percentages for all areas add up to less than 100 .0% because some respondents did not 
have a second choice. 

~/ Of types specified in Question lb, 



Section A 

Queetion 1" 

NATIONAL CANNED FISH AND SHELLFISH SWOY 

Which Of These Types Of Canned Fish O'r Shelll'ish 

Did You Serve Second Most Frequently? 

~PLOYMKNT OF OOJ.IDW<:ER 

Total Full-Time Pert-Time Not EMployed 

Households Having Served 
Canned Fish or Shellfish 
Within Last 12 Months 2/ 

Type Of Canned Fish Served 
Second Most Frequently 

Salmon 

Sardines 

Tuna 

Shrimp 

Crabmeat 

Oyste.rs 

Mackerel 

Clams 

Don't Know 

Weighted Base: 

~/ 
----;r-

to 

100.0 

28.8 

13.0 

12.8 

5.6 

3.2 

3.2 

1.2 

1.2 

15.4 

( 2532) 

!I !I 
it if 

100 .0 100.0 

28 .1 25. 5 

12.1 16.7 

14.2 13.7 

5.8 4.9 

5.6 3.9 

2.8 2.0 

0.2 2.9 

1.7 0.5 

15.1 17.6 

(537) (:co4) 

~/ 

2/ 
Note: 

Percentages for all areas add up to less 
second choice , 

than lOO.~X because so e respond~~ts di~ ~? 

Of types specified in 0uestion lb . 
Percentages for 49 cases representing "Unreport j "rlrlo -c til not :l, o\;n . 

Whioh ar These Types Of Canned Fish Or Shellfish 

Did You SeNe Second Most Frequently? 

~j 
% 

1.00 .0 

29 .6 

12.8 

12.3 

5.7 

2. 5 

3.4 

1.3 

1.1 

15.0 

(1742) 

have a 

AGE OF HOMEMAKER 

Total 15-24 25-29 »-34 35-39 40~ 45-l19 SO-54 55-59 
y ?:./ 1 1 ?:.' ?:.' 1 1 1 

-Households Having Served -r ----r- ----r- ---r- -r -r -r ---:r -----".--

Canned. Fish or Shellfish 
Within Last 12 }Iantha 2L 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

TYPe Of Canned. Fish SeNed 
Second Most Frequently 

Salmon 28.8 29.1 26.7 25.8 33.7 ».1 Jl.3 28.9 28.7 

Sardines 13.0 12.8 8.5 10.6 13.6 l4.4 12.4 15.2 18.0 

Tuna 12.8 7.8 14.0 12.5 12.3 12.2 12.7 1205 15.7 

Shrimp 5.6 8.9 5.8 9.1 3.9 5.0 4.0 5.9 2.2 

Crabmeat 3.2 1.7 5.8 2.4 4.8 2.5 3.3 4.3 3.4 

Oysters 3.2 4.5 3.9 5.2 1.8 1.3 3.6 1.6 5.1 

Haclcerel 1.2 1.1 1.2 1.2 0.9 0.9 0.4 2.3 1.7 

Clams 1.2 0.6 1.6 0.3 2.1 0.9 0.7 2.3 0.6 

Don't Know 15.4 li.7 12.0 17.9 14.5 17.9 14.9 15.6 12.4 

Weighted Base: (2532) (179) (258) (329 ) (332) (319) (275) (256) (178 ) 

~/ Percentages for aLl areas acir. up to ~ess than lOu . O~ because some r espondents dij not have a 
second choice . 

?/ Of ~es specified in Question lb . 

46 

65 and 
6o~ Onr 

1 1 
--r ----r-
100.0 100.0 

27.4 22.1 

l4.0 12.0 

12.7 15.7 

5.1 5.2 

1.9 1.2 

3.2 3.6 

1.3 1.2 

0.6 1.6 

17.2 18.1 

(157) (249) 
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Seotion A 

Question 10 NATIONAL CANNED FISH AND SIm.IFISH STUDY 

Whioh Of Theee 'I)pes Of Canned Fish cr 

Shellfish Did You Serve Third Yoat Frequently? 

INCOIiE 
UDder :uoo~ $2000= $3000: $ 40@0 $ 5000: $ 70@0 $10,000 

Total $1000 1999 2999 3999 4999 6999 9999 and Over 
lbueeholds Having Served 1/ + 1/ 1/ 1/ 1/ 1/ 1/ 1~ Canned Fish Or ShelU1sh -r -r ~ ---r ---r -r ----r 
Within Last 12 Yonths 2/ 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Canned Fish 
Served Third Moet Fre!Eently 

Sardines 17. 2 ll.4 16.7 16.6 18.5 19.2 17.8 15.8 10.9 

Sallnon 8.2 5.0 8.6 7.5 6.8 8.0 9.3 l2.4 902 

Shrimp 6.5 5.7 3.6 6.) 5.7 5.1 9.1 8.5 10.9 

Oysters 5. 0 2.9 7.2 5.4 5.5 4.6 4.0 5.1 5.9 

Crabmeat 4.4 1.4 2.) ).7 ).8 4.0 4.7 7.9 12.6 

Tuna ).9 6.4 6.8 6.0 4.2 2.5 ).0 2.8 0.8 

Maokerel 1.7 ) . 6 4.1 ).2 1.1 I.) O.B 

Clama 1.4 104 0.) 1.1 2.7 1.9 1.7 

Don't Know 12.5 12.9 ll. 7 12.) 10.0 13.5 12.1 15.8 16.8 

Weighted Baael (25)2 ) (140) (222) () 49 ) (529) (525 ) (4n) (In) (119 ) 

Y Percentages add to less than 100.0% beoause some respondents did not have a third choice . 

?./ Of types specified in Question lb. 

Which Of These Types Of Canned Fish Or 

Shellfish Did You Serve Third Most Frequently? 

NUMBER OF PERS ONS IN HOUSEHOLD 

Six or 
Total <kle Two Three Four Five More 

1/ 1/ 1/ 1/ 1/ Y 1/ 

Households Having Served '"% '"% ~ -r- -=r - ,;- -=r-
Canned Fish Or Shellfish 
\vithin Last 12 Months 2/ !/ 100 .0 100 .0 100 .0 100 . 0 100 . 0 100. 0 100 . 0 

Type Of Canned Fish 
Served Third Most 
Frequently 

Sardines 17 . 2 10 .6 15.1 17 . 5 19 . 6 17 . 9 19 . 8 

Salmon 8 . 2 5.0 10.2 7.0 6 . 9 6 . 9 10 . 3 

Shrin:p 6 . 5 9.9 6 .1 6 .1 7. 3 6 . 0 6 . 0 

Oysters 5.0 2.5 5.0 5 . 2 4. 5 6 . 0 5 . 7 

Crabmeat 4. 4 2.5 4 .3 3 .2 6 . 7 5. 0 3 . 7 

Tuna 3 . 9 6 . 2 5. 0 4 . 0 2.4 3 . 3 3 . 4 

Mackerel 1.7 0 .6 0 . 9 0. 9 1.6 2.3 4 . 3 

Clams 1.4 0 .6 0 . 9 2. 0 2.2 1.3 0 . 6 

Dontt Know 12.5 11 . 8 11.2 13 . 7 11 . 2 14 . 9 12 . 9 

I-!eighted Base: (2532) (161) (675) (555) (490) (302) (349) 

1/ Percentages add to less than 100.0'; because some respondents di d not have a third choice . 
y Of types specified in Ques tion lb . 
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Section A 

Question lc 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

Which C1: These Types Of Canned Fish Or 

Shellfish Did You Serve Third Most Frequently? 

RELIGION OF FAMILY 

Households Having Served 
Canned Fish tz. Shellfish 
Wi thin Last 12 Months 2/ 

Type Of Canned Fish Served 
Third Most Frequently 

Sardines 

Salmon 

Shrimp 

Oysters 

Crabmeat 

Tuna 

Mackerel 

C11U118 

Donlt Know 

Weighted Base: 

Total 
~/ 
-r-

100.0 

17.2 

8.2 

6.5 

5.0 

4.4 

3.9 

1.7 

1.4 

12.5 

(2532) 

Catholic Protestant 
y Y -,- % 

100.0 100.0 

19.2 16.1 

10.4 7.3 

9.1 5.8 

4.3 5.4 

5.9 3.9 

2.7 4.3 

1.1 2.0 

2.2 1.1 

8.7 14.2 

(713) (1681) 

Jewish 
~/ 

-r-
100.0 

27.3 

5.2 

1/ 
'21 
}I 

Percentaees add to less than 100 . 0% because some r espondents did not have a third choice. 
Of types specified in (uestion lb . 
Relatively nnstable due to the small number of cases . 

Note: Perc en tabes for 61 cases reoresenting "Other Denominations" not shown. 

Which rt These Types Of Canned Fish Or 

Shellfish Did You Serve Third Most Frequently? 

RACE OF HOMEMAKER 

Households Having Served 
Canned Fish Or Shellfish 
Within Last 12 Months 2/ 

Type Of Canned Fish Served 
Third Most Frequently 

Sardines 

Salmon 

Shrimp 

Oysters 

Crabmeat 

Tuna 

Mackerel 

Clams 

Doni t Know 

Wei ghted Base : 

Total 
~/ 

-r 
100.0 

17.2 

8.2 

6.5 

5.0 

4.4 

3.9 

1.7 

1.4 

12.5 

(2532) 

Non-Whtte 
~/ 
% 

100.0 

17.0 18.5 

8.3 6.9 

7.0 3.0 

5.2 3.3 

4.7 2.6 

3.3 8.9 

1.3 4.6 

1.6 

u.4 20.0 

(2229) (303) 

~/ per centages add to less than 100 . 0% because some respondents did not have a third choice . 

3/ Of types specified in Question lb . 
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question Jc Which Of These Types Of Canned Fieh Or 

Shellfish D:i.d You Serve Third llost FrequentJ.y? 

EMPLOYMENT OF HOMEMAKER 

Total Full_Time Part-Time Not Employed 

1/ 1/ 1/ 
Households Having Served ----=r r ----r-
Canned Fieh cr Shellfish 

100.0 Wi thin Last 12 Nonths 2/ 100.0 100.0 

Type Of Canned Fi sh Served 
Third Most Frequentl y 

Sardines 17.2 15.3 20.1 

Salmon 8.2 10.6 9.8 

Shrimp 6.5 6.3 6.4 

Oysters 5.0 5.0 5.9 

Crabmeat 4.4 5.0 1.0 

Tuna 3.9 4.5 6.4 

Mackerel 1.7 1.5 1.5 

Clams 1.4 2.0 0.5 

Don't Know l2.5 13.6 12.3 

'" ei;>;hted Base : (2532) (537) (204) 

1 / PE'rcenta.~es add to less t;1an 1 '1(\ . '1'" because so~e respo'lde'lts di'i not have a tni r d choice. 
"21 0.:' types snecified in ues .i0'1 :t: . 

"rote : Percenta?es for 4 q cases repres~ntin'" ,. nr€lnJrtei ~rlo "!Tlent" not shoiOn . 

Which Of .hese Types Of Canned Fieh or 

Shellfish Did You Serve Third Most Frequently? 

AGE OF H.OMEMAKER 

1/ 
r 

100.0 

17.6 

7.3 

6.7 

4.9 

4.8 

3.4 

1.8 

1.3 

li.7 

(1742) 

Total. 15-24 25-29 3)-34 35-39 40-44 45-49 50-54 55-59 
65 and 

60-64 Over 

~, ~. ~, 1 1. 1 1 1 ~/ 1 ~/ 1 
Households Having Served -r -r -r -r -r -r --r- -r -r -r --r-Carmed Fish or Shellfish 
Within Last 12 Months 2t 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Canned Fish Served 
Thir d Most Fr equen t ly 

Sardines 17.2 15.6 14.0 14.9 20.2 17.9 20.0 15.6 20.2 15.9 16.9 

Sa.lmon 8.2 6.7 7.4 7.6 8.1 8.8 8.7 9.4 9.0 7.0 8.4 

Shrimp 6.5 2.2 9.7 8.5 8.7 5.3 5.5 8.2 4.5 6.4 3.6 

Oysters 5.0 4.5 5.8 5.5 4.2 7.2 1.8 5.1 6.7 5.7 4.0 

Crabmeat 4.4 1.1 4.7 5.8 3.3 6.0 4.4 4.7 2.8 4.5 5.2 

Tuna 3.9 4.5 2.3 4.0 2.4 2.5 5.8 5.5 5.1 4.5 4.4 

Mackerel 1.7 2.2 1.6 1.5 2.1 2.5 1.1 2.7 0.6 0.6 0.8 

Clams 1.4 0.6 0.8 1.5 3.3 1.3 1.6 0.8 1.9 0.8 

Don't Know 12.5 9.5 10.1 12.8 13.0 13.8 13.l 16.0 8.4 12.7 12.9 

"eighted Bas e : (2532) (179) (258) (329) (332) (319) (275) (256) (178) (157) (249) 

~/ Percentages add to less than 100.0% because some respondents did not have a third choice. 

y Of types specified in Quest10n lb. 

So 



SecU .. A lfJ.TIOJUL CMOiED FISH .&lID SlllLUISH S'l'UDY 

QIlesti .. 14 During 1'he Past TWelve Months 

Which Of The Other Canned Fishery Products 

Did You Serve? 

112;1;21. 
Bertr Berth 

'l'atal 6Ut Central Sntll "'eat -r -,- --r- -r -r 
W Bluoheld. 100.0 100.0 100.0 100.0 100.8 

'f7pe or CaD_ P'1aheIy 
Pred.,t SerYGd 

ro.- ClteKer 17.3 31.0 6.1 9.3 33.5 

11'1111 Cakel 1.4.3 19.7 6.1 18.6 12.5 

Pre ... Crater St4llr 13.1 19.2 11.1 9.4 13.6 

.. -rre.- CAaaecl 
CoekM Orlte!" StAIr 4.8 3.3 3.5 4.5 1l.6 

lull Spl'Mda 3.5 3.9 2.4 3.5 5.) 

Strained 'hila 2.2 1.9 2.4 1.8 3.6 

Dietetic TlUIa 1.6 1.2 1.5 1.1 3.) 

I ... - Dealt IB_ 63.6 49.6 76.9 68.8 49.) 

1Iia1pted Buer (27,70) (734) (SOS) (8JJ8) ()8) 

Note I Sae rupeDlienta .ened. afire than aDe 1iJpe fit C&mIM 1'1.11 Jll'M'MW • 

During The Past TWelve Months 

Which Of The Other Canned Fishery Products Did You Serve? 

CIT Y S I Z E 
MegalO· RBtro Non- Non- Non-
politan Central Metro Metro Metro 

Over 50,000- Suburban 2.500- Rural Rural 
Total 500

t
OOO ,500tOOO Metro 50tOOO Fam Non-F8l'III 

-r % ,- % 
All Households 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Canned Fishery 
Product Served 

Clam Chowder 17.3 20.6 16.9 25.1 1.4.6 6.9 9.0 

Fish Cakes 1.4.3 19.7 18.7 15.9 10.8 6.9 9.0 

Frozen Oyster Stew 13.1 12.9 12.9 19.8 12.5 4.9 6.9 

Non-Frozen Canned 
Cooked Oyster Stew 4.8 6.4 4.3 3.4 4.4 4.5 6.6 

Fish Spreads 3.5 3.9 4.9 4.6 1.7 4.1 1.3 

strained Tuna 2.2 3.3 2.8 2.3 2.0 0.4 1.8 

Dietetic Tuna 1.6 l...3 1.5 2.3 0.9 1.6 1.0 

None - Donlt Know 63.6 56.8 61..3 ~4.4 68.2 78.0 76.5 

Weighted Baee I (2770) (528) (363) (760) (404) (284) (431) 

Note I Sa.e respondents eerYed more than one type of oanned filh products. 
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Section A NATI(}IAL CANNED FI3-! AID SHELLFISH srUOy 

Question ld 
During The Past Twelve Months 

\,'hich Of The Other Canned Fishery Products Did You Serve? 

INCOME 
Under $1000: $ 2000: :P)ooO: $4000- $5000: :£1000: $10,000 

Total $1000 1999 2999 3999 4999 6999 9999 and Over 

~ ,- -r -r -r -r- -r -r --r-
AD. Households 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Canned Fishery 
Product Served 

Clam (bolder 17.3 4.5 13.1 14.3 14.8 15.8 21.5 29.1 36.2 

Fish cake s 14. 3 9. 6 15. 4 12.8 12.0 17_0 15.7 18.2 9.5 

Frozen Oyster Stew 13.1 2.6 6.3 8.6 11.2 12.3 19.0 Zl. . 8 28.5 

Non-Frozen Canned 
Cooked Oyster stew 4.8 2.6 4.5 3.6 4.1 5.5 5.3 6.1 8.6 

Fish Spreads 3.5 2.6 0.9 3.3 2. 2 3. 2 5.5 3.6 10.3 

Strained Tuna 2.2 0. 6 2.3 3. 3 1.6 1.8 4.0 1.2 0.9 

Dietetic Tuna 1.6 0. 6 1.8 2.4 1. 0 1.6 1.6 2.4 0.9 

Nom - Don't Know 63 .6 82. 7 70.1 67 .0 68. 5 62 . 4 57 .5 50.3 41 . 4 

Weighted Basel (2770) (175) (253) (381) (580) (565) (498) (190) (128) 

Note: Some reIP ondente served more than one type of canned fish 0 roducts. 

During The Past Twelve Months 

Which Of The Other Canned Fishery Products Die You Serve? 

NUllBER OF PERSctlS IN HOUSEIDlD 
siX or 

Total One Two Three Four Five Wore --r T T -%- % % -r 
ill Households 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Canned Fishery 
Product Served 

Clam Chowder 17.3 12.6 17.7 15.8 22.0 18.5 14.2 

Fish Cakee 14.3 8.8 li.4 14.2 19.1 19.2 12.6 

Frozen Oyster Stew 13.1 13.2 12.3 12.1 16.4 14.6 12.2 

Non-Frozen Canned 
Cooked Oyster Stew 4.8 4.9 3.8 5.8 4.7 6.6 4.0 

Fish Spreads 3.5 2.7 4.8 3.2 2.7 3.8 2.8 

strained Tuna 2.2 0.5 0.7 2.1 5.6 2.1 2.8 

Dietetic Tuna 1.6 0.5 1.9 1.5 2.2 1.0 0.9 

None - Don't Know 63.6 73.6 66.0 63.2 57.6 57.1 67.4 

Weighted Basel (2770) (197) (778) (594) (517) (J22) (J62) 

Note: Some respondents eerved more t han one t,ype of canned fish produots. 
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 1d During The Past Twelve Nonths 

\-Ihich Of The Other Canned Fishery Products Did You Serve? 

RELIGION OF FAMILY 

Total Catholic Protestant Jewish ----r % % -,--
All Households 100.0 100.0 100.0 100.0 

Type Of Canned Fishery 
Product Served 

Clam Chowder 17.3 26.2 12.8 2105 
Fish Cakes 14.3 19.7 12.1 13.8 
Frozen Qyster Stew 13.1 17.7 11.1 7.7 
Non-Frozen Canned 
Cooked Qyster stew 4.8 505 4.6 IS 
Fish Spreads 3.5 3.4 305 4.6 
Strained Tuna 2.2 2.9 1.8 

Dietetic Tuna 1.6 IS 1.6 

None - Don't Know 63.6 53.3 68.0 63.1 

Weighted Basel (2770) (753) (1860) Y (84) 

Y Relatively unstable due to the small number of cases. 

No te: Some respondents served more than one type of canned fish products. 
Percentages for 73 cases r epresenting "Other Denominations" not shown . 

During The Past Twelve Nonths 

lfuich Of The Other Canned Fishery Products Did You Serve? 

RACE OF HOMEMAKER 

All Households 

Type Of canned Fishery 
Product Served 

Clam Chowd!lr 

Fish Cakes 

Frozen Oyster Stew 

Non-Frozen Canned 
Cooked Qyster Stew 

Fish Spreads 

Strained Tuna 

Dietetic Tuna 

None - Don't Know 

Weighted Base I 

Total -,--
100.0 

17.3 

14.3 

13.1 

4.8 

3.5 

2.2 

1.6 

63.6 

(2770 ) 

Note I Some respondents served more than one type of canned ash pr oducts. 

53 

White -,--
100.0 

18.7 

13.7 

14.3 

5.0 

3.3 

2.1 

1.5 

62.4 

( 2427) 

Non-White 
% 

100.0 

7.4 

18.1 

4.3 

3.7 

5.0 

3.0 

1.7 

71.9 

(43) 



Section A NATIONAL Clu'lNED FISH AND SHELLFISH STUDY 

Question Id During The Past Twelve Months 

\Vhich Of The Other Canned Fishery Products Did You Serve? 

EMPLOYMENT OF HOMEMAKER 

Total. Full- Time Part-l ime Not "TI0yed 
-r % % 

All Households 100.0 100 .0 100.0 100.0 

'IYPe Of Canned Fishery 
Product Served 

Clam Chowder 17.3 22.1 12.3 16.3 

Fish Cakes 14.3 14.6 22 .1 13.4 

Frozen Oyster Stew 13.1 17.2 12 . 3 12.0 

Non-Frozen Canned 
Cooked Oyster Stew 4.8 4. 5 3.9 5.1 

Fish Spreads 3.5 3. 9 6.4 ) .1 

Strained Tuna 2.2 1.4 2. 5 2. 5 

Dietetic Tuna 1.6 0. 6 1.0 1. 9 

None - DOn't Know 63.6 59 .e. 61. ; 65.0 

Weighted Base I (2770) (937) (217) (1913) 

Note: Some respondents served more than one type of canned fish Products . 

Percentages for 53 cases representing "lJnreported Employment" not shown. 

uuring The Past Twelve ;"onths 

' .. 'hich Of The Other Canned Fishery Products Jid You Serve? 

AGE OF lfOHE'1 AKER 
65 and 

Total 15-24 25-29 30-3~ 35-39 40-1;4 45-49 2....2!£ 55-59 60-64 Over 

All Households c' ~ % % -; ~ ~ ~ % % % ,0 ,0 ,0 

100.0 100. 0 100. 0 100. 0 100.0 100. 0 100. 0 100.0 100. 0 100. 0 100. 0 
T)~e Of r.ar~ed Fishery 
Product Served 

Clam Chm·mer 17.3 14.0 17.3 20.9 21.4 17. 9 16. 2 20.6 16.8 9. 9 13.8 

Fish Ca.l{es 1l..3 15 .1 12 .5 16. 7 19. 0 15 . 9 1l.9 13.4 1).3 10. 5 1l.9 

Frozen O""ster Stew 13.1 12 .8 1l. 4 13.7 16. 6 b.6 14. 7 15. 5 12 .1 16. 9 9.3 

Non- Frozen Canned 
Cooked Oyster Stew 4.8 4. 7 5.5 4. 9 4.1 3.3 6.5 6.3 3.5 4. 7 4.8 

Fish Spreads 3.5 2. 9 3.5 3. 9 6.1 3.0 2.5 4. 6 1.7 3.5 2.6 

Strained Tuna 2. 2 9.3 3.9 2.9 3.1 1.3 0. 7 1.7 0. 6 

D5etetic Tuna 1.6 3.5 0.8 2.3 1. 7 0.4 2.1 2.3 1.7 1.9 

Hone - Don't Know 63 .6 59 .3 63 .1 59 .8 55 .9 65 .4 67 .6 60. 9 65 .9 68 .6 70.6 

1'leighted Base: (2770) (191) (282 ) (J44) (349 ) (J38) (J04) (~70 ) (197) (192 ) (303) 

,te : Som", respondents served more than one type of canned fish products. 
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SecUa .& II.&TIOHAL CANliED l"ISH jJJ!) SBEIU'ISH STUD! 

QU,st1en let t What Were The Other Kinds Of Canned 

Fishery Product"s Served During The Past Twelve Mont.hs, 

lEGIONS 
iCirili= North 

'fetal IlUt Contral. South _ .. t .,.- -,- --,- -,-- ,... 
All Households 100.0 100.9 100.0 100.0 100.0 

Other Kinds Of Canned 
Fishe!! Products Served Y 6.1 8.7 ~ hl ~ 

Lobster 1.S 2.2 O.S 1~ 2.1 

aoJ:aev1e8 1.S 2.9 1.) o..s 1.) 

FUh 1M 1.e 0.7 0.1 1.) 2.4 
H&rr~ 0.\ 0.1 0.6 O.h O.S 
0\Mr 2.$ ).2 2.1 2.0 2~ 

Ito ou.r I1a4 SeMQd t#! 91.) ~ 2Z.!l 2!!£ 

-e1shW Buill (2770) (734) (805) (8la8) ()8) 

Y Unaided recall - In addition to products mentioned in Question ld where the 
recall was aided. 

Note: Some respondents served more than one additional item of canned fish 
products. 

What Were The Other Kinds Of Canned 

Fishery Products Served During The Past Twelve Months? 

CIT Y S I Z E 
Megalo- Metro Non- Non- Non-
politan Central Metro Metro Metro 

Over 50.000- Suburban 2.500- Rural Rural 
Total 500~OOO 5OO~OOO Metro 50

t
OOO Fann Non-Fann 

-r % -r- % 

.All Households 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Other Kinds Of Canned 
Fishe:z Products Served Y 6.1 10~4 hl hl hl 2.2 !!2 

Lobster 1.5 3.5 2.2 1.6 0.5 

Anchovies 1.5 3.6 1.1 1.9 0.) 0..5 

Fish Roe 1.0 0.6 2.0 1.0 0.7 0.7 

Herring 0.4 1.2 0.6 0.4 

()ther 2.5 2.5 5.1 2.6 2.1 1.5 0.9 

No Other Kind Served 93,.9 89.6 92.4 92.3 96.9 97.8 98.1 

Weighted Basel (2770) (>28) (.363) (760) (404) (284) (4)1) 

Y Unaided recall - In addition to products mentioned in Question ld where the recall was aided. 
Note I Some respondents served more than one additional item of canned fish products. 
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S<lction A 

Q'u.estion le , f 

:lATION.U. CANNi'll FISH AND SHELLFISH STUDY 

hat; "er e The Ot-her Kinds Of Canned 

FisheD' Products Served During The Past Twelve !onths? 

INC OM E 
Under $f000- $2000- $3000- $4000- $5000- $7000- $10,000 

Total $1000 1999 2999 3999 4999 6999 9999 and Over 

-r -r -r -r -r --or- -r -r ~ to 

til Households 100. 0 100. 0 100. 0 100. 0 100. 0 100. 0 100.0 100.0 100.0 

Other finds Of Canned 
~isherJ Products ~erved ~/ 6.1 0. 6 4.1 hl 5.3 4.6 8.5 11.9 15.7 

Lobster 1.5 0. 8 0.9 1.3 2. 0 5.4 3.9 

Anchovies 1.5 1.2 1.4 3.5 1.1 4.7 

Fish Roe 1. 0 1.3 0.7 0.4 1.2 7.1 

Herring 0.4 2.1 0.3 0.5 1.1 

Other 2.5 0. 6 2.0 1.6 2.3 2.5 2. 6 5.3 3.9 

No Other Kind Served 93 . 9 99 .4 95 . 9 96.3 94.7 95 . 4 -2b2 88.1 84.3 

'"ei('hted Base: (2770) (175) (253 ) (381) (580) (565) (498 ) (190) (l28) 

~/ Una r!~:l recall - In addition to products r.entioned in f'uestion ld where the r ecall was aided . 

'e: ~e respondents served More than one additional item of canned fish pr oducts . 

';[hat Were The Other Kinds Of Canned 

Fishery Products Served Duri ng The Past Twelve Months? 

NUMBER OF PERSONS IN mUSEHOLD 
Six or 

Total One Two Three Four Five More 
-r T T ~ -r -r ,-
100.0 100.0 100.0 100.0 100.0 100.0 100.0 

ther Kinds Of Canned . 
Fishery Products Served 1/ 6.1 4.1 7.0 6.6 5.3 6.0 hl 

Lobster 1.5 0.5 2.1 1.3 1.6 1.6 0.6 

Anchovie8 1.5 2.1 0.9 2.0 1.4 2.2 0.8 

Fish Roe 1.0 1.5 1.8 0.3 0.6 1.1 

~rr1ng 0.4 0.5 0.7 0.7 0.2 

other 2.5 2.1 2.2 2.9 1.8 3.2 2.8 

o other K1.cd Served 2hl. 95.9 9).0 2J!1! 94.7 94.0 94.7 

Weighted Ban I (2770) (197) (778) (594) (517) (322) (362) 

I r - - In addition to pro1ucts mentioned in ruestion ld where the recal l was aide1 . 

r s jC1tS served more than one additional item of canned fish products . 
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Section A UATIOIlAL CAHllEIJ FISH AJID SIftl.LFISIl STUDY 

Question le, f .. 'hat "ere The Other nnels or Canned 

Note : 

Fi!;hery Products :,erved During The Past Twelve 'onths? 

RELIGION OF FAJlILY 

Total Catholic Protestant Je~:i5h 

% d % d 

'" '" 
ill Households 100.0 100. 0 100.0 100.0 

Other Kinds or Canned 
Fishery Products Served !I 6.1 8. 6 ~ 17.1 

Lobster 1.5 1.9 1.1 2.l! 

Anchovies 1 . 5 2 . l! 0. 8 tl .l 

Fish Roe 1.0 1.2 0 . 8 ).7 

Herring O. l! O. l! 0. ) 2.l! 

Other 2 . 5 3 .5 1 . 9 4.8 

No Other Kind Served 93 . 9 91.4 95 . 7 82 . 9 

Weighted Base: (2770) (753 ) (1860) Y (84) 

1/ Unaided recall - In addition to products mentioned in Question Id where the recal: was a1 ed. 
~/ Relatively unstable due to the small n~~ber of cases. 

Some respondents served more than one additional item of canned fish products. 
Percentages for 73 cases representing "Other Denominations" not shown. 

~at Were The Other Kinds Of Canned 

Fishery Products Served During The Past Twelve Honths? 

RACE OF lDl'iDlAKffi 

Total \ofhi te Non-·.-/hi te 

cI % % '" 
All Households 100.0 100.0 100.0 

Other Kinds Of Canned 
Fishery Products Served 1/ 6.1 6.2 5 . 0 

Lobster 1.5 1.6 0 . 6 

Anchovies 1.5 1.6 0 . 6 

Fish Roe 1.0 1.0 0 .9 

Herring 0.4 0.3 0.9 

Other 2.5 2.5 2 .0 

No Other Kind Served 9) . 9 93 .8 95 .0 

vleighted Basel (2 70) (21;2 ) (J 3) 

~/ Unaided recall - In addition to products ~~ntionej ir. esti~~ Id ~.ere t e cal a a 
,ote: Sone respondentc served nore than one a1ditional ite of cannej fish p. ts. 
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Section A l~ATIONA1 CANlJl!D FISH AND SHELLFISH STUDY 

Question le, f ',Ihat 'lere The Other Kinds Of Canned 

Fishery Pr oducts Served Jurinr The Past Twelve 11onths? 

El-IPLOYMENT OF HOMEHAKER 

Total Full- Time Part-Time Not Einployed 

% cI % % to 

All Households lOO.O 100. 0 100.0 100.0 

Other Kinds Of Canned 
Fishery Products Served 11 6.1 H 5.1 4.5 

Lobster 1.5 2.2 1.4 1.2 

Anchovies 1.5 2.1 1.3 

r'ish Roe 1. 0 1.4 0.5 0.9 

Herring 0.4 0.5 0.5 0.3 

Other 2.5 2. 9 3.3 2.2 

No Other Kind Served 93.9 92 .3 94,9 94.5 

Weighted Base: (2770) (587) (217) (1913) 

11 Unaided recall - In addition to products mentioned in Ques tion Id where the recall was aided . 

Note: Some respondents served more than one additional item of canned fish products. 
Percentages for 53 cases representing "Unreported Employment" not .shown. 

vlhat Were The Other Kinds Of Canned 

Fishery Products Served During The Past Twelve Months? 

AGE OF HOHEHAKER 

Total 15-2l~ 25-29 30-34 35-39 40-4h 45-49 50-54 55-59 

% % % % % cI % % % to 

All Households 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Other Kinds Of Canned 
Fishe~ Products Served 11 6.1 2.1 7.1 10.3 4.9 7.6 5.7 6.1 4.1 

Lobster 1.5 0.5 2.5 2.7 0.9 1.2 3.0 0.8 0.5 

Anchovies 1.5 1.6 0.7 1. 8 1.7 2.7 1.0 2.3 2.0 

Fish Roe 1.0 1.1 1.8 0.3 0.3 0.7 1.1 0.5 

Herring O . ~ 0.3 0.6 0.3 0.3 0.3 

Other 2.5 2.5 4.4 1.7 3.9 2.3 2.7 2.5 

No Other Kind Served 93 . 9 97.9 92.9 89 .7 95 .1 92 .4 94 .3 93 .9 95.9 

1veighted Base l (2770 ) (191) (282 ) (44) (49) (338) (04) (270) (197) 

!/ Unaided recall - In addition to products mentioned in Question Id where the recall was 
Note : Some respondents served more than one additional item of ca~,ed fish products . 
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65 and 
60-64 Over 

% % 

100.0 100.0 

4.8 4.8 

1.1 0.7 

0.5 

3.2 1.0 

1.7 

1.0 1.6 

95.2 95.2 

(192) (303) 

aided. 



Section B 

Question la 

NATIONAL CANNBD FISH AND SHELLFISH STUDY 

Were There Any Items Of Canned Fish Or Canned Shellfish 

Which You .10uld Have Liked To Purchase That Were Not 

Available At Usual Place Of Shopping? 

REGIONS 
North- North-

Total east Central South West -,- ,.-- -r- ,.- ,.... 
Households Having Served. 
Canned Fish And Shellfish 
Within Last 12 }1onths 100.0 100.0 100.0 100.0 100.0 

Wanted To PUrchase 
Additional Items 3.2 2.7 2.6 2.8 5.8 

Did Not Want 'lb Purchase 96.8 97.3 97.4 97.2 94.2 

Weighted Base: (2545) (679) (730) (770) (366) 

Were There Arr:r Items Of Canned Fish Or Canned Shellfish 

Whi h You Would Have Liked To Purchase That Were Not 

Available At Usual Place or Shopping? 

CIT Y S I Z E 
Meg81o- Metro Non-
poUtan Central Metro 
Over 50,000- Suburban 2,500-

Total 500~000 500
t

OOO Metro 50
t

OOO --r % 
Households Having Served 
Canned Fish And Shellfish 
Wi thin Last 12 Months 100.0 100.0 100.0 100.0 100.0 

Wanted To Purchase 
Add! tional ItelllS 3.2 4.1 3.3 4.1 1.1 

Did Not Want To Purchase 96.8 95.9 96.7 95.9 98.9 

Weighted Baset (2545 ) (492) (340) (700) (365) 
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Non- Non-
Metro Metro 
Rural Rural 
Farm Non-Farm ,.- % 

100.0 100.0 

2.8 2.6 

97.2 97.4 

(258) (390) 



Section B 

Question 1a 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

Were There Any IteD18 Of Canned Fi~h Or Canned Shellfillh 

Which You Would Have LiJ<ed To Purchaee That Were Not 

Available At Usual P1aoe Or Shopping' 

INCOIIl!: 
Under $ 1000- $2000: $)000: $4000: $.5000: $7000- ::rO, 000 

Total f1F ~ 2999 ~ ~ ~ 22¥ and QvE<r ,- -r -r-
Households Having Served 
Canned Fish And Shellfish 
Within Last 12 lIonths 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Wanted TO Purohase 
Additional Items 3.2 2.9 1.4 2.0 3.2 1.9 3.6 9.3 5.1 

Did ~ Want To Purchase 96.8 97.1 9tl.6 98.0 96. 8 98 .1 96JJ 90.7 94 .9 

Weighted Base I (2545) (lU) (223 ) (352) (532) (526) (474) (177 ) (120) 

NATIOOAL CANNED FIS H AND SHELIFISH STUDY 

Were There Any Items Or Canned Fish Or Canned Shell.f1sh 

Whioh You Would Have Liked To Purchase That Ware Not 

Available At Usual Place Of Shopping? 

N!JMBER Cl" PERSONS IN HOOSEHJLD 
siX or 

Total One Two Three Four Five liore ,- T T ,- ,- -r ~ Houeeho1ds Having Served 
Canned Fish And Shellfish 
Wi thin Last 12 Lbnths 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Wanted To Purchase 
Additional IteD18 3.2 2.6 3.9 2.4 3.2 4.7 2.3 

Did !!.i Want To Purchase 96.8 97JJ 96.1 97 .6 96.8 95.3 97.7 

Weighted Base: (2545) (163) (678) (558) (492) (303) (351) 
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Section B 

Question la 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

Were There ~ Items Of Canned Fish Or Canned Shellfish 

Which You -Would Have Liked To Purchase That Were Not 

Available At Usual Place Of Shopping? 

RELIGION OF FAMILY 

Households Having Served 
Canned Fish And ShElllfish 
Within Last 12 Months 

Wanted To Purohase 
Additional Items 

Did ~ Want To Purchase 

Weighted Base I 

Total. 
-r 

100.0 

3.2 

96.8 

(2545) 

Y Relatively unstable due to the small number of cases. 

Catholio 
% 

100.0 

4.5 

95.5 

Note: Percentages for 61 cases repreeenting "other Denominatioll1l" not ehawn. 

Protestant 
% 

100.0 

97.3 

(1689) 

Were There 1m:! Items a- canned Fish or Canned Shellfish 

Which You Would Have Liked TO Purchase That Were Not 

Available At Usual Place Of Shopping? 

RACE OF HGIEMAKER 

Total. White Non-White ,- ,-- , 
Household! Having Served 
canned Fish And ShElllfish 

100.0 100.0 Within Last 12 1'1Ont.hs IDO.O 

Wanted ~ Purchase 
Additional Items ).2 ).4 1.2 

Did ~ Want To Purchaae 96.8 96.6 98.8 

Weighted Bue I (2545) (2240) ()05) 
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Jewish -,-

100.0 

100.0 

!/(78) 



Section B 

Question la 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

Were There Any ItemB Of Canned Fish Or Canned Shellfish 

Which You Would Have Liked To Purchase That Were Not 

Available At Usual Place Of Shopping? 

PMPLOYMENT OF HOIIDWCER 

Households Having Served 
Canned Fish Ind Shellfish 
Wi thin Last 12 Montha 

Wanted To Purchase 
Addi tiona:!. Items 

Did ~ want To Purchase 

Weighted Base I 

Total 
-r 

100 .0 100.0 

3.2 3.0 

96 .8 97 .0 

(2545) (5Lo) 

Note: Percentages for 49 cases representing '~nreported Employment" not shown . 

Were There AIr:! Items Of Canned Fish Or Canned Sheillillh 

Which You Would Have Liked To Purchase That Were Not 

Available At Usual Place Of Shopping? 

AGE OF 

40-44 Total 15-24 ¥ ¥ ¥ -r -...,- -r '" Households Having Served 
Canned Fish And Shellfish 
Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 

Wanted 'lb Purchase 
Additional Items 3.2 2.8 6.6 4.6 2.4 2.2 

Did Not Want To Purchase 96.8 97.2 93.4 95.4 97.6 97.8 

Not ~loyed 
/0 

100.0 1 . 0 

5.0 3.1 

95 .0 

(1752) 

HOMEMAKER 

45i49 ¥ ¥ 
65 and 

60-64 OVer -r -r 

100.0 100.0 100.0 100.0 100.0 

2.5 2.0 2.8 3.9 2.0 

97.5 98.0 97.2 96.1 se.O 

Weighted Base I (2545) (179) (259) (329) (35) oro) (278) (258) (178) (1,5E) (25l) 
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Section B NAnaw. CANNED FISH AND SHEUFISH ST1JDY 

Question lb Which Canned Fish Or Canned Shellfish Iteas 

Would You Have Liked To Purchase That Were 

)fot Available At Your Usual Place Of Shopping? 

REGIONS 
North- North 

Total east Central South West ,- --r -r- --r r 
Households Having Served 
Canned Fish And Shellfish 
Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 

Would Have Liked To Purchase 
Unavailable Items hl hl. 2.6 2.8 2.& 

Crabmeat 0.3 0.1 0.5 0.8 

Dietetic TUna 0.2 0.3 0.8 

Clams 0.2 0.3 0.1 0.1 

Smoked Fish 0.1 0.1 0.3 

Clam Chowder 0.1 0.1 0.1 0.3 

Canned Whi ting 0.1 0.1 0.3 

Other 2.3 2.1 2.2 1.9 3.6 

Would Not Have Liked To 
Purohase Unavailable Items 96.8 2l.:1 2l.di ll:1 2li.:l 

Weighted Basel (2545) (619) (1») (110) (366) 

Notel SOllie respolX1ents would have liked to purchase more than one item. 

Which canned Fish Or Canned Shellfish Items 

Would You Have Liked To Purchase That Were 

Not bailable At Your Usual Place or Shopping? 

CITY S 1 Z E 
Megalo- Metro Won- Non- Non-
politan Central Metro Metro Metro 

Over 50,000- Suburban 2,Soo- Rural Rural 
Total 5oot OO 5oo

i
ooo Metro $OtOOO 1"1.1'11 Non-FIII'III --r :c --r- " Households Having Served canned 

Fish And Shellfish Within 
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Would Have Liked To Purchase 
Unavailable Items l:1 h! hl !id .b.!. 2.8 2.6 

Crabmeat 0.3 0.9 0.5 

Dietetic Tuna 0.2 0.3 0.8 

Clams 0.2 0.3 0.4 

Saoked Fish 0.1 0.6 0.4 

Cl .. Chowder 0.1 0.2 0.3 

canned Whiting 0.1 0.3 0.4 

Other 2.3 3.9 2.1 2.3 0.8 2.0 1.3 

Would Not Have Liked To 
Purchase Unavailable Items 96.8 2hl ~ 2S..i ~ ll:1 ru 

Weighted Ba .. 1 (2545) (492) (340) (100) (.365) (2$8) (.390) 

Note I 501118 respondents would have liked to purchase more than one item. 
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Section B 
NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question lb 
Which Canned Fish Or Canned Shellfish Items 

Would You Have Liked To Purchase That Were 

Not .~vailable At Your Usual Place Of Shopping? 

INCOME 
Under $1000- $2000- $3000- $4000- $5000- $7000- $10,000 

Total $1000 1999 2999 3999 4999 6999 9999 and OVer ,- -r- -,- % % -,- -,- -,- --r 
Households Having Served Canned Fish 
And Shellfish vIi thin Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100 .0 100.0 

Would Have Liked To Purchase 
Unavailable Items 3.2 2.9 1.4 2.0 g 1.9 ~ ~ hl 

Crabmeat 0.3 .05 0.5 0.4 0.2 0.9 

Dietetic Tuna 0.2 0. 9 1.2 

Clams 0. 2 0.4 0.4 

Smoked Fish 0.1 0.7 0. 2 0.2 

Clam Chowder 0.1 0.2 0.2 0.6 

Canned v!hi t:lng 0.1 0.7 0.2 

other 2.3 1.5 0.9 1.1 1.9 1.3 3.0 7.5 4.2 

Would Uot Have Liked To 
Purchase Unavailable Items 96.8 97.1 98.6 ~ 96.8 98 .1 96.4 ~ 94.9 

Weighted Base I (2545) (141) (223 ) (52) (532) (526) (474) (177 ) (l20) 

Note: Some respondents would have liked to purchase rna' e than one item. 

Which Canned Fish Or canned Shellfi8h IteJlll!l 

Would You Have Liked To Purchase That Were 

Not AvailabJe At Your Usual Place Of Shopp:lng? 

NUl!BER OF PERSONS IN HCXJSEHOLD 
Sii or 

Total One Two Tm-ee Four Five liore 
lbuseholds Having Served -r T T -r ,- .,... -,-
Canned Fish And Shellfish 
Wi thin Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Would Have Like ~o Purchase 
Unavailable Items hl 2.6 hl 2.4 .hl lcl. £:l 
Crabmeat 0.3 0.2 0., 0.6 0.3 

Dietetic Tuna 0.2 1.3 0.4 

Clams 0.2 0.2 0.2 0,4 

Smoked Fish 0,1 1.0 

Clam Chowder 0.1 0.7 0.3 

Canned Wh1 ting 0.1 0.3 

Other 2.3 1.3 3.1 1.4 2.2 3.0 1.7 
Would Not Have Liked To 
Purohase Unavailable Items 96.8 97.4 96.1 97.6 96.8 ~ 97.7 

Weighted Baael (2545) (lb3) (678) (558) (492) (303) (351) 
Noter Some respondents would tave liked to purchase more than one i tan. 
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Scct~on B 

Que stion Ib 

NATIONAL CANNED FISH AND SHELLFTSH 5l'UDY 

Whioh Canned Fish Or Canned Shellfish Items 

Would You Have Liked To Purchase That 

Were Not Available At tour Usual Place Of Shopping? 

EMPLOYMENT OF HOMEMAKER 

TotaJ. Full-Time Part-T:lme rot &nlloyed 
-r % % 

Households Hanne; Served 
Canned Fish And Shellfish 
Within Last 12 Months 100.0 100.0 100.0 100.0 

Would Have Liked To Purchase 
Unavailable Items hl ~ ~ hl 

Crabmeat 0.3 0. 2 105 0 . 2 

Dietetic Tuna 0.2 0 . 3 

Clams 0.2 0 . 2 0 . 2 

Smoksd Fish 0.1 0.2 0.1 

Clam Chowder 0.1 0.5 0.1 

Canned Whiting 0.1 0 .5 0.1 

other 2.3 2.6 2. 5 2.2 

Would Not Have Liked To 
Purchase Unavailable Items 96.8 91.0 ~ 96. 9 

Weighted Base I (2545) (540) (204) (1152) 

Note: Some respondents would have liked to purchase more than one item. 
Percentages for 49 cases representing "Unreported Thlployment" not shown. 

Which Canned Fish Or ClIlUlSd Shellfish Items 

Would you Have Liked To Purchase That 

Were Not Available At Your Usual Place Of Shopping7 

AGE OF HOMEMAKER 

15-24 ¥¥ ¥ 40-lJ.I 45-, ¥ ¥ 60-64 TotaJ. --r -r --r -r 
Households Having Served 
Canned Fish And Shellfish 
Wi thin Last 12 Monthll 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Would Have Liked To Purchase 
Unavailable Items hl 2.8 6.6 ~ hl hl M 2.0 2.8 hl. 

Crabmeat 0.3 105 0.3 0.3 0.4 0.6 

Dietetic Tuna 0.2 0.9 1.3 

Clams 0.2 0.6 0.3 0.3 0.3 

Smoked Fish 0.1 0.4 0.3 0.3 

Clam Chowder 0.1 0.6 0.3 0.3 

Canned Whiting 0.1 0.4 

Other 2.3 1.6 4.1 4.0 1.2 1.3 2.2 1.2 2.2 2.6 

Would Not Have Liked To 
Purchase Unavailable Items 96.8 97.2 llili 95.4 97.6 97.8 ru 96.0 97.2 96.1 

Weighted Basel (2545) (179) (259) (329) (335) (320) (278 ) (2513 ) (178) (1513 ) 

Note I Some respondents liOuld have liked to purchase more than one item. 
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100.0 
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Sectiom B 

Question 2b 

NATIONAL CANNED FISH A..1ID 3IELLFISH STUDY 

Is There Any Season During Which Your Family 

Eats Calmed Fish And Canned Shellfish More 

Often Than During Other Seasons ? 

REGIONS 
North- North 

Total east Central Sout h West -,- ~ -r- --r -r-fO 

Households Having Served 
Canned Fish Or Shellfish 
Wi thin Last 12 Honths 100. 0 100 . 0 100 . 0 100. 0 100.0 

Seasons 

Spring (Incl. Lent) 17.7 23.2 19.1 13.1 14. 3 

Summar 14.9 19.3 il.8 13. 9 1$.3 

Fail 3.3 1.6 2. 8 6.0 1.4 

I-linter 17.3 14.0 20.0 22.$ 7.1 

Not Served More Often 
During Any Season $1.9 46.7 51.6 $1 . 0 64.1 

Weighted BaSSI (2$45) (679) (730) (770) (366) 

Note I Some respondents mentioned more than one season. 

Is There Arry Season During Whioh Your Family 

Eats Canned Fish And Canned Shellfish More 

Often Than During Other Seasons? 

CIT Y S I Z E 
Megalo- Yetro Non- Non- Non-
Politan Central /Aetro Yetro Metro 

Over 50,000- Suburban 2,500- Rural Rural 
Total 500~OOO 500~OOO Metro 50~000 Farm Non-Farm 
--r % -r- % 

Households Having Served. 
Canned Fish Or Sheilfis h 
Wi thin Last 12 Monthl!l 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Seasons 

Spring (Inel.Lent) 17.7 22.2 20.1 22.3 10.7 12.5 ll.2 

Summer 14.9 23.1 16.2 17.5 12.1 3.9 8.8 

Fail 3.3 1.4 2.1 3.0 5 .4 5.9 3.4 

Winter 17.3 12.9 15.0 12.8 23 .4 25.1 22.3 

Not Served More Often 
During An;r Season 51. 9 46.9 50.1 49 .3 55. 2 56.9 58 .2 

Weighted Base (2545) (492) (40) (700) (365) (258) (90) 

Note: Some respondents mentioned more than one season. 



Section B NATIONAL CANNED FI3i AND SHELIFISH srlJDY 

Question 2b Is There Any Se880n During Which Your F!lJ1Ii1y 

Eats Canned Fish And Cannpd Shellfish More 

Often Than During Other SeasonS? 

IN COME 
Under $1000- 12000:: $3000: $!ioo~ $500')- $ 1~ UO, OOO 

Total $1000 li9~ 2999 3999 0999 6999 9999 and ()ver 
-y- -r- ,- ,- ,- --r- -r -r-

Households Having Servod 
Canned Fish 0 r Shellfish 
With:in Last 12 Months 100.0 100.0 100.0 100.0 100. 0 100.0 100.0 100.0 100.1) 

Seasons 

Spring (Inel.Lent) 17.7 1l.6 15.1 12.4 17.5 18 • .s 22.9 22 . 1 12. 6 

S=er 14.9 9.h 10.6 14.7 16. 6 U.S 1<;.0 17. 4 20. 0 

Fall 3.3 8.7 3.2 2. 5 ; . /i 2. 9 3. 2 1. 7 2.6 

Winter 17.3 15.9 17.11 J.F .1 20.0 . ) k • .) 12. 2 1l.1 

Not Served More Often 
During Any Season 51.9 59.4 56.7 55.7 50.; 119. 4 47. 7 51. 7 58 .1 

Weighted Baset ( 2545) (lU) (22) (352) (532) (,as ) (474) (177) (lZJ ) 

Note I Some respondents mentioned IOOre than one season. 

Is There Any Season During ilhich Your Fa."lil,y 

Eats Canned Fish And Canned Shellfish More 

Often Than During Other Season:;? 

Nu."!ber of Persons in Hou.sehold 

Total One Two Three Four FiT!! Six or More 

Households Having Served 
-%- T T --r T -%- % 

Canned Fish or Shellf:ieh 
Within Last 12 K:lnths 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Seasons 

Spring (Inel.Lent) 17.7 16.6 16.4 15.0 21.2 19. 7 18. 3 

SullIner 14.9 12.7 15.3 14. 8 15.1 14. 7 15 .5 

Fall ;.3 1.9 ;.3 3.8 3. 1 2. 7 3. 7 

Winter 17.3 14.6 19. 0 17.5 16.7 15. 7 16.9 

Not Served More Often 
During, Any Season 51.9 56.1 53.; 53.1 49. 2 50. 0 51.0 

Weighted Baae I (2545) (163) (678) (558) (492) (303) (351) 

Note: Same respondents mentioned more than one season . 
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Section B 

Question 2 

Households Having Served 
Canned nah Or Shellfish 
Wi thin Last 12 Monthu 

Seasons 

Spring Incl.Lent} 

SUI!IIlIII' 

Fall 

Winter 

Not Served More Often 
During Any Season 

',/ei .. hted Base: 

:lA'!'IO'''J, CAli lED nsH MID S H :m 

I s There ~ Se ' on During F y 

Rata CllMed Fish lor. Canned S Uriah Me 

Often Than !)uoing Other 8 0~'7 

RELICI 

Total Cat lie 

% % 

100. 0 1 .0 

17.7 47.6 

lL.9 13.3 

3.3 2 .0 

17.3 10 .6 

51 .9 34.1 

(2~5) (717) 

!/ Relatively unstable due to the small rnl~ber of cases . 
Note: Some respondents mentioned more than one season , 

Percentsges for 61 cases representing "other Denominations" '1, shown, 

Is There Arty Season LUring Which Your am1l,y 

Eats Canned Fiuh A nd Canned Shellfish More 

Often Than rm-1.ng Oth r SeMone? 

% 

1 . 0 

$.3 

11 .6 

4.1 

2) . 3 

$9.6 

(1689) 

P.ACE or 

Tot.a.l White 

Households Having Served 
Canned Fish Or Shellfish 

% % 

Within Last 12 Months 100.0 . 'J 

Sea:sons 

Spring Incl. Lent) 11.7 .5 

SllIDlOOr 11 . 9 11.0 

Fall ,3 . 3 3.2 

Winter 17 .3 17.2 

Not Served More Oft.en 
furing Any Season 51.9 $2 .0 

We 'hte' ase: (2~5) (2 

ote. Sone respondent.a nt.ioned DO~ than 8 or. • 

.0 

2. 

)5 .1 

13.0 

51.9 

1 

te 

% 

1 

u.6 
21.6 

7 

17.6 

$1 .2 



'A:iI '{AI, ·~ .. lKD F H !) SnmLFI 

- The.re Anl- Seas • ~ . h· r r-

Eats Can:l!!d Fish And C&rI:".ed Sball.fish Nora 

[ten • han w.rir.e; Ot r Sea.sons? 

~ 
~yej 

.... u~e~ :'.0.5 Havi~ :Sr7ed 
Car':1<t.i hsh Or S':e1l.fish 
loIith.:..:l 1X. 1 . 1)) .0 1 . :> 

Se.a.s~r'.S 

srri.~ In,,:'.:ent 17 •• .9 . q 1 .9 

r 11.9 17.3 17. 2 11.0 

Fsll ).3 2.h .9 ) . 2 

int€r 11.) ::.6. 17. 1 11. 

,t ~IVOO. re Of"t.e.."l 
52 .6 :>uri:lg ~. Seas~Il 51. ~.2 SO.2 

e t . -. < : { 25!S) -~ ) (1752) 

Is .hare Arv Seas n !:llrlng "''bien !.:>ur fa:rlly 

Eat-s • ar.ned Fish And • anned S bo! ll.!'i sh re 

a:rte.n • D.irint; 0t.her Seas ens? 

AGE A K r R 
CO o.."ld. 

Tot..al. 15-2... 25-2 c ~ ~ L~ 5 ..... 9 ~ 22=.2i ~ Over 

House c..s Eavini Sel"l'"OO , , ~ ( ( ( ( I " Cs.uned Fish 0T Sballfi sh 
Wit hi.:l Las t 100.0 1 .0 1 .0 1 • 0 100 • 1 1 .. . 1 . . 100 • 1CX' .J lX' .O 

es..scr.s 

Spring :i::l(,:. $.: 1 .7 .0 25.1 .5 10.5 1 .1 U .5 12.9 2O .S 19. 2 11.2 

6l' 11.0 21.S 17.9 17.6 16_ 1). 7 13. 11.1 15 . ; U.S 6.5 

Fall 3.) 1.7 1.9 1.5 u.S ).2 ) .6 ) . ).1 5.1 
, ... 

1linter 17.3 , • 5 11.6 11.9 17. 7 15 •• .7 20 . 7 Iii • 19. 2 20. 2 

:at ~ }:';'re Often 
Wring Any Season 51.9 SC.B 4~.3 SO . 52. 53 .7 52.2 .6 S SO . 59.9 

e': - !.e .... -ase: (251.5) l~) 259) 32$) 335) (320) ('lin (~) {l :L&;1l) (~) 

:;ote: responden.ts -an i ad re hs.n ..r:.e seas n.. 



Section B 

Queetion 3 

MATIC!iAL CANNED FISH Am SHEUFlSH STUDY 

About Ibw ~ Times Did You Serve canned 

Fish Or Shellfish During The Last Four Weeks Other 

Than As Hors D'Oeuvree Or Snacb? 

REGIONS 
lIorth= North 

Househo1de Having S8M'ed 
TOr ~ ~~ ~ 

Canned Fish Or Shellfish 
Within Last 12 lobnthll 100.0 100.0 100.0 100.0 100.0 

Naber or Times Seneci 
Within Put 4 W!leb 

One Tille 12.3 ll.6 13.9 11.7 ll.8 

Two T1lIIe8 11.1 17.6 1504 18.9 1504 

Three T1:aes 9.2 8.9 8.7 9 • .3 10.5 

Four TiAe. 22.6 28.0 19.8 1904 24.5 

Five Or More T1:mea 15.6 18.2 13.9 l.4.0 18.5 

Don't 1I'n0lr 3.8 1.9 3.6 6.2 2.2 

Did Not Som 1904 13.8 24.1 20.5 11.1 

Weighted Buel (2545) (619) (730) ~770) (366) 

About How Many Times Did You Serve Canned Fish 

Or Shellfish During The Last Four Wew Other 

Than As Hors D 'Oeuvres Or Snacks? 

CIT Y S I Z E 
Melra1o- Metro Non- Non- Non-
pol1t1m Central Iletro !Astro Metro 

Over 50,000- Suburban 2,500- Rural Rural 
Total 500tOOO 5OO

t
ooO Metro 50

t
OOO Farm Non-Farm 

-r % ,.- • lbuseho1ds Having Served 
Canned Fish Or Shellfish 
Within Last 12 Monthe 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Times Served 
Within Past 4 Weeks 

One Time 12.) 11.7 12.2 12.4 12.7 13.7 ll.9 

Two Timee 17.1 11.8 17.8 16.2 18.9 21.9 15.7 

Three Timee 9.2 9.5 11.0 8.6 8,5 6.6 10.8 

Four TilII .. 22.6 24.2 22,5 26.2 19.4 1904 19.) 

P'iTe Or Kore Times 15.6 21.7 18.6 19.2 10.7 8.1 8.8 

Don't 1I'n0lf ).8 4.) 2.7 1.9 4 .2 5.1 5.9 

Did Not Serve 19.4 13.8 15.2 15.5 25.6 25.2 27.6 

Weighted Baset (2545) (492) (40) (700) (65) (258) (J90) 

71 



Section B NATIONAL CANNED FISH AND SHELLFISH STilllY 

Question 3 About How Hany Tillles Did You Se~ Canned Fish 

Or Shellfish During The Last Four Weeks other 

Than As Hors D'Oeuvres Or Snacks? 

INCOME 
Under $1000- $2000 $3000- $ 4000- $5000- $7000- $10,000 

~$lrO 1999 2999 3999 4999 6999 9999 and Over 
--r % % % % % ---r-to 

Households Having Served 
Canned Fish 0 r Shellfish 
Wi thin Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Times Served 
Within Past 4 Weeks 

One Tilne l2.3 11.7 l2.0 12.1 l2.3 l2.6 11.7 15.4 11.0 

Two Tillles 17.1 16.8 20.3 17.9 17.2 16.5 15.3 17.6 17.0 

Three Tilnes 9.2 10.9 6.0 11.5 8.3 8.8 10.6 9.1 6.8 

Four Tillles 22.6 15.3 13.8 18.7 26.0 24.0 24.7 23.3 27.1 

Five ()l' More Times 15.6 10.3 14.3 l2.4 13.0 19.1 17.3 18.7 20.3 

Don't Know 3.8 7.3 4.1 4.3 4.5 2.7 3.0 1.1 5.1 

Did Not Serve 19.4 27.7 29.5 23.1 18.7 16.3 17.4 14.8 l2.7 

Weighted Base: (2545) (141) (223) (352) ($32) ($26) (474) (177) (120) 

About How Many Time B f>id You Serve Canned Fish Or Shellfish 

During The Last Four Weeks 

Other Than As Hers D 'Oeuvres Or Snacks? 

NUMBFR OF PERSCNS IN HOUSEHOLD 
Six or 

Total One Two Three Four Five More 
~ T T -r -r -r r-

lbuseho1ds Having Served 
Canned Fish Or Shellfish 
Wi thin Last 12 &nths 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Times Served 
Within Pet 4 Weeks 

One Time l2.3 11.5 14.8 12.8 12.5 10.0 8.9 

Two Times 17.1 19.9 20.0 17.1 16.4 15.1 12.1 

Three Times 9.2 6.4 8.4 9.5 10.0 9.4 10.1 

Four Times 22.6 13.5 19.0 22.5 24.5 28.1 26.2 

Five Or More Times 15.6 11.5 10.8 15.1 19.0 18.1 21.3 

Don't Know 3.8 4.5 4.3 3.4 3.5 1.9 4.6 

Did Not Serve 19.4 32.7 22.7 19.6 14.1 11.4 16.2 

Weighted Base I (2545) (163) (678) (558) (492) (303) (351) 
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Section B 

Question 3 

Households Having Served 
Canned Fish or Shellfish 
Wi thin Last ll! Months 

Number Of Times Served 
Within Past 4 Weeks 

One Time 

'llIo Times 

Three Times 

Four Times 

Five (l' More T1Iaee 

Don't Know 

IlI.d Not Serve 

Weighted Base: 

NATIONAL CANNED FISH AND SHELLFISH STUIJi 

About How Man1 Times Did You Serve Canned Fish 

Or Shelltish U1r1ng The Last Four Weeks other 

Than Aa Hors [J Oeuvres Or Snacks? 

RELIGION OF FAMJLY 

Catholio Protestant 

100.0 100.0 100.0 

12.3 10.4 13.5 

17.1 12.5 19.0 

9.2 7.8 9.8 

22.6 34.8 17.0 

15.6 17.6 14.5 

3.8 1.8 4.7 

19.4 15.1 2l.5 

(2545) (n7) (1689) 

Jewish 

100.0 

9.3 

lB.7 

9.3 

28.0 

25.4 

9.3 

Y (78) 

YRel.atively unstable due to the IIIII&ll number of caees. 

Note,Percentages for 61 cases representing "Other Denominations" not shown. 

About How Mlu\Y Times Did You S8l!'re Canned Fish 

Or Shellfish Dlring f he Last Four Weeks Other 

Than Aa Bore D' Oeuvres Or Snacka? 

RACE OF H<J!EMAKER 

~ ~ Non-wb1te 

Households Having Served 
Canned Fish Or Shellfish 

% % % 
Wi thin Last 12 Months 100.0 100.0 100.0 

Number Of Times Served 
tUthin Put 4 Weeks 

ODe Time l2.3 12.5 10.7 

Two T1.mee 17.1 17.9 10.9 

Three T1Iaee 9.2 8.8 12.0 

Four Times 22.6 22.6 22.7 

Five Or More Times 15.6 15.2 19.7 

Don't Know 3.8 3.2 7.3 
Did Not Serve 19.4 19.8 16.7 

IVeighted Base, (2545) (2240) (305) 
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Section B 

Question 3 

Households Having Served 
Canned Fiah or Shellfish 
Wi thin Last 12 Months 

Number Of Times Served 
Within Past h Weeks 

One TilDe 

Two Times 

Three Timee 

Four TilIIes 

Fi ve Or More Times 

Don't Know 

Did Not Serve 

vieighted Base: 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

About How Many Times Did You Serve Canned Fish 

Or Shellfish During The Last Four Weeks Other 

Than As Hara D' Oeuvres Or Snaoks? 

DIPLOYMENT OF IDIEMAKER 

Total. FUll-Tima Part-Time 

100.0 100 .0 100.0 

12.3 ll.h 13.6 

17.1 17.5 15.3 

9.2 9.6 10.6 

22.6 24.5 19.2 

15.6 15.3 19 . ) 

3.6 ).6 3.h 

19.h 17.9 16.2 

(2545) (540) (20h) 

Not &!!ployed 

100.0 

12.3 

16.9 

6 .9 

22.3 

15.4 

).6 

;p.h 

(1752) 

Note: Percentages for h9 cases representing "Unreported Employment" not shown. 

About How Many Times Did You Serve Canned FUh 

0:' Shellf1Bh furing The Last Four Wew Other 

Than M Hare IJI Oeuvres Or Snacks? 

AGE OF HOMEMAKER 

~ ~ ~ ~ ~ ~!i.8i2 ~ 2.2::22 
Households Having Served % % 'f, 'f, % % % % % 
Canned FiB h Or Shellfish 
Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

NUmber Of Times Served 
Within Past h Weeks 

One TillIs 12.3 1l.9 13.9 11.0 12.0 9. 9 13.0 11.9 9.0 

Two Times 17.1 20.3 15.1 14.0 13.6 16.6 15.9 19.0 16.3 

Three Times 9.2 6.6 13.6 10.4 6.7 9.6 9.1 7.9 9.0 

Four Times 22.6 24.9 23.3 24.7 27.1 25.2 22.1 19.6 30.3 

Five or More Times 15.6 14.7 13.2 21..4 19.6 16.1 17.6 15.2 10.1 

Don't Know ).6 L.5 ).1 3.0 2.1 ).6 4.0 5.2 2.6 

OI.d Not Serve 19.4 16.9 17.6 15.5 16.5 16.6 lB.1 21..0 22.5 

Weighted Base: ( 25451 (179) (259) (329) (335) (320) (276) (258) (178) 

7h 

65 and 
~ ~ 

% % 

100.0 100.0 

13.6 17.5 

21..3 19.9 

7.7 7.6 

16.~ 9.4 

11.6 10.0 

).2 6.1 

25.6 29.3 

(~) (251) 



Section C 

Question 1 
Use of Canned TUDa 

NATIONAL CA..l'IlfJ,'j) FISH Am SilELLFISH sr1J1lY 

During The Past Four We eke About How Often 

Did You Serve Canned-Tuna? 

REGIONS 
North- North 

Total east Central South West 
---r ---r- --r- ,.- -r 

Households Having Served 
Canned Tuna Within Last 
12 Months 100. 0 100 . 0 100.0 100.0 100. 0 

Number Of Times Served 

One TillIe 20 . 9 20 .9 23.4 21.9 14.9 

Two Times 23 . 7 23.S 21. 6 22 . 7 29 .3 

Three Times 9.2 9. 2 8. 0 8. 9 1l.9 

Four Times 16.8 22.7 13 . 8 13. 3 17.6 

Five or Hore Times 7.7 9.6 S.O 6. 0 1l.4 

Don ' t Know 1.S O.S 1.9 2.4 0.9 

Did Not Serve 20 .2 13.6 26. 3 24. 8 14.0 

Weighted Base l (2109) (612) (S77) (584) (336) 

During The Past Four Weeks 

About How Often Did You Serve Canned Tuna? 

CIT Y S I Z E 
Mega1o - Metro Non- Non- Non-
poUtan Central Metr o Metro Metro 
Over SO,ooO- Suburban 2,SOO- Rural Rural 

Total SOotOO SOOlOO Metro 
5
0'ro Farm Non-Farm 

--r- % -r % 
Households Having Served 
Canned Tuna Within Last 
12 Months 100.0 100 .0 100.0 100.0 100.0 100.0 100.0 

Number Of Times Served 

One Time 2:1 . 9 21.9 20.6 18.2 24.1 20.1 22 . 8 

Two Times 23.7 24 . 9 28.1 22.S 26.9 18.9 19.0 

Three Times 9.2 1O.S 10.5 10.0 7.6 7.7 7.0 

Four Times 16.8 17 . 2 13.7 23.0 12.1 13.6 13.0 

Five Or More Times 7.7 9.2 7.5 10.9 4.5 4.2 3.9 

llin't Know 1.5 1.4 1.6 0 .3 1.7 1.2 3. 9 

Did Not Serve 20.2 14.9 18.0 15.1 23.1 34.3 30 .4 

Weighted Basel (2109) (430) (307) (624) (2SQ) (169) (289) 
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 1 During Tho Past Four Week" 

About Bow Often Did You Serve Canned Tuna? 

INCOME 
Under $1000- $2000- $3000- $4000- $5000- $1000- $10,000 

Total $1000 1999 2999 3999 4999 6999 9999 and Drer 

,-- -r -r ,-- -r ,-- ---r ,-- ~ 
Households Having Served 
Canned Tuna Within Last 
12 Months 100.0 100.0 100.0 100.0 IOO.O 100.0 100.0 100.0 100.0 

Number Of Times Served 

One Time 20.9 29.3 26.0 24.6 19.3 19.8 19.9 19.9 13.3 

TwI1 T:ilIles 23.7 16.3 12.7 20.5 26.0 23.7 24.1 29.5 33.3 

Three Times 9.2 5.4 7.3 10.5 10.5 11.6 7.5 5.4 9.5 

Four Times 16.8 16.3 14.7 13.4 16.7 17.0 20.1 15.1 18.1 

Five or More Times 7.7 4.4 4.7 4.9 8.2 6.5 9.2 10.2 15.4 

Don't Know 1.5 3.3 2.0 1.1 1.6 1.1 2.1 0.9 

Di d Not Serve 20.2 25.0 32.6 25.0 17.7 20.3 17.1 19.9 9.5 

Wei ghted Base: (2109 ) .:!/ (92) (150) (270) (432) (465) (429) (166) (105) 

Y Rela tively unstable due to the small number of cases. 

During The Past Four Vleeks 

About How Often Did You Serve Canned Tuna? 

NUMBER OF FERSON S IN HOUSEHOLD 

Six or 
Total One Two Three Four Five fure 
---r T T --r- -r -r r-

Househol ds Having Served 
Canned Tuna Wi thin Last 
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Times Served 

One T:!Jne 20.9 29.8 25.7 19.5 20.0 JS.4 16.4 

Two Times 23.7 19.4 28.5 21.5 26.8 22.8 16.0 

Three Times 9.2 6.5 7.9 10.0 9.8 8.9 11.3 

Four Times 16.8 9.7 9.4 18.5 18.2 22.4 24.4 

Five Or More Times 7.7 3.2 2.8 5.7 8.9 12.4 16.0 

Don't Know 1.5 2.4 0.4 2.3 1.1 2.3 1.4 

Did Not Serve 20.2 29.0 25.3 22.5 15.2 15.8 14.5 

Weighted Base : (2109) (124) (536) (471) (441) (262) (275) 
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Section C NATIOllAL CAlmED FISH AND SHELIFISH STUDY 

Question 1 furlilg The Paat Four Weeb 

About How Often Did You Serve Canned Tuna? 

RELIDION OF ~ Alill.Y 

Total. Catholic P=t.e!ltant J h 
Households Having Served -,- , :t ---r-
Canned Tuna Within Last 
12 Months 100.0 100.0 100.0 100.0 

Number Of Times Served 

One Time 20.9 18.L 21.6 31.5 

Two Ti.'nes 23.7 26.L 22.2 ~ .8 

Three Times 9.2 9.5 9.0 6.11 

Four Times 16.8 21.5 lL.5 16. L 

Five Or More Times 7.7 9.7 6.8 L. 2 

DonI t Know 1.5 1.1 1.7 1.L 

Did Not Serve 20.2 13.L 2L.2 10.9 

Weighted Base I ( 2109) (642) (13L6) 1 (73) 

Y Relatively unstable due to the small number of cases • 
• iote: Percentages for 48 cases representing "other DenominatioDs"not shown, 

furing The Past Four WeekI! 

About HOw Often Did You Serve Canned Tuna? 

RACE OF HOMD:AKrn 

Total. White lIon-'..Jh1tB 
Households Having Served 
Canned Tuna Within Last 
12 Months 

Number Of Times Served 

One Time 

Two Times 

Three Times 

Four Timee 

Five Or More Times 

Don't Know 

Did Not Serve 

Weighted Base I 

-,--
100.0 

20.9 

23.7 

9.2 

16./\ 

7.7 

1.5 

20 .2 

(2109 ) 

77 

--r- % 

100.0 100.0 

21.0 19.9 

23 . 7 23 .1 

9.2 9.7 

16.9 16.2 

7.4 10.2 

1.5 1 . 

20.3 19.5 

(1852) (n7) 



Se:::tjon C 

Question 1 

Households Having Served 
Canned Tuna Wi thin Last 
12 Months 

Number Of Times Served 

One Time 

Two Times 

Three Times 

Four Times 

Five Or More 'fimes 

Don't Know 

Did Not Serve 

Weighted Base I 
Note: Percentages for 39 cases 

Households Having Served 
Canned Tuna Wi thin Last 
12 Months 

Number Of Times Served 

One Time 

Two Times 

Three Times 

Four Times 

Five Or Hare Times 

Don't Know 

Did Not Serve 

Weighted Basel 

NATIONAL CAN NED FISH AND SHEILFISH STUDY 

During The Past Four \"ee~s 

About How Often Did You Serve Canned Tuna? 

E21PLOYMENT OF HOMEl1AKER 

Total Full-Time Part-Time Not Emp10led 
--r a % % I' 

100.0 100.0 100.0 100.0 

20.9 20.9 21.2 20.9 

23.7 25.9 18.9 23.4 

9.2 7.9 12.1 9.0 

16.8 15.0 17.6 17.5 

7.7 8.5 6.6 7.6 

1.5 1.3 0.6 1.6 

20.2 20.5 23.0 20.0 

( 2109) (470) (167) (1433) 
representing "Unreported Employment" not shown. 

During The Past Four Weeks 

About How Often Did You Serve Canned Tuna? 

AGE OF HOMEMAKER 
65 and 

Total 15-24 25-29 3°i4 35(9 40-44 45-49 50-54 55-59 60-64 Over 
--r -r -r -r -r -r-,- -r -r 
100 .0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

20.9 19.3 18.6 19.9 19.6 16.4 16.7 19.4 19.7 29.4 37.4 

23.7 24.0 26. 4 23.7 25.2 24.9 24.6 ~.6 23.1 18.5 13.2 

9.2 10.0 12.3 10.7 5.9 il.2 il.O 10.2 6.8 6.7 5.5 

16.8 19.3 19.1 16.8 21.0 19.3 18.0 11.2 18.4 14.3 7.1 

7.7 6.7 9.5 11.0 12.1 6.7 8.7 5.4 2.8 4.2 2.7 

1.5 2.7 0.9 1.4 1.0 0.7 1.7 2.4 2.0 2.2 

20.2 18 . 0 13.2 16.5 15.2 20.8 19.3 22.8 27.2 26.9 31.9 

( 2109 ) (150) (221) (291) (291) (270) (229) (207) (147) (120) (183) 
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Section C 

Question 2a 

NATIONAL CAl~NED FISH AIm SHELLFIo,lI SJ'UDY 

Hm, Many Cans Of Tuna Do You Have On 

Your Shelves At Present? 

REGIOllS 
North- North 

Total east Central South Ivest 
~ ~ -,- -r- r-

Households Having Served 
Canned Tuna Hi thin Last 
12 Nonths 100.0 100.0 100 . 0 100.0 100 . 0 

N1D1lber Of Cans On Shelves 
At ?resent 

One Can 20 • .5 20.7 16.4 22.6 23.6 

Two Cans 19 .4 22.1 17.4 18.4 19.6 

Three Cans 8 .7 10.2 10 • .5 .5 . 4 8. 3 

Four Cans .5.0 6.0 4 • .5 3. 2 6. 8 

Five Or ]·:ore Cans .5 • .5 .5.3 8.3 1.6 8. 3 

Don't Know 0.2 0.2 0.4 0.3 

None 40.7 3.5.7 42.7 48.4 33.1 

Weighted Base: (2109) (612) (.577) (.584 ) 036 ) 

How Narw Cans Of Tuna D:J You Have 

On Your Shelves At Present? 

C IT Y S I Z E 
Me9alo- Netro No n- Non- Non-
politan Central Netr o Metro 11etro 
Over .50,000- Suburban 2,500- Rural Rural 

Total 500tOO 500t OO Netro 50<l00 Farm Non-Farm 
- %- % -r % 

Households Having Served 
Canned Tuna Within Last 
12 Months 100.0 100 .0 100.0 100.0 100.0 100 .0 100.0 

Nwnber Of Cans On 
Shelves At Present 

One Can 20 .5 17 . 9 21.2 24.1 21.7 17 . 7 16.7 

Two Cans 19.4 21 .0 20.8 20.3 20 . 6 15 . 2 14.9 

Three Cans 8. 7 10.2 7.5 9 • .5 7.7 7.0 7.6 

Four Cans 5.0 4. 8 .5.1 7.3 2.6 3.8 2. 9 

Five Or Nore Cans 5.5 6.6 6. 8 6.8 2.6 3.1 4.4 

Don't Know 0.2 0.5 0 . 6 0 .4 

None 40.7 39.0 38.6 32.0 44 . 8 52 .6 53.1 

Weighted Base: (2109) (430) (307) (624) (290) (169) (289) 
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Section C NATIONAL GAmED FISH AND SHELLFISH STUDY 

Question 2a H01; Many Care Of Tuna Do You Haw 

On Your Shelves At Present? 

INCOME 
Umer $1000- $:WOO- $3000- $4000- $5000- $7000- $10,000 

Total $1000 1999 2999 3999 4999 6999 9999 and Over -r- ~ --r -r -r -r -r --r % 

Households Having Servad 
Canned Tuna Within Last 
12 Months 100. 0 100.0 100. 0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans On 
Shelves At Present 

One Can 20 .5 13. 5 19. 8 19.5 2l.7 23.7 17.1~ 17.9 28.7 

Two Cans 19.1~ 16. 9 il.8 16.1 16.6 19.6 23.7 26.1 22.8 

Three Cans 8. 7 10.1 2.2 6.9 7.7 8.7 liS 10.2 9.9 

Four Cans 5. 0 3. 7 2.7 3.6 4.7 6.0 11.5 8.9 

Fi va Or More Cans 5 .5 1.1 2. 2 5.0 5.3 3.7 8.6 6.9 10.9 

Don't Know 0. 2 1.1 0. 7 0.2 1.0 

None 40. 7 57 .3 59. 6 49.8 45.1 39.4 32.8 27.4 17.8 

Weighted Base l (2109 ) ~/ (92 ) (150) (270) (432) (465) (429) (166) (105) 

:!/Relatively unstable due t o the smail number of cases. 

How Many Cans Of Tuna Do You Have 

On Your Shelves At Present? 

NUMBm OF PFRSONS IN HOUSEHOLD 

Total One Six or 
Two Three Four Five More -r- T T -r- T -r -r--

Households Having Served 
Canned Tuna Within Last 
12 Months 100. 0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans On 
Shelves At Present 

One can 20.5 23.7 22 .0 22.6 21.1 19.5 12.6 
Two Cans 19.4 15.3 22.6 16.2 2D.0 20.8 18.3 
Three Cans 8. 7 5.9 9.2 9.0 9.5 6.6 8.8 
Four Cans 5.0 4.9 5.7 5.8 5.8 3.8 
Five Or More Cans 5.5 5.1 4.1 5.1 6.5 6.6 7.3 
Don't Know 0.2 0. 8 0.4 0.2 
None 40.7 49. 2 36.8 41.2 37.1 40.7 49.2 

Weighted Basel (2109) (124) (536) (4n) (441) (262) (275) 
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Section C NATIONAL CANEED FISH AND SHELLFISH STUDY 

Question 2a Ib!r Many Cans Of Tuna Do You Have 

On Your Shelves At Present! 

RELIGION OF F ALlILY 

Total Catholic Protestant Jerlsh 
lbuseho1ds Having Served -r % % ,.-
Canned Tuna Wi thin Last 
12 Months 100.0 100.0 100.0 100.0 

Number Of Cans On 
Shelves At Present 

One Can 20.5 17.5 22.5 9.9 

TIro Cans 19.h 23.6 16.h 29 .6 

Three Cans 8.7 10.7 7.3 18.3 

Four Cans 5.0 5.3 4.7 5.6 

Five Or More Cans 5.5 6.9 4.8 9.8 

Don't Know 0.2 0.3 

None 40.7 36.0 44.0 26.8 

Weighted Base: (2109 ) (642) (1346) Y(73) 

!! Relatively unstable due to the small number of cases. 
Note: Percentages for 48 cases representing "other Denominations" not shown. 

H::lw Many Cans Of Tuna Do You Have 

On YOur Shelves At Present? 

RACE OF HOlIEMAKER 

Households Having Served 
Carmed Tuna Yfi thin Last 
12 Months 

Number Of Cans On 
Shelves At Present 

One Can 

Two Cans 

Three Cans 

Four Cans 

Five Or More Cans 

Don't KnOll" 

None 

Weighted Base: 

Total 
-r 
100.0 

20.5 

19.4 

8.7 

5.0 

5.5 

0.2 

40.7 

(2109 ) 

White -,-
100.0 

21.6 

20.2 

9.1 

5.2 

5.7 

0.2 

38.0 

(1892 ) 

Non-white 
% 

100.0 

U.8 

12.2 

5.2 

2.8 

4.3 

005 

63.2 

(217) 



Section C 

Question 2a 

fbuseholds Having Served 
Canned Tuna Wi thin Last 
12 Months 

Number Of Cans On 
Shelves At Present 

One can 

Two Cans 

Three Cans 

Four Cans 

Five Or More Cans 

Don't Know 

None 

Weighted Base: 

NATIONAL CAl I NED FISH AND SHELLFISH STUDY 

Ibw /dany Cans Of Tuna Do You Have 

On Your Shelves At Present? 

EMPLOY11ENT OF HOLlEMAKER 

Total .,-
100.0 

20.5 

19.4 

8.7 

5.0 

5.5 

0.2 

40.7 

(2109 ) 

Full-Time 
% 

100.0 

21 . 0 

23.5 

6.6 

4.9 

4.2 

39 . 8 

(470) 

Part-Time 
% 

100.0 

16.7 

18.6 

9. 0 

1.9 

5.1 

48.7 

(167) 

Not Emoloyed 
% 

100.0 

20.7 

18 .3 

8.8 

5.5 

6.1 

0.3 

40.3 

(1433) 

Note: Percentages for 39 cases representing "Unreported Employment" not shOl'lll. 

H:r!f Marv Cans ~ Tuna Do You Have 

On Your Shelves At Present? 

AGE OF HOMEM A KER 
65 and 

Total 15-24 25-29 30-34 35-39 40-44 45- 49 50-54 55-59 60-64 Over 
Households Having Served -r -r -r -,- -r -r -r -r -,- --r -r 
Canned Tuna Within Last 
12 Months 100.0 100.0 100. 0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans en 
Shelves At Present 

One Can 20.5 18.9 25.8 22.8 21.6 15.6 15 .7 18.8 22.6 19.3 24.8 

TIro Cans 19.4 12.1 21.0 16.7 16.0 24.2 22.9 18.8 20.4 23.7 18.9 

Three Cans 8.7 4.7 6.2 9.3 12.8 6.3 5.8 13.2 10.6 ll.4 5.9 

Four Cane 5.0 6.1 1.0 4.6 5.3 7.0 5.8 8.1 4.9 0.9 3.6 

Five Or More Cans 5.5 4.8 2.5 6.7 6.4 5.9 7.6 4.5 5.6 7.0 4.2 

Don't Know 0.2 0.9 1.8 

None 40.7 53 .4 43.5 39.9 37.9 41.0 42.2 36.6 35.9 36.8 40.8 

Weighted Baser (2109 ) (150) (221) (291) ( 291) (270) (229) (207) (147) (120) (183) 
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SeetiOD C 

Question 2b 

NATIONAL CANIIJII) FISH AND SHELLFISH STUDY 

How MaD;r Cma or Tuna Do You 

Uaual.ly Purchase At One TiM? 

RIG IONS 
Noru;::: North 

Total east Central South West 
-r ,-- -y- -r ,-

HoUHholds HaTing 5er9'IId 
Canned Tuna W1 thin Last 
12 Months 100.0 100.0 100.0 100.0 100.0 

NUIIIber Of C&D8 

One can 25.5 20.8 25.6 31.6 23.3 

Two C&D8 42.0 45.6 39.2 44.0 36.8 

Three C&D8 14.4 16.5 16.9 11.2 11.9 

Four Cans 10.3 9.2 10.8 8.9 14.0 

Five or More cans 7.3 7.6 6.8 3.8 lJ.4 

Don't Inov oS 0.3 0.7 0.5 0.6 

Weighted BaH C (2109) (612) (577) (584~ (336) 

How Man,y Cans Of Tuna Do You 

Usually Purchase At One Time? 

CIT Y S I Z E 
Mega10 Metro Non- Non- Non-
olitan Central Metro Metro Metro 
Over 50,000- Suburban 2,500- Rural Rural 

Total 500~000 500tOO Metro 50~000 Farm Non-Farm -r % -r % 
Households Having Served Canned 
Tuna Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Canll 

One Can 25.5 19.4 27.0 24.6 29.3 28.1 29.1 

Two Cans 42.0 40.6 39.7 41.8 49.7 41.3 39.3 

Three Cans 14.4 15.9 13.2 16.2 8.7 16.2 14.3 

Four Cans 10.3 11.2 14.5 9.7 8.4 11.4 7.3 

Five Or More Cans 7.3 12.2 5.3 7.4 3.5 3.0 8.0 

Don't Know 0.5 0.7 0·3 0.3 0 .4 1.4 

Weighted Basel (2109) (430) (307) (624) (290) 
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Section C 
NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 2b 
Hem Many Cans Of Tuna Do You 

Usually Purchase At One TillIe ~ 

INCOMI 
$5000- $7000- $10,000 Under iiooo- $2000- $3000- $4000-

Total nrc !2f ~ ~ ~ ~ 22f and Over 
--r -r-

Fbuseholds Having Served Canned 
Tuna Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 25.5 45.6 36.3 26.8 26.8 23.4 20.6 15.8 28.6 

Two Cans 42.0 26.1 40.4 43.1 43.8 42.6 44.5 45.4 29.5 

Three Cans 14.4 12.0 12.3 12.3 15.4 15.5 12.9 16.4 19.0 

Four Cans 10.3 7.6 5.5 11.1 7.2 12.7 12.7 11.5 8.6 

Five Or More cans 7.3 8.7 5.5 6.3 6.5 5.2 8.4 10.3 13.3 

Don' t KnOlt' 0.5 0.4 0.3 0.6 0.9 0.6 1.0 

Weigbtod. Base: (2109) l /(92 ) (150) (270) (432) (465) (429) (166) (105) 

~/ ltelatively unstable due to the s~ number of oases. 

How Many Cans Of Tuna Do You 

Usually Purchase At One Time? 

NUMBER OF PERSONS IN IDUSElDID 
SiX or 

Total One Two Three Four Five More 
~ T T -r- T -r ,.---

Households Having Served 
Canned Tuna Wi. thin Last 
12 }Ionths 100. 0 100. 0 100.0 100.0 ).00.0 100.0 100.0 

Number Of Cans 

One Can 25.5 40.3 31.7 29.1 22.1 18.7 12.4 

Two Cans 42.0 41.1 43.3 40.3 40.B 45.2 41.6 

Three Cans 14.4 6. 5 13.5 14.5 14.B 16.7 16.B 

Four Cans 10.3 4. 0 5.6 10.3 14.1 8.9 17.5 

Five Or More Cans 7.3 7.3 4.7 5.6 8.0 9.7 11.7 

Don't Know 0.5 0. 8 1.2 0.2 0.2 O.B 

Weighted Base : (2109 ) (124) (536) (471) (44l) (262) (275) 



Section C NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 2b HOIV MaIW Cans Of Tuna Do You 

Usually Purchase At One Time? 

RELIGION OF FAMILY 

Total Catholic Protestant Jewish 
Households Having Served -,- % iii --r-/0 

Canned Tuna Within Last 
12 Months 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 25.5 21.8 27 .6 21.9 

Two Cans 42.0 44.0 41 . 0 38.3 

Three Cans 14.4 13.2 15.0 19.2 

Four Cans 10.3 12.4 9.4 9.6 

Five or More Cans 7.3 8.0 6.5 ll.O 

Don't KnOlV 0.5 0.6 0.5 

Weighted Base : (2109 ) (642) (1346) .:!/ (73) 

! / Relatively unstable due to the small number of cases. 

Note: Percentages for 48 cases representing "Other Denominations" not shown. 

How MalW Cans Of Tuna Do You 

Usually Purchase At One Time? 

RACE OF HOMEMAKER 

Total White Non-White 
Hbuseholds Having Served ---r ---r % 
Canned Tuna Within Last 
12 Months 100.0 100.0 100.0 

Number Of Cans 

One Can 25 .5 25.7 24 .1 

Two Cans 42 .0 42.6 36.6 

Three Cans Ih.4 14.4 14.8 

Four Cans 10.3 10.0 13.0 

Five Or More Cans 7.3 6.8 ll.O 

Don't KnOlV 0.5 0.5 0.5 

Weighted Base: (2109 ) (1892) (217) 



Section C 

Question 2b 

Households Having Served 
Canned Tuna Wi thin Last 
12 Months 

Number Of Cans 

One Can 

Two Cans 

Three Cans 

Four Cans 

Five or More Cans 

Don't Know 

Weighted Base: 

NATIONAL CAlINED FISH AND :;mLIFISH "TlmY 

How Many Cans Of Tuna Do You 

UsuaUy Purchase At One Time? 

E1U'LOYl:Elff OF HJL:E11AKER 

Total r.'u.ll-T iroe Part-'l'ime Ilot 710yed 
---r % % 

100. 0 100. 0 100. 0 100. 0 

25 .5 26 .1. 25 .5 25 . 2 

1.2.0 1.4 . 8 4) . 0 40 . 7 

lL . 4 12 . 7 12 .1 15.5 

10. ) 8.8 9. 7 10. 7 

7. ) 6.9 8.5 7.1, 

0.5 0. 4 1 . 2 0.$ 

(2109 ) (470) (167) (lL)) ) 

Note:Percentages for )9 cases representing "Unreported Employment" not sho!m . 

fbw 'arv Cans Of Tuna Do You 

Usaally Purchase At One Time? 

AGE OF HOllEtlA.KER 

Total 15-24 25-29 )%)4 )5;?9 1.0-1.1, 1.5-49 50-51. 55-59 60-64 -r -r -r -r -r -r -r -r 
Households Having Served 
Canned Tuna Within Last 
12 Months 100.0 100.0 100 . 0 100. 0 100 .0 100. 0 100.0 100. 0 100. 0 100. 0 

Number Of Cans 

One Can 25.5 24.8 )1 .5 20.1 15 . 6 2) . 9 21.6 2) .8 )4 .7 29 . 7 

Two Cans 42.0 42.) 41..2 40. ) 45 .5 42 . 2 41. .9 40 . 6 )4 . 0 )9 .8 

Three Cans lL.4 1l.4 9. 6 1) . 2 17 . 0 15 . 7 1) . 2 18 . 0 1) .6 17 .8 

Four Cans 10.3 1).4 10.0 17 . 4 10.8 11.2 U.S 4.8 9 .5 5 . 9 

Five Or More Cans 7.3 8.1 4 . 7 8. 7 10. 8 6. ) 8. 4 6. ) 6.1 6. 8 

Don't Know 0.5 0. ) 0.3 0. 7 0. 4 0.$ 2.1 

Weighted Base: (2109) (150) (221) ( 291) (291) (270) (229 ) (207) (U7~ (120) 
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65 and 
Over -r 

100. 0 

42 .0 

) 4. 8 

lL .4 

) . 3 

4.4 

1.1 

(183 ) 



Section C 

Question 3 

NATIOOAL CANNED FISH AND SHELLFISH STUDY 

Ganned Tuna Comes In White And ~ht Meat. 

What Color Do You Usually Buy? 

Households Having Served 
Canned Tuna Wi thin Last 
12 Months 

Color Of Tuna Usually 
Bought 

Light 

White 

Don't Knov 

Weighted Basel 

Total -r 
100.0 

(2109) 

North­
east .,.-

100.0 

7.2 

(612 ) 

REGIO N S 
North 
Central South West 
-r-- -r -r 

100.0 

60.1 

29.1 

10.8 

(577) 

100.0 100. 0 

46.2 45.8 

43.0 45.5 

10.8 8.7 

(584) ( 36) 

Canned Tuna Comes In White And Light Meat. 

What Color Do You UsuaUy Buy'? 

CIT Y S I Z E 

Me galo- Metro- NOli- NOli-
politm C'.lllt ral l.!etro !.letro 

Over 50, 000- Suburban 2, 500- Rural 
Total 5%,000 5%,, 000 Metr o 5%, 000. Farm 
r- % T 

Households Havine Served 
Canned Tuna Within Las t 
12 !.Ionths 100.0 100. 0 100. 0 100.0 100.0 100.0 

Color Of Tuna 
Usually Bought 

LiCht 47.4 40.0 44. 0 45. 7 55. 2 60. 9 

White 43.2 52.8 46.5 45 . 8 33. 8 29. 6 

Don't Know 9.4 7.2 9.5 8.5 11. ) 9. 5 

Weichted Base: (2l09) (430) (07) (621.) (290) (169) 

8~ 

Non-
!.Ietra 
Rural 
Non-farm 
% 

100.0 

1.9.8 

37. '.1 

12. 8 

(289) 



Section C NA TIOliAL CANNED FISH At: D ~nl.LFISII STIID1 

Question 3 Canned TUllJl Comos In Whito m d L1i>,ht Heat . 

Hhllt Color Do You Ullunlly Duy1 

INC 0 H E 
2~ $)000- ithOO6= 1 ,016 

Total l,?? 2999 399? 1;999 and OV r 
-r- -r ;r -r- --r-

Households Having Served 
Canned Tuna Within Last 
12 Months 11) . 0 100. 0 100. 0 100. 0 100. 0 100.0 100. 0 100 .0 100.0 

Color Of T\:.na 
£:,~lly Bough~ 

Light u7 eU 56 .1 <;6. 0 51.S SO.2 "6 . 7 Iu .S . 11 31 

White 1:3 .2 31.5 3« . 7 37. 0 )0. .2 UL . 7 IJ! . 2 IIh. o 61. 9 

Don't Know 9. )j 9.8 9. ; 1l.S 6." 10. 3 9.5 6. 7 

Weighted se, (2109) ! (92) (lSO) (270) (t.32) (465) (1129) (166) (105) 

~ Relatively unstable due to th s~l nunber of c. II. 

Canned ":'una Canes h Wl-iU! Jnd Licht Ii t . 

What Color Do You U/lUAlly Buy1 

,1, rn OF PUtSr.I'S nl OOL'S!. W 

Six or 
Total. One Two Throe Four Five More 
-y;- T T -,;- -r -r ~ 

Households Having Served 
Canned Tuna Within Last 
12 H:>nths 100.0 100.0 100.0 100.0 100. 0 100.0 100. 0 

Color Of Tuna 
Usually Bought 

LigJ:rt u7.4 56.5 42 . 9 47. 6 46.5 49 . 2 eB . O 

White 43 . 2 33.0 41 .2 u5 . 0 42 .0 41. 2 41.1 

Don't Know 9.U 10.5 9. 9 1.4 9.5 9. 6 10. 9 

Weighted Basel (2109) (124) (536) (411) (441) (262) (275 ) 

B8 



Section C 

Question 4 

NATIONAL CANNPIl FISH AND SHELLFISH STUDY 

There Are Various Ways In Which Tuna lB Gano.ed. 

What Kind Do You Usually Buy ? 

REGIONS 
North- North 

Total east Centra.l South West --r -r- --r- --r -,-
Households Having Served 
Canned Tuna Wi thin Last 
12 Months 100.0 100.0 100.0 100.0 100.0 

Type ~ Canned Tuna 
Usual.l,y Bought 

Bite Size Or Chunk 50.3 44.3 53.0 53.4 51.2 

Solid 24.6 38.4 17.2 17.5 24.4 

Grated or Flaked 14.3 7.7 17.2 18.8 13.4 
Don't Know, No Preference 10.8 9.6 12.6 10.) 11.0 

Weighted Base I (2109) (612) (571) (584) 0)6) 

There Are Various Ways In Which Tuna Is Canned. 

What Kind Do You Usually Buy'? 

CIT Y S I Z E 

Megalo- Metro Non- Non- Non-
politan Central Metro Metro Metro 

Over 50,000- Suburban 2,500- Rural Rural 
Total 5r'Ooo 5iO'OOO Metro 5%, 000 Farm Non-Fann 
--r- % r- % 

Households Having Served 
Canned Tuna Within Last 
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Canned Tuna 
Usually Bought 

Bite Size or Chunk 50.3 47.1 56.7 51.6 53.4 46.7 44.3 

Solid 24.6 31.9 25.4 28 .4 17.2 14.8 17.7 

Grated Or Flaked 14.) 10.5 B.8 9.9 16.6 31.4 22 .8 

Don't Know, No Preference 10.B 10.5 9.1 1.0.1 12 .8 7.1 15 .2 

Weighted Base I (2109) (430) (307) (624) (290) (169) (289) 
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S cllon C 

Qu stion L Th r Ar V rio 10 T 

III Kln1 y u U lly 

0 

Househol s H vln~ S rv 
Cnnn d Tuna W! thin s 
12 tonlhs 

1YJ:' o.f d Tuna 
Usually Bo~ h 

BI t SI~ Chunk . 1 1. S • 
Solid 

ra l1 r Flak .2 11. 2. 

Don! !\no .... Pt- e r nc .7 1. 1. .s 

B , I (2 

, 
Re1at.1 1,. ur. t.abl., ~ ot ~ 

In 

otal 
-r-

Househol1s Havlnt; Ser/od 
Canned Tuna Wit.h1n Last. 
12 Month8 100.0 .0 00 .0 l' .0 1 . 0 1 .0 1 . 0 

Type or Canned T 
Ueu.a1..ly Boup. 

Bite Size Or Chunk 50. 3 1.7.6 ... . 50. 3 7.7 55. 

Solid ZL .6 26.1 2 .9 1 .2 

Gratad Or F');lkeO lL . 3 11. . _ 1L .0 1· , lO. 7 17 . 6 .0 . ~ 

Don!t !<nov, 
No Preference 10. 8 8.9 12 . 3 ..- . ' ll .8 . 2 

We~hted Basel (2109) (12~) (5)6) (Lll) ( "') (275 ) 



Section C NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 4 There Are Various Ways In Which Tuna Is Carmed. 

What Kind Do You Usually Buy? 

RELIGIOO OF FAMILY 

Total Catholic Protestant Jewish 

% % % % 
Hcuseholds Having Served 
Canned Tuna Wi thin Last 
12 Months 100.0 100.0 100.0 100.0 

Type Of Canned Tuna 
Usually Bought 

Bite Size or Chunk 50 • .3 50 • .3 52.1 28.8 

Solid 24.6 29.9 20.1 54.8 

Grated Or Flaked lh.3 9.5 16.9 5.5 

Don't Knew, No Preference 10.8 10.3 10.9 10.9 

Heiehted Base : (2109) (642) (1346) ! ! (7.3) 

11 Relatively unstable due to the small number of cases. 

Note, Percentages for 48 cases representing "Other Denominations" not ShOlm.. 

There Are Various Ways In Whic h TIma Is Canned. 

What Kind Do You Usually Buy? 

RACE OF fDMEMAKER 

Total ~ Non-1Wto 

% % % 
Households Having Served 
Canned Tuna Wi thin Last 
12 Months 100.0 100.0 100.0 

Type Of Canned Tuna 
Usually Bought 

Bite Size Or Chunk 50 • .3 49.6 56.7 

Solid 24.6 25 • .3 18.4 

Grated Or FlAked lh • .3 lh.l 15.7 

Don't Knew, No Preference 10.8 li.O 9.2 

I·.eighted Base : (2109) (1892) (217) 



Section C NATIONAL C.ANNED FISH AND SHELLFISH sruDY 

Que8tiDn 4 There Are Various Ways In Which Tuna Is Canned. 

What Kind D('\ You Ueu.e.lly Buy? 

»!I'UlYMFNT OF HOMEMAKm 

Total Full-Time !'art-Time Not &nE1o~ 

% 
Households HAving Served 
Canned Tuna Wi thin Lut 

% % % 

12 Montha 100.0 100.0 100.0 100.0 

Type Of Canned Tuna 
Usually Bought 

Bite Size Or Chuak 50.) 56.4 51.5 48.6 

Solid 24.6 22.1 21.5 25.5 

Orated Or Flaked U.) 10.4 12.6 15.4 

Don't Know, No Preference 10.8 11.1 U.4 10.5 

"ei"hted Base: (2109) (470) (167) (143) 

Note: Percentll.ge8 for 39 cases representing "Unreported Emp10ymenV not shown. 

There Are Various Ways In Which Tuna Is Camed. 

What Kind Do You Usually fuy? 

A 0 E o F HOMEI~AKER 

~ 15-24 ~-:?J ~_-)lf. ~ 40-44 45-49 ,0-54 55-59 
65 and 

60-64 Over 

Households Having Served % % % % % % % % '" % % ;0 

Canned Tuna Wi thin The 
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Canned Tuna 
!:!..sually Bought 

Bi te Size 0 r CIrunk 50.3 58.0 54.8 56.0 50.2 51.1 44.1 48.8 44.2 48.) 44.2 

Solid 24.6 20.7 U.9 19.2 25.1 27.0 30.1 29.5 32.0 21.7 26.8 

Orated n- Flaked 14.3 16.0 17.2 14.1 10.6 13.7 13.6 15.0 9.5 18.3 17.5 

Don't Know, No Preference 10.8 5.3 1).1 10.7 U.l 8.2 12.2 6.7 14.3 n.7 n.5 

e ht d as : (2109) (150) (221) (2')1) (291) (270) (229) (207) (147) (120) (183) 
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Section C 

Question S-

NATIONAL C.lNN!D FISH AND SHELLFISH STUDY 

Canned Tuna HaT Be Packed In BriDe Or Oil. 

Which ems Do You Usual.ly Purebase ? 

RBGIONS 
Nar:tbOO Horth 

Total east Central South West -r ,- --r- --r T 
Houaehol.da Having Served 
Canned Tuna Wi thin Last 
12 Months 100.0 100.0 100.0 100.0 100.0 

Type at Pacldng u~ 
Purchaaed 

Oil 91.4 88.1 92.6 93.5 91.7 

BriDe 6.9 10.1 5.5 4.8 6.6 

Don't Knov 1.7 1.8 1.7 1.7 1.5 

Weighted Base I (2109) (612) (577) (584) (336) 

Canned Tuna May Be Packed In Brine Or Oil. 

Which One Do You Usually Purchase? 

CIT Y S I Z E 

Megalo- ~(lt.ro Non- Non- Non-
Polltan Cantral. Metro Metro Hetro 

Over 50,000- Suburban 2,500- Rural Rural 
Total 5~0,000 51:,000 Netro 5%, 000 Fam Non-Farm 
-r- % T % " Households !faving Se rved 

Canned Tuna Within Last 
12 Months 100. 0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Pack:\.ng 
~L,!'=chased 

011 91.4 89.3 91.2 90. 7 95.2 90.5 93.1 

Brine 6.9 8.4 6.6 7.4 4.6 6.5 5.9 

Don't Know 1.7 2.3 2.0 1.9 3.0 1.0 

Weighted Baset (2109) (430) (307) (624) (290) (169) (289) 
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 5a Canned Tuna ~ Be Packed In Brine Or Oil. 

Which One Do You Us~ Purchase? 

INCOME 
Under $1000- $2000= $)000: $4~ $$000- $7~ $10,000 

Tetal $1000 1999 2999 3999 4999 6999 9999 and Over 
--r --r -r -r ,.- ,.- -r -r --r 

Ibuseho1cis Having Served 
Canned Tuna Wi thin Last 
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Packing 
Usually Purchased 

Oil 91.4 91.3 92.6 90.0 92.4 90.3 92.8 87.4 95.2 

Brine 6.9 7.6 4.7 8.1 6.5 7.5 5.3 11.4 3.8 

Don't Kntn' 1.7 1.1 2.7 1.9 1.1 2.2 1.9 1.2 1.0 

Wei &hted Base l (2109) Y (92 ) (150) (270) (432) (465) (429) (166) (105) 

YRe1ati~ unstable due to the small number of cases. 

Canned Tuna May Be Pa.cked In Brine Or Oil. 

Which One Do You Usually Purchase? 

NUMBER OF PERSONS IN IDUSEHOLD 

Six or 
Total One TIoD Three Four Five More -r- T T -r- r T r-

Households Having Served 
Canned Tuna Within Last 
12 Months 100.0 100. 0 100.0 100.0 100.0 100.0 100.0 

Type Of Packing 
Usually Purchased 

Oil 91.4 89 .S 91.6 91.3 93.6 90S 89.5 

Brine 6. 9 9.7 6.3 6.4 5.7 7.6 8.7 

Don't Know 1.7 0.8 2.1 2.3 0.7 1.9 1.8 

Weighted Basel (2109 ) (l.2.4) (536) (471) (44l) (262) (275) 
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Seotion C 

~estion 5a 

Househo1da HaTing Served 
Canned 'lUna Within Last 
12 Months 

Type Of Packing 
Usually Purchased 

OU 

Brine 

Don't Know 

Weighted Base I 

NATIONAL CANNED FISH AND SHElLFISH STUDY 

Canned Tuna ~ Be Packed., In Brine Or on • 

Whioh One Do You Usually Purohase? 

RELIGION OF FAMILY 

Total. Catholio Protestant 
---r % :t 
100.0 100.0 100.0 

91.4 93.2 91.3 

6.9 6.5 6.3 

1.7 0.3 2.4 

(23.09) (642) (1346) 

~I Relatively unstable due to the small number of oases. 

Note: Percentagee for 4B cases representing ftother Denominations" not shown. 

Canned Tuna Mq Be Paoked In Brine Or on . 

Whioh One Do You UsualJ,y Purchase? 

Jewish 
-r 
100.0 

BO.B 

17.B 

1.4 

RACE OF H~ 

Total. White Non..white 
Househo1da Having Served -r ,- :I 
Canned Tuna Wi thin Last 
12 Monta 100.0 100.0 100.0 

Type Of Packing 
Usually Purchased 

on 91.4 91.3 92.2 

Brine 6.9 6.9 6.9 

Don't Know 1.7 1.B 0.9 

Weighted Base I (2109) (lB92) (23.7) 
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Section C NATIONAL CANNED FlSH AND SHELLFlSH SlUIJI 

Question 5a Canned Tuna May Be Packed In Brine Or 011 . 

Whioh One Do You Usually Purchue? 

r>u>LDYMENT OF HOKDUKER 

Total Full-Time Part.-T iDle Not ~lOYed 
Households Having Served ~ J J 
Canned Tuna Wi thin Last 
12 Monthe 100.0 100 .0 100.0 100.0 

Type Of Packing 
Usually Purchased 

Oil 91 . 4 90 .9 91 .0 91 . 7 

Brine 6.9 7.4 5.4 6.8 

Don't Know 1.7 1. 7 3.6 1.5 

Weighted Basel (410) (l.L33 ) 

Note: Percentages for 39 cases representing "Unreported Employment" not shawn. 

Canned Tuna May Be Packed In Brine Or Oil • 

Which One Do You Ueually Purchase? 

A 0 E OF HOMEMAKER 
65 and 

Total 15-24 25-29 ¥ ¥ Lo-LL 45t9 ¥¥ ¥ Onr 
Households HaVing Served ~ ~ ---r- ---r- -r 
Canned 'l'una 1011 thin Last 
12 Monthe 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type or Packing 
Usually Purchased 

Oil 91.4 96.0 92.7 92.4 86.3 91.5 93.5 90.8 91.8 89.2 91.8 

Brine 6.9 4.0 6.B 6.9 10.3 7.4 5.2 6.B 4.B B.3 6.0 

Don't Know 1.7 0.5 0.7 3.4 1.1 1.3 2.4 3.4 2.5 2.2 

Weighted Base I ( 2109) (150) (221) (291) (291) (270) (229) (207) (147) (120) (lB3) 
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Section C 

Question 5b 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

.-/hen You Prepare Canned Tuna For }Ieals 

Do You Always Pour Off The Oil? Do You Always 

Use It With The Fish, Or Does It Depend On How You Serve It? 

Households Having Served 
Canned Tuna Wi thin Last 
12 Months Who Usually 
Purchase Tuna Paclted 
In Oil 

How Oil Is Used 

Always Pour Off 

Always Use With Fish 

Depends On The Dish 

.reighted Base I 

REGIONS 
NOItfi- North 

Total east Central South West 
-r -,-- -,-- -r ~ 

100.0 100.0 

40. 9 45.8 

38.7 38. 0 

20. 4 16 . 2 

(1928) (539) 

100.0 

40 .0 

43 .1 

16.9 

(535) 

100.0 100.0 

37.5 39.8 

36 . 5 35.8 

26.0 24 . 4 

(546) (308) 

When You Prepare Canned Tuna For Heals 

Do You Always Pour Off The Oil ? 

Do You Always Use It With The Fish, 

Or Does It Depend On How You Serve It? 

CIT Y S I Z E 

Megalo- Metro Non-
politan Central. Metro 

Over 50, 000- Suburban 2,500-
Total 5r'000 5r'000 Metro 5%,000 -r- % 

Households Having Served 
Canned Tuna Wi thin Last 
12 MonthB Who Usually 
Purchase Tuna Packed 
In Oil 100.0 100.0 100.0 100.0 100.0 

How Oil Is Used 

Always Pour Off 40.9 43.9 42.8 45.2 38.8 

Always Use With Fish 38.7 35.5 37.1 35.5 42.4 

Depends On The Dish 20.4 20.6 20.1 19.3 18.8 

Weighted Base I (1928 ) (384) (280) (566) (276) 

99 

Non- Non-
Metro Metro 
Rural Rural 
Farm Non- Farm 
-r % 

100.0 100.0 

30.9 33.1 

50.7 41.0 

18.4 25 . 9 

(153) (269) 



Section C NAT roNAL CANNED FISH AND SHELLFISH STUDY 

Question 5b When You Prepare Canned Tuna For Mealll 

Do You Alw~s Pour Of! The Oil ? 

Do You Alw~ Use It With The Fillb , 

Or Does It Depend On How You Serve It? 

RELIDlDN OF FAHlLY 

Households Having Served 
Canned Tuna Within Laat 
12 Months Who Usually 
Purchaae Tuna Packed 
In 011 

How 011 Is Used 

Always Pour Off 

Alwa;ys Use With Fish 

Depends On The Dish 

Weighted Baae , 

Tot.al. 
--r-

100 .0 

20.4 

(19:fl ) 

Catholio , 
100.0 

42.1 

38 .6 

19.3 

(598) 

! / Relatively unstable due to the small number of cases. 

Note: Percentages for 42 cases representing "Other Denominations" not shown. 

When You Prepare Canned Tuna Far Meals 

Do You Alw~ Pour Off The Oil? 

Dc- You Alvays Use It With The Fish, 

Or Doee It Depend On How You Serve It? 

Pro tell tant 
J 

100.0 

40.1 

38.5 

ZI. .4 

JlNiah -,-

100.0 

39.0 

44.1 

16.9 

y (59) 

RACE OF IllImiAKBR 

Households Having Served 
Canned Tuna Within Laat 
12 Monthe Who Usually 
Purchaae Tuna Packed 
In Oil 

How 011 Is Used 

AlIl ~ Pour Off 

Alwa;ye Uee With Fish 

Depends On The Dish 

Weighted Basel 

Tot.al. 
-'f,-

100.0 

40.9 

13 .1 

(19re ) 

100 

Non-White 
:t 

100.0 100.0 

41.8 32.1 

38.0 

20.2 22.6 

(200) 



Section C NATIONAL CANNED FISH AtDSHELLFI~ STUDY 

Question 5b When You Prepare Canned Tuna For Me81B 

Do You Always Pour Off The Oil ? 

Do You AlWB,Ys Use It With The Fish, 

Or Does It Depend On How You Serve It? 

INCOME 
Under $1000- $200000 $3000- $4~ f>QOO: $ 7000- $10,000 

Total $1000 1999 2999 3999 4999 6999 9999 and Over 
--r- -r- T" -r ~ --r ~ ~ ~ 

Households Having Served 
Canned Tuna Within last 
12 Months Who Usually 
Purchase Tuna Packed 
In Oil 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

How Oil Is Used 

Always Pour Off 40.9 29.7 26.3 39.4 38.5 44.2 4?D 50. 3 51. 0 

Always Use With FiBh 38.7 53.6 46.7 43.2 42.0 37.6 37.4 25.9 19. 0 

Depends On The DiBh 3J .4 16.7 27.0 17.4 19.5 18.2 20.6 2).8 30. 0 

Weighted Basel (1928) Y(84) (139) (24) (399) (420) (398) (145) (100) 

~/ Relatively unstable dUB to the snaIl number of oaseso 

wren You Prepare Canned Tuna For M&a1s 

Do You Al:ways Pour Off The Oil? 

Do You Always Use It With The Fish, 

Or Does It Depend On How You Serve It? 

NUMBm OF PERSONS IN HOUSEfDLD 

Su or 
Total One Two Three Four Five Mare -r- T T -r- -r T"" -r-

Households Having Served 
Canned Tuna Wi thin Last 
12 Months Who Usually 
Purchase Tuna Packed 
In Oil 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

How Oil Is Used 

Always Pour Off 40.9 47.8 42.3 43.4 41.9 38.5 30.9 

Always Use With FiBh 38.7 33.3 36.8 39.6 34.9 )9 • .3 47 .0 

Depends On The Dish 20.4 18.9 20.9 17.0 23.2 22.2 20.1 

*ighted Balle, (l928) (lll) (49}) (430) (413) (23 (2 6) 
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Section C 

QJ.estion 5b 

Households Having SeM'eci 
Canned Tuna Within Last 
12 l".onths Who Usually 
Purchase Tuna Packed 
In Oil 

How Oil Is Used 

AlW&y8 Pour Off 

Always Use Wi th Fish 

Depends On The Dish 

Weighted Base I 

NATIONAL CANNED FISH AND SHEILFISH STUDY 

When You Prepare Canned Tuna For Meals 

Do You AlW8i,Ys Pour Off The Oil ~ 

Do You Always Use It With The Fish, 

Or Does It Depend On How You SeM'e It? 

EMPLOYMENT OF HOMEMAKm 

Total --r 

(1926 ) 

Full-Time 
% 

100.0 

46.6 

34.0 

19.4 

(427) 

Part-Time Not ~OYed 
% 

100.0 100.0 

(152) 

39.5 

40.0 

20.5 

(1314) 

Notel Percentages for 35 cases representing "Unreported Employment- not shown. 

When You Prepare Canned Tuna For Meals 

Do You Alwa;vs Pour Off The Oll? 

Do You Alwa;vs Use It With The Fish, 

Or Does It Depend On How You Serve It? 

AGE OF HOMEMAKER 

Total 15-24 25-29 
Households Having Served Canned 

19::2!:!. 22.:..22 40-44 45-49 

Tuna Within Last 12 Months Who % % % % % % % 
Usually Purchase Tuna Packed in Oil 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

How Oil Is Used 

Always Pour Off 40.9 35.0 42.2 46.6 38.3 38.2 42.5 

Always Use With Fish 38.7 42.7 34.8 36.1 39.1 40.7 40.2 

Deperxis On the Dish 20.4 22.3 23.0 17.3 22.6 2J..l 17.3 

"'eighted Base: (1928) (144) (2~) (269) (251) (247) (214) 

102 

50-54 

% 
100.0 

43.1 

38.3 

18.6 

(188) 

65 and 
55-59 60-64 Over 

% % % 
100.0 100.0 100.0 

43.3 35.8 39.8 

33.6 42.5 40.4 

23.1 2J..7 19.8 

(135) (107) . (168) 



Section C 

Question 5c 

NATIONAL CANNED FIffi AND ~llELLFISH SfUDY 

Have You Ever Tasted Tuna Cannen In Brine? 

REGIONS 
North- North 

Total east Central South West 
-r ,- ~ -r -r 

Households Having Served 
Canned Tuna Within Last 
12 !1onths Who Usually 
Purchase Tuna Packed 
In Oil 100.0 100.0 100.0 100.0 100.0 

Tasted Canned Tuna 
In Brine 

Yes 11.0 15.7 8.1 7.3 14.0 

No 88.2 83.7 91.1 92.1 84 . 0 

Don't Know 0.8 0.6 0.8 0.6 2.0 

Weiehted Base: (1928 ) ( 539) (535) (546) (308 ) 

Have You Ever Tasted Tuna Canned In Brine? 

CIT Y S I Z E 

Megalo- Metro Non- Non- Non-
polltan Central Metro Metro Metro 

Over 50,000- Suburban 2,500- Rural Rural 
Total 5%0,000 5%,000 Metro 5%,000 Fann Non-Farn -r:- % -r:- % 

Households Having Served 
Canned Tuna Wi thin Last 
12 Months Who Usually 
Purchase Tuna Packed 
In Oil 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Tasted Canned Tuna In Brine 

Yes li.O 9.0 12.2 15.8 4.5 8.1 10.6 

No 88.2 88.6 87.8 83.7 95.5 91.9 87.8 

Don't Know 0.8 2.4 0.5 1.6 

Weighted Basel (1928 ) (384) (280) (566) (276) (153) (269) 
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Secthn C NATIONAL CANNED FISH AND SHELLFISH STUDY 

Quelltion 50 Have You Ever Tasted Tuna Canned In Brine? 

INCOIIE 
Under $1000: $2000: $3000: $40015" $5000: $1000: $10,000 

Total $)000 1999 2999 3999 4999 6999 9999 and OVer -,-- -,-- ---r- -r -r- ,- -,-- -r -r 
Households Having Serveci 
Canned Tuna Wi thin Last 
12 IIonths Who Usually 
Purchase Tuna Pa.ckod 
In Oil 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Tasted Canned Tuna In Brine 

Yae 11.0 8.5 6.1 16.0 8.3 7.9 13.8 15.5 13.3 

Ne 88.2 91.5 93.2 82.7 90.2 91.9 85.2 83.8 86.7 

Don't Knor 0.8 0.7 1.3 1.5 0.2 1.0 0.7 

W'eichted. Base: (1928) Y(84) (139) (243) (399 ) (420) (398) (145) (100) 

~/ Relatively unstable due to the small number of cases. 

Have You Ever Tasted Tuna Canned In Brine? 

NUMBER OF PERSONS IN HOUSmOLD 

Six or 
Total One Two Three Four Five More 
----r- T T ----r- ~ -r -r-

Ik>useholds Having Served 
Cap~ed Tuna Within Last 
12 Months Who Usually 
Purchase Tuna Packed 
In Oil 100.0 100.0 100.0 100. 0 100.0 100.0 100.0 

Tasted Canned Tuna 
In Brine 

Yea 11.0 6.6 12.3 7.6 12.0 10.7 14.9 

No 88.2 92.5 86.9 92.4 86.0 88.9 84.3 

Don't Know 0.8 0.9 0.8 2.0 0.4 0.8 

Weighted Base I (192 8 ) (111) (491) (430) (413) (237) (246) 
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Section C NATIONAL CANNED FISH AND SHELLFJSH S'lUDY 

Question 50 
Have You 1'ver Tasted Tuna Canned In Brine? 

RELIGION IN FAMn.y 

Catholic Protestant 

Houeeholds Having Served Canned 
Tuna Within Laat 12 }Ionthe Who 
Usually PI1rchase Tuna Packed In Oil 

Tasted Canned. Tuna In Brine 

Yes 

No 

Don't Know 

Weighted Base: 

li.O 

88.2 

0.8 

(1926 ) 

~/ Relatively unstable due to the S11IIlll rumber of cases. 

100.0 

85.1 

(598) 

Notel Percentagss for 42 cases representing "Other Denominations" not shown. 

Have You Ever Tasted Tuna Canned In Brine? 

100.0 

9.4 

89.4 

(1229) 

100.0 

Y (59) 

RACE OF HOMEMAKER 

~ ~ Non~te 

Houeeholds Having Served Canned % % % 
Tuna Within Laat 12 Months Who 
U sualll Purchase Tuna Packed In Oil 100.0 100.0 100.0 

Taated Canned Tuna In Brine 

Yes 11.0 10.6 14.1 

No 88.2 88.6 84.9 

Ibn't Know 0.8 0.8 1.0 

Weighted Base: (19::6 ) (17::6 ) (200) 
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Section C NATIONAL CANNED FISH AND SHELLFISH STUIli 

Question 5c Have You Ever Tasted Tuna Canned In Brine? 

EMPIDYMEm OF InI»IAKER 

Total Full-TiJne Part-Tine Not Daployed 

Households Having Served Canned % % % % 
Tuna Wi thin Last 12 Months Who 
Usually Purchase Tuna Packed In Oil 100.0 100.0 100.0 100.0 

Tasted Canned Tuna In Brine 

Yes li.O li.8 12.1 10.4 

No 88.2 81.1 86.6 88 .1 

Don't Know O.B 0.5 1.3 0.9 

Weighted Base: (1928 ) (421) (152) (lJU) 

Note: Percentages for 35 CBBes representing "Unreported Employment" not ehown. 

Have You Ever Tasted Tuna Canned In Brine? 

A 0 E OF HOMSMAKER 
65 and 

~ ~~~J82 ~ ~ 22::!& 22=22. ~ Over 
Households Having Served 
Canned Tuna Within Last 12 % % % % % % % % % % % 
Months Who Usually Purchase 
Tuna Packed In OU 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Tasted Canned Tuna In Brine 

Yea li.O 1.2 9.5 ll.1 12.4 12.0 1.4.5 12.4 13.0 4.7 8.7 

No 88.2 92.1 90.0 B7.0 81.6 86.3 84.5 B1.1 B1.0 95.3 90.1 

Don't Know 0.8 0.1 0.5 1.9 1.7 1.0 0.5 1.2 

Weighted Base: (1928) (U4) (205) (269) (251) (247) (214) (lB8) (135) (107) (168) 
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Section C 

Question 5d 

NATIONAL CANNID FISH AND SHELLFISH STUDY 

I.f The Price Were The Same For CaIlIled Tuna 

Packed In Oil Or In Brine, Which One Would You Buy? 

REGIONS 
North- North 

Total east Central South West -r -,;- -,-- -r -r 
Households Hav:illg Served 
Canned Tuna Wi thin Last 
12 Months 100.0 100.0 100.0 100.0 100.0 

Type Of.' Packing Pnrchased 

Oil 65.9 61.4 60.1 72.5 72.8 

Brine 7.1 10.7 6.0 4.9 6.4 

Don't Know 27.0 27.9 33.9 22.6 20.8 

Weighted Basel (2109) (612) (577) (584) (336) 

If The Price WBB The Same 

For Canned Tuna Packed In Oil Or In Brine, 

Which One Would You Buy? 

CIT Y S I Z E 

Yel(alo- lletro Non- Non- Non-
IDlitan Central Metro Metro Metro 
Over 50,000- Suburban 2, 500 Rural Rural 

Total 5jO,OOO 5r'OOO Metr o ,%,000 Farm Non-Farm 
~ % -r- % 

Households Ravin, Served 
Canned TlIDa Wi thin Last 
12 Yonths 100.0 100.0 100.0 100. 0 100.0 100.0 100. (; 

Type Of Packing Purchased 

Oil 65.9 63.2 69.4 65.9 69.4 63.6 64.1 

Brine 7.1 7.1 6.3 8.8 4.6 5.4 8.1 

Don't Know 27.0 ?;) .7 24.3 25.3 26.0 31.0 27.8 

'"eighted Base : (2109) (430) (307) (624) (290) (169) (289) 
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Section C NATIONU CANNED FISH AND SiELIFHH srtIDY 

Question 5d If The Price Were The Same 

For Canned Tuna Packed In 011 Or In Brine, 

Which One Would You Buy? 

INCOME 
UIlder $1000- $2000- $3000: $4000- $5000- $7000- no, 000 

Total $1000 1999 2999 3999 4999 6999 9999 and Over 
-r- -r- -r ~ ~ ,-- ,-- -r -r-

Households Having Served 
Canned Tuna Within I.ast 
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Packing Purchased 

Oil 65.9 66.3 73.4 65.4 69.3 63 .3 64.7 61.5 66.0 

Brine 7.1 7.6 2.8 8.3 7.1 6 .7 6.1 13.0 6.8 

Don't Know 27.0 26.1 23.8 26.3 23.6 30.0 29.2 25.5 27.2 

Weighted Baser (2109) yen ) (150) (270) (432) (465) (429 ) (166) (105) 

~/ Relatively unstable due to the small number of cases. 

If The Price Were The Same 

For Canned Tuna Packed In Oil Or In Brine, 

Which One Would You Buy? 

NUMBER OF PERSONS IN lDUSElDLD 

Total One Two 
Six or 

Three Four Five More -r- T T --r -r -r -r-
Households Having Served 
Canned Tuna Within Last 
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Packing Purchased 

Oil 65 .9 65.3 65.8 63.3 70.0 66.8 63.5 
Brine 7.1 10.7 6.3 6.2 6.4 9.1 8.1 
Don't Know 27.0 24.0 27.9 30.5 23.6 24.1 28.4 

Weighted Base I (2109 ) (124) "36) (4n) (441) (262) (275) 
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Section C 

~etlon 5-:1 

Houeeholds Having Served 
Canned Tuna Wi thin Last 
12 Months 

Type Of Packing Purchased 

Oil 

Brine 

Don't Know 

Weighted Base: 

NATIONAL CAl. FISH 0 m 

If The Price W 

For Canned Tuna PacKed In Oil 1n ~in , 

Which OrA Would You 7 

RELIr;IO OF FAKILY 

Total 

100.0 

65.9 

7.1 

27.0 

(21.09) 

Catholic 

1 . 0 

7.2 

27.9 

(642) 

.h 

1 .0 1 .0 

66 .6 63.9 

6.h 16. 7 

26.6 19 .... 

(1)46) Y (13) 

?:.! Relatively unetable due to ths !l!\all l1UII1ber of O&8e •• 

Note: Percentages for 48 cases representing "Other Denominations" not ehown. 

If The Pr.. ell Was T SaMe 

For Canned Tuna Packed In Oil Or In Brin , 

Which One Would You ~7 

Tot&! Wh1 tAl 

HOUBeholds Having Served % % 
Canned Tuna Wi thin Lut 
12 Months 100.0 1 .0 .0 

Type Of Packing Purchased 

Oil 65.9 65 . 7 61. 

Brine 7.1 1. ) S.6 

Don't Knov 27.0 21.0 27.0 

:eighted Base: (2l.O9) ( 92) 217 



Sect.ion C 

Quest.ion 5d 

Households Having Served 
Canned Tuna Within Last 
12 Months 

Type Of Packing Purch~sed 

Oil 

Brine 

Don' t Know 

Weighted Base: 

NATIONAL CANNED FISH AND SHE;LLFISH STUDY 

If The Price Was The Sam8' 

For Canned Tuna Packed In Oil Or In Brine, 

Which One Would You Buy? 

Full-Time Part-Time 

100.0 100.0 100.0 

21.0 

( 2109) (470) (161) 

Not.e: Percentages for 39 cases represent.ing -Unreported &uployment- not. shawn. 

If The Price Was The Same 

For Canned Tuna Packed In Oil Or In Brine , 

Whioh One Would You Buy? 

AGE o F HOMEMAKER 

~ 15-24 25-29 lQ::l!! 12::J2. ~ 45~9 50-54 

Households Having Served % % % % % % % % 
Canned Tuna Within Last 
12 Mont.~ 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Packing Purchased 

CU 65.9 67.6 68.6 65.6 61.6 69.1 61.5 64.0 

Brine 7.1 1.4 6.4 10.5 9.8 7.5 5.8 7.9 

Don't Know 21.0 31.0 25.0 23.9 22.6 23.4 32.1 26.1 

';leighted Base: (2109) (150) (221) (291) (291) (210) (229) (a)7) 

110 

Not. &!ployed 

% 

100.0 

66.0 

7.0 

21.0 

(1433) 

22.:22 60-64 

% % 

100.0 100.0 

60.3 68.1 

5.5 1.8 

34.2 24.1 

(141) (120) 

65 and 
2!!!: 

% 

100.0 

65.0 

4.5 

30.5 

(183) 



Section C 
NA'I'IONAL CANNED FISH AND SHELLFISH STUDY 

Question 6a 
In Which Of The Following Ways 

Do You ' Usually Serve Canned Tuna? 

REGIONS 
North. North 

Total east CentraJ. South West 
-r ,.--- --r- -r -r 

Households Having Served 
Canned Tuna Within Last 
12 Months 100.0 100.0 100.0 100.0 100.0 

Wa,ys Served 

In Salads 82.4 88.2 78.8 87.0 69.9 

In Sandwiches 75.0 74.1 63.9 78.2 90.2 

In Casseroles 40.5 33.4 49.0 30.8 55.7 

As Appetizers 8.7 10.3 7.6 5.5 12.8 

Loaves 8.5 5.7 6.8 9.3 15.2 

Souffles 3.8 2.8 2.6 3.8 7.4 

Plain 3.6 1.1 6.8 2.2 4.8 

Patties, Cakes 2.1 l.O 1.7 3.8 2.1 

In Soups 1.6 0.8 1.6 1.6 3.3 

All Other 8.1 6.2 8.2 6.4 14.6 

Don't Know 0.1 0.3 

Weighted Base: ( 21(9) (612) (577) (584) (36) 

Note: Soma respondents gave. more than ODe answer. 

In Which Of The Following Ways 

Do You Usually Serve Canned Tuna? 
Crry SIZE 

MegaIo- Metro Non- Non- Non-
politan Central Metro Metro Metro 
over 50,000- SUburban 2,500- Rural Rural 

Total 500~000 500~000 Metro 50~000 Farm Non-l'ann -,- % -r % 
Households Having Served 
Canned Tuna Within Last 
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Wal!! Served 

In Salads 82.4 88.1 86.9 82.6 78.3 13.8 11.1 

In Sandwiches 15.0 14.7 13.1 16.1 71.0 82.7 14.6 

In Casseroles 40.5 32.8 41.5 45.5 36.6 45.8 34.8 

As Appetizers 8.7 15.8 10.8 7.9 4.8 3.6 4.2 

Loaves 8.5 7.9 12.1 7.6 1.9 6.0 9.8 

Souffles 3.8 3.5 5.6 3.9 2.4 1.8 4.5 

Plain 3.6 4.0 3.3 5.3 2.1 0.6 2.8 

Patties, Cakes 2.1 1.9 2.6 2.1 3.4 1.8 1.0 

In Soups 1.6 1.2 2.6 1.5 0.7 2.4 2.1 

All Others 8.1 5.1 15.1 7.9 5.2 8.3 8.0 

Don't Know 0.1 0.5 

Weighted Basel (2109) (430) (307) (624) (290) (169) (289) 

o-1;e_" SOl!)Ja re!!PQnd.llQt Il~e mo~. thJ!.!l one answer III 



Section C 

Question 6a 
NATIONAL CANNED FISH AND SHELLFISH STUDY 

In Which Of the Following Ways 

Do You Usually Serve Canned Tuna? 

INCOME 
Under $1000- $2000- $3000- $4000- $5000- $7000- $10,000 

Total. $1000 1999 2999 3999 4999 6999 9999 a~ 
- %- '" -%- -%- % 

- ", -

% % % 
Households Having Served 

/0 /0 

Canned Tuna Wi thin Last 
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100,0 100.0 100.0 

Ways Served 

In Salads 82.4 62.0 79.6 84.0 83.5 84.7 84. 6 79.5 81.0 

In Sandwiches 75.0 75.0 70.7 72.9 76.7 77.5 72 . 0 71.7 85.7 

In Casseroles 40.5 26.l. 22.4 35.3 43.0 40.8 41.4 54.8 54.3 

As Appetizers 8.7 5.4 6.1 5.6 7.4 8.4 ll.2 13.3 ll.4 

Loaves 8.5 8.7 9.5 8.6 7.9 7.8 9.8 7.2 9.5 

Souffles 3.8 3.3 4.8 4.1 3.7 2.6 4. 0 3.0 7.6 

Plain 3.6 4.3 2.7 4.1 1.6 3. 0 4.2 4.8 8. 6 

Patties, Cakes 2.1 3.3 2.0 3.7 1.2 1.9 1.4 5.4 

In Soups 1.6 7.6 3.4 2.2 1.4 1.1 0.2 0. 6 2.9 

All Other 8.1 10.9 9.5 5.2 7.0 7.3 9.3 l2.0 8.6 

Don't Know 0.1 0. 4 

Weighted Base: (2109) :!:t<92 ) (150) (270) (432) (465) (429) (166) (lOS) 

Y Relatively unstable due to the small number of cases. 

Note: Some respondents gave mre than one answer. 

In Which Cl' The F0llorlng W'qs 

Do You Usua1.4r Se1'Ye Canned Tuna? 

NUMB&R OF PERSONS IN HOUSEHOLD 
Six or 

Tetal <:ne Two Three Four Five more ,.- T T ,.- -r -r ~ 
HOUl!lehBlds Having Sel'Tsd 
canned Tuna Wi thin Last 
12 ){onths 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

vlBJ'"s Served 

In Salads 82.4 75.8 79.2 84.2 84.5 81.1 86.2 

In Sandwiches 75.0 62.9 68.1 76.1 78.4 79.2 82.5 

In CasseN1es 110.5 26.6 41.8 38.4 44.3 39.8 42.5 

As Appetizers 8.7 5.6 8.4 9.0 10.7 7.7 7.6 

toavel!! 8.5 5.6 9.6 6.4 9.3 9.3 9.5 

Souffles 3.8 2.4 3.4 3.6 ).0 4.6 5.B 

Pl.&in 3.6 6.5 6.6 1.7 2.3 3.' 1.S 
Pattie:!!, Cakes 2.1 1.6 2.8 2.1 2.5 1.2 1.5 

In Soups 1.6 5.6 1.3 1.5 1.1 1.2 1.8 

All Other 8.1 10.5 8.3 7.2 8.4 8.5 7.6 

Don I t Know 0.1 0.4 

Weighted Base: (2109 ) (124) (536) (471) (441) (262) (275) 

Note: Some respondent!! gave more than one answer. 
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Section C NATIONAL CANNED FISH AND SHEILFISH STUDY 

Question 6a In Which Of The Following W~ 

Do You Usually Serve Canned Tuna? 

RELIGION OF FAMILY 

Total Catholic Protestant 
Households Having Served 
Canned Tuna Wi thin Last 
12 Months 

We,yli Served 

In Salads 

In Sandwiches 

In Casseroles 

As Appetiz ers 

Loaves 

Souffles 

Plain 

Patties, Cakes 

In Soups 

All Other 

Don't Know 

Weighted Base I 

--r 
100.0 

82.4 

75.0 

40.5 

8.7 

8.5 

3.8 

3.6 

2.1 

1.6 

8.1 

0.1 

(2109) 

~/ Relatively unstable due to the small number of cases. 
Note: Some respondents gave more than one answer. 

!t :.t 

100.0 100.0 

83.9 81.6 

75.0 75.4 

42.5 40.2 

9.8 7.1 

9.8 7.8 

3.8 3.8 

4.2 3.0 

2.0 2.0 

1.3 1.6 

10.5 7.5 

0.1 

(642) (1346) 

Percentages for 48 cases representing "other Denominations" not shown. 

In Which Of The Following WS\V'S 

Do You Usually Serve Canned Tuna? 

Jewish -r 
100.0 

87.7 

63.0 

26 .8 

26.0 

5.5 

4.1 

8.2 

1.4 

2.7 

2.7 

~/ (73) 

RACE OF HOMEMAKm 

Total White Non-white 
Households Having Served ,- -,- l' 
Canned Tuna Within Last 
12 Months 100.0 100.0 100.0 

Ways Served 

In Salads 82.4 81.8 95.9 

In Sandwiches 75.0 74.7 85.7 

In Casseroles 40.5 42.4 26.5 
As Appetizers 8.7 9.0 6.6 

Loaves 8.5 8.4 10.7 

Souffles 3.8 3.6 5.6 

Plain 3.6 3.9 1.0 

Patties, Cakes 2.1 2.1 3.1 

InSoupe 1.6 1.6 2.0 

All other 8.1 8.4 6.1 

Don't Know 0.1 0.1 

Weighted Base I (21.D9) (1892) (217) 

Note: Some respondents gave more than ene answer. 
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Seotion C 

Question 6a 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

In Whioh Of The Following Wayll 

Do You Usually Serve Canned Tuna? 

El1PLOYMENT OF HOMF'.MAKm 

Households Having Served 
Canned Tuna Wi thin Last 
12 Months 

Ways Served 

In Salads 

In Sandwiches 

In Casseroles 

As Appetizers 

Loaves 

Souffies 

Plain 

Patties, Cakes 

In Soups 

All Other 

Doni t Know 

Weighted Base l 

Total Full-Time 
-r % 

100.0 100.0 

82.4 85.3 

75.0 75.9 

40.5 J8 .2 

8.7 8.5 

8.5 6.6 

3.8 3.2 

3.6 1.9 

2.1 2.6 

1.6 0.6 

8.1 7.5 

0.1 

(2109) (470) 
Notel Some respondents gave more than one arurwer. 
Percentages for 39 cases repl esenting "Unreported ~loyment" not shown. 

In Which Of The FoUowing 11'..,.-. 

Do You Usually Serve Canned Tuna? 

AGE Or 

Total 15-24 25-29 30-34 35-39 40-44 
Households Having Served -r- -r- -r- -r- -r- -,-
Canned Tuna Within Last 
12 loIonthl! 100.0 100.0 100.0 100.0 100.0 100.0 

Ways Served 

In Salads 82.4 16.0 83.2 85.2 85.1 81.0 

In Sand.lr1c Ilea 15.0 88.1 16.8 11.2 81.0 11.8 

In Cassero1ee 40.5 32.0 42.1 46.2 40.8 45.2 

As Appetizere 8.1 10.1 6.4 1.2 10.4 12.2 

Loaves 8.5 10.0 9.5 8.6 10.4 1.0 

~uffleB 3.8 3.3 2.3 4.5 4.2 5.2 

Plain 3.6 1.3 0.9 4.8 2.8 1.5 

Patties, Cakes 2.1 1.3 2.1 3.1 1.4 1.1 

In Soups 1.6 2.0 104 0.3 1.4 1.5 

All other 8.1 6.0 6.8 8.3 5.5 li.l 

Denlt KnOW' 0.1 

Weighted Basel (2109 ) (150) (221) (291) (291) (270) 

Note: Seme respondents gave more than one answer. 

li4 

Part-TiN Not ~loyed 
% 

100.0 100 . 0 

80.0 81.7 

76.4 14. 9 

41.2 40 .4 

5.5 8.8 

8.5 8.9 

5.5 3.8 

6.1 3.9 

3.6 1 .9 

3.0 1.8 

9.1 8.4 

0.1 

(161) (1433) 

HOIoiEloIAKER 

45-49 50-54 55-59 60-{,4 -,- -,- ,- -,-
100.0 100.0 100.0 100. 0 

n2 .9 85.0 18. 9 18 . 0 

15.9 69 . 9 68. 0 66 .1 

42.5 44.2 38.8 33 . 9 

7.0 8.1 8.8 5.1 

1.9 1.3 10. 2 8.5 

2.6 3.4 4.1 2.5 

2.6 2.9 1.5 5. 9 

0.9 :r.5 3.4 3.4 

1.3 2. 4 0. 1 2.5 

1.5 10.2 B. 2 1. 6 

1.4 

(229) (207) (147) (120) 

65 and 
Over ,-
100. 0 

13 .1 

60.4 

21 .5 

8. 2 

6. 0 

4.4 

8. 2 

3. 8 

3. 8 

9. 9 

(183) 



Sectien C NJ.TIOlUL C.umm FISH j}ID SHELLFISH STUDY 

Queatien 6lt ID lfbich at 'fhe FellDlliDC 'Ir~ 

De Yell SerTe Cazmeci '1'ua 

"at Frequntq? 

AIGIOI. 
Bertll- Berth 

Tetal east C8Dtral Seutll. 'lrest -,- ,-- --r- -,- .,.... 
HeueebeU. Ravine Sened 
Cmne4. 'faa 'lri tldJa Lut 
12 JIoD~ 100.0 100.0 100.0 100.61 100.0 

'Irq Seneci JIg.to 
Fl'eguen tljr 

Salads 42.1 50.2 44.7 47.6 13.k. 

SaDdIricMa 37.7 36.0 26.7 36.4 62JJ 

Cu.erelu 8.9 5.8 14.7 .. 7 U.S 

I'lah 1.5 0.2 3.8 0.9 OJ 

Belle, Patties, 
C&ku 0.7 0.3 0.9 0., 0., 
to ..... 0.6 0.3 1.1 O~ Oa3 

SGattl_ 0 .. 0.7 0.5 0.) 

kepe 0.3 0.3 0.4 8.3 

JilpeUsera 0.3 Oa3 0.2 0.5 

Other 2.6 t.2 3.2 l.6- k.1 

:u.n't la_ k.' k-k 3.6 6.5 5.6 

.... e1chtM Buet (210,) (6l2 ) (577) (584) -(336) 

In Which (l' The Fellowillg 'Hoy-a 

De You Serve Canned Twla )lest Frequent~? 

CITY S I Z E 
ilega1~ lietro Hon- Non- NOn .... 
polito Central lletro lletro lletro 
O'7er 50,000- Suburban 2,500- Rural lblral 

Total 5oo~OOO 500~OOO lletro .50~000 Fum Nen-Fam 
Houeeholde Having Served -,- % -,- % 
Canned 'l'tma 1r1thin Last 
12 blitAe 100.0 100.0 100.0 100.0' 100.0 100.0 100.0 

W q Served Moet P'requentlz 

Saladl! 42.1 54.2 44.1 40.7 44.6 25.8 32.0 

Sandwiches 37.7 32.2 30.9 39.9 33.5 50.9 44.8 

Callsere1es 8.9 5.9 9.0 10.1 10.8 9.8 8.2 

Plain 1.5 2.1 1.0 2.2 1.1 0.6 0.4 

Balls, Patties, Cakes 0.7 0.2 1.0 0.8 0.7 1.2 0.7 

LeaTe8 0.6 0.2 0.7 0.3 1.1 0.6 1.1 

Souffiea 0.L- 0.7 0.4 0,5 0.4 

Swps 0.3 0.2 0.3 0.4 0.4 

Appetisers 0.3 0.7 0.7 0.2 

otaer 2.6 1.7 4.9 1.5 2.6 4.3 3.1 

Don't Knmr 4.9 1.9 7.3 3.5 4.8 6.8 9.3 

'lre1ghted Basel (2109) (430) (307) (624) (290) (169) (289) 
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Section C 
NATIONAL cANNill FISH AND SHELLFISH STUDY 

Question 6b In Which Of The Following Ways 

Do You Serve Canned Tuna Most Frequently? 

INC ONE 
Under $1000- $2000- $3000- $4000- $ 5000- $7000- $10,000 

Total $1000 1999 2999 3999 4999 6999 9999 and Over 

-r -r T T T T T T ,---
Households Having Served Canned 
Tuna Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Way Served Most Frequently 

Salads 42.1 26.4 4').0 47.9 43.5 42.7 41.7 45.6 32.4 

Sandwiches 37.7 46.1 40.0 36.9 37.6 36.0 39.3 30.0 43.1 

Casseroles 8.9 7.7 7.2 4.9 8.5 10.1 9.1 13.1 10.8 

Plain 1.5 3.3 1.4 1.9 0.7 1.1 1.7 1.9 2.0 

Balls, Patties, Cakes 0.7 2.2 1.5 0.5 0.4 0.5 1.9 

Loaves 0.6 1.1 0.4 1.0 0.9 0.2 0.6 

Souffles 0.4 1.1 0.7 0.4 0.2 0. 7 1.0 

Soups 0.3 1.1 0.7 0.4 0.4 

Appetizers 0.3 2.2 0.2 0.2 0.5 

other 2.6 7.7 5.0 1.5 1.7 2.3 2.4 3.1 2.9 

Don't Know 4.9 1.1 5.0 4.2 6.1 5.2 4.6 3.8 7.8 

Weighted Base: (2109) Y(92) (150) (270) (432) (465) (429) (166) (105) 

Y Relatively unstable due to the small number of cases. 

In Which Of The Following W'a.ys 

Do You Serve Canned Tuna Most Frequently? 

NUMBER OF PERSONS IN HOUSEHOLD 
Six or 

Total One Two Tlree Four Five More ,- ---r ,- -r ,- -r ,-
Houeeho1d8 H!i.'rlJlg Served Canned 
Tuna Within Laet 12 Monthll 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Way Served Most Frequently 

Salada 42.1 38.8 45.0 45.2 42.1 36.8 37.3 

Sandwiches 37.7 37.0 30.3 36.1 39.B 47.4 43.4 

Cassero1ee B.9 6.0 9.8 9.5 9.B 5.3 9.4 

Plain 1.5 5.2 2.9 0.6 0.2 1.6 0.4 

Ball.s, Patties, Cakes 0.7 0.8 0.5 0.9 1.2 0.4 0.4 

Leaves 0.6 OS 0.2 1.0 o.B 0.8 

Souffles 0.4 0.9 0.4 0.4 0.4 0 •. 8 

Soupe 0.3 0.9 0.4 0.2 0.4 

Appet.i2llrt!l 0.3 0.9 0.4 0.2 0.2 0.4 

other 2.6 5.2 2.9 2.4 2.4 1.6 2.6 

Don't Xn_ 4.9 4.3 6.9 4.3 3.3 5.3 4.5 

lI'eightecl B&1I81 (2109 ) (124) (536) (471) (441) (262) (275) 
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section C NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 6b In Which Of The Following liays 

Do You SerVe Canned Tuna Most Frequently? 

RELIGION OF FAMILY 

Total Catholic 

Households Having Served % % 
Carmed Tuna Wi thin The 
Last 12 Months 100.0 100.0 

Way Served Most Frequently 

Salads 42.1 44.1 

Sandwiches 37.7 34.5 

Casseroles 8.9 9.6 

Plain 1.5 2.0 

Balls, Patties, Cakes 0.7 0.6 

Loaves 0.6 0.6 

Souffles 0.4 0.3 

Soups 0.3 0.2 

Appetizers 0.3 0.5 

other 2.6 3.9 

Don't Know 4.9 3.7 

Weighted Bass: (2109 ) (642) 

Y Relatively unstable due to the small nwnber of cases. 
Note: Percentages for 48 cases representing "Other Denominations" not shown. 

Households Having Served 
canned Tuna. Within Last 
12 Months 

Way Served Most Frequently 

Salada 

Sandw.l.ches 

Casseroles 

Plain 

Balls, Patties, Cakes 

Loaves 

Souffles 

Soups 

Appeti~ers 

other 

Don't Know 

Weighted. Base r 

In Which Of The Following Ways 

Do You Serve canned Tuna. Most Frequently? 

Total ,-
100.0 

42.1 

37.7 

8.9 

1.5 

0.7 

0.6 

0.4 

0.3 

0.3 

2.6 

4.9 

(2109) 
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Protestant Jewish 

% % 

100,0 100.0 

41.1 47.9 

39.1 32.9 

8.8 8.2 

1.2 4.1 

0.7 1.4 

0.6 

0.5 

0.2 1.4 

0.1 1.4 

2.2 

5.5 2.7 

(1346) Y( 73) 

RACE OF HOMEMAKER 

White ,-
100.0 

40.0 

0.7 

0.5 

0.4 

0.3 

4.9 

(1892) 

Non-white 
:r: 

100.0 

60.7 

27.8 

1.0 

0.5 

1.4 

0.5 

os 
204 

5.2 

(217) 



Section C NATIONAL CANNED FISH AND SHELLFISH STum 

Question 6b Ib Which Of The Following Wa;ys 

Do You Serve Canned Tuna Most Frequently? 

E}lPLOYMENT OF HOMEMAKER 

Total. Full-Time Part-T:!Jne Not ~loyed 
Households Having Served -r % % 
Canned Tuna Within Last 
12 Months 100.0 100.0 100.0 100.0 

Way Served Most Frequently 

Salads 42.1 46.3 43.9 40.5 

Sandwiches 37.7 38 .5 35.0 3B.2 

Casseroles 8.9 8.4 7.0 9.1 

Plain 1.5 1.3 2.6 1.4 

Balls, Patties, Cakes 0.7 0.7 1.3 0.7 

Loaves 0.6 0.9 

Souffles 0.4 0.4 1.3 0.3 

Soups 0.3 0.2 0.6 0.2 

Appetizers 0.3 0.4 0.3 

other 2.6 1.3 2.6 3.1 

Don't Know 4.9 2.5 5.7 5.3 

Weighted Base I (2109) (470) (167) (1433) 

Note: Percentages for 39 cases representing "Unreported Employment" not shawn. 

In Whioh Of The .Fol.lawing Wa:ys 

Do You Serve Canned Tuns Most Frequently? 

AGE OF HOMEMAKER 
65 and 

Total 15-24 -¥ ¥ 35i39 40-44 45-49 5IJt4 55t9 60-64 Over 
Households Having Served ---r ---r -r-r -r -r 
Canned Tuna Within Last 
12 Months 100.0 100.0 10) .0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

!!st Served Most Fre5l!!;ent:!:l 
Salads 42.1 26.6 43.5 39.0 42.2 44.0 40.3 48.5 48 .6 48.6 40.4 

SBIXlwichee 37.7 $3.8 39.4 41.5 43.0 34.0 43.0 30.7 27.1 27.4 30.7 

Casserolee 8.9 8.4 9.7 10.5 7.2 10.4 6.3 8.4 9.0 12.4 7.4 

Plain 1.5 1.4 0.5 0.7 0.7 1.4 1.0 4.9 1.8 5.1 

Balle, Pattiee, Cakes 0.7 1.4 0.4 1.1 0.8 1.0 0.7 1.8 1.1 

Loaves 0.6 0.5 0.7 0.4 0.4 0.5 1.0 0.7 0.9 1.1 

Souffles 0.4 0.5 0.4 0.5 1.0 0.9 1.1 
Soup. 0.3 0.4 0.5 oS 0.7 0.9 
Appetizers 0.3 0.4 0.5 0.7 1.7 
Other 2.6 2.1 2.3 1.8 2.1 1.5 3.5 2.5 2.1 1.8 6.8 
Don't Know 4.9 6.3 3.6 5.4 2.1 8.9 3.5 5.4 5.5 3.5 4.6 

Weighted Base t (2109) (1~) (221) (291) (291) (270) (229) (ro7) (147) (120) (183) 

uB 



Section C l!ATIONA!- CAlmED fISH AIID SHEllFISH srU[T{ 

Question 7 Why Do You Se e Canned 

Tuna In Your HOl"e 1 

No r U -
To tal east Sou W s 
- %- - %- r 

Households Havinr Served 
Tuna Within '!he 
Last 12 Months 100 .0 1JO .O 100 .0 100 . 1 

Rea.sOIUl 

Like It 69 .4 fi5 .9 M.o 7 .. . 2 72 .1. 

easy , Q-lick, Cbnveni ent, ll.c. 4B .2 Wd 4e .1. ,9 .6 .. B.y 

Friday Rlod 1B .4 21 . 2 19 ·5 12 . 15 . 

Econoll\Y 15 . 1 12 . 3 9.5 20 ., 20 . _ 

Health Rlod 14.6 10 .9 13 .5 20 .7 12 .0 

Variety, For Change, Serve 
Ei ther Hot Or Cold 3.0 0 . 0 7.0 1.2 3." 

Small Cans 0. 1 0 .4 

Other 0.6 0. 7 1.1 0 .9 

Don't Know 0.4 0.5 0.4 0.4 0 . 3 

Weighted Base: (2109) (612) (577) (S84) 

Note:- Some respondents gave more ~ one reason. 

1flv Do You Serve Canned Tuna 

In Your Home? 

Cl'l'Y SIZE 
)legalo- Metro 00- Norr larr 
poUtan Central liIetro liIetro Metro 
Over 50,0000- Suburban 2,500- Ruru Ruru 

Total ,00tOOO 500
t

OOO Ketro 50
j OOO Farm Hon-Fg ,- J ..,- J 

Households Having Served Tuna 
Wi thin The Lut 12 Montha 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Reasona 

Like It 69.4 65.3 68.3 66.6 13.2 70.7 18 

Eay, QIiok, Convenient, Etc. 4B.2 4B.4 4.2.9 4.5.4 54.0 4.4. .3 56.0 

Friday Food 18.4 23.0 21.5 21.B 13.9 9. 0 10.6 

100nDII;Y 15.1 14.1 18.2 14.2 18.5 16. 6 10. 6 

Heuth 1Ibod 14..6 13 .8 17.5 12.9 16. lJ 9.6 11. 

Variety, For Change, Serve 
Either Hot Or Cold 3.0 4..7 3.0 2.4 3.1 2. 4 1 . 

&oalJ. Cans 0.1 0.3 

Other 0.6 0.5 1.7 0.$ 0.3 0 . 6 o. 

Don'~ InOW' 0.4 0.7 0.7 0.2 .2 

Weighted Ba .. : (2109 ) (4.)0) (307) (6 ) (290) (169) (2 ) 

Note. Some respondentll gaTe .. re than one re£Bcn. 
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Section C NATIONAL CANNlill F!t;!l AND :"1 LFISH !;iTl/DY 

Question 7 Why Do You Se rvo Cu.nn d rUfla 

In Your H ,,1 

E 
Under 
01000 

- !500c- $7000- $10, 000 
Total 
--.,;- --",-- 699 ¥ a~r 

Households Having Served Tuna 
Within The Last 12 JJonths 100 .0 lIJO .O 100. 0 100 .0 100 .0 100 .1) 100 .0 100 .0 100 .0 

Reasons 

Like It 

Easy, Quick, Convenient, Ftc . 

Friday Fbod 

EconolD.)' 

Health Food 

Variety, For ()1ange, Serv~ 

ELther Hot Or Gold 

Small Cans 

Other 

Don't Know 

II . '> 

) .0 

C.O 

c. 

62. 9 6.) 74 .7 

li7.) L.ll 4.7 

16 .9 12. 9 . 

,~ . S 16.2 1~ . 1 

2.1 2. ) 

1 . 4 

67.9 06. 2 

1)0 . 2 ) .6 

17 .4 20. 6 

17.4 12.1 

n . 16 .1 

) . 

1.1 

0 . 2 

73 .4 

7.S 
~ . 1 

15 .1 

11& .6 

2.8 

. 2 

.5 

0 . 2 

~ .6 

li2. 

20 .1 

LL . 

LL .O 

) .0 

.0 

7 . 6 

S;> .4 

26.2 

9. 7 

19.1, 

2. 9 

1.0 

Weighted !lase: (2109) ](92) (1<;) (270) (4)2) (46':) (29) (166) (lOS) 

]j rlelative~:r unstable due to the c1lBll fl\ll!l r of ca8ell. 

Note: Some respondents gave more than on reason. 

1fl'ty Do You Serv. Canned Tuna 

HoWIebo1d8 Having SerTed TUnA 
Within The Last 12 Monthe 

ReasoIlB 

Total ,-
100.0 

Like It 69.4 

EasT, Quiok, convenient, Etc. 48.2 

Fridq Food 16J1 

Eoon~ 15.1 

Health Food. 14.6 

Variety, For Change, Serve 
Either Het Or Cold 3.0 

SIIall Cans 

on't Know 

Weighted Ba.eer 

0.1 

0.6 

0.4 

(2109 ) 

In Your Ho..f 

100.0 

(124) 

100.0 

65.9 

51.3 

16.) 

12.7 

10.4 

).0 

0.2 

1.1 

(536) 

NotE> I Some respondents gave 1II0re than one reason. 
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100.0 

72.4 

47.6 

15.6 

15.4 

15.2 

0.4 

(471) 

100.0 

il.8 

3.0 

0.2 

0.2 

(44l) 

100.0 

16.9 

3.1 

0.4 

(262) 

sli or 
Mer. 
~ 

100.0 

7).) 

49.5 

24.5 

20.5 

17.2 

(275) 



Section C NATIONAL CANNED FISH AIm SHELLFISH STUDY 

Questi on 7 1rJhy Do You Serve Canned Tuna 

Households Having Served 
Canned Tuna Within The 
Last 12 1'10nths 

Reasons 

Like It 

Easy, Quick, Convenient, Etc . 

Friday Food 

EconOCi1;r 

Hea1U Food 

Variety, For Change, Serve Either Hot Or Cold 

Small Cans 

Other 

Don l t Know 

Weighted Base : 

In Your Home? 

Total 

'" 10 

100 . 0 

69 . 4 

413 . 2 

18 . 4 

15 . 1 

14 . 6 

3 .0 

0 . 1 

0 . 6 

0 . 4 

(2109) 

~/ Relatively unstable due to the small number of cases . 
Note : Some respondents gave more than one reason. 

Catholic 

'" 10 

100 .0 

62 . 3 

37 . 0 

53 . 1 

14 . 1 

12.7 

2.0 

0 . 3 

0 . 5 

0 . 3 

( Ci!2) 

RELIGION OF FMILY 

Protestant 

01 
,0 

1UO . O 

73 . 0 

52 . 6 

2. 4 

15 . 7 

15. 3 

3 . 6 

0 . 8 

0 . 5 

( 1346) 

Je,rish 

% 

100 . 0 

67 . 1 

64 . 4 

12 . 3 

12 . 3 

~/ (73) 

Percentages for 48 cases representing "Other Denominations" not shown. 

Hous eholds Having Served 
Canmd Tuna Wi thin The 
Last 12 Months 

Reasons 

Like It 

~ Do You Serve Canned Tuna 

In Your Home? 

Total --r 
100.0 

69.4 

Easy , ~ick, Convenient, Etc. lil.2 

FridlliY Food 18 .4 
Economy 15.1 

Ileal th Food 14.6 

Variety, For Change, Serve Either Hot Or Cold 3.0 

Small Cans 0.1 

Other 0.6 

Doni t Know 0.4 

Weighted Base: ( 2109) 

Note I Some respondents gave more than one reason. 
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RACE OF HGl»IAKER 

White 
---r 
100.0 

68.9 

lil.o 

19.2 

14.8 

14.1 

3.1 

0.1 

0.7 

0.4 

(1892) 

Non-White 
% 

100.0 

73.5 

9:>.2 

11.2 

0.5 

(217) 



Section C 

Question 1 

NATIONAL CANNED FI3{ AND SfIl<U} ISH S111 II 

Why Do Yau Serve Canned una' 

In Your Ho ? 

Total 
Householdl! Havi~ Served ,-
Canned 'lUna Wi thin The 
Last 12 Monthe 10) .0 100 .0 

Reasons 

Like It 69.L 13.9 

Easy, QJ.ick, Convenient., Etc. 4'3 .2 S5.1 

Friday Food 16.4 IS .1 

EcOIlO"\Y 1S.1 1J.O 

Heal U. Food 14.6 12. 5 

Variety, For Change, Serve Either Hot Or Cold 3.0 2.4 

Small CIIIl8 0.1 

Other 0.6 0.2 

Don't Know o.L 

Weighted Base: (2109) (410) 

Notel Some respondents gave PIOre than one reuon . 

Percontages for 39 cases reprell.nt.~ "Unreported Faployment" not. eh 

Why Do You Serve C&mled Tuna In Your ~7 

J.. 0 It o JI' 

Total. l'si24 25-29 ¥¥ Jt)..JJh L~'9 
Households Having S~d ,- ,- -r-
canned Tuna Wi thin The 
Le8t 12 MoIItbB 100..0 100.0 100.0 100.0 100.0 100.0 100.0 

Reasons 

Like It 69.4 14.0 n.7 6).7 B . ) 76.) 70.0 

Ea8y, Quick, Conven-
ient, Etc. 48.2 4'3.7 47.5 52. 8 4) .7 51.9 48.0 

ot. "t'loxed 

1 .0 l rJ' ) . O 

61 .7 fJ\ .1 

$0.6 45'.9 

10.L 20.5' 

22 .0 U.9 

15'. 2 1L. 7 

0.6 3.5' 

0 .2 

0.6 0 .6 

0 .6 

(167) (U33) 

HOMEM!'ER 
65 and 

¥ ¥ 60-64 OYc-.- ,-
100.0 100.0 100.0 100.0 

ffi.1 66.L 67.5 59.2 

44.6 46.6 4.4 .4 51.1 

Fr1~ Food 18.4 16.7 2).7 15.5 19.4 15.6 21.6 18.6 20.5 16.2 15.5 

EconOll\Y 1S.1 18.0 15.1 14.4 12.5 18.9 12.3 15.2 17.8 11.1 15.$ 

Health Food 14.6 18.0 12.8 1).4 16.) 18.5 16.) 10.8 12.) 15.4 10.3 

Variety, For Change, 
Serve Either Hot Or Cold 3.0 2.1 2.7 2.1 0.7 0.7 4.4 4.9 5.5 3.4 5.7 

BIIIall. C ana 0.1 0.3 0.6 

Other 0.6 1.3 0.3 0.4 2.2 0.5 1.4 0.6 

Don't Know 0.4 0.4 2.1 1.1 1.1 

Weighted BaBe I (2109) (150) ( 221) (291) (291) (270) (229) (a:> 1) (147) (120) (183) 

Note I Some respondents gave more than one reason . 
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Section C 

Question ts 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

Do You U,sually Look Or Ask For A 

Particular Brand When Buying Canned Tuna? 

REGIONS 
North- North 

Total east Central South West -r -r --r- -r -%-

Households Having Served 
Canned Tuna Within 
Last 12 Months 100.0 100'.0 100.0 100.0 100.0 

Look For A 
Particular Brand 58.5 64 .4 54.7 65.8 61.7 

Do Not Look For A 
Particular Brand 41.5 35.6 45.3 34.2 38.3 

Weighted Basel (2109) (612) (584) (336) 

Do You Usually Look Or Ask For A Particular Brand 

When Buying Canned Tuna? 

CIT Y S I Z E 
Magalo - Metro NOI1- Non- Non-
pllitan Central Metro Metro Metro 
Over 50,000 Suburban 2,500- Rural Rural 

Total 5%,000 500~000 Metro 5°fOO Fann Ncn-Fann 
--r- % -r % 

Households Having Served 
Canned Tuna Within 
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

wok For A 
Particular Brand 58.5 61.7 60.1 64.7 56.5 47.9 47.2 

Do Not wok For A 
Particular Brand 41.5 38.3 39.9 35.3 43.5 52.1 52.8 

Weighted Base: (2l09) (430) (307) (624) (290) 
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 8 Do You UsuallJ" Look Or Ask For A Particular Brand 

When Buying Canneai Tuna? 

Under $1o~ $2000: 
INCOME 

$ 3000: $ 4000: $ 5000: $ 7000: $10,000 
Total $1000 1999 2999 3999 4999 6999 9999 and Over -,-- --r --r --r -r -r -r --r -r 

Households Having Served 
Canned. Tuna Wi thin 
Last 12 llonths 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

wok For A 
particular Brand 58.5 34.8 49 • .3 41.6 60.1 62 • .3 6.3.1 64.5 61.0 

Do Not wok For A 
Particular Brand 41.5 65.2 50.1 52.4 39.9 31.1 .36.3 35.5 .3.3.0 

Weighted Base: (2l09 ) Y (92) (150) (210) (432) (465) (429) (166) (105) 

Y Relatively unstable due to the small number of cases. 

Do You UsuallJ" Look Or .uk For A Partioular Brand 

When Buying Canned Tuna? 

NUMBER OF PERSONS IN HOUSEHOLD 
siX or 

Total One '11ro Three Four Five ),fore .,- .,- -r .,- -r -r .,--
Households Having Served 
CSl'llled Tuna Within 
Last 12 Montlwl 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

wok Fvr A 
Particular Brand 58.5 48 • .3 61.1 55 • .3 62.0 51.4 59.2 

Do Not Look For A 
Particular Brand 41.5 51.1 .38.9 44.1 38.0 42.6 40.8 

Weighted Base: (2109) (124) (5.36) (471) (441) (262) (275) 
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Section C NATIONAl. CANNED FISH AND SIlElLLFISH S'lUDY 

~estion 8 Do You Usually Look Or A!lk For A Particular Brand 

When Bu;1i.ng Canned Tuna? 

RELIGION OF FAMILr 

~ Catholic 

Households Having Served % % 
Canned Tuna Wi thin The 
Last 12 }\ont~ 100.0 100.0 

Look For A 
Particular Brand 58.5 62".5 

Do Not Look For A 
Particular Brand 41.5 37.5 

Weighted Base: (2l09) (642) 

!I Relatively unstable due to the small number of cases. 

Note: Percentages for 48 cases representing "other DeDominatiDns" not shown. 

Households Having Served 
canned Tuna Wi thin Last 
12 Months 

Look For A 
Particular Brand 

Do Not Look For A 
Particular Brand 

Weighted Base t 

Do You Usually Look Or Ask For A Particular Brand 

When Buying Canned Tuna? 

Total. 
-r 
100.0 

58.5 

41.5 

(21.09) 

Protestant Jewish 

% % 

100.0 100.0 

56.7 63.0 

43.3 371) 

(1346) !I (73) 

RACEOF~ 

White Non-white -r • 
100.0 100.0 

59.5 50.0 

Lt>.5 50.0 

(21. 7) 



Section C 

~stion 8 

Ho1l8sholds Having Served 
Canned Tuna Within Last 
12 Montbl 

wok For A 
Particular Brand 

Do Not wok For A 
particular Brand 

Weighted Base I 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

Do You Usually Look Or Ask For- A Partioular Brand 

When fuying Canned Tuna? 

EHPLOnmIT OF H£JmUKER 

'::,!'t~ Full-'l':lJne Part-Time Not ~10yed 
j/> % % 

100.0 100.0 100.0 100.0 

58.5 60.8 56.1 57.7 

41.5 39.2 43.9 42.3 

(2109) (470) (167) 

Note I Percentages tor 39 cues representing "Unreported lbployment" not shown. 

Households Having Served 
Canned Tuna Within 
LalIt 12 Months 

Look For A 
Particular Brand 

1)0 Hot Look For A 
Particular Brand 

Weighted Base I 

Do You Usually Look Or Ask For A Particular Brand 

When Buying Canned Tuna? 

AGE OF HOMEMAKER 

¥¥¥¥~~¥¥ 
65 and 

Total 60;69 2T----r 
100.0 100.0 -100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

58.5 57.7 57.3 65.7 59.0 58.2 60.0 63.4 62.8 53.0 41.8 

41.5 42.3 42.7 34.) 41.0 41.8 40.0 36.6 37.2 47.0 58.2 

(2109) (150) (221) (291) (291) (270) (229) (207) (147) (120) (18) 



Section C 

Question 9 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

Hithin The Pa'lt Twelve Months Did You Buy 

Any Prepared. Ready-'I'o-5erve Tuna Items? 

RIl!QIONS 
North- North 

Total east Central. South West ,- -,- -r- -r -r 
Households Ha~ Served 
Canned Tuna Withill Last 
12 Months 100.0 100.0 100.0 100.0 100.0 

Type Of Tuna Purchased 

Tuna And Noocile 

Purohased 7.8 6.0 8.9 7.6 9.~ Not Purchased 92.2 94.0 91.1 92.4 90. 

Creamed Tuna 

Purohased 4.3 2.8 4.7 5.5 , 4.2 
Not Purchased 95.7 97.2 95.3 94.5 95.8 

Other Tuna Products 

Purchased 0.7 1.3 0.5 0.5 0.3 
Not Purchased 99.3 98.7 99.5 99.5 99.7 

We~hted Base: (2109 ) (61.2) (577) (584) (.336) 

Note: Some respond.ents purchased lIlore than one type of tuna. 

vlithin The Past Twelve Months Did You Buy Any 

Prepared Ready-To-Serve Tuna Items? 

CIT Y S I Z E 
Megalo- Metro Non- Non- Non-
politan Central Metro Metro Metro 

Over 50,000- Suburban 2,500- Rural Rural 
Total 500~000 5oot OO Metro 50~OOO Farm Non-Fann 

Households Having Served -r- % --r % 
Canned Tuna vii thin Last 
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Tuna Purchased 

Tuna And Noodle 

Purchased 7.8 8.4 7.6 7.5 ll.6 6.5 4.6 
Not Purchased 92.2 9l.6 92.4 92.5 88.4 93.5 95.4 

Creamed Tuna 

Purchased 4.3 2.8 7.9 3.7 5.4 3.0 3.6 
Not Purchased 95.7 97.2 92.1 96.3 94.6 97.0 96.4 

Other Tuna Products 

Purchased 0.7 0.5 0.3 1.8 0.4 
Not Purchased 99.3 99 .5 99.7 98.2 99.6 100.0 100.0 

Weighted Basel (2109 ) (430) (307) (624) (290) (169) (289) 

Note: Some respondents purchased more than one type of tuna. 
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Section C 

Question 9 NATIONAL CANNED FISH AND SllELLFISH STUDY 

Within The Past Tnl,", KonthIJ Di& You Buy J.n:r 

Prtlpared Ready--To-Serv9 Tuna Items? 

INeOll); 
Und.er $1000:: $2000: $ 3000: $ 4000 $5000:0 $1000: $10,000 

Tot&l Ilr ~ 2999 l2f- 4999 
~ 22f and Over 

Households Ravine Serwd -r -r -r ,--
Cannod Tuna Wi thin Last 
12 MontM 100.0 100.0 100.0 100.0 100.0 100. 0 100. 0 100.0 100. 0 

Type Of Tuna Purchased 

Tuna And Noodl.e 

Purchased 7.8 6.6 104 ).8 10.1 8.6 1.0 12 . 1 1. 8 
Not Purchased 92.2 9).4 98.6 96.2 89.) 91.4 9) . 0 87 . ) 92 . 2 

Creamed Tuna 

Purohased 4.) 4.4 4.2 ).0 4.3 5.1 4.5 504 1. 9 
N"t Purohased 95.1 95.6 95.8 97.0 95.1 94.9 95.5 91. .6 98.1 

other Tuna Prvducts 

Purchased 0.7 0.7 0.9 1.2 1.8 
Not Purcblsed 99.3 100.0 100.0 100.0 99.3 99.1 98.8 98.2 100. 0 

Weighted BUG I (2109) !/(92) (150) (270) (4)2) (465) (lI29 ) (1.66) (lO5) 

!! Relatively unstable due to the small number of cases. 

Note: Some respondents purchased more than one type of tuna. 

1fi thin The PlI8t Tlrel VII llonthll Did You Buy Ar1r 

Prepared Ready-To-Serve Tuna Item s7 

N\,:ffi~R OF PERSO.lS IN HOUSEHOLD 
sii or 

Total One 't'wo Threo Four Five llore 
-r -r -r -r -r -r --r-

Households B!IVing Served 
Canned Tuna Wi thin Last 
12 Vontbs 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Tuna Purchased 

Tuna And Noodl.e 

P'arohased 1.8 6 .. 1 8.5 5.9 7.1 1104 1. 1 
Not Purchased 92.2 93.3 91.5 94.1 92.9 88.6 92 .3 

Creamed Tuna 

Purchased. 4.3 4.2 4.2 3.5 5.) 3.1 5.5 
Net P'arohased 95.7 95.8 95.8 96.5 94.1 96.9 94.5 

other Tuna Products 

Purchased 0.7 0.8 0.7 1.2 0.4 0. 7 
Not Purchased 99.3 100.0 99.2 99.3 98 .8 99 . 6 99.3 

1feighted Base: (2109 ) (124) (536) (471) (441) (262) (275) 

Note: Some respondents purchased more than one type of tuna. 

128 



Section C NATIONAL CANNED FISH AND SHELLFISH STUDY 

~eetion 9 Within The Past Twelve Monthe Did You Buy Any 

Prepared Ready-To-Serve Tuna Items? 

RELIGION OF FAJtrLY 

Total Catholio Protestant Jewiah 
Households Having Served -r % % -r 
Canred Tuna Within Last 
12 Months 100.0 100.0 100.0 100 .0 

Type Of Tuna Purchased 

Tuna And Noodle 

Purchased 7.8 11.4 6.2 1.4 
Not Purchased 92.2 88 .6 93.8 98.6 

Creamed Tuna 

Purchased 4.3 4.1 4.6 
Not Purchased 95.7 95.9 95.4 100.0 

Other Tuna Products 

Purchased 0.7 1.3 0.3 4.1 
Not Purchased 99.3 98.7 99.7 95.9 

Weighted Base I (2l09) (642) (1346) y (73) 

~I Relatively unstable due to the small number of cases. 

Kote: Some respondents purchased more than one type of tuna. 
Percentages for 48 cases representing "Other Denominations" not shown. 

Within The Past Twelve Months Did You Buy Any 

Prepared Ready-To-Serve Tuna Items? 

RACE OF HCIIDWO!:R 

Total White Non-white 
Households Having Served -r ---r % 
Canned Tuna Within Last 
12 Months 1aJ .0 1aJ.0 100.0 

Type Of Tuna Purchased 

Tuna And Noodle 

Purchased 7.8 8.1 4.7 
Not Purchased 92.2 91.9 95.3 

Creamed Tuna 

Purchased 4.3 4.2 5.6 
Not Purchased 95.7 95.8 94.4 

other Tuna Products 

Purchased 0.7 0.8 0.5 
Not Purchased 99.3 99.2 99.5 

Weighted Base I ( 2109) (1892) (217) 

Note I Some respondents purchased more than one type of tuna. 
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Section C NATIONAL CANNED FISH A ND SHELLFISH STUDY 

Question 9 Within The Past Twelve Months Did You Buy ~ 

Prepared Rea"ly-To-Serve Tuna Itel1lll? 

Total. Full-TimB Part--Ti:lIIe Not ~1ay!d 
Households Having Served 
Canned Tuna Wi thin Last 
12 Months 

Type Of Tuna Purchased 

Tuna And Noodle 

Purchased 
Not Purchased 

Creamed Tuna 

Purchased 
Not Purchased 

other Tuna Producte 

Purchased 
Not Purchased 

Weighted Base I 

---r 
100.0 

7.8 
92.2 

4.3 
95.7 

0.7 
99.3 

( 2109) 

Note I Same respondents purchased more than one type ot tuna. 

% 

100.0 

7.8 
92.2 

3.3 
96. 7 

0 .2 
99 .8 

(4~) 

Percentages for 39 cases representing "Unreported Employment- not shawn. 

Wi thin The Past Twel va Montiul Did You fuy Any 

Prepared Ready-To-Serve Tuna ltema? 

A G'B OF 

1~24 ¥ ¥ 40-44 Total ¥ ~ Households Having Served ---r ---r 
Canned Tuna Within Laat 
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Tuna Purchased 

Tuna ADd Noodle 

Purchased 7.8 11.0 8.7 8.1 8.0 7.8 9.4 
Not Purchased 92.2 89.0 91.3 91.9 92.0 92.2 90.6 

Creamed Tuna 

Purchased 4.3 6.8 3.2 3.5 5.6 5.2 4.5 
Not Purchased 95.7 93.2 96.8 96.5 94.4 94.8 95.5 

Other Tuna Produote 

Purchased 0.7 1.4 1.4 1.1 1.0 0.9 
Not Purchased 99.3 98.6 98.6 98.9 99.0 100.0 99.1 

Weighted Base I (2109) (150) (221) (291) (291) (270) (229) 

Note I Some respondents purchased more than one type of tuna. 
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% 

100.0 100.0 

7.4 8.0 
Q2 .6 92.0 

6.8 LoS 
93 . 2 95.5 

0.6 0.9 
99 . 4 99.1 

(167) (1133) 

HOMEMAKBR 

¥~ 
65 and 

6Q..64 Over ---r ,-
100.0 100.0 100.0 100.0 

6.4 5.5 6.8 5.~ 
93.6 94.5 93.2 94.9 

2.0 4.8 3.4 4.0 
96.0 95.2 96.6 96.0 

1.4 
100.0 96.6 100.0 100.0 

(207) (147) (120) (183) 



Section D 

Question 1 

ese of Canned Salmon 

NATIONAL CANNED FISH AND SHELLFISH STlIDY 

During The Past Four Weeks About How 

Often Did You Serve Canned SalJnon? 

REGIONS 
North- North-

Total east Central South --r -,- -r- --r 
Households Having Served 
Canned SalJnon Within Last 
12 Months 100.0 100.0 100.0 100.0 

Number Cf Times Served 

One T:iJne 28.1 29.2 27.8 29.0 

Two Times 20.5 24.1 20.3 18.8 

Three Times 5.0 4.8 3.1 6.6 

Four Times 6.6 6.7 6.5 7.6 

Five eX' More Times 1.8 2.0 1.9 2.0 

Don't Know 1.5 0.9 1.6 2.1 

Did Not Serve 36.5 32.3 38.8 33.9 

Weighted Base: (1907) (438) (607) (624) 

During The Past Four Weeks About How 

Often Did You Serve Canned SalJnon? 

West 
-r 

100.0 

24.5 

19.0 

5.9 

4.6 

0.4 

0.4 

45.2 

(238) 

CIT Y S I Z E 
Megalo- Metro Non-
politan Central Metro 
Over 50,000- Suburban 2;500-

Total 500~000 500~000 Netro 50~000 --r % 

Households Having Served Canned 
Salmon Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 

Number Of Times Served 

One Time 28.1 25.4 32.4 28.5 25.9 

Two Times 20.5 22.3 18.7 15.9 22.2 

Three Times 5.0 6.0 5.5 5.8 3.8 

Four Times 6.6 6.9 7.0 7.2 5.1 

Five Or More Times 1.8 4.0 1.6 1.4 0.7 

Don't Know 1.5 1.6 0.8 1.3 1.0 

Did Not Serve 36.5 33.8 34.0 39.9 41.) 

Weighted Basel (1907) (319) (256) (472) (295) 
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Non- Non-
Metro Metro 
Rural Rural 
Farm Non-Farm --r % 

100.0 100.0 

27.1 29.3 

24.9 22 .2 

5.0 3.8 

5.9 7.1 

0.9 1.8 

1.8 2.4 

34.4 33.4 

(224) ()41) 



Section D NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 1 During The Past Four Weeks About How 

Often Did You Serve Canned Salmon? 

INCOME 
Under $1000- $ 2000- $3000- $4000- $50Q0- $7000- $lOJOOO 

Total $1000 1999 'Z99·9 39~9 4999 6999 9999 an Over 
--;r- --r -r --r- T T T -r-to to 

Households Having Served Canned 
100.0 Salmon Within Last 12 J.Ionths 100.0 100 .0 100.0 100 .0 100.0 100 .0 100.0 100.0 

Number Of Times Served 

One Time 28.1 22.9 IB.3 22.9 31.3 31.4 28.1 33.3 33·3 

Two Times 20.5 2l.0 22.8 19.6 22 .9 20 .3 18.8 15.1 23.5 

Three Times 5.0 5.7 5.7 5.5 4.6 5.4 5.7 2.3 2.5 

Four Times 6.6 5.7 8.6 10.3 4.9 5.1 6.2 9.1 4.9 

Five Or More Times 1.8 1.9 2.3 2.6 2.5 0.8 1.7 0.8 1.2 

Don't .Know 1.5 3.8 0.6 1.5 1.5 0.8 1.4 1.5 3.7 

Did Not Serve 36.5 39.0 41.7 37.6 32.3 36.2 38.1 37.9 30.9 

Weighted Base l (1907) (107) (176) (273) (394) (.;90) (353) (133) Y (81) 

Y Relatively unstable due to the small number of cases. 

During The Put Four Weela! .About fi:Jw 

01'ten Did You Sene Canned SalJIOn? 

IrnMB.ER OF PERSONS IN HOUSEHOLD 
sh or 

r.tal an. TIro Three Four Five Wore 
-r- -r -r -r- -r- .,-- ,-

HotuIeho1d8 Having Servecl Canned 
Selaon 1I'1tbin Last 12 Wonthl 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Times Served 

~ Tille 28.1 22.7 30.0 24.4 29.4 29.6 28.8 

'lWo T1.me8 20.5 17.9 15.8 23.3 20.5 23.3 23.6 

Three T1aee 5.0 1.9 5.6 5.0 2.9 5.7 7.3 

Four TaM 6.6 4.7 5.2 6.7 6.6 10.1 7.0 

Five <y Wore TiMe 1.8 1.9 2.6 1.0 1.1 0.9 3.1 

Don't Knew 1.5 4.7 1.0 1.8 1.3 1.8 0.7 

D:IAI Not SerTe 36.5 46.2 39.8 37.8 38.2 28.6 29.5 

Weighted Base: (1907) (107) (503) (401) (378) (229) (289) 
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Section D 

Question 1 

NATIONAL CANNED ErSH AND SHELLFISH STUDY 

During The Past Four Weeks Abollt How 

Often Did You Serve Canned Salmon? 

RELIDION OF FAMILY 

Households Having Served 
Canned Salmon Within 
Last 12 Monthe 

Number Of Times Served 

One Time 

Two Times 

Three Times 

Four TilDes 

Five or Hore TiII8e 

Donlt KnOll 

D1.d Not Sern 

Weighted Basel 

Catholio 

lOC.O 100.0 

28.1 )0.1 

20.5 23.2 

5.0 4.3 

6.6 4.1 

1.8 1.2 

1.5 0.6 

36.5 35.9 

(1901) (490) 

Y Relatively unat.able due to the lIIIIall number of C8.8es. 

Notel Percentages for :1J cases representing "Other- ilanominations" not shown. 

Houaebolds Having Served 
Canned Salmon Within 
Last 12 Monthe 

Number Of Times Served 

Two Times 

Three Times 

Four Timee 

Five Or More Times 

Donlt Know 

Did Not Serve 

Weighted Base: 

nu-ing The Past Four Weeks About How 

Often D1.d You Serve Canned Salmon? 

100.0 100.0 

26.1 28.1 

20.5 20.5 

5.0 4.6 

6.6 5.9 

1.8 1.2 

105 1 .5 

)6.5 31.6 

(1901) (161!9) 
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Protestant 

100.0 100.0 

21.4 25.8 

19.6 24.2 

5.1 9.1 

6.9 16.1 

2.0 3.2 

1.8 

31.2 2l.0 

(1316) Y (62) 

Non White 

24.1 

20.2 

1.4 

11.3 

6.2 

1.6 

29.2 

(258) 



Section D 

Question 1 

Householde Having Sel"7ed 
Canned Salmon Within 
lout 12 Monthe 

Number Of TilIIes Sel"7ed 

Three T1m. 

Four Times 

F1 va 0 r More Times 

Don't Know 

Did Not Serve 

Weighted Base: 

NATIDNAL CANNED FISH AND SHELLFISH STUDY 

I)uoing The Past Four Weeks ADout How 

Often Did You Serve Canned Salmon? 

EMPLOIHENT OF HOlmwcER 

l"ull-T:lme 

100.0 

28.1 29.1 

20.5 20.4 
S.o S.l 

6.6 S.9 

1.8 · 1.6 

1.S 1.2 

36.5 )6.7 

(1907) (4l2) 

Part-T1Jae 

100.0 

27.7 

19.3 

4.2 

6.6 

3.6 

0.6 

38.0 

(167) 

Not El!!ployed 

% 

27.8 

20.8 

S.o 

6.7 

1.8 

1.6 

36.3 

(1293) 

Note: Percentages for 35 ceaee repre8enting "Unreported EIIIploymentn not 1Ihovn. 

Dlring The Past Four WeekB About Bow 

Often Did You Serve Cann9d Sa.l.IIIon? 

AGE OF HOMEMAKER 

~ 15-24 25-29 ~ J2=J2. 40-44 ~~~~ 
Households Hav1Dg Sel"7ed % % % % % % % % % % 
Canned 8al.Iaon Within 
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 l00.a. 100.0 

Niunber or Timer! Sel"7ed 

0I:w '1'1u 2801 23.4 2S.3 34.0 31.4 25.9 31.7 26.7 24.5 JO.3 

Two TiMII 3).5 22.6 20.8 19.2 19.9 23.$ 22.1 17.S 23.7 14.3, 

Three '1'1u8 50 0 3.2 3.4 ).8 S.6 5.3 6.) S.8 4.3 6.7 

Four T:laee 6.6 6.S 5.1 8.5 5.6 7.7 4.8 8.7 10.8 4.2 

11'1 ... Or More TUIs. 1.8 2.4 0.5 3.0 2.0 0.8 1.5 2.9 2.9 0.8 

Don't IDOW loS 0.8 0.5 o.? 0.8 1.6 1.9 1.5 0.7 2.5 

D14 Not Ser'ft 36.5 41.1 44.4 30.6 34.7 35.2 31.7 36.9 3301 41.2 

Weighted BaBe, (1907) (laS) (178) (2)6) (aS2) (249) (210) (206) (139) (121) 
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65 end 
.Q!!L 

% 

100.0 

23.6 

20.4 

5.2 

4.2 

1.0 

3.7 

41.9 

(191) 



Section D 

Question 2a 

NATlCTAL CANNEU FISH AND SHELLFISH STUDY 

How Many One Pound Tall Cans Of Salmon 

Do You Have On YoUt' Shelves At Present? 

REGIONS 
North- North 

Total east Central South West 
-r ~ ~ -r T 

Households Having Served 
Canned Salmon Within Last 
12 Months 100.0 100.0 100.0 100.0 100.0 

Number Of One Pourrl 
Tall Cans 

One Can 18.5 21.1 19.0 17.0 15.9 

TWl Cans 7.7 7.0 9.0 6.1 9.4 

Three Cans 1.4 1.2 1.5 1.5 1.3 

Four Cans 0.5 0.2 0.7 0.3 0.9 

Five or More Cans 1.0 1.2 0.9 0.5 2.1 

None 70.9 69.3 68.9 74.6 70.4 

Weighted Basel (1907) (438) (607) (624) (238) 

How llany One Pound Tall Cans Of SalllOn 

Do You Have On Your Shelves At Present? 

CIT Y S I Z E 

Yer;alc>o IIetrg Non- Non- Non-
politan Central Metro !Jatro Metro 

Over 50,000 Suburban 2500- Rural Rural 
Total 5r'000 5r'00Q Metro ?~,OOO Farm Non-Farlll 
r- % -r % 

Households Ravine Served 
Cannet Salmon Wi thin Last 
12 Kontha 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Cf One Pound Tall Cans 

One Can 18.5 15.1 15.2 21..3 19.6 19.9 18.5 

Two Cans 7.7 1l.2 6.8 7.2 5.7 9.5 5.9 

Three Cans 1.4 0.6 2.0 1.8 1.8 1.~ 0.6 

Four Cana 0.5 1.0 1.2 0.2 0.6 

Five or Yore Cans 1.0 0.9 1.6 1.1 0.7 0.9 0.6 

None 70.9 71.2 73.2 68.4 72.2 67.9 73.8 

Wsi&hted Base I (1907) (319) (256) (472) (295) (224) (34J..) 
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Section D NATIONAL CAlThn'-D FISH AND SHELLFISH STUDY 

Question 2a How Many One Pound Tall Cans Of Salmon 

Do You Have On Your Shelves At Present? 

INC 0 M E 
Under $1000- $ 2900- $3000- $!looo- $5000- $1000- $10,000 

Total $1000 1999 2999 3999 4999 ~ 9999 and Over 
---or- -r ~ ~ --cr --r- --r- --r-I" 

Households Having Served Canned 
Salmon Within Last 12 Months 100.0 100.0 100 .0 100.0 100 .0 100 .0 100 .0 100.0 100 .0 

Number Of One Pound T all Cans 

One Can 18.5 10.0 11.2 12.e 20 .5 18.6 20. 1 23.1 26 . 6 

Two Cans 7.7 3 .0 6. 5 7.5 7.8 7.7 7.7 10 .0 1l. 4 

Three Cans 1.4 1.0 0.6 2. 2 0 . 8 0.3 2.0 3 ·0 3. 8 

Four Cans 0.5 0.4 0.5 0. 6 0. 8 3.8 

Five Or Y.ore Cans 1.0 1. 2 0 .4 0.2 1.3 0 .6 2.3 5.1 

None 70.9 86.0 74.5 76 .7 70 . 2 72.1 69 .0 60 . 8 49.3 

Weighted Base: (1907) (107) (176) (273) (394) (390) (J53 ) (133) ! /(81) 

! / Relatively unstable due to the small number of cases . 

How- JfalIy One Pound Tall Cans Of Sal:mon 

Do You Have On Your Shelves At Present? 

NUMBER OF PERSONS IN HOUSEHOLD 
sii or 

Total One Two Thl'ee Four Five Wore 
-r -r- -r- -r -r- -r- ,-

}jc)uaebold8 HartDg Se:oved Canned 
Salmon Wi thin Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of One Pound Tall Cans 

One Can 18.5 4.9 16.9 21.3 1904 20.0 19.8 

Two Cana 7.7 5.8 8.1 6.6 605 10.8 8.1 

Thl'ee Cans 104 1.2 2.0 1.1 0.5 205 

Fo1ll' Cans oS 0.5 1.1 0.5 0.7 

Five Or More Cans 1.0 0.9 004 1.5 oS 0.5 2.1 

None 70.9 88.4 7304 68.1 71.4 67.7 66.8 

Weighted Basel (1907) (107) (503) (401) (378) (229) (289) 
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Section D NATIONAL CANNED FISH AND SHELLFISH STUll( 

Question 2a How Marv One Pound Tall Cans Of Salmon 

Do You Have On Your Shelves At Present? 

RELIGION OF FAMILY 

Households Having Served 
Canned Salmon Wi thin 
Last 12 Months 

Number Of One Pound Tall Cans 

One Can 

Two Cans 

Three Cans 

Four Cans 

Five Or More Cans 

None 

weighted Base: 

Total Catholic 

100.0 100.0 

18.5 18.2 

7.7 8.2 

1.4 0.9 

oS 0.4 

1.0 1.7 

70.9 70.6 

(1907) (4~) 

~/ Relatively unstable due to the small number of cases. 

Note: Percentages for 39 oases representing "other Denominations" not shown. 

How Mui;y One Pound Tall Cans Of Salmon 

Do You Have On Your Shelves At Present? 

Protestant 

% 

100.0 

19.0 

7.1 

1.5 

oS 

0.7 

71.2 

(1316) :!/ 

RACE OF HOMEMAKER 

Households Having Served 
Canned Salmon Wi thin 
Last 12 Months 

Number Of One Pound Tall Cans 

One can 

Two CIlDII 

Three Cans 

Four Cans 

Five Or More Calli 

None 

Weighted Base: 

137 

100.0 100.0 

18.5 19.5 

7.7 1-.7 

1.4 1.4 

oS 0.3 

1.0 1.; 

70.9 70.0 

(1907) (1~9) 

% 

100.0 

11.6 

11.6 

1.7 

1.7 

1.7 

71.7 

(62) 

Non White 

100.0 

11.8 

7.4 

1.2 

1.6 

0.8 

77.2 

(258) 



Section D NATIONAL CA.lfflED FISH AND SHELLFISH STUIlI 

Question 2a How Marv One Pound Tall Cans Of .Salmon 

Do You Have On Your Shelves At Present? 

&IPLOYMENT OF HOMKHAKER 

Totdl Full-Time Part-Time Not &!Pl!?Z!d 

Households Having Served % % % % 
Canned S aJ..mon Wi thin 

100.0 100.0 Last 12 Months 100.0 100.0 

NU1'lber Of One Pound Tall Cans 

One Can l.8.S lS".8 21.0 18.8 

Two CaDI 7.7 7.0 7.4 7.9 

Three Cans 1.4 0.8 1.2 1.7 

Four Cans oS O.S 0.6 

Five or More Cans 1.0 1.2 0.6 0.9 

None 70.9 74.7 69.8 70.1 

Weighted Base: (1907) (412) (167) (1293) 

Note: Percentages for 35 cases representing "Unreported Employment" not shown. 

How Man,y One Pound Tall Cans or Salmon 

Do You Have On Your Shelves At Present? 

AGE OF HOMEMAKER 

JB2. ~ 
65 and 

~ !2:l!! ~ ~ !l2=!!2 2Sb2!t 22=22. 60-64 £!!! 
Households Having Served % % % % % % % % % % % 
Canned SalJoon Wi thin 
Iut 12 Montb!l 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of One Pound Tall Cans 

One Can ISS 14.9 22.4 14.4 19.4 19.2 20.7 20.3 17.6 20.9 15.0 

Two Cans 7.7 5.0 2.9 9.2 805 9.4 8.8 4.4 S.9 ll.3 9.6 

Three Cans 1.4 0.8 1.2 1.8 1.6 1.2 1.0 105 2.9 1.6 

Four Cam oS 0.4 0.8 0.8 ooS oS loS 
Five Or More Cans 1.0 0.8 0.4 2.0 1.6 2.0 lS 0.5 

None 70.9 7BS n.s 73.8 67.7 67.8 67.0 73.3 70.6 67.8- 73.3 

Weighted Base: (1907) (125) (178) (236) (252) (249) (2lD) (ro6) (1.'39) (121) (191) 
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Sec ion D 

Q~estion 2b 

How Iartr Seven Ounce Fla C'l."IS 

~ Sa .... mor. ;)<) .OU .. va cr. "·0 

m-.elves N:. FI'3sar.t? 

Total 
-r 

North­
east ,--

Households Having Served Canned 
Salmon Within I.e.st 12 Months 100.0 100.0 100.0 

Number a Seven Ounce Qms' 

One Can 8.2 ll.9 7.0 

Tva Ca.ns 5.3 9.5 4.3 

Three OJ.ns 1.0 1.7 0.8 

Four Calla 0.6 0.2 0.5 

Fi va or Mar e Cans 1.2 1.7 1.0 

Don't Know 0.1 0.2 

No~ 83.6 75.0 86.2 

Weigh ted &.se I (1907) (438) (607) 

How lia.ro' Seven Ounce Flat Cans Of Salmon 

Do You Have On Your Shelves At Present? 

CIT Y S I Z I 

Uegalo- Metro Non-
politan Central Wetro 
Over 50,000- Suburban 2,500-

Total. 5r'000 5J! l OOO Wetro 5£, 000 -r- ~ 
Households Havin( Served 
vanned Salmon Wi thin 
Last 12 Itonths 100.0 100.0 100.0 100.0 100.0 

Number Of Seven Ounce Cans 

One Can 8.2 8.2 10.0 li.O 6.9 

TIoo Cans 5. 3 8. B 7. 6 4. 2 5. 4 

Three C'.;ms 1.0 2.2 1.2 1.1 0. 7 

Four Cans 0.6 1.2 1 .1 

Five Or More Cans 1.2 ).2 1.2 005 1. 

Don't Know 0. 1 0.3 0.2 

None 83.6 n.3 78.8 61.9 85.5 

Weichted Base I (190 ) ( 19) (256) (L 2) (2. ~) 

1.39 

100.0 100.0 

6. 8 8.4 

4.3 3.0 

0.6 0.9 

1.0 0.9 

0.4 2.6 

0.2 

86.7 84.2 

( 62h) (238) 

Non- Hen-
Wetro }l tr" 
Rural. Rural 
Farm 

100.0 100. 0 

.2 6.9 

3. 2 ) .0 

0.5 

0.9 0. 6 

.5 0.3 

90.7 e9.~ 

(2 ) ()1l) 



Section D 

Qliestion ~ RATIOJW. CAIQiBD FISH Alm BHlLU'ISH BroDY 

How l!anir Seven Ounce P'lat CIIXI8 Of SahIon 

Do Yn Have ~ Yeur 8helTeII At Present' 

INCOIII 
ODdil" $ItW= $2000:: $)000:: $Uexx>= $$000: ,7tm= $IO,tW 

Tet.J. ,\000 1999 2999 ~ 4999 ~ 2.7 and OVer -,- -,-- -,- --r ,-
BDuaabtlda Ha'riDa SU"N4 
Camecl Salaon 1f1tb1n 
LMt 12 lIentJ. 100.0 100.0 _.lO.O ioo.o 100.0 100.0 100.0 100.0 100.0 

"er 0 t Se'nlll Oanoo em. 

~ Can 8.2 10.9 '9.4 6.4 7.5 7.l 8.8 12.2 7.7 

~ <4n. 5.3 3.9 5.3 3.11 5.2 3.7 6.7 9.9 7.7 

!broe CaDII 1.0 3.0 0.6 0.8 0.8 1.1 3.0 1.3 

Few CZII 0.6 0.6 0.4 0.5 1.1 0.9 0.8 

Five 01' lIore CaRl 1.2 0.8 1.6 0.6 2.0 2.3 1.3 

Don't Iil_ 0.1 1.0 0.6 - 83.6 81.2 8).5 88.2 84.4 86.4 81.6 71.8 82.0 

Weishted Buos (1907) (107) (176) (213) (394) (390) (353) (13) Y (81) 

!! Bel&t1Te:Q- 1IJI8table due to the IIlUll Il1DIber of c ..... 

How IIAnT Snen Ounoe net Cans or Salmon 

Do YOll Ha .... On Your Shel ..... At Pr .. ant! 

NUMBER GF PERSONS IN HOUSEHOLD 
sG or 

Total One TIro Tbree Four Fl .... lIore -,- -,-- .,- -r ,- -r ,-
HoueholdAl HIn1.ng SerTe4 
CIwIecl Sa.lJIIm Wi t.hin 
Lut12110nthe 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

JIlaIber cr Seven ()me e CIIXI8 

0IIII Call 8.2 14.3 12.2 7.7 9.0 4.1 2.2 

'.l'n Calle 5.3 6.7 8.9 4.6 4.6 4.1 1.4 
Three Carla 1.0 1.9 1.0 1.8 1.1 

Fo1Il' Cane 0.6 0.9 0.6 1.) 0.3 ' 0.7 

Fi.... ~ lIore CIIJIII 1.2 4.8 1.2 1.0 1.3 0.4 

Don't IDOIr 0.1 0.9 0.2 

NeDe 83.6 70.5 75.9 8).6 8).7 91.8 95.3 

We1cbtM Buet (1907) (107) (503) (401) (378) (229) (289) 
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Section D 

Question 2b 

Households Having Served 
Canned Salmon Within 
last 12 Months 

Number Of Seven Ounce Cans 

One Can 

TwoCana 

Three Cans 

Four Cans 

Five or More Cane 

Don't Know 

None 

Weighted Base: 

NA.TIONAL CANNED FISH AND 3-!ELIFI3-! STUDY 

How Many Seven ()rnce Flat Oms Of Salmon 

Do You Have On Your Shelves At Present? 

RELIGION OF FAMILY 

Total Catholic Protestant 

% % % 

100.0 100.0 100.0 

8.2 8.4 7.9 

4.8 4.5 

1.0 0.8 0.5 

0.6 0.8 0.6 

1.2 1.9 0.7 

0.1 0.2 

83.6 83.3 85.6 

(1907) (490) (1316) 

~/Relati vely unstable due to the small number of cas es;. 

Note: Percentages for 39 cases representing 11 other Denominations" not IIhovn. 

How Many Seven Ounce Flat Cans Of Salmon 

Do You Have On Your 3lelves At Present? 

Jewish 

% 

100.0 

14.8 

24.6 

u.5 

6.6 

42.5 

!/ (62) 

RACE OF HOlIDlAKER 

Households Having Served 
Canned Salmon Wi thin 
Last 12 Months 

Number Of Seven OUnce Cans 

One Can 

Two Cane 

Three Cans 

Four Cans 

Five Ot" More Ca.na 

Don't Know 

None 

Weighted Base, 

Total 

% 

100.0 

8.2 

5.3 

1.0 

0.6 

1.2 

0.1 

8).6 

(1907) 

White 

% 

100.0 

8.8 

5.5 

0.9 

0.8 

1.3 

0.1 

82.6 

(1649) 

Non4lhitB 

% 

100.0 

1.2 

0.4 

89.8 

(.68) 



Section D NA.TI CNAL CANNED Flffi AND SilELIFISH Sl'UDY 

Question 2b How Many Seven OWlce Flat Cans Of Salmon 

Do You Have On Your 31elves At Present 't 

H1PLO"DmfT O_F_H--,OlIDl.lK-=...:..:...c::ER~ ____ _ 

Total Full-Time P art-Time lIot-finEloled 

Households Having Served % % " % 
Canned Salmon Within 
l£st 12 Montha 100.0 100 . 0 100 . 0 lI'O . 0 

Nwnber Of Seven Ounce Cans 

One Can 8 . 2 10. 4 11. 3 1 .1 

Two Cans 5 . 3 6 . 0 4.4 5. 2 

Three Cans 1.0 ·J. 7 1.3 1.1 

Four Jana 0 . 6 0.3 1.9 0.6 

Five Or More Cans 1.2 0 . 8 0 . 6 1.1 

Don't Know 0 .1 0 . 2 

NOlll! 83.6 81 . 8 80,5 84.1 

Weighted Base: (1907 ) (412 ) (161) (1293) 

Note: Percentages for 35 CaBes representing BUnreported Empl~t· not shown. 

Row Many Seven Ounce Fat Cans Of Salmon 

Do You Have On Your &lelves At Present? 

A G E OF HOMEMAKER 

Total 15-24 25-29 30-34 35- 39 40-04 45-49 50- 54 55- 59 
65 and 

60-& Over 

Households lfaving Served % % % % % % % % % % % 
Canned Salmon Within 
Last 12 Months 100.0 100.0 100 .0 100.0 100.0 100.0 100.0 100.0 100 . 0 100. 0 100 . 0 

Number Of Seven OWlce Cans 

One Can 8.2 9.1 9.8 6 .2 4.9 6.5 1.9 13.0 8 . 8 10.4 8 . 1 

Two Cans 5.3 4.1 2.9 3.5 3.3 4.9 6.3 4 . 5 1. 4 9 . 6 9 .3 

Three Cans 1.0 0. 9 0 . 8 2.0 0 . 5 0 . 5 2.2 1.1 1.1 

Four Cans 0.6 0.6 0.4 1 .6 1.0 0 . 5 1.5 0.5 

Five Or More Cans 1.2 1.2 0.9 0 . 8 1.4 1.5 2.5 0.7 0.9 1.1 

Don't Know 0 .1 1.1 

None 83 .6 86.8 85 .5 88 .5 89 . 8 83. 6 82.8 19 . 0 19.4 11 .4 18.2 

Weighted Baset (1901) (125) (118) (236) (252) (249) (210) (206) (139 ) (121) (191) 
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Section D 

Question 2c 

NATIONAL CANNI!ll FISH AND SHELLFISH STUDY 

How MfllIY' Cans Of One Pound Tall Salmon 

Do You Usuall.y Purcha8e At One Time? 

REGIONS 
North- North 

Total. east Central South West -,- -,- ---r- -,- -r 
Households HaTing Served 
Calmed Salmon Wi thin Last 
12 Montba 100.0 100.0 100.0 1.00.0 100.0 

Number Of Cans 

One Can 43.9 41.1 48.9 42.1 4l.2 

Two Cans 24.7 20.5 24.1 29.0 22.7 

Three can. 4.8 3.2 4.6 5.5 6.3 

Four Cans 2.9 3.0 2.6 3.0 2.9 

Five or More Cans 2.0 2.3 1.3 2.4 2.5 

Don't Know 21.7 29.9 18.5 18.0 24.4 

Weighted Base I (1907) (438) (607) (624) (238) 

How Many Cans Of One Pound Tall S1ilinon 

Do You Usually Purchase At One Time? 

CIT Y S I 7. E 

Megalo- Metro Non- Non- Non-
politan Central Metro Metro Metro 

Over 50,000- Suburban 2,500- Rural Rural 
Total. 500,000 500,000 Metro 50, 000 Fann NoI>-Farm 

--r- % --r- % -r- T % 

Households Having Served 
Canned S1ilinon Within Last 
12 Months 100.0 100.0 100.0 100.0 100.0 100. 0 100.0 

Number Of Cans 

One Can 43.9 31.4 44.1 41. 7 49.1 51.8 49.0 

Tw Cane 24.7 25.1 21.9 20.8 27.5 26.8 28.1 

Three Cans 4.8 3.1 3.9 4.7 3.7 7.6 6.2 

Four Cans 2.9 3.8 3.5 3.8 2.4 1.8 1.5 

Five Or More Cans 2.0 3.1 2.0 2.5 1.4 0.4 2.0 

Don't Know 21.7 33.5 24.6 26.5 15.9 1l.6 13.2 

Weighted Basel (1907) (319) (256) (472) (295) (224) (341) 



Section D NATIONAL CANNED FISH AND sm:1LFISH STUDY 

Question 2c How Mrov Cans Of One Pourxi Tall Sa1Jnon 

Do You Usually Purchase At One T1lne? 

INOOME 
Under $1000- $ 200(}oo $3000- $4000- $5iXlo- $ 7 ()()(): $10,000 

Total $1000 1999 2999 3999 1&99 6999 9999 and OVer 

-r- --r- -r --r ,- -r --r --r -r-
Households Having Served 
Can."ed Salmon Within Last 
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of C ana 

One Can 43.9 35.5 39.2 38.8 43.4 46.6 52.1 41.3 40.7 

Two Cam 24.7 21.5 25.6 31.5 25.1 22.3 22.1 25.6 23.5 

Three Cans 4.8 6.6 7. 4 7. 3 3. 3 4. 4 3.1 ).0 7.4 

Four Cans 2.9 2. 8 5 .1 3.) 1.8 2.3 ).1 1.5 6.2 

Five or More Cans 2.0 2.8 1.1 1.9 1.8 2.1 1.7 3. 8 3.7 

Don' t Know 21.7 )0.8 21.6 17.2 24.6 22.) 17.9 24 .8 18.5 

Weighted Basest (1907 ) (107) (176) (273) (394) (390) (353) (133) Y(81) 

Y Relatively unstable due to the small mnnber of caseo. 

flow Marv Cans Of One Pound Tall Salmon 

Do You UsuaJ.]y Purchase At One Time? 

NUMBER OF PERSONS IN HOUSEHOLD 
Six or 

Total One TIro lbree Four Fino Kore ,.- -r -r -,- --r -r -r-
Households Having Served 
Canned Salmon Wi thin Last 
12 Month8 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans 

One can 43.9 40.2 36.2 46.4 53.2 48.0 40.1 

TIro Cans 24.7 9.3 24.1 23.4 21.4 28.0 35.0 

Thres cans 4.8 1.9 2.9 6.5 2.9 7.4 6.9 

Four C8IUI 2.9 1.9 1.8 2.5 3.4 2.6 5.2 

FiYe or More Cans 2.0 1.9 0.4 2.2 2.4 1.3 4.8 

Don't Know 21.7 44.8 34.6 19.0 16.7 12.7 8.0 

Weighted B&l!et (1907) (107) (503) (401) (378) (229) (289) 
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Section D NATICN AL CANNID FIffi AND ffiEILFISH STUDY 

Question 2c How Marv Cans Of One Pound Tall Salmon 

Do You UsualJ,y Purchase At One TinB? 

RELIGION OF FAMILY 

~ Catholic Protestant Jewish 

Hrussholds Having Sen-ed % % % % Canned Salmon Within Last 
12 Months 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 43.9 46.7 44.8 11.3 

Two Cans 24.7 20.6 26.7 14.5 

ThreeGans 4.8 2.7 5.2 6.5 

Four Cans 2.9 3.9 2.6 3.2 

Five Or More Cans 2.0 1.8 2.1 3.2 

Don't Know 21 . 7 24.3 18.6 61.3 

I.'eighted Baae: (1907) (490) (1316) Y (62) 

YReLotiveJ,y unstable due to the smail nuruber of cases. 

Note: Percentages for 39 cases representing "Other Denominatiuns" not shown. 

How Many Cans Of One Pourxi Tall Salmon 

Do You Usually Purchase At One Time? 

RACE OF HOMEMAKER 

Households Having Served 
Gam ed Salmon Wi thin Last 
12 Months 

Number Of Cans 

One ran 

Two Cans 

Three Cans 

Four Cans 

Five Or More Cans 

Don't Know 

Weighted Base: 

Total 

% 

100. 0 

43.9 

24.7 

4.8 

2.9 

2.0 

21.7 

(1907) 

White Non-White 

% % 

100 .0 100.0 

45.4 34.8 

23.6 31.8 

4.5 6 .6 

2.1 7.8 

1.5 5.4 

22.9 13.6 

(1649) (258) 
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Se etion D NATIONAL CANNED FIS-I AND an:LLFISH 3l'UDY 

Question 20 How Many Cans Of One Pourrl Tall Salmon 

Do You Usually Purchase At One Time? 

I!}1PWYMENT OF IDMEMAKER 

Total Full -Time Part- Time Not Employed 

Households Having Served % % % % 
Canned Salmon Within Last 
12 Months 100.0 100.0 100 . 0 100 . 0 

Number Of Cans 

One Can 43 . 9 41. 0 44 . 9 44 . 9 

Two Cans 24.7 24 . 3 23 . 3 24 . 7 

Three cans 4.8 3.9 4. 8 5 .0 

Four Cans 2.9 2. 9 3 . 0 2. 9 

Five or More Cans 2.0 2.2 4 . 2 1 . 7 

Don't Know 21.7 25.7 19 . 8 20 . 8 

Weighted Base: (1907) (412 ) (167) (1293) 

Notel Percentages for 35 OaBes representing "Unreported Employment" not shawn. 

HeAl Many cans Of "One Pound Tall Salmon 

Do You Usually Purchase At One T lrne? 

A G E 0 F HOMEMAKER 
65 and 

Total 15-24 25-29 3)-34 35- 39 40-44 45 -49 50 - 54 55- 59 60-& Over 

Households Having Served % % % % % % % % % % % 
Canned Salmon Within Last 
12 Months 100.0 100.0 100.0 100 . 0 100 . 0 100 . 0 100. 0 100 . 0 100 . 0 100 . 0 100 .0 

Nwnber Of C ana 

One can 43.9 38 . 4 48.9 41 . 5 46. 8 45. 4 46 . 2 46 . 5 42 .4 38 . 8 39 .3 

TwoGans 24. 7 32. 0 25.3 28 . 8 28 . 2 23. 3 20. 0 24. 3 16 . 6 28 .1 20.9 

1hree Cans 4. 8 5.6 4.5 4 . 2 3 . 9 6. 0 4 .3 4 .4 8 . 6 5 . 0 2.6 

Four Cans 2. 9 1 . 6 2 . 7 3. 8 3. 2 4. 0 3. 3 1.5 3 . 6 1 . 7 2 .1 

Five ()t'Mare cans 2. 0 1 . 6 1 . 7 3 . 0 3 . 6 2 . 4 3 . 8 0 . 5 0 . 7 0 . 8 0 .5 

Don't Know 21.7 20. 8 16. 9 18 . 7 14. 3 18 . 9 22 . 4 22 .8 28 .1 25. 6 34. 6 

Weighted Basel (1907) (125) (178) (236) (252) (249) (210) (206 ) (139) (121) (191) 
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Section D 

~es ion 20 

lA TIOILC. ~ 

Row Val'!T 

Salz:lon Do You .usually P.l. e A 

One T1nD? 

NO?.I ,.. 
Total t 
-r -r-

Households Having Se rved 
Canned Salmon Within The 
Last 12 Months 100. 0 100. 0 100.0 :00.0 100.0 

Number Of Cans 

One Can 1~ • .3 lB .o 16.3 12 . 2 l6. 0 

Two Cans 10.3 13.9 9. 2 8. 

Three Cans 2. 3 5.0 1.6 1.1 1.7 

Four Cans 0.7 0. 9 0. 2 0.7 1.7 

Five Cans More 1. 0 1. 2 0. 5 1.1 2.1 

Don l t Know 70.4 61 . 0 72 . 2 75 . 3 70. 5 

Weighted Bass I (1907 ) (438) ( t:lJ7 ) (62h) (238) 

HOI'I :.!any Cans Of Seven Ounce Flat Sal n 

Do You Usually Purct.an· A Ore T 7 

CIT Y 5 I Z E 

""'Calo - IoIetro-
p olitan Central 

Suburban 
Ov~r 50,()()(}... 

Tot~ Sr' OCJO --r-
I)OO,OCJO \ tro 

Households Havir~ Sc~~ed 
Cann. J S;u'Ilon f:i thin The 
Le.st 12 MonthE 100. 0 100.0 100.0 100.0 100.0 100. 1 . 

Number or Cans 

One Can 11) . 3 19. 7 17 . 6 18. 12 . 

Two Cal.s 1". ' 16. 6 , .1 8.1 6." 8.2 

Throe eMS 2. # 6.0 2. 3 2.6 o. '3 

Four Cans 0. 7 1.3 0. 6 o. 1. 

Five Cans Or lIore 1.0 2. 2 1. {- O. 

DonI t \{nO'! 7C. h 5'", .2 .L 69. 7 .1 

lJ<oi;h~ Basel (1907) ()19) (256) (29S) 
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Section D NATIONAL CANNED FISH AND SHELLFISH STUUY 

Question 2c How Marv Cans Of SevEl'h Ounce Flat Salm(')n 

Do You Usually Purchase At Cne Time ? 

INC 0 IJ E 
Under $1000- $?OOO- $ 3000- $4000 $5000- $7000- $10 , 000 

Total $1000 1999 ~ JJfl ~ 69i9 ~ 
and Ovpr 

-r -r -r --r-
Households Having Served 
Canned Salmon Within The 
Last 12 Months 100.0 100. 0 100 . 0 100.0 100 . 0 100.0 100 . 0 100 . 0 100.0 

Number Of Cans 

One Can 15. 3 24. 3 14. 2 11 .0 15 . 7 17 . 4 14 . 7 12. 0 16 .1 

Two Cans 10 .3 10 . 3 7 . 4 10 . 6 13 . 7 7 .7 10 . 8 12. 8 4 . 9 

Three Cans 2.3 2. 8 1.7 0 . 7 1.8 3 · 1 2 .0 6.0 1.2 

Four Cans 0.7 1.7 1.5 0 . 2 1.1 1.2 

Five Cans Or More 1.0 0.9 2. 0 0 . 8 1.1 1.5 2. 5 

Don't Know 70 . 4 61.7 75 . 0 76.2 66 . 8 70 . 8 70 . 3 67 . 7 74.1 

iieighted Base I (1907) (107) (176) (273) (J94) (390) (J53) (133) Y (81) 

Y Relatively unstable due to the small number of cases . 

BoY ~ Caru! Of Sevan OImes Flat 5alJIon 

Do You Usually Pureba8e At. One Time? 

NUMBER OF PERSONS IN HOUSEHOLD 
Six or 

Total One 'lWo Three Four F1v. Ii are 
---r ---r -r ---r -r ---r ~ 

Households Having Served 
Canned Salmon Within The 
Last 12 Months 100.0 100.0 100.0 100. 0 100.0 100.0 100.0 

Number Of Cans 

One Can 15.3 30.8 24 .2 13.5 13.2 7.9 5.2 

Tlfo Cana 10.3 21.5 13.3 11.2 7.9 8.3 4.5 

Three Cans 2.3 1.9 2.1 2.5 2.9 3.5 0,4 

Four Cane 0.7 0.9 0.8 0.7 0.3 0,4 1.0 

F1~ Cane Or lIore 1.0 1.9 0.8 1.0 1.6 1.4 

Don't Iilow 10.4 43.0 58.8 n.1 14.1 79.9 87.5 

Weighted Base, (1907) (10'7) (503) (401) (378) (229) (289) 



Section 0 NATIONAL CANNED FISH AND SHELLFISH SWDY 

Question 20 How Halv Cans Of Seven OUnce Flat Salmon 

Do Yau Usually Purchase At One Time? 

RELIGION OF F AMIL! 

Total. Catholio Prote.tant Jewish 

Households Having Served -r % % --r 
Canned Salmon Within The 100.0 100.0 100.0 Last 12 Months 100.0 

Number Of Cans 

One' Can 15.3 11.4 14.3 19.4 

Two Cans 10.3 12.4 8.3 21.4 

Three Cans 2.3 2.0 1.5 19.4 

Four Cans 0.1 0.6 0.1 1.6 

FiTe Cans Or More 1.0 1.4 0.8 4.8 

Don1t Know 10.4 66.2 14.4 21.4 

Weighted Base t (1901) (1)16) y (62) 

~/ Relatively unstable due to the llmail number of 0&8811. 

Note I Percentages for 39 0&8811 representing "Other Denominations" not shown. 

Households Having Served 
Canned Salmon Within The 
Last 12 Months 

Number Of Cans 

One Can 

Three Cans 

Four Cans 

Five Cans ~ More 

Donlt Know 

Weighted Bue, 

How Han;r Cans Of Seven OUnce Flat Salmon 

Do You Usual..ly Purchase At One Time? 

Tot.l ----r-
100.0 

15.3 

10.3 

2.3 

0.1 

1.0 

10.4 

(1901) 

RACE OF IKJ!EMAKm 

White Non..Wbite -r- % 

100.0 100.0 

16.5 1.8 

10.1 11.2 

2.2 2.1 

0.1 0.8 

1.1 0.8 

69.4 16.1 

(1649) (258) 



Seotion D NATIONAL CANNED FISH AND SHELU'ISH Srum 

Question 20 How Harv Can8 Of Seven Ounce Flat SalJIon 

IkI You Usually Purchau At One TillIe? 

BMPLOD!DIT OF HOKKM1XIR 

Total. Full-T~ Part-TiM Not r;lapd 

Households Having Served 
,- % % 

Canned Salmon Within The 100.0 
Last 12 Months 

100.0 100.0 100.0 

Nwnber Of Cans 

One Can 15.3 17.2 16.6 14.6 

Two Cans 10.3 11.9 12.6 9.6 

Three Cans 2.3 2.7 1.8 2.2 

Four Cans 0.7 0.7 0.6 0.6 

Five Cans Or More 1.0 1.2 0.6 1.1 

Don't Know 70.4 66.3 67.6 71.9 

Weighted Base I (1907) (412) (167) (1293 ) 

Notel Percentages for 35 cases represent ing "Unreported Employment· not IIh.own . 

How Harv Cans Of Seven Ounce Fl.t SallIIan 

Do You Usually Purohase At ene T1meT 

A G B OF HOMIM.lIIR 

Total. ¥¥¥¥¥ ~¥ ¥- 60-64 66: 
Households Having Served -r -r ,-
Canned Salmon Within The 
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Call1!J 

One Can 15..3 14.4 14.0 14.0 10.3 10.6 18.1 14.6 19.4 15.7 25.7 

Two CaDs 10.3 12.0 6.7 7.2 6.3 13.3 12.4 12.1 14.1 6.3 11.5 

Three Cans 2.3 1.6 1.1 2.6 2.4 3.6 1.9 1.0 1.4 5.0 2.1 

Four Cans 0.7 0.6 0.4 0.6 0.8 1.4 oS 0.7 0.6 0.5 

Five Cans 0 r More 1.0 0.6 0.6 0.4 1.2 1.6 1.4 1.4 2.2 0.5 

Don't Know 70.4 71.2 77.0 75.4 79.0 69.9 64.6 70.4 61.9 70.2 59.7 

Weighted Bul. (1907) (125) (178) (236) (252) (249) (21.0) (206) (139) (121) (191) 
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Section D 

Question 3a 

NATIONAL CANNID FISH AND SHELLFISH STUDY 

HOw Would You Describe The Color 

Of The Salmon Meat You Usually Buy? 

REGIONS 
North: North 

Total east Central South West --r -r -,- .,- -r 
Households Having Served 
Canned Salmon w':!. thin Last 
12 l10nths 100.0 100.0 100.0 100.0 100.0 

Color Of Salmon Meat 

Red )6.7 45.4 40.5 22.) 48.) 

Pink 57.4 47.7 53.6 72.8 45.0 

other 0.2 0.6 

Don't Know 5.7 6.9 5.9 4.3 6.7 

Weighted Base I (1907) (438) (607) (624) (238) 

How Would You Descr ibe The Color 

Of The Salmon Meat You Usually Buy? 

CIT Y S I Z E 
~legaio- Metro Non- Non- Non-
poli tan Central Metro Metro Metr o 
Over 50,000- Suburban 2,500- Rural Rural 

Total 500 ,000 500,000 }letro 50,000 Farm Non-Farm 
- %- aI % ---r- % - %- % '0 

Households Having Served 
Canned Salmon ':Ii thin Last 
g i'ionths 100 .0 100 .0 100.0 100 .0 100 .0 100.0 100.0 

Color Of Salmon Meat 

Red 36 . 7 40.8 38 . 3 49.4 31.2 23.7 27.3 

Pink 57 .4 54 . 8 54.7 44.3 66.4 67. 8 65 .4 

• Other 0. 2 0.4 0.4 0.3 

Don ' t KnO,T 5. 7 4 . ~ 6.6 5. 5' 2.4 8.5 7.0 

Weighted Base : (1907) (319) (256) (472) (295) (224) (341) 
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Section D NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 3a Haw Would You Describe The Golor 

Of The Salmon Meat You Usually Buy? 

INCOME 
Under $1000: $2000- $30060 $ 4000: $ 50060 $7000: $10,000 

Total $1000 1999 2999 3~9 4999 ~ 9999 and Over 

--r --r --r --r --r --r ~ 
Households Having Served 
Canned Salmon Within Last 
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Col~r Of Salmon Meat 

Red 36.7 24.3 26 .7 29 .7 27.9 40.5 44 . 2 54 .1 60.5 

Pink 57.h 66.3 65 .9 66.3 66 .0 53.3 50.4 41.4 32 .1 

other 0.2 0.7 0.3 0.3 

Don't KnOll' 5.7 9.4 7.4 3.3 5.8 5.9 5.4 4.5 7.4 

Weighted. Base: (1907) (107) (176) (273) ()94) ()90) ()53) (133) Y (81) 

Y Relatively unstable due to the small number of easel! . 

HOlI' Would You Describe The Color 

Of' The Salmon Meat You Usually Buy? 

!WMBER OF PERSONS IN HOUSEHOLD 
siX or 

Total One Two 'lbree Four Five More ,- -r -r -r -r --r ,-
Households Having Served 
Canned Salmon Within Lal!t 
12 Months 100.0 100. 0 100.0 100.0 100.0 100.0 100.0 

Color Of Salmon Meat 

Red 36.7 50S 41.6 34.9 37.5 35.8 24.9 

Pink 57.4 41.1 52.3 58.9 57 .7 58.5 69 .2 

other 0.2 0.2 0.3 0.7 

Don't Know 5.7 8.4 6.1 6.0 4.5 5.7 5.2 

Weighted Basel (1907) (107) (503) (401) (378) (229) (289) 
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Section D NATIONAL CANNED FISH AND SHELLFISH STlIDY 

~stion 3& How Would You Describe The Color 

Of The Salmon Meat You Usually Buy? 

RELIGION OF FAMILY 

Total Catholic Protestant Jewish 
Households Having Served -r % % ---r 
Canned Salmon Within Last 
12 Months 100.0 100.0 100.0 100.0 

Color Of Salmon Meat 

Red 36.7 44.3 34.1 35.5 

Pink 57.4 47.3 60.9 59.7 

Other 0.2 0.3 

Don't Knov 5.7 8.4 4.7 4.8 

Weighted BaBel (1907) (490) (1316) Y (62) 

~/Relatively unstable due to the small nwnber of cases. 
Note:Percentages for 39 cases representing "Other Denominations" not shown. 

lbw Would You Describe T_l;; .~ ,")=-~r 

Of The Salmon Meat You Usuall~· Buy? 

RACE OF 1DMEMAK1!R 

Total White Non-wh1te 
lbuseholds Having Served -r -r % 
Canned Salmon Wi thin Last 
12 MonthB 100.0 100.0 100.0 

Color of Salmon Meat 

Red 36.7 38.8 22.9 

Pink 57.4 55.1 12.5 

Other 0.2 0.1 0.7 

Donlt Knov 5.7 6.0 3.9 

Weighted Baa .. (1907) (1649) (258) 
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Section D 

Question Ja 

NATIONAL CANNED FISH AND SHE:LLFIS~ STUDY 

HOw Would You Describe The Color 

Of The Salmon Meat You Usually Buy? 

EMPLOY}1ENT OF lDMEMAKm 

Total Full-T:iJne Part-Time Not Enployeci 

---r % % % 
Households Having Served 
Canned Salmon Wi thin Last 

100.0 100.0 100.0 J2 M:mths 100.0 

Color of Salmon Meat 

Red 36.7 38.8 27.5 37.1 

Pink 57.)~ 54.9 68.3 56.8 

Other 0.2 0.2 0.6 0.2 

Don1t Know 5.7 6.1 3.6 5.9 

Weighted Base I (1907) (412) (167) (J293 ) 

Note: Percentages for 35 cases representing "Unreported EnploymentU not shown. 

How Would You Describe The Color 

Of The Salmon Meat You Usually Buy? 

AGE OF HOMEMAKER 

Total 1$%24 25-29 30t4 35t9 40-44 4$t9 ¥ ¥-Households Having Served ---r ---r -r 
Canned Salmon Wi thin Last 
J2 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Color Of Salmon Meat 

Red 36.7 25.6 19.1 33.9 35.3 39.4 41.9 41.8 43.9 
Pink 57.4 71.2 75.8 59.7 59.1 56.6 51.9 52.9 49.6 

Other 0.2 0.8 0.6 0.4 0.4 

Don1t Know 5.7 2.4 4.5 6.4 5.2 3.6 6.2 5.3 6.5 

Weighted Balal (1907) (125) (178) (236) (252) (249) (210) (206) (139) 
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65 and 6ot4 ~ 
100.0 100.0 

42.1 41.9 

48.& 49.2 

9.1 8.9 

(121) (l9l) 



Section D 

Question 3b 

I AT I<J AL CANJQl) FISH A:. SIELLYISH I 

libat J.s The Name or The arj ty or 

Total 
-r 

HolUleholds Raving SerTed 
Canned Salmon W1 thin La8t 
12 Month8 1.00.0 

Varlet'l. Of Sa.hon 

Cave Brand, Ar a '11lr.le 
AS Alaska 27.7 

Sockeye, Blueback and 
Fraser 7.2 

Chlnook, Columbia River, 
Sacramento River, 
Quinot, King 2.2 

Pink 1.7 

ill. others 0. 6 

Don't !nov &;).6 

Weigh:ted Base l (1907) 

vIl:l' Is PIC ~ f 

I-'ouse~olc.s Havi r 5 l'VeJ 
Cann. d Salmon Wi thl Ln!lt 
.!; onth..§... _______ • 

Var1 ty Of Salmon 

C Brand. Ar.a arne 
AS ;,laska 

So II .', lu<'! cl And 
Fr s r 

~ lu."ll:ie. Riv r, 

Pink 

All th:-s 

1 

27 . 22. 

1 .• 

1.00. 0 

24.9 

6.4 

6. 0 

1.1 

0. 2 

61.4 

(bJ8) 

Ie 

rtral 
5 , 
~ 

.r: 

100.0 

23.7 

9.9 

0.2 

1.1 

1.0 

6U.1 

(&;)7) 

5 

Bout -r -r-

. 0 

33.8 27 .3 

2. 9 lJ,s 

C.8 3.8 

3.2 0 .1. 

0.$ 

$8 .e 55.0 

(624) (238) 



Sec !.ion ;) NATIONAL CANNED FISH A.~ SHBLLFISH STUDY 

.. stion 3b What Is The Name Of The Variety Of 

Salmon Usually Bought? 

INC 0 M E 
Under $l~ $2()()(}: $3000: $401$ $501$ $7~ $10,000 

Total $1000 1999 2999 39r 4999 6999 9999 and Over 
--r --r --r --r --r --r --r -r 

~eholds Having Serveli 
Canr.ed Salmon ithl..n Last 
12 lIonths 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Variet" f Salmon 

Gave Brand, Area Name 
21.5 28 .4 24.6 25.4 30.4 ;.::, ;':aska 27.7 29.5 27.8 35.8 

Sockeye, Blueback Hld 
Fraser 7.2 2.8 2.3 3.7 6.6 6.2 11.9 10,5 18,5 

Chinook, Columbia River, 
Sacr~ nto River, 
Quin<>t, H.'lf! 2.2 2.8 1.1 1.8 2.3 2.5 7.5 

Pink 1.7 2.8 1.7 4.0 1.5 1.3 1.4 

All Others 0.6 0.6 0.7 1.3 0.3 0.3 

Don ' t Know 60.6 70.1 67.0 65.9 63.4 59.5 54.~ 54.2 45.7 

eighted Base: (1907) (107) (176) (273) (,394) (,390) (353) (133) 1/ (81) 

1 /lolatively unstable due to the small number of cases . 

What Is The Name Of The Variety Of 

Salmon Usually Bought? 

NU11BER OF PERSONS IN HOUSEHOLD 
sii or 

Total One Two Three Four Five More 
--r --r -r --r -r -r ,-

Hous eholds Having Served 
eamed Salmon Within Last 
1? ,onthe 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

~i ty Of Sall!lOn 

ve Brand, Area Name 
27.7 24.3 2l.3 30.9 28.8 36.7 Alaska 27.3 

ye, Blueback And 
Fra r 7. 2 4.7 8.9 7.2 9.0 5.7 4.2 

2.2 1. 9 3.8 1.5 1.3 2.6 1.0 

Pink 1.7 1.9 1.4 1.5 1.9 0.9 3.1 

ill en 0.6 1.9 0.5 0,5 104 

Don't 60.6 65 .3 6L . b 58.4 58.5 54 .1 63.0 

111 (1907) (107) (503) (401) (78) (229) (289 ) 

1 



Section D 

Question 3b 

Households Having Served 
Canned SaJJnon Wi thin Last 
12 li:>nths 

Variety Of Salmon 

Gave Brand, Area Name 
As Alaska 

Sockeye, Blueback And 
Fraser 

Chinook, Colwabia River, 
Sacramento River, 
Quinot, King 

Pink 

All Others 

Don't Know 

Weighted Basel 

NATIONAL CANNED FISH AND SIELLFISH STUDY 

What Is The Name Of The Variety Of 

SaJJnon Usually Bought? 

RELIGION OF FAMILY 

Total. Catholic Protestant Jewish 
-r % % -r 

100.0 100.0 100.0 100.0 

27.7 25.9 28.9 19.4 

7.2 6.7 7.1 16.1 

2.2 2.7 1.1 21.0 

1.7 0.6 2.1 

0.6 1.0 0.4 

60.6 63.1 60.4 43.5 

(1907) (490) (]Jl6) Y (62) 

~/ Relatively unstable due to the small number of cases, 

Note: Percentages for 39 cases representing l! 1I0ther Denominationsl! not shown. 

Households Having Served 
canned Salmon Wi thin 
Last 12 Months 

V ariety Of Salmon 

Gave. Brand, Area Name 
A$ Alaska 

Sockeye, Blueback And Fraser 

Chinook, Columbia River, 
Sacramento River, Quinot ,King 

Pink 

All Others 

Don't Know 

Weight ed Base: 

What Is The Name Of The Variety or 

Salmon Usually Bought.? 

RACE OF HOMEMAKER 

Non-White 

100.0 100.0 100.0 

27.7 27.9 26.7 

7.2 8.3 0.4 

2.2 2.4 0.4 

1.7 1.4 3.9 

0.6 0.6 0.4 

60.6 59.4 68.2 

(1907) (1649) (258) 
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Section D NATIONAL CANNED FISH AND SHELtFISH STUDY 

Question 3b What Is The Name Of The Variety Of 

Salmon Usually Bought? 

EMPLOYMENT OF IDMEMAKm 

Total. Fun-Time Part-Tima Not ~.E1oyed 
-r- % % % 

Households Having Served 
Canned Salmon Within Last 
12 Months 100.0 100.0 100.0 100.0 

Variety Of Salmon 

Gave Brand, Area Name 
As Alaska 27.7 27.9 32.9 26.8 

Sockeye, Blueback And 
6.6 6.9 Fraspr 7.2 9.0 

Chinook, Columbi a River, 
Sacramento River. 
Quinot, King 2.2 2.4 2.4 2.1 

Pink 1.7 1.0 2.2 

All others 0.6 0.5 0.6 0.5 

Donlt Knov 60.6 59.2 57.5 61.5 

Weighted Buel (1907) (412) (167) (1293 ) 

Note: Percentages for 35 cases represent ing "Unreport ed Employment" not shown. 

What Is The Name Of The Variety Of 

Salmon Usually Bought? 

j.GE OF HOMEMAKER 
65 and 

Total 15t4 25-29 3°i.34 35i39 40-44 45il~9 5j24 55-59 60.<>4 Over 
Households Having Served -r -r -r -r -r -r 
Canned Salmon Within Last 
12 Months 100. 0 100. 0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Varietl of Salmon 

Gave Brand, Area Name 
As Alaska 27.7 18. 4 29.2 27.5 31.3 29.3 31.4 27.2 25.2 24.0 26.7 

Sockeye, Blueback 
And Fraser 7.2 3.2 3.9 9.3 6.0 10.5 10.0 6.8 7.2 9.9 ).7 

Chinook, Co1wnbia River. 
Sacramento River. 
Quinot. King 2.2 1.6 1.7 1.2 1.6 1.9 2.9 - 5.8 0.8 4.7 

Pink 1.7 1.6 2.3 2.6 2.0 1.6 1.4 1.0 1.4 2.6 

All others 0.6 0.6 1.3 0.4 0.8 1.4 

Don't Know 60.6 75.2 64.0 57.6 59.1 56.2 55.3 60.7 60.4 65.3 62.3 

Weighted Base I (1907) (l25 ) (178) (236) (252) (249) (210) (206) (139) (121) (191) 
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Section D 

Question 4a 

NATIOlUL c.uoom FISH AND SHELLFISH STUDY 

In Which Way Is Canned Salmon Served? 

R EG ION S 
North.- North 

Total east Central. South West -r ---r- ~ -r -r 
Households Flaving Served 
Ca.nned Salmon With1ll Wt 
12 Months lOO.O 100.0 1.00.0 100.0 100.0 

Ways ct Serving canned 
Salmon 

Salads 45.2 53.2 38.4 46.5 44.5 

Salmon cakes, Patties 37.9 17.8 38.6 57.2 22.7 

Loaves 37.2 33.6 43.2 28.2 52.1 

Sandwiches 30.3 31.1 32.0 26.3 35.3 

Casseroles 20.2 21.7 20.8 15.1 29.4 

Plain, M Is, Direct 
Fran can 14.5 8.7 24.4 7.4 lB.5 

Appetizers 3.7 4.6 3.0 2.1 8.4 

Soups 3.6 3.2 3 • .3 4.6 2.5 

Sou.t:f'les 3.2 2.3 1.3 3.8 8.0 

other 7.8 11.4 4.9 8.5 6.7 

Don't Know 1.1 2.5 0.2 1.1 0.8 

Weighted Base I (1907) (4,38 ) (607) (624) (2,38) 

Note : Sane respondents gave more than one answer. 

In Which Way Is Canned Salmon Served? 

CITY SIZE 
11egalo - Metro Non- Non- Non-
politan Central Metro Metro Metro 
Over 50, 000- Suburban 2, 500- Rural Rural 

Tot al 500, 000 500tOO }letro 50, %00 Fam Nan-Farm 
-r -r- % -r % 

Households Having Served 
Canned Salmon \o/i thin Last 
12 Months 100.0 100. 0 100.0 100.0 100.0 100.0 100.0 

Ways Of Serv ing 
Canned Salmon 

Salads 45 .2 68 .3 46 .5 44.5 43 .4 28 .1 36 .4 

Salmon Cakes, Patties 37 . 9 32 .3 39 .5 28. 8 45.4 41.5 45.7 

Loaves 37.2 25 .1 45 .3 40.5 40 . 7 40.2 32.8 

Sand>1iches 30.3 40 .4 24 . 2 29 .0 27.8 30.8 29.3 

Ca sseroles 20.2 16.6 19.1 24. 8 20.3 19.2 18 .5 

Plain, As Is , Direct 
From Can 14.5 9. 7 16.0 15. 9 12.9 17.4 15.5 

Appetizers 3. 7 9.1 3. 5 4.0 2.0 1.3 1.5 

Soups 3.6 0. 9 1.2 2.3 5.8 4.9 7.0 

Souffles 3.2 0. 6 2. 7 5.7 2. 0 4.5 2.6 

Other 7. 8 5.6 6.6 7. 2 7.1 8.5 11. 7 

Don ' t Know 1.1 0. 8 1. 9 1. 0 1.3 1.2 

Weight ed Base: (1907) (319) (256) (472) (295) (224) (341) 

Note : SOMe respondents "ave more tha.'1 one answer. 
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Section D 

Question 4a 

Households Having Served 
Canned Sa1JTv:>n Wi thin Last 

NATlotIAL 00INlll FISH AIm SHELIJ'ISH my 

In Which Way Is Canmd 1Jr.on n<ed1 

Total 
-r-

12 Months 100. 0 100. 0 100 .0 100. 0 100, 0 

1days Of Serving 
Canned Salmon 

Salads 

Salmon Cakes,Patties 

Loaves 

Sandwiches 

Casseroles 

Plain, As Is, Direct 
From Can 

Appetizers 

Soups 

Souffles 

other 

Don't Know 

Weighted Basel 

)0.3 

20 . 2 

3. 2 

1.1 

,8 .3 

40. 2 

30.8 

U . 2 

5.! 

16 .8 

4.7 

8.4 

3.1 

c:; 

(1907) (101) 

11 . 6 

1. 3 

5.1 

2.8 

(116) 

48 .3 

3).1 

41 .4 

19 . ' 

13 . 2 

3·) 

5.5 

3.1 

9. 9 

1. 1 

(27 3) 

n I r. cas II . 

, ) te: SOM'" r"spon,; '1' 5 "ve I110re :.hnn or:e ans' er. 

36 .3 

28 . ~ 

22 . ' 

12 . 1 

4.1 

. 1 

2.8 

()9 ) 

In 1fh.ioh Way Ie Canned Salmon Served? 

Households Having Served 
Canned Salmon Wi thin wt 
12 Mont~ 

Wa:ys Of Serving 
Canned Salrron 

Saladll 

Salmon Cakes, Patties 

Loaves 

Sandwiohes 

Casserole! 

Plain, As Is, Direot 
From Can 

Appetizer! 

SouP! 

Souffle! 

other 

Don't Know 

Weighted Basel 

Total 
-r-

100. 0 

45.2 

31.2 

)0 . ) 

20.2 

14.5 

3.1 

3.6 

1.1 

(1901) 

100. 0 100 . 0 

22 .4 

) 2.1 

29 . 9 

21.5 

19.6 

5.6 

1.9 

8.4 

(101) 

49 .1 

34 .2 

31.8 

28.2 

11.1 

).6 

4.0 

).4 

5.4 

2.0 

(50) 

NOTE I Some respondents gave more than one answer. 
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Three 
-r 

100. 0 

W! .6 

) 9. 1 

40.4 

30.2 

21.1 

14.0 

4.5 

2.2 

0.2 

(401) 

100. 0 

10. 0 

1 • 

,; . 6 

2. 

2 • . 

6. 7 

8 

()90) 

1 . 0 

)1 . 0 

4) .1 

32.'" 
2 . 9 

12 .7 

4. ' 

1. 1 

) . 7 

8. 2 

a. ) 

(3:;,) 

HOUSUlO:.o 

Four 
-r 

100.0 

18.) 

12.4 

4.0 

2.9 

4.0 

9.8 

0.8 

(18) 

100. 0 

) 3.2 

)0.6 

18.) 

13.1 

2.2 

2.2 

2.2 

(229 ) 

100. 0 

)) . 1' 

)'} . 

21 . 8 

Ii . 

2. ) 

; . ...; 
2.3 

8. ) 

l' . 0 

. 4 

)0. 9 

',' .8 

.'" 

. 2 

, . 'J 

. 9 

1.2 

(1))) 1 (61) 

siX or 
lIor. 
~ 

100. 0 

40.8 

) 9.1 

) 9.8 

34.6 

20.8 

li.8 

3.8 

(289) 



Secti on D NATIONAL CANNED FISH AND SHELLFISH S11JDY 

Question 4a In Which Way Is Canned Salmon Served? 

RELIGION OF FANILY 

Households Having Served 
Canned Salmon vii thin Last 
12 Months 

Ways Of Serving 
Canned Salmon 

Salads 

Salmon CaI{es, Patti es 

Loaves 

Sandwiches 

Casseroles 

Plain, As Is, Direct 
From Can 

Appetizers 

Soups 

Souffles 

Other 

Don ' t Know 

Weighted Base : 

Total -r 

100.0 

45.2 

37 . 9 

37.2 

30 . 3 

20 . 2 

14.5 

3.7 

3 . 6 

3.2 

7. 8 

1.1 

(1907) 

1/ 
Note: 

Relatively unstable due to the small number of cases. 
Some respondents gave more than one answer. 

Catholic 
% 

100 .0 

49.0 

27.1 

41.4 

35.5 

25.7 

16.9 

4.7 

1.8 

2.9 

8. 2 

1.0 

(490) 

Percentages for 39 cases representine "Other Denominations" not sho'ln. 

In Which Way Is Canned Salmon Served? 

Protestant 
% 

100 .0 

42.2 

42.6 

35.6 

27 . 4 

18 .6 

14.2 

2.9 

4 .0 

3.2 

8.0 

1.2 

(1316) 

RACE OF H01'IEMAKER 

Households Having Served 
Canned Salmon Within Last 
12 Months 

Ways Of Serving 
Canned Salmon 

SaladS 

Salmon Caj{es, Patties 

Loaves 

Sandwiches 

Casseroles 

Plain, As Is, Direct 
From Can 

Appetizers 

Soups 

Souffles 

Others 

Don ' t Know 

Weighted Basel 

Total 
~ 

100.0 

45.2 

37.9 

37.2 

30 . 3 

20.2 

14.5 

3.7 

3.6 

3.2 

7.8 

1.1 

(1907) 

Note : Some respondents gave roore than one answer. 

White Non-White 
~ % 

100.0 100.0 

44.7 48.4 

36.0 50 .4 

38.0 31.8 

30.4 29.8 

21.2 13.6 

16.0 5.0 

4.0 1.9 

3.h 5 .0 

3.2 3.5 

7.6 9 . 3 

1.0 1.6 

(1649) (258) 
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Jewish 
---or-

100 .0 

80 . 6 

19.4 

29.0 

50 .0 

14.5 

8 .1 

12.9 

6.5 

1.6 

1.6 

Y (62) 



Section D 

Question 4a 

HouseholdS Having Served 
Canned Salmon Hi thin Last 
12 Nonths 

Ways Of Serving 
Canned Salmon 

Salads 

Salmon Cw{es, Patties 

Loaves 

Sand1-li-:hes 

Casseroles 

Plain, As Is, Direct 
From Can 

Appetizers 

Soups 

Souffles 

Other 

Don't Know 

NATIONAL CANNED FISH AND SHELLFISH SnJDY 

In Which Way Is Canned Salmon Served? 

Total 
-r-

100 .0 

45 . 2 

37 . 9 

37 . 2 

30 . 3 

20 .2 

14.5 

3.7 

3.6 

3.2 

7.5 

(1907) 

Full -Time 
% 

100 . 0 

49 .0 

39 .1 

35 .0 

33 . 3 

22 . 1 

12.1 

3 . .1 

2.7 

3.6 

/L 7 

(412) 

ENPLOYl'IENT OF H01·1EIfiAKER 

Part-Time 
I." ,0 

100 .0 

46 . 1 

37 . 1 

40 . 1 

26 . 3 

15 .0 

4.b 

7. 2 

2." 

( . 2 

Not Em81o'{ed 
fO 

IOU .O 

43 .,) 

38 . 1 

37.5 

29 .5 

19.2 

15 .5 

3.7 

3.h 

3. 2 

7.5 

(1293) 

Note: Some respondents lave flore than one anDuer . " 
Percentages for 35 cases representin,T "Unreported ::mplo;rment not sno,m. 

Households Having Served 
Calli,ed Salmon Within Last 
12 ~lonths 

lrlays Of Serving 
Canned Salmon 

Salads 

Salmon Cakes, Patties 

Loaves 

Sandwiches 

Casseroles 

Plain, As Is, Direct 
From Can 

Appetizers 

Soups 

Souffles 

Other 

Don ' t Know 

VJeighted Base: 

In Hhich Hay Is Canned Salmon Served? 

Total 
--r-
100 .0 

45 . 2 

37 . 9 

37 .2 

30 . 3 

20 . 2 

14 .5 

3. 7 

3.6 

3. 2 

7.8 

1.1 

(1907) 

AGE OF HOHE~lAKER 
65 and 

15-24 25- 29 30-34 12=22 40-44 45-49 ~ 2.2.::22 &>-64 Over -r % - %- % --r- ;f, % % - %- -~-

100 .0 100 .0 100.0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 

39.2 41 .0 44.1 43.3 49. 4 47 .6 42 .2 50 .4 44 . 6 48 . 7 

44.0 39 . 9 42 .4 40 . 1 37 .8 35 . 7 35 . 9 3A . 7 33 . 9 31. 9 

32 .0 36 .0 39 .6 39 .3 40 .6 42 .9 35 .4 30 . 2 37 .2 31 . 9 

36.0 31.5 24 .2 36. 9 31.7 30 .0 26. 2 37 .4 23.1 26.7 

18 .4 20 . 2 18. 6 22 . 2 20 . 9 23 . 3 20 .4 23 .0 18. 2 15.2 

9.6 9. 6 12.7 13 . 1 10 .8 15 . 7 21 . 4 17 .3 14 .0 20 . 9 

4.0 2. 2 1.3 5 .2 5 . 2 3.3 3. 9 1.4 5.8 4. 7 

4.8 2. 2 2.5 2. 8 4.4 6.2 5. 3 2. 9 1. 7 2. 6 

0.8 3.4 3.4 3. 6 3.6 4.8 3.4 2.9 2.5 2.1 

3. 2 7. 9 9. 7 7.5 7.6 3.8 11 . 7 9.4 7.4 8.4 

1.1 1.3 1.2 0 .8 1.4 0 . 5 0 . 7 3. 3 1.0 

(125) (178) (236) (252) (249) (210) (206) (139) (121) (in) 

Note : Some r espondents gave more than one answer . 
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Section D 

Question 4b 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

;,fhich Of These ~Iays LO You Serve 

C'UUled Salmon Nost Often ? 

REGIONS 
North- North 

Total east Central South 11est 
---r -.,-- ----r- --.,-- -;r-,. to ,> 

Households Havino Served 
Cannell Sa1r.on :ii thb The 
Last 12 Months 100 .0 100 .0 100.0 100.0 100.0 

\-lays Served 

Balls, 1hlmon Cakes, Patties 29 . 3 13 . 6 20. 2 47 .0 15 . 4 

Loaves 17 . 9 20 . 0 20.3 9. 2 2b. 7 

Salads 17. 3 20. 8 12.7 16.0 11.0 

Direct R'om Can 9. 6 5.0 16.0 5. 1 13.7 

In Sandlli ches 8. 1 10 . 5 9. 4 5.3 7. 9 

Casseroles 6. 9 9. 1 5. 7 5.0 10.6 

Soups 1.0 0 . 7 0.7 1.4 1. 3 

Souffles 0 . 7 0 . 7 0. 2 1.0 1.3 

Appetizers 0.7 0 .7 0 · 9 0 .3 1.3 

Ot,Oer 5.0 7. 9 3.1 4. 6 5 . 3 

Don't KnOll 3. 5 2.2 2. 8 5 .1 3.5 

Weighted Base: (1907) (43C) \&:)7) (624) (2.32) 
Which Of These Ways Do You Serve 

Canned Salmon Most Often? 

CITY SIZE 
J1egalo- Metro !lon- Non- Non-
p:>litan Central Metro Metro l'I.etro 
Over 50,000- Suburban 2, 500- Rural aural 

Total 500,000 500aooo }letro 50~000 Fann Non-Farm 
--r- -r- a ~ % /0 t> 

Households Having Served 
Canned Salmon Within The 
Last 12 Months 100 . 0 100.0 100.0 100.0 100.0 100.0 100.0 

Ways Served 
Bails, Salmon Cakes, Patties 29.3 23.6 26.1 22 .3 38 .7 35.9 35.2 

Loaves 17.9 8. 6 23.7 20.8 22 . 8 17.5 14.5 

Salads 17.3 35. 0 22 . 5 16.2 7.5 6.1 13.0 

Direct From Can 9.6 7.6 10.1 il.5 9.7 9.4 8.6 

In &mdwiches 8.1 13.4 3.2 8.1 5 .2 9.4 8.3 

Casseroles 6.9 7. 0 4.8 9. 3 4.5 8.5 5.9 

Soups 1.0 0.4 0. 5 2.6 1.9 1.2 

SoufDes 0. 7 0.4 1,6 1.4 0. 6 

Appetizers 0.7 1.3 1.2 0. 7 0.4 0.5 0.3 

other 5 . 0 2.5 2.8 6.1 4.9 6.1 6.8 

Don't KnOll 3.5 1.0 4.8 2. 9 3.7 3.3 5.6 

Weighted Base: (1907) (319) (256) (472) (295) (224) (341) 
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Section D NATIONAL CANNED FlBH AND SHELLFISH STUDY 

Q,lestion 4b 

Households Having Served 
Canned Salmon Within The 
Last 12 Months 

Ways Served 

Balls, Salmon Cakes, 
Patties 

Loaves 

Salads 

Direct :From can 

In Sandwiches 

Casseroles 

Soups 

Souffles 

Appetizers 

Other 

Don't !(now 

Weighted Base I 

Which or These W~s Do You Serve 

Canned Salmon Most Often? 

Total ,--
100.0 

29.3 

17.9 

17.3 

9.6 

8.1 

6.9 

1.0 

0.7 

0.7 

5.0 

3.5 
(1907) 

RELIGION OF FAMILY 

Catholic Protestant 
% % 

100.0 

18.8 34.4 

20.5 16.9 

20.9 14.4 

11.2 9.6 

10.3 6.8 

8.0 6.8 

0.6 101 

0.4 0.9 

1.1 0.6 

5.6 L.9 

2.6 ' 3.6 

(490) (1316) 

Jewish 
--r 
100.0 

801 

14.5 

48.4 

4.8 

6.5 

Y (62) 

~I Relatively unstable due to the small llwnDer of cases. 

Percentages for 39 cases representing "other Denominations" not sho~m . Note: 

Which Of These Ways Do You Serve 

Canned Salmon Most Often? 

RACE OF HOMEMAKER 

Total White Non-IWte 
Households Having Served -r -r % 
Canned Salmon Within The 
Last 12 Months 100.0 100.0 100.0 

Ways Served 

Balls. Salmon Cakes, 
Patties 29.3 27.1 43.6 

Loaves 17.9 18.7 12.8 

Salads 17.3 16.9 19.8 

Direct From Can 9.6 10.8 2.1 

In Sandwiohes 8.1 8.6 4.9 
Casseroles 6.9 7.2 4.9 
Soups 1.0 0.8 2.1 

Souffles 0.7 0.7 0.8 
Appetizers 0.7 0.8 0.4 
other 5.0 5.0 4.9 
Don't Know 3.5 3.4 3.7 

Weighted Base I (1907) (1649) (258) 
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Ssotion D 

Question 4b 

Households Having Served 
Canned Saltoon Wi thin The 
Last 12 Months 

Ways Served 

Balls, Salmon Cakes, 
Patties 

Loaves 

Salads 

Direct From Can 

In Sandwiches 

Casseroles 

Soups 

Souffles 

Appetizers 

Other 

Don't Know 

Weighted Base I 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

Whioh Of These W~ Do You SOerve 

Canned Salmon Most Often? 

Total -r 
100.0 

29.3 

17.9 

17.) 

9.6 

8 .1 

0.7 

0.7 

5.0 

3.5 

(1907) 

Full-Time 
% 

100.0 

31.1 

16.8 

17.1 

9.4 

8.2 

7.6 

0.8 

0.8 

0.) 

5.6 

2.3 

(412) 

Part-Ti11le 
% 

Not ~layed 

100.0 100.0 

30.) 26.9 

18.1 18.2 

14.2 17.6 

8.4 10.1 

9.7 7.9 

7.7 6.) 

).2 0.8 

0.8 

0.6 0.9 

5.2 4.8 

2.6 ).7 

(167) (129) 

Note: Percentages of )5 cases representing "Unreported Employment" not shown. 

Which Of These Ways Do You Serve 

Car_~d Salmon Most Often? 

AGE OF HOMEMAKER 
65 and 

Total 15-211 25-29 ¥ ~ 40-44 ~ 50-54 55-59 ~64 Over 
Households Having Served -r -r --r -r -r -r -r 
Canned SlIllnon Within The 
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

"lays Served 

Balls, Salmon Cakes, 
Patties 29.3 38.3 32.8 36.9 26.7 26.5 24.0 26 .2 31.3 25.0 21.0 

Loaves 17.9 15.8 21.6 16.2 19.0 17.0 20.4 18.8 11.2 2).2 15.0 

Salada 17.3 15.0 15.8 16.2 14.3 20.0 16.9 14.4 14.2 21.4 25.6 

Direct From Can 9.6 6.7 6.4 8.6 9.3 7.2 12.2 11.4 11.9 8.0 13.9 

In Sandwiches 8.1 10.8 7.0 4.5 10.1 9.4 10w2 8.4 7.5 6.3 6.7 

Casseroles 6.9 4.3 7.0 7.2 6.3 6.8 5a 7.4 11.9 8.9 5.0 
Soups 1.0 1.7 0.4 1.3 0.4 2.0 1.5 2.2 0.9 
Souffles 0.7 1.2 1.4 1.3 1.t) 1.0 0.8 

Appetizel'8 0.7 0.8 0.6 1.3 1.0 0.5 0.8 0.9 1.7 
other 5.0 0.8 4.1 6.3 5.5 4.7 3.1 6.9 6.0 3.6 6.7 

Don't Know 3.5 5.8 3.5 2.3 4.2 4.7 4.1 1.5 2.2 1.8 4.4 

Weighted Base I (1907) (125) (178) (2)6) (252) (249) (210) (206) (139) (121) (191) 
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Section D 

Question 5 

NATICNAL CANNED FISH AND SHELLFISH sruny 

Do You Usually Look Or Ask For A Particular 

Brand When Buying Ca,nned Salmon? 

REGIONS 

Households Having Served Canned 
Salmon Within Last 12 Months 

Usually Ask For 
Particular Brand 

Usually Do Not Ask For 
Particular Brand 

We~hted Base I 

Total 
-r 
100.0 

58.6 

(1907 ) 

North- North 
east Central. South 
----r- ~ -r 
100.0 100.0 100.0 

50.1 

57.6 

(438) (607) (624) 

Do You Usually Lool: Or Ask For A Part icular Brand 

1.Jhen Buying Canned Salmon? 

CITY sm; 
Ilegalo- Netro Non-
politan Central Hetro 

Over 50,000- Suburban 2, 500-
Total 5OO~000 5oo

t
Ooo Hetro 50~000 -r a 

jO 

Households Having Served 
Canned Salmon Within 1':0.0 100.0 100.0 100 .0 100.0 
Last 12 Months 

Usually Ask For Particular 
Brand 41.4 51.3 49.6 42.7 41.9 

Usually Do Hot Ask For 
Particular Brand 58.6 48.7 50.4 57.3 58.1 

Weighted Base I (1907) (319) (256) (472) (295 ) 
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West 
--r 
100.0 

(238) 

Non- Non-
Metro Metro 
Rural Rural 
Fam Non-Fann 
-r '" jO 

100. 0 100.0 

28.8 32.2 

71.2 67.8 

(224) (341) 



Section D NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 5 Do You Usually Leok Or Ask For' ... Particular Brand 

When Bwing Canned Salmon? 

INC 0 .. p; 
Under $1000- $2000= $3000: $LOOO: $5000: &7000= $10,000 

Total $1000 1999 29~9 )999 4999 6999 9999 and Over 

Households Having Served 
-,- -,- -,- -,- -,- -,- -,- -,- -r 

Canned Salmon Within 
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 Last 12 Months 

Usual~ klk For Particular 
Brand 4l.L 25.0 )).5 LO.7 LO.) Ll .6 L6.6 50.4 50.7 

UBual..l¥ Do Not .bk For 
particular Brand 58.6 75.0 66 .$ 59 .) 59.7 58 .1! 53 .4 L9.6 49 .3 

Weighted Basel (1907) (107 ) (176) (273) (J94) (J90) (353) (1))) ~/(81) 

~/ Relatively unstable due to the small number of casee. 

Do You USllalJ,y J.ook Or ~k For A Particu.lar Brand 

When Buying Canned Salmon? 

NUJ-IBER OF P~O"S IN HOUSDlO:.n 
siX or 

Total One 'Iiro Three Four Five llare --r- --r- --r- --r- --r- --r- -r-
Houeeholda Having SerTed 
canned Salmon Wi thin Last 
12 Yonths 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

UsualJ,y Ask For 
Particular Brand 41.4 44.2 L3·6 40.8 44.4 43.1 )2.2 

Usually Do Not Ask For 
Particular Brand 58. 6 SS .8 5..:,.1; 59.2 55.6 56.9 67.8 

Weighted Basel (1907 ) (107) (SO) (401) (78) (289) 
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Section D 

Queetion 5 

NATIONAL CANNED FlSH AND SHELLFlSH STum 

Do You Usually Look Or Ask For A Particular Brand 

When Buying Canned Salmon? 

RELIGION OF FAMILY 

Households Having Served 
Canned Salmon Within 
Last 12 Months 

Usually Ask For Particular 
Brand 

Usually Do Not Ask For 
Particular Brand 

Weighted Base I 

Total -r 
100.0 

41.4 

(1907) 

~/ Relatively unstable due to the small number of cases. 

Catholio Protestant 
% % 

100.0 100.0 

39.0 

56.5 61.0 

(490) (1316) 

Note: Percentages for 39 cases representing "Other Denominations" not shown. 

Do You Usually Look Or Ask For A Particular Brand 

When Buying Canne d Salmon? 

RACE OF OOHEMAKER 

Jewish 
-r 
100.0 

75.4 

Total. White Non-White 
Households Having Served 
Canned Salmon Within 
Last 12 Months 

Usually Ask For Partioular 
Brand 

Usually Do Not Ask For 
Particular Brand 

Weighted Base I 

-,-
100.0 

41.L 

(1907) 

-r % 

100.0 100.0 

(1649) (258 ) 
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Section 0 

Question 5 

Households Having Served 
Canned Salmon Within 
Last 12 Months 

U8Ually ABk For particular 
Brand 

U8Ually Do Not Aek For 
Particular Brand 

\';eighted BM8 I 

NATIONAL CANNED FISH AND SHEILFISH STUDY 

Do You ~oually Look Or A8k For A Particular Brand 

When Bu,ying Canned Salmon? 

Total Full-Tilno 
-r % 

100.0 100.0 

44 .4 

55.6 

(191H) (412) 

lIote: Percentages for 35 caRes representing "Unreported Employment" not 8h 

Do You Usually Look Or Ask For A Particular Brand 

When Buying Canred Salmon? 

AGE OF 

Total 15-24 25i~ 30-(4 ¥ /i}-l4 
Households Having Served ---r -r -r 
Canned Salmon Within 
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 

Usually Ask For Particular 
Brand 41.4 25.2 34.7 42.5 41.4 47.7 

U8Ually Do Not Ask For 
Particular Brand 58.6 74.8 65.3 57.5 58 .6 52.3 

Pa~imo Not ~lgre1 
% 

100.0 100 .0 

43 .1 40 .0 

56.9 60.0 

(167) (1293) 

HOMEMAKER 

6<' an 
4.5-49 5(Jt4 55-59 60-64 Over 
---r- -r -;r- -r ,. 

100.0 100.0 100.0 100.0 100.0 

45 .4 40 .2 45.2 47.8 39.0 

54. 6 59.8 54 .8 52.2 61.0 

Weighted Base: (1907) (125) (178) (2)6) (252) (249) (210) (ro6) (139) (121) (191) 
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Use of Canned Sardines 
Section E 

Question 

NATIONAL CANNED fISH AND SHET.LFISH srUDY 

During The Past Four Weeks About 

Ho., Often Did You Serve Canned Sardines? 

REG IONS 
North- North 

Total east Central South \,est 
--r --;;r-- --r:- -or- -a--,. 

" I' 
Households HavinJ Served 
Sardines vii thin The 
Last 12 l/ionths 100 .0 100 .0 100 .0 100 .0 100 ,0 

Nwnber Of Tilnes Served 

One Time 23 .4 20 . 1 19.3 24.1 20 . 9 

T.,o Times 16.5 18.3 1() .6 16.0 14 . 3 

Three Times 4.8 3.0 4. 2 7.7 2. 7 

Four Times 7. 3 0. 7 7.1 0. 1 0.3 

Five cr flo re Times 3. 6 2.4 4.4 4. 3 2. 2 

Don ' t Knou 2.5 lo ci 2.9 2.8 1. 6 

Did Not Serve 41 . 9 37 .7 45 .0 39 .0 50 .0 

HeiJhted Base: (1394) (411) (463) ( lil3) 

During The Fast Four Weeks About 

How Often Did You Serve Canned Sardines? 

CITY SIZE 
Meg81o- Metro Non- Non- Non-
FOlitan Central Metro Metro Metro 
Over 50,000 Suburban 2,500- Rural Rural 

Total $00~000 $OO~OOO Metro $0,%00 Fann Non-Fann -r % -r % 

Households Having Served 
Sardines i-li thin The 
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Times Served 

One Time 23.4 28.2 25.1 22.6 19.3 21.1 21.2 

Two Tilnes 16.5 16.0 21.2 14.2 19.8 14.4 15.5 

Three Tilnes 4.8 4.8 6.1 5.1 1.1 5.3 6.3 

Four Tilnes 7.3 8.9 7.3 8.9 4.8 7.6 4.3 

Five Or More Tilnes 3.6 4.7 4.0 2.7 6.4 1.6 2.5 

Don't Know 2.5 3.0 1.7 1.3 2.1 5.3 2.9 

Did Not Serve 41.9 34.4 34.6 45.2 46.5 44.7 47.3 

Weighted Base: (1394) (305) (181) (373) (188) (135) (212) 
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Section E NATIONAL CANNED FISH AND SHELLFISH STUl}Y 

Question 1 During The Past Four Weeks About 

How Often Did You Serve Ce.rmed Sardines? 

INCOME 
UIiier $1600- $2000- $3000: $LDO~ $5000: $7000: $16,000 

Total $1000 1999 2999 3999 4999 6999 9999 and Ove-r 

-r -r- -r -r -r -r- "T" -r ~ 
Households Having Served 
Sardines Within ThB 
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Times Served 

One Time 23.4 17.1 19.9 23.3 23 .0 24 .8 25 . 8 27.3 19.1 

Two T:!Jnes 16.5 19.7 1B.lt 19.7 lB.l 16. L 12.7 12.1 13.2 

ThreeTilms 4. B 6.6 9.2 5.0 4.4 3.6 4.8 2.0 4.U 

Four Times 7.3 5.3 5.7 7.4 7.B 8.L 6.7 6.1 10.3 

Five or More T1loos 3.6 3.9 6.3 5.0 3.7 1.9 5.2 

Don't Know 2.5 5.3 3.6 2.0 2.6 1.B 1.6 3.0 3.0 

Did Not Serve 41.9 42.1 36.9 37 .6 40 .4 43.l. 43.2 /B.5 50.0 

Wei{:hted Basel (1394) ~/(77) ( l41) (207) (273) (276) (252) 1 (99) ~ (69 ) 

~/ Relatively unstable due to the small number of cases. 

During The Pa,.,t Four lfeel<e .About 

HO'If Often Did You Serve Canned ~88' 

NUMBER OF PERSONS IN HOUSmOLD 
Six or 

Total On. Two Three Four Five l:ore 
-%- -,- --r --r --r --r ,-

Households Havin.fj Served 
Sardines Wi thin ne Last 
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Times Served 

One Time 23.4 16.2 23.B 25.1 25.3 23.0 20.6 

Two T:!Jnes 16.5 18.9 12.B IB.2 15.6 13.9 22.5 

Three Times 4.8 12.2 3.8 4.6 4.7 6.1 3.8 

Four T:!Jnee 7.3 5.3 7.6 5.9 10.1 6.7 6.6 

Five Or More Timee 3.6 1.4 4.4 3.3 1.9 4.9 4.7 

Don't KnO'lf 2.5 4.1 2.5 1.2 2.7 204 3.3 

Did ~lot Serve 41.9 41.9 45.1 41.7 39.7 43.0 38.5 

Weighted Baset (1394) !o/ (74) (368) (311) (259) (168) (m) 

!o/ Relatively unstable due to the small number of oases. 
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Section E NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 1 During The Past Four WeekI! About 

How Often Did You Serve Canned Sardines? 

RELIGION OF FAMILY 

TotAl Catholic Protestant ~ 

Households Having Served % % % % 
Sardines Wi thin The 
Last 12 Months 100.0 100.0 100.0 100.0 

Number Of Times Served 

One Time 23.4 28.3 20.7 40.4 

Two Times 16.5 17.4 16.1 21.2 

Three Times 4.8 3.1 5.3 1.9 

Four Times 7.) 6.8 7.4 liS 

Five or More Times 3.6 2.9 4.0 1.9 

Don't Know 2.5 2.7 2.L 1.9 

Did Not Serve 41.9 38.8 44.1 21.2 

Weighted Base: (1394) (415) (891) Y (52) 

l / Relatively unstable due to the small number of cases. 
Note: Percentages for 36 cases representing "other Denominations" not shown. 

During The Past Four Weeks About 

How Often Did You Serve Canned Sardines? 

RACE OF IJ)MEMAKER 

Households Ha~ Served 
Sardines Within The 
Last 12 Montha 

Number Of Times Served 

One Time 

Two Times 

Three Times 

Four Times 

Five Or More Times 

Don't Know 

Did Not Serve 

Weighted Base: 

!2!:!! 
% 

100.0 

23.4 

16.5 

4.8 

7.3 

3.6 

2.5 

41.9 

(~94) 
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~ Non-White 

% % 

100.0 100.0 

2).8 20.6 

15.7 20.6 

).7 10.5 

6.8 10.1 

2.9 705 

2.2 ).9 

44.9 26.8 

(1l64) (2)0) 



Section E NAT IONAL CANNED FISH AND S!IFl.LFISH.STUDY 

Question 1 During The Paet Four Weeks About 

Hov Otten Did You Serve Ca.nned Sardire e? 

Total. Full-Time Part-Time Not &!,Eloygd 

Households Having Served % % % % 
Sardines Within The 
Last 12 Months 100. 0 100. 0 100.0 100.0 

Number Of Times Served 

One Time 23.4 27.9 15.1 23.1 

Two Times 16.5 17.4 20.1 '..5 . 7 

Three Times 4.8 3.5 10. 1 4.1 

Four Times 7.3 7.0 7. 2 7.3 

Fi va Or More Timee 3 . 6 2.8 6 . 5 3.5 

Don't Know 2. 5 2.4 1 . 4 2.7 

Did Not Serve 41.9 39.0 39. 6 43 . 6 

Weighted Base: (1394) (288) (m) (937) 

Note: Percentages for 28 cases repreeenting "Unreported Employment" not ehown. 

Ihring The Past Four Weeke About 

Hov Often Did You Serve Canned Sardine.,? 

AGE OF HOMEMAKER 

~ 12=24 ~ ~ ~ l!Q.:!:!J: 
65 and 

~ ~ 2.2.:22. ~ ~ 
Haueebo1da Having Served % % % % % % % % % % % 
Sardines Within The 
Last 12 MontblS 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Times Served 

One Time 23.4 21.9 26.7 21.$ 2l.B 23.3 2:>.6 28.2 27.$ 27.4 lB.1 

Two Timee 16.5 20.5 10.3 20.4 16.7 16.$ 2).6 1l.6 14.7 16.5 16.7 

Three Timee 4.8 4.1 1.7 4.7 4.0 9.1 4.4 3.2 5.9 5.$ 5.1 

Four Timae 7.3 4.1 12.1 12.8 4.0 3.4 10.0 6.4 5.9 9.9 5.1 

Five Or More Times 3.6 1.4 0.9 2.9 2.0 4.5 2.5 6..4 7~ 5.5 2.9 

Donl-t Know 2.5 1.4 3.5 1.7 1.5 1.7 5.6 1.9 2.2 4.3 

Did Not Serve 41.9 46.6 44.8 36.0 50.0 41.5 36.3 42.3 38.2 33.0 47.8 

Weighted Base: (1394) !/ (74) (116) (174) (200) (178 ) (l.6l. ) (158) (l02)Yc92) (139) 

!I Relatively unstable we to the small number of casee. 
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Section ;:: 

Question 2a 

TIOIUL Cf0nlill FISH ill J:~LLr'ISH srUDY 

Hou Many Cans Of Sardines Do 

You Have On Your Shelves At Present? 

REG I 0 ' S 
Nor-th- North 

Total east Central South West --...-- ---..-- ---.;-- --r -r ,. 
'" HouReholds Having Served 

Sardines l'lithin The 
Last 12 Iionths 100. 0 100 .0 100.0 100 .0 100.0 

Number Of Cans 

One Can 14 .1 15.5 12 . 8 11 .5 20 . 8 

Two Dans 16.0 23 .5 16.0 13 . 2 9.5 

Three Cans 6.4 7. 3 6.6 6 .1 4.5 

Four Cans 5. 0 6.1 5. 7 3.7 4.5 

Five (Jr' !·lore Cans 5. 4 5.5 4.8 4. 7 8.5 

Don ' t Know 0. 2 0.5 0. 2 

None 52 . 9 42 .1 53.6 60 .6 52.2 

Weighted Base I (1394) (337 ) (411) (463) (183) 

Haw Many Cans Of Sardines 

Do You Have On Your Shelves At Present? 

CITY SIZE 
Megalo- Metro Non- Non- t<on-
politan Central Metro Metro Iletro 

Over 50,000- Suburban 2,500- Rurlll letral 
Total 500

t
OOO 5001 000 1!etro 50~OOO Farm Non-Farro -r % % -r 't 

Households Having Served Sardines 
Within The Last 12 Mont hs 100.0 100.0 100. 0 100.0 100.0 100.0 100.0 

Number Of Cans _._---
One Can 14.1 12.0 15 .0 17.9 12 . 6 12.3 12.1 

'!Wo Cans 16.,0 21.6 11.6 18.1 12.1 8.5 10 .0 

Three Cans 6 . 4 8. 2 6.h 8. 0 2.8 3.1 5.8 

Four Cans 5 . 0 3 .6 12.7 h.1 h.9 3.1 2.9 

Five Or More Cans 5.4 6. h 8.1 6.6 3.3 h.Ci 3 .0 

Don't Know 0.2 0. 7 O.S' 

None 52 .9 h7 .5 46 . 2 45 .3 64.3 69 .0 59 . 7 

17eighted Base: (1394 ) ODS) (181) (73) (188 ) (135 ) ( 212) 
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Section E NATIONAL CANNED FISH AJIID SHE:y..FISH STUDY 

Q.1estion 2a How Many Cans Of Sardines 

Do You Have On Your Shelves At Present? 

INCOME 
Under $1000- $ 2C00- $3000- $4000- $5000- $7000- $10,000 

Total .$1000 1999 2999 3999 4999 6999 9999 an~ -r -r % -r -;r- % % % 
" 

Households Having Served Sardines 
Within The Last 12 110nths 100.0 100 . 0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 14.1 7.9 il.9 6.5 12.4 13.0 17.9 21.1 35.8 

Two Cans 16.0 7.9 12.7 il.O 18.7 17. 8 16.7 23 .2 16.4 

Three Cans 6.4 5.3 4. 5 4.5 7.1 7.4 4.5 6.3 16.4 

Four Cans 5.0 2. 6 3·0 6.0 4.9 4.1 7.7 5.3 1.5 

Five Or lIore Cans 5.4 4.4 6.5 2.6 6.6 7.3 8.3 6.0 

Don't Know 0.2 1.3 0.7 

None 52.9 75.0 63.5 65 .5 53 .6 51.1 45 .9 35. 8 23 .9 

Weighted Base : (1394) ,Mm (141) (2C7 ) (273) (276) (252) Y(99) M69) 

'};/ Relatively unstable due to the small number of cases. 

How Many Cans Of Sardines 

Do You Have On Your Shelvee At Present? 

NUMBER OF PERSONS IN HOUSEHOLD 
Sa or 

Total One TIro Three Four Five More .,-- .,-- .,-- -r .,-- -r ,--
Households Having Served 
Sardines Within The Last 
12 Monthe 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 14.1 10.8 17.8 14.8 15.6 11.4 8.1 

Two cans 16.0 13.5 18.3 15.5 18.0 15.8 11.5 

Three Cans 6.4 8.1 5.3 7.9 6.8 4.4 6.2 

Four Cans 5.0 8.1 6.4 3.9 6.0 1.9 3.8 . 

Fi ft Or More cans 5.4 4.1 5.5 4.6 4.4 8.9 5.8 

Don't Know 0.2 1.4 1.0 

None 52.9 54.0 46.7 53.3 49.2 57.6 63.6 

Weighted Baset (1394 ) Y (74) (368) (Jil) (259) (168) (2l4) 

Y Relatively unstable due to the slllBll number of cases. 
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Section E 

Question 2a 

Households Having Served 
Sardines Wi thin 
The Last 12 Months 

Number Of Cans 

One Can 

i'wo Cans 

Three Cans 

Four Cans 

Five Or More Cans 

Don't Know 

None 

Weighted Base: 

NATIONAL CANNED FISH AND SHELLFISH S'lUlJ! 

How Many Cans Of Sardines 

Do You Have On Your Shelves At Present? 

RELIGION OF FAMILY 

~ Catholic Protestant 

% % % 

100.0 100.0 100.0 

14.1 12.8 14.2 

16.0 16.5 14.8 

6.4 7.4 5.8 

5.0 4.7 5.0 

5.4 6.7 4.8 

0.2 0.3 

52.9 51.9 55.1 

(1394) (415) (891) 

~/ Relatively unstable due to the small number of cases. 
Note: Percentages for 36 cases representing "Other Denominations" not shown. 

Households Having Served 
Sardines Wi thin 
The Last 12 Months 

Number Of Cans 

One Can 

Two Cans 

Three Cans 

Four CaIIB 

Fi va cr More Cans 

Don't Know 

NOlll! 

Weighted Baae: 

How Marv Cans Of Sardines 

Do You Have On Your Shelves At Present? 

RACE OF HCMEMAKER 

!2!:!l ~ Non-White 

% % % 

100.0 100.0 100.0 

14.1 14.9 10.3 

16.0 17.3 9.L~ 

6.h 6.5 5.8 

5.0 5.3 3.1 

5.4 5.7 4.0 

0.2 0.2 0.4 

52.9 50.1 67.0 

(1394) (1164) (2)0) 
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~ 

% 

100.0 

26.0 

32.0 

8.0 

6.0 

8.0 

20.0 

Y (52) 



Section E 

Question 28 

NATIONAL C~ED FISH AND SHELLFISH STUD( 

How MaJv CIIIUI Of Sardinell 

Do You Have On Your Shelvs" At Prellent' 

DWLOYMEID' OF H CtfitIAXER 

Total Full-Time Part-Tt. Not f)a21oyed 

Households Having Served % % ~ ~ 
Sardines Within 
The Last 12 Months 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 1L.1 12.3 17.8 1L.2 

Two Cans 16.0 16.6 13.3 15.5 

Three C IIlUI 6.L 7.7 5.2 6.3 

Four Cans 5.0 L.9 3.0 5.4 

Five Or More Cane 5.L L.6 5.9 5.5 

Don't Know 0.2 o.L 0.2 

None 52.9 53 .5 5L.8 52 .9 

Weighted Ba3Q: (139L) (268) (111) (937) 

Note: Percentagee for 28 caaes repre"enting "Unreported Employment- not shown. 

How Ma!l)' Cans of Sardines 

Do You Have On Your Sbe1T1111 At Present? 

A Q E OF HOMEMAKER 

~ JH1i 25-29 12..:l!! iB2 !;J-LL L5-L9 50-54 &22 6:>-64 

Households Having Served % % % % % % % % % ~ 
Sardines Wi thin 
The Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 1L.1 9.6 10.5 18.5 18.8 9.2 13.3 15.7 1L.l 1L.6 

Two Cans 16.0 L.1 9.6 17.3 1L.1 15.5 17.1 19.0 22.2 22.5 

Three Cans 6.4 1.4 4.4 5.9 7.3 5.8 10.1 4.6 7.1 11..2 

Four Cans 5.0 2.7 0.9 5.9 3.7 8.0 1.9 6.5 8.1 L.5 

Five Or More Canll 5.L 2.7 0.9 8.9 5.8 5.2 L.4 5.2 8.1 L.5 

Don't Know 0.2 0.9 0.6 

None 52.9 79.5 12.8 43.5 50.3 56.3 53.2 LB.L !;J.L 42.7 

Weighted Base: (1394) Y (74) (116) (17L) (200) (176) (161) (158) (102) Y (92) 

Y Relatively unstable due to tile sma.lJ. number of cases. 
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65 and 
On:r 

% 

100.0 

12.5 

16.2 

L.4 

5.9 

6.6 

0.7 

53.7 

(139) 



Section ;;: 

Quest i on 2b 

i'rATIONAl CANNED FISi-! AND SHELLFISH STUDY 

How Nany Cans of Sar dines Do You 

Usually Purchase At One Time? 

REGIONS 
North- North 

Total east Central South t'lest -c;r- - ,,- - ,-"- -cr- -;;z-I' " 10 
Households Havin'l Served 

,0 ,0 

Sardines ',Ii thin The 
Last 12 Lonths 100 .0 100 .0 100 .0 100.0 100 .0 

Number Of Cans 

One Can 19.3 19 . 3 20 . 3 14.2 29·7 

Two Cans 33 . 4 40 .1 31 . 8 30 . 2 33 . 0 

Three Cans 20 . 2 17 . 0 24 . 1 21. 4 13 . 2 

Four Cans 12.4 11. 7 10 . 4 14 . 9 11. 5 
Five Or ,lore Cans 13 .0 9 . 9 12.4 17 . 3 9. 3 

Don ' t Know 1.7 1.2 1. 0 2.0 3 . 3 

Neighted Base: (1394) (337) (411) (463) (183) 

How Man,y Cans or Sardines 

Do You Usually Purchase At One Time? 

CIT Y S I Z E 

!.Iel:al.o- Metro Non- Non- Non-
pol1tan Central Metro Metro Metre 

Over 50,000- Suburban 2,500- R)ll"al Rural 
Total 5f'OOO 5~0.000 .<fetro 5i'OOO Farm Non-Farm .,- !i -r % 

Households Having Served 
Sardines Wi thin The 
Last 12 Monthe 100.0 100.0 100.0 100.0 100. 0 100.0 100.0 

Number Of Cans 

One Can 19.3 16.6 14.6 23.1 23.1 25.7 12.6 

TlfoCans 33.4 37.1 23.9 37.4 37.6 25.0 30.6 

Three Cans 20.2 21.5 25.5 16.5 16.1 20.5 24.1 

Four Cans 12.4 13.2 11.4 11.1 9.7 16.7 13.6 

Five (J' )lor.e Cans 13.0 11.3 22.7 10.3 13.5 9.8 13.8 

Don't Know 1.7 0.3 1.7 1.6 2.3 4.9 

Wei&hted Base I (1394) (305) (181) (373) (188) (135) (212) 

179 



Section K 

Question 2_ 

NATIONAL CANNED FISH .lND SHELLFISH STUDY 

Ibw IiUuv Cane OC Santln_ 

Do You Usually Purobaae At ~ Tu.? 

INCOIiE 
ODder $100): $2000: mooo: JjCW: e;ooo: ftCJ.X): ClD,M 

Total t1r' ~ ~ 
3, 999 

~ ~ ~ and 0-.. r 
lbuseho14. Having Served -r ,- -r-
Sardinee Within The 
Las t 12 lIontbll 100.0 100.0 100.0 100. 0 100.0 100. 0 100. 0 100.0 100.0 

Nu4ber Of CaM 

~ Can 19 .) 20.0 15 . 5 13.8 15.6 21.1 21.8 V.2 35.8 

Two Cans )) . 4 29.4 )2 .4 34 . 0 )1 . 0 )6.7 )2.7 )8.4 29.9 

Three Cans 20 . 2 21. . ) 11 . 6 lB . 7 17.8 l.9 . ) l.9.8 1).l 14.i 

P'eur Cans 12. 4 17.) 14 . 0 1) . 8 11.9 9.6 12.5 12.1 li.9 

Five Or Wore Cane 13.0 10. 1 17.6 17 .2 12 . 2 li.5 12.5 12.1. 6 . 0 

Den I t KnOll' 1.1 1.) 2.9 2.5 105 1.8 0 .1 1.1 1.5 

Weighted Ban I (1)94) ! / (7) (l4l. ) (207 ) (21) (216) (252) !I(99) !/(69) 

~; Relatively unetab1e due to the Ilmal1 numbllr of oasell. 

Ibw I/any Can8 OC 5ardtnjOII 

Do You Ueuu1y PlIrcha.se At One T1IIle f 

Slier 
Total One TIro Thr"e !Pour Fin ~ -,-- ,- ;r- ,- ,- ,- ~ 

&>ue e Il:lldll Having Se:r"nId 
Sardinee Wi thin The Lalit 
12 Ilonthe 100. 0 100.0 100.0 100.0 100.0 100.0 100.0 

Nuaber Of CaDa 

(nil Can 19 . ) 25.1 21.6 19.9 15.9 20.9 15.0 

Two Cans )).4 16.9 )1.1 34.1 31.5 27.0 2204 

Three cans 20.2 9.5 16.) V.5 21.6 25.8 16.4 

FolU' Cane 12Ji 12.2 8.8 10.) 12.8 12.3 21.0 

Five Or lIore Cane 1).0 6.1 li.) li.9 11.2 12.9 21.9 

Don't Know 1.7 2.9 0.) 0.6 1.l ).) 

Weighted Belle I (1)94) !/ (14) (J66 ) (Jil) ( 259) (166) (2l4) 

Y Relatively unstable due to the small number of casee. 
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Section E NATIONAL CANNED FISH AND SHELLFISH STUDY 

~e8tion 2b How Many Cans of Sardines 

Do You Usually Purchase At One Time? 

RELIGION OF FAMlLY 

Households Having Served Total Catholic Protestant Jewish 
Sardines Wi thin The --r- % % -r-Last 12 Months 100.0 100.0 100.0 100.0 

Nwnber Of Cans 

One Can 19.3 23.8 16.9 23.1 
Two Cans 33.4 32.4 32.9 48.1 
Three Cans 20.2 20.7 20.3 19.2 
Four Cans 12.4 12.4 12.9 1.9 
Five Or More Cans 13.0 10.0 14.7 7.7 
Don't Know 1.7 0.7 2.3 

Weighted Ba8e I (1394) (415) (891) Y (52) 

~/ Relatively unstable due to the small number of cases. 

Note: Percentages for 36 cases representing "other Denominations" not shown. 

How Many Cana Of Sardines 

Do You Usually Purohase At One Time? 

RACE OF HOMEMAKER 

Houaeholds Having Served 
Sardines Within The 
Laet 12 Monthe 

Number Of Cans 

One Can 

Two Cans 

Three Cane 

Four Cane 

Five Or More Cane 

Donlt Know 

Weighted Basel 

Total -r 
100.0 

19.3 

33.4 

20.2 

12.4 

13.0 

1.7 

(1394) 

White Non-White -r % 

100.0 100.0 

22.0 5.8 

35.3 24.0 

19.8 22.6 

10.6 20.9 

10.6 24.9 

1.7 1.8 

(1164) (230) 
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Section E 

~estion 2b 

Households Having SerT8d 
Sardinee Wi tbin The 
Last 12 Montbll 

Nwnber Of Cans 

One Can 

Two ClIDe 

Three Cane 

Four Cane 

Fi VII Or More C&na 

Don't Know 

W'eighted Basel 

>Jote: Peroentag II tor 28 cuea 

Total 
Holl8eholdll Having Sernd -r 
Sardinee W'ithin The 
Laat 12 Montba 100.0 

Nwnber Of Cans 

One Can 19.3 

Tvo Cana )) .4 

Three Cana 20.2 

Four Cans 12.4 

Five Or More Cana 13.0 

Don't Know 1.7 

tU.TIONAL CANNED FI!IH A.ND Sii&.IFISII SnJOt 

Hov MIUlY C&lUI or Bardi n .. 

Do lou U.ually Purota". At. On. T1 7 

TotaJ. 
-r 
100.0 

19. 3 

33 .4 

20 .2 

12 .4 

13 .0 

1.7 

(1394) 

H 

PUnr 

Cana 

!"ull-Ti 
'C 

1 I).O 

.4 

37.3 

7. 

10 .1> 

0 

0. 7 

Sardine. 

Do You Usually Purcta .. U T 

.l 0 K 

15-24 25i~ ¥ -r 
100.0 100.0 100.0 100.0 

18.9 31.9 13.4 2l. .1 

31.1 29.3 33.1 32.0 

17.6 13.8 19.2 21 . 7 

20.3 14.7 16. 3 l4.9 

6.7 10.) 16 8.8 

5.4 1. 2 1.5 

0' 

¥ 
100.0 

17.2 

.J>.5 

2 7 

10.4 

15.5 

1. 7 

Weighted Basel (1394) Y (74) (1l6) (174) (200) (178 ) 

Y Relatively UIlIItable due to the llmall number of cuell. 
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1 . 0 100.0 

5 .9 .6 

29 .0 32 . 7 

25 . . 7 

U.5 12 . 

U.s 12.1 

0 . 7 2.1 

(931) 

H 0 K I 
6r; and 

~ ¥ ¥ 60~ O'rer ..,- ,-
100 .0 100.0 1 .0 100 100. 

16. 3 18.7 16.2 :D.5 2l. .9 

36 .S )8 .1 )6. 31 . 34..3 

21 . ISS 2).2 26.1 19.0 

10 . 7 12.2 10.1 6.8 7.3 

15 .1 1 . 2 12.1 13.6 13.1 

1.3 2.0 1.2 L.lI 

(161 ) (1513 ) (102) 1 (92) (139) 



Section E 

QJ.esLon 3a and b 

R E ' TO" ~ 

'ort ;1- 1l0rt:l 
l'ct:"',l cast Central South ' Jest 
---.,.- ----;r-- -r;-

" 
Households .:avi ng Served 
Sardines Vlit hin The 
Last 12 Honths 100 .0 100.0 100 .0 100. 0 100. 0 

Type Of Sardi nes 

Domestic 43 .0 34.9 39 .0 54.4 38 ·S 

California 6.0 4.8 2.7 7.7 U .O 

Maine 25. 2 22. 3 23.9 }1.6 17 . 6 

Don ' t Know u .8 7.8 12. 4 15.1 9.9 

Imported 31 .0 47 .4 32. 7 15. 5 35 . 7 

Don't Know 26 .0 17.7 28. 3 30.1 25.8 

We Lghted Ba s e: (1394) (337) ( 4ll ) (463 ) (1.83) 

'loth Domestic And Imported Sard.ines Are Sol( 

rn The Stores. Which Type De You Usually Buy? 

CIT Y S I Z E 

lIeial.o- Metro Non- Non- Nem-
politan Central. Metro !letro \letro 
Over 50,()()()... Suburban 2, 500 Rural. Rural 

Total 5r'000 5~I OOO . .stro 5~ I OOO Farm Non-F&r1l 
-r- % ,., -r- % 

Households Having Served 
Sardines .1'1 thin The 
Last 12 IIonthll 100.0 100.0 100.0 100 .0 100.0 100. 0 100.0 

Type Of Sardines 

Domestio 43.0 37.4 41. 8 41. 9 57.0 &!! lit! 
California 6.0 5.2 5. 6 8.1 5.4 2.3 6. '2 

Maine 25.2 20. 7 27. 7 22 .2 33 .3 36. 6 20. 7 

Don' t Know U.8 u.5 8.5 U . 6 18.3 11.5 8.2 

Imported 31.0 41. 3 33 . 9 39. 7 2L .2 8.4 18.3 

Don't Know 26. 0 21.3 24 .3 l B. !. 19.8 36. 2 46.6 

1feJ.lhtei Ba8e I (1394) (305 ) (181) (73) (l ea) (1.35) ~212) 
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ction E 

estion 3a and b NATIONAL CANNED FISH AND SHElll'1SH STUDY 

Both Domestic And Imported Sardines Are Sold 

In The Stores.Which Type Do You Usually Buy? 

INCOME 
Under $1000 - $ 2000- $3000- $4000- $5000- $'7000- $10,000 

Total $1000 ¥ ~ 2p ~ ~ 2F and Over 
-r -r ~ 

luseholds Having Served 
u-dines Wi thin The 
LSt 12 Months 100 .0 100 .0 100 .0 100 .0 100.0 100.0 100.0 100.0 100.0 

!:YEe 0: Sardines 

Domestic 43 .0 44.7 45 . 6 ~ 48.5 43.1' 2.2.:.2. 35.4 30.9 

California 6.0 1 . 9 1 . 4 6 . 4 4.8 6. 6 4.8 1.1 4.4 

Maine 25 . 2 18. 4 25 .0 21.1 21. 8 25.2 21.9 11.2 ~9.1 

Don't Know 11 . 8 18 .4 13 . 2 11.8 15 .9 11.3 6.8 11.1 1.4 

Imported 31.0 11. 9 16 . 9 24 . 6 25.2 34.1 38.6 45.4 58.8 

Don't Know 26 .0 43. 4 31.5 30 .1 26.3 22.2 21.9 19.2 10.3 

dghted Base: (1394) "!./ (11) (141) (201) (213) (216) (252) "!./ (99) "!./ (69) 

I Relati vely unstable due to the small number of cases. 

Both Dome stic And I mported Sardines Are Sold In The Stores. 

Which Type Do You Usually Buy? 

NUMBER OF PERSONS IN HOUSmOLD 
siX 

Total One Two Three Four Five or More 
-r T T --r -r- T -r-to 

Households Having Served 
Sardines Within The Last 
12 Months 100. 0 100. 0 100.0 100.0 100.0 100.0 100.0 

Type Of Sardines 

Domestic ~ 41.9 44 .8 J2.!.2 41.8 1&.2 47.9 

Cillfornia 6.0 1.3 5 .0 6.2 1.4 5.5 7.5 

Maine 25 . 2 28.4 26.1 24.2 20.1 26.8 28.2 

Don't Know 11. 8 12.2 lJ.1 9.5 lJ.7 8.6 12.2 

Imported 31. 0 35.1 29.1 33.0 36.3 32.9 19.1 

Donlt Know 26 . 0 23.0 26.1 27.1 19.9 26.2 32.4 

Ws1ghted Basel (lJ94) V (74) (368) (311) (259) (168) (214) 

11 Relatively unetable due to the small number of c ass.,. 
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Section E NATIONAL CANNED FISH AND SHELLFISH SIDDY 

Question 3a and b Both Domestic ,\nd Imported Sardines Are Sold 

In The Stores. Which Type Do You Usually Bu;r? 

RELIGION OF FAI-1lLY 

Households Having Served 
Canned Sardines Wi thin 
The Last 12 Months 

Type Of Sardines 

Domestic 

California 

Maine 

Don't Know 

Imported 

Don't Know 

Weighted Base: 

Catholic 

% % 

100.0 100.0 

43.0 42.5 

6.0 5.8 

25.2 25.3 

U.8 u.4 

31.0 36.6 

26.0 20.9 

(1394) (415) 

~/ Relatively unstable due ~o the small number of cases. 

Note: Percentages for 36 cases representing "other Denominations" not shown. 

Both Domestic And Imported Sar.lines Are Sold 

In The Stores.WhioH Type Do You Usually Buy? 

Protestant Jewish 

100.0 100.0 

44.9 21.2 

6.4 1.9 

26.2 7.7 

12.3 1l.6 

26.5 67.3 

28.6 US 

(891) Y (52) 

RACE OF HO~IEMAKER 

Households Having Served 
Sardines Within The 
Last 12 Months 

Type Of. Sardines 

Domestio 

California 

Maine 

Don't Know 

Imported 

Don't Know 

Weighted Base: 

% 

43.0 

6.0 

25.2 

U.8 

31.0 

26.0 

(1394) 

IB5 

Non-'tJhite 

% 

100.0 100.0 

42.2 46.9 

5.6 7.5 

25.0 26.1 

U.6 1303 

34.2 lS.o 

23.6 38.1 

(1l64) (230) 



lction E 

18stion 3a and b 

NATIONAL CANNED FlSH AND SHELLFISH ~TUDY 

Both Domestic And Imported Sardines Are Sold 

In The Stores. Which Type Do You U sually ~? 

EMPLODlENT OF HOMEMAKER 

ouseholds Having Served 
anned Sardines Wi thin 
he Last 12 Monthe 

me Of ~~~~ 

Domestic 

california 

}jaine 

Don't Know 

Imported 

Don't Know 

feighted Base: 

~ 

% 

100 .0 

43.0 

6.0 

25.2 

U.8 

31.0 

26.0 

(1394) 

Full-Time 

% 

100.0 

42.5 

7.7 

24.0 

10.8 

39.0 

18.5 

(200 ) 

Note: Percentages for 28 cases representing "Unreported Employment" not shown. 

Both Domestic And Imported Sardines Are Sold 

In The Stores. Which Type Do You Usually Buy? 

Part-Tilne 

% 

100.0 

49.3 

8.0 

30.4 

10.9 

20.3 

30.4 

(14l) 

AGE OF HOMEMAKER 

~ 15-24 25-29 30-34 2B2. 40-44 45-49 50-S4 

~useholds Having Served % % % % % % % d 

'" :anned Sardines Within 
?he Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 108.0 

D'1:'=~ Sardine~ 

Domestic 43.0 33.8 43.1 40.1 46.4 42. 4 44.4 41.9 

Calii'ornia 6.0 4.0 8.6 7.5 7.7 5.1 5.6 5.1 

Maine 25.2 17.6 22.4 25.6 25.8 25.4 26.9 21.3 

Don't Know U.8 12.2 12.1 7.0 12.9 U.9 U.9 15.5 

Imported 31.0 24.3 26.7 35.5 32.5 )1.6 33.1 33.6 

Don't Know 26.0 41.9 30.2 24.4 21.1 26.0 22.5 24.5 

Weighted Base: (1394) ~/ (74) (u6) (174) (200) (178) (161) (lS8) 

/ Relatively unstable due to the small number of cases. 
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Not ~l0led 

% 

100.0 

41.9 

5.2 

24.5 

12.2 

30.0 

28.1 

(937) 

65 and 
55-59 60-64 O<rar 

% % % 

100 .0 100.0 100.0 

50.0 52.2 35.8 

6.9 5.6 2.2 

33.3 34.4 20.5 

9.8 12.2 13.1 

26.5 22.2 33.6 

23.5 25.6 ».6 

(102) M92) (139) 



section E 
Question 4 

llATIONAL CP_!lIED fISi-l A'l" ::;!i£ll.FISH STUDY 

Uhat Influences Your Choice ';nen You 

3uy The Sardines You Js--tally Furchase? 

!1orth- lorth 

Households HavinJ Served 
Sardines Hithin The 
Last 12 Honths 

Reasons 

Type cr Sauce, Oil, Paclting 

Price, Economical, Sales 

Habit 

Taste, Oior, Flavor 

Prefer Jinported 'JYpe 

Small Size can 

Fami ly or Personal ?!'eference 

Prefe r cne Brand 

Prefer j,laine sardines 

Large Size can 

All Others 

Don ' t Know 

l;leighted Base: 

Total east - ,-
J , 

100 . 0 

22 .0 

12 . 6 

9. 8 

9·7 

8.3 

6. 2 

3.4 

1.4 

7.0 

0.4 

(1394) 

100 . 0 

20 .4 

14 . 2 

10 . 1 

11 . 2 

12 .5 

12 .5 

6. 6 

7. 7 

4.2 

1.8 

9. 2 

9.5 

(337) 

Note : Some respondents gave more than one reason . 

wnat Influenoee Your Choioe 

Central 
--,.-

IJO ,Q 

26. 0 

l-l, S 

14 . 6 

11.4 

0.3 

J .O 

7.5 

1..7 

1.2 

5.6 

J .O 

(Lll) 

WhUI You Buy The Sardines You Usually Purchaee? 

South 
---r--

lOO . ... 

17 , 9 

21.0 

20 , 1 

9.5 

7, 3 

9.3 

O. 

5.0 

3.7 

l.? 

. 6 

. 9 

(L63) 

C ITY SIZE 

llegaJ.o- Wetro Non-
pol1tan CentraJ. 

Suburban 
)tetro 

Over 50,000- 2,5~ 
HOWleholds Having Served TotaJ. 5oo~000 5oo~000 Wetro 50

j
ooo 

Sardines Wi thin The -:c- % 
Last 12 Wonthe 100.0 100.0 100.0 100.0 100.0 

~ 

Type Of Sauoe, Oil, Packing 22.0 22.0 2).2 23.) 21).2 

Price, EoonosioaJ., Sales 17.4 17.0 18.2 15.5 16.6 

Heit 14.4 13.4 7.2 14.7 13.3 

T~te, Odor, Flavor 12.6 15.4 11.6 1).7 6. 9 

Prefer Imported Type 9.6 13.4 13.3 12.6 5.) 

Small Size Can 9.7 6.2 12.7 11.6 1 .4 

Family Or PersonaJ. Preferenoe 6.) ).9 15.5 7.2 9.6 

Prefer One Brand 6.2 7.9 5.5 6.3 .8 

Prefer Kaine Sardines 3.4 1.6 8.3 ).5 ) .7 

Large Size Can 1.L 0.3 0.6 4.0 0,5 

All others 7.0 11 .1 4. 7.5 8,5 

Don't .\n0ll' 6.4 8.6 7.2 5. . • 6 

Wei"hted Base: (1394) (JOS) (181) (J7) 

Note: Some respondents gave more than one reason. 1:37 

LO . 

1 , 7 

7 , 7 

1".2 

lL . 2 

1<. . 

u. 2 

3. ) 

<. . Q 

10 . 4 

3· 3 

( 1/3;) 

Non- Non-
lietro j,{~tro 

Rural li1lral 
Farm Non-Farm 
~ J 
100.0 100.0 

a).0 19. 6 

25 . 9 1).7 

19 .3 19.3 

15 .6 10. 

) .7 .2 

6.1 5.2 

U.6 

0. 7 5.2 

3.0 1. 

! .5 

2. 2 .2 

S . -3.2 
CHC;) (~2) 



NATIONAL CANNED FISH AND SHELLFISH STUDY 

What Influences Your Choice 

When You Buy The Sardines You Usually Purchase? 

INCOME 

,ehalds Having Served 
Lines Within The 
; 12 Months 

Reasons 

Type Jf Sauce, Oil, Packing 

Price, Economical, Sales 

Habit 

Taste, Odor, Flavor 

Prefer IlIIparted. Type 

dIIal1 Size Oan 

Fam~ Or Personal Preference 

Prefer One Brand 

Prefer Ilaine Serciines 

Lar!!e Sbe Can 

All others 

Don't Know 

ghted Base: 

Total ,-
100.0 

22.0 

12.6 

8 • .3 

6.2 

8.4 

Under 

$1r' 
100.0 

18.2 

(1.394) Y(77) 

$10015" 
1999 -r 
100.0 

20.6 

18.4 

12.3 

(14l) 

1/ Relatively unstable due to the small number of cases. 
bte: Some respondents gave more than one reason. 

$aJ@O 
2999 -r 
100.0 

16.9 

19.8 

12.1 

9.7 

0.5 

10.1 

What Influences Your Choice 

17.2 

9.9 

6.6 

When You Buy The Sardines You Usually Purchase? 

26.1 

12 • .3 

10.1 

2.5 

8.0 

5.8 

(276) 

$50000 
6999 -r 
100.0 

21.0 

15.9 

1.3.5 

1.3.1 

4.0 

1.2 

7.1 

NUMBER OF PERSONS IN HOUSEHOLD 

Households Having Served 
Sardines Within The Las t 
12 Months 

~ 

Total 
-r 

100.0 

Type or SAuce, Oil, Packing 22.0 

Price, Eoonomical, Sales 

Habit 

Taste, Odor, Flavor 

Pre.ter Imported Type 

Small Sille ct.n 

17.4 

14.4 
12.6 

9.8 

9.7 

Family cr Personal Preferenoe 8 • .3 

Prefer CDe Brand 

Prefer Maine Sardine. 

Large SiBe Can 

All otherll 

One 'l'Ifo 
-r -r 

100.0 

20 • .3 

1.3.5 

4.1 

4.1 

5.4 

5.4 

2.7 

100.0 

1.3.0 

7.6 

12.5 

7.6 

5.2 

1.1 

9.0 

Three ,--

100,0 

16.1 

12.5 

12.2 

12.2 

1.9 

Don't Know 8.4 5.4 10.6 6.8 
We1ght.d Bue: (1.394) !/(74) (.368) (.311) 

1 Relatively unstable due to the small number of cases. 
Note: Some respondents gave more than one reason. 188 

Four ,-

100.0 

22.8 

15.5 

15.8 

13.1 

10.4 

8.5 

3.9 

1.5 

9.7 

7.7 
(259) 

Fivs ,-

100.0 

20.2 

11 • .3 

6.0 

7.1 

6.0 

1.8 

1.2 

6.0 

10.7 
(168) 

$7()()O:O 
9999 -r 
100.0 

21.2 

1.3.1 

12.1 

12.1 

6.1 

4.0 

1.0 

ll.l 

sii or 
More -,-

100.0 

19.2 

20.6 

15.9 

ll.7 

7.5 

7.5 

7.9 

7.9 

2.3 

.3 • .3 

3.7 

$00,000 
and Over 
-r-
100.0 

17.4 

ll.6 

5.8 

4 • .3 

ll.6 

ll.6 



'iA'IIOll.AL CiL!NBD H 3H AND SWiLLE!ISH STUDY 

Question 4 What Influences Your Choice 

When You BUy The Sardines You Usually Purchase? 

RELIGION OF FM~ ILY 

Households Having Served Total Catholic Protestant Jewish 
Sardines Wi thin The -r % % --,--
Last 12 Months 100.0 100.0 100.0 100.0 

Reasons 

Type Of Sauce, Oil, Packing 22.0 21.0 22.6 19.2 

Price, Economical, Sales 17.4 17.8 17.6 13.5 
Habit 14.4 10.8 16.4 3.8 

Taste, Odor, Flavor 12.6 16.6 10.5 17.3 
Prefer Impo~d Type 9.8 12.3 8.1 21.2 

Small Size tan 9.7 10.8 9.4 3.8 

Family Or Personal Preference 8.3 7.5 9.3 
Prefer Ole Brand 6.2 7.0 5.8 5.8 

Prefer Maine Sardines 3.4 4.1 3.0 1.9 

Large Size can 1.4 2.4 1.0 

All others 7.0 7.2 6.1 25.0 

Don't Know 8.4 6.7 8.8 9.6 

Weighted Base I (1394) (415) (891) ~/ (52) 

~/ Relatively unstable due to the small number of cases. 
Note: Some respondents gave more than one reason. 

Percentages for 36 cases representing "other Denominations" not shown. 

What Influences Your Choice 

When You Buy The Sardines You Ueually Purchase? 

RACE OF HOMEMAKER 

Households Having Served .Total White Non-white 
Sardines Within The -r ,.- :c 
Last 12 Montha 100.0 100.0 100.0 

!!!!2!!! 
Type Of Sauce, QU, Packing 22.0 22.9 17.4 
Price, Econanical , Sales 17.4 15.5 26.5 
Habit 14.4 13.7 17.8 
Tillite, C\:ior, flavor 12.6 12.5 13.0 
Prefer linported Type 9.8 11.0 3.5 
Small. Size Can 9.7 10.4 6.1 
Family Or Parsonal Pre£8rsnce 8.3 8.3 8.3 
Preter ChI Braocl. 6.2 6.6 3.9 
Prefer Maine Sardines 3.4 3.4 3.5 
Large Size Can 1.4 1.3 2.2 
All Ot;herll 7.0 7.7 3.5 
Don't Know 8.4 7.8 11.3 

Weighted Bue I (1394) (1164) (230) 

Notel Some respornente gave more than one rellllon. 
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Section E NATIONAL CANNEDFlSH AND SHELLFISH STUDY 

Question 4 What Influences Your Choice 

When You Buy The Sardines You Usually Purchase? 

Households Having Served Total Full-Time Part-Tima Not ~loyed 
-r % % 

Sardines Wi thin The 
100.0 100.0 100.0 100.0 

Last 12 Months 

~ 
24.1 22.2 

Type or Sauce, Oil, Packing 22.0 2l.9 

Price, Economical, Sales 17.4 19.4 19.1 16.5 

14.4 12.2 7.1 16.4 
Habit 

Taste, odor, Flavor 12.6 11.1 16.3 l2.5 

Prefer Imported Type 9.8 9.4 7.8 9.8 

Small Size Can 9.7 10.4 12.8 9.1 

F81nily Or Personal. Preference 8.3 5.9 8.5 8.9 

Prefer One Brand 6.2 5.6 4.3 6.4 

Prefer Maine Sardines 3.4 2.8 5.0 3.1 

Large Size Can 1.4 2.8 1.4 1.1 

All othere 7.0 9.4 5.7 6.5 

Don't Know 8.4 8.3 10.6 7.$ 

Weighted Base I (1394) (268 ) (141) (931) 

Note I Some resporxients gave more than one reason. 
Percentages for 28 cases representing "Unreported Unemployment" not shOlin. 

what Influences Your Choice 

When You Buy T,M Sardines You Usually Purchase? 

AGE OF HOI1EMAKER 

40-44 45-49 50-54 2';59 60-64 
65 and 

Households HlI'I'ing Served Total 15-24 25-29 ¥ 35-39 OVal' 
Sardines Wi thin The -r -r -r -r -r -r -r ,--- -r 
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

~ 
Type Of Sauoe, Oil ,Packing 22.0 20.3 12.9 19.5 23.5 2l.9 23.6 26.6 26.5 20.7 22.3 
Price, Economical, Sales 17.4 14.9 19.0 12.6 26.0 16.9 19.3 13.9 20.6 13.0 13.7 

Habit 14.4 33.8 16.4 10.3 1l.5 16.3 12.4 12.7 12.7 15.2 14.4 

Taste, Odor, Flavor 12.6 2.7 13.8 11.5 1l.0 12.4 13.0 13.9 8.8 20.7 15.8 

Prefer Imported Type 9.$ 1.4 11.2 12.6 9.0 1l.2 10.6 8.2 10.8 6.5 10.8 

SmalJ. Size Can 9.7 4.1 7.8 10.3 9.0 8.4 12.4 9.5 12.7 12.0 .9.4 
Family Or Personal. preferenoe 8.3 14.9 11.2 9.8 7.0 8.4 ~.9 6.3 4.9 6.5 6.4 
Prefer One Brand 6.2 1.4 6.0 9.2 5.5 7.9 5.0 4.4 2.9 4.3 10.8 
Prefer Maine Sardines 3.4 0.9 6.9 2.0 3.9 3.7 3.2 2.9 5.4- 2.9 
Large Size Can 1.4 4.3 1.2 1.5 0.6 2.5 2.5 1.0 

All Othsn 7.0 2.7 6.9 8.0 5.5 6.2 6.8 12.0 5.9 4.3 8.6 
Don't Know 8.4 9.5 4.3 10.9 llS 7 .. 3 6.8 7.0 3.9 10.9 10.1 

Weighted Base I (1394) .!{74) (1l6) (174) (200) (178 ) (161) (158) (102)Y(92) (139) 

Y Relatively unstable due to the small number of cases. 
Note: Some respondents gave more than one reason. 
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Section E 

~ues t i () n Sa 

NATI01lAL CANiIED FrS!'! AND'S!'!EllFrSH STUDY 

Sard i nes Ar e Packed I n Oi l , Bustard And Tomato Sauces . 

;·nlat ·.Jer e Th e Sardines You Us ually Ser ve Packed In? 

REGIONS 
North- Nor th 

Total east Central South ':Jest 
~ --r- ~ ---,-- --r to ," ,. 

!'!ouseho1ds Having Served 
Sar dines 1:1i thin 'Dle 
Last 12 i'lonths 100 .0 100 .0 100 . 0 100 .0 100 .0 

Type Packed In 

Oil 82 . 1 Go . 8 76. 6 39 . 4 78 . 5 

J'';ustard Sauce 10 . 8 12 . 0 13 . 9 0 . 2 7.7 

Tomato Sauce 6. 0 6 .3 7. 1 2. 2 12. 7 

Other 0 . 1 0 . 6 

Jon ' t Know 1.0 0 . 3 2. 4 0.2 1.1 

VJeighted Base : (1394) (337) (411) (463) (183) 

Sardines Are Packed In Oil, Mustard And Tomato Sauces . 

vfuat Were The Sardines You Usually Serve Packed In? 

C IT Y S I Z E 
Megalo- Netro Non- Non- Non-
pol1tan Central Metro Metro Metro 

Over 50,000- Suburban 2,500- Rural Rural 
Total 500tooO 500~000 Metro 50

t
Ooo Farm Non-Fann ,- % ,--- % 

Households Having Served 
Sardines Within The 
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100. 0 

!lEe Packed In 

Oil 82.1 83.6 83.1 81.9 80.5 82.6 80.3 

Mustard 10.8 10.8 10.7 10.1l 13.5 6.8 10.6 

Tomato Sauoe 6.0 4.6 6.2 6.2 4.9 6.8 8.2 

Other 0.1 0.3 0.3 

Don't Knew 1.0 0.7 0.8 1.1 3.8 0.9 

Weighted Basel (1394) (305) (11l1) (373) (188) (135) (212) 
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iection E NATIONAL CAlmED FISH AND SHEIJ,F-ISH STUDY 

~uestion 5a Sardines Are Packed In Oil, l.!ustaro And Tomato Sauce!. 

What Were The Sardines You Usually Serve Packed In? 

INCOi,iE 
Under $1000- $2900- $)000- $4000- $5000- $7000- $10, 000 

Total klOOO 1999 2999 )Z99 4999 6299 9~99 and OVer 
--;r- --;;r- -;;r- ~ -;r- :r-

" 
,0 ,. I' ,? I" 

lousehol ds Having Served 
3ardines j.Jithin The 
:.est 12 Months 100.0 l l lO .O 100. 0 100 .0 100 .0 100 .0 100 .0 100 . 0 100.0 

Type Packed Ir, 

Oil 82 . J. (l0. ) B8. 2 B3 . 2 81 . 6 79. 6 7'? 7 BloB B9 . 7 

:Justard 10. 8 9· 2 6. 6 9.9 11.0 14. 2 12 . ) 10. 1 2.9 

Tomato Sauce 6.0 7. 9 ).7 6. 9 6. 6 5. 5 5 . 6 7.1 5.9 

Other 0.1 0. 4 0 . 4 

Don 1t Know 1. 0 2.6 1.5 0. 4 0. 7 2.0 1.0 1.5 

({eighted Basel (1)94) Y(71) (141) (207) (273) (276) (252) Y (99) !/ (69) 

!/ Relativel y unst able due to the small number of cases . 

Sardines Are Packed In Oil, Mustard J,nd Tomato Se,,-ce3. 

What Were The Sardinee You Usually Serve Packed In? 

NUMBER OF PERSONS IN HOUSEHOLD 
sii or 

Total One TWo Three Four Five More 
-r- ,- ,- ,- -r- ,- .,.--

Households Having Served 
Sardinee Wi thin The Last 
12 Monthe 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Packed In 

011 8 2.1 81.1 86.2 79.7 81.2 85.4 77.1 

Mustard Sauce 10.8 9.4 7.4 14.1 12.9 7.9 li.7 

Tomato 'Sauce 6.0 6.7 5.0 4.9 5.1 5.5 10.7 

other 0.1 1.4 0.5 

Don't Know 1.0 1.4 1.4 1.3 0.8 1.2 

Weighted Baeel (1394) y (74) (368) Oli) (259) (168) (214) 

!/ Relatively unstable due to the small number of cases. 
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Section E 

Question 5a 

Households Having Served 
Sardines Within The 
Last 12 Months 

Type Packed In 

Oil 

Mustard. 

Tomato Saucoa 

other 

Don't Knov 

Weighted BA •• I 

NATIONAL CANNEll FISH AND SHELLFISH STUDY 

Sard.ines Are Packed In Oil, MustArd. And Tomato Sauce". 

What Were The Sardines YIU Usually Serve Packed In? 

RELIGION OF FAMILY 

Catholic Protest&nt 

% % 

100.0 100.0 100.0 

62.1 61.3 61.1 

10.8 10.4 1l.4 

6.0 6.6 5.9 

0.1 0.5 

1.0 1.0 1.0 

(1394) (415) (691) 

!I Relatively unstable due to the small number of cases. 

Note: Percentages for 36 cases representing "other Denominations" not shown. 

Sardines Are Packed In Oil, Mustard And Tomato Saucee. 

WOOt \vere 'l'he Sardines You Usually Serve Packed In? 

RACE 0 F HOMEMAKER 

100.0 

96.2 

1.9 

~/(52) 

Non-white 

Households Having Served 
Sardines Within The 
Last 12 Montlll 

Type Packed In 

Oil 

Mustard 

Tomato, SlUce 

Other 

Don't Know 

Weighted Base: 

100.0 

62.1 

10.6 

6.0 

0.1 

1.0 

(1394) 
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100.0 

60.2 

1l.9 

6.5 

0.2 

1.2 

(1l64) 

% 

100.0 

91.6 

4.9 

3.5 

(230) 



Section E 

Question 5a 

Households lhvi.n« Serveel 
Sardines Within The 
Last 12 Montha 

Type Pacr.ed In 

Oil 

Mustard 

Tomato Sauce 

Other 

Don It Know 

Weighted Base ~ 

NATIONAL CANNED FISH AND SHELLFISH S1UDY 

Sardinee Are Packed In on, HUlIt.Ard and Tomato Sauce .. 

What Were The Sardine. Yeu U.u&lly Serve Paoked In? 

1!l1PLO'lKEHT OF ~ 

TotIU 

100.0 

82.1 

10.8 

6 .0 

0.1 

1.0 

(1)94) 

Full-T 

100.0 

82 .2 

10. 1 

7.) 

o.L 

(28B) 

100. 0 

81.9 

9. 1. 

8.7 

(Ull 

1.00.0 

81 . 7 

ll . ) 

5 . 4 

0 . 1 

1.S 

(9)7 ) 

Note: Percentages for 2B C&l!es representing "Unrepcrted Emp1oyoent." not 1I1lC:vr.. 

3ardiD!lll Are Packed In Oil, ~lustarQ NXi .0 to Saacell. 

What Were The Sardines You Usually Serle Packed In? 

A. G E OF HOHE .. AKER 

Total 15-~ ~ ~ ~ 40-44 4$- 49 ~ fr22. 6.?-6U 

Useholds Having Served ~ ~ ~ % % % % % i: % 
rdines Within Tha 
.at 12 110nthe 100.0 100.0 100.0 100.0 100.0 100 . 0 100.0 100.0 100 . 0 100 .0 

ype Packed In 

Oil B2.1 74.) 74.1 B2.6 82.0 B4.B 86 . 2 B) . 2 60 . 2 B) . ) 

Mustard 1O.B 16.2 14.7 ll.O 10 .8 ll . ) 6.9 10 . ) 1). 9 5. 6 

Tomato Sauce 6.0 B.l 10.) 5.8 7.2 2.B 5.0 6.5 4 . 9 6 . 7 

Other 0.1 0 . 6 1 .1 

DonI t Know 1.0 1.4 0 . 9 0 . 6 1 .1 1 . ) 1 . 0 ) . ) 

,ighted Base: (1394) Y(74) (ll6l (174) (200) (178) (1.61) (158) (102) ! / (92) 

I Relatively unstable due to the small number of cases . 
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65 L'lC 
Over 

% 

1 .0 

8) .2 

9.5 

5. 1 

2 . 2 

(139) 



Section E 

O,-,es ion t 

Households Having Served 
Sardines Canned In Oil 

Type Of Oil 

Soy ean Oil 

Olive Oil 

1 ~ t T P uf (;1. .e '1' e Sar s 

Yo Ser e s 11 ?ac • lr.? 

To 
----:r-

." 

)1- 23 . .3 . 1 

25 ·1 3 . IJ 2S .v 

Peanut Or C0tton Seed Oil 12 .0 L . 9. 

Fish Oil or Natural Style t . 2 5.b 

Otner Oil 0 .7 V . t. (. · 9 

Don ' t Know 2u .c 21.2 2 .0 

liei hted ase: (.! ) (J141 

What Type or Oil Are The Sar<!1ne1l 

You Serve Usually Packed In? 

CIT Y S I Z g 

We ial 0- Wetro Norr-
pol1tan Central Wetro 
Over 50,~ Subu-ban 2, 5 

Total 5r'000 5r,000 Wetro 5£, ('00 r- % 

Households Having: Served 
Sardines Canned In Oil 100.0 100.0 100.0 10.0 100.0 

Type or Oil 

Soybean Oil 31.u 29.l1 19.5 25 . !- 3B .8 

Olive Oil 25.1 32.6 28.9 32. 0 21. 1 

Peanut Or Cotton Seed au 12.0 11.5 1.4.8 U . 1 .1 

Fish Oil Or Natur&l Styb 6. 2 u.6 6..7 6 . 7 5.9 

Other Oil 0.7 o.B 1.3 0. 6 

Don't Knew 21..6 21.1 28 . 8 23 .0 1 .1 

lfa1.htlld Base, (1130) (255) (lL .) (J03) (l.L9) 

17 . 

. 1 .8 

.31 . .1 

ro 
Rural 

01': - ana 
J 

100.0 10 .0 

I.J . 7 

80S 11 .3 

11 .3 7.7 

B.3 

. 9 

,)0. . 0 

7) 



etion E 

Elstion 5b 

HJTIONAL CANNED FISH AND SHELLFISH STUDY 

What Type or Oil Are The Sardi.nea 

Yw Serve Us~ Packed In? 

INCOIlE 
tJiiier $lllOO'O $2000: $jOOOOO $400000 $$000:: $1000:: $10,000 

Total f1WO ~ ~ ~ !i2p. ~ ~ 
and Over 

--r ,.-
[ouseholds Having Served 

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 3ardines Canned In Oil 

Tzpe or Oil 

SqDean Oil )104 )2.) 28.1 29.2 )8.4 34.1 )0.7 24.1 3:>.6 

Olive Oil 25.1 12.9 9.1 25.1 19.2 26." )1.1 )6.1 46.0 

Pe&1l1lt Or Cotton Seed Oil 12.0 12,.9 16.5 15.2 9.8 9.5 9.8 16.9 li.1 

Fish Oil Or Natural style 6.2 1.6 9.9 401 1.2 5.5 8.8 4.8 1.6 

other Oil 0.7 1.1 0.6 1.) 0.4 0.5 

Don't Know 24.6 40.) 34.1 25.2 24.1 24.1 lB.5 lB.1 20.1 

'ei,hted Baael (1130) ~/(60) (120) (168) (222) (218) (200) Y (Bl.) ~/(61) 

Y Relatively uns table due to the small number of cases. 

What Type OJ Oil Are The Sardines You Serve 

Usually Packed In? 

NUMBER OF PERSONS IN HOUSEHQix 

Total One Two Three Four Five or More --r T T -r T T -,--
Households Ha:v~ng Served 
Sardines Canned In Oil 100 .0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Oil 

Soybean Oil 31.4 32.8 25.1 31.6 31.0 33.6 40.4 

Olive Oil 25.1 31.2 28.5 24.8 29.6 22.1 13.3 

Peanut Or c otton Seed Oil 12.0 9.8 12.2 12.4 11.) 10.0 14.4 

Fish Oil Or Nat ural Style 6.2 4.9 6.0 7.6 1.0 1.2 3.0 

Other Oil 0.1 1.3 0.8 0.9 

Don't Know 24.6 21.) 26.3 22.8 20.2 21.1 28.9 

Weighted Base I (1130) Y(60) ()lJ) (244) (208) (140) (165) 

Y Relatively uns t abl e due to the small number of cases. 
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Section E 

Question 5b 

Households Having Served 
Sardines Canned In Oil 

Type_Of Oil 

Soybean Oil 

Olive Oil 

Peanut 0 r Cotton Seed 011 

Fish Oil Or Natural Style 

other Oil 

Don't Know 

Weighted Base: 

NATIONAL CANNED FISH AND SHEILFISH S'IDIX 

What Type r:K Oil Axe The Sardines 

Yeu serve Usually Packed In? 

RELIGION OF FAM:IT.Y 

~ Catholic Protestant 

% % % 

100.0 100.0 100.0 

31.4 31.2 33.0 

25.1 31.5 20.1 

12.0 10.6 13.2 

6.2 7.7 5.5 

0.7 o.B 

24.6 19.0 27.4 

(11») (35) (716) 

!I Shown for consistency only. Bases too small for reliability. 

Note: Percentages for 29 cases representing "other Denominations" not shown. 

What Type Of Oil Are The Sardines 

You Serve Usually Packed In? 

RACE OF HOMEMAKER 

~ 

% 

100.0 

13.2 

54.7 

7.6 

3.B 

1.9 

18.B 

Y(50) 

~ White Non-White 

HOUlieho1ds Having Served 
Sardines Canned In Oil 

Type Of Oil 

Soybean Oil 

Olive OU 

Peanut Or Cotton Seed Oil 

Fieh Oil Or Natural St)-le 

other Oil 

IlDn't Know 

Weighted Base: 

% 

100.0 

31.4 

25.1 

12.0 

6.2 

0.7 

24.6 

(11») 
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% % 

100.0 100.0 

30.5 35.6 

2B.5 9.6 

11.4 14.9 

6.4 5.3 

0.6 1.0 

22.6 33.6 

(923) (207) 



3ec;tiorl E nATIONAL CANNED FISH AND SHEu.FISH STUDY 

Question 5 What Type Of Oil Are T he Sardines 

You Serve Usually Packed In? 

FMPLOnmIT OF HOMEMAKER 

~ Full-Time Part-Time Not Elnl21~ed 

% % % % 
Households Having Served 
Sardines Canned In Oil 100.0 100.0 100.0 100.0 

Type Of Oil 

Soybean Oil 31.4 25.6 37.4 32.0 

Olive Oil 25.1 29.6 23.5 23.9 

Peanut Or Cotton Seed Oil 12.0 16.7 16.3 9.6 

Fieh Oil Or Natural. Style 6.? 7.1 2.6 6.4 

other Oil 0.7 1.0 

Don't Know 24.6 20 . 6 16.2 26.9 

Vleighted Base: (ll~) ( 236) (113 ) (756) 

Note: Percentages for 25 cases representing "Unreported Employment" not shown. 

What Type of Oil Are The Sard1neII 

You Serve Usually Packed In? 

AGE OF HOMEMAKER 
65 and 

Total 1$-~ 2$-29 ~ ~ 40-44 45-49 ~ 22=22. ~ 2!:!!: 

Households Having Served 
% % % % % % % % % % % 

Sardines Canned In Oil 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Oil 

Soybean OU 31.4 40.0 41.6 33.6 40.1 26.5 24 .• 6 ~.3 33.3 19.7 26.5 

Olive Oil 25.1 12.7 16.0 26.3 20.4 23.2 26.3 34.1 27.2 23.7 29.1 

Peanut cr Cotton Seed OU 12.0 901 13.5 5.5 1101 14.6 16.3 10.6 11.1 15.6 12.8 

F1eh OU cr Natural Sty'le 6.2 5.5 7.9 9.0 6.2 9.9 7.1 3.0 3.7 1.3 4.3 

Other Oil 0.7 1.0 0.7 1.2 0.6 102 2.7 

Donlt Know 24.6 32.7 16.0 22.7 21.0 25.2 25.5 22.0 23.5 36.8 27.3 

Weighted Base: (11)) H/(55) ~/(86) (142) (159) (151) (138) (129) !I(81) Yc75} (114) 

Y Relatively unstable due to the small number of cases . 
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section Z 

Ques t ion 5c l'IATIONP.L CAlmED FISH AnD SHELLFI5i~ sruDY 

~~en You Serve Canned Sardines 

\'Tha t Do You ,Xl I<Hh 1he Oil The:, ,'.re Paclted In ? 

REG I 0 ;1 5 
Hor th - Ijor ti 

Tot al eas t Cent r al Sou"h .. ~s t --",- ~- --. --
" .' 

Households Having Served 
Sardines Carmed In Oil 100 .0 100 .0 100 .0 100 .0 100 .0 

How Oil I s Used 

A1wa,ys Fbur Off 52 .0 55 . 4 55 . 1 42 · 9 ~3 . ) 

Always Use Wi ~h Sardi nes 36 .4 ,30 . 3 34 . 1 42 . 4 2b .5 

Depends en Ho,l Served 11 . 6 · . 3 10 . 2 L .• • 7 12 . 2 

l.Jei ~hted Base : (1130) (314) (405) (142) 

When You Serve canned Sardines 

What Do You Do With The Oil They Are Packed In? 

CIT Y S I Z E 
Megalo- Met ro Non- Non- Non-
politan Central Met ro Metro Metro 

Over 50, 000- Suburban 2, 500- Rural Rural 
Totai 500~000 500~OOO Met r o 50~OOO Farm Non-Farm 
---r- % -,- % 

Households Having Served 
Sardines C .armed In Oil 100.0 100. 0 100 . 0 100. 0 100. 0 100 .0 100 . 0 

How. Oil Is Used 

Always Pour Off 52.0 49.4 44 .2 59 .1 61.2 53 . 2 41 . 3 

Always Use With Sardines 36.4 36.5 41 .5 31.5 29 . 9 39 . 5 44 . 3 

Depems On HCM Served 11.6 14.1 14.3 9.4 8 . 9 7 .3 lU . Il 

\o1eighted Basel (1l30) (255) (147) (303 ) (149) (109) (167) 

199 



Section E NATICNAL CANNED FISH AM) SHEI,LFISH STUDY 

Question 5c When You Serve Canned Sardines 

What Do You Do With The Oil They Are Packed In? 

INCOME 
Under $1000- $2000- $3000- $4000- $5000- $7000- $10,000 

Total $1000 1999 2999 3Z99 4999 6:99 9999 and Over 
~ -r -;r- -r -;r- -r -r-fU " to 

Households Having Served 
Sardines Canned In Oil 100.0 100.0 100.0 100.0 100.0 100.0 100,0 100.0 100.0 

How Oil Is Used 

Always Pour Off 52.0 26.2 36.3 45.8 52.9 56.7 56.0 61.7 75.9 

Always Use with Sardines 36.4 60.7 49.2 46.4 32.6 32. 6 34.0 21.0 15.5 

Depends On How Served 11.6 13.1 12.5 7.8 14.5 10.7 10.0 17.3 8.6 

Weighted Basel (1130) Y(60) (120) (168) (222) (218) (200) ! / (81) 1;/(61) 

! / Relatively unstable due to the small number of cases. 

vlhen You Serve Canned Sardines 

What Do You Do With The 011 They Are Packed In? 

NUMBER OF PERSONS IN HOUSEHOLD 
siX 

Total One Two Three Four Five cr More -r- T T --r -r T -r-

Households Having Served 
100.0 Sardines Canned In 011 100.0 100.0 100.0 100.0 l CO.O 100.0 

How 011 Is Used 

Always Pour Off 52.0 1.1.7 55.4 58.4 54.8 46.4 41.1 

Always Use With Sardines 36.4 50.0 32.0 30.9 34.6 44.3 43.6 

Depends On How Served 11.6 8.3 12.6 10.7 10.6 9.3 15.3 

Weighted BaSSI (1130) y(60) (13) (244) (208) (140) (165) 

!/ Relatively unstable due to the small number of cases. 
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Section E NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 5c When You Serve Carme<! Sardines 

What Do You Do With The Oil They Are Packed In? 

RELIGION OF FAMILY 

Total Catholic Protestant 

% % % 
Households Having Served 

100 .0 Sardines Canned In Oil 100 . 0 100.0 

How Oil Is Used 

Alw~s Pour Off 52.0 53.0 52.9 

A1w~s Use With Sardines 36.4 38.0 34.6 

Depends On How Served 11.6 9.0 12.5 

Weighted Base: (1130) (35) ( 716) 

:!o! Shown for consistency only. Base too small for reliability. 

Note: Percentages for 29 cases representing "other Denominations" not shown. 

When You SelVe Canned. Sardines 

What Do You Do With The Oil lhey Are P3cked In? 

RACE OF HOMEMAKER 

Households Having Served 
Sardines Canned In Oil 

How Oil Is Used 

A1w~s P our Off 

Always Usa With Sardines 

Depends On. D:Iw Served 

Weighted Base: 

~ 

% 

100.0 

52.0 

36.4 

11.6 

(11~) 
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~ Non-White 

% % 

100.0 100.0 

55.6 36.2 

33.4 49.8 

11.0 14.0 

(923) (ro7) 

Jewish 

% 

100.0 

Lo.4 

44.7 

14.9 

:!oj (50) 



Section E 

Question 5c 

Households Having Served 
Se.rdin~s Canned In Oil 

How Oil Is Used 

Always Pour Off 

Always Use Wi th Sardines 

Depends On How Served 

Wei ghted Base: 

NATIONAL CANNED FISH AND SlIELLfISH S'lUDY 

When You Serve Canned Sardines 

What Dc You Dc With The Oil They Are Packed In? 

EMPLOYMENT OF HOMEWIKER 

Total Full-Time Part-Time 

% % % 

100.0 100.0 100 .0 

52.0 53.8 51 .3 

36.4 35.2 37.2 

11.6 11.0 11.5 

(1130) ( 236) (113) 

Nete: Percentages for 25 cases representing "Unreported Employment" not shown. 

When You Serve Canned Sardines 

What Dc You Do With The Oil They Are Packed In? 

AGE OF HOMEMAKER 

~ 15-24 25-29 ~ 35-39 40-44 45-49 50-54 

Households Having Served 
% % % % % % % % 

Sardines Canned In Oil 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

How Oil Is Used 

Always Pour Ofr 52.0 43.6 57.0 48.2 54.4 53.0 50.0 51.4 

Alw~s Use With Sardinee 36.4 45.5 33.7 39.0 32.3 )6.4 35.5 31.8 

Depends On How Served 11.6 10.9 9.3 12.8 13.) 10.6 14.5 10.8 

Weighted Bese: (11»)h(55) !/(86) (142) (159) (151) (1)8) (129) 

! / Relatively unstable due to the small number of cases. 
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Not &1;>l0led 

% 

100.0 

51.4 

36.8 

11.8 

(756) 

55-59 oo~ 
65 and 
~ 

% % % 

1CO.0 100.0 100.0 

48.8 54.1 49.1 

37.5 37.3 41.8 

1).1 8.0 9.1 

Y (81) Y(15) (114) 



Section E 

Question 6a NATIONAL CA.!'lNED FISH AND SHELLFISH STUDY 

In \fuich Of The FolloHin;] \'Jays l)) 

You Usual ly Ser~-e Canned Sardines? 

R E .i I a N -S 
North- Nor th 

Tot-a.1 .£i!..sJc_ Central South Hest· -r - ,.-, -- -;r-
,0 i' i ' Households Ha-: in ! Ser oed 

Sardines \-Jith in The 
Last 12 Nonths 100.0 100.0 lOU .0 100.0 100 . a 

l'ays Served 

On Crackers 65 . 3 48 . 3 01.6 00 . 3 05 . '7 

On Sandwiches 44 .Ci 51 . 7 tll . 5 32 .0 59 . 1 

As Part Of Main Meal 22 . 5 16. 5 211.4 25 . 2 22 . 1 

In Salads 13 . 3 24 . 6 9.5 11.3 {).l 

Plain AS In Ca"l 4 . 5 4. '3 7 . 1 2 . 2 3 . 9 

All Other 3. 3 1. 8 2 . 9 4.4 3 . 9 

l-Iei9hted !_ ase: (1394) (337) (4-11) (463) 

Note : Some r espondents s erved sardines in more than one ~Tay. 

In Which Of The Follow:lng WIliYS 

Do You Usually Serve Canned Sardines? 

CIT Y S I Z E 
Megalo- Metro Non- Non- Non-
politan Central t:etro Metro Metro 

Over 50,()()Q.. Suburban 2,500- Rural Rural 
Total 500~000 500~OOO Metro 50~OOO Farm Non-Farm -,- % -r- % 

Households Having Served 
Sardinea Within The 
Last 12 Yonth8 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Ways Served 

On Crackers 65.3 57.7 73.0 62.4- 70.1 66.7 70.2 

On Sandwiches 44.6 55.7 51.1 48.4- 28.3 34.9 37.0 

As Part or Ya:ln Meal 22.5 17.7 19.1 22.2 20.1 34.9 27.4 

In Salads 13.3 28.2 8.4 1l.9 7.1 7.0 7.7 

Plain As In Can 11.5 6.9 3.9 h.9 ).8 2.) 2.9 

All Other 3.3 ).) .3.4- 2.4 6.5 2 • .3 2.4 

Weiehted Ease: (1394) (05) (181) 07.3) (188) (1.35) (212) 

Note: Some respondents served sardines in more than one way. 
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Seotion ! NATIONAL CANNED FISH AND SIIELLI"ISH STUDY 

Queetion 6a In Whioh Of The Following WlIIYe 

Do You Usually Serve Canned Sardineel 

INC 0 W i 
Under $1cx:lO= $2cx:lO= l)cx:lO= 'fLooo- :1\5000- $7000- tlo,ooo 

Total $1000 1999 2999 ,?9r 4999 6999 9999 and Dv r 

-r -r -r -r -r -r -r ----r 
Households Hav:ln~ Served 
Sardines Within The 
Last 12 ~nths 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Ways Served 

On Crackers 65.) 60.$ 69 .9 69 .2 62 .9 60.2 65 .2 67.7 76.8 

On Sandwiohes 44.6 40.8 )7.$ 4).) 48 . 2 43 .8 51 .6 39.4 37.7 

As Part Of Wain lIeal 22.5 28 .9 27 . 9 26 .4 19.5 25.5 19.6 12.1 17.4 

In Salads 13 • .3 1.3.2 8.8 l).L 11.3 17 .9 12 .0 13.1 4.3 

Plain As In Can 4.5 5 • .3 .3 . 7 5.5 5.1 5.5 2.0 7.1 1.t. 

All Other .3.3 3.7 2.0 1.1 2.9 4.4 9.1 7.2 

Weighte4 Base: (1394) ~/(77) (141) (20'7) (273) (276) (252 ) Y (99) Y (69) 

~, Relatively unstable due to the 5~1 number of cas.s. 

Note: Some respondents served sardines in more than on. way. 

In :lhic 1 Of The 100110-.10 lil)'ll 

Do You Usually Serve all1leQ Snrd n ::.7 

To t.a1. One ~o Throe our Nv!! Or .lore 
-:r- T -...- -or- -r-

li:>useholds Having Served 
Sardines Within The 
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 1 .0 

'.:ays Served 

On Crackers 65 .3 56 .8 66 .9 66.9 64 .2 61.6 66 . 7 

On Sandwiches 44.6 52 . 7 1..2 .9 43 .6 50 .2 38 . I .1 

As Part Of Main 11eal 22 .5 18.9 19. 6 22 .3 1 . 7 26.8 3 .0 

In Salads 13.3 20.3 1) .2 11 .8 13 .2 12 .8 9.L 

Plain As In Can 4.5 5.4 6 . .3 2. 6 . 7 6.1 2.3 

All Other J .3 1.3 2.2 4.9 .3.1 4.3 2.8 

Heighted Base: (1394) Y (74) (J6d) Oil) (259) (160 ) (211) 

~/ Relatively unstable due t o the small number of cases. 

Note: Some respondents served sardines in more than one way. 
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Section E NATIONAL CANNED FISH AND SHEU.FISH STUDY 

Question 6a In Which or The Following Waya 

Do You Usually Serve Canned Sardine.? 

RELIGICll OF FAMILY 

Households Having Served 
Sardines Within The 
Last 12 Months 

~ays Served 

On Crackers 

On Sandwiches 

As Part Of Main Meal 

In Salad. 

Plain As In Can 

All other 

Weighted Base, 

Total 
-r 
100.0 

65.) 

44.6 

22.5 

13.) 

4.5 

).) 

(1)94) 

! / Relatively unstable due to the small number of cases. 
Note: Some respondents served sardines in more than one way. 

Catholio Protestant 
% % 

100.0 100.0 

51.) 72.8 

55.4 )9.2 

24.9 21.1 

17.7 9.4 

5.) 4.1 

).1 ).1 

(4l5) (891) 

Percentages for 36 cases representing "other Denominations" not shown. 

In Which Of The Following Ways 

Do You Usually Serve Canned Sardines? 

Jewish 
-r 
100. a 

42.) 

50.0 

2).1 

46.2 

5.8 

).8 

(52) 

RACE OF IDMEMAKER 

Households Having Served 
Sardine. Within The 
Last l2 Months 

Ways Served 

On Cracker. 

On Sandwiche. 

As Part Of Main Meal 

In Salad. 

Plain As In Can 

All Other 

Weighted Base, 

T(I)tal 
-r 
100.0 

65.3 

44.6 

22.5 

1).) 

4.5 

).) 

(1394) 

Note: Some respondents served sardines in more than one way. 

205 

White Non-white 
-r % 

100.0 100.0 

6).4 74.9 

47.2 31.7 

22.5 22.0 

1).6 11.9 

4.4 5.) 

).4 2.6 

(1l64) (2)0) 



Section E 

Question 6a 

lJou.eebolds Having Se.rved 
Sardines Wi thin The 
Last 12 Honths 

Ways Served 

On Crackel'll 

On Ssn-iwioh811 

As Part Of Main Meal. 

In Saladll 

Plain All In Can 

All Other 

Weighted Base I 

NATIOOAL CANNED FISH AND SHELLFISH STlIDY 

In Which Of The Following WaYII 

Do You Usually Serve Canned Sardinell? 

Total Full-Timo -r % 

100.0 100. 0 

65.3 67 .2 

44.6 48 .1 

22.5 17.13 

13.3 15 . 3 

4.5 4. 2 

3.3 4. 2 

(1394 ) (2 18 ) 

Par t-'rilne Not FJnplo:z::ed 
~ J 

100.0 100.0 

75 . 4 62 .9 

38.4 44.4 

22.5 24.5 

12.3 13.0 

3.6 4. 9 

1. 4 3 .~ 

(141) (937) 

Note: Some respondente eerved lIardinse in more than one way. 
Percentages for 28 ceses representing "Unreported EmploYl"ent" not shown. 

In Which Of The Following WaY'll 

Do You Urrually S6I"V1! Canned Sardinu7 

AGE OF HOMEMAKER 

Total 12t4 25;9 3%34 35%39 4o-Lh 45-49 50-54 55i'9 60-64 
lJou.eehold8 HaT.l.ng Served -r -r --r- --r- -r 
Sardines Wi thin The 
Last 12 Months 100.0 100.0 100.0 100.0 100. 0 100. 0 100 . 0 100.0 100.0 100.0 

Ways Served 

On Crackers 65.3 73.0 69.0 70.2 63 . 9 67 .2 64.6 62 .6 62.4 57.8 

On Sandwiohes 44. 6 36.5 43.1 44.4 47 . 4 45 . 8 47.8 45.2 42 .6 38.9 

As Part Of Main Meal. 22.2 23.0 19.0 17. 0 25. ) 22 . 0 24.2 n.) 27.7 24.4 

In Sal.ads 1).) 13 .5 8.6 12.3 12 . 9 14 .1 9.9 14.2 17.8 16.7 

Plain As In Can 4.5 6. 8 0.9 3.5 2.6 5 .1 5. 0 5.2 5.9 4.4 

III other ) .3 4.1 5.2 6.4 ) . 6 3.4 1.2 0.6 4.0 ).) 

Weighted Basel (1394) ~/ (74) (116) (174) (200) (178) (161) (158) (102) ~ (92) 

~/ Relatively unstable due to the small number of cases. 
Note: Some respondents served sardines in more than one way. 
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0 a."l 
Over 
-r 
100.0 

62.0 

46.0 

22.6 

15.) 

7.) 

1.5 

(139) 



Section E 
Question 6b 

NATIONJI. CANNED FISH AND SHELLFISH STUDY 

In 1Jh1ch or The Foll_iD& W~ 

Did You S~ CannN Sardines 

)(ost Freqtlen~? 

ltEGIONS 

HDu8ehoUs Bnin« Sarved 
Canne4 SardiDes Wi thiJa 
The Last 12 Months 

il'a;rs SorTed. 
J1Dst Freguent:q 

On Crackers 

Sandwiches 

Part Of )fain Dish 

Salacis 

Plain 

other 

Don I t Itno.-

Weighted Base: 

Nort&-
Total east -r -%-

100.0 100.0 

47.9 31.3 

26.1 38.6 

13.2 10.6 

6.0 13.1 

3.3 4.0 

1.6 1.2 

1.9 1.2-

(1394) (337) 

In Which Of The Following Wa~Ts 

Did You Serve Canned Sardines 

Mos t Frequent ly? 

North 
Central South 
-%- -r 
100.0 100.0 

41.5 66.2 

29.1 10.6 

16.1 14.0 

3.1 u.6 

5.7 0.7 

1.1 1.4 

2..2 2..5 

(411) (463) 

CIT Y S I Z E 

Households Having Served 
canned Sardines Within 
The Last 12 Months 

Ways Served 
Most Frequen~ 

On Crackers 

Sandwi,..hes 

Part OC Main Dish 

Salads 

Plab 

Other 

Don't Know 

Weiehted Basel 

Total 
-r 

100.0 

47.9 

26.1 

13.2 

6.0 

3.3 

1.6 

1.9 

(139u) 

~1egalo-
politan 

Over 
500, 000 
--r-

100. 0 

37.3 

35. 0 

7.3 

13.0 

5. 7 

1.0 

0. 7 

(305) 

Metro Non-
cent r al Metro 
50, 000- Suburban 2, 500-
500, 000 Me t ro 50, 000 
--r- % -r-

100.0 100. 0 100 .0 

53 .4 45 . 2 58 . 7 

28 . 2 28 .8 17 .5 

9.8 13.6 11.3 

1.7 6. 9 2.3 

1. 7 3.3 3.4 

1.7 1.1 4.5 

3.5 1.1 2.3 

(181) (373) (188) 
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We8t 
% 

100.0 

48.0 

34.3 

9.1 

l..7 

2.9 

49 

1.1 

(183) 

Non- NOn-
Metr o Metro 
Rural Rural 
Farm Non-Farm 
---r- % 

100.0 100. 0 

50. 9 52 .0 

16 .9 19 . 5 

2u. 6 18 . 5 

2.) 3.5 

1.5 2.0 

1.5 1.0 

2.3 3.5 

(135) (212) 



Seotion E NATIONAl, CANNEll FISH AND 1m:LIl"TSH S!'lIDY 

Question 6b Dl Which Of The Following WqrJ 

Did You Serve eamed SardinOll 

,",ost Frequently? 

I NCO M E 
Ulrler $1000- $2000: ' )000- $40CO: ' 5000: t7000: tIo,ooo 

Total $1000 1999 2999 3999 11m 6999 9999 and (/II r 

--r- --r- -r -r- -r -r- ~ 
Households Having Servud 
Canned Sardines Within 
The Last 12 MonthtJ 100.0 100. 0 100.0 110.0 1')0. 0 100.0 100.0 100.0 1':>0. 0 

Ways Served 
Most Frequently 

On Crackers 117 . 9 119 . 3 <)11 . 1 51. ) .7 . 3 U .II .9 1.7 . 9 70. 3 

San:hdchel! 26.1 a:> . 0 17 . 3 19 . 6 J 7 25. 9 3 . 0 )0 . 2 1 •• 6 

Part Of Main Dish 13 .2 16 .7 17. 3 16. 2 12 16 . 9 1 . r; u. 2 1. 6 

Salads 6. 0 6.0 ) .0 7. f u.9 7. 9 6. 1 3 1.6 

Plsin 3.3 2. 7 3.0 3. 1 3.B 1..5 1 . 1 5. 2 1 

Other 1. 6 3.0 0. 5 0. 11 o.B 2.0 .:,. . 2 ~ .2 

Don't Koow 1. 9 1. 3 2.3 1.5 O.B 2.6 2. 9 ' .0 3.1 

Weighted BatJel (13911) Y(77) (1l:.l) (2 ') (27h) (27 ) (<$2) !/(99) j (69) 

~/RelP.tively unetable due to the 8lIIall nur.1ber of cage~ . 

In ~Wch Of The Follouin ay~ 

Dicl You Serve Canned Sllrdinell 

ost Frequently? 

to 
SlX 

Total One 0 Threo Four Five More 
~ -.r- --or- r- -:r-

HOuseholds Having Served 
Canned Sllrdines Wi thin 
The Last 12 ~lonths 100.0 100.0 100.0 1 . v 100.0 100.0 1 .0 

Ways Served 
Most Frequentll 

On Crackers 117.9 4B .5 49.0 118 .1 1.5 .9 115 .5 119 .2 

Sandwiches 26.1 27.8 2S.u 211 . 7 )2 .5 22 . 11 23 . 7 

Part Of Hain Dish 13 .2 7.0 ll.1I 14 .1 10. 11 15 . 7 17 .9 

Salads 6.0 12.5 7.0 5. 7 4.B 5.B 

Plain 3.3 2.B 11 . 7 1.7 2.B 5.B 1.9 

Other 1.6 1.1 3.0 1.6 1.9 1.0 

Don't Know 1. 9 1.11 1.4 2. 7 2. 0 1.9 1. 9 

Weighted Base I (13911) "!./ (74) (J68) (Jil) (259) (168) (2lil ) 

"!./ Relatively unstable due to the small number of cases . 
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t.iOD 
• ion 

On CracKera 

andvich 

Part. or Main 

Sahda 

Plain 

Ot.her 

nIt. Y.n 

Wight. Baa I 

!/ I H1v 
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y UIU • 

I P n:ent.ag" (OT 

1 

1 .0 1 .0 .0 

7.9 

.1 )7 . 

3.2 .6 

6. . ) ) .7 

) . ) ) .9 ) . l. 

1. 0.7 
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Seotion E NATIONAL CANNED FISH AND SHELLFISH SID IJ! 

Question 6b In Which Of 'lne Following Waya 

Did You Serve Canned Sardines 

Most Freouently 

DlPLOY}.t.tfI' Of HOht1>!AKER 

Households Having Served 
Canned Sardines Within 
The Last 12 Months 

Ways Servec;l 
Most Frequently 

On Crackers 

Sandwiches 

Part Of Main Dis h 

Salads 

Plain 

Other 

Don't Know 

Weighted Base: 

Total 

% 

100.0 

47.9 

26.1 

1) . 2 

6 .0 

).) 

1.6 

1.9 

(1)94) 

Part-T1Jne 

% 

1<.0 . 0 100 .0 

46 . 5 f.{) . 2 

)1.B 18 .0 

9 . ) 14 . ) 

6 . 11 3 .8 

2.1 1 . <: 

1. 4 

2 .1 2 . 2 

(26B) (lLl) 

Note: Percentages for 2B csses representing "Unreported E)!q>loyment" not shown. 

In Which of he ouc~,' "'" Way8 

Did You Serve Canned Sardines 

I\ost Frecp.1ently7 

A 0 E OF HOMEMAKER 

Total 15-24 25-29 )0-)4 )5-39 40- 44 45-18 SO- 54 

Households Having Served % % % % % % " % 
Canned Sardines Within 
The Last 12 Manthe 100.0 100.0 100.0 100 .0 100.0 100 .0 100.0 100.0 

Ways Served 
Most Frequently 

On Crackers 47.9 62.1 54.4 52.6 44.4 44.7 44.5 LB .0 

Sandwiches 25.1 6.B 25.4 24.) )0 .0 32 . 0 29 .7 26 .7 

Part Of Nain Dish 13.2 13.5 15.tl 10.7 14.4 9 . 9 13 . 6 11.3 

Salads 6.0 6.B 4.4 5 . 9 5 . 4 4.1 5 . 2 B.O 

Plain 3.3 6.8 0 . 6 1.6 4.1 3.2 3 . 3 

Other 1.6 4.0 4.1 2 .1 0 . 6 0.6 0 . 7 

Don't Know 1.9 1.B 2.1 4 . 6 3.2 

Weighted Base: (1394) ~/(74) (116) (1 74) (200) (178) (161) (193 ) 

!/ Relatively unstable due to the small number of cases. 
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r ot Employed 

% 

100 . 0 

L6 .2 

25 . 2 

14 . 6 

6 .) 

4 .0 

1.9 

1.8 

(9)7) 

55-59 &J-64 

% 1 

100 .0 100 .0 

43 . 4 46 . 6 

21.2 25.0 

16. 2 14 .8 

7.1 6.8 

6 .1 ) .4 

2. 0 2.3 

4. 0 1.1 

(102) Y(92) 

65 and 
Over 

~ 

100 .0 

44.8 

23 . 9 

14. 9 

B.2 

6 .7 

0 . 7 

o.B 

(139) 



Section E 

Question 7 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

Do You Usually Look OJ' Ask For A Particular Brand 

When You Buy Canned Sardines? 

REGIONS 
North- North 

Total east Central South West 
-r- --r- ---r- --r T 

Households Having Served 
Canned Sardines Within 
The Last 12 Months 100.0 100.0 100.0 100.0 100.0 

wok For A Particular 34.9 46.1 31.7 27.4 39.3 
Brand 

Do Not wok For A 
Particular Brand 65.1 53.9 68.3 72.6 60.7 

Weighted Base: (1394) (337) (411) (463) 

Do You Usually Look or Ask For A Particular Brand 

When You Buy Canned Sardines? 

CIT Y S I Z E 
Megalo- Metro Non- Non- Non-
politan Central Metro Metro Metro 

Over 50,000- Suburban 2, 500- Rural Rural 
Total 5oo~000 500~000 Metro 50~000 Farm Non-Farm 
---r % -r % 

Households Having Served Canned 
Sardines Wi thin The Last 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
12 Months 

Look For A Particular Brand 34.9 41.5 37.9 43.7 28.5 23.4 19.4 

1)0 Not Look For A Particular 
Brand 65.1 58.5 62.1 56.3 71.5 76.6 80.6 

We~hted Basel (1394) (305) (181) (373) (188) (135) (212) 
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Section E 

Question 7 

Households Having Served Canned 

NATIONAL CAJINI!lJ FISH AND SHELLFISH STUDY 

Do You Usually Look or Ask For A Particular Brand 

When You Buy Canned Sardines? 

INCOME 
tflider $1000: $2000- $3000: $4000-

Total $lro 19~2 29~2 ~ ~ -r 

Sardines Wi thin The Last 12 Manthe 100.0 100.0 100.0 100.0 100.0 100.0 

Look For A Particular Brand 34.9 28.2 24.0 32.1 27 .2 37. 8 

Do Not Look For J.. Particular 
Brand 65.1 71.8 76.0 67.9 72.8 62 .2 

$5~ $7000-
6999 -r 22f 
100.0 1.)0.0 

42.0 49 .5 

58.0 50.5 

Weighted Base I (1394) ~I (77) (141) (206) (274) (276) (252) Y(99 

~/ Relatively unstable dus to the small number of caees. 

Do You Usually Look Or Ask For A Particular Brand 

When You Buy Canned Sardines? 

NUMBER OF PERSONS IN HOUSEHOLD 

Total One Two Three Four Five ,- T T -r- -r -r 
Households Having Served Canned 
Sardines Wi thin The Last 
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 

Look For A. Particular Brand 34.9 37.5 35.1 36.1 39.8 29.0 

Do Not Look For A Particular 
Brand 65.1 62.5 64.9 63.9 60.2 71.0 

Weighted Base: (1394) (368) (311) (259) (168) 

!/ Relatively unstable due to the small number of cases. 
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Six or 
More 
~ 

100.0 

29.9 

70.1 

(214) 

$10,000 
and OVer 
--r 

lOO.O 

43.3 

56.7 

Y (69) 



Seotion B NATIOOAL CANNED FISH AND SHELLFISH STUDY 

Question 7 Do You UBUally Look Or Ask For A Particular Brand 

When You Buy Cann~ Sardines? 

Households HaTiDg Sernd 
Canned Sardi.nd Within 
The Last 12 Months 

Look For A Particular Brand 

Do Not Look FOT A Particular 
Brand 

Weighted Bue t 

Total. -,-
100.0 

34.9 

(1394) 

y Relatively 1lIll!tab1e due to the small number of cases. 

Catholic 
% 

100.0 

58.5 

(415) 

RELIGION OF FAMILY 

Protestant 
% 

100.0 

(891) 

Note: Percentages for 36 cases representing "other Denominations" not shown. 

Do You Usually Look Or Ask For A Particular BrlWi 

When You Buy Canned Sardines? 

Jewish --r 
100.0 

67.4 

y (52) 

RACE OF IDMEMAICl!X 

Households Having Sernd 
Canned Sardines Wit-hin 
The Last 12 Months 

Look For A particular Brand 

Do Not Look Por A Particnlar 
Brand 

Weighted Basel 

Total. -,-
100.0 

(1394) 
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Non-white 
% 

100.0 100.0 

24.4 

(n64) (230) 



Seotion E NATIONJ.L CANNm FllIH AND SIELLfISH STUDY 

Question 7 Do You U.ual1y Loole Or ule For A. ParUcular Brand 

When You BU1" Calmed SardiD .. ? 

Household. !lr.T1n& S~ 
~anned Sardin81 V1 thin 
The Last 12 I'1ontha 

Look For A particular Br&N:i 

Do Not Look For A Particular 
Brand 

Weighted B ... , 

Total 
-r 
100.0 

34.9 

65.1 

(1394) 

EMPLOD1EtTr OF 00 

JI'ull-'N.Jne Part-T1.M 
J J 

100.0 100.0 

)8.9 )4.1 

61.1 65.9 

(288) (llU) 

Note: Percentage!! for 28 calles re~ent1ng ·Unreported 0}'lIMI n t" not llhovn. 

Do You Uau.ll1,y LooIc OT Uk Jl'or A :- .~c~ Brand 

\o/hIn You BU1" c.nn.d Bardin .. ? 

A 0 I OF 

Total ¥ 25t9 ¥ ¥ 40-44 45fY 
Households Having Served -r -r 
Canned Sardines Within 
The Last 12 Months 100.0 .0 100.0 100.0 100. 0 100.0 100.0 

Look far .. Partioular Brand. )4.9 20.0 27.) 43.6 )l.5 38. 5 32.9 

Do Not Look for a Part1oul.ar 
Brat¥!. 65.1 80.0 72.7 56.4 68.5 61. 5 67.1 

ot.~ 

100.0 

)).4 

66.6 

(9)7) 

H 0 K I K A ! I R 

¥ ¥ 
65 an 

~ OTu--r -r 
100.0 100.0 100.0 100.0 

)2.2 43.3 .36..4 )6.2 

67.8 56.7 63.6 63.8 

Va1ghted Baae I (1394) Y(74) (u.6) (174) (200) (178) (1.61) (158) (102)~, (9'2) (lJ9) 

Y Relatively un.table due to the mu.ll number of CU8l. 
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Section F 

Question 1 Use of Canned Shrimp 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

During The Past Four Weeks About Ho,r 

Often Did You Serve Carmed Shrimp? 

RE GION S 
North- North-

Total east Central South West 
-r ,.-- ----r- -r ,-

Housholds Having Served 
Canned Shrimp Within 
The Last 12 Months 100.0 100.0 100.0 100.0 100.0 

Number OC Times Served 

One Time 26.4 27.1 21.8 28.4 28.2 

Two Times 14.9 21.3 10.9 15.7 11.3 

Three Times 5.9 3.2 1.9 6.7 n.8 

Four Times 4.1 4.3 2.6 2.3 6.8 

Five or More Times 2.6 1.6 2.5 3.7 2.3 

Don't Know 0.6 0.5 0.6 0.7 0.6 

Did Not serve 45.5 42.0 59 .7 42.5 39.0 

Weighted Basel (664) (195) (156) (135) (178) 

During The Past Four Weeks 

About H"W otten Did You Serve Canned. Shrilllp? 

CIT Y S I Z E 

Jleral.- Metro Non- Non.- Non-
pelitan Central lfetro llBtro 1letro 

Over 50,000- Suburban 2,500 Rural. Rural 
Total 5r'OOO \00,000 Metro ~,OOO Farm NoD:.Farm -r- % -r- !i 

lIeuseboldJI HB.Tin&: Servri 
eann.. ShrUIp Within 
The LMt 12 Months 100.0 100.0 100.0 100.0 100.0 lOO.O 100.0 

Number Of Times ~rved 

One TiE 26.4 25.0 17.2 25.2 29.5 35.1 34.6 

Tw. TiEs 14.9 21.3 13.1 15.2 15.4 9.3 9.0 

Three TiEs 5.9 7.4 3.0 5.7 7.7 13.0 1.3 

Four TiEs 4.1 4.4 4.0 4.3 2.6 1.9 6.4 

F1Te Or lIore TiEs 2.6 1.4 5.0 3.4 3.8 

Don't Incnr 0.6 0.7 1.4 

Did Not Serve ' 45.5 39.8 57.7 44.8 44.8 36.9 48.7 

Weiehted Balle I (664) (140) (100) (210) Y(79) ~/ (55) Y (80) 

YRelat1vel,. unstable Glue to the 8IBIJ.l nUilber of cases. 
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Section F NATIONAL C'ANNFD FISH AND SHELLFI iii STUDY 

Question 1 During The Past Four WeekB 

About How Often Did You Serve em ned Shrimp? 

INCOME 
UiiI8r $1000- $ 2000: $)000: $lllOO: $5000- $7000- $10,000 

Total $1000 1999 2999 3999 4999 6999 2r9 and OVer 
-r- ~ -r -r -r -r -r ~ 

Householrls Having Served 
canned Shrimp Within 
The Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Numbar Of Times Served 

One Time 26.4 13.6 21.9 28.8 32.3 27.1 22.8 27.1 24.5 

Two Times 14.9 18.2 18.8 11.3 13.7 :1$.4 20.0 12.9 7.5 

Three Times 5.9 6.2 8.8 3.2 4.7 6.1 8.6 9.5 

Four Times 4.1 3.1 3.8 2.4 3.9 4.8 5.7 7.5 

Five Or More Times 2.6 2.4 1.6 1.6 4.9 2.9 1.9 

Don't Know 0.6 1.6 1.4 

Did Not Serve 45.5 68.2 50.0 44.9 45.2 47.3 40.0 42.8 49.1 

Weighted Base. (664) ~«22) ~«32) Y (84) (125) (132) (146) Y (70) Y (53) 

Y Shown for consistency only. Bases too small for reliability. 
~! Relatively unstable due to the small IIWIi>er of cases. 

During The Past Four '.reeks 

About How Often Did You Serve Canned Shr~? 

NUMBER Ol PcJlSCtlS ]}I l{)USEHOLD 

Total Six 
One 'l'.ro Three Four Five or More ..,- T T -r -;r- -r --r-Households Having Served /0 

Canned Shrimp Wi thin The 
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Times Served 

One Time 26.4 27.2 23.7 25.4 26.1 31.9 29.8 
Two Times 14.9 18.2 13.5 14.9 16.7 17.4 11.9 
Three Times 5.9 2.3 6.5 8.2 1.5 11.6 5.9 
Four Times 4.1 3.8 0.7 5.1 7.3 8.3 
Five Or More Times 2.6 2.3 2.0 2.3 3.5 1.4 2.4 
Don't Know 0.6 0.7 1.4 1.4 
Did Not Serve 45.5 50.0 50.5 47.8 45.7 29.0 41.7 

Weighted Base I (664) Y (44) (187) (136) (140) 3.1(72) 3.1(85) 

?:.! Shown for consistency only. Base too small for reliability. 
~! Relatively unstable due to the small number of cases. 
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Section F NATIONAL CANNED FISH AND SHEILFI~ S'l'U1Jf 

Question 1 lXiring The Past Four Weeks 

About How Often Dtd You Serve Canned Shrimp? 

RELIGION OF FAJ-IILY 

Households Having Served 
Total Catholic Protestant 

Canned Shrimp Within The % % % 
Last 12 Months 100.0 100.0 100.0 

Nwnber Of Times Served 

One Time 26.4 25.3 26.8 

Two Times 14.9 17.3 13. 2 

Three 'l'irnes 5.9 5.2 6.2 

Four Times 4.1 3.6 4.4 

Five Or More Times 2.6 2.0 2.9 

Don't Know 0.6 0.8 

D:i.d Not Serve 45.5 46.6 45.7 

Weighted Base: (664) (252) (391) 

!/ Shown for consistency only. Bases too small for reliability. 
Note: Percentages for 15 cases representing "Other Denominations" not ahown. 

lliring The Past Four We eks 

Households Having Served 
Canned Shrimp Within The 
Last 12 Months 

Number Of Times Served 

One Time 

Two Times 

'l'hree Times 

Four Times 

Five Or }Iore l'imes 

Don't Know 

Did Not Serve 

Weighted Base: 

About How Often Did You Serve 

Total 

% 

100.0 

26.4 

14.9 

5.9 

4.1 

2.6 

0.6 

45.5 

(664) 

}./ Relatively unstable due to the small number of cases. 

Canned Shrimp? 

RACE OF 

White -
% 

100.0 

25.9 

14.5 

6.1 

4.2 

2.5 

0.5 

46.3 

«(06) 

HOtlEl-1AKER 

Non-White 

% 

100.0 

32.0 

ro.8 

3.8 

3.8 

1.9 

1.9 

35.8 

Y (58) 

Jewish 
-%-

100.0 

33.3 

16.7 

16.7 

33.3 

Y (6) 



Section F 

Question 1 

Households Having S~rved 
Canned Shrimp Wi thin The 
Last 12 Honths 

Number Of Times Served 

One Time 

Two limes 

Three 'l'<mes 

Four limes 

Fi ve Or I,ore H'!les 

Don't Krow 

Di d Not Serve 

Weighted Base: 

A'I'IONAl, CAIIl-rEO l'ISIi A ,0 SHELLFISH S'JIJlJ'f 

[),ring 'J'h Past Fo',r iJOt'.k.!! 

About \low Orten Did You Serl C nell ~hriJ!lp7 

Total ~ulJ -.1Jrtl 

% « w ,.. 

l(~ . O 1 .0 10) .0 

26 . 4 21 .7 26 .3 

lL.9 15. 19.3 

S. 9 5.6 fj .~ 

1.. .1 6.3 1.'1 

2.6 2. 3.S 

0.6 

1..<; .5 W .2 .3 

(66d (ILL) Y (57) 

Y Relatively unstflble due to the 81ft !.l lIUrr.b r of ClUle.!! . 
Note: Percentages for 16 cases representing -Unreported 10)"r.lent" not ISbo-om. 

lrlng fuI Past Four II 

About How Often Did You SeN Canned Shr p? 

AGE OF 

Households Baving Served 
otal 15-24 25-29 3 -34 35-3Q 

Canned Shrimp vlithin The 
--r --:b~ -r 

Last 12 Months 100.0 ::. o. lOC . V :'X.. 1 1 .0 

Number Of Times Served 

One 'lime 26.4 28 .1 27.1 27 . 6 31.2 2) .7 

Two Times 14.9 21.9 10 .0 12 .8 18 .8 '!.6,) 

Three lirr,es 5.9 6.2 10.0 fl .3 6.) 

Fonr Times 4.1 6. 2 4.3 3.7 3. 7 5.0 

Five Or Hore Times 2.6 1.h 2.7 3.7 3.fj 

Don't Know 0.6 1.!J 1.2 

Did Not Serve 45.5 37 .6 47.2 1..3 .1 36 .3 9J . 'J 

iveighted Base: (664) ~/(34) Y(72) (111) ~ (80 ) 3/(80) 

Y Shown for consistency only. Base too small for r el i ability. 

Y Relatively unstable due to the small numter of ClllJes. 
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1 .0 

2) .0 

23 .0 

3.3 

9.!J 

3.3 

n .b 
Y(63) 

% 

1 .0 

2~ .'J 

1L . 7 

5.9 

3.6 

2.0 

0 .9 

LL .7 

( 7) 

... (,(, .0 1 1 .0 1 

27 . 11 2 .6 23 .1 22 . 

1 . ) 19 .0 7. 7 8.6 

1.. . '1 7.1 7.7 6.9 

1.2 1. .8 5.1 

3.0 2.6 

1. 2 

7. S 1..0 .5 53.Q 2.1 

Y«(l4) Y(L2) 1 (W ) .: (51:) 



Section F 

Question 2a 

NATIOOAL CANNED FISH AND SHELLFISH STUDY 

How HID Y Cans Do You Have On Your 

Shelves At Present? 

REGIONS 
North- North 

Total east Central South West 
-r ----r- -..,.-- --..-- -r to to 

Households HavUlg Served 
Canned ShrimP Within 
The Last 12 Honths 100.0 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 16.8 17 .5 16. 3 13.5 18.9 

Two Cans 14.3 16.9 13.1 10.5 15.4 

Three Cans 3.1 3.4 1.3 1.5 5.7 

Four Cans 1.2 0.6 2.6 1.7 

Five Or Hore Cans 2.4 2.7 1.6 5.2 

Did Not Serve 62 . 2 61. 6 &.0 72.9 53.1 

We'ighted Base I (6(:4) (195) (156) (135) (178) 

Hcnr Many Cal 8 De You Have 

On Yeur Shelves At Present? 

CIT Y 51 Zl!: 

*,alo- lletro Non- Non- Non-
pol1tan Central Metro Yetro Jfetro 
Over 50,000- Suburban 2,500- Rural Rural 

Total. 5r'OOO 5r'ooo Metro 5~,OOO Farm Non-FarJII ,-- ~ -r ~ 

Households H6Vint Served 
Canned. ShriDp Wi hin 
The Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 16.8 14.9 13.1 17.7 26.7 18.5 uS 
TIro Cans 14.3 15.7 8.1 13.6 13.3 16.7 20.5 

Three Cans 3.1 1.5 4.0 5.1 1.3 3.9 

Four cans 1.2 1.5 2.0 1.0 1.6 

Five Or More Cans 2.4 1.0 5.5 3.8 1.3 

Di<i Not Serve 62.2 66.4 11.8 57.1 58.7 61.0 60.2 

Weie:hted Basel (664) (140) (100) (210) Y(79) ~/(55) ~/(80) 

Y Relatively unstable due to the SI'lll.ll number of cases. 
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Section F NATIONAL CANNED FIffi AND SHELLFISH sruDY 

Question 2a How Many Cans Do You Have • 

On Your Shelves At Present? 

INCOME 
Ulrler $1000- $2000- $3000-

Total $1000 1999 2999 3999 ,.- -r- -r -r- ~ 
Households Having Served 
Canned 3lrimp Wi thin 
The Last 12 Months 100 .0 100.0 100.0 100.0 100. 0 

Number Of Cans 

One Can 16.8 15.8 20.0 11.4 12 .3 

TOTO Cam 14.3 10.5 3.3 16.4 12 .3 

Three Cans 3.1 2.5 

Four Cans 1.2 0.8 

Five Or More Care :1..4 6.4 0.8 

Did Not Serve 62 .2 73.7 76.7 $.8 71.3 

Weighted BasAl (664) 1"(22) Y(32) 3/(8hl (125) 

1/ Shown for consistency only. Base too small for reliability. 
~/ Relatively unstable due to the small number of cases. 

How Many Cans Do You Have 

On Your Shelves At Present? 

$4000- $5000-
4999 6999 
--r ~ 

100.0 100.0 

10. 3 18. 2 

13 . 5 14.7 

3. 2 6. 3 

0. 8 1.4 

0.8 2. 1 

7l.1~ 57 . 3 

(132) (116 ) 

NUl1BER OF PERSONS IN HOUSEHOLD 

Total One Two -r- T T 
Households Having Served 
Canned Shrimp Ivi thin 
The Last 12 Months 100.0 100.0 100.0 

Number Of Cans 

One Can 16.8 11.9 16.5 

Two Cans 14.3 21.4 22.5 
Three Cans 3.1 4.8 3.9 
Four Cans 1.'2 1.1 
Five Or More Cans 2.4 2.2 

Did Not Serve 62.2 61.9 53 . 8 
Weighted Base : (664) Y(~i (187) 

_~// Shown. for consistency only. Base too small for reliability. 
Relatlvely unstable due to the small number of cases. 
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Three Four Five -r -;r- -r-" 

100.0 100. 0 100.0 

14.6 18. 0 19.1 

10.0 10.5 8. 8 

2.3 3. 0 4.4 

2.3 1. 5 1.5 

1. 6 3. 9 1. 5 

69. 2 63 .1 64 . 7 

(136) (140) r(2) 

$7000- $10,000 
9999 and Over ,- ~ 

100. 0 100. 0 

30. 1! 28 . 0 

23 . 2 12. 0 

4. 3 2.0 

1. 5 6. 0 

4. 4 4. 0 

36. 2 48 . 0 

3/(70) 3/(53) 

Six 
or More -,--

100.0 

19. 3 

9. 6 

1.2 

3. 6 

66.) 

3/(85) 



Section F NATIONAL CANNED FISH I.ND SHn.LFISl S'IUDY 

Question 2& How Many CaruI Do Yoo Have 

On Your Shelves At Present? 

RaIGIO,l OF FAMD..r 

Total catholic Protestant 
Households Having Served -r ~ " Canned Shrimp Within 
The Lalit 12 Months 100 .0 100 . 0 100 . 0 100 . 0 

Number Of Cans 

One Can 16 . 8 14. 9 17. 8 16. 7 

Two Cans 14 .3 13 . 3 11.6 

Three Cans 3.1 2 . 5 3 .8 

Four Cans 1.2 0 .8 1 . 3 16 . 7 

Five or More Cans 2.4 2.1 2. 7 

None 62 . 2 66 . 4 59 . 8 66 . 6 

Weighted Base I (664 ) (252) (391) 

Y Shown for consistency only. Base too small f or rel iability. 
Note:Percentages for 15 calles representing "Other Denominations" not shown. 

How Man;y Cans Do You Have 

On Your Shelves At Present? 

RACE OF 00tID'.AKER 

Total. White te 

Households Having Served ,- ,-
Canned Shrimp Within 

100 . 0 100 . 0 100.0 
The Lalit 12 Months 

Number Of Cans 

One Can 16. 8 17. 6 7. 4 

Two Cans 14 . 3 15 . 2 3 . 7 

Three Cans 3.1 3.3 1.9 

Foor Cans 1 . 2 1.2 1.9 

Five or More Cans 2. 4 2 . 6 

None 62 . 2 60.1 5.1 

Weighted Base. (664) (606) !/( 

~I Relatively unstable due to t he small number of CaBell. 
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Sect i on F NATIONAL CANNED FISH AND SHELLFISH S'IUDY 

Question 2a . How Many Cans Do You Have 

On Your Shelves At Present? 

EMPLOYMENT ' OF IDMEMAKER 

Total Full- Time Part-Time Not ,1oyed 
Hous eholds Having Served ,- % % 
Canned ShrjJnp Within 
The Last 12 Months 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 16.8 15.3 15.8 17.6 

Two Cans 14.3 16.1 15.8 13.9 

Three Cans 3.1 5.1 2.3 

Four Cans 1.2 0.8 1.4 

Five Or More Cans 2.4 3.6 3.5 1.9 

None 62. 2 59.1 64.9 62 .4 

Weighted Base: (664) (144) Y (57) (447) 

1/ Relatively unstable due to t he small number of cases. 
Note: Percentages for 16 c ases representing DUnreported Employment" not shown. 

How Many Cans Do You Have 

On Your Shel ves At Present? 

A G E OF HOMEMAKER 
65 and 

Total 15-24 25-29 3°i4 35i9 40-44 45%49 5C-54 55-59 60-64 Over 
Households Having Served ,- ,- -r -,-- -r -ar- -ar- -r to to 
Canned Shrimp Wi thin 
The Last 12 Months 100 .0 100 .0 100 .0 100 . 0 100 .0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 16. 8 5.9 16.2 20.6 16.3 17.7 10.3 23.2 12.8 18 .9 14.0 

Two Cans 14. 3 li.7 8 . 8 9.3 15.0 12.7 13.8 23 .2 15.4 21.6 14.0 

Three Cans 3.1 2.9 2.5 5.0 5.2 4.9 10.3 2.7 

Four Cans 1. 2 1.9 1.2 1.3 5.2 2.7 

Five or More Cans 2. 4 1.5 2.8 3.7 1.3 3.4 2.6 2.7 5.3 

None 62 . 2 82 .4 70.6 65.4 61.3 62.0 62.1 48.7 58.9 51.4 66 .7 

Weighted Base: (664) Y (34) V (72) V (1ll)V(80) V(BO) V(63) Y(84) Y(t2)Y (40) Y(58) 

Y Shown for consistency only. Base too small for reliability. 

2/ Relatively unstable due to the small number of cases. 
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Section F 

Question 2b 

NJ.TIOIW. CANNID FISH.AND SHELLFISH STODY 

HaIr Many Cans or Sin-imp Do You 

Usually Purchase At One Time ? 

REGIOJlS 
UOi"'E& North 

Total east Central South West -r -r- -,-- -r --r 
Households Having Served 
C8mled Shrimp Within 
The Las" 12 Months lOO.O 100.0 lOO.O lOO.O lOO.O 

NUIlber <l' Cans 

One can 48.4 42.9 54.6 51.1 46.6 

Two Cans 39.3 45.8 33.8 40.5 36.9 

Three Cans 4.9 4.5 4.5 3.1 6.8 

Four Cans 4.2 5.1 3.9 1.5 5.7 
Five ca- More Cans 2.4 1.1 2.6 2.3 3.4 
Don't Know 0.8 0.6 0.6 1.5 0.6 

Weighted Basel (664) (l95) (156) (lJ5) (178) 

Haw Many Cans Of Shri.mp 

Do You Usually Purchase At One Time? 

CIT Y S I Z E 

WeCalo- Metro- Non- Non- Non-
pol1tan Central Metro Metro Metro 
Over 50,000- Suburban 2,500- Rural Rural 

Total 5r,000 5r,000 Metro 5j'OOO Farm Non-Farm 
-r % -r- % 

Households Ravine Served 
canned Shrimp Within 
The Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 48.4 44.8 56.2 47.3 44.0 50.0 51.3 

Two Cans 39.3 If .6 35.7 38.7 49.L. 48.1 29 . 5 

Three Cans 4.9 7.5 2.0 5.5 1.3 9.0 

Four Cans 4.2 5.2 5.1 3.5 4.0 1.9 5.1 

Five Or More Cans 2.4 2.2 h.5 3.8 

Don't Know (1.8 0.7 1.0 0.5 1.3 1.3 

lIeiehtf'd Basel (664) (140) (100) (210) Y (79) Y (55) ! / (80) 

!/ Relatively llilstabls due to the small number of cases. 



Section F NATIONAL CANNED FISH AND SHELLFI8H STUDY 

Question 2b Ibw Many Cans Of Shrimp 

Do You Usuall,y Purchase At One Time? 

INCOME 
Uncier $l~ $2~ $j~ $4~ $5~ $7000: $ 10, 000 

Total $1000 1999 2999 3999 4999 6999 9999 and Over .,- -,-- .,- -,-- --r -,-- --r .,- --r 
lbuselx>lds Having Served 
CanneGi Sbr~ Within 
The Last 12 onthB 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Nwnber Of Cans 

One can 48.4 73.7 54.8 46.7 52.5 50.8 45.8 27.5 58.0 

Two Cans 39.3 26.3 29.0 36.4 36.9 39.7 42.4 56.5 28.0 

Three CIUU! 4.9 6.5 6.5 5.7 3.9 3.5 4.4 8.0 

Four Cans 4.2 6.5 5.2 2.5 3.2 6.9 5.8 

Five Or More CaIl8 2.4 5.2 1.6 0.8 1.4 4.4 6.0 

Don't Knowr 0.8 3.2 0.8 1.6 1.4 

Weighted Basel (664) ~/ (22) Y(2) Y(84) (125) (132) (146) Y(70) .Y(S3) 

~ Shown f or consistency only. Base too small for reliability. 
Relatively UIlBtab1e due to the small number of cases. 

How Many Cans Of Shrimp 

Do You Usually Purchase At One Time? 

NUMBER OF PERSCNS IN HOUSEHOLD 

Total One Two -,-- T T 
Households Having Served 
Canned Shrimp Wi thin The 
Last 12 Months 100.0 100.0 100.0 

Number Of Cans 

One Can 48.4 56.8 55.1 

Two Cans 39.3 27.3 33.3 

Three Cans 4.9 9.1 3.3 

Four Cans 4.2 6.8 5.0 

Five Or Hore Cans 2.4 2.2 

Don't Know 0.8 1.1 

Weighted Base l (664) y (44) (187) 

Y Shown for consistency only. Base too small for reliability. 
~I Relatively unstable due to the small number of cases. 

224 

Six 
Three Four Five or More -,-- ~ ~ ~ 

100.0 100.0 100.0 100.0 

49.7 44.8 43.6 38.1 

41.7 43.3 33.3 53.5 

3.1 3.0 14.5 3.6 

3.1 3.7 4.3 3.6 

2.4 3.0 4.3 1.2 

2.2 

(136) (140) Y(72 ) Y ( 85) 



Section F NATIONAL CANNED FISH AND SHELLFISH STIJIlY 

Question 2b Bow ~1aD,y Cans Of Shrimp 

Do You Usual.ly Purchase It, One Time? 

RELIGION OF FAMILY 

Total Catholio Protestant ~ 

Households Having Served % % % % 
Cmneci Sbrlmp Wi thin The 
Last 12 Manthe 100.0 100.0 100.0 100.0 

Number Of Cans -------
enaCan 46.4 50.2 47.3 66.7 

Two Cane 39.3 37.0 40.1 33.3 

Three Cane 4.9 3.7 5.9 

Four Cane 4.2 5.8 3.5 

F1 ve Or More Cans 204 2.5 204 

Donlt Know 0.8 0.8 0.8 

Weighted Base: (664) (252) (391) Y (6) 

Y Shcnm tor cOllSutency ~. Bue too small for reliability-. 

Note: Percentages for 15 cues representing "Other Dlnalninatlons" not shown. 

How Many Cans Of Shrimp Do You 

Usually Purchase At One Time? 

RACE OF I[)MEMAKER 

Total 'tlhite Non-White 
% ,- % 

Households Having Served 
Canned Shrimp Wi thin 
The Last 12 Months 100.0 100.0 100.0 

Number Of Cans 

One Can 48.4 49.0 42.5 

Two Cans 39.3 39.5 37.0 

Three Cans 4.9 4.1 13.0 

Four Cans 4.2 4.5 1.9 

Five Or More Cans 2.4 2.4 1.9 

Don't Know 0.8 0.5 3.7 

Weighted Base I (664) (606) Y (58) 

~/ Relatively unstable due to the small number of cases . 

225 



Section F 

Households Having Served 
Canned S~ Wi t.hill 
Tce Last 12 onths 

,lunbe.!:..2f CanS 

One Can 

Two C&ruI 

Three C8JlII 

Four C&JlII 

F1 VtI 0 r More C&JlII 

Don I t ItDOII 

Weighted Base: 

NATIONAL CANNED FISH AtID SHELLFISH .srulJY 

How ~ C&l'UI ot Shr1.Jnp 

Do You UII\\al.ly Purohue At On. Tu.? 

~ 

~ 

100.0 . 0 

48 .4 46.8 

39.3 43.8 

4.9 4.) 

4.2 2.9 

2.4 2.2 

0.8 

(66L) (lW.:) 

~/ Relatively unstable due to t.ha small number at CUM. 

Note: Percentages for 16 C&!It18 repreeent,in8 "Unreported lo~t" not ~. 

IIav Many Cane at Shri.cp 

Do You U.ually Purohaa. At ODe Tu.? 

.l G S 0' 

~ h8:!i ~ E::J!i JB2. ~ 
BaQ.eeho1ds Having SernId ~ ~ % % % % 
ClUlIl8d Shrimp Wi t.h:ln The 
Lut 12 Mentha 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans 

ODe Can 48.4 58.0 5).7 50.5 )1.5 51.9 

Tvo Cms )9.) 22.6 41.8 40.2 46.) 4).0 

Three Cans 4.9 9.7 5.6 7.5 2.5 

Four Cans 4.2 6.5 2.8 6.2 1.) 

F1 va 0 r More C8I111 2.4 ).2 1.5 2.5 1.) 

Don't Know 0.8 0.9 

100.0 100.0 

54.4 

)5.1 

).5 

7.0 

2 

!/ (51) 

HOI1II1.lIER 
6': and 

~ ~ 2Hl ~ 2!!£ 
% % % % % 

100.0 100.0 100.0 100.0 100.0 

)5.6 54.9 5).8 )8.4 50.9 

45.7 34.1 25.6 41.0 34.5 

1.7 6.1 12.8 2.6 ).6 

10.2 ).7 2.6 15.4 

6.8 1.2 2.6 2.6 5.5 

2.6 5.5 

Weighted Base, (66L) !/()4) 3/(72) (lll) .Y(80) Y(80) Y(6) Y(B4) !l(42) '!Ie4£» ~ (58) 

~/ Shown for consistency only. Bue too small for reliability 

~/ Relatively unstable due to the small number of casell. 
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UOil r 

t.1.an ) 

C FIB 4) 

bOo 

Tot.&l 
-r 

aou.-boM.t BaTill( Sernd 
c.cm.d Sbrl..1Ip Vi thin 
Th L t 12 nth.s .0 .0 .0 . 0 

TJpe Of hclc1nc OW&l.l.7 
Purcba* 

Ol.aanecl (o.-1ned) 59. 68.) . S . ) 53 . 

~ (liot Dne1l*1) 31.6 2.4.) 28. .J 39 .8 

110 l'Nl!~ 5.0 6.8 2. .2 2.8 

Don't InDW 4.0 0.6 4,s 8.2 .0 

Wai&bted Ba.lJe I (~) (195) (l56) (13S) (178) 

nn 1 D1 

Trnic 

.0 1 . 

5 • 

.2 

.0 

) 



Section F NATIONAL CANNED FISH AND SHELI.FISH STUDY 

Que!!tion .3 Canned. Shrilllp Ie Being Packed In Two Different W~. 

Which Do You Usually Purchase? 

INCOME 
Under $1()()6: $20000 $,3000: $40000 $5000- $7000- $10,000 

Total $1000 1999 2999 .3999 4999 6999 9999 and Over 
--r- -r -r ,- -r -%- -%- -%- -%-

Households Bavin« SeM'ed 
canne. Sm-imp Within The 
wt 12 Konth8 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Packing 
UsuallZ Purchased 

Clellled. (Deveined) 59.11 6.3.1 51.6 55.8 59.4 57.0 . 56.2 65.7 74.0 

Regular (Not Deveined.) .31.6 21.1 .38.7 .32.5 33 • .3 .32.8 .34.7 27.1 20.0 

No Preference 5.0 9.7 7.8 2.4 7.1 4.9 4 • .3 2.0 

Don't KnO'lr 4.0 15.8 .3.9 4.9 .3.1 4.2 2.9 4.0 

Weighted Bastol (664) y (22) Y (,32) ~~84) (125) (1.32) (146) 31 (70) 31(5.3) 

11 Shown for consistency only. Base too small for reliability. 
y Relatively unstable due to the small number of cases. 

Canned Shrimp Is Being Packed In Two Different Ways • 

Which Do You Usually Purchase? 

NUMBER OF PERSOOS IN IDUSEIDLD 
Six 

Total One Two Three Four Five or More ,- T T -r T T -,--
Households Having Served 
Canned Shrimp vii thin 
The Last 12 Months 100 . 0 100.0 100.0 100.0 100.0 100.0 100.0 

Type Of Packing 
UsualJ;y Purchased 

Cleaned (Deveined) 59.4 59.2 58.8 6.3 .6 59.7 50.8 60.7 

Regular (Not Deveined) 31.6 .31.8 32.4 27.1 3.3.6 40.6 26.2 

No Preference 5.0 Li.5 2.2 7.0 3.7 4.3 10.7 

Don't Know 4.0 4.5 6.6 2 • .3 3.0 4.3 2.4 

Weighted Basel (664) !/(44) (187) (1.36 ) (140) 31(72) 31(85) 

Y Shown for consistency only. Base too small for reliability. 

~I Rel atively unstable due to the small number of cases. 
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Section F 

Question 3 

Households Having Served 
C.'ned Shrimp Wi thin The 
Last 12 110nths 

Type Of P acldng 
Usually Purchased 

Cleaned (Deveined) 

Regular (Not Deveined) 

No Preference 

Don't Know 

Weighted Base: 

NATIONAL CANlIED FISH MD SHELLFISH S'lUDY 

Canned Shrimp Is .bei.ng Packed In Two Different Ways. 

Which Do You Usually Purchase? 

RELIGION OF FAMILY 

Total Catholic Protestant 

,% 

100.0 

59.4 

31.6 

5.0 

4.0 

(664) 

% 

100.0 

64.3 

26.6 

100.0 

56.0 

35.3 

4.8 

3.9 

% 

(391) 

!/ Shown fo r consistency only. Base too small for reliability. 

Note: Percentages for 15 cases representing "Other Denominations" no t shown. 

Camed Shrimp Is Being Packed In 'l'wo Different liays. 

Which Do You Usually Purchase? 

Jewish 

% 

100.0 

80 .0 

20.0 

Y (6) 

RACE OF H01!EMAKER 

Households Having Served 
Canned Shrimp W'ithin 
The Last 12 M:mths 

Type Of Packing 
Usually Purchased 

oteaned (Deveiried) 

Regular (Not Deveined) 

No Preference 

Don't Know 

Weighted Base: 

Total 

% 
100.0 

59.4 

31.6 

5.0 

4.0 

(664) 

! / Relatively unstable dt~e to the small number of cases. 
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White Non- White 

% % 
100.0 100.0 

60.5 46.3 

31.5 33.3 

4.8 7.4 

3.2 13.0 

(606) Y(S6) 



Sedion F NATIO NAL CANNED FISH AND S HELLFISlj SlUDY 

Question 3 Canned Shr imp Is bei ng Pack ed In 1'Wo Different Ways. 

Whic h Do You Usually Purchase? 

ENPLOYl'lENT OF JiDi-\EI1AKER 

Total Part-Time Not &nployed 

Households Having Served 
Canned Shrimp Wi thin The 
Last 12 Months 

Type Of Packing 
Usually Purchased 

Cleaned (Deveined) 

Regular (Not Deveined) 

No Preference 

Don't Know 

Weighted Base I 

100 .0 

59.4 

31 .6 

5.0 

4.0 

(664) 

% 

100 .0 

59 . 7 

33 .1 

2. 2 

5.0 

(144) 

% 

100.0 

61 . 4 

29 .8 

5.3 

3.5 

"!/ (57) 

Y Relatively unstable due to the small number of c ases. 

Note : PercentageB for 16 cases representing "Unreported Employment" not shown . 

Can."wd Shrimp Is Being Packed In '1'1-10 Different .:a;,-s 

Which Do You Usually Purchase? 

100.0 

93 .3 

31.8 

6.0 

3. 9 

% 

(447) 

AG E OF HO M EMAK E R 

'.rotal 15-24 25- 29 30-34 35- 39 40-44 45-49 20-54 ,25-59 

Households Having Served % % % % % % d % % '" Canned Shrimp Wi thin The 
Last 12 Months 100.0 100 .0 100.0 100.0 100.0 100 .0 100.0 100.0 100.0 

Type Of Packing 
Usually Purchased 

Cleaned (Deveined) 59 .4 59 .4 61. 2 52.3 56.2 69.6 55.7 63.4 59.0 

Regular (Not Deveined ) )1 .6 31.2 )2.8 38 . 3 31.3 25.3 )2.8 28.0 35.9 

No Preference 5.0 3.1 1.5 5.6 7.5 5.1 8.2 4.9 

Don't Know 4.0 6.3 4.5 3.8 5.0 3.3 3.7 5.1 

Weighted Base: (664) .~/(34 ) 3.1 (72) (lll) 3.1(80) V (80) 3.1(63) 3.1(84) ~/(42) 

Y Shown for consistency only. Base t oo small for reliaoility. 
~latively unstable due to the small number of cases. 
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60-64 
65 and 
~ 

% % 

100.0 100.0 

66.7 53.6 

25.6 32.2 

2.6 7.1 

5.1 7.1 

!/c40) 3.1(58) 



Section F 

Quest!n 4 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

If You Ever Buy The Regular Type Of Canned Shrimp, 

De Iou RII\IOTe Tlle Back Vein Before SerrlJIc? 

North- lo~gIOIS 
Total east Centroal South West -,- .,- -r- ,- .,-

Households Having Sened 
Canned Shrillp Wlt)dn 
The Last 12 Months 100.0 100.0 100.0 100.0 100.0 

Renoove The Back Vein 
Before Serving 

Ies 66.2 66.3 70.5 64.2 64.2 

No 12.6 6.5 9.3 21.2 15.0 

Never BUT JleCUlar 'f1pe 21.2 27.2 20.2 14.6 20.8 

Weigtrt.ed Base I (664) (195) (156) (1.35) (178) 

If You F:ver Buy The Regular Type Canned Shrimp, 

Do You Remove The Back Vein Before Serving? 

CI T Y S I Z E 
Hegalo- Metro Non- Non- Non-
politan Central Metro Metro Metro 

Over 51),000- ·Suburban 2,500- Rural Rurel 
Total 500,%00 500 000 Metro 50~OOO Farm Non-Farm ,- - - ~ - --- % ,.- % 

Households Having Served 
Cannoo Shrimp Wi thin 
The Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Remove The Back Vein 
Before Serving 

Yes 66.2 70.1 66. 6 62.1 70.6 71.7 60.6 

No 12.6 6.3 16.7 13.2 16.2 9.4 16.7 

Never Buy Regular Type 21.2 23.6 16.7 24.7 13.2 18 .9 22.7 

Weighted Base I (664) (140) (100 ) (210) Y (79) Y(SS) b{aO) 

Y Relatively unstable due to the small number of cases. 



Section F 

Question 4 NATIONAL CANNED FISH AND SHELLFISH STUDY 

If You Ever Buy The Regular Type Canned Shrimp 

Do You Remove The Back Vein Before Serving? 

INCOME 
Under $1000 $2000- $3000- $4000- $5000- $7000: $10,000 

Total $1%, 1999 2999 3999 4999 6999 9999 and Over 

---r -r --r -r --r --r --r --r 
fO 

Households Having Served 
Canned Shrimp Within 
The Last 12 Months 100.0 100.0 100.0· 100.0 100.0 100.0 100.0 100.0 100.0 

Rel1XlVe The Back Vein 
Before Servin~ 

Yes 66.2 42.9 32.1 60.3 69.3 71.4 73.3 66.2 60.4 

No 12.6 14.2 25.0 27.9 10.5 8.4 U.9 10.3 4.2 

Never Buy Regular Type 21.2 42.9 42.9 U.8 20.2 20.2 14.8 23.5 35.4 

Weighted Bacel (664) 1{22) Y(32) V(84) (125) (132) (146) V (70) V(53) 

Y Shown for consistency orUJr. BaBe too small for reliability. 

'Y Relati vely unstable due to the small number of cases. 

If You Ever Buy The Regular Type Of Canned Shrimp, 

Do You Remove the Back Vein Before Serving? 

NUMBER OF Pli.RSONS m HOUSEHOLD 
Six or 

Total One Two Three Four Five More 
--r T T --r -r -r ,--

Households Having Served 
Canned Shrim~ Within 
The Las t 12 onths 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Remove The Back Vein 
Before Serving 

Yes 66.2 63.4 65.1 65.5 65.6 74.6 65.0 

No 12.6 9.8 13.2 11.2 12.5 14.3 13.8 

Never Buy Regular Type 21.2 26.8 2l.7 23.3 21.9 11.1 21.2 

Wei ghted Basel (664) ~/ (44) (187) (136) (140) V(72) 'Y (85) 

!/ Shown for consistency only. Base too small for reliability. 
'Y Relatively unstable due to the small number of cases. 
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S'lction F 

Households Having .Served 
Canned Shr~ro ~vithin The 
Last 12 I!on-tbs 

Remove The Back Vein 
Before Serving 

Yes 

l!o 

Never Buy ~egul:Jr Type 

Weighted Base: 

NAT IC1Nf.L CANlIEI) FISH Ai~D SHELLFISl STUDY 

If You Ever buy The Reeular Type Canne:i Shrimp, 

Do You '~emove The J:Rck Vein Before Serving? 

R.J!:1IG ION OF FJ.~ .ILY 

TotAl C2.tholic 

% 

100.0 100 . 0 

66 . 2 62 .8 

l2.6 1l . 2 

21.2 26 . 0 

(664) (252) 

ProtBstant 

% 

100.0 

6'3 . 2 

13. 9 

17. 9 

(391) 

~/ Shown for consistency only. Base too small for reliability. 

Note: Percentages for 15 cases representing ·Other Denominations" not shown. 

If You Ever Buy The Regular Type Carmed Shrimp, 

Do You P.emove The Back Vein Before Serving? 

RACE OF HOHEI1AKER 

6::> . 0 

y (6) 

White Non-White 

Hou~eho1ds Having Served 
Canned Shrimp Within The 
Last 12 i10l)ths 

Remove The Back Vein 
Before Serving 

Yes 

No 

Never Buy Regular Type 

Weighted Base: 

% 

100.0 

66.2 

12.6 

21 . 2 

(664) 

'};;/ Relatively unstable rue to the small number of cases. 

% 

100 .0 

66.0 

12.2 

21.8 

(6::>6) 
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% 

100.0 

17.3 

15.4 

Y (58) 



Section !i' 

Question 4 

Households Baving Served 
Canned Shrimr Hi thin The 
Last 12 Honths 

Remove The Back Vein 
Before Serving 

Yes 

No 

Never ;"lY Regular Type 

"leighted Base: 

If You Ever Iluy The l{eg1.'.lar Type CU11r.ed Shrimp, 

Do You Hemo'r:" The bad~ Vein Before Serving? 

~'1PLOYJ1C'i'l OF HOHEI·1AKER 

% 

1(:0.0 

12 . 6 

21.2 

(664) 

Full- Time ----
% 

100 . 0 

70.3 

10.2 

19 . 5 

(144) 

Part-Time 

d 
,0 

100 . 0 

23.1 

Y (57) 

y Relativ'31y unstable due to the small '1unber of cases. 
Note: Percentages for 16 cases representin.g "Unreported Employment" not shown. 

Ii' You ':ver D1J.y 11;e Eer- ~lar Ty·pe .... ~r.ned Shr iITip , 

J~ You Remove The Back ~ein Before Serving? 

A G E OF HOMEMAKER 

T0tal 15-24 25- 29 2?2!. 35-YJ 40-44 45-49 50-5)~ 55-59 

Households Having Served % % '" % % % % % % .~ 

Canned Shrimp Within The 
Last 12 Honths 100.0 100 . 0 100 . 0 100.0 100,0 100 , 0 100.0 100 . 0 100.0 

Remove The Back Vein 
Before Serving _ 

Yes 66.2 62 .1 54.0 66.7 75. 0 73.3 70 .7 66 .7 71 . 0 

No 12.6 13.8 19.0 ll.7 13.2 10.7 10 .3 10 .2 9 .7 

Never Buy Reeular Type 21.2 24.1 27 . 0 21 . 6 ll .8 16. 0 19.0 23 .1 19.3 

~!ot £mplo;red 

01 

'" 
100 . 0 

65,0 

13.4 

21.6 

60- 64 

% 

100 . 0 

59 .5 

13. 5 

27. 0 

65 and 
Over 

% 

100.0 

53.3 

15 . 6 

31.1 

\-leighted Base: (664) 1--<34) Y(72) (lll) ~/(80) 2~/(80) Y(63) Y(84) .:!/ (!~2) Y (40) Y(58) 

1/ Shown for consistency only. Base too small i·or reliability. 
Y Relatively unstable due to the small number of cases. 
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Section F 

Question 5 

NATIONAL CANNED FISH AND ~rsH STUDY 

HaIr Do You Usual~ SorTS 

Canned ShriJlp? 

REGIONS 
North= North 

Total east Central South "&:It --r- ,- --,- --r- ---r 
Households Having SorTed 
Canned Sbr~ Within 
The Las t 12 onths 100.0 100.0 100.0 100.0 100.0 

lrap Served 

Salad 61.5 52.5 54.1 54.5 82.4 

Appetizer, Hors 
D'oeu"ft'es Or 
Cocktail 34.1 27.1 46.5 34.3 30.1 

.lbt Wain Dish 22.3 16.4 18.7 41.8 16.5 

other 7.2 3.4 6.5 9.0 10.2 

Don't Kn ... 4.8 14.1 2 .• 6 1.1 

We~hted Base: (664) (195) (156) (135) (178) 

Kotel SOllkl respondents serTe sbriJDp in more t han one way. 

How Do You Usually Serve 

Canned Shr:iJnp? 

CIT Y 5 I ~ ~ 

Megalo.. Metr o Non- Mon- '! n-
pon.tan Central Metr o )..-f~t.ro 'etro 

Over 50, 000- Suburban :> , 500- dral 'hral 
Total 5OO~000 500,000 !-Ietro 50, 000 FarM ::.n- Farm 
-or- --r- ,Z -cr- ~ :t 

Hou,eholds Hav~ng Ser ved 
Canned Shrimp ~fithin 
The Last 12 Months 100 .0 100.0 100.0 100 .0 100.0 100.0 100.0 

Ways Served 

Salad 61.5 60.0 54.1 59 .8 64 .1 H; .5 70 .5 

Appeti zer , Hors 
D' oeuvres Or 
C0~ktail 34.1 36. 3 36 . 7 31'.2 26.0 1, . ;- 3 . f. 

Hot Main Dish 22 .3 25 . 2 22 .5 18 .6 24. 4 20 .4 25 .6 

Other 7.2 7. 4 5.1 5.5 3.9 c . J 15 . 4 

Don 't Know 4.8 5.2 6.1 4.5 6. Lt 1.9 3·9 

\feighted fuse : (6&) (lUO) (100) ('10) M7c) ~As~ !(B ) 

Y Rel at i v ely unstable due tc the s mall number of c ases. 

Note : Some respondents serve shrimp in IOO r e than one way. 



Ssction F NATIONAL CANNED FISH AND SHELLETSH STUDY 

Question 5 How Do You TJsua lly Serve 

Canned Shrimp? 

INC 0 M E 
Under $1000- $2000- $3000: $0000- $5000: $7000- $10,000 

Total $1000 1999 2999 3999 4999 6999 9999 and ('ve. 
r- -r- ~ ~ -r ~ --r- --r- ~ /0 

Households Having Served 
Canned Shrimp Within 
The Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 1')0.0 

'lays Served 

Salad 61.5 52 . 6 64. 5 63 . 6 61.0 51. 1) 68.8 64. 3 62.0 

Appetizer, Hors 
D'oeuvres Or 
Cocktail 34.1 57.9 29.0 24. 7 26.0 42 . 2 33. 3 30. 0 50.0 

aot Main Dish 22.3 15.5 25.8 42.9 17 . 9 24 . 2 13.9 22 . 9 20. 0 

Other 7.2 15.8 3.2 10.h 8.9 4.7 5. 6 5.7 10.0 

Don't Know 4.8 2.6 7. 3 3.1 7. 6 7.1 

Weigl! til" ~as~ : (664) Y(22) Y (32) .Y(84) (125) (132 ) (116) 31(70) Y(53i 

1/ Shown for consistency only. Base too slllBll for reliability. 
y Relatively unstable due to the small number of cases. 

Note: Some respondents serve shrimp in more than one wgy. 

How Do You Usually Serve 

Canned Shrimp? 

NUMBER OF PERsa~S IN HOUSEHOLD 

Total 
Sl.X 

One Two Three Four Five or ~Iore -r T T -r -r -r -y-
Households Having Served 
Canned Shrimp Hithin 
The Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Way s Served 

Salad 61.5 68 . 2 62.6 54.3 70.9 63.8 50. 0 

Appetizer, Hors 34.1 40.9 
D'oeuvres Or 

31.3 31.8 35.1 36.2 36.9 

Cocktail 

Hot Main Dish 22.3 15.9 24.2 24.0 18.7 20.3 26.2 

Other 7.2 6.8 4.9 8.5 6.0 11.6 8.3 

Don't Know 4.8 6.8 5.5 6.2 2.2 5.8 3.6 

Weighted Base: (664) Y(U) (187) (136) (140) 31(72) ~/(85) 

1/ Shown for consistency only. Base too small for reliability y Relatively unstable due to the small number of cases. • 
Note: Some respondents serve shrimp in more than one way. 
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Section F NATIONAL CANNED FISH AND SHElLFISH STUDY 

Question 5 How Do You Usually Serve 

Canned Shrimp? 

RELIGION OF FAl'ULY 

Total Catholic Protestant Jewish 
Households P.aving Served ---r % % ~ 
Canned Shrimp Within 
The Last 12 Months 10') .0 100.0 100.0 100.0 

Ways Served 

Salad 61.5 61.1 61.3 50.0 

Appetizer, Hors D'oeuvres 
Or Cocktail 34.1 33.2 34.7 66.7 

!lot Jlain Dish 22.3 19.7 24.4 16.7 

Other 7.2 9.4 5.8 

Don't Know 4.8 5.7 4.0 

Heighte1 Base z (664) (252) 09l) Y (6) 

11 Shown for consistency only. Base too small for reliability. 

Note: Some respondents serve shrimp in more than one way. 
Percentages for 15 cases representing "Other Denominations" not shown. 

Households Having Served 
Canned Shrimp Within 
The Last 12 Months 

Ways Served 

Salad 

Appetizer, Hors D'oeuvres 
Or Cocktail 

Hot Main Dish 

Other 

Don't Know 

Weighted Basez 

How Do You Usually Serve 

Canned Shrimp? 

Total 
-r 
100.0 

61.5 

34.1 

22.3 

4.8 

(664) 

! ! Relatively unstable due to the small number of cases. 
Note: Some respondents serve shrimp in more than one way. 
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RACE OF HOMEMAKER 

\'ihite Non4olhite 
-r % 

100.0 100.0 

62.1 55.6 

35.7 16.7 

ro.6 lJJ.7 

7.1 7.4 

5.3 

(606) Y (58) 



Section F NATIONAL CANNED FISH AND SHELLFISH S.:ruDY 

Question 5 How Do You Usually Serve 

Canned Shrimp? 

Er [f'LOYMEN,), OF HOHEHAKER 

Total Full - Time Part-Time 

Households Having Served 
Canned Shrimp Within 
The Last 12 Months 

Ways Served 

Salad 

Appetizer, Hors D'oeuvres 
Or Cocktail 

Hot Main Dish 

Other 

Don't Know 

Weighted Base: 

--r 
100.0 

61 . <) 

34.1 

22.3 

7.2 

4.8 

(664) 

Y Relatively unstable due to the small number of cases. 

% % 

100 .0 100.0 

63 .3 70 . 2 

30 .2 38 . 6 

23 . 7 24.6 

6. S 10.5 

3.6 5. 2 

(144) Y(57) 

Note: Some respondents serve shrimp :in more than one way. 
Percentages for 16 cases represent:ing "Unreported Employment" not shown. 

How Do You Usually Serve 

Canned Shrimp? 

AGE o F 

15- 24 25- 29 30-34 Total 35%39 40-44 45-49 
Households Having Served -r -r ---m- -r -r -r jO 

Canned Shrimp Wi thin 
The Last 12 Months 100.0 100.0 100.0 100.0 100 .0 100.0 100 .0 

Ways Served 

Salad 61. 5 59 .4 59 . 7 59 .8 66.3 60 .8 57 . 4 

Appetizer, Hors D'oeuvres 
Or Cocktail 34.1 50 .0 25.4 43 .0 37 .5 34 . 2 37. 7 

Hot Main Dish 22.3 15.6 29.9 20.6 23 .8 22 .8 21 .3 

Other 7.2 3.1 1.5 6.5 10.0 10.1 1.6 

Don't Know 4.8 3.1 3.0 1.9 2.5 3.8 4.9 

Not ?10y ed 

100 .0 

59 .9 

34.6 

21.7 

7.1 

5. 3 

(447) 

HOMENAKER 

50-54 55-59 60- 64 
--r -r -r 
100 .0 100 .0 100 .0 

63 .4 11 .8 48 . 7 

29 .3 23.1 23 .1 

18.3 15.4 43 .6 

11.0 7.7 10.3 

8.5 10.3 12.8 

6S and 
Over 
-r 
100.0 

66.1 

32.1 

14.3 

7.1 

3. 6 

Weighted Base I (664) ~/ (4) 3/ (72) (Ill) 3~80) 3~80) 3,(63) Y(84) M42) M40) · 3/(58) 

1/ Shown for consistency only. Base too small for reliability. 

11 Relatively unstable due to the small number of cases. 

Note: Some respondents s&rve shrimp in more than one WfIY. 
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Section F 

Question 6 

NATIONAL CANNED FISH AND SHFLLFISH STUDY 

Do You Usually Look Or Ask For A Particular Brand 

When You Buy Canned Shrimp ? 

REG ION S 
North- North 

Total east Central South West 
-r- --r- -,- -r- -;r-,. r> to 

Households Having Served 
Canned Shrimp \iithin 
Last 12 110nths 100.0 100.0 100 .0 100. 0 100.0 

Look For A Particular Brand 36.2 40.1 28.3 27.3 45.5 

]):) Not Look For A 
Particular Brand 63 . 8 59.9 71. 7 72 . 7 54.5 

\'ieighted Base: (664) (195) (156) (135) (178) 

Do You Usually Look Or AS K For A Particular Brand 

.!hen You Buy Canned ShrimP? 

CIT Y S I Z E 
11egalo- Metro Non- Non- Non-
po:!.:itan Central Metro :'letro Metro 
Over 50, 000- Suburban 2, 500- Rural Rural 

Total 500~000 500~000 Hetro 50~OOO Farm Non- Farm -r i} -r % to 
Households Having Served 
Canned Shrirr.p '1~ thin Last 
12 Months 100.0 100.0 100.0 100. 0 100. 0 100.0 100.0 

Look F:or A Particular Brand 36.2 36.6 32.7 36 .4 41.3 37.0 33.8 

Do Not Look For A 
Particular Brand 63.8 63 .4 67.3 63 . 6 58.7 63.0 66.2 

Weighted Base: (664) (140) (100) (210) Y (79) Y (55) Y (80) 

Y Relatively unstable due to the small number of cases 
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section F . 
NATIONAL CANNED FISH AND SHELLFISH STlIDY 

Question 6 
Do You Usually Look Or Ask For A Particular Brand 

,'ihen You Buy Canned Shrimp ? 

INCOME 

Households Having Served Canned 
Shr:i!np Wi thin Last 12 l10nths 

Look For A Particular Brand 

Do Not Look For A 
Particular Brand 

Weighted Base: 

Total 

100.0 

36.2 

63.8 

(66h) 

Under 
$1000 

100.0 

31.6 

68.4 

Y (22) 

!/Sho;ffi for consistency only. Base too small for reliability. 

YRelatively unstable due to the small number of cases, 

$1000- $2000- $3000-
1999 2999 3999 

100.0 100.0 100.0 

25 . 8 33.8 32.5 

7h.2 66. 2 67 .5 

Y (32) 3/(84) (125) 

Do You Usually Look Or Ask For A Particular Brard 

When You B!JY Canned Shrimp? 

NUMBER OF ffiRSONS 1M HOUSEJ-lOID 

Total One Tuo Three Four --.v- T -er- -r ....--,0 /V /0 

Households Having Served Canned 
Shrimp Within Last 12 Honths 100.0 100 .0 100.0 100.0 100.0 

Look For A Particular Bran:! 36.2 43.2 37.2 32 .3 40. 9 

Do Not Look For A Particular 
Brand 63 .8 56.8 62 .8 67 .7 59 .1 

$4000-
4999 

100.0 

29 .4 

70.6 

(132) 

Five 
%" 

100.0 

30.4 

69.6 

Weighted Base : (664) !/ (44) (187) (136) (140) 3.1(72) 

!/ Shown for consistency only . Base too small for reliability . 

~/ Relatively unstable due to the small number of cases. 
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$5000- $7000- $10,000 
6999 9999 and OVer 

100.0 100.0 100.0 

46.5 37.7 42.0 

53 .5 62 .3 58 . 0 

(146) 3.1(70) 3.1(53) 

Six or 
More 
~ 

100.0 

33.3 

66.7 

.Y( 85) 



------------~e=c~~o~n"r-----------------

Question 6 Do You \1 sually Look Or Ask For A Particular Brand 

When You Buy Canned Shrimp? 

RE:LIGIO I OF FAMTI.Y 

Total Catholic Protestant Jewish 

Households Having Served 
Canned Shrimp Within 
Last 12 Months 

Look For A Particular Brand 

Do Not Look For A Particular 
Brand 

Weighted Basel 

-r 
100 .0 

63.8 

(664) 

~/ Shown for consistency only. Base too small for reliability. 

% 

100.0 

(252) 

Note: Percentages for 15 cases representing "Other Denominations" not shown . 

Do You Usually Look Or As~ For A Particular Brand 

Households Having Served 
Canned Shrimp Within 
Last 12 Nonths 

Look For A Particular Brand 

Do Not Look For A Particular 
Brand 

Weighted Base: 

When You Buy Canned Shrimp? 

Total 
-r 
100.0 

63.8 

(664) 

!/ Relatively unstable due to the small number of cases. 

White 
-r 
100.0 

37.6 

(606) 

% --r 
100 . 0 100.0 

34.9 66. 7 

65.1 

(391) !.i(6) 

RACE OF HOJ-IEMAKER 

Non-'dhite 
% 

100.0 

20.4 

79.6 

y (51l) 



section F NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 6 Do You Usually Look Or Ask For A Particular Brand 

When You Buy Conned Shrimp? 

F21PLOYMEH1 Of HOlill1AKffi 

Households Having Served 
Canned Shrimp \vithin 
Last 12 Honths 

Look For A Particular Brand 

Do Not Look For A Particular 
Brand 

\"eighted Base I 

Total 
--r 
100 . 0 

63.8 

(664) 

1/ Relatively unst.able due to the small number of CASes. 

Full-Time 
It 

100 . 0 

34 . 6 

6, . 4 

Part- T1.rIIe 
% 

100 . 0 

!/ ($7) 

11o-';e: Perce'1tages for 16 cases representing "Jnreported Elrlploymcnt' not shown . 

Do You Usually Look Or Ask For A Particular Brand 

When You Buy Canner! S~? 

AGE OF 

Total 1~24 2$-29 3°i4 ¥ ¥ 4$-49 
Households HaYing Served --r --r ,-
Canned Shrimp \iithin 

100.0 Last. 12 Months 100.0 100.0 100.0 100.0 100 .0 100 . 0 

Look For A Particular Brand 36.2 16.1 40.9 38.7 45 . 0 31 . 2 34 . 4 

Do Not Look For A Particular 
Brand 63.B A3.9 59.1 61 . 3 55. 0 68 . B 6, . 6 

/lot. 710Yed 

100 . 0 

3$ . 0 

65 .0 

(417) 

HOtIE!-!AKER 

5ot' ,'t9 
6$ and 

¥~ 
100 . 0 100 . 0 1 . 0 100 . 0 

39 . 0 3$ . 9 31 . 6 )2 . 1 

61 . 0 64 .1 68 .4 67 . 9 

Weighted Base I (66)·) Y (34) 3/(72) (ill) MBO) 3~BO) 3/(6) 3/(B4) !/(42) !'(40) 3/(58) 

11 Shown for consistency only. Base too small for reliability . 
Y Relatively unstable due to the small number of cases. 
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Section G 
Question 1 

Reasms for Non·Use of Four \tajor Canned Fi s he ry Product s 

IJJ\TlOi'iAL (JlJIHlED FISH A!lD ShELLFISH STUDY 

Cou1s. You Tell 11e \,hy You Did Not Serve Canned Tuna 

During The Last Twelve Mont hs? -----------------
REG ION S 
North 

Total 
North­
east Central South ~vest ---r- -r- ---r-- --r % 

Households Not Having Served 
Canned Tuna During The 
Last 12 Months 100 .0 100 .0 100 .0 100 . 0 100 .0 
--------------

Reasons 

Don ' t Lille, Family Dislikes 

Habit, Never Used, No Particular 
Reason 

Dislike Canned Fish, Prefer It 
Fresh/Frozen 

Dislike All Fish 

Too Rich, Fish Disagree, Dietary, 
Doctor's Orders 

Expensive, Price 

Flavor, Strong , Oily, Salty Taste 

Prefer Other Canned Fish 

Strong Odor 

Prefer Meat 

Other 

Don ' t Know 

loJe ighted Base: 

45.7 

11. 2 

10 . 3 

8. 6 

8.0 

6. 6 

2. 6 

1. 7 

1. 7 

4.0 

0 .5 

(661) 

No-:c: Some respondents (!E..ve more than onp. reason. 

43 .0 

8. 2 

14. 1 

14 . 1 

11 . 6 

10 . 7 

0. 8 

2.5 

0 . 8 

4. 1 

(122) 

45 . 6 

13. 3 

7. 1 

13. 7 

7.5 

6. 2 

2. 7 

1. 8 

3. 5 

3.1 

0 . 9 

(228) 

44 . 2 

12 . 4 

11.2 

5. 4 

7. 8 

13. 2 

6. 6 

J.5 

1. 2 

0 . 8 

5. 1 

0 . 4 

(264) 

62 . 2 

2. 2 

11 . 1 

2. 2 

11.1 

2. 2 

2. 2 

(47) 

Could You Tell lIle \/by You Did Not Serve Canned Tuna During The Past Twelve J.!onths? 

CIT Y S I Z E 
Megal<>- Metro Non- Non- Non-
politan Central Metro Metro Metro 

Over 50,000- Suburban 2, 500- Rural Rural 
Total 5oot oo 500~000 Uetro 50~OOO Farm Non-Fann 

Households Not Having Served Canned --r --,-- -r- -r-
Tuna Durinfl The Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

~ 

Don't Like, F ami:1y D l slike s 45.7 37.1 46.3 44.4 43.1 49.6 51.4 

Habit, Never Used, N.o Particular 
Reason ll.2 16.5 7.1 3.7 12.9 10.8 15.5 

Dislike Canned Fish, Prefer It 
Fresh/Frozen 10.) ll.) 8.9 17.0 1).8 4.5 5.6 

Dislike All Fish 9.7 9.3 10.7 15.6 ll.O 4.5 7.1 

Too Rich, Fish Disagree, Dietary, 
Doctor's Orders 8.6 ll.) 7.1 8. 2 10.1 2.7 ll.) 

Expensive, Price 8.0 ).1 ) . 6 5. 9 5. 5 17.1 9.9 

Flavor, Strong, Oi:1y, Salty Taste 6.6 14.5 1.8 5. 9 7. 4 5.4 4 . 2 

Prefer other Canned Fish 2.6 ).1 7.1 3.0 3 . 6 1.4 

Strong Odor 1.7 1.0 1.8 ).7 1.8 0.9 0.7 

Prefer Meat 1.7 1.8 1.5 7.2 
other 4.0 ).1 10.9 S. 9 ).6 0.9 2.1 
Don't know 0.5 1.0 1.8 0 .9 

Weighted Base: (661) 1/(98) 1/(56) (1)6) (ll4) (llS) (142) 

1/ Relatively unstable due to the small number of cases . 
Note : Some respondents gave more than one reason. 
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tion G NATIONAL CANNED FISH AND SHELLFISH STUDY 

stion 1 Could You Tell Me Why You Did Not Serve Canned Tuna"'During The Past Twelve Months? 

INCOME 
Under $1000- $2000- $3000- $4000- $5000- $7000- $10,000 

Total iPl000 1999 2999 3999 4999 6999 9999 and OVer 
eholds Not Having Served Canned ,- --r -r -r -r cr- -r -r- .,-

/0 

Durinlll the Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

~ 

Dontt Like, Family Dislikes 45.7 45.1 37.3 44.1 48.3 48.5 49.3 42.1 56.5 

Habit, Never Used, No Particular 
Reason 11.2 11.0 20.6 5.4 13.1 14.1 4.3 4.3 

Dislike Canned Fish, Prefer I t 
Fresh/Frozen 10.3 9.8 12.7 9.0 7.6 11.1 11.6 15.8 13.0 

Dislike All Fish 9.7 9.8 2.0 e.l 12.4 10.1 14.5 5.3 21.7 

Too Rich, Fish Disagree, Dietary, 
Ibctort s Orders 8.6 7.3 15.7 10. 8 4.1 8.1 7.2 15.8 

Expensive, Price 8.0 13.4 12.7 8.1 8.3 4.0 4.3 

Flavor, Strong, Oily, Salty Taste 6.6 3.7 5.9 7.2 8.3 7.1 7.2 5.3 4.3 

Prefer Other Canned fiSh 2.6 3.7 2.9 4.5 1.4 1.0 2.9 5. 3 

Strong Odor 1.7 2.4 0.9 2.8 2.9 10.5 

Prefer Meat 1.7 3.6 0.7 3.0 1.4 5.3 4.3 

other 4.0 3. 7 6.3 4.1 6.1 1.4 5.3 

Don't Know 0.5 1.8 5.3 
reighted Base: (661) Y(83) (103) (lll) (148) (100) Y(69) 5/(24) 5/(23) 

1/ Relatively unstable due to the small number of cases. 
~/ Shown for consistency only. Base too small for reliability. 

Note: Some respondents gave ITlOre than one reason. 

Could You Tell Me Wh;r You Did riot Serve Canned 'funa During The Last Twelve Months? 

~!UMBER OF PEIlSONS IN HOUSEHOLD 
Six 

Total One Two Three Four Five or More ,- T -;:r -r T -r -.,-/0 

lUseholds Not Having Served Canned 
Ina During The Last 12 Honths 100.0 100. 0 100.0 100 .0 100.0 100.0 100.0 

~ 

Don't Like, Family Dislikes 45.7 34.2 47.2 56 . 7 47.4 40.6 37.1 

Habit, Fever Used, No Particular 
Reason 11.2 9.6 6 .8 11.7 18.4 18.6 12.8 

Dislike Canned Fish, Prefer It 
Fresh/Frozen 10.3 12.3 11.0 9. 2 10.5 15.3 4.7 

Dislike All Fish 9.7 15.1 12.7 9.2 6.6 5.1 3.5 

Too Rich, Fish Disagree, Dietary, 
'loc·or t s Orders 8.6 11.0 15.6 2.5 4.0 1.7 4.7 

Exoensive, Price 8.0 9. 6 3.4 5.0 7.9 15.3 18.6 

Flavor, strong, Oily, Salty Taste 6.6 5.5 6.3 6.7 10.5 3.4 7.0 

Prefer Other Ca:med Fish 2.6 2.1 3.3 1.3 1.7 7.0 

Strong Wor 1.7 2. 7 1.3 2.5 1.3 3 .4 

Prefer Heat 1.7 1.7 3.3 4.0 

other 4. 0 8.2 2.6 1.6 1.3 5.1 7.0 

Don't Know 0.5 0.8 1.2 
'"ei!,'hted Base: (661) y (74) (242) (122 ) Y(76) Y(60) Y ( 87) 



Section G NATIOl<AL CANNED FISH AND SHELLFISH STUDY 

Question 1 Could You Tell Me Why You Did Not Serve Canned Tuna 

During The Past Twelve Months? 

rfouseholds Not Hav i ng Served (; ai"h"lerl 

Tuna J)uringThe Last 12 Mont hs 

Reasons 

Don't Like, Family Dislike s 

Habit, Never U.sed, No 
Particular Reason 

Dislike Canned Fish, Prefer 
I t Fresh /Frozen 

Dislike All Fi s h 

Too Rich, Fish Disagree, 
Dietary , Doctor's Orders 

Expensive, Price 

Flavor, str ong, Oily, 
Salty T as t c 

Strong Odor 

Pr ef e r Meat 

Other 

Don' t Know 

Wei ght ed Base : 

Y sho,m for consistency only . 

Total 
-r 
100.0 

45.7 

ll.2 

10.3 

9.7 

8 .6 

8 .0 

6 .6 

2.6 

1.7 

1.7 

4 .0 

0.5 

(661) 

Base too sr.&ll 

Note : Some respondents g1lVe mo r e than one reason. 

Catholic 
% 

100.0 

45 .9 

5 . 5 

12.8 

8 .3 

12.8 

8 .3 

11.9 

1.8 

0 . 9 

1.8 

(lll ) 

:'01' reliability . 

Percentages for 25 cases representing "Other Denominations" not shmm. 

Could You Tel l Me vlhy You Did Not Serve Canned Tuna 

During The Past Twelve 11ont hs? 

Households Not H1lVing Served Canned 
Tuna During The Last 12 ~lonths 

Don't Like, Family Dislikes 

Habit, Never Used, No 
Parti cular Reas on 

Disl ike Canned Fish, Prefer 
I t F resh,/Frozen 

Dislike All Fish 

Too Ri ch, Fish Disagree, 
Dieta.ry, Doctor's Orders 

Expensiv e, Price 

Flavor, Strong, Oily, 
Salty Taste 

Prefer Other Canned Fish 

Strong Odor 

Prefer Meat 

Other 

Don't Know 

Weighted Base t 

Total 
---r 
100.0 

45.7 

11.2 

8.6 

8 .0 

6.6 

2.6 

1.7 

4.0 

0.5 

(661) 

Note ; Some respondents g"ve more than one r eason . 

REL IG ION OF FAM ILY 

Protestant 
% 

100 .0 

45 .7 

12.5 

9 .5 

10.3 

7.7 

7. 9 

5 .3 

3 . 0 

1.5 

2. 2 

4 . 6 

0 . 6 

(514) 

Jewish 
-r 
100.0 

18 . 2 

27 . 2 

18.2 

18.2 

$' .1 

;!/(ll) 

RACE OF HOMID'lAKER 

Whit e Non-White 
-r % 

100 .0 100.0 

48 . 8 32.5 

10.1 16.3 

9.9 12.2 

11.0 4.1 

8 . 5 8.9 

6.6 13.8 

6 . 5 7.3 

2.3 4.1 

1.5 2.4 

1.9 0.8 

3.2 6.5 

0.4 0 . 8 

(535) (126) 



Section G 

Question 1 

NATIONAL CANNED FISH AND SI!E[;LFISH STUDY 

Could You Tell Me 1'lI\y You Did Not Serve Canned Tuna 

During The Past Twelve Nonths? 

EMPLOYMENT OF HOt1EMAKER 

Total Full-Time Part-Time Not EmElo;z:ed 
-r % % % Households Not Having Served 

Cannp~ TunaDiiring The 
100 .0 100.0 Last 12 J'onths 

Reasons 

Don 't Like, Family Dislike s 45.7 39.3 

Habit , Naver Used, No 
11.6 particnlar Reason 11.2 

Dislike Canned Fish, Pref er 
It Fresh/ Frozen 10.3 8.9 

Dislike All Fish 9.7 14.3 

Too Rich , Fish Dis agree, 
Ili.etary, Ibctor' s Orders 8.6 5.4 

Expensive, Price 8.0 3.6 

Flavor, Strong , Oily , 
Salty Taste 6.6 11.6 

Prefer Other Canned Fish 2.6 1.8 

Strong Qior 1.7 0.9 

Prefer JoE at 1.7 0.9 

other 4.0 6.3 

Don't Know 0.5 1.B 

Weighted Base : (661) (117) 

1/ 
'Jote: 

Shol:n for consistency only. Base too small for r eliabilit y . 
Some respondents gav e more than one reason. 

100.0 

46.9 

12.2 

12.2 

4.1 

6.1 

12.2 

10.2 

6.1 

6.1 

,!./(50 ) 

Percentages for 111 cases representing " Unreported Employment" not shmm. 

Could You Tell Me Why You Did Not Serve Canned Tuna 

lMring The Past Twelve Months? 

100.0 

47.6 

10.7 

10.5 

9.5 

9.5 

8.6 

4.8 

2.9 

1.5 

2.1 

3.2 

0.2 

(48 0) 

AGE OF HOI1E N AKER 

Total 15-24 25-29 ¥ 35%39 40-44 45-49 50-54 55-59 
Households Not Having Served Canned -r -r -r -r -r -r --r 
Tuna Durin£: The Last 12 Honths 100.0 100.0 100.0 100 .0 100.0 100.0 100.0 100.0 100.0 

Jeasons 

Don't Like, Family Dislikes 45.7 43.9 57.4 54.7 43.9 43.1 39.2 37.7 46.0 
Habit, Never Used, No Parti cular 
Reason 11.2 29.3 16.4 11.3 19.3 12.3 6.8 13.1 4.0 
Di~like Canned Fish, Prefer I t 
Fresh /Frozen 10.3 12.2 6.6 3.8 14.0 7. 7 13.5 14.8 10.0 
Disl ike All Fish 9.7 7.3 13.1 7.5 3.5 10.8 6.8 8.2 JJhO 

'£00 't-Lch, "'ish Disa.gree , Dietary , 
J.)ctor's Orders 8.6 2.4 3.3 5.7 1.8 h.6 8.1 R .2 J.1 ~ .0 

Expensive, Price 8.0 4.9 1.6 5.7 14.0 10.8 10.8 9.8 4.0 
Flavor Strong, Oily, Salty Taste 6.6 6.6 13.2 1.8 7.7 14.9 8.2 4.0 
Prefer Other Canned Fis h 2. 6 4.9 4.9 1.9 1.8 1.5 1.4 6.6 2.0 
Strong Odor 1.7 1.6 3.8 1.5 1.4 3.) 
Prefer Heat 1.7 6.8 3.3 2.0 
Other 4.0 4.9 1.6 1.9 7.0 6.2 5.4 1.6 4.0 
Don' t Know 0.5 2.h 1.5 1.6 

60-64 
-r 
100.0 

52.9 

7.3 

10.3 
13.2 

10.3 
4.4 
5.9 
1.5 
1.5 

1.5 

2.9 

V/eight ed Base: (661) .!.i(41) ~/(61) ~(53) ~(58) ~(68) ~/(75 )~/(63) 3/(50) ~(72) 

1/ Shown for consistency anl" . Base too small for r(~iability . y Relatively unstable due to the SMall number of cases . 
ate: SOMe respondents gave more taan or:e reason. 

6failcf 
Over 
-r 
100 .0 

42.5 

5.0 

10.0 
10.8 

17.5 
10.0 
).3 
1.7 
2.5 

1.7 

3.3 

(120) 



Section G 

Question 1 HATIONAL CA.NhED FISH Alm SdELL1"ISH srUDY 

Could You Tell ~ie Why You Did llot Serve 

Canned Salmon During The Past Twelve Honths? 

RE G IO N S 
North- North 

Total east Central South vlest 
Households Not Having --r -0-- --cr-- -s- ~ I ' ,0 " Served Canned Salmon 
Wi thin Last 12 Months 100.0 1:)0.0 100.0 100.0 100 .0 

Reasons 

Don't Like, Family Dislikes 47 .2 47.5 46.2 1.5.6 49.0 

Dislike Car.nec. ~'ish , 13.6 12.9 7.7 16.4 18. 9 
Prefer Fresh/Frozen 

Expe:1civ E) ,Price 10.3 5.8 8.2 12.3 19. 6 

DislJJ,e All Fish 9.4 7.1 21.5 6.4 2.1 

Flavor,Strong, Oily, Salty, 
Fishy Taste 7.9 17.3 1.0 5.0 2.1 

Fish Disagree, Not 01 Diet, 
Doctor's Orders 7.2 5.4 8.2 10.5 4.2 

Habit, Never Used , No 
Particular Reason 5.8 6.8 6.2 4.1 5.6 

Prefer other Canned Fish 3.1 4.1 2.1 1.4 4.9 

Odor, Strong Odor 2.6 2.0 3.6 3.7 0.7 

Prefer Meat 1.5 0.7 3. 6 1.4 0.7 

Fear Poison From Canned Salmon 1.2 0.7 0.5 1.4 2.8 

Other 4.7 4.7 4.1 5.0 4.9 

Don't Know 0.4 1.0 0.7 

Weighted Base: (863) (296) (198) (224) (145) 
Note: Some respondents g ave more than one reason. 

Could You Tell Me Why You Did Not Serve 

Canned Salmon During The Past Twelve Months? 

CITY SIZE 

Households Not Having Served Canned 
Salmon WithIilLast 12 }lonths 

~ 
Don't Like, Family Dislikes 

Dislike Canned Fish, Prefer Fresh !Frozen 

Expensive, Price 

Dislike All Fish 

I"lavor Strong, Oily, Salty, Fishy Taste 

Fish Disa.gree, N at On Diet, Doctor I s Orders 

Habit, Never Used, No Particular Reason 

Prefer Other Canned Fish 

Odor, Strong Odor 

Prefer Meat 

Fear Poison From Carllled Salmon 

Other 

Don't Know 

Total 
-r 
100.0 

47.2 

13.6 

10.3 

1.2 
4.7 
0.4 

Megalo­
politan 

Over 
500!,000 

'" 100.0 

1300 

tl.2 

5.3 

16.4 

4.8 

9.7 

3.1+ 

1.0 

Metro 
Central 
50,000-
500%°00 
100.0 

1.0 

~burban 

Metro 
% 

100.0 

46.7 

17.4 

8.0 

ll.;; 

7.7 

5.6 

3.5 

4.2 

1.1 

0.3 

1.0 

3.5 

Non-
Metro 
2,500-
5~000 

to 

100.0 

42.9 

15.2 

10.5 

10.5 

3.t! 

12.4 

6.7 

1 . 9 

2.9 

0.9 

3.8 
2.8 
0.9 

Non­
l1etro 
Rural 
Farm 
-r 
100.0 

54.2 

6.8 

18.6 

13.5 

3.4 

5.1 

Non­
Metro 
Rural 
Non-Farm 

% 
100.0 

42.7 

12.4 

18.0 

9.0 

16. 9 

2.2 

1.1 

1.1 

1.1 

2.2 

Weighted Base I (863) 

8.7 
1.0 

(209) (10'r ) (288) (109) !/(60) 1(90) 

!/ Relatively unstable due to the small number of cases. 

Note: Some respondents gave more than one reason. 



llATI" JU.L CANHIm P'ISH ~ SIIILIIISH STUDY 
Section 0 

Ceuld Jeu Tell If" wtv You 1>14 Net s.rn 
Qnestien 1 

canned Su-m Durine The Put Tnln Monttw' 

IIICOlfl 
UDder 810000 "0000 0000- tlIcoo: 

Househo1 s 1I0t HII\'ing .,ervad Total t1F ~ ~ J2j2 ~ Canned SalnWlI.ithin ,-
Last 12 ,onths 100.0 100.0 100.0 100.0 100.0 100.0 

KaSSOM 

Don't L1.lr8, FuI1l.7 D1.el.1lce. 47.2 33. 38.2 lO.b 57.6 47Ji 

:lislilce Canned Fish, 
Prei'er Fresh/Frozen 1.3.6 U.8 15.8 1.3.2 6.7 1.3.7 

hpenaiTB, Price 10.3 19.1 18Ji U.3 8.7 8.6 

D1allb All Piab 9Ji 10.3 2.6 1DJi 12.0 8.6 
Flavor, Strong, Oily, Salty, 
Fishy Taste 7.9 1.5 8.5 12.5 1.3.1 
Fish Disagree, Not On Diet 
rocter' 9 Orders 7.2 17.6 19.1 6.6 2.7 4.6 
Habit, Never Used , No 
Particular ReaB()D 5.8 7.1 7.9 6.6 7.1 11.6 
Prefer Other Camed P'ub 3.1 2.9 2.6 0.9 1.6 4.0 
Odor, BtHnc Odor 2.6 2. 9 2.6 3.8 2.2 2.3 
Prefer ¥eat 1.5 1.3 3.8 0.5 1.7 
lI'ear Pel.en Ft-t. C9fl.Ded SalMm 1.2 1.9 2.2 0.6 
other 4.7 8.8 3.9 4.1 3.8 4.0 
Don't !Mtr OJi 0.9 0.5 

1fe1«hted 8&8., (86.3) Y (68) Y (17) (lOS) ( 186) (175) 
1/ Relatively unstable due to the :rDUlll nUl'lber of C/UIU. 

~I ShOYll for consistency only. Base too !!mall for rel1abill ty. 
Mote: Some rellpondent!! gaYe IIDre than one reason. 

Cou d You Tell :by y" Did lot. Ser.e 

anned Sa .... n ;)!rill{' The Pas Twe ve iOnths? 

'ilIMBER OF P • O. IN HOOSrnOLD 

To aJ. One Two Three rour 

Households .rot Having -r T T -r -r 
Served canne<1Salrnon 
Within Last 12 .~onths l00.C' 100 .0 ~OO.O 100.0 100.0 

Reasons 
Don't Like, raJ!dly Dislikes 7.2 31.S 39.3 56.:? 51.. 7 

Dislike ~,ed Fish, Prefer 
13.6 11.t. Fresh /Frozen 9.9 .1 9.0 

Expensive, Price 10.3 1:.. .3 !!.5 8 .9 .e 
Dislike .Hl Fish 9. 13.2 12.2 10. S.B 

Flavor, Strong, Oily, Salty, 
7.8 Fishy Taste 7.9 7.1 7.8 5.1 

Fish Disa ree, I'ot On :liet, 
J);)ctor' s orders 7.2 18.7 11.1 ) . 6 3.0 

Habit, Never Used, N~ 
Partioular Reason 5.9 4. 6.3 6.8 h .4 

Prefer Other Canned Fish 3.1 5.5 1.0 2.6 3 .0 

Odor, strong (ldor 2.6 7 .7 1.9 1.6 2.2 

Prefer Meat 1.5 1.1 2.2 1.6 2 . 2 

Fear Poison Fro~ Canned Salmon 1.2 3.0 

Other 4.7 S.t! 6.3 4.7 0.7 

J);)n't Know 0.4 O.L o.c: 0 . 7 

Weighted Base. (863) .~/ (91) (276) (193) (139) 

!/ Relatively unstable due te the ~-A 1 nu.her of cases. 

Note: Some respondents gave rr.ore ,)"jan one reason. 

2L8 

iSOW;:; 

~ 
100.0 

SO.3 

12.6 

7.0 

ll.9 

4.9 

3.S 

4.2 
4.2 
4.2 
2.1 

4.9 
0.7 

(US) 

Nve 
-r 

::'00.0 

51..9 

15. 

lid 

0.6 

5.5 

1.1 

5.5 
2.2 

j.3 

2.2 

Y (92) 

S'fti60 110,000 

~ .nd Orer -r-
100.0 100.0 

S2.11 31.9 

28.3 19.1 

ll.,) 4.3 

1.9 10.6 

8.5 

13.2 4.3 

1.9 6Ji 
70S 2.1 

2.1 
6Ji 

10.6 

Y(S7 ) Y(1I7) 

Sa or 
Mere 

S 

:2.00 .0 

9.0 

W .O 

11;.) 

1. 

17 .1 

l .h 

5.7 
5. , 

1. 

Y (72) 



Section G NA.TIONAL CANNED FWH AND SHELLFISH S'lUDY 

Question 1 Could Yeu Tall Me wry You Did Not Serve ClJln9d Salmon 

During The Past Twelve Monthe? 

Households Not Havine Served 
Canned Salmon Within Last 
12 Months 

~ 
Don' t Like, Family ilislikes 

Dislike Car~ed Fish, Prefer 
It Fresh/ Frozen 

Expensive, Price 

Dislike All Fish 

Flavor, Strong, Oily, Salty, 
Fishy ,Taste 

Fish DiSagree , Not On Diet, 
])Jetor 's Orders 

BAbit, Never Used, No 
Particular Reason 

Prefer Other Canned Fish 

Odor, Strong Odor 

Prefer Meat 

Fear Poison From Canned Selmon 

Other 

Don't Know 

Weighted Base: 

Total -,-
100.0 

47.2 

7.9 

5.8 
3.1 

2.6 

1.5 

1.2 

4.7 
0.4 

(863) 

y Shown for consistency only. Base too small for reliability. 

Note: Some respondents gave more than one reason. 

Catholic 
't 

100.0 

53.B 

12.6 

6.9 

5.0 

12.6 

5.3 

B.o 
4.2 
1.1 

o.B 
1.1 

2.7 
0.4 

(263) 

Percentages for 34 cases representing "Other Denominations" not shown. 

Coold You Teli Me Why You Did Not Serve Canned Salmon 

During The Past 'I'welve Months? 

RELIGION OF FAMILY 

Protestant 
% 

100.0 

44.4 

13.5 
12.2 

li.8 

13.5 

B.l 

2.1 

1.3 
5.6 
0.2 

(544) 

Jewish 
-r 

100 .0 

13 .6 

31.8 

31.B 

4.5 

13.6 

9.1 

4.5 
Y (22) 

RACE OF HONE!1AKER 

Total White Non-White 
Households Not Having Served 
Canned SalmonViithin Last 
12 Months 

~ 
Dontt Like, Family Dislikes 

Dislike Canned Fish, Prefer 
It Fr esh /Frozen 

Expensive, Price 

Dislike All Fish 

Flavor Strong, Oily, 
Salty, Fishy Taste 

Fish Disagree, Not On Diet, 
Doctor's Orders 

Habit, never Used, No 
Particul ar Reason 

Prefer Other Canned Fish 

Odor, Strong Odor 

Prefer Meat 

Fear Poison From Canned Salmon 

Other 

Don' t Know 

Weighted Base: 

,-
100.0 

47.2 

13.6 

10.3 

9.4 

5.8 
3.1 
2.6 

1.5 

1.2 

4.7 
0.4 

(B63) 

Y Relatively uns Lable due to the small nwnber of cases. 
Note: Some respondent. s gave more than one reason. 

,-- % 

100.0 100.0 

48.9 31.3 

13.0 19.3 
10.5 8.4 
9.8 6.0 

B.l 6.0 

6.8 10.8 

5.2 10.8 

3.1 2.4 

2.3 4.8 
1.6 1.2 

1.2 1.2 

4.3 8.4 

0.3 1.2 

(778) Y(85) 



Section 0 NA'l'I(lNAL CA"lIlLD }'lSfl A BHFlJ.l'ISH SWIll 

Question 1 Could You Tell He Wlv You Oid Not Tv Canned SIllIllOn 

lXIrina Thft Past l"el". Korrtha? 

Households Not Having Serverl 
Canned SallOOn-"ithin Lalit 
I? Nonths 

RellBoru!J 

Don't ake, P1lm11y Dl.1Il1kee 

Dislike Canned Fish, Prefer 
It Fresh 'Frozen . 

Expensive, Price 

~slike All Fish 

Flavor, strong, Oily, 
Salty, Fishy Taste 

Fish DislI{rl'c, Not On Iliet, 
J):)ctor' s Order 

Hab1t, NeVill' Used , No 
Particular fIiIason 

Prefer Oth.,r Canned Fish 

Odor, strong Odor 

Prefer M8at 

Fear Poison From Canned Sall'K>n 

Other 

Don't Know 

Weighted B~e. 

TotnJ. .,-
100 . 0 

L1 . 2 

13.6 

10.3 

9. 4 

7.9 

7.2 

5.1l 
3.1 

2 . 6 

1 . 5 

1 .2 

h.7 
0..L 

(86) 

Full-'Il -,:--

100.0 

L4 .? 

1i . 0 

10." 

11 .6 

1.0 

5 . 6 

4.1 
3 . 5 

2.3 
1.7 

4 .1 

6 .1 

.6 

(175) 

Y Shown for consistency only . B83e too 11111&11 for reliability , 
Note: Sorne resoon.:ients geve more than o:'le Tel\Son. 

Percentages for 18 CB3es representing "Unreported laymon~" not. eha>m . 

Could You Tell He ~ You Did ot Sern Canred SalJDon 

lXIrl~ The Pu-t Twelve Honti187 

100.0 

1IJ.8 

11. .3 
10.2 

6 .1 

12.2 

10.2 

. 2 

2. 0 

. 1 

L.l 

j (SO) 

1..0 E OF HOKEKA ! R 

Total 15j 24 25- 29 ¥ ¥ IIJ.J;.L ~ ¥ Households Not Hav1.n8 -r- .,- -y-
Served CannooSaJJm)n 
Within r.a.st 12 Monthe 100.0 100.0 100.0 100.0 100 .0 100.0 100.0 100.0 

~ 

Don I t Like, Family Dial.ik:ell 47.2 63.6 56.7 ?L.7 52.1 ?LoS 51.1 39.) 
Dialilca Canned Fish, Prefer 
Freeh I Frozen 13.6 7.6 14.1; 12.) 14.6 8.0 20.2 21,) 

Expensive, Price 10.) 1,5 5.8 9..L 12,5 9.1 u.7 19.7 

Dislike All Fish 9.1; 9.1 u.5 li.3 3.1 9.1 6..L 1.9 

Flevor,Strong,Oily,Salty,Fishy Taste 7.9 ).0 7.7 12.) 9.1; 6.8 8,5 3.) 

Fish Disagree, Not On Diet, 
4.5 2.8 4.5 4.3 6,6 Doctor' s Ordera 7.2 3.1 

HabIt, Never Used, No Particular 
Reason 5.8 10.6 2.9 2.8 5.2 6.0 3.2 8.2 

Prefer Other Camed Fish 3.1 1.5 ).8 1.9 2.1 4.5 2.1 6.6 

Odor, strong Odor 2.6 IS 2.9 1.9 6.3 1.1 1.1 1.6 
Prefer Meat IS 1.0 2.8 4.3 1.6 
Fear Poiscm From Canned Sal.mon 1.2 2.9 0.9 , 1.1 ).2 
other 4.7 2.9 1.9 6.) 4,5 4.) ).) 
Don.t Know o.h 1.0 3.3 

¥ 
100.0 

27.6 

8,6 

12.1 

15.5 
1).8 

12.1 

8.6 

6.9 

1.7 

1.7 
1.7 

).4 

100.0 

u . 5 

9.6 

9.1) 

7.7 

7.3 

t .o 
2.Y 

2.6 

1 .~ 

0 . 3 

3 . 9 

0 .3 

(620 ) 

~ -r 
100.0 

27.9 

8,8 

l1.1 
li.8 

7.1; 

1) . 2 

8.8 

1.5 

5.9 
1.5 

8.8 

Weighted Base: (86) y (66) (104) (108 )}/ (97) ~/(89) Y(9L) y( 64) 2/(58) Y( n) 

Y Relatively unstable dUB to the small number of cases. 

65 ana 
2!!!:.-

100.0 

)4.2 

17.1 

9.9 

li.7 

5.4 

21,6 

1:.5 

1 .8 

1.8 

1.8 

0.9 
6.) 

(112) 



section G NAT10llA.1 CfL ED FIS" Ali:) SfillLLi"ISH STlJlJY 

Question 1 Coul d You Tell lie \Olhy You Did iiot Serve 

Calmed Sardines During The Past THel ve Honths ? 

R E GIO"S 
l,.orth- North-

Total eas t Central South Ivest 
~ ----cr-- ----r- --;r- -r I' to 

Households Not HAVing Served 
Sardines lVi thin The Last 
12 Months 100 . 0 100 . 0 100. 0 100 .0 100. 0 

Reasons 

Don ' t Like, Famil y Dislikes 66. 8 60.1 67.4 69 .1 74 .6 

Fl avar Strol1b , Oily, Salty, 
Fishv Taste 9. 6 15.9 4.1 8. 4 10.7 

Fish Disagree, Not On Diet, 
Doctor ' s Orders 6. 6 6. 6 5.1 9. 2 4. 6 

Habit , i"i ever Used , Ilo 
Particular reason 5.8 5. 8 7. 9 4. 4 4. 6 
Dis l ike All Fish 5. 5 5.3 9.4 3.1 1.5 

Dislike Canned Fish, Prefer 
Fresh l Frczen 4.7 5. 5 !l .l 5.5 2.5 

Odor, Strong Odor 3.6 4. 0 2. 8 5.2 1.0 

Don ' t Like Appearance , 
OoeS1, 1 t 1cok C:€ai1 2.6 2. 8 3.3 1.3 3. 6 

Expensive Price 1.7 0.5 2. 3 1.8 2.5 

Prefer Eeat 1.1 0. 8 1.8 0. 5 1.5 

Prefer Other Canned Fish 1.1 1.0 1.8 1.0 

Other 2.0 1.8 2.5 1.9 1.5 

Don ' t rna,", 0.1 0. 2 0. 3 

Weighted Base : (1376) (397) (394 ) (365 ) ( 200 ) 

Note : Sane resrondents gave more than one r eason. 

Could You Tell jJe Ylhy You Di d Net Serve 

Canned Sardines During The Past Twelve Months ? 

C I T Y S I Z E 
Megalo- Met ro Non- Non- Non-
jXllit an Central Metro !.:etro !.Ietro 

Over 50, 000- Suburban 2, 500- Rur al Rur al 
Tot al 5OO

J
Ooo 200

JOoo Met r o 50~000 Fann Non- Farm 
--:r- ~ -or- --;r--

I' " to I' to 
Households !!2,j; Having Served Canned 
Sardines Hithin The Last 12 Months 100 .0 100.0 100 .0 100 .0 100 .0 100 .0 100 .0 

Reasons 

Don't Like, Family Dislikes 66.8 57.0 77 .9 63.1 65.1 71.9 72. 6 
Flavor Strong, Oily, Sal ty, Fishy Tast e 9. 6 18.8 9.4 9.3 9.0 6.8 3.7 
Fish Disagr ee , Not On Diet, Doctot s Orders 6.6 9.1! 3. 8 6. 2 6.6 1.4 10.0 
Habit, Never Used, No Particul9. r Rea s on 5. 8 5.8 3.3 7.2 6.1 6.2 5.0 
Dislike All Fish 5.5 4.9 4.4 7.8 5.7 4.1 3.7 

Dislike Canned Fish , Prefer J<'rash I Froz en 4.7 5.4 3. B 5.4 4.7 2.7 4. 6 

Odor, Strong Odor 3. 6 4.0 2. 8 4.4 2. B 1.4 4. 6 

Don't Like Appearance, Doesn't Look Cl ean 2.6 lo B 1.7 4.1 1.1, 2.1 3. 2 
E>cpens i ve Price 1.7 0.5 2.2 1.0 1.9 2.7 2.7 
Prefer Meat 1.1 0.9 1.7 5. 5 0.9 
Prefer Other Canned Fish 1.1 1.3 1.1 1.3 0.9 1.4 
other 2.0 2.7 2. 8 1.6 1.0 3.4 1.3 
Don' t Know 0.1 0. 5 0. 5 

Weighted Basel (1376) (223) (182) (387 ) (216) (149) (219) 

Note: Some resjXlndents gave more than one reason. 

251 



Sec tiM 0 

~uestion 1 

NATIONAL CAl'nlID FISH AND rll!IJ.F ISH STUTH 

Could You Toll Me Why You D1~ Not Serve 

OMnoo Sardinea Durins The Put 'l'welw llonthD1 

Total 
-r 

Under 
1000 
-r 

$100000 $200000 
1999 299'1 -r -r 

IN COHI 
$$000- $7000: $l6, 660 

6999 9 ~9 an'! OV r 
:r -r ~ 

useholds Not Having Served Canned 
ines v!itliIn The tallt 12 Months 100. 0 100. 0 100. 0 1 . 0 100. 0 100.0 100. 0 100. 0 100.0 

easons 

Don't Like, F~ Dislikes 

Flavor Strong, Olly, Salty, Fieny Taste 

~'i,1h Disagree, Not On Diet, Doctors Ordere 

Habi.t, Never Used, No Particul.ar Reason 

Dislike All. Fish 

Dislike Canned Fish, Prefer Fresh /Frozen 

Odor, Strong Odor 

Don't Like Appearance, Doesn't Look Clean 

ExpenDive Price 

Prefer Meat 

Prefer Other Canned Fish 

Other 

Don't Know 

66.B 

9.6 
6.6 

s.B 
5.5 
4.7 
3.6 

2.6 

1.7 

1.1 

1.1 

2 . 0 

0 . 1 

53 .1 

6.1 
15 .3 
6.1 
B.2 
6.1 

2 . 0 

3.1 

4.1 

2.0 

2 . 0 

Weighted Base I (13:6) J(9B) 

1/ Relatively unstable due to the s1'la11 nW!lber of cases. 
Note: Some respondents gave rore than one r9aeon. 

65.2 

10. 7 
16.1 

2.7 
1.8 

13.L 
2.7 

2. 7 

(ill) 

Could You Tel l c ,ny You D1 

Cannej Sardines During The Past 

Households Not Having Servea 
Canned SarclIIies \Ii thin The 
Last 12 Honths 

Reasons 

Don't Like, FaMily Dislikes 

Flavor Strong, Oily, Salty, 
Fishy Taste 

Fj sh Disagree, Not On Diet, 
Doctor's Orders 

Habit, Never Used, No 
Particular Reason 

Dislike All Fish 

Dislike Canned Fish, Prefer 
Fresh/ Frozen 

Odor, Strong Odor 

Don't Like Appearance, 
Doesn't Look Clean 

Expensive Price 

Prefer Meat 

Prefer other Canned Fish 

other 

Don't Know 

iieighted Base: 

Total -, 
100 .0 

66 .8 

9.6 

6.6 

5.8 

5.5 

1. .7 
3.6 

2.6 

1.7 
1.1 
1.1 

2 .0 
0 . ] 

(1376) 

Note: Some respondents gave more than one reason. 

One 
T 

100.0 

SO.B 

12 . .) 

16.1. 

5.7 
9.0 

7.L 

3.3 

2.5 
3.3 
O.B 

o.B 
L .1 

(123) 

Two 
T 

l00 ,C 

60 .2 

9.9 

10.6 

6.c 
8.7 

5.2 
3 . e; 

2.9 

1.7 

2 .2 
0.7 

loB 

(L10) 

252 

66.3 

B.6 
5.7 
6. 9 
6. 9 

5.1 

S.l 
5.1 

0. 6 

1.7 

1.1 

2.3 

n .4 
8.2 
5.6 
4.6 
. • 6 

3. , 

3 . 6 

l . t. 

. 7 
0.3 
1.6 

0. 7 

65 .3 
11 . 8 
5.2 
7.6 
L.9 
3.8 

3. 

2 . 

0.3 

1.7 
0 .7 

2.1 

69. 9 

9. ) 
' .8 
S.7 
$. 7 

4.1 

3.7 

2.B 
2. 

0.8 
1.6 

1.2 

73 .3 

11),5 
Y.3 
5.8 
2.3 

2.3 

4.7 

. 2 

2.3 

2.3 

3.S 

SS.9 
lJ.b 

6.8 
10.2 

3.4 

3.4 
S.l 

.7 
3. 

.7 

(17$) ()06) (289) (26) Y( !/CS9} 

I HOUSEHOLD 

Thrt 

l00.C 

77.0 

5.6 

3.9 

2.5 
5.6 

3.2 
2 , e; 

loB 

loR 

1.1 
2.1 

1.7 

0.3 

(283) 

Four 
~ 

100.0 

n. 

10 .L 

2.7 

6. 2 
2.7 

L.J 
L , 2 

3. 5 
1.2 

O. B 

o.B 
1.9 

(259) 

100 .0 

69.3 

13.1 

1.3 

6 .$ 

3.3 

5.2 
5.2 

1.3 
0.6 

1.3 

2.6 

(153) 

Six 
or More 
-r-

00.(' 

67.:3 

9 . 5 

!..8 

Q.5 
0 .7 

.1 

3.L 

2.L 
2. 0 

0 . 7 
lou 

0 .7 

(lL8) 



Question 1 CoulD. You Tell l1e y You Did 

Canned Sardir:es During Th Pallt 

Households Ilot !laving served Canned 
Sardines ~itnIn The Last 12 Months 

Reasons 

Don't Like, Family Dislikes 

Flavor Strong, Oily, Salty, Fishy Tute 

Fish Disagree, Not On Diet, Doctozls Orders 

Habit, Never Used, No Particular Reaaon 

Dislike All Fish 

Dislike Canned Fish, Prefer Fresh /Frozen 

Odor, Strong Odor 

Don't Like Appearance, Doesn't Look Clean 

Expensive Price 

Prefer Meat 

Prefer other Canned Fi.h 

Other 

Don't Knew 

Weighted Base: 

100.0 

66.8 

9.6 

6.6 

5.B 
5.5 
4.7 

3.6 

2.6 

1.7 

1.1 

1.1 

2.0 

0.1 

(1376) 

AI' 

'Ie ntt 

Catho c 
!t 

1 • C' 

62.9 

1L.5 
6.8 

6.5 

3.6 

4.7 

2.1 

3.3 

0.9 

0.9 

1.2 

3.0 

0.3 

(338) 

~ Shown for consistency only. Base too small for reliability. 
Note: Some respondents gave more than one reason. 

Percentages for 37 cases representing "Other :Jenoruinations" not shown. 

Could You Tell Me Why You Did }lot Serve 

Canned Sardines Duri g The Past Twelve ~lontt.s? 

Households !i2! Having Served Canned 
Sardines vlithin The Last 12 Months 

Reasons 

Don't Like, Family Dislikes 

Flavor streng, Oily, Salty, Fishy Taste 

Fish Disagree, Net On Diet, Docto~s Orders 

Habit, Never Used, No Partioular Reason 

Dislike All Fish 

Dislike Canned Fish, Prefer Fresh / Frozen 

otor, Strong Odor 

Don't Like Appearance, Deesn't Look Clean 

ExpenSive Price 

Prefer Meat 

Prefer Other Canoe. Fi.h 

Other 

Den't lCnow 

Weighte: Ba.s~: 

Note I S 8 respondenta ,!lYe ore t 

Total 
-r 
100.0 

66.8 

9.6 

6.6 

5.8 
5.5 

4.7 

3.6 

2.6 

1.7 
1.1 

1.1 

2.0 

0.1 

(13 

100.0 

67.9 

9.6 

6,5 

6. 0 

5.6 

. 2 

3.2 

2.6 

1. 6 

(\ 

7 

o. 

( 6,) 

1 

100 • 

67 . 7 

7.5 

6.4 

6.0 

6.3 

4.6 

4.3 

2.3 

2.0 

1.2 

1.1 

1.8 

0.1 

(969) 

100.0 

54 .9 

10.6 

B.o 
4.4 

.7 

.0 

2.7 

2.7 

1. 

ellJ) 

1 . 

.8 

.4 

6.) 

9. 1& 

_ (.32) 



Section G 

Question 1 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

Could You Till Me Why You Din Not Serve 

Canned Sardines During The Pl\9t Twelve l1ontha? 

louseholds Not Having Served Canned 
ardines Witllin The Last It Nonths 

Reasons 

Don't Like, Family Dislikes 

Flavor Strong, Oil:r, Salty, Fishy Taste 

Fish Disagree, N.t On Diet, Doctots Ordere 

Habit, Never Use., No particular Reason 

Dislike All Fish 

Dislike Canned Fish, Profer Fresh / Frozen 

Odor, Strong Od(\r 

Don't Like Appearance, Doesn't Look Cl8lU1 

Expensive Prices 

Prefer }:eat 

Prefer Other Canned Fish 

other 

Don't Know 

~'leighted Base: 

Td.al 
----r-
100.0 

66. 8 

9.6 

6.6 

5.8 
5.5 
4. 7 

3.6 

2.6 

1.7 

1.1 

1.1 

2.0 

0.1 

(1376) 

I ' Relatively unstable due to the sr..al:. nwnber of cases. 

Note: Some responc.ents gave rore than one reason. 

100. 0 

66 . 9 

G.8 
4.4 

7.8 

6. 8 

3.4 

4.1 

2. 7 

1. 4 

2. 0 

1. 

(299) 

Percentages for 2S cases representing "Unreported EllIployment" not. sb 

Could You Tell Y.e Why You Did Not Serve 

Canned Sardines D.lr1ng The Past Twelve l'onths? 

AGE o F HOM E 

Total 15-24 25-29 ¥ ~ 40-44 
Lseholds Not Having Served Canned 

,.-- -r -r ,.--
'Clines Within The Last 12 Months 100.0 100 .0 100.0 100 .0 1'"'0 .0 100.0 

(essons 

Don't Like, Family Ilislikes 66.8 76.9 71.1 65 .1 77.9 66. 7 
Flavor Strong, Oily, Salty, Fis/v Taste 9.6 6.0 9.6 12.4 9.4 10.1 

Fish Disagree, Not On Diet, 
Doctor's Orders 6.6 4.) ) . 6 ).0 2.0 6.) 
Habit, Never Used, No particular 
Reason 5.8 6.8 4.8 6. 5 4. 0 4.4 
Dislike All Fish 5.5 5.1 6.0 4.1 2.0 4.4 

Dislike Canned Fish, Prefer Fresh/ 
Frozen 4.7 2.6 1.8 2.4 2. 7 5.0 

Odor, Strong Odor ).6 ).4 5.4 4.7 4.0 ) . 8 
Don't Like Appearance, Doesn't Look 
Clean 2.6 1.7 4.8 5.9 2.0 2. 5 

Expensive Price 1.7 0.6 1.8 2.5 
Prefer Meat 1.1 0.6 0.7 1.) 
Prefer Other Canned Fisb 1.1 1.8 1.2 1...3 1.3 
Other 2.0 0.6 2.4 2.0 2. 5 
Don't Know 0.1 0.6 

Weighted Base: (1376) (ll7) (166) (170) (149) (lee) 

Y Relatively unstable due to the small number of cases. 

100. 0 

65 .8 
: . f 

7. 9 

5.3 

1. 3 

7.9 

7. 9 

5.) 

2. 6 

5.3 

!/ (76) 

I A K E R 

4~-t9 50-54 -r 
100.0 1 .0 

65.7 68 . 2 

9.1 8. 2 

4. 2 5.5 

9.1 6.4 
4.2 2.7 

6.) 8. 2 

) .6 

0.9 

2.1 2. 7 

) . 5 0.9 
1.8 

2.8 5.5 

100.0 

66. 7 

1O.L 
7.1 

5.3 
5.6 

4. 8 
).2 

2. 8 

1. 5 

1.2 

0. 7 

1.9 

(976) 

551,59 

1 . 0 

65 . ) 

7.4 

10.5 

6.) 
10.5 

5.) 

1.1 

2.1 
1.1 

(143) (ll2) Y(95) 

65 alld 
~ Over 

-r 
100 .0 100 .0 

54 .2 55 .5 
u.S 11.0 

9.4 18 . 3 

7. ) 4. 3 
10.4 7. 9 

6.) 7.9 

7.) ) .0 

2.1 3.0 

2.1 11.3 
2.1 1.8 
1.0 0.6 
2.1 1.2 

0.6 
(100) (164) 



Section j NATIONAL G.l'INED ?ISH AND SHELLFISH srUDY 

Question 1 Could You 'tell l'ie "Why You Did Net .>eNe 

Canned Shrimp Durine The Past Twelve Nonths? 

Households l,o t Having Served 
Canned Shr;"'.., vii thin The 
Last 12 110nths 

Reasons 

Don't Llke, Family Dislikes 

Dislike Canned Shellfish, 
Prefer Fresh/Frozen 

Expensive Price 

Habit, Never Used, No 
Particular Reason 

Never Tasted 

Flavor strong, Oily, Salty, 
Fisr,y Taste 

Dislike ~ll Fish 

Fish Disagree; Not Ch Diet, 
Doctor's Orders 

Revolting, Sickening 

Too Much Bother; Don't Like 
To Devein Them 

Didn't Know It Was Available 

Odor, Strong Odor 

Religious Beliefs 

Not Filling, Not Huch Food 
Value 

Other 

Don't Know 

North-
Total east 
--r ,--
100.0 100.0 

10.8 

6.) 

6.) 

5.1 
4.0 

).6 

2.1 

1.7 

1.2 

1.0 

1.0 

0.8 

).1 

0.1 

28.0 

7.) 

4.7 
).8 

8.8 

).6 

2.6 

0.9 

0.6 

2.4 

1.5 

0.2 

REG lOtI S 
fwrth 
Central South 
-r- --r-
100.0 

4).) 

9.2 

2.2 

6.4 

).9 

2.8 

0.8 

0.8 

1.2 

0.5 

1.1 

).2 

0.2 

100.0 

)9.9 

)2.2 

9.9 

4.8 

1.8 

1.8 

1.) 

1.6 

0.9 

0.1 

West ,... 
100.0 

21.7 

10.) 

1.0 

5.4 

1.5 

3.0 

2.5 

1.0 

).0 

Weighted Base , (2106) (5)9) (649) (71) (205) 

Note: Some respondents gave more than one reason. 

CouJd You 'rell Ne ,ihy Y"" Did Not. Serve 

Canned Shri,,!, Dur;.ng TIle ra~t T1<elve Nonths? 

CITY SIZE 

Households Not Having Served Canned 
Shrimp WithIn'rhe Last 12 Months 

Reasons 

Tot"l 
--r 
100.0 

Don't Like, Family Dislikes 42.8 

Dislike Canned Shell!tsh,Prefer Fresh/Frozen 25.7 
ExpeMive Price 10.8 

Habit, Neve." Used, No Particlllar Reason 6.) 

Never Tasted 6.) 
Flavor Strong, Oily, Salty, Fishy 5.1 
Dislike All Fish 4.0 
Fish Disagree, Not On Diet, Doctors Omers ).6 

Revolting, Sickening 2.1 

Too Much Bother, Don't Like To Devein Them 1.7 
Didn't Know It Was Available 1.2 

Odor, Strong Odor 1.0 
Religious Beliefs 1.0 

Not Filling, Not Huch Food Value 0.8 

other ).1 

Dor't Know 0.1 

Weighted Base I (2106) 

Note: Some respondents gave more than one reason. 

Meeal~ 
politan 

(h-"r 
500~OOO 

100.0 

)).2 

36.0 
9.9 
5.2 
6.0 
7.1 
3.1~ 

2.9 

0.5 
2.4 
1.6 

oS 
2.6 

1.) 

2.6 

0.) 

O1l8) 

Hetro 
Central 
50,000-
500~OOO 

100.0 

45.9 

2b.4 

12.6 

1 .. 2 

5.4 
1;.6 
).1 

IS 
2.) 

2.7 
0.8 

1.1 

1.1 

255 

Suhurban 
Metro 

---;r---
.' 

100.0 

)7.7 

)l.~ 

7.5 
4.1~ 

h.7 
7.7 
6.0 

4.0 

).1 

2.4 
0.7 
1.1 

1.1 

1.5 
).6 

(550) 

Non-
Metro 
2,500-
50~OOO 

1(Xl.0 

1;5.6 

27.2 
12.2 

5.) 
5.6 
1;.4 

3.4 
1;.4 

2.5 
1.3 

0.6 

0.9 
0.3 

2.1 

~!on­
Metro 
!lur31 
Farm 
-r 
100.0 

Iton­
Metro 
Rural 
Non-Farm 
---r-
100.J 

46.3 53.7 
/J.o 11;.0 

19.2 tl .9 

10.) 10.3 

13.1l <).7 

3.1 1.1 

).1 3.1 

l./J 6.0 

1.3 2.3 

0.9 1).3 
1.3 2.0 
1.3 ".9 

1.3 

h.9 2.6 

oS 

(229) (51) 



Section G 

Question 1 

IlAtiJJNAL CANNED FISH AND 'H!LlI'ISH STUDY 

CoIll.C You Tell ~o ~ lou Did Not S_ 
Canned Shrimp During the hilt '1'wel va ~ 

Total 
-r-

tJiiler 
.1000 
-r-

$1()(j(}: $ 2()(j(}: 
1999 2999 -r -r 

INCOIII 

~oUB8holda Not Having Served Canned 
~:iJIIp vlithInThe Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Reasons 
~L1kIl, FIIIIIily Ditllil<ea 

Dislike Canned Shellfish,Prefer Fresh/Frozen 
Expeneive Price 

Habit, Never Ulled, He Particular Reason 

Never Tuted 

Flavor str$Il&J OilJr, Sal~, Fis~ 
Dislike All Fish 
Fish Disagree, Not On Diet, Dooters Ord.ers 
Revolting, Siokening 
Too Much Bother, Don't Like To Devein Them 

Didn't Know It Was Available 
Odor, strong Odor 
Religioue Beliefs 
Not Filling, Not Much Food. Value 

Ot~er 

Don't Kncw 

42.8 
25.7 
10.8 

6.) 
6.) 
5.1 
4.0 
).6 
2.1 
1.7 
1.2 
1.0 
1.0 
0.8 

).1 

0.1 

2.0 
6.5 
5.9 
I.) 
0.7 
2.0 
I.) 
0.7 

2.0 

45.0 
22.5 
9.6 
8.) 
6.9 
1.6 
1.8 
7.) 
1.8 
0.9 
1.4 

43.5 
2).8 
1l.2 

5.1 
5.4 
6.1 
4.1 
).4 
2.4 
2.4 

1.4 
0.7 
1.0 
0.7 
).4 
0.) 

45.0 
24.6 
10.2 
6.2 

7.5 
4.0 
4.7 
2.9 
I.) 
101 

1.6 
0.9 
1.1 
0.2 
2.9 
0.2 

46.9 
26.1 
8.) 
7.6 
5.1 
6.5 
2.5 
2.) 

).0 
1.6 

0.9 
0.9 
0.7 
0.5 
).0 

42.2 
)1.0 
U.8 
).4 
5.2 

4.9 
4.9 
).4 
1.7 
1.7 
0.9 
1.7 
0.9 
1.4 
).2 

29.) 
)6.l\ 
6.6 
9.5 
5.2 
6.0 
1.7 
5.2 
1.7 
4.) 

2).) 

)5.6 
5.5 
8.2 

15.1 
8.2 

5.5 
4.1 

(2106) (15) (221) (297) (455) (4))) (352) (120) !/(7$) 

Y Relatively unstable due to the small nwnber of cases . 
Note: Sorle respondents gave !lX)re than one reason. 

Coul;i You Tell Me I-lhy You Did Not Sene 
Canned Shrimp During The Past Twelve Months? 

NUHBER OF PERSeUS IN ROUSHOLD 

Total 
Households Not Having Served ~ 
Canned Shrii'iifldi th in The 
Last 12 Months 100 . 0 

Reasons 
Don't Like, Family Dislikes 42 . 8 
Dislike Canned Shellfish 
Prefer Fresh/Frozen 25.7 

Expensive, Price 10.8 
Habit, Never Used, No 
Particular Reason 6.3 
Never Tasted 6.3 
Flavor Strong, Oily, Salty, 
Fishy Taste 5.1 
Dislike All Fish 4.0 
Fish Disagree, Not On Diet, 
Doctor's Orders 3.6 

Revolting, Sickening 2.1 

Too Much Bother, Don't Like 
To Devein Them 1.7 
Didn't Know It Was Available 1 .2 
Odor, strong Odor 1.0 
Religious Beliefs 1 . 0 

Not Filling, Not Much Food Value 0.8 

Other 3.1 

Weighted Base: (2106) 
Note: Some respondents gave !lX)re than one reason. 

One 
T 

100.0 

41.0 

21.8 
11.3 

3.3 
6.6 

4.0 
8 .0 

'" 

1.3 
2.0 
0.7 
0.7 
5.4 

(153 ) 

Two 
T 

100.0 

40.7 

27.1 
8.3 

5.1 
5.1 

L.9 
6.5 

6.0 
2.2 

1.5 
1.5 
0.7 
0.5 
0.5 
-3.8 

(593) 

256 

Three 
-r 

100.0 

4L.9 

26.4 
9.9 

6 . 6 

5.7 

5.7 
L.2 

2. 4 
1.8 

2.6 
1.3 
0.9 
1.3 
0.7 
2.L 

(458) 

Four 
---r 

100.0 

42.0 

26.5 
10.2 

6.7 
6.4 

6.7 
2.1 

1.9 
2.9 

1.6 

0. 8 

1.3 
2.1 

1.1 

3.2 

(377) 

Five 
---r 

100.0 

45 .3 

27.5 
12.6 

7.7 
8.9 

5.7 
1.2 

2. 0 
1.2 

1.6 
0.1. 

1.2 

0.8 

0.4 
1.2 

(.149) 

Six 
or More 
-r-

100 .0 

43.2 

21.2 
16 . 5 

8.1 

7.3 

2.2 

1.1 

1.1 

2.9 

1.8 
1.1 
0.4 

1.5 
3 . 7 

(276) 



Section G tIA'rIO,lAL CA.:IJED FJSH A,m SHEJ.LF1SH STUDY 

Question 1 Could You Tell He ~ You Did Not Sl?rve 

Canned Shrimp Dur:\..'16 The Past Twelve honths? 

RELlG ION OF F MilLY 

Total 

Households Not Having Served Canned :r 
Shrimp Withrn-The Last 1< Months 100.0 

Reasor-.s 
Don't Like, Family Dislikes 42.8 
Dislike Canned Shellfish, Prefer Fresh/Frozen 25.7 

Expensive Price 10.8 

Habit, Never Used, No Particular Reason 6.3 

Never Tasted 6.3 

Flavor Strong, Oily, Salty, Fishy 5.1 

Dislike All Fish 4.0 

Fish Disagree, Not On Diet, Doctor's Orders 3.6 

Revolting, Sickening 2.1 

Too Huch Bother, Don't Like To Devein Them 1.7 

Didn't Know It Was Available 1.2 

Odor, Strong Odor 1.0 

Religious Beli efs 1.0 

Not Filling, Not 11Uch Food Value 0.8 
other 3.1 
Don't Know 0.1 

Weighted Base: (2106) 
1/ 

f 

!lo te : 
Relatively unstable due to the small nlli~er of cases. 
Some respondents gave mere than one r eason . 

Catholic 
% 

100.0 

42.7 

31.0 

12.9 

3.2 

5.0 

7.3 

2.8 

3.0 

1.0 

2.0 

1.0 

0.4 

1.0 
2.0 
0.2 

(501) 

Percentages for 58 cases r epresenting " Other Denominations " not shown. 

Could You Tell He Why You Did Not Serve 

Canned Shrimp During The Past Twelve Months? 

Protestant Jmlish 
% -r-

100.0 l JO . O 

42.9 30.8 

24.0 24.3 

10.9 

7.5 5.1 

6.9 6.4 

4.1 10.2 

4.6 2.6 

4.0 1.3 

2.6 

1.5 2.6 

1.2 2.6 

1.2 

0.2 21.8 

0.3 9.0 
3.6 2.6 
0.1 

(1469) ~/ (78) 

RACE OF IDHEHAKER 

Households Not Having Served Canned 
Shrimp WithIIlThe Last 12 :!onths 

Reasons 

Don't Like, Family Dislikes 

Dislike Canned Shellfish, Prefer Fresh/Frozen 

Elcpensi ve Price 

Habit, Never Used, No Particular Reason 

Never Tasted 

Flavor Strong, Oily, Salty, Fislw 

Dislike All Fish 

Fish Disagree, Not On Diet, Doctor's Orders 

Revolting, Sickening 

Too Much Bother, Don't Like To Devein Them 

!lidn't Know It Was Available 

Odor, strong Odor 

Religious Beliefs 

Not Filling, Not Much Food Value 

Other 

Don't Know 

Weighted Base : 

Note: Some respondents gave more than one reason. 

Total 
--r 
100 .0 

42 .8 

25.7 

10.8 

6.3 

5.1 

4.0 

3.6 

1.7 

1.0 

1.0 

0.8 

3.1 
0.1 

(2106; 

257 

White 
-r 
100.0 

43.8 

25.3 

10.4 

6.4 

6.0 

5.2 

4.3 

3.6 

2.3 

1.7 

0.9 

0.9 

1.0 

0.8 

2.8 
0.1 

(1821) 

Non-White 
% 

100.0 

36.3 

28.5 

13.5 

5.3 

8.5 

4.6 

3.6 

1.8 

0.7 

0.4 

5.3 



Section G 

Question 1 

NA TlONAL CANNED FISH Ai: 0 SHl:J]. ISH STUDY 

Could You 1'ell Me ~ You llI.d llot Serve 

Canned Shrimp l>uring HIS Past 'twelve Months? 

l:JlPLOYHf111 OF HOl,EMAKrn 

Households Not Having Served Canned 
Shrimp WHhinTh<' Las 1< ( onths 

Reasons 
Don;';: Like, Family Dislikes 

Dislike Canned Shellfish, Prefer Fresh/Frozen 

Expensive Prioe 

Habit, Never Used, No Particular Reason 

Never Tasted 

Flavor Strong, Oily, Salty, Fis!lY 

Dislike All Fish 

Fish Disagree, Not On Diet, Lbctor's Orders 

Revolting, Sicken:L~ 

Too Much bother, Don't Like To Devein Them 

Didn't Know It Was Available 

Odor, Strong Odor 

Religious Beliefs 

Not FUl.:i ne , Not Much Food V:uue 

Othe r 

Don't Know 

Weight"" = "" 

Total 
--r 
100 . 0 

42.6 

25.7 

10.8 

6. ) 

5.1 

4.0 

) . 6 

2. 1 

1 . 7 

1.2 

1.0 

1 . 0 

0.6 
).1 

0 .1 
(2106) 

?:.I ' ativ" unstab'" j\.e to t .. c s-.n,l' ntL-<:er of cases . 

',0 £: : "')01e res[onJcnts "-ve "llre th an OfiP. r r eson . 
P rcpnt,f'Pes ff'r .3 7 C.)SfS rc r~spr 1. n" 'Ur:c r t. 

FuI;,-1'1me 
!t 

100. 0 

)7.4 

)) . 7 

10 . 0 

6.6 

5. 7 

6.4 

4.6 

) .2 

2.5 

2. 3 

0. 7 

0 . 2 

0.9 

0 . 2 

).4 

(44) 

CouJ.':: roY ,ell •. e wl\Y You Did l<ot Serve 

Canned Shrimp OJ.ring 100 Past Twelve honths1 

AGE o F 

Part-Tl",e 
% 

100 . 0 

L7 . 1) 

26 . ) 

10 .6 

3.6 

6.9 

6 . ) 

0 . 6 

2.5 

1 .3 

2.5 

1.9 

1.3 

0 .6 

) .1 

(100) 

//ot 71010(\ 

100.0 

41 .0 

2) .2 

10 .6 

6. 2 

6 ." 

4.5 

4.1 

3.9 

2 .0 

1.5 

1.2 

1.1 

1.0 

1 . 0 

) . i 

. 1 
U· 

HOI1EKAKER 

Households Not Having Served Canned 
Shrimp ,JithIilThe Las t 12 Honths 

Total 
-r-
100.0 

15-24 -r 
100 . 0 

o and 
25- 29 )) -)4 )5:&39 40 4 1!2±2 50-Sh 55-59 00..64 Over -r -r -r --or- ~ --:r:-
100 .0 100.0 100 . 0 1 .0 1~ . 0 1 .0 1~ .0 100 . 0 1 ) . 0 

Reasons 

Don't Like, Family Dislikes 

Dislike Canned Shellfish, 
Prefer Fresh/Frozen 

Expensive Price 

Habit, Never Used, No Particular 
Reason 

Never Tasted 

Fl avor Strong, Oily, Salty, Fisl\Y 

Dislike HI Fish 

Fish Disagree, Not On Diet, 
Doctor's Orders 

Revolting, Sickening 

Too Much Bother, Don't Like To 
Devein Them 

Didn't Know It l.as Available 

Odor, Strong Odor 

Religious Beliefs 

Not Filling, Not Much Food Value 

other 

Don't Know 

42.6 

25. 7 

10.6 

6. ) 
6.3 
5.1 
4.0 

3. 6 
2. 1 

1.7 
1 . 2 

1.0 

1.0 
0.8 
3.1 

0 .1 

(2106) 

20.5 

6.3 

6.4 
4.5 

1.9 

2. 6 

1.9 

1.9 

3.2 

1.9 

(157) 

Note: Some respondents gave more than one reason . 

41.1 4L.5 

29.7 26.2 

6.6 10 .9 

5. 7 7.L 
10.5 5. 7 
4.3 6.1 
4.6 4.8 

1.0 1. 7 

1.9 3.1 

1.L 0.9 
0.4 

1.9 1.3 
2. 6 
1.7 

2.9 3.5 

(210) (2)3) 

258 

36 . 2 

)0 . 0 

13 .5 

5. 2 
6.0 
9.0 
1.5 

2. 2 
1.1 

1.5 

1.1 

1.1 
0.4 
1.5 
2.2 

25 .0 

11 .3 

5.5 
6. 6 
6.3 
3.1 

2. 0 
1 .6 

2.7 
1.6 
1.6 
0.4 
0.4 
2.7 

0.4 

(258) 

40.2 

32.8 

10. 0 

6. 2 
5.0 
5.0 
2.9 

2.5 
2 . 9 

0.6 

0.4 
2.1 
0.4 
3.3 

(241) 

36 .3 

28 .0 

9.9 

6.6 
7. 7 
L.9 
3.3 

4.4 
1.6 

3. 3 
2. 2 

0.5 

1.1 
4.4 

(186) 

45.5 

25.3 

6.4 

3.9 
3. 2 
2.6 
6.5 

5.6 
1.9 

3.2 

1.) 

3.2 

(155) 

4L . 9 

21.1 

6. 8 

6 .8 

6.1 
4.6 
6.1 

4.6 
2.0 

1.4 
2.7 

1.4 
0. 7 
1.4 
4.1 

(152) 

15.9 

15.9 

5.7 
6 . 9 

4.5 
6.1 

10 . 2 

2. 9 

0.8 
1 . 2 

0.8 
1.6 
0.6 
4.1 
0.4 

(245) 



Section H lise of Pet Foods Containing Fish 

Question la 

NATIONAL CANNED FISH AND SHELLFISH srUDY 

Does Your Family Own A Dog Or Cat? 

North-
RE GION S 

North 
Total east Central South West .,..- -,- -r- ,-- -r 

All Households 100.0 100.0 100.0 100.0 100.0 

Owning A Dog 32.5 19.2 36.B uo.6 31.1 
Not Owning _~ Dog 67 .5 Bo.B 63.2 59 .u 6B.9 
Owning A Cat 20.1 l2.7 22.5 22.u 24..5 
Not Owning A Cat 79.9 B7.3 77.5 77.6 75.5 

Weighted Basel (2770) (73u) (B05) (BuB) (3B3) 

Does Your Family Own A Dog Or Cat? 

CIT Y S I Z E 
MegaIo. Metro Non- Non- Non-
politan Central Metro -Metro Metro 

Over 50,000- SUburban 2,500- Rural Rural 
Total 500,000 500%000 Metr o 50~000 Farm Nen-Farm 
-r ----r- % ,-- % 

All Households 100.0 100.0 100. 0 100.0 100.0 100 .0 100.0 

Owning A Dog 32.5 lB.o 20.u 32 .1 26.2 69 .4 u2.7 

Not OWning A Dog 67 .5 82 .0 79 .6 67.9 73.8 30.6 57.3 

Owning A Cat 20.1 8.5 7.2 17.4 n.u 62.7 30.4 

Not Owning A Cat 79.9 91.5 92 .8 82 .6 88 .6 37.3 69.6 

Weighted Basel (2770) (528) (760) (40u) (284) (431) 
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Section H NAT W'lA.L CANNED FLSH AND SHELLFISH STUDY 

Question la Does Your Family OWn A Dog Or Cat? 

INCOME 
Umer $1000- $2 coO: $3000- $4000: $ 5000- $7000- $1O,--mJ 

Total $1000 1999 2999 3999 4999 6999 9999 and Over -r- -r- ,.- -r -r ~ ~ ~ ,--
All Households 100.0 100.0 100.0 100.0 100.0 100.0 100. 0 100. 0 lJO. O 

Owning A Dog 32.5 30.9 32.8 34. 6 32 . 9 29 . 7 30 .7 37.4 37. 5 

Not Owning A Dog 67.5 69.1 67.2 65.4 67 . 1 70. 3 69 . 3 62 . 6 62. 5 

OWning A Cat 20.1 26.3 24.9 19.9 21.0 17 . 9 17 . 7 13. 2 28. 1 

Not Owning A Cat 79.9 73.7 75.1 80.1 79. 0 82 .1 82 .1 86.8 71. 7 

Weighted Basel (2770) (175) (253) (381) (580) (565) (498) (190) (128) 

Doaa Your Fanily Own A Dog Or Cat? 

NU1!BER CF PERSONS IN HOUSEHQY2 
Six or 

Total One TIro Three Four Five Vore --r --r --r --r --r ---r -,-
All Households 100.0 100.0 100.0 100.0 100.0 100. 0 100. 0 

Owning A Dog 32.5 12.7 25.1 31.5 35. 2 43.5 47 . 2 

Not Owning A Dog 67.5 87.3 74.9 68.5 64 .8 56.5 52 .8 

Owning A Cat 20.1 9.6 14.9 21.4 19.9 28 . 0 28.5 

Not Owning A Cat 79.9 90.4 85.1 78.6 80.1 72.0 71.5 

Weighted Base: (2770) (197) (778) (594) (J22) 
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Section H NATIONAL CANNED FISH AND SHELLFISH STUDY 

~8IItion 1& Does Your Famlly Own A Ihg Or Cat? 

RELIGION OF FAMILY 

All Households 

Owning A Dog 

Not Owning A Dog 

Owning A Cat 

Not Ovnlllg A Cat 

'Weighted Base : 

Total. 

% 

100.0 

32.5 

67.5 

20.1 

79.9 

( 2770) 

1 Relatively UlUltable due to the mall number of cases. 

Catholic 

% 

100.0 

26.6 

73.4 

14.3 

85.7 

Note I Percen~es tor 73 CABes representing nOther Denominations" not shown. 

Does Your Famlly OWn ~ Dog Or Cat? 

Protestant 

% 

100.0 

36.6 

63.4 

23.6 

76.4 

(1860) 

RACE OF HClMEMAKElt 

Total White 
-r -r 

All l:IouBeholds 100.0 100.0 

Owning A Ihg )2.5 )).3 

Not Owning A Dog 67.5 66.7 

Owning A cat 20.1 20.8 

Not Owning A Cat 79.9 79.2 

'Neighted Base: (2770) (2427) 
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~ 

% 

100.0 

1.2 

98.8 

100.0 

Y (84) 

Non-White 
!t 

100.0 

27.1 

72.9 

15.7 

84.3 



Section H NATIONAL CANNED FISH AND SHELLFISH STUDY 

Ques tion la Does Your Family Own A Dog Or Cat? 

EMPLOyt,1ENT OF 1£l!1EMAKER 

Total FUll- Time Part-Time Not Employed --,,--
fO % % % All Households 100.0 100.0 100.0 100.0 

Owning ADog 32.5 27.8 37.2 33.5 
Not Owning A Dog 67 .5 72.2 62.8 66.5 
Owning A Cat 20.1 ll.6 22.0 22.4 
Not Owning A Cat 79.9 88.4 78.0 77 .6 

'''eighted Basel (2770) (586) (218) (1913 ) 

Note: Percentages for 53 cases representing "Unreported Einployment" not shown. 

Does Your Family Own A Dog Ol!' Cat? 

AGE OF HOMEMAKER 
65 and 

Total 15-24 25-29 30-34 35-39 40-44 45-49 50-'54 55-59 60-64 OVer 

% % % % % % % % % % % 
All Households 100.0 100 .0 100. 0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Owning A Dog 32 .5 27.2 29. 8 33.4 43.8 36.1 37.8 35.2 22.8 29.7 20.5 

Not Owning A Dog 67.5 72.8 70.2 66. 6 56.2 63.9 62.2 64.8 77.2 70.3 79.5 

Owning A Cat 20.1 16.2 11+.9 20.3 22.6 21.9 24.7 23.3 16.8 18.8 18.2 

Not Owning A Cat 79.9 83 .8 85.1 79.7 77.4 78.1 75.3 76.7 83 .2 81.2 81.8 

Weighted Base: (2770 ) (191) (282) (344) (349) (338) (304) (270) (197) (l92) (303) 
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Section H 

Question Ib 

Do You Feed C2J1ned Pet Food Contrunins n::;h To :-ol'r Doc? 

R E 'l I 0 :' S 
j!orth- l,orth 

Total east Central South 'Jest 
--or- --r,- ~ ---r- ~ 

" " " " 

Households Owning Dogs 100.0 100.0 100.0 100.0 100.0 

Feed Canned Pet Food To Dog 26.3 23 .6 19.6 30.6 34.2 

Do Not Feed Canned Pet Food To Dog 67 . Lo 70. 7 75.7 63.3 54. 7 

Don't Know 6.3 5.7 4.7 6.1 11.1 

Vlei,zhted Base: (900) (141) (296) (344) (119) 

Do You Feed Canned Pet Food Containing Fish 

To Your Dog? 

CIT Y S I Z E 
Megalo- Metro Non- Non- Non-
p:>litan Oentral Metro Metro Metro 
Over 50,000- Suburban 2,500- Rural Rural 

Total 500~000 500,000 'Metro 50~000 Farm Non-Farm -,- --r- % ~ % fO 

Households ~ming Dogs 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Feed Canned Pet Faod 
To Dog 26.3 28.0 24.7 29.5 40.6 11.7 29.5 

Do Not Feed Canned 
pet Food To Dog 67 .4 64.5 57.5 65.6 54.7 86.8 61.8 

Don't Know 6.3 7.5 17.tl 4.9 4.7 1.5 8.7 

Weighted Base I (900) Y(95) !/(74) (244) (106) (197) (184) 

!/ Relatively unstable due to the small number of cases. 



~ction H 

astion 1b NATIONAL CANNED FISH AND SHEILFISH STUDY 

Do You Feed Canned Pat Food Containing Fiah 

To Your Dog' 

INCOME 
Under $1000: $2000- $3~ $4000: $ 5000: $7000: $10,000 

Total §1rO 1999 2999 J9~9 ~ 69~9 ~ and Over ,- -r -r --,.-
PUS aholds Olffiing Do fl:! 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Feed Canned Pet Food 
To LOg 26.3 n.l 19.3 24.4 27.4 26.8 32.2 39.4 17.0 

Do ~ Feed Canned 
Pet Food To Dog 67.4 67.0 73.5 66.7 64.7 66.1 61.9 59.2 76.6 

Don't KnOlf 6.3 1.9 7.2 6.9 7.9 7.1 5.9 1.4 6.4 

'aight.ed Base: (132) (191) (168) (1.53) Y (71) Y (48) 

1/ Relatively unstable due to the small number of cases. 
Y Shown for consistency only. Base too small for reliability. 

Do You Feed Canned Pet Food Containing Fisr 

To Your Dog? 

NUHBER OF PERSOtlS III f[)USE!I)LD 
Six 

Total One Two Three Four Five or More 
---r T -r -cr- -r ~ -r-to to to 

Households Ownin~ Do~s 100.0 100.0 100.0 100.0 100.0 100.0 100 . 0 

Feed Canned Pet Food 
To Dog 26.3 4.1 32.0 29.4 29.6 26.0 14.6 

Do Not Feed Canned 
PetTood To Dog 67.4 79.2 61.6 64.2 66.3 69.1 75 .4 

Don't Kn01{ 6.3 16.7 6.2 6. 4 3.9 2.9 10.0 

"leighted Basel (900) ij(25) (195) (167) (162) (140) (171) 

!/ Shown for consistency only. Base too small for reliability. 
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Section H NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question Ib Do You Feed Canned Pet Food Contajning Fish 

To Your Dog? 

RELIGION OF FAl-iILY 

Total Catholio Protestant Jewish ,- % % -r 
Households owning Dogs 100.0 100.0 100.0 100.0 

Feed canned Pet Food To Dog 26.3 29.1 25.9 

Do Not Feed Canned Pet Food 
To Dog 67.4 62.3 68.5 100.0 

Don't Know 6.3 8.6 5.6 

\ieighted Base I (900) (200) (680) y (1) 

~/ Shown for consistency only. Base too small for reliabili~. 
Note: Percentages for 19 cases representing "Other Denominations" not shown. 

Do You Feed Canned Pet Food Containing Fish 

To Your Dog? 

RACE OF HOMEMAKER 

Total White Non-\o/h.i te 
-r ,- :t 

Households Owning Dogs 100.0 100.0 100.0 

Feed Canned Pet Food To Dog 26.3 27.2 19.4 

Do Not Feed Canned Pet Food 
67.2 68.8 To "'I:lOg 67 .4 

Don't Know 6.3 5.6 11.8 

Weighted Base, (900) (807) Y (93) 

Y Relatively unstable due to the small number of cases. 
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Section H NATIONAL CItNNED FISH AND SHELLFlqH STUUf 

Question lb Do You Feed Canned Pet Food Containing Fish 

To Your Dog? 

ElIPLOYMENT OF HOJ1EMAKER 

Total Full- Time Part-Time Not ?lOYed -r % % 

Households OWning Dogs 100.0 100.0 100.0 100.0 

Feed Canned Pet Food To Dog 26 .3 30.1 30 .0 25.4 

Do Not Feed Canned Pet Food 
To Dog 67.4 60.7 58 .7 69 .7 

Don't Know 6.3 9.2 ll.3 4.9 

iieighted Base I (900) (163) !/ (81) (640) 

1/ Relatively unstable due to the small number of cases. 
Note: Percentages for 16 cases representing "Unreported Employment" not shown. 

Do You Feed Canned P~t Food Containing Fish 

To Your Dog? 

AGE OF HOMEMAKER 
65 and 

Total 15-24 25-29 30-34 35-39 40-44 45- 49 50-54 55-59 60-64 Over 
-r -r -r ---r -r -r -r --r -r -r -r 

Households Owning Dogs 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100 .0 

Feed Canned Pet Food To Dog 26.3 23.1 23 .8 28 .9 24.9 33.9 20.0 30.1 24.4 28.1 22.6 

Do Not Feed Canned Pet Food 
To Dog 67.4 71.1 69 .1 65.8 69 .9 59 .5 71.3 62.4 68 .9 70.2 71.0 

Don't Know 6.3 5.8 7.1 5.3 5.2 6.6 8.7 7.5 6.7 J..7 6.4 

Weighted Base I (900) Y(52) 1«84) (n5) (153) (122) (n5) Y(95) 31(45) Y(5?) Y(62) 

Y Relatively unstable due to the sllBll number of cases. 

?J Shown for consistency only. Base too small for reliability. 
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Section H 

Question lb 
NATIONAL CAJ'll"J:D FISH AIID SHELLFISH STUDY 

Do You Feed G~~ned Pet Food Containing Fish Ib Your Cat? 

REGIONS 
l,orth- North 

Total east Central South ',"lest 
-.r- ~ ---r- -V- ~ " 

Households CMning Cats 100.0 Moo.o 100. 0 100.0 Moo.o 

Feed Canned Pet Food 1b Cat 39.7 65 . 2 28. 2 34. 6 47 .3 

Do Not Feed Capned Pet Food 'U:> Cat 58.7 32.6 69. 6 64.3 51. 6 

Don't Know 1.6 2.2 2.2 1.1 1.1 

Weighted Basel (558) !/(93) (181) (190) M94) 

! / Relatively unstable due to the small number of cases . 

Do You Feed Canned Pet Food Containing Fish 

To Your Cat? 

CIT Y S I Z E 
Megalo- Metro Non- Non-
Politan Central Metro Metro 
Over 50,000- Suburban 2,500- Rural 

Total 500,000 500,000 Metro 50,%°00 Farm 
-r % -r- :t ---r 

Households Owning Cats 100.0 100.0 100.0 100.0 100.0 100.0 

Feed Canned Pet Food 
To Cat 39 .7 62 .2 72 .0 61.3 53 .3 n.B 

Do Not Feed Canned 
Pet-rQod To Cat 58.7 33.3 28 .0 37.9 46.7 87.1 

Don't Know 1.6 4.5 0.8 1.1 

Weighted Base I (558) 1{45) Y (26) (132) Y (46) (178) 

Y Shown for consistency only. Base too small for reliability. 
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N-:>n-
Metro 
Rural 
Non-Farm 

% 
100.0 

37 . 2 

59 .7 

3.1 

(131) 



Section H 

Question 1. 

Households O'llIling Cats 

Feed Canned Pet Food 
To Cat 

Do Not Feed Canned 
Pet Food To Cat 

Don't Know 

NATIONAL CANNED FISH AND SHELLFISH STtJIJY 

Do You Feed Car:ned Pet Food Containint; Fi8h 

To Your Cat? 

INCOIlE 
Oildar .. locx;o; '2000: ,)000: 

Total $1000 1999 2999 3999 ,- ,- -r -r -r 
100.0 100.0 100.0 100.0 100. 0 

39.7 2l.7 30.2 26.3 36.4 

58 .7 78.3 69.8 72.4 60.3 

1.6 1.3 3.3 

(558) ~/ (46) ~/ (63) ~/ (76) (122 ) 

~/ Shown for consistency only . Base too small for reliability. 

2' Relat;_v~ly unstable duE' to the small nwnber of cases. 

Do You Feed Canned Pet Foce! Con tai n1ng Fish 

To Your Cat? 

itLooo: 
4999 -r 
100.0 100. 0 

56.4 52 . 9 

41 . 6 44 . 8 

2. 0 2 . 3 

(101) Y (89) 

NUl/HER Cf PERSOl;S J}! HQJSEKlLIJ 

Total One Two -,- -r -r 
Houseoo1ds O!m1nfi Cats 100.0 100.0 100.0 

Feed Canned Pet Food 
To Cat 39.7 22.2 41.4 

Do !iQ.!, Feed Canned 
Pet Food To Cat 58.7 72.2 58.6 

Don't KnOll' 1.6 5.6 

Weighted Base: (558) ~/(19) (1l6) 

~/ Shown for consistency only. Base too small for reliability. 

?:,/ Relatively unstable due to the small number of cases. 

Three Four Five -,- -r -r 
100.0 100.0 100.0 

36.2 52 . 9 40. 4 

61.4 47.1 59 .6 

2.4 

(127) (103) 3/ (90) 

100. 0 100. 0 

44 . 0 37 .1 

.56 . 0 62.9 

Y(25) Y(36) 

sIX or 
IoIore 
-r 
100. 0 

31.4 

63 .7 

4 . 9 

(103) 



Section H 

Question Ib 

Households OWning Cats 

Feed Canned Pet Food To Cat 

Do Not Feed Canned Pet Food 
TO Cat 

Don't Know 

Weigh ted Base I 

NATIONAL CANNED FISH AND SHELLFISH S'lUDY 

Do You Feed Canned Pet Food Containing F,tsh 

To Your Cat? 

Total Catilolic -r % 

100.0 100.0 

39.7 45.4 

58.7 52.8 

1.6 1.8 

(558) (108) 

RELIGION OF FAMlLY 

Protestant JewiBh 
% -r 

100.0 100.0 

38.2 

60.2 

1.6 

(439) 

Note: Percentages for 11 cases representing "Other Denominations" not shown. 

Households OWning Cats 

Feed Canned Pet Food T¢ Cat 

Do Not Feed Canned Pet Food 
To Ca't 

Don't Know 

Weighted Base: 

Do You Feed Canned Pet Food Containing Fiah 

To Your Cat? 

Total 
-r 
100.0 

(558) 

Y Relatively unstable due to the small nUIIDer of cases. 
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RACE OF HOMEMAKER 

White Non-\,'hite 
-r % 

100.0 100.0 

56.8 75.9 

(504) y (54) 



Section ]-I 

Q,lestion Ib NATIONAL CA dNED FISH lL"D SlfELLFISH STUDY 

Do You Feed Canned Pet Food Containing Fish 

To YGUX Cat? 

EMPLOYMENT OF HOME11AKER 

Total Full -Time Part- Time ~10yed -r % % 

Hous~~olds Owning Cats 100.0 100.0 100 . 0 100. 0 

Feed Canned Pet Food To Cat 39.7 52.9 52. 2 36. 2 

Do Not Feed Canned Pet Food 
To Cat 93.7 45.6 43 . 5 62 . 4 

Don't Know 1.6 1.5 4. 3 1.4 

Weighted Base: (558 ) Y (68) 3.1 (48) (428 ) 

1/ Relatively unstable due to the small number of cases. 
21 Shown for consistency only. Base too small for reliability. 

Note: Percentages fo r 14 cases representing "Unreported Employment" not shown. 

Do You Feed Canned Pet }'ood Containing Fish 

To Your Cat? 

AGE OF H O'M E M A K E R 
65 and 

Total 15-24 25-29 30-34 35t9 40- 44 45;49 50- 54 55- 59 60- 64 Over -r -or- -r -r -r -r --r -r --r '" /0 

Households Owning Cats 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100 . 0 100 . 0 100 . 0 100.0 

Feed Canned Pet Food To Cat 39.7 29 .0 35.7 50.7 43.0 38.9 44 . 0 ~3 . 6 36 . 4 44.4 20 . 0 

Do Not Feed Canned Pet Food 
To ::at 93 .7 67 . 8 59 . 5 49.3 55.7 59.7 53 . 3 54.8 60 . 6 55. 6 80 . 0 

Don't Know 1.6 3.2 4.8 1.3 1.4 2. 7 1 . 6 3. 0 

'1",i hted Base 1 (593 ) ~/(31) ~/(42) 3.1(70) 3/ (79) 31(74) 31(75) 31(63) Y(3) Y(6) 3/(55) 

~~ for consistency only. Base too small for reliability. 

R latively unstable due to the small number of cases. 
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Section H 

Question 2a NATIONAL CAlmED FIS:, AND SHELLFISH STUDY 

On How Hany Days During The Past Week Did You Serve 

Canned Pet Food Containing Fish To Your Dog? 

REGIONS 
North- North 

Total east Central South -,- --r- -,- -r-
Households Feeding Canned 
Pet Food Containing Fish 
To Dogs 100.0 100.0 100.0 100.0 

Number Of Days 

One 20 . 0 39.4 17. 6 15. 8 

Two 19.6 18.2 22.8 23 . 2 

Three 13.3 15.2 10.5 14.7 

Four 3.1 2.1 

Five 2.2 3.5 1.1 

Six 0. 9 2.1 

Seven 21.3 15.2 26.3 22.1 

None 15.6 12.0 12 .3 13.7 

Don't Know 4.0 7.0 5.2 

Weighted Base I (236) ~/(33) Y(58) (105) 

11 Shown for consistency only. Base too small for reliability. y Relatively unstable due to the small number of cases. 

On How Many Days During The Past Week Did You Serve 

Canned Pet Food Conta~ing Fish To Your Dog? 

CIT Y S I Z E 
11egalo- Metro Non- Non-
politan Central Metro Metro 
Over 50, 000- Suburban 2,500- Rural 

Total 500%000 500, 000 J1etro 50,000 Farm 
-r ~ % -,- --ar--

fO 

Householis Feeding 
Canned Pet Food Containing 

100.0 100.0 100.0 Fish To Dogs 100.0 100.0 100.0 

Number Of Days 

One 20.0 20.8 22.2 20.8 

Two 19.6 16.7 16.7 23.5 

Three 13.3 12.5 16.7 16.7 

Four 3 .1 4.2 

Five 2.2 2.8 

Six 0 . 9 

Seven 21.3 29.1 16.7 lA.1 

None 15.6 12.5 27.7 15.3 

Don't Know 4 .0 4 . 2 2. 8 

Weighted Basel (236) Y(26) ~/(ltj ) .Y(72) 

Y Shown for consistency only. Base too small for reliab~lity. 
Y Relatively unstable due to the small number of cases . 
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33.2 14.3 

19.5 19.1 

11.1 9.5 

2.8 4.8 

2.8 4.8 

16.7 14.3 

5.6 23.7 

8.3 9 .5 

Y(43) Y(23) 

West 
-r 

100. 0 

17. 5 

7.5 

12.5 

12.5 

5. 0 

17.5 

27 . 5 

Y(40) 

Non-
Metro 
Rural 
Non- Farm 

% 

100.0 

11.1 

16.7 

11.1 

7.4 

1.9 

3.7 

29.5 

16.7 

1.9 

~/(54) 



Saction H NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 28 On HCIYr Many Days During The Past Week Did You Serve 

Canned Pet Food Containint Fish To Your Dog? 

INCOME 
Under $1000: $2~ $3000: $40~ $5~ $7000: $10,000 

Total $;1.000 1999 2999 3999 4999 6999 9999 and Ov er 

Households Feeding 
Canned Pet Food Containing 
Fish To Jogs 100.0 100.0 100.0 100.0 100.0 10",. 0 100.0 100.0 100.0 

Number 0 f Days 

One 20.0 33.3 12 .5 19.4 10.2 14.6 26 .5 40.0 12.5 

Two 19.6 50.0 31.2 12.9 20.4 17.1 16.3 20.0 25.0 

Three 13.3 16.7 16.1 24.5 12.2 14.3 

Four 3.1 9. 7 4. 9 4.1 

Five 2.2 2.0 2.4 2.0 B.O 

Six 0.9 6.3 2. 0 

Seven 21.3 12.5 29 . 0 24 .5 17.1 22 .5 16.0 37.5 

Nene 15.6 31.2 3.2 12.3 24.4 14 .3 16.0 25.0 

Don't Know 4.0 6.3 9. 7 4.1 7.3 

Weighted Base: (236) Y (6) ]j (16) Y (J2) 3/ (52) Y (45) Y (49) Y (2B) Y (B) 

Y Shown for consistency o~ . Base too small for reliability . 

y Relatively unstable due to the small mU'lber of cases . 

On H01~ !'larv Days During The Past \leek Di d You Serve 

Canned Pet Food Contai ning Fi sh To Your Dog? 

NUMBER OF PERSONS IN HOUSSHOLD 
Six 

Total One Two Three Four Five or More -r- T T -,- <r -r -r-
Households Feeding 
Canned Pet Food Containing 
Fish To Dogs 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 100 .0 

. \ulber Of !§y:s 

One 20 .0 100.0 14 . 1 1B . 6 17.3 25 .0 32.0 

Two .19 . 6 19 .3 22 . 2 19 . 2 19.4 16.0 

Three 13 .3 15 . 8 14 . 8 7. 7 11.1 20 .0 

four 3. 1 7.0 1. 9 2. 8 4. 0 

Five 2. 2 3.5 5. 8 

S i x 0. 9 3.5 

Seven 21.3 17 .5 29 .6 17. 3 22 . 2 20 .0 

None 15. 6 12.3 11.1 28 . 9 13. 9 8.0 

Don' t Know 4.0 7.0 3.7 1.9 5 .6 

We i ghted Base : (236) ~/( 1) 31(61) 31(56) 3/ (54) Y(9) ~/ (25) 

Y Shown fo r cons istency only. Base too small for rel iability. 

3/ Relatively lli,stabl e due to the small number of cases . 
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Section H NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 2a On How Many Day!! [\~ring The Past Week Did You Serve 

Canned Pet Food Containing Fish 1'0 Your Dog? 

IillLIG ION OF FAtl,n,y 

Total. Catholic Protestant 
Households Feeding -r % % 
Canne1 Pet Food Containing 
Fish To Dogs 100.0 100.0 100.0 

Number Of D~s 

One 20.0 18.2 20.4 

Two 19.6 21.8 18.7 

Three 13.3 7.3 14.9 

Four 3.1 7.3 1.B 

Five 2.2 2.9 

Six 0.9 1.2 

Seven 21.3 29.1 19.1 

None lS.6 14.5 16.2 

Don't Know 4.0 1.B 4.B 

Weighted Base I ( 236) Y (513) (17S) 

~/ Relatively unstable due to the small number of cases. 
Note: Percentages for 3 cases representing "Other Denominations" not shown. 

On How Many Days During 1be Past Week Did You Serve 

Canned Pet Food Containing Fish To Your Dog? 

Jewish 
-r 

100.0 

RACE OF HOIill1AKER 

Households Feeding 
Canned Pet Food Containing 
Fish To Dogs 

Number Of Days 

One 

Two 

Three 

Four 

Five 

Six 

Seven 

None 

DonI t Know 

Weighted Base I 

Total -r 
100.0 

20.0 

19.6 

13.3 

2.2 

0.9 

4.0 

(236) 

~/ Sho,m for consistency only. Base too small for reliability. 
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White 
-r 

Non-lofui te 
% 

100.0 100.0 

l B.7 

14.4 

2.4 

1.0 

n.8 

S.8 

n.8 

(21B) y (18) 



Section H NATIONAL CANNED FISH AND SHELLFISH S'lUDY 

Question 2a On HOH ! :' -C/ Days D..!ring 'i'he Past Week Did You Serve 

'omJd Pet Food Containing Fish To Your Dog? 

EMPLDD'.ENT OF P.OI1EMAKER 

Households Feeding 
Canned Pet Food Containing 
Fish To Do gs 

Number 0 f Dap 

One 

Two 

Three 

Four 

Five 

Six 

Seven 

None 

Don't Know 

Weighted Base: 

1'otaJ. 
-r 
100 . 0 

ro . O 

19 . 6 

13 . 3 

3 .1 

2.2 

0 . 9 

21 . 3 

15.6 

11.0 

(236) 

Full- Time Part-Time 
iii % to 

100 . 0 100.0 

27 .1 9.1 

1B.7 27 . 3 

B.3 9 .1 

4. 2 

2.1 4.5 

16.7 22 . 7 

14.6 27.3 

B. 3 

~I (49) Y (24) 

~I Shown for consistency only. Base too small for reliability. 

Note: Percentages for 1 case representing "Unreported Employment" not shown. 

On How Many Days D..!ring The Past Week Did You Serve 

Canned Pet Food Containing Fish To Your Dog? 

AGE o F HOMEHAKER 

Total 15-24 25-29 ;30-34 35-39 40-44 45-49 

Households Feeding % % % % % % % 
Canned Pet ?ood Containi ng 
Fish To Dogs 100.0 100.0 100 .0 100 . 0 100 . 0 100 .0 100 .0 

Number Of ])aye 

One 20.0 11.1 21.2 26.3 2B.9 4.4 

Two 19.6 45.4 16.7 15.2 15.B 21.1 21.7 

Three 13.3 1B.2 11.1 21.2 2.6 10.5 13.0 

Four ).1 5.6 7.9 5.3 

Five 2.2 3.0 5 . 3 2.6 

Six 0.9 4.4 

Seven 21.) 1B.2 )).2 1B.2 1B.4 13.2 21.7 

None 15.6 1B.2 16.7 IB.2 21.1 15.B 26.1 

Don't Know 4.0 5.6 ).0 2.6 2.6 6..7 

Not EmElo,red 
% 

100.0 

19 . 5 

1B .2 

15. 6 

3.2 

1.9 

1 . 3 

22 . 7 

14. 4 

3.2 

(162) 

50-54 55-59 60-64 

% % % 

100 .0 100 . 0 100.0 

16.0 40.0 24.9 

20.0 10.0 31.2 

16.0 23.0 6.3 

6.3 

10.0 

6.) 

)6.0 10.0 1B.7 

12.0 

10.0 6.) 

65 and 
Over 

% 

100.0 

15.3 

7.7 

;3O.B 

;3O.B 

7.7 

7.7 

Weighted Base: (2)6) Y(12) Y(20 ) Y(3) Y()8) Y(41) Y(23) Y(2B) Yell) ~/ (16) Y(14) 

~I Shown for cons istency only. Base too small for re1iabili 1u. 
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Section H 
NATIONAL CANNED FISH A:'lll SHELLFISH STUDY Question 2b 

On How Hany Days During Toe Past Week Did You Serve 

Canned Pet Food Con~ining Fish To Your Cat? 

REGIONS 
North- North 

Total east Central South West -r ---r- -r- -r % 
Households Feeding Canned 
Pet Food Containing Fish 
To Cats 100.0 100.0 100.0 100.0 100.0 

Number Of Days 

One 6.5 6.6 7.9 6.5 4.7 
Twc 9.7 ll.7 9.8 12.9 2.3 

Three 12.5 15.0 5.9 16.0 ll.6 

Four 5.1 6.6 3.9 4.8 4.7 
Five 4.2 1.7 3.9 3.2 9.3 

Six 0.9 2.0 1.6 

Seven 49.5 51.7 49.0 43.6 55.8 

None 10.2 6.7 13.7 9.8 ll.6 

Donlt Know 1.4 3.9 1.6 

Weighted Basel (220) ! / (60) !/ (65) Y (44) 

1/ Relatively unstable due to the small number of cases. Y Shown for cons:Etency only. Base too small for reliability. 

On How Hany Days During The Past \~eek Did You Serve 

Canned Pet Food Containing Fish To Your Cat? 

CIT Y S I Z E 
Megalo- Metro Non- Non- Non-
politan Central Metro Metro Metro 
Over 50,000- Suburban 2,500- Rural Rural 

Total 500~000 500~000 Metro 5~,OOO Fann Non-Farm ,- % ~ % /0 

Households Feeding Canned 
Pet Food Containing Fish 
To Cats 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
Number Of ~ 

One 6.5 ll.l 6.3 4.2 5.3 10.4 

Two 9.7 10.7 7.6 12.5 5.3 16.7 

Three 12.5 10.7 5.6 17.7 8.3 15.8 8.3 

Four 5.1 5.6 6.3 8.3 10,5 2.1 

Five 4.2 3.6 3.8 5,3 8.3 

Six 0.9 1.3 4.2 

Seven 49.5 67.8 66,6 44.3 62.5 42.0 37.5 

None 10.2 3.6 ll.l 12.7 15.8 12.5 

Donlt Know 1.4 3.6 4.2 

Weighted Basel (220) Y (2 8) Y (18) Y ( 81) Y (24) Y (21) 11 (48) 

!/ Shown for consistency only. Base too small for reliability. 

y Relatively unstable due to the small number of cases. 



Section H NATIONAL CANNED FISH AND SHELIFlSH STUDY 

Question 2b On How Many Days During The Past Week Did You Serve 

Canned Pet Food Contain~ Fish To Your Cat? 

INCOME 
Under $1000: $roroo $3000: $4000: $$000: $1000: $10,000 

Households Feeding Canned ~ $1000 1999 2999 3999 4999 6999 9999 and Over 
Pet Food Containing Fish 
To Cats 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

NWllber Of Days 

One 6.5 10.0 15.8 15.0 2.4 6.7 27.3 

Two 9.7 10.0 15.8 15.0 7.) 7.0 n.l 15.1.: 

Three 12.5 10.(\ 22.0 10.5 15.5 18.2 7.7 

Four 5.1 10.0 5.3 14.1 9.1 

Five 4.2 5.0 10.5 2.2 7.7 

Six 0.9 10.0 2.2 

Seven 49.5 50.0 26.) 50.0 56.1 45.6 55.6 45.4 61.5 

None 10.2 36.8 5.0 9.8 10.$ 6.7 7.7 

Don't Know 1.4 10.0 2.4 1.8 

Weighted Basel (220) .!L(10) ~/(19) Y(20) ~/ (44) V (S7) Y(46) Yell) Y(13) 

y Shown for consistency only . Base too small fo!' reliability . 

V Relatively unstable due to the small number of cases. 

On lbw Many Days During The Past Week Did You Serve 

Canned Pet Food Containing Fish To Your Cat? 

NlJMBF-R OF PERSONS ]}I HOUSE f{)LD 
Households Feeding Canned 

Total 
Six or 

Pet Food Containing Fish One Two Three Four Five More 
To Cats --r -r --r ---:r- ---r -r ,-

100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Days 

One 6.5 18.2 5.6 8.) 

Two 9.7 9.1 10.6 5.6 li.l 16.1 

Three 12.5 25.0 15.9 6.4 20.4 8.) 6.5 

Four 5.1 9.1 4.) 7.4 3.2 

Five 4.2 2.) 7.4 li.1 

Six 0.9 25.0 1.9 

Seven 49.5 50.0 4).1 57.4 40.6 47.) 64.5 
None 10.2 2.) 19.2 li.l 8.3 9.7 
Don't Know 1.4 2.1 5.6 

Weighted Base: (220) ! / (4) Y (48) Y(46) 3/(54) Y()6) YeJ2.) 

II Shm-m for consistency only. Base too snall for reliability . 

~I Relatively unstable due to the small number of cases. 



Section H NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 2b On How Many Days D.lring The Past Week Did You Serve 

Canned Pet Food Containing Fish To Your Cat? 

RELIGION OF FAMILY 

Total Catholic Protestant 
Households Feeding Canned ---r % % 
Pet Food Containing Fish 
To Cats 100.0 100.0 100.0 

Nu"lber Of Day~ 

One 6.5 14.3 4.3 

Two 9.7 8.2 9.9 

Three 12.5 14.3 12.3 

Four 5.1 2.0 5.6 

Five 4.2 5.6 

Six 0.9 4.1 

Seven 49.5 49.0 49.4 

None 10.2 6.1 11.7 

Don't Know 1.4 2.0 1.2 

Weighted Base, (220) Y (49) (166) 

~/ Shown for consistency only. Base too small for reliability. 

Note: Percentages for 5 cases representing "other Denominations" not shown. 

On How Man~ Days During The Past Week Did You Serve 

Canned Pet Food Containi.ng Fish To Your Cat? 

Jewish 
-r 

100.0 

RACE OF HONEMAKER 

Households Feeding Canned 
Total 

Pet Food Containing Fish 
-r 

To Cats 100.0 

Nwnber Of Days 

One 6.5 

Two 9.7 

Three 12.5 

Four 5.1 

Five 4.2 

Six 0.9 

Seven 49.5 

None 10.2 

Don't Know 1.4 

Weighted Base: (220) 

~/ Shown for consistency only. Base too small for reliability. 

White 
-r 
100.0 

13.2 

5.4 

3.9 

1.0 

48.5 

10.3 

1.0 

(208 ) 

Non-White 
% 

100.0 

66.8 

Y (12) 



Section H NATIONAL CA.'llOED FISH A;; D SHELLFISH STUDY 

Question 2b On How M~ Days ])Iring The Past Week Did Yot' Serve 

Canned Pet Food Containine; 1N.sh To Your Cat? 

EMPLOYMEN'l' OF HOHEMAKER 

Total Full-Time Part-Time Not .&nE1oled 
Households Feeding Canned -r % ~ % 
Pet Food Containing Fish 

100 .0 100.0 100 .0 100.0 To Cats 

~fumbe r Of I?ayB 

One 6.5 8.3 4.2 6.6 

Two 9.7 2.8 16.6 9.9 

Three 12.5 11.1 4.2 13.3 

Four 5.1 2.8 8.3 5.3 

Fi ve 4.2 h.2 5.3 

Six 0.9 4.2 0.7 

Seven 49 .5 72.2 33.3 47.0 

None 10.2 2.8 25.0 9.9 

Don't Know 1.4 2.0 

,Ieighted Base I (220) Y (36) Y (24 ) (155) 

Y Shown for consis t ency only. Base too small for reliability. 

Note: Percentages f or 5 cases representing "Unreported Employment" not shown. 

On How M~ Days D.lring The Past Week Did You Serve 

Canned Pet Food Containing Fish To Your Cat? 

AGE OF HOMEMAKER 

12%24 Jli34 lc-44 
65 and 

Total 25-29 35j 39 4;--49 50-54 55-59 60-64 OVer 
Households Feeding Canned -r -r .,- -r .,- .,- -r 
Pet Food Containing Fish 
To Cats 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Nwnber Of Days 

One 6.5 11.4 5.9 3.7 3.0 25.0 12.5 9.1 

Two 9.7 11.1 6.7 8.6 8.8 7.4 12.1 8.3 8.3 6.3 27.3 

Three 12.5 11.1 20.0 17.1 2.9 11.1 15.1 25.0 8.3 6.2 

Four 5.1 11.1 6.7 5.7 2.9 7.4 6.1 4.2 6.2 

Five 4.2 6.7 8.6 14.8 8.3 

Six 0.9 3.7 6.3 

Seven 49.5 55.6 59.9 45.7 56.0 40.8 57.6 54.2 33.4 37.5 45.4 

None 10.2 11.1 2.9 20.6 11.1 6.1 8.3 16.7 12.5 18 .2 

Don't Know 1.4 2.9 12.5 

Weighted Base: (220) Y (9) Y (15) M35) Y(34)Y (28) Y (33) Y(27) Y(12) Y(1.6) Yell) 
Y Shown for col'l9istency only . Base too small f or reliability. 
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Section H 

Question 3 

KlTI£!W. CAlOO!D FISH AND SIEL.LYISH STUDY 

How Kacy Cana Of Pet Food Do You 

U su.ally &y At (bo rae ? 

RIGIOBS 
NorthOO Horth 

Total. east Central South Wen -r -r- -r- -r ~ 
All Bouaeholda 0IIIl.1ng A Dog 
or Cat That Use PItt Food 
Cont&in1ng F1ah 1/ 100.0 100.0 100.0 100.0 100.0 

Number or Cana 

ems can 5.3 4.8 7.7 3.6 5.8 

Two Cans 10.5 14.5 12.1 9.5 5.8 

Three Cane 22.9 27.7 19.8 21.2 24.6 

Four cans 1.5.2 12.0 18.7 16.8 1l.6 

F1 ve cr More Cane 45.0 41..0 40.6 48.2 49.3 

Don't Know 1.1 1.1 0.7 2.9 

Weighted Base I ()80) V (8) V(91 ) (lJ7) Y (69) 

Y 76 households owned botn a dog and a cat . 

V Rel atively unstable due to the small number of cases. 

How Many Cans Of Pe t Food Do You 

Usually Buy At One Time? 

C I T Y S I Z E 
Meg 811>- Metro Non-
pol1tan Central Metro 

Over 50, 000- Suburban 2,5 
Total 500tOO 500

t
OOO Hetro 50

t
OOO 

~ % to 
All Households Owning a Dog 
Or Cat That Use Pet Food 
Contain1!:!ll Fish Y 100.0 100.0 100.0 100. 0 100.0 

Number Of Cans 

One Can 5.3 2.1 9.1 3.3 5.0 

Two Cans 10.5 6.1 12.1 10. 6 13.3 

Three Cans 22 .9 22.5 18.2 26. 8 23.) 

Four Cans 15.2 12 . 2 12.1 9. 8 20 .0 

Fi va Or llore Cans 45 . 0 57 .1 48.5 48.0 3 . 7 

Don't Know 1.1 IS 1.7 

Weighted Base I (3eO) Y(49) 31(33) (12) '}j (50) 2 

11 76 households ow<led both a 0 ani a cat. 
~ Shown for consistency onl~·. Base 0 snall for ia llity . 
'}/ Relatively unstable duE' 0 the s=ll nil..., er of Ill! S . 

Non-
"'.etro 
Rur&l 
tam 
-r 

100.0 . 0 

6. 8.5 

).0 ) .~ 

3D. ) 1S.9 

6.1 26.8 

>4.5 

1 .2 

())) - ( ) 



Section H 

Question 3 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

lbw lIany Cane or Pet Food Do You 

U9ual~ Buy" At One Tao? 

INCOME 
Gilder $1000:0 $3Joo; $ 3t1X): $ IjJOO; $ 5CXU: $ tcxu: $lOJCXXl 

Total $lr ~ 22f J2f ~ ~ 22fL and OVer 
All lbuseho1ds Owning A DoC -r ---r 
Or Cat That Use Pet Food 
Containin/ii Fish 1/ 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 5.3 2lJI 7.7 7.0 5.1 6.1 3.7 

Two Cans 10.5 14.3 19.2 13.9 1104 11.0 7.4 5.6 5.3 

Three CIIIlII 22.9 14.3 26.9 16.3 25.3 26.0 17.3 19.4 )6.6 

Four Cans 15.2 14.3 11.6 16.3 19.0 15.9 16.1 5.6 15.6 

Five Or }loro Cane 45.0 35.7 26.9 46.5 39.2 39.0 54.3 66.7 42.1 

Don't Know 1.1 7.7 1.2 2.7 

1'fe1!;hteci Basel (380) V(14) :1(26) VOu) V(79) V(62) V((ll) V (J6) Y (19) 

1/ 76 households o-.me1 both a dog and a cat . 

V Shown for consistency only . Base too small for reliability. 

y Relatively unstable due to the small number of cases. 

Hmr Many Cans Of Pet Food Do You 

Usually Buy At One Time? 

NUMBER OF PERSONS IN HOUSEHOLD 
siX or 

Total One Two Three Four Five More 

All Households Owning A Dog -r -r -r -r -r -r -r-
Or Cat That Use Pet Food 100.0 100.0 Conta1ni~ Fish 1/ 100.0 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 5.3 5 . 6 9 .0 2.1 3.6 6.4 

Two Clans 10.5 10.0 9.0 13.8 10.9 8.5 

Three Cans 22.9 40.0 16.9 24.7 26.6 18.2 23.4 

Four Cans 15.2 12.2 11.2 18 .1 18.2 21.3 

F:l.ve Or More Cans 45.0 60.0 52.2 46.1 38.3 45.5 40.4 

Don't Know 1.1 1.1 1.1 3.6 

Weighted Basel (380) V(5) ~/(90) V(89) V(94) V(55) V(47) 

1/ 76 households owned both a dog and a cat. 
~/ Shown for consistency only. Bas e too emall for reliability. 

~/ Relatively unstable due to the small number of cases. 
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Section H NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 3 How Many Cans Of Pet Food Do You 

Usually Buy AtOne Time? 

RACE OF HCMEt1AKER 

Total White Non ... 'Ihi te 
All Households OWning A Dog .,- .,- % 
Or Cat That Use Pet Food 
Containi!!§ Fish 1/ 100.0 100.0 100.0 

Number Of Cans 

One Can 5.3 4.5 14.8 

'l'wo Cans 10.5 10.5 1l.1 

Three Cans 22.9 23.5 14.8 

Four Cans 15.2 14.7 22.2 

Five Or More Cans 115.0 45.9 33.4 

Don't Know 1.1 0.9 3.7 

Weighted Base: ()80) (353) y'(27) 

"!:./ 76 households O1<ned both a dog and a cat. 

2/ Sho;:n for consistency only. Base too small for reliability. 

How Many Cans Of Pet Food Do You 

Usually Buy At One Time? 

RELIG ION OF F A,'ULY 

Total Catholic Protestant Jewish 
All Households OWning A Dog ,- % :t -r 
Or cat That Uee Pet Food 
Containing Fish 1/ 100.0 100.0 100.0 100.0 

Number Of Cans 

one Can 5.3 5.4 5.3 

Two Cans 10.5 9.9 ll.7 

Three Cans 22.9 23.3 23.4 

Four Cans 15.2 14.8 15.8 

Fi va Or More Cans 45.0 44.6 43.8 

Don't Know 1.1 2.0 

Weighted Base I (380) (202) (171) 

Y 76 households owned both a dog and a cat . 
Note: Percentages for 7 cases representing "Other Denominations" not shown. 
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Section H NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 3 How Many Cans Of Pet Food Do You 

Usual~ Buy At One Time? 

EMPWYMENT OF HOl1ElWCER 

TotAl Full-Time Part-Time Not YIOyed All Households Owning A Dog --r- :t % to 
Or Cat That Use Pet Food 
Containinfl Fish Y 100.0 100.0 100.0 100.0 

Number Of C'IIlS 

One Can 5.3 6.6 5.8 
Two Cans 10.5 7.9 7.3 1l.6 
Three Cans 22.9 18.4 29.3 23.3 
Four Cans 15.2 18.4 26.8 12.8 
Five Or More Cans 45.0 48 .7 36.6 45.3 
Don't Know 1.1 1.2 

Weighted Base I (380) 31 (76) 2/(41) (258) 

~J 76 householns owned both a dog and a cat . 
~/ Relatively unstable due to the small number of c ases, 

d/ Shown for consistency only, Besp- teo small for r eliabi l i t y , 

Note: Percent ages f or 5 cases r epresent inp, "Unreported Employment" not shown. 

How Many Cans Of Pet Food Do You 

Usually Buy AtOne Time? 

A G E OF HOMEMAKER 
65 and 

Total 15i24 25-29 ¥ 35;39 40;44 45;49 50t4 ¥ 6Ot4 £T-All Households Owning A Dog --r --r 
Or Cat That Use li't Food 
Containing Fish 100.0 100 .0 100.0 100 .0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Number Of Cans 

One Can 5.3 5.3 3.2 3.5 3.2 5.5 2.3 4.6 14.3 8.0 13.6 

Two Cans 10.5 5.3 12.9 7.0 6.3 13.0 13.6 13.6 9.5 4.0 22.7 

Three Cans 22 .9 21.0 19.4 26.3 23.8 18.5 31.8 25.0 ::.6 .6 20.0 4.6 

Four Cans 15. 2 21.0 22.6 22.8 12.7 13.0 1l.4 15.9 14.3 8.0 9.1 

Five Or More Cans 45.0 42.1 38.7 40.4 52.4 50.0 38.6 40.9 33.3 60.0 50.0 

Don't Know 1 . 1 5.3 3.2 1.6 2.3 

Weignted Base I (380) 31 (19) ~/(31) 2/(57) 2/(63) 2/(54) 31(44) 31(44) 3/(2l) 31(25) 3/(22) 

! , 76 househol ds O'..'l1ed both a dog md a cat . 
V Shown fo r consistency only . Base too small f or r eliability, 
} Relativ ely unstable rtue t o the small number of cas es. 
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10n" 

. 11 :AI. 

d ood 

To· 

All Households Owning Dogs 100.0 100.0 100. 0 100.0 100. 

Buy Canned ;:'ish lOr og 3.S 3.e 1.7 S. 1 . 0 

Do Not Buy Canned Fish FOr DOG 96. S 96 . 2 96 .3 9 .L .0 

\'ei::;hted Base: (lUl) (296) (3 ) 119) 

Do You B Canner! Fish Ot.t.ar ':'han Can d P t F 

Espocially For {our Doi? 

Total 
--;r-,. 

All Households 
o\ming DOGs 100 . 0 100. 0 100. 0 1 . 0 1 .0 

Buy Canned ~'ish 

fur Do ) .5 .6 1.5 .J 

Do Not Buy Canned Fish 
fur-a 96.5 95 .2 S . 7 .2 

1 !. 

1 1m 



Section H NATIONAL ~ FISH AND SHELLFISH STUDY 

Question 4 Do You Buy Canned Fish other Than Calned Pet Food 

Especially For Your Dog? 

INCOME 
Ui'ider $1000: $2000: $jOOO:: $4000: $$000:0 $1oo~ $10,000 

Total $1000 1999 2999 3999 4999 6999 9999 and Over 
-r ~ T"" ,.- -r -r ,.- -r ~ 

All Households 
Owning Dogs 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Buy Canned Fish 
3.5 For Dog 2.1 2.8 1.7 2.5 3.4 3.8 ll.l 2.6 

Do Not Buy Canned 
FisnFor Dog 96.5 97.9 97.2 98.3 97.5 96.6 96.2 88.9 97.4 

Weighted Basel (900) !/(54) ~(83) (132) (191) (168) :/(48) 

Y Relatively unstable due to the small number of CaBes. 

~/ Shown for consistency only. Base too small for reliability. 

Do You Buy Canned Fish Other Than Canned Pet Food 

Especially For Your Dog7 

NU1-1BER OF PERSONS IN HOUSEHOLD 

I2tal Q.n~ Two ~ 
Six or 

~ Five More 

% % % % % % % 
All Households 
Owning Dogs 100.0 100.0 100.0 100.0 100 .0 100.0 100.0 

Buy Canned Fish 
For Dog 3.5 6.4 2.5 3.8 4.0 0.7 

Do Not Buy Canned 
Fish For Dog 96 .5 100.0 93.6 97.5 96.2 96.0 99.3 

j'ieighted Basel (900) Y(25) (195) (187) (182) (140) (171) 

Y Shown for consistency only. Base too small for reliability. 
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Section H NATIONAL CANNED FISH AND SHELLFISH STUDY 

Question 4 Do You Buy Canned Fish Other Than Canned Pet Food 

Especially For Your Dog? 

RELIGION OF FAMlLY 

~ Catholio 

% % 
All Households 
Owning Dogs 100.0 100.0 

~ canned Fish 
For Dog 3.5 3.3 

Do Not Buy Canned 
F'ishFor Dog 96.5 96.1 

Weighted Base: (900) (200) 

Y Sholm for consistency only. Base too IIIII8l.l for reliability-. 

Notel Percentages for 19 cases representing "Other Danominations" not shown. 

All Househalda 
Owning Dog! 

~ Canned Fish 
For Dog 

• 
Do Not Buy Canned 
FishFor Dog 

Weighted Base: 

Do You Buy Oazmed Fish other Than Canned Pet Food 

Especially For Your Dog? 

~ ~ 

% % 

100.0 100.0 

3.5 3.9 

96.5 96.1 

(900) (801) 

Y Relatively- unstable due to the mall number of cases. 
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Protestant Jewish 

% % 

100.0 100.0 

3.5 

96., 100.0 

(680) y (1) 

RACEOFIIlKJ!2olAKER 

Non~te 

% 

1.00.0 

1.00.0 

!/ (93) 



Section H 

Question 4 

All Households 
Owning Dogs 

Buy Canned Fish 
For Dog 

Do Not Buy Canned 
FUh For Dog 

Weighted Base: 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

Do You Buy Canned Fish other Than Canned Pet Food 

Espeoially For Your Dog? 

»IPW~T OF HCJ!EMAKER 

~ Full -Time Pert-Tima Not !s:!10l!S 

% % % % 

100.0 100.0 100.0 100.0 

3.5 4.1 1.5 3.6 

96.5 95.9 96.5 96.4 

(900 ) (163) Y (61) (640) 

~/ Relatively unstable due to the small number of oasss. 

Note: Percentages for 16 cases representing "Unreported Employment· not shown. 

Do You Buy Canned Fish Other Than Canned Pet Food 

Espeoially For Your Dog? 

AOE OF HOMEMAKER 
65 and 

W!:l ~ 25-29 ~ .J.2=J2. ~ ~ 2.Q:2!i 22:22. ~ 2!!!: 
% % % % % % % % % % % 

All Households 
Owning !!!:!fie 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

BIlIr Canned Fish 
For Dog 3.5 5.3 4.2 1.5 1.9 2.9 3.7 5.6 11.6 2.0 

Do li2! Buy Canned 
Fish For Dog 96.5 100.0 94.7 95.8 96.5 9801 9701 96.3 94.4 86.2 98.0 

Weighted Base: 

Y Relatively unstable due to the 8ma1l number of cases. 

Y Shown for consistency only. Base too small for reliability . 



Section H 

Question 4 

NATI NAL CA~n!SJ) ?ISH AIiD SHELLFISH STUDY 

Do You Buy Canned Fish Other Than Canned Pet Food 

Especially For Your Cat? 

REGIONS 
North- North 

Total east Central South 
--r- --y,- ~ ~ 

All Households Owning Cats 100.0 100.0 100.0 100.0 

Buy Canned Fish For Cat 10.0 11.6 9.7 9.9 

Do Not Buy Canned Fish For Cat 90.0 88.4 90.3 90.1 

West 
--r 

100.0 

9.0 

91.0 

1'feighted Base: (558) ~/ (93) (181) (190) ~/ (94) 

~/ Relatively unstable due to the small number of cases. 

Do You Buy Canned Fish Other Than Canned Pet Food 

Especially For Your Cat? 

CIT Y S I Z E 
Megalo_ Metro Non" Non-
politan Central Metro Metro 
Over 50,000- Suburban 2,500- Rural 

Total 500~OOO 500~OOO Metro 50~000 Fann 
-r '" -;r-

JO JO 

AD. Households 
Chming Cats 100.0 100.0 100.0 100.0 100.0 100.0 

Buy Canned Fish For Cat 10.0 14.0 28.0 l2.5 15.4 1.5 

Do Not Buy Canned Fish For Cat 90.0 86.0 72.0 87.5 84.6 98.5 

Weighted Baae: (558) Y (45) Y (26) (132) ~/ (46) (178) 

~/Shown for consistency only. Bases too small for reli~bility. 
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Non-
Hetro 
Rural 
Noo"Farm 

% 

100.0 

10.1 

89.9 

(131) 



Section H 

Question 4 

All Household!! 
Otminr; cats 

B~ Canned. Fi8b For cat. 

Do Not ~ Camed Fish For Cat 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

Do You Buy Canned Fish other Than Canned Pet Food 

Especially For Your Cat? 

INC 0 W E 
O'Dder $1000:- $20000 $))000 

Total $1000 1999 2999 3999 
-r -r ,- ~ ,-
100.0 100.0 100.0 100.0 100.0 

10.0 9.6 3.6 7.8 9.6 

90.0 90.2 96.4 92.2 90.4 

$4000: $5000: $7000: $10,000 
4999 6999 9999 and Over ,- ~ ~ -r-
100.0 100.0 100.0 100.0 

10.2 13.4 15.0 16.0 

89.8 86.6 85.0 84.0 

Weigbted Base: (558) Y (46) Y (63) Y (76) (122) (101) Y (89) Y (25) Y (36) 

~/ Shown for consistency only . Base too small for reliability . 

Y Relatively unstable due to the small number of cases . 

Do You ~ Canned Fish Other 7han Canned Pet Food 

Especially For Your Cat? 

NIT' HER OF ffiRSONS 

All Households 
ONning Cats 

Total 
--r-
100.0 

One -,-
100.0 

Buy Canned Fish For Cat 10.0 7.1 

Do Not Buy Canned Fish For Cat 90.0 92 .9 

Weighted Base: (558) ~/( 19 ) 

Two -,-
100. 0 

11.1 

88 .9 

(116) 

~/ Shown for consistency only. Base too s;aall for rp.liabiE t;, •• 
Y Relatively unstable due t o t he small number of cases. 
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Three -,-
100.0 

8.0 

92 . 0 

(127) 

IN IDUSEHOW - -- ---

Four Five -,- -,-
11)0 .0 1')0.0 

12.0 

34 .8 88 .0 

(103) 

Six or 
;.Iore -,--

1:)) .0 

4.5 

95.5 

(103) 



Section H 

Question 4 

NATIONAL CANNED FISH AiID SHELIFISH STUDY 

Do You Buy Canned Fish Other Than Canned Pet Food 

Especially For Your Cat? 

RELIDION OF !{)HEMAKER 

Total Catholic 

% % 

All Households OWning Cats 100.0 100.0 

Buy Canned Fish For Cat 10.0 10.4 

Do Not fuy Canned Fish For Cat 90.0 89.6 

Weighted Base: (5;8 ) (108) 

Y Shown for consi stency only. Base too small for reliability. 

Do You Buy Canned Fish Other Than Canned Pet Food 

Especially For Your Cat? 

All Households Owning Cats 

Buy Canned Fish For Cat 

Do Not Buy Canned Fish For Cat 

Weighted Base: 

Total 

% 

100.0 

10.0 

90.0 

(558) 

Y Relatively unstable due to the small number of cases. 

RACE OF HOMEHAKER 

White 

% 

100.0 

10.7 

89.3 

(504) 
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Protestant 

% 

100.0 

9.9 

90.1 

(439) 

NonooWhite 

% 

100.0 

3.8 

96.2 

Y (54) 

Jewish 

% 

100.0 

10.0 

90.0 

Y(ll) 



Section H NATIONAL CANNED FISH AND SHELL!ISH STUDY 

Question 4 Do You Buy Canned Fish Other Than Canned Pet Food 

Especially For Your Cat? 

D!PIDYl1ENT OF HOI1El1AKER 

Total Full- Time Part-Time 

% % % 

All Households Owning Cats 100.0 100 . 0 100.0 

Buy Canned Fish For Cat 10.0 12.9 9.8 

Do Not Buy Canned Fish For Cat 90.0 87 .1 90 . 2 

Weighted Base: (558) ~/(68) Y(lM 

!:./ Relatively unstable due to the snall number of cases . 

5/ Shown for consistency only. Base too small for reliability. 

Note: Percentages for 14 cases representing "Unreported Employment" not sho-wn. 

Do You Buy Canned Fish other Than Canned Pet Food 

Especially For Your Cat? 

AGE OF 

Total 15-24 25-29 3)- 34 

% % % % 

All Households Owning Cats 100.0 100.0 100.0 100.0 

Buy Ca.,ned Fish For Cat 10.0 7.7 16.2 12 . ) 

Do Not Buy Canred Fish For Cat 90 . 0 92.3 83.8 87.7 

Weighted Base: 

Y Shown for consistency only. Base too small for reliability. 

31 Relatively unstable due to the small number of cases. 
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HOMEMAKER 

35- 39 40-44 45- 49 

% % d 
I" 

100 .0 100 . 0 100 . 0 

4.5 10.7 12.5 

95.5 89 .3 87 . 5 

Not ElnEloled 

:c 
100.0 

9 .8 

90 . 2 

(428) 

50-54 55-59 

% % 

100.0 100.0 

8 .9 3.3 

91.1 96 . 7 

6S and 
6:>-64 Over 

% d 
I" 

100.0 100 . 0 

9.4 12.5 

90.6 8 7.5 



Section H 

Question 5 
NATIONAL CANNED FISH AND SHELLFISH STUDY 

What Kind Of Canned Fish Do You Usually Buy fur Your Dog? 

R B G I 0 NS 
North- ~lorth 

Total east Central South 
Number NUI!lber Number Number 

Households BUying Fish 
For Their Dogs 29 5 4 19 

Type Of Fish 

Hackerel 7 2 5 

Salmon 3 1 2 

Sardines II 1 10 

Tuna 2 1 1 

Other 6 3 2 

Note: Number of cases shown for consistency only. Base too small for 
reliability. 

Do You Buy Canned Fish Other Than Canned Pet Food 

Especially For Your Dog? 

CIT Y S I Z E 
Megale>- Metro Non-
politan Central Metro 

Over 50,000- Suburban 2,500-
Total 500,000 500,000 Hetro 50,000 

Number Number Number Number Number 

Households Buying Fish 
For Their Do~s 29 1 10 6 

Type Of Fish 

Mackerel 7 1 4 1 

Salmon 3 1 

Sardines 11 1 1 1 5 

Tuna 2 1 1 

Other 6 1 3 

Note: Number of cases shown for consistency only, Base too small for reliability. 
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West 
Number 

1 

1 

Non- Non-
¥.etro Metro 
Rural Rural 
Farm Non-Farm 

Number Number 

2 6 

1 

1 1 

1 2 

2 



Section H NATIONAL CANNED FISH AND SHELLFISH ~'ruDY 

Question 5 What Kind Of Canned Fish Do You Us\~lly Buy For Your e? 

KJo:PLOY lIT OF I«J.'ID'.AY.ER 

TotoJ. Full - T e 

Households Buying Fish Numb r NuJIlb r ... r 

For Their Dogs 29 6 1 22 

Type Of Fish 

Mackerel 7 1 6 

Salmon 3 1 2 

Sardinee 11 I: 7 

Tuna :1 2 

Other 6 1 S 

Note: NuJIlber of cases shawn for coneilltency only . Balle too elll&l.l for NJ.iabUi y. 

What Kind Of Canned Fish Do You Usually Buy For Your Doi? 

A G E OF A K E P 
6$ and 

Total 15- 24 !.82. ~ 12::.22 Lo-44 L..2 ~ 22.:22 &>~ OVer 

Number NuJIlber Number Number Number Nwnber IIumber Number Humber NuDber Humber 
Households Buying Fish 
For Their Dogs 29 4 4 2 2 :3 :3 4 6 1 

Type Of Fish 

Mackerel 7 2 1 1 1 2 

Salmon :3 1 1 1 

Sardines 11 :3 1 1 1 1 4 

Tuna 2 1 1 

Other 6 1 1 1 2 1 

Note : Number of cases shown for consistency only. BaBe too small for reliabil.1ty . 
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Section H 

Question 5 
NAT:!:01 AL CAmiED FISH AND SHELLF!SH Sn'DY 

What Kind Of Canned Fish Do You Usually Buy for Your Cat? 

REGIOt5 
North- North 

Total east Central Sout~ West 

Number Number Number Number Number 

Households Buying Fish 
For Their Cats 56 11 16 20 

Type Of Fish 

Mackerel 13 I; I; I; 

Salmon 13 3 5 3 

Sardines lB 2 6 B 

Tuna 6 1 1 

other 6 1 1 L 

Note: Number of cases shown for consistency only. Base too small for 

reliabi::'lty. 

What Kind Of Canned Fish 

Do You Usually Buy For Your Cat? 

CIT Y S I Z E 
Megalo- Metro Non-
politan Central :etro 

OVer 50,000- Suburban 2,500-
Total 500,000 500,0(\0 l~tro 50, 000 

Number Number Number Number Number 

Households Buying Fish 
For Their Cats 56 7 B lB 6 

Type Of Fish 

Mackerel 13 2 2 5 1 

Salmon 13 1 3 L 1 

Sardines lB 3 2 L L 

Tuna 6 1 4 

Other 6 1 1 

Note: Number of cases shown for consistency only. Base too IJmall for reliability. 
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9 

1 

2 

2 

4 

Non-
t·letro 
Rural 
Farm 

Number 

2 

1 

Ilon-
Hetro 
Rural 
,lon-Fann 

HuIIIb.r 

15 

3 

1 



Section H 

Question 5 NATIONAL CANNED FISH AND SHb:LLFISH STUDY 

"!hat Kind Of Canned Fish 

Do You Usually Buy Fbr your Cat? 

I N COME 
Undel' !l[ooo- $2000- $3000 $ 4000- $5000- $7000- $10,000 

~ ~lOOO 1~99 mL 3999 4999 6999 9999 and Over 

Number Number Number Number Number Number Number Number Number 

Households Buying Fish 
For Th3ir Cats 56 4 2 6 11 12 13 4 4 

~~ 
Mackerel 13 1 1 3 3 3 2 

Salmon 13 1 1 3 3 3 1 1 

Sardines 18 2 2 3 2 5 3 1 

Tuna 6 2 3 1 

Other 6 1 1 1 1 1 1 

Note: Number of cases shown for consistency only. Base too small for reliability. 

What Kind Of Canned F18h 

Do You UsuallJ' ~ For Your Cat? 

NUMBER OF PERSONS IN HOOSE!IlLD 
SU or 

Total One TIro Tlu-ee Four Five )lore 
Number Number ~ ~ ~ NUmber Niiiiiber 

Households Buying Fish 
For Their Cats 56 :1 15 9 17 9 4 

Type Of Fish 

loIackerel 13 :1 3 6 1 1 

SallIIon 13 1 6 2 3 1 

Sardines IS 1 5 3 4 4 1 

Tuna 6 1 3 1 1 

Other 6 1 1 1 2 1 

Notel Number ot cases shown tor consistency only. Base too small tor reliability. 



section H 

Question 5 

Households Buying 
Fish For Their Cats 

Type Of Fish 

~lackerel 

Salm:m 

Sardines 

Tuna 

Other 

NATIONAL CANNED FISH AND SHELLFISH S'IDDY 

What Kind Of Canned Fish Do You Usually Buy For Your Cat? 

~ 
Number 

56 

13 

13 

18 

6 

6 

RELIG ION OF HOMEMAKDl. 

Catholic 
Number 

12 

4 

2 

4 

2 

Protestant 
Number 

43 

9 

ll. 

14 

4 

5 

Note: Number of cases shown for consistency only. Base too small for reliability. 
1 case representing "Other Denominations" not shown. 

Households Buying 
Fish For Their Cats 

Type Of Fish 

Mackerel 

Salmon 

Sardines 

Tuna 

Other 

What Kind Of Canned Fish Do You Usually Buy For Your Cat? 

RACE OF HOMEMAKER 

Total ~ NonooWhite 

Number Number Number 

56 54 2 

13 12 1 

13 13 

J1l 17 1 

6 6 

6 6 

Note: Number of cases shown for consistency only. Base too small for reliability. 
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Section H NATIONAL CANNED FISH AND SHELLFI SH STUDY 

Question 5 What Kind or canned Fi sh Do You Usually fluy For Your Cat? 

EMPLOYMENT OF HOMEMAKER 

~ Full-Time Part-Time Not Ehpl~ed 

Number Number Number Number 

Households Buying 
56 4 43 Fish For Their Cats 9 

Type Of Fish 

Mackerel 13 2 1 10 

Salmon 13 3 10 

Sardinee 18 2 2 14 

Tuna 6 2 4 

other 6 1 5 

Note: Number of cases shown for consistency only. Base too small for reliability . 

What Kind Of Canned Fish Do You Usually Buy For Your Cat? 

AGE OF HOM E MAKER 
65 and 

~ 15-24 25-29 30-34 35-39 40~ 45-49 50-54 5$-59 60-64 Over 
Number Number Number Number Number Niiiiibe"r Number NUiiiber Number NUiiiber Ni'iiiiber 

Households Buying 
Fish For Their Cats 56 2 7 8 3 7 10 5 3 3 8 

Type Of Fish 

Mackere1 13 2 2 3 4 1 1 

Salmon 13 1 2 1 1 3 1 4 

Sardines 18 3 2 1 2 3 1 1 1 4 

Tuna 6 1 1 1 3 

other 6 3 1 2 

Note: Number of cases shown for consistency only. Base too small for reliability. 
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APPENDIX 

The Sampling Plan and Selection Procedures 

The General Plan. The population under study in this 
survey consisted of all private households in the United States. 
To represent ' this population, a multi-stage national probability 
sa.mple of those households was designed. This sample had to 
meet the following requirements: 

1. Every household in the population must have a 
lmown chance to be included in the sample. 

2. Estimates from the sample must be unbiased, 
wi th calculable error margins. 

3. The tolerances of estimates produced by the 
sample must be comparatively low so that the 
estimates could be used with confidence. 

To meet these requirements, sample selections were made 
with precisely knovffi probabilities. The sampling selections were 
in four successive stages as follows: 

1. 

2. 

3. 

4. 

One hundred localities (Metrovolitan Areas 
and non-Hetropolitan counties) containing 
189 counties were first selected. 

Within each locality cities, towns, villages 
and rural townships were selected. 

Wi thin these subdivisions, final clusters 
(combinations of city blocks, Census Enmneration 
Districts, etc.) were selected. 

In each cluster, all households were first 
prelisted. From these lists, households 
were selected for the sample with known prob­
ability.. The individual in each household 
primarily responsible for the meal planning 
was designated for an interview. 

Interviews were conducted in 2,543 households selected 
by the above procedure. 
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The survey was conducted during the month of June when 
most families have not as yet commenced their summer vacations. 
This period is also-slifficiently removed from the influences of 
Lent. 

For the first three sta<"es, rigid control by Census data, 
maps and other materials made it possible to state exactly what 
chance every county, Hetropoli tan Area or fi nal cluster had of 
falling into the sample, whether or not the area actually happened 
to be included. 

This is possible because every selection at every stage of 
sampline was made from a complete list (or frame) with all units 
specifically identified and the exact number 0 _' units known. The ex­
istence of such a list or frame is a basic req~nrement wherever selections 
vnth kllovm probability are to be made. For example, in the first stage 
of sampling, the selection of the 100 localities was made from a com­
plete list 0 ';' such localities, which in total includes the entire 
United States. In the same way the successive stages of sampling 
followed the principle of prO bability selection from a list. 

Selection of the 100 Localities. All of the 3077 counties 
in the United States were divided first oetween metropolitan areas 
and non-metropolitan counties according to the 1950 Census classification. 
Each metropolitan area was defined as a primary samplinb unit, in­
cluding all counties within the area. These sampling units were 
stratified into eight geographic regions following the Census regions, 
except that the New Encland and Biddle Atlantic regions were combined. 
The metropolitan areas were further stratified by size, per capita 
income, and the percent of increase or decrease in population from 
1940 to 1950. For the South the percent of non-white population was 
also used as a criterion for stratification. Such stratification 
assured that all stratified elements of the population were repre-
sented in their proper proportion. One metropolitan area was selected 
from each such stratttm with probability proportionate to its 1950 
population. Each of the fourteen largest areas constituted a single 
stratum and hence were automatically included. 

The non-metropolitan counties were divided likewise into 
eight geographic regions and further stratified according to the 
percent change in population since 1940, the percent of population 
which was urban and the rural level of living index developed by the 
Department of Agriculture. One county '-las selected from each such 
stratum with probability proportionate to the 1950 population. 
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Sa.rgpling vlithin Localities. The population in each 
locality was first divided as between the central city or cities, 
smaller towns and villages, congested suburban areas and open 
country areas, and each of these groups was sampled separately. 
For central city or cities, clusters were defined consisting of 
combinations of city blocks or in some cases Census Enumeration 
Districts. One such cluster was selected from each geographic 
stratum within the city. The smaller cities and towns were first 
arranged by size and in some instances also by geographic area and 
one such town or ville"ge was selected from each stratum. The 
selected town or village was further subdivided according to Census 
Enumeration Districts which were selected as final clusters to be 
visi ted by interviewers. For the congested suburban area and open 
cOlmtry areas, Census .t:numeration Districts were stratified geo­
graphically and one district was selected from each stratum with 
probability proportionate to 1950 population. 

Sarrpling within Selected Clusters. The clusters consisted 
of city blocks, or Census Enumeration Districts for which the Census 
Bureau has provided data on the total number of dwelling units in 
1950. Host of these clusters range from 150 to 250 dwelling units. 

Every cluster was prelisted in advance of the final stage 
vf sample selection - the selection of households for interviewing . 
This means that .l.'ield w·orkers worked every cluster in advance and 
made a listing of all dwelling places it contained, showing house­
hold addresses and other clear identifications. By applying random 
numbers to these lists, it was possible to achieve a truly known 
probability selection of cbiellings, and to assign specific addresses 
for interviewing so as virtually to eliminate chance of interviewers' 
choice or judgment influencing the selections. The contractor's 
New York City office staff selected the sample households from these 
clusters and returned the lists to the field workers, showing the 
specifically designated sample households to be used. 

Although the prelisting was done as an independent operation 
occupying the f ull attention of a person specifically trained to do 
it, the f inal selection of households was nevertheless set up to 
include any household which might have been omitted in the prelisting. 
This was done through use of the "half -open interval. 1I Under this 
procedure, the assivrument of a household for interviewin~ actually 
means the assignment of that household plus any other found to exist 
behJeen it and the next one on the list. In this way, the projections 
reflect both the correction of any prelisting errors and changes in 
the cluster since the prelisting took place. 
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The interviewer was instructed to call on the sample 
households and any other h Qlsehold (not shown on tre list) found 
between the sample househoJ.d and the next listed, and to inter­
view the meal planner in all these households. Where no one was 
at home, or the meal planner was not at home on first call, a 
second call was made on a different evening. 

In rural areas, the field worker who did the listing 
had a map of the cluster on which he entered the location of every 
dwelling wi thin the cluster by the use of a small square (0) and 
identified each by a sketch number. On the listing sheet, the 
sketch number than served as the primary identification of the 
dwelling in addition to a description of the house ru1d its locat ion. 
After the sample units for the survey were designated on the list­
ing sheets, the intervievrer could easily find them by reierence to 
the sketch numbers and tre sketch map. 

Accounting for the Non-Interviews 

There was a total of 3,198 occupied sample households. 
These were accounted for as follows: 

Total 33r1ple households 3,198 
Less ineligible households1/ 35 
Eligible sample households 22163 100.0% 

Re..!.'usals 145 4.6% 
Not-at-home after 2 calls 40 12·0~ 

Total non-interviews 20 19.6>:> 

Completed interviews 2,543 80.4% 

The not-at-hames were accounted for by a special weighting 
procedure based on the "nights-at-home" record of respondents found 
and interviewed. This technique accounts for all individuals who 
were, in fact, at home on any of six evenings - including and just 
preceding the evening of the interview. 

However, the weighting procedure makes its own contribution 
to sample tolerances. To reduce this contribution and at the same 
time retain the benefits of not-at-home weighting, this survey em­
ployed a weighting plan based on a combination of the weighting with 
one call-back on each respondent not found at home on the interviewer1s 

11 These are households in which the main meal was not taken at 
home once a week or more. No intervierTs were to be obtained 
in such households. 
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first visit. The c all-back means that each individual in the 
sample is given: two chances to be found at home out of six 
eve!lL"lgs covered by the nights-at-home .. reiehting, i nstead of 
only one chmlce where no call-backs are made. The amount of 
weighting is reduced accordingly about one-half , wl lich re sul ts 
in a corresponding reduction in the contribution to tolerance 
due to the v-reightinf, . This extension of the not-at-home ~-1eight­
ing and its mathematic~l basis are fully described i npn article 
in the July, 1954 issue of the Journal of Larketing21 

Sampling Reliability of the Results 

The usefulness of a survey depends largel y on the degree 
of confidence that may be placed in its findings. Therefore users 
need the assurance wruch comes from mathematical computation of 
the tolerance limits, and t he se calculated tolerances must be suf­
ficiently small for the results to be useable. 

Among the many factors which contrib.lte to sampling 
efficiency, perhaps the most important is that of widespread geo­
grapllic dispersion, not only for the country as a whole, but with­
in each locality and cluster. In t his sample, 100 localities 
(metropolitan areas and non-metropolitan counties) were included. 
Since the variation between localities can be a major contribu­
tion to tolerances, the comparatively large n~~ber of localities 
sabstantially reduced the tolerances that would otherwise have 
been obtained from a s~aple of the same size. Because each cluster 
'tias prelisted, individ.ual households were selected fran. the list 
at random intervals which assured widespre ad coverage of the en­
tire area in the cluster. This is equivalent to including many 
more clusters where consecutive hou~eholds are selected. 

There is always same risk involved in accepting and using 
estirnates ~,ased on any sample. It is literally the purpose of 
s t atistical research to reduce the se risks of "chance" error as 
far as possible. One unique advantage of a Imown probability sample 
is that the degree of risk in701ved in using the projections can 
be precisely stat ed . This means that the chance that any findings 
would be different from those of a complete census survey of all 
households in the country, using t~e same questionnaire and inter­
viewing methods, is knen'll precisely. 

"A Plan to Account for I Not-At-Homes I by Combining l,'ieighting 
and Call-backs", by Willard R. ~immons, The Journal of Marketing, 
July, 1954. 
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Each reported survey figure will have its own tolerance 
liMits. These limits will depend on the distribution of the 
characteristic under stuqy among the various localities in the 
country, among different neighborhoods vii thin the same locality, 
and among separate households within the same neighborhood (or 
cluster). The ~r,rors given in the table belm; were calculated 
by a procedure 11 which takes into account t he variations arising 
from all stages of the sampling, together with contributions to 
error of the nights-at-!1ome weighting procedure. .further, the 
error calculated from the s&~ple results by this method also in­
cludes the contribution to total error arising from interviewer 
variability, but does not include any ~stematic bias which might 
arise from non-3ampling sources. 

Ques. 
No. 

T ABLE OF SAMPLING ERRORS 
FOR NATIONAL SAMPLE 

Characteristics 

Characteristics in SectiorsA and B -
Percent of all sample households 
that: 

Percent 
Having the 
Character­
istic 

Standard 
Error in 
Percentage 
~oints 

A-lb Served canned tuna in past twelve months 76.1 1.2 
A-lb Served canned salmon in past twelve 

months 68.8 1.2 
A-lb Served canned sardines in past twelve 

months 
A-lb Served canned shrimp in past twelve 

months 
A-lc Served canned mna mO'st frequently 
A-lc Served canned salmon most frequently 
A-Ic Served canned sardines most frequently 
A-lc Served canned shrimp most frequently 

50.3 

24.0 
53.1 
21.4 

5.1+ 
1.5 

(Continued) 

1.1 

1.6 
2.0 
1.5 
0.3 
0.3 

J/ The procedure used depends on estimating the variance of the 
whole sample from the variances between systematic sub-samples. 



T ABLE OF SAMPLING ERRORS 
FOR NATIONAL SAMPLE (Continued) 

Ques. 
No. Characteristics 

Percent 
Having the 
Character­
istic 

Characteristics in Section A and B -
Percent of all sample households 
that: 

B-la Want to purchase unavailable carned 
fish or shellfish items 

B-2a Eat canned fish and shellfish more 
in certain seasons 

B-2b Spring - including Lent (as percentage 

B-3 

of those gi ving some season as most 
frequent} 
Served carned fish or shellfish one or 
two times during the last four weeks 
other than as hors d'oeuvres or snacks 

Characterist ics in Section C - Percent 
of households servin2 canned tuna during 
the past twelve months that: 

C-l Served canned tuna one and two times in 
past four weeks 

C-2a Have one, two and three cans of tuna on 
chelves at present 

C-2b Buy one, two and three cans of tuna at 
one time 

C-3 Usually buy light meat tuna 
C-4 Usually buy bit size or chunk tuna 
C-5a Usually tuy tuna packed in oil 

3.2 

48.1 

17.7 

29.4 

44.6 

48.6 

C-5b Always pour oil off (as percent of those 
who usually purchase tuna packed in oil) 40.9 

C-5c Have never tasted canned tuna in brine 
(as percent of those who usually pur­
chase tuna packed in oil) 

C-5d Would buy tuna in oil if price same 
for oil or brine 

C-6a ServErl carmed tuna in salads 

(Continued) 

88.2 

Standard 
Error in 
Percentage 
Points 

0.3 

2.4 

2.2 

2.0 

1.0 

1.2 

1.1 

1.2 

1.8 
0.8 



T ABLE OF SAMPLING ERRORS 
FOR NATIONAL SAMPLE (Continued) 

Ques. 
No. 

o 

D-l 

D-2a 

D-2b 

D-2c 

D-3a 
D-3b 

D-4a 
D-4b 

D-5 

Characteristics 

Characteristics in Section D - Percent 
of households serving canned salmon in 
past twelve months that: 

Served canned salmon one and two times 
in past four weeks 
Have one and two I-pound cans on shelves 
at present 
Have one and two 7- oz. flat cans on 
shelves at present 
Usually buy one I-pound tall can saJmon 
at one time 
Usually my pink salmon 
Gave name IIAlaska ll when asked if they 
knew name of variety they usually buy 
Served-canned salmon in salads 
Served canned salmon most frequently in 
cakes, patties, balls 
Look for a particular brand of canned 
salmon 

Characteristics in Section E - Percent 
of households serving canned sardines 
in past twelve mcnths that: 

E-l Served canned sardines one and two times 
in past four weeks 

Percent 
Having the 
Character­
istic 

48.6 

26.2 

13.5 

43.9 
57.4 

27.7 
45.2 

29.3 

41.4 

39.9 
E-2a Have one and two cans of sardines on shelf 

at present 30.1 

52.7 
43.0 

E-2b Usually buy one and two cans of sardines 
at one time 

E-3a Usually my domestic sardines 
E-3b Usually buy Mcdne sardines (as percent of 

those who usually buy domestic sardines) 

(Continued) 
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58.6 

Standard 
Error in 
Percentage 
Points 

1.8 

1.7 

1.1 

1.9 
2.7 

1.8 
1.6 

2.4 

1.0 

0.9 



T ABLE OF SAMPLING ERRORS 
FOR NATIONAL SAMPLE (Continued) 

Ques. 
No. 

Percent 
Having the 
Character-

_____________ c_h_ar __ a_c_te_r_l_.s_t_i_c_s ___________ ~i_st~l_·C~ __ _ 

Characteristics in Section F - Percent 
of households s,erving canned shrimp in 
past twelve months that: 

F-l Served canned shrimp one and two times 
in past four weeks 

F-3 Buy regular (not deveined) canned shrimp 

G-l 

G-l 

G-l 

G-l 

Characteristics in Section G - Percent 
of households who did not serve the 
particular type of canned fish in past 
twelve months that: 

Did not serve canned tuna in past twelve 
months because dislike it 
Did not serve canned salmon in past 
twelve months because dislike it 
Did not serve canne d sardines in past 
twelve months because dislike it 
Did not serve canned shrimp in past 
twelve months because dislike it 

Characteristics in Section H - Percent of 
households that: 

H-la Own a dog 
H-la Own a cat 

41.3 
31.6 

45.7 

47.2 

66.8 

42.8 

32.5 
20.1 

( Continued) 
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Standard 
Error in 
Percentage 
Points 

1.8 
2.1 

3.2 

2.0 

1.8 

1.2 

0.9 
0.8 



T ABLE OF SAMPLING ERRORS 
FOR NATIONAL SAMPLE (Continued) 

Ques. 
No. Characteristics -----

Characteristices in Section H - Percent 
of households who own the particular pet 
(dog or cat) that: 

H-lb Feed ca:lned pet food containing fish to 

Percent 
Having the 
Character­
istic 

their dog 26.3 
H-lb Feed canned pet food containing fish to 

their cat 39.7 

Characteristics in Section H - Percent 
of households who feed canned pet food 
containing fish to their pet that: 

H-3 Usually buy five or more cans of pet 
food at one time 45.0 

Standard 
Error in 
Percentage 
Points 

Interpretation of the Table of Sampling Errors for National 
Sample. The figures given in the final colunm of tre table represent 
one standard error. As an example, for the first characteristic 
listed - the percent of all households that served canned tuna in 
the past 12 months, which is given as 76.1 percent, the standard 
error of sampling is 1.2 percentage points. This means that the chances 
are ahout 2 in 3 that the sample percentage is within 1.2 percentage 
points of the "true" figure, meaning by "true" here the figure that 
a complete census would shOW' using the same survey procedures. Two 
standard errors correspond to a 19 in 20 probability. In this case, 
the chances are 19 in 20 that the sample percentage lies within 2.4 
percentage points of the "true" figure. This may be stated in tenns 
of confidence limits: the limits corresponding to the 19 in 20 
probability are 76.1 minus 2.h and 76.1 plus 2.4 or 73.7 to 78.5 
• • 
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Estimates of Sampling ~rrors for other National Responses 
or for Sub-Sm~ples. The table gives the sampling error of the 
national estimate for at least one kind of response to virtually all 
the questions asked. To estimate approximately what the s ampling 
error for percentages of households givin~ other resp onses to t he 
same question would be, consult the tabulation; 

If the response for the And percent for other re sp onse t o the same 
sampling error shown is ~uestion is: 
this Eercentage: ;b or 10% or 20% or 30% or 40 t o 60% 

~ 90~6 807; 70% 
Hul tiply the error shovm by the r atio below: ) 

5% or 95% 1.0 1.4 1.8 2.1 2.3 
10% or 90% 0.7 1.0 1.3 1.5 1 .6 
20% or 80% 0.5 0. 8 1.0 1 .1 1 .3 
30% or 70% 0.5 0.7 0.9 1.0 1.1 
40 to 60% 0.4 0.7 0.8 0.9 1 .0 

As an example, in the table of samplinG errors for the National 
sam:ple the ercent servin canned tuna 1-2 times i n ast 4 weeks, (Question 
C-l) is 44. , and the standard error of this percent is shown as 1.0. 
The table containine the results of the househol d re::p onses to Question 
1 in Section C, shows the percentage which served tuna 4 or more times 
is 24.5. Assigning 40 as the nearest percent given i n the table for the 
percent serving 1-2 times, anu 20 as the Eercent serving 4 or more times, 
a ratio of 0.8 is o-btained from the above tabulation. This ratio is 
then applied to the standard error of 1.0 given f or 1-2 times, and an 
estimate of 0.8 percentage points is obtained f or 4 or more times. 

Sampline error for percentage characteris tics f or subgroups, 
i.e., percent in a particular region, city-size group , age group, etc., 
having a particular characteristic, will, of course, be higher than those 
shown in the table. There is no method by which sampling errors for 
subgroups can be inferred exactly from the error s for the same character­
istics based on the entire sample. However, a r ough approximation of 
the ratio of the two errors can be obtained by dividing the total weifhted 
base by the base used for the Earticular subgroup, and then taking the 
square root Ofthe result. for exarrple, the base f or the United States 
is 2,770 and the base for the Northeast Region is 734, so t h."'.t the total 
base is a.J.J110st 4 times the base for this Re l,-ion. Takine the square root 
of 4, it woulrl b:; estima ta::l. that the sampling error f or the Northeast would 
be about double that given for the sar~ling error of the national esti­
mate of the same characteristic. This rat io would apJ='ly to national and 
regional estimates for t 11e ~iortheast Region given in Question A-lb and 
survey results having the same base. 
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Surmnarized below are the approximate relations of 
subgroup errors to errors of estimates from the entire sample. 

Type of Break 

Region 

Income 

City size 

Household size 

Age of nomemaker 

Employment status 

Race 

Religion 

Errors about double, except in West 
where they are almost triple. 

Errors about 2-4t times as large. 

Errors about 2-3 tlines as laree. 

Errors about 2-4 times as large. 

Errors about 3-4 times as large . 

Errors on full-time employed about 2 
times, on part-time about 3t times, 
on not employed about ~. times. 

Errors for JiJ hi tes very close to same 
as fo r all households; for f, on-\'lhites 
errors at least 3 times as large . 

For Protestants , errors about 14 times 
as large, for Catholics about 2 times. 
For Jewish, the errors are about 6 times 
as large and hence are not useable in 
many cases. 

Comparison of Sample Classification Data with Census Data 

San~le distributions of the classification data agree 
reasonably well with the distributions as estimated from Bureau of 
Census reports, wherever a basis for corr.paraoility exists. However, 
it is um-Jise to place too l'1uch dependence on such comparisons, since 
neither is the pres~of close agreement with Census data a defin­
itive validation of the survey nor does the absence of such close 
agreement in most cases necess c'rily in',,-alidate the results. The 
following are some corrparisons of various classifica ~ion data for 
the sample to Census data: 
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Geographic Region 

Reg ion 

United States 

Northeast 
North Central 
South 
West 

Ci t y Size and Area 
of Residence 

Total 

Hetropolitan central city 
ISBtropolitan-suburban 
IJon-lvletropoli tan - urban 
Non-lvletropolitan rural 

non-farm 
N on-l1etropoli tan rural 

farm 

S.9IJlple 
Distribution of Households 

Percent 
100.0 

26.5 
29.1 
30.6 
13.8 

Sample 
Distribution of Households 

Percent 
100.0 

32.2 
27.3 
14.6 

15.6 

10.3 

Distr ibu tionl!1 
Estimated from 

Census Data 
Percent 
100.0 

26.2 
29.7 
29.7 
14.4 

Census Estimate021 
Population Distributi~ 

Percent 
100.0 

For non-metropolitan areas, the sample percent of rural farm 
households is lower than the dureau of Census estimate of percent of 
population in this group, but this is to be expected since rural-farm 
areas have a larger population per household than average. 

W This distritu tion" was estimated as follow'S: 

~ivilian population 1955 qy regions from Current Population 
aeports , P-25, No. 145, Bureau of Census. 
Institutional and quasi-household population 1950, obtained 
from Census 01.' P opula ti on: 1950 , Volume I I an d adj us ted to 
1955 by applying ratio of chanee f or total population by 
region 1950-55. 
Deducted estimated quasi-household and institutional population 
from civilian pOS.lUlation to arrive at estimate o:~ population 
living in private house '.101ds, 1955. 
Divided this estimate by population per household for each 
region, obtained from Current Population Heports, P-20, 
No. 67, Bureau of Census, to obtain estllnate of nwnber of 
private households, b:.- region. 

21 See Current l'opulation Reports , P-20, No. 71, Bureau of Census. 

311 



Household Size 

Total 

1 Person 
2 Persons 
3 Persons 
h Persons 
5 Persons 
6 or more Persons 

Distribution of 
S~le Ho~seholds 

Percent 
100 . 0 

7.1 
28.1 
2l . L\ 
18.7 
11.6 
13.1 

Census Data Apr il 195# 
Percent 

100.0 

10.9 
28.5 
20.h 
18.9 
li.l 
10.2 

The sample percent is substant.ially below lor one-person 
households. There are two reasons Lor t ~is. Single people eat out 
more frequently and these would not be inclu:ied. in the survey . t'urther , 
it is more likely that no one 1-lOuld be £o}ll1d at home in 6 nights in 
a one-person household than in a ianilyJ./home , and the nights- 3.t-home 
1vei~'hting procedure leaves a small residual ·oias from these chronic 
not-3.t-~O~)leS • 

The s aII1ple percenta[e _'or 6-or-1110re person households is 
larger than the Census ":i~lre partly for the converse reason J smaller 
lih.-e1ihood of chronic not-at-hoI'les. lurther, such far,d.lies are :lore 
often found in rural areas where re ,.'usal rates are lower. 

Distri~,ttion by Race 

Total 

T~[hi te 
N on- ~'Jhi te 

Distribution of 
Sample H~useholds 

Percent 
100.0 

87.6 
12.h 

Distribution§1 Estimated 
fro!. Census .Ja ta 

Percent 
100.0 

90.8 
9 .2 

§j See Currept Population Reports, P-20, 1';0 . 67 ~ Bureau of Census 

11 Refers to tJ..ro or more related persons living in the S3Il1e 
household. 

~I See Census P_o'pulation Reports, P-20 , Ho. 67, Bureau of Census . 
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In this case, the sample includes too many non-white 
households. Internal analysis indicates that s2Jf1PlinC variability 
plus somewhat higher return rates for non-white housenol ds account 
for most of this excess, though some difference may be due to the 
difficul ty the interviewer has in classifying Puerto Ricans and 
Hexicans. 

Refusal rates were somewhat lcnver for non-vi hi tes and this 
group included fewer chronic away-fron-hones, for which the bias is 
not removed by the special l-reightinf: for at- home frequency. HOvlever, 
at least half the d.ifference seems due to sampling variability. Be­
cau se of the prevailing segregation pattern, race is a characteristic 
which has a very high intra-cluster correlation and hence sample esti­
mates of racial distributions are subject to more than averabe error. 

I t was decided not to re-vleight the data for national 
estimates to reilect the correct proportions by race, because this 
re-weighting would have produced only insi6~ificant differences in 
the results. 

For employment O_L homemakers, the percentage of respondents 
(meal-pl2.llners) ShOlID by the s ample as employed is 29.0. 'The Bureau 
of Census figures given in Gurrent Population Reports, Series f-50, 
No. 61, shmi 29.4 percent of housewives (a not exactly comparable group) 
as eI'lployed. 

The income distribution for households is not corrparable to 
any data available from Bureau of Census s ources since these are based 
on family income. The income data are also subject to seme errors of 
re~onse and non-reportin~ since in many cases, entries are based on 
the memory of the housewi:e rather than on written records. Ko known 
data is available by vhich the accuracy of distributions by religion 
or by age of the meal-planner can be judged. 

Control Procedures in Processing the Returns 

While field work was still underw~, written coding instructions 
were dravffi up for all questions excert the open-end ones. Coding of 
all but the open-end questions began when the first returns crone in 
from the field. Questio~~aires were examined and coded in units of 
individual clusters. The clusters representing the work of a particular 
interview-er were grouped together, to permit an early evaluation of the 
in terviewer 's ahili ty to c arry- out the work of the survey. 
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-:"l-te codinp in::-tructions were reproduced and training 
sessions wen conducterl. tv familiarize coders thoroughly with the 
qEestionnaire al. i Hith + he ro?ql.lirernents 01 codinr proce Jure for 
the particular job. 

Open-enl codes i'18rl~ not f.inall:r detel, line 1 until the 
field v10rk was completed . "'uestionn8.ires dere sorte 1 by ma.ior 
feo T8phic areas anJ system::tically sar:ple:i in thin t:18Se areas . 
The numL°"t' of cases used in the s"'mple W'1S SOO . Se,arate codes 
\'lere estab.L':' ;!led for "!ny c::-tecor~r vi""'ich sho_181 up in the :::;"J!l"'l&:> 
witr_ a freguenc: r rTeater I,han It,,, . This corre~'Ponds to reasonable 
certainty \probabillty 19 in 20) that any cateror,.' ", _1.C:l is 3 - or 
more in the ifhole population wOl11d be separately coded. 

All answers co::ie'l intr t~e :niscellaneous caJ,:,e:ory lIere 
rerordeJ verbatiln on a separate c:1.r:i _'or each 'lnswer a: die tii'ie' 
.:Yy questionnaire and cluster number. ...'his pem' tted chal inS the 
code from a riscellc::.neous to a specific C.:lte r ory ii' it c,urne lout, 
t :at t Jis cateror:,' 'fas l"lUC~ ore nUT'1el'OUS thai, t:-Ie sarrp12 in~icatej .• 

The follo"ring consistenc:,- checks and veri 'ica-ion p!'oce:D' re 
vTere folloued for ooth strai )It an:i open-end codes: 

a. l.'he initial Hort of individ'lal coders ( s bsequent to 
practice sessions) Has completely checl:ed by codir .. _ s.l::ervisors . 
Any errors found were correcte.":, .... ecessar r cna'1r.es in the coJ.es or 
coding instructions were .~laje , and t:1e prOCedl:r8 was co 'lpl= ~ely re­
vievle::i with all the coders. 

b . After codine :iifferel1ces were reduced to an acceptaole 
level, s8..l11ple veri.L'ication Has insc,' toted . '.2his process is not pri­
marily desi ;~~ned to loc ate errors but to ':'nsure t,'tat errors and. dif­
ferences betvTeen coders are in control. J or straight l.ue stions a 
10f~ check uas carried out; for open-end q'estions the r ate ''las 20;> . 

c. Two persons outsile the c0din' section syste~atically 
checked the lvork of the codi'1[: veri liers. 

Punched cards Here usually prepe.reci while codin6 1ms still 
in progress. A thorough-going series of checks, covering all data 
on the punche:i cards, vias per formed on aYl electronic statistical 
mac~1ine. li'ollowing Vlis, a mechanical sequence c~1eck i .. as made on all 
cards to determine that each questionnaire had a complete card file. 
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All cards were checked individually by the electronic 
statistical machine for the presence of all necessary punches 
and the absence of punches which are inconsistent with the 
questionnaire and coding. Checks were made to assure conformity 
with all skip patterns as well as the correct relationship of 
various types of infonna tion to each other in all cases where 
such relationships were interdependent. In every case where in­
consistencies were found, each card was corrected by reference 
to the questionnaire it represents and the corrected cards were 
re-run through all previously made consistency checks. 
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QUESTIONNAIRE AND Q~TIONNAIRE INSTRUCTIONS 

~. R. Simmons & Associa t e s Research, Inc. 
270 Park Avenue , New York 17, N. Y. 

1. 106 

NATIONAL CANNED FISH AND SHELLFISH STUDY 

MA I LI HG ADDR ESS: Clulter , ______________________ _ 

Street or Box. _____________________ _ She.t • _______ ___ Unit , _________ __ 

City or POlt Offic. __________________ ___ Zon. , ________ __ Stat. _________ ___ 

RECORD OF CALL: 

Date Int.r . 

1st Call 

2nd Call 

INTERVIEW THAT PERSO~ ~AIHlY n ESPC ~ SIElE FO ~ PlAN~I ~ G ThE MEALS SE RV ED IN THE hOUS EHOLD. 

We are conducting a study to lee rn some fact. about t he conlumption of fi.h in American homel. 

Is. Firat, does yo ur family generally eat it, main meal at home or a.omewhere ell.? 

At rWille 0 Sornewnere el se 0 

b. (Ii' "SOMEWHERE ELSE") Do you usually have your main m.al at home onc. a week or more or Ie .. than onc. a ... ek? 

Once d week or r!lore 0 less t nan once d week 0 (If "LESS fHAIi OIiCE A IIEEK" DISCOllfIIIUE) 

Sect ion A 

1a. During the past 12 months has your family .erv.d filh 
or sh.1I fish which .... as purchased in any of the 
following forms? (CHECK If PURCHASED} 

Frozen fisn (sucn as salmon sole. etc) 
F"esn fisn (non-f~ozen l 
Frozen snellfisn (sucn as sn~imp. crabs, 

lobsters. clams, etc) 
Fres;, snell fisn (non-f"ozen) 
Cured f;sh (piCkled ne;ring. salmon in 

jars, etc) 
None served - Don't know 

SERVED 
0-1 
0-2 

0-3 
Q-4 

0-5 
o-X 

b. (SHOll CARD 1) Now about cann.d fish and sh.1l fi.h 
during the palt 12 months did you •• rv. any of 
the following typ •• of canned f i sh or sh.llfish? 
(RECORD BELOII) 

c. (If MORE fHAN ONE KIND SERVED) Which of th ••• 
type. of canned fish or sh.llfish did you -.erv. 
most oft.n' Could you name the fir.t 3 in the 
ord.r of their frequ.ncy? 

d. 

SERVED FREQUENCY 
Yes No 

Canned Tuna o 11-1 0 12-1 _____ -1 

(.anned Salmon o -2 0 -2 _______ -2 

Canneo Sardines [] -, 0 

Canned Mackerel [] -4 0 

Canneo Clams [] -5 0 

- 3 

-4 

-5 

___ -3 

___ -4 

_____ -5 

Canned Crab Meat [] -6 [] -6 ______ -6 

Canned Oysters [] -7 [] -7 ______ -7 

Canned Snrimp o -8 0 -8 _______ -8 

(SHOll CARD 2) During the pa.t 12 month. did you 
serve other canned fi aher y products such a.: 

F i sn Cakes 
Fish Spreads 
Strained Tuna (BaDy Food) 
Dietetic Tuna 
Cl am Cnowder 
Frozen Oyster Stew 
Non-Frozen Canned CDoked Oyster 
None - Don't kno.w 

SERVED 
0-1 
0-2 
0-3 
0-11 
0-5 
0-6 

Stew 0-7 
O-X 

10 . 

11. 

12. 

13. 

14· 

15 · 

16. 

•. In addition to the product. you have alreadv 
mentioned, were any other kind. of canned fish 
product ••• rv.d during the pa.t 12 month.? 

Yes 0-0 No o-x 

f . (If "IES") What w.r. th.y? __________ _ 

(If NO CA NNED fISH PRODUCfS SERVED IN THE PAST 12 
NONfHS - Refer to 1b, d, e - SKIP fO SECfION 0) 

Sect Ion B 

1a. W.r. th.re any cann.d fish or cann.d .h.llfi.h 
it .m. which you would have lik.d to purcha •• but 
which were not availabl. at all .t your ulual 
plac. of .hopping? -

Yes 0-0 No o-x 

b. (If "TES") Which it.ms? -----------
2.. I. th.re any •••• on(.) during which your family 

.at. canned fi.h and .h.llfish more oft.n than 
durinl other leasons? 

b. 

3 . 

Yes Go No O-X 

(If "US") 'ihich .... on.? 

Sp ring (incl ud ing Lent) 
SUIT'ITler 
Fal 1 
Winter 

0-1 
0-2 
0-3 
0-11 

About how many time. did you •• r v. canned fi.h or 
.hellfi.h durin. the l •• t 4 ••• kl oth.r than e. 
hor. d'o~uYre. or Inaek.' 

1 time 
2 times 
~ times 
II t imes 
5 or more 

0-1 
0-2 
0-3 
0.4 

Did no t serve 0-0 
Don't Know o-x 

( SPEClfT) _________ _ 

(SEE QUESrION Ib Of SEC. A. - If RESPONDENf SKRVED 
CANNED rUNA, ASK SEC. C. - If SALMON, ASK SIC. D. 

If SARDIIIES, ASK SEC. E. - II' Sh'RINP. ASK SKC. f. 
If MORE fHAN ONE fYPE SERVED, ASK EACH APPLICABLE 
SECfI OK . 

If KOKE Of fHESE fOUR fYPES SERYKD, SKIP fO SEC. G. ) 

s· 

6· 

7. 

8. 

9. 

17. 

18· 

19. 

20. 



Section C - CAN NE D TUNA 

(ASK THE fOLLOWING QUESTIONS ONLY If CANNED TUNA WAS SERVED 
DURING THE LAST 12 MONTHS, AS INDICATED IN QUESTION 1b, 
SECTION A - OTHERWISE, SKIP TO NEXT APPLICABLE SECTION) 

1. During the past 4 weeks, about how often did you 
serve canned Tuna' 

1 time 
2 times 
3 times 
4 times 
5 times 

0-1 
0-2 
0-3 
0-4 

Did not serve 0-0 
Don't know O-X 

(SPEClfY) _______ _ 

28. How many cans of Tuna do you have on your shelves 
at present' 

b. When you buy canned Tuna, how many cans do you 
usually purchase at one time? 

3. 

4 . 

Sa . 

b . 

1 can 0-1 
2 cans 0-2 
3 Cdns 0-3 

4 cans 0-4 
5 or lnore cans 0-5 
Don't know O-X 

Canned Tuna comes in WHITE and LIGHl meat. The 
~hite meat is ver y white; the light meat is of 8 

light beige color. What color do you usually buy' 

There are various 
such as Bite Size 
Flaked. ~hat kind 

Wni te meat 0-1 
Li9nt meat 0-2 
Don't know 0-3 

ways in which Tuna is canned, 
or Chunk. Solid, Grated or 
do you usually buy? 

or Cnunk 0-4 Bite Size 
Sol id 
Grated o' 

0-5 
0-6 

No preference or Don ' t know 0-7 
Flaked 

Canned Tuna may be packed in Brine or Oil . Which 
one do you usually purchase' 

Brine 0-8 (If "BRINE" , SKIP TO QUES , 5d ) 
Oil 0-9 
Don't know 0-0 

~hen you prepare canned Tuna for meals , do you 
always pour off the oil - do you always use it 
with the fish· or does it depend on how you 
serve it' 

Always pour off [J- 1 
Always use with fi sn [J-2 
Depends on the diSh 0-3 

c. Have you ever tasted canned Tuna in Brine? 

d. 

6a. 

b . 

7. 

Yes 0-0 NO O-X 

If the price were the same for canned Tuna packed 
in oil or in brine, which one would you buy? 

Oil 0- 1 
8rine 0-2 
NO preference or Don't know [J-y 

In which of the following ways do you serve 
canned Tuna' (RECORD BELOW) 

(If MORE THAN ONE WAY) Which way do you serve it 
most often' WA Y 

SERVED 
Sdndwiches 0 27-1 
Salads 0 -2 
Cdsseroles 0 -3 
Souffl es 0 -4 
Soups 0 -5 
Appet i zers 0 -6 
Loaves 0 -7 
Other (SPECIfY) ______ 0 -8 
Don't know 0 -X 

MOST 
FRE QU ENT 
o 28-1 
o -2 
o -3 
o -4 

o -5 
o -6 
o -7 
o -8 
o -x 

Why do you serve canned Tuna in your home? 

Easy, qu iCk , cO llve ni ent, etc. 0-1 
Economy 0-2 
Like it 0-3 
Heal th food 0-4 
Friday f ood 0-5 

Other (SPEOlfY) ______ -;=;;-;;-__ 
Don't know O-X 

21-

22-

23-

24-

25-

26-

27-

28-

29-

8. 

9. 

Do you usu ally look for or ask for a particulsl· 
b r and when buying canned Tuna' 

Yes 0-0 No o-x ~()_ 

Within the past 12 months did you buy any prepared 
prepared ready-to-serve Tuna items such as: 

Tuna and nood l es 
Creamed Tu na 
Any 0 t ne r ____ ..,-::;===-c-__ _ 

(SPECIfY) 

Section n - CANNED SALM0N 

YES 
0-1 
o-q 
CL5 

NO 
0-2 
0-4 
1'-6 31-

(ASK THE fOf,£OWING QUESTIONS ONLY If CANNED SALMON WAS 
SER VED DURING THE LAST 12 MONTHS, AS INDICATED IN 
QUES . lb, SECTION A - OTHERWISE, SKIP TO NEXT APPLICABLE 
SECTI ON) 

1. During the past 4 weeks , about how often dld you 
serve canned Salmon' 

2. 

a . 

b , 

c. 

3a . 

b. 

time 
2 t illies 
q times 
4 times 

0-1 
0-2 
0-3 
0-4 

Did not serve CLo 
Don't know o-x 

5 or more (SPECIf Y) _______ _ 

Canned Salmon is sold in 1 pound tall cans and ~ 
ounce flat cans. 

How many 1 pound tall cans do you have on your 
shelves at present' 

How many 7 ounce flat can. do you have on your 
shelves at present? 

When you bu y canned Salmon, how many cans do you 
usually purchase at one time? 

1 LB. TALL 
1 can 0 35-1 
2 cans 0 -2 
q cans 0 -3 
4 cans 0 -4 
5 or lIlore 0 -5 
Don ' t know[] -6 

7 OZ. FLAT 
Cl 35-7 
o -8 

1 can 
2 cans 
3 cans o _0 

4 cans [J -0 
5 or more 0 -x 
Don't know[] -Y 

Salmon meat varies in color. How would you de­
scribe the color of the meat you usuall y buy' 

Reo Cl- l Don't know O-X 
Pink G2 
Other (SPEClfY) ________ _ 

There are many varieties of Salmon depending on 
wh at area the y come from . Do you happen to know 
the name of the variety you usually buy? 

Name. ____________ _ Don't know o.y 

32-

33-

34-

35-

16-

4a . In whlch of the following ways do you serve 
canned Salmon? (RECORD BELOW) 

b, 

5 , 

317 

(If MORE THAN ONE WAY) Which of these ways do you 
serve canned Salmon most often? 

SandwiChes 
Sal ads 
Cassero l es 
Soutfles 
Soups 
Appetizers 
Loaves 
Other (SPECIfY) ______ _ 
Don't know 

WAY 
SERVED 

037-1 
o -2 
o -3 
o -4 
o -5 
o -6 
o -7 
o -8 
o -x 

MOST 
FREQUENT 
038-1 
o -2 
o -'3 
o -4 
o -5 
o -6 
[J -7 
o -8 
o -X 

Do you uaually look or ask for 8 particular brand 
when buying canned Salmon? 

Yes 0-0 No C-X 

37-

38-

39-



Section E - CANNED SARDINES 

(ASA THF ,'OLW'HI) ,UFST lOllS 0111,) 1r CHIlf.D SARDI liES 
ntRF SFRVIW IN TIIF £AST 12 MOIITHS, AS IIiDICATED U 
'.'U,STIOA 1(>, SKCTIOII A - OTHER Iti SE SKIP TO IIHT 
AFP~ICA8LR SECT 1011) 

1. During the past 4 we~ks, about how uften did you 
serve conned Rnrdln~s' 

b. 

30 

t II.e [ 1- I 
r ~ 2 t lilies 

~ II lieS 

t lilies 

c. r fllvre 

[J- ~ 
~II 

,SPECIft 

o d "ut e"vtJ ~O 
[luo't k,,()1'< ~X 

How many cons of Sordlnes d", you have on your 
she lves at present' 

When you buy canned Sardines, how many Cftn. do 
you usually purchase at one tIme' 

(.n 01 
o C lr ~ [1-2 

IS -~ 1 

~ c"ns r: .... 11 

5 v' lu"e C JI S r"1-5 
('\u,,' t kn~~ o-~ 

Both Domes ti C and Imported Sardine. Are lold In 

the stores. ~hlCh t yp e do you u5u811) buy' 

[' 5tl. "].1 
Irv"led ~2 

D" 't Know ~1 

b. (IF "DO. ~STIC" Do you u5uel1) bu}' Call forn,. or 
Maine SardInes' 

4. 

Cdl, fornid 0-" 
Md,')e 0-5 
Don': Kno", 0-6 

Y>hat influences your choice ",hen you uuy th~ 

Sardines you usually purchale) 

Sa. Sardines are packed In all. mustard and tomato 
sauces. The Sardines you usuaJly serve. ~~rt they 

b. 

c. 

pocked 'n: CHECK OIiE) 
o 1 
MUSlGl"d SdUce 
Tomato Sduc.e 
Otne' 
Don't know 

If "01£", "hot type of oil 

So)oean () 

1S that) 

Pednut ()r cott()nseed ",1 
Fisn oil or ndlural style 
01 ive oi 1 
Otne' (SPEClfY, _______ _ 
Don't know 

G l 
G2 
0-. 
Gil 
0-5 
o-x 

(If "OIL" IN CUES. Sa) ~hen you serve canned 
Sardines, do you always pour off the 011 - do you 
always use it - does It depend on how you serve 
the Sa rdines) 

AlwayS pour off 
Always use ",itn sdrdlnes 
Depends on now served 

G6 
0-7 
G8 

68. In which of the following ways do you usually 
serve conned Sordines> (RECORD BELOW) 

b. (IF' MORE THAN ONE WAY) Which of these ways do you 
serve canned Sardines most often? 

WA Y MOST 
SERVED FREQUENT 

Sandwi cnes o U7-1 o u8-1 
On crdCkers 0 -2 0 -2 
Sal ads 0 -3 0 -3 
Part o f nlai n meal 

(otner tnan sa l ad) 0 -u 0 -u 

Other (SPECI fY ) 0 -5 0 -5 
Don ' t know 0 -X 0 -X 

4(\. 

41· 

42 . 

43 · 

4S· 

46· 

47. 

48· 

318 

7. TJo ytlu u.u811y Jtlok or •• k Itlr A p.r t I(ul., br.fld 
wh~n you ~uy r~nned .rdlne~) 

YO '~O H(J ::lo t 4? 

Section F - CA NNED SHRI~P 

(Ar 1n OLLO. I G ,U ST10 S 0 £1 I CA 0 SHRI f .J 
S NY DO RIAJ H LASt 12 v 1hS, AS I OICA D I 
QU ~TIO. Ib, srCTIC. A OTB a_lSI, .If 0 S n1I C 

J . Ourln the pale 4 ~e.," abc.,ul hr Qftf'n dad you 
serve cannrd ~hrl~' 

t I [1-1 
t I '1-2 

~ t .... ~ 

2.. How Iny can. CIt Shrlq:t do tJu h.v~ on lour 
.h~lvt. at pr~.rnt' 

b. .h~n 'YOU bu) cann~d Sh rlmp , tJO. an) canl do )QU 

ulually pu r ch •• e at ont tlr~' 

3. 

4 . 

s. 

6. 

I C GI 
? c,rs -2 

,r rl-~ 

C r~ 
~ g 

5 (If re r1-5 
I\.n't ~ ~A 

Canned ~hrlmp l' b~ln picked an two dlfferent 
a I. R.F.Gt..1..AR. hJ eh ean. I t II !l2..!. dr'lfe lned: 

end a...EAliFD. hlCh a:: eln. 1 t 1. deVtlned. 'hlCh 
type of pick do )OU u.ual1, buy' 

f1e~ul" not develn 
Cle~re<l (de-e 'leO) 

o ·c ' ererc.e 
Dan' t krl(;~ 

If you .vu buy t h. RFGI.1.AR typ', h.ch.& not 
deVtlned, do you remove the blck veln belore 
aerv1ne' 

Yes ":"- 0 
No ~X 

e"er CU) '-'-1 

How do you usually lerve cannra Shrlmp' 

A~ petlzer. Hors d'oeu.res Of coc t all Gl 
SalGld C-2 
Hot mdin disn G~ 

Otner (SPECIfY' 0- 11 

Do you usual 1 y look for "r .. k for 8 particular 
brand when bUYlng canned Shrtmp' 

Yes Go No C'-x 

so· 

51. 

52 . 

53· 

54. 

ss· 

56· 



Section G 

(ASK Of ALL RKSPONDENTS WHO, DURING THE PAST 12 ~OKTHS 
DID NOT SER VE UY ONE OR ALL Of rHE fOLtOWIlIG fOOR 
TYPES Of CANNED fISH OR SHELLfISH, AS INDICATED IN 
SECTION A - QUEST ION 1b - CANNED rONA - GA NNED SALhON 
- CANNED SARDINES - CA NNED SPRI~P) 

1. You indicated that you did not .erve canned 
( NA~E ITEM ) durin& the palt 12 monthl. Could you 
tell me why you did not I~rve it? (REPEAT fOR 
EACH Of THE ITENS NOT SERVED) 

Cdnned Tuna 

__________________________ 57-

___________________________ 58-

10. 

b. 

2. 

Section II 

Do •• your r .... ly own • do • • c:.t~ 

d, 00 
D. edt 

H5 
0-1 
G~ 

(If " 0" to 80tH, SIP rO CLASSlfI ATI AU 

('OR KAC,r T TPI 0' PiT OHIO) 
pet food contllnlna (llh to your· 

00 ' T 
YES ~ , 0" 

d. Do,) GS 0-6 0-7 
D. Cal C-~ 0-9 0-0 

( If " /"0 '1, SKIP to Ii ~ II 

On how many dOYI dur lnl tho p.et •• k d.d you 
.erve canned p.t lood cont.lnina IlIh to our: 

1. 

Canned SallllOn 

__________________________ 59-

3 . __________________________ 60-

d. Dog 66-

O. Cdt 67-

How many c.n. of pet food do you ulual1y buy at 
one t iD'le' 

1 Cdn 0- 1 
2 Cdns 0-2 
3 cans o-~ 

Cdn ned Sdrdines. ______________________________ __ u cans o-u 
5 or more 0-5 

61- Don't know o-x 
62- 4 . Do you buy canned Ii Ih oth r thon cann~d p" lood 

e'pecill1 y lor your : 
VES NO 

Canned 5h r imp 
a. Do. 0-1 0.2 
li. Cdl 0-1 r:J-U 

________________________ 63- (If "NO", SKIP ~O CL ASSl flCA1IOA DATA 

64- 5. What kind of canned fi . h do you ulu.l1y buy for 
your : 

DOG CAT 
MaCkerel 0-1 :::J- 7 
Salmon 0-1 ~ 
Sard ines Cl-' o-Q 
Tuna [}-u "'"1-0 
Otner (SPECIfY) 5 o-x 
Don't know 0-6 Cl-I 

CLASSIFICATION DATA 

The reliaeou1 background of • family at times jnfluenc~. their ea t Ina habit . rea.rd. na (l.h . _lth .hat r~Jlal0n " 
your family molt clolel y .Ifilioted? 

C"tflol ic 0-1 NUlie r-o 
Protestant 0-2 
Jew i sn r:'-~ 
Ot ne r (SPECI fY ) _____________________ _______________ _ 

2. How many p~opJe are there in your houlehold includina thOle who ulual1y eat with }our (amll y' 

3 . (SHO~ ACE CARD) ~ ill you look at thil card ond hll m. the nulllber 01 the o,e &roup you foil .nto' ______ __ 

4. . Do you work outlide the home? yes C-O 

b. (If "YKS") Is it • lUll time job or 0 port Ii ... Job? Full tlltle C-I 

s. (SHO)' INCO"E CARD ) "ill you pieou look ot thll cord ond tell .. ~ lnto wh.ch croup )ou r totol 

Automatic Clftssific8tion: 

s.,. 0 I Reopondent : M,ll e o-X 
Color : 

Farr"C 77-V 
Nul1-F"rm r:' -I 

Otner N n- I te C'-> 
________ r 

Relpondent t , ~am~ _____________________________________________________________ _ 

Intervl ewer's Slln.tur~----------------------------------------------------------
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Figure 4 

CARD I 

Canned Tuna 

Cannea Salmon 

Canned Sardines 

Canned Mackerel 

Canned C1 ams 

Canned Crab Meat 

Canned Oysters 

Canned Shrimp 

Figure 5 

CARD 2 

Fish Cakes 

Fish Spreads 

Strained Tuna (eaby Food) 

Dietetic Tuna 

Clam Chowder 

Frozen Oyster Stew 

Hon-Frozen Canned Cooked Oyster Stew 



Figure 6 

AMERICAN MARKETING ASSOCIATION 

. TOTAL FAMILY INCOME SE.LECfOR 

Yearly Family II/come 

Group 
No. 

A. Under 51,000 a year or Under $19.50 a week 

B. $1,000 - 1,999 a year or $20 to 38.50 a week 

C. 2,000 - 2.999 a year or 39 to 57.50 a week 

D. 3,000 - 3,999 a year or 58 to 76.50 a week 

E. 4,000- 4,999 a year or 77 to 95.50 a week 

F. 5,000 - 6,999 a year or 96 [0 134.50 a week 

G. 7,000 - 9,999 a year or 135 to 192.50 a week 

H. 10,000 and over a year or 192 or More a week 

\VI. R. Simmons &: A~~lCi:ues Re)c;uch. Inc_ 

Figure 7 

AGE GROUPS 

Group 
Leeter 

A. 15-19 

B. 20-24 

c. 25-29 

D. 30-34 

E. 35-39 

F. 40-44 

G. 45-49 

H. 50-54 

I. 55-59 

J. 60-64 

K. 65-69 

L. 70 and over 



vI. R. Simmons & Associates, Research, Inc. 
2'{O Park Avenue, New York, N.Y. 

Questionnaire Instructions 

for 

NATIONAL CANNED FISH CONSUHPTIOIJ SURVEY 

Objectives of the Survey 

J-106 
6/56 

The Canned Fish Survey you are about to undertake is being conducted 
by the W.R. Simmons organization for the Department of the Interior -
Fish and Hildlife Service of the U.S. Government. (If aIiYone should ques­
tion you, you can refer to the Budget Bureau number for this survey, which 
is #L2-5607.) You are at liberty to mention the government sponsorship of 
the survey, if you wish, when introducing yourself to the designated 
respondent. 

This is the first definitive study of consumers of canned fish and 
shellfish. The Federal Government and the industry are concerned with 
expanding t:le market for canned fish to help solve current problems arising 
from over-production and other causes. This study has been specifically 
designed to study the changing tastes and preferences of the American 
housewife. The data you collect will be of vital importance to the entire 
industry in coping VIi th the problem of creating ne\l markets. Therefore, 
we need hardly emphasize the responsibility this places upon you to make 
every effort to conduct each intervie., in a scientific, accurate con­
scientious manner. The problem of surpluses has made sufficient headlines 
to prove hoVI important it is to our entire national economy. 

General Instructions 

The questionnaire has been vlorked out very carefully and lends itself 
beautifully to fast, easily managed interviewing. (The average time per 
interview seens to run about 15 to 20 minutes.) 

The questionnaire you VIill be using contains all of the necessary 
instructions as to which questions must be asked and the prescribed order 
in 1.o1hich they must be asked. This instruction sheet is designed to sup­
plement these directions and provide definitions of certain technical terms 
and additional explanations where needed. 

Familiarizing yourself VIith the instructions before you go into the 
field will enable you to concentrate on recording the respondent's answers, 
rather than the mechanics of handling the questionnaire. 

Our contract VIith the client demands that we do a very thorough post­
card check to verify the fact that interviewers called at each prescribed 
household. Please check to see that the address you give on the top of 
the questionnaire is the correct mailing address for the household. He 
have been ve~J proud of our record thus far. Unfortunately, there have 
been one or two interviewers VIho have attempted to "cut corners ll on a 
recent survey. The post card check plus several other safeguards available 
to us brought these irregularities to light within a very few days. 

"Sheet #" refers to the page number on the assignment sheet on which 
this household falls. "Line #" refers to the actual printed line number 
at the extreme left of the line on which this household falls. 

The 1st call and 2nd call box has been provided for you to record 
the date and results of each call you make at this household. (This data 
is also to be filled in on a blank questionnaire for not-at-homes and 
refusals.) 

The little numbers scattered about to the right of most recording 
spaces is for coding purposes only. You may ignore these completely 
when working VIith the questionnaire. 



J .... 06 

Whom to Interview 

On this' survey we are interested in speaking to the individual l"ho is 
most familiar with every phase of meal production - from planning men~s 
and marketing to preparing the food and serving it . In most cases this 
will be the laqy of the house. 

\-Je have mentioned already that you may make use of the fact that this 
survey has been commissioned }lY the United States Government. Therefore you 
could state the objectives 01 ~his survey to the designated respondent 
along the following lines: tie are conducting a study for the United States 
Government. They want to learn something about the consumption of fish in 
American homes. 

Questionnaire Instructions 

Questions 1 & 2 

SECTION A 

Question la 

Question lb 

Question lc 

Question ld 

These questions have been insertedat the very begin­
ning so that we can eliminate the very small minor­
ity of people who do not eat regular meals at home 
at least once a week, on the average. In these 
rare cases you will end the intervi ew at this pOint. 

This section is asl{ed of all respondents who ordinarily 
eat at home once a week or more. 

Here we are referring to frozen and fresh scale fish 
of all types and frozen and fresh shellfish of all 
types. The cured fish refers to the pickled, smoked 
or salted type which may be purchased" loose" or in 
jars. 

Be sure that the respondent understands that this 
question deals with ca~ed fish and ~ shellfish. 
It is one of the most important questions you will 
have to ask. It is a crucial question since the 
responses to this question will determine what por­
tions of the questionnaire will be asked of any 
particular respondent. Please be certain that you 
do not accept off-hand answers to this question. 
hand the card to the respondent and as she lookS at 
each item, please read the category aloud to see if 
she has served it in the past 12 months. A relaxed, 
patient attitude on your part will encourage the 
respondent to deliberate carefully so that she doesn't 
overlook any type of canned fish she may have served 
in the past year. 

(Be certai n to place an 11)(1' in "Noll boxes where 
indicated as well as in "Yes" boxes when called for. 
If you do not check the IINo's" we have no way of 
knowing whether or not you asked about this item.) 

The objective here is to find out the three types of 
canned fish served most often and rar~ them by fre­
quency. You ask the respondent to look at tn~ card 
again and tell you the "',ype served most frequently. 
Then you enter a "111 in the "Frequency" column in 
the box for this ~pe. For the second most frequent, 
you enter a "2," for the third a "3." If only bl0 

types were served, you ra~ them 1 and 2. 

Everyone is to be asked this question. 

Here again you will have to show the prescribed c~d 
to the respondent. 

" Fi sh Cakes" must be either the part i ally or 
wholly prepared type obtained in cans. Do not include 
delicatessen-prepared fish ca):es. 



Question ld (cont1d) 

QuestIon Ie 

SECTION B 

Question 3a 

SECTIONS C - F 

Thus SECTION C wi 11 be 
SECTION D 11 11 

SECTION Ell" 
SECTION FilII 

SECTION C 

Question I 

Question 2a 

Question 2b 

Many of the fish spreads come in Jars such as 
caviar pastes, etc., as do many baby food tunas. 
These should be checked off as "cannedl1 but a note 
made in the margin to the effect that the product 
comes in jars. 

I1Dietetic tunal1 is the low calorie salt-free type. 

This question should pick up any other canned fish 
products whicr ~~ have been served such as canned 
lobster, fish , etc. 

If the respondent used no canned fish products 
whatsoever you will skip to Section G at this point. 

If any kind of canned fish at all was served in 
the past 12 months, as shown by Questions lb, ld, 
or Ie, you will ask Section B next. 

We are interested in the number of times canned fish 
was served during the last four weeks as a part of 
a regular meal. 

You would not inClude canned fish served as snacks, 
such as canapes, hors d1oeuvres, or on crackers, etc. 

Please discourage vague answers. Also, you wiLl 
have to stress the specific time period involved in 
the particular question. 

From this point on you will have to depend solely 
upon the infornation obtained in SECTION A QUES. 18 
to gUlde you to the proper sections to be asked next. 

asked of respondents 'Io1ho served canned tuna in last year 
" " " " " " salmon " " 
II " " " " " sardines" " 
11 II II II " " shrimp II " 

If more than one of these four types, you ask each 
applicable Section. 

If none of these four types, you go immediately 
to Section G. 

Canned Tuna 

Please stress the 4 week time span involved. 
(NOTE. There is a typographical error on the ques­
tionnaire. The fifth category down should read 
"5 or more times.") Thus you would place a check in 
the appropriate box if canned tuna were served 4 
times or less. If it were served 5 or more times 
you will fill in the actual number of times it was 
served. 

If the respondent is not sure it is advisable that 
she actually check to see how many cans she has on 
hand at the time you call. 

" 
" 
" 

Here we say "do you usually purchase." If the 
respondent says "Sometimes I buy one can at a time, 
sometimes two" you wi 11 have to "probe" further. You 
might say tttvell, how many cans would you say you 
usually pt.lrchase at one time \{hen you're buying 
CANNED TUNA?" 
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Question 4 

Question 5a 

Question 5b 

Question 5c 

Question 5d 

Question 6a 

Question 6b 

Question 7 

Question 8 

Question 9 

SECTION D 

Questions 2a, b & c 

Question 3b 

SECTION E 

Question 3a 

Question 3b 

Question 4 

J-u6 

Bite or chunk size tuna is packed in actual cube like 
or cut up pieces. 

Solid pack is a firm block of tuna. 
Grated or flaked is a shredd.ed type of tuna 
If the respondent doesn't MOto1 or has no prefer­

ence just check the Don't Know - No Preference box 
provided without further explanation. 

"Brinell a salt solution. 

(Asked only if the answer to 5a was lIoi111) 

(Asked only if the answer to 5a was "oil") 

This must be asked of all respondents who served 
canned tuna regardless of "Ihether they have ever 
knowingly tasted canned tuna packed in brine. 

Read each type, and check off as many ways as the 
respondent mentions. Then ask if there are any 
other ways she serves canned tuna. 

If she serves tuna in several ways, we want to know 
in tvhich ~ l-Jay it is served most frequently. For 
instance if she serves it most often in salads, you 
would enter a check in the IImost frequentll column 
in the box for salads. 

The respondent may mention more than one reason. If 
she does, enter a check in each box vrhich applies. 
If she says she likes the taste and it's convenient 
to have around, you would check the boxes "Easy, 
quick, convenientll and IIUke it.1I 

If a respondent gives an answer which does not 
readily fit into any of the categories we have pro­
vided, please record her response verbatim - in her 
own words - on the line marked "Other . 1I If addi­
tional space is needed, please use the margins, the 
space atop Question 8 in Column 2, etc. 

Self-explanatory. 

These are products which are bought, not combined 
or prepared at home. 

Canned Salmon 

We need a breakdown ~ tall and flat cans for salmon 
on these questions. 

Note that we are asking about varieties, not brands. 

Canned Sardines 

In a question of this type, if a respondent says 
"Bothll try to get her to tell you which one she bt\Ys 
most often. If a respondent has no preference, 
enter it in the "Don't Know" box. 

To be asked only of "Domestic" buyers in Question 3a. 

In an "open endll question, you must probe for a 
pertinent answer. If a respondent says "I buy the 
kind I like" this is a meaningless answer. You 
would have to say ""lhat exactly do you like about 
them?" Record the answer verbatim. 



------~-------------------------------------------~rr~----------

Ouestic~s ?b & c 

SECTION F 

Question 3 

Question 4 

SECTION G 

SECTION H 

Question la 

Question lb 

Question 2 

Question 4 

Question 1 

Question 2 

Question 3 

Obviously you l~ill ask the b & c part of Question S 
only of respondents who buy sardines packed in oil. 

In the de-veined variety, the back vein is removed 
before the sr "cp is canned. 

To be asked of all canned shrimp users. 

In Section G you must ask about each of foU' types of 
canned fish which were not served in the past 12 
months, as indicated. 

As an example, if question lb showed that the 
respondent had served canned tuna and canned sardines 
in the past 12 months but not canned salmon or canned 
shrimp, you "lOuld have asked Section C and E, then 
in Section G you would ask "Hhy you did not serve it" 
for salmon and shrimp. 

If neither a cat nor dog is owned skip to 
Classification Data. 

If the respondent feeds cannet pet food to her pet, 
but doesn't know whether it contains fish, check 
Don't Kno", and please obtain the name of the canned 
pet food used and record it in the margin, so that 
we may make the final decision on it. 

1I1e want the number of ~ involved. If the contents 
of one can lasted for two days that would still be 
counted as t",o days. 

This would include any kind of canned fish other 
than the type regularly sold as dog or cat food. 
Make sure that the respondent's answer does not 
refer to canned fish bought for fami ly use from 
which scraps are fed to the pet. 

CLASSIFICATION DATA 

Do not permit yourself to get involved in this 
question. If the respondent tells you that members 
of the household are of different religious per­
suaSions, check each religion mentioned and go on 
to the next question. 

We want to include all members of the household plus 
a1'\Yone who may regularly eat with the household. 
E.G., an aged mother living in a separate apartment 
in the same building who t~{es all her meals with the 
respondent you are interviewing, WOuld be included 
in this figure even though she is not litera1~v a 
member of the household. 

It's often psychologically helpful to add, "Now 
don't tell me your age, just the group number you 
fall into." 

------__ ~ __ ~26 __ ~ ______ ~ __________________ ~ ______ _ 



Question 4 

Question 5 

Nif:Jhts-At-Home 

J-l06 

We would consider the respondent as working full 
time if she normally works 35 hours or more a week, 
and part time if she has a job at which she normally 
works less than 35 hours a week. 

Hand the income card to the respondent ans ask her to 
please tell you the group number which best repre­
sents the combined income from all the members of 
the household, including all sources of income. This 
system has worked very well for us in the past. If 
an occasional respondent is hesitant about revealing 
the family income, assure her that these figures are 
confidential and are coded and tabulated electrically 
and are never related back to particular individuals. 
If you are still unable to secure an income figure 
after all of your explanation, please make an accurate 
estimate of the family income marking it with an "E." 
1'EVER LEAVE TIllS QUESTION BLANK. 

You will note that we have placed the customary 
nights-at-home question in the same section of the 
questionnaire as Automatic Classification (information 
which can be filled in by observation). This uas 
done for space considerations only. As usual, you 
will state this question as follows: "We are also 
interested in finding out how frequently people are 
at home on various days of the week. Would you mind 
telling me if you happened to be at home •••••••••• 
e.g. Last night at 9:30" etc. Ask about each evening 
specifically. vIe are interested in finding out only 
if the respondent herself was at home or not at 
these specified times. We know from past experience 
that it is an easy question to handle in the field. 
However, if the respondent wants to know the purpose 
of this question ••• rather than gett ing involved in a 
technical explanation of its purpose, we suggest that 
you explain to the respondent that the question is 
important in determining what hours people are mo s t 
frequ ~ntly at home in order to schedule radio and 
television broadcasts and advertising. 

In asking this question, the following points must 
be remembered: 

Since you do not interview on Sunday, when asking 
about the five nights or afternoons prior to the day 
of the interview, do not ask about Sunday night or 
afternoon. Conceive of a ,-leek as consIsting of six 
days, and when you are obtaining information about the 
five previous days, the day before Monday is Saturday. 

The following is an example of the procedure for 
handling this question: 

Let us suppose you are interviewing on a Thursday 
evening at the home of Mr. and Mrs. Pace. You are 
conducting the interview with Mrs. Pace. When you 
ask her the "T imes-at-Home" question she informs you 
that she was at home last night at 9:30 and the night 
before last at 8:30, but she was not at home Monday 
night at 7:30. As instructed you do not ask about 
Sunday. The next day you can ask about is Saturday. 
The time for this line is 6:30 but the instruction 
sheet says to subtract 2 hours when asking about a 
Saturday. You therefore ask Mrs. Pace if she was at 
home at 4:30. She tells you she Has home Saturdqy at 
4:30 but was not home Priday night at 5:30. REME~ffiER 
TO SUBTRACT THO HOURS PROM TUiJE SHOOJ lnJHEN ASKING 
ABOUT SATURDAY. Also please write in the names of 

______________ the other three GayS :'l.CLu are askin 
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