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ABSTRACT 

Changes in the supply and demand for particular 
fresh, frozen, canned, and other types of fish or shellfish 
products, or changes in processing or marketing costs, 
affect the producers' share of the consumer's dollar. 
This report is illustrative of the relative size of the 
producer s' share (that is, producer s' margin) for particular 
fishery products (and also the complementary marketing 
margins) over a period of years and in a wide variety of 
circumstances. It describes the major influences on pro ­
ducers' margins and changes In those margins caused by 
product differences and the element of time. 
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PRODUCERS' MARGINS FOR FOOD FISH 
AND SHELLFISH 

by 

David K. Sabock 
Commodity Industry Economist 

INTRODUCTION 

Fish and shellfish purchased by proces­
sors are cleaned, filleted, or otherwise 
processed into the many forms of fishery 
products available to consumer s on today' s 
markets, and then are packaged for sale. 
From the processing plants, wholesalers 
and other middlemen distribute the fishery 
products to the retailers "in whose stores 
consumers purchase the type and quantity 
of product they desire. The costs en­
countered as these fishery products move 
through the marketing channels from fish­
ermen (producers) to retailers have a 
considerable bearing upon the prices that 
must be 'paid by consumers if the products 
are to be sold at a profit. The producers' 
share (margin) of the retail price for 
certain fishery products has been calculated 
for the 1950- 60 period in this report as 
well as the total amount added to the ori­
ginal cost of the product by processors, 
wholesalers, and retailers. 

Ex-vessel prices (prices paid to pro­
ducers at the point of delivery from the 
fishing vessel) reported in this paper are 
averages calculated from the total weights 
and values of the landings. These prices 
relate to landings of fish and shellfish at 
ports or in -areas where the particular 
species is of major importance. Retail 
rices from New York City, Boston, Balti­
ore, and Washington, D.C., as well as 

ational average prices published by the 
ureau of Labor Statistics, were used in 

computing the producers' margin. 

Note.--David K.Sabock, Branch of Economics, Bureau of Com­
mercial Fisheries, U. S. Fish and Wildlife Service, Washington, 
D. C. 

1 

Care must be used in generalizing from 
the calculations in this report. Fir st, as 
producers' margins are based on a retail 
unit of 1 pound, retail prices for products 
that are normally sold at other weights 
(canned tuna, for example) had to be ad­
justed to the same basis. Second, the 
producer s' margins may be quite different 
for large, economy- sized packages or other 
special packs. Thus, exact figures from 
this report can be used only when precisely 
defined as to the period of time, product, 
and area covered. The trends that are 
evident are more significant than are in­
dividual margin percentages. 

This report is divided mto two parts. 
The first part discusses the principal 
factors affecting producers' margins. The 
second part summarizes the trends infish­
ermen's shares for fresh, frozen, or canned 
fish and shellfish. 

FACTORS INFLUENCING PRODUCERS' 
MARGINS 

The following main topics are discussed 
in this chapter: (1) definition of margins, 
(2) margins and costs, (3) retail prices, 
(4) producers' margins, and (5) distribution. 

Definition of "Margins" 

The difference between the price a con­
sumer pays for a pound of fish or shellfish 
and the price the producer (fisherman) 
receives for an equivalent quantity 1 is 

lConversion factors are used to determine what percentage of 
edible flesh remains after the fish are processed. For instance, 
10,000 pounds of flounder will yield 3,700 pounds of fillets, so 
the conversion factor is 37 percent. 



Figure 1.--In Boston. the fish auction furnishes a mechanism for establishing ex-vessel prices. 

called the marketing margin. Included in 
this margin are all the costs added for 
services or functions performed at each 
step in moving fishery products from fish­
ermen to retailers. These services or 
functions include local assembly of the 
product, processing, storage, transporta­
tion, wholesaling, and retailing. Generally, 
the cost to the consumer inc reases with 
each succeeding step in distribution, and 
the marginal return to the producer de­
creases. 

A producer's margin or share is the 
proportion he receives of the retail price 
that the consumer pays for the product. 
This margin or share is expressed here 
as a percentage of the retail price. By 
measuring producers' margins in terms 
of percentages, we obtain a more meaning­
ful comparIson of these margins over a 
period of time. It is true that total gross 
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income is most important to fishermen, 
but it is neverthele s s important to know 
whether othe r segments of the industry are 
increasing or decreasing their income rela­
tive to fishermen. Therefore, using per­
centages establishes a valid basis for 
comparing producers' margins with mar­
keting margins. 

An important element in determining 
producers' margins for fish and shellfish 
is the amount that these products, as sold 
in retail outlets, have been processed-­
changed from their original form. Conver­
sion factors, the percentage of a given 
quantity of a fish or shellfish that can be 
processed into a particular form, are used 
to make the needed adjustment in ex­
vessel prices. The following example illus­
trates the method of calculating producers' 
margins for haddock fillets. If 10,000 pounds 
of haddock were landed, valued at $300, 



for exam.ple, the ex-vessel price for the 
drawn fish would be 3 cents. Applying the 
conversion factor for haddock fillets (37 
percent) to landings, we get 3,700 pounds, 
and an ex-vessel equivalent price of about 
8 cents a pound. Dividing the ex-vessel 
equivalent price by the retail price for 
haddock fillets (30 cents), we would get a 
producers' m.argin of 27 percent. 

The size of the producer s' m.argin shown 
in this report does not, by itself, provide 
a basis for judging the adequacy of the 
share that fisherm.en get from. the con­
sum.er s' dollar spent for fishery products. 
The basis for such judgm.ent would neces­
sarily have to be founded on an intensive 
study of all of the details in a specific 
case. This general exam.ination of pro­
ducers' m.argins, however, does give the 
reader an overall picture of the relative 
size of producer s' m.argins in a wide 
variety of circum.stances. Producers' m.ar­
gins and m.arketing m.argins com.plem.ent 
each other so that when the percentage of 
one decreases, the other increases, and 
vice versa. Consequently, when m.arketing 
m.argins are unusually high, producers' 
margins are unusually low. Upon exam.ining 

the underlying c auses of that situation, 
one m.ay discover a reas where significant 
econom.ies in d i stribution m.ay be effected. 

Margins and Costs 

A better under s tanding of m.arketing mar­
gins and the producer's share can be ob­
tained by conside r ing the costs involved 
in m.arketing fis h e ry products and the 
specific m.arkup p olicies followed by whole­
salers and retailer s. Many of the m.ajor 
cost item.s in the m.argin increased from. 
1950 to 1960. The average hourly earnings 
for nonsupervisory em.ployees em.ployed 
in seafood canning , for exam.ple, rose from. 
$1.49 in 1951 to $1.84 in 1960. ExtenslOn 
of the Federal Wage-Hour Law, m.akmg 
all em.ployees engaged in shore-based fish­
ery occupations subject to the m.inim.urn. 
wage provisions , will cause labor costs to 
increase. Part of the increase in wage 
rates, how ever, should be offset by in­
creased produc tivity and by higher prices 
to consum.ers . 

Anoth er c o st i t em. t hat increased from 
1947 to 19 60 was transportation rates 
(table 1). Rail f r eight rates for all fishery 
products incr e a s ed 72 percent in that period. 

TABLE 1.--Indexes of rates of t hree principal types of carriers 
of fishery products, 1947-60 

( 1947 = 100) 

Index Average 
index for 

Year Rail Rail MJtor all 
freight express carriers traffic~ 

1947 ...................................... 100.0 100. 0 100.0 100.0 
1948 ...................................... 122.5 110. 3 109.6 117.4 
1949 ...................................... 133.9 120. 8 116.8 127.5 
1950 ..................................... 136. 7 129. 8 120.8 131.2 
1951 ..................................... 139.6 133. 5 130.0 136.1 
1952 ...................................... 150.4 146. 4 144 . 6 148.3 
1953 ...................................... "152.6 154.4 153.9 153.2 
1954 ..................................... 153.8 169.2 164.9 158.7 
1955 ...................................... 155.1 169.6 168.8 160.7 
1956. : .................................. 163. 6 178.0 176 . 2 168.8 
1957 ...................................... 174.2 191. 3 184 . 6 179.0 
1958 ...................................... 171.7 192.7 201. 8 182.8' 
1959 .................................... 171.9 198.0 206.3 184.8 
1960 2 .................................... 171.9 208.7 214 . 0 188.2 

~ Weighted average; relative weights: Rail f reight , 60 percent; rail 
ex~ress, 10 percent; motor carrier, 30 percent. 

Data for first 6 months only included. 
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REA Express (formerly known as Railway 
Express Agency) rates increased 100 per­
cent. The rates advanced most, however, 
for fishery products transported by motor 
carriers. Between 1947and1960theserates 
increased 114 percent. 

Costs of packaging materials, plant and 
equipment, and storage also have increased. 

A majority of wholesale and retail es­
tablishments follow a general pricing policy 
that consists of applying a fixed percentage 
markup to costs. Some representative re­
tail markups on cost for fishery products, 
as reported in a study by the Bureau of 
Commercial Fisheries (1955), are shownin 
table 2. Markups will vary according to the 
selling policy of the outlet. Low margins 
of profit and, therefore, relatively low 
prices are established on many items as 
"specials" to attract buyers to the stores 
and to increase sales generally. Whether 

a product is a "fast-moving" item will also 
help determine its markup. The primary 
objective of large retail and wholesale 
outlets is to make a profit while maintain­
ing the right combination of both high and 
low margins, a high sales volume, and a 
competitive margin on all sales. 

Retail Prices 
Retail prices are subject to lesser fluc­

tuations in percentage terms than are ex­
vessel prices. An example of this is found 
in figure 3, where changes in retail and 
ex-vessel prices for drawn haddock are 
compared. Assuming that retail prices are 
relatively stabl~, it then follows that profit 
margins somewhere in the channels of 
distribution must be reduced when ex­
vessel prices are high. Conversely, profit 
margins at some point in distribution must 
be high when ex-vessel prices are 
low. 

Figure 2.--Fish 'n Seafood retail store located at "The Landing:' Courtesy of Mid-Central Fish Co., Kansas City, Mo.; 
photograph taken by Tyner and Murphy, Kansas City, Mo. 
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TABLE 2 .--Representative retail markups on 
cost in 1955 for the United States 

Product 

Fresh shrimp ••••..•.. 
Frozen halibut .•....• 
Canned salmon •..•..•. 
Canned tuna ...•••••.• 

Markup 

Pe rcent 
41 
23 
22 
20 

00 

.0 
RETAIL PRICES 

40 

:;; 30 -
c: 
g 20 
C. 

" c. 
on 
c: 

" U 

.., 
u 
a:: 
Q. 

1956 

EX-VESSEL PRICES 

1957 1958 1959 1960 

Figure 3.- - M:lnthly retail and ex-vessel prices for drawn haddock. 

Producers' Margins 

The producer s 1 share of consumer ex­
penditures for whole, fresh fish, which 
include croaker s, striped bas s, whitefish, 
Boston mackerel, sea bass, and yellow 
pike, averaged 45 percent in 1959. The 
share varied considerably, however, de­
pending on the particular species. It was 
60 percent for whitefish, but wa s only 24 
percent for mackerel. Like most statistical 
averages, these percentages "cove r up " 
considerable variation caused by season, 
city or area, source of supply, and even 
among stores in the same locality. 

Many factor s cause producers 1 margins 
o fluctuate. Among the most important 

over the long run are changes in the t ypes 
and costs of marketing services. The chang­
~ng costs will be reflected in retail prices, 
and as retail prices change so will the 
fishermen ' s share. Over a period of time, 
for example, if increases in efficiency 

ere achieved in marketing a particular 
fishery product, the producers ' share of 
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the retail 
assuming 
no change 
tors. 

price would tend to increase, 
a relatively constant supply and 
in other important economic fac-

Several general observations can be made 
about the relation between the size of the 
fishermen's share and the type of product. 
The more highly processed a product is, 
the smaller the producers ' share. The low 
producer s 1 mar gins on canned fish, as 
compared to fresh or frozen fish and shell­
fish, illustrate this point. There are, how­
ever, exceptions to this generality. In 
comparing producers 1 margins for two 
forms of haddock, for example, we see 
that the margins are much higher for 
frozen fillets than for fresh, drawn haddock. 
The reason for this exception to the gen­
eral rule results from several other factors 
influencing producers ' margins. Two of 
these factors are (1) the distance from the 
production point to retail outlets and (2) the 
perishability of the product, which affects 
the cost of transportation, storage, and 
losses due to spoilage. Packaging and 
advertising costs also affect producer s 1 

margins. 

Processing of fish and shellfish results 
in an expanded market by making a product 
easie r to transport and store and by in­
creas ing consumer demand for the easier­
to-pr epare products. Fishermen, in many 
instances, benefit when their catches are 
suitable for proces sing and wide distribu­
tion; that is, the "value added" to their 
catch by processors results in higher 
producer s 1 margins than could be expected 
if the product were not processed and 
promoted. As consumer demand increases 
for a particular type of processed fish 
or shellfish, ex-vessel prices will rise 
if production doe s not keep up with the 
demand. 

Producers receive lower margins qn 
fresh drawn (eviscerated) haddock than on 
frozen haddock fillets for two reasons: 
(1) fre~h drawn haddock, because of its 
greater perishability, is marketed in a 
relatively restricted area, and (2) handlers 
must recover losses when demand is mis­
calculated and surplus stocks must either 
be sold at "distress" prices or thrown 
away. In contrast, frozen fillets are mar­
keted over a wider area, so the total demand 
is much greater than for fresh fillets, and 
losses due to perishability are much 
lower. 



The division of the retail price for 
fishery products between producers and 
marketing agencies may shift over time 
because of the changes in types and costs 
of marketing s ervic e s that oc cur. Exam ple s 
of services may be the marketing of dif­
ferent sized packages, more cleaning, trim­
ming, and boning (that is, substitution of 
plant labor for consumer labor), and in­
creased transportation or storage services. 
In the long run, the general price relation 
among the various segments of the dis­
tribution channels is the primary deter­
minant of trends in producers' margins. 
Even for shorter periods, producers' mar­
gins for various species of fish and shell­
fish may change rapidly and drastically 
as prices change at various levels as a 
result of fluctuations in supply and demand. 

Distribution 
The distribution channel for some fishery 

products is quite short. In port cities 
fresh fish, for example, may sometimes 
pass directly from fishermen to retailers. 
More often, though, a port wholesaler 
who has purchased fish from a number of 

vessels distributes the fish to retailers 
in the port or over a wider area. 

The distribution channel for frozen fish 
usually is more complex than that for fresh 
fish. Processor s often sell their frozen 
packaged fish to large distributor s offrozen 
food products who assemble a wide variety 
of frozen foods under a single brand name. 
Some of the larger distributors maintain 
central storage facilities and offices in a 
number of State s and conduct thelr busine s s 
through local wholesalers. Large grocery 
store and restaurant chains, however, often 
bypass the wholesalers and brokers and 
deal directly with the processors. 

Canned fish products are distributed in 
the same manner as are other canned prod­
ucts- -that is, through (I) secondary whole­
salers, (2) brokers, and (3) chain organi­
zations. 

The three chief transporters of fishery 
products are railroads, motor freight, and 
REA Express (table 3). Relatively small 
amounts of fishery products are shipped 
by bus, ship, and airplane. 

TABLE 3.--Estimated weights of fishery products transported in the United states by three 
principal types of carriers, 1947-59 

Estimated weight of fishery products transported by: 

M::>tor freight Railroad 
Total weight 

REA Express of fishery 
Year products 

Weight Weight Weight transported 
Weight relative Weight relative Weight relative 

to total to total to total 

Thousand Thousand Thousand Thousand 
pounds Pe rcent pounds Percent pounds Percent pounds 

1947 ••••••••• 1,223 26.5 3,054 66.1 342 7.4 4,619 
1948 •••..•.•. 1,467 31.1 2,911 61.6 345 7 . 3 4,723 
1949 ..••••••• 1,540 31.2 3,056 61.9 340 6 . 9 4,936 
1950 ...•.••.. 1,582 31.4 3,127 62.0 330 6.6 5,039 
1951 ......... 1,612 34.1 2,814 59.5 300 6 . 4 4 , 726 
1952 ......... 1,615 35.1 2,681 58.2 310 6 . 7 4 , 606 
1953 ••••••••• 1,600 34.8 2,695 58 . 7 295 6 . 5 4 , 590 
1954 ......... 1,650 34.0 2,926 60 . 3 275 5 . 7 4 , 851 
1955 ••••••.•• 1,636 34.1 2 , 906 60 . 5 260 5 . 4 4 ,802 
1956 .•••••••. 1,778 34.3 3,198 61. 7 210 4. 0 5,186 
1957 ••••••••• 1,866 39. 0 2,752 57 . 6 160 3. 4 4, 778 
1958 ••••••••. 1,793 37 . 8 2, 804 59.1 145 3 .9 4, 742 
1959 ..•••••.• 1,875 37 . 3 3 , 028 60. 2 125 2 .5 5, 028 
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Figure 4.--One major cost element affecting producers' margins is transportation expense. Frozen fishery products, shown 
here being loaded into a refrigerated truck, require constant and expensive care during their shipment to distant markets. 

Figure 5 illustrates the marketing chan­
nels for fishery products in the United 
States. :rhe various intermediaries in the 
chain of distribution represent hundreds 
of concerns in widely scattered markets. 
The product moves from fishermen through 
the various distribution links to final ac­
quisition by the consumer. Solid lines 
between the boxes indicate phy sical move­
ment or change of title, usually both. The 
diagram expands the usual concept of pre­
senting the channels of distribution by 
including the" activities of those who arrange 
change of title as well as those engaged in 
the physical movement of goods. (Cassady, 
1957.) 

PRODUCERS' MARGINS FOR SPECIFIC 
PRODUCTS 

In this part, specific reference is made 
to trends of producers' margins for fresh, 
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frozen, and canned fish and shellfish. In­
cluded in the discussion of each of these 
topics is a summary of the trends for the 
individual species making up the four clas­
sifications. That discus sion is followed by 
general comments about producers' mar­
gins relating to the main classifications of 
fresh, frozen, and canned fish and shellfish. 
Tables are included on which producers' 
margins have been computed. 

Producers' Margins for Fresh Fish 
The producers' shar e of the retail price 

for yellow pike, croakers, and haddock 
has been increasing, but their share for 
carp, mackerel, striped bass, cod, and 
flounder has been decre asing. Producers' 
margins for whitefish and sea bass rem ained 
almost unchanged during 1950- 60. 

The producers' share for fres h fish in­
creased from 39 percent in 1950 t o 41 
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percent in 1951 (fig. 6). In 1952, the pro­
ducer s I margins began declinmg. fallmg to 
37 percent in 1 0 53, and maintaining ap­
proximately that level until a slight upward 
trend began in 195~. These a"erages, how­
eyer, cover a considerable range. 

Producers' margIns for fresh fish mar­
keted as steaks, whole or round, filleted, 
and drawn haye been changmg (flg. 7). 
Producer s' margins for fresh flsh sold as 
steaks are declining, although those for 
round fish are increaSIng. The fishermen's 
share for fillets declined from 1051 to 
195-1, but then increased until 1960. Pro ­
ducers' margins for fresh, drawn fish 
declined from 1952 to 1956. Increasing 
margins were then recorded until 1960. 
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Dec inIng producers' margins are ca sed 
by several factors. Us a1 v margIns are 
lowered b' large Increases in supply, bu 
that problem '1as not been the pnmary one 
in the hshIng mdustry. The total demand 
for fresh hsh has been decllmng because 
the preference of conS-lmers has shlf ed 
from fresh to frozen fIsh. ConS-lmptlOn of 
fresh hsh nas been restrIcted to coasta 
areas mainly because of the perIshable 
nature of the product. loreover, In Inland 
markets fresh fish costs reiatlyely more 
to dIstribute than frozen hsh. In recent 
Years, products designed for maXImum 
cOn\'enIence to housewl\'es - - such as cooked 
or breaded fish stlcks, frozen fillets, and 
other frozen fish and shellflsh products-­
have become increa s ingl\' important. Items 
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Figure 6.-- Average producers' margins for all fish and shell­
fish, 1950-60. 

of this kind eliminate many of the ob­
jectionable features associated with fresh 
fish; for example, odor, difficulty of storage, 
seasoning, preparing, boning, and deter­
mining the portion needed for each serving. 

In most of the larger retail food stores, 
fresh and frozen fishery products are 
popular. Many of the large chains and 
independents handle both varieties; how­
ever, an increasing number of stores handle 
frozen fish oI).ly. This change in merchan­
dizing tends to lower producers' margins 
for fresh fish because the demand for these 
products is reduced, For example, in north­
eastern coastal areas where fresh and 
frozen fishery products compete directly 
with each other, consumers prefer the fresh 
fishery products. 

Research is in progress to discover 
means by which fresh fish may be stored 
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Figure 7.--Average producers ' margins for round, drawn, steak, 
and filleted fresh fish, 1950-60. 

and transported more easily, and yet made 
to retain long er their quality and taste. 
Producers will benefit when economical 
methods of achieving these aims are found, 

Trends in producers' shares for flounder, 
haddock, croakers, striped bass, and white­
fish are significant enough to warrant spe­
cific mention. Computed producers' mar­
gins for other species will be found in th~ 
group of tables at the end of the following 
discussions on the individual species. 

Flounder (Drawn and Fillets).- - Fisher­
men received a higher margin for flounder 
fillets than they did f o r drawn flounder 
(tables 4 and 5). From 1950 to 1960, 
producers received 41 percent of the retail 
price for fillets and only 37 percent of the 
price when sold drawn (fig. 8) . The lower 
costs involved in shipping, storing, and 
handling fillets account for most of the 
difference in margins. 



TABLE 4.--Landings and prices of flounder, and ~roducers' margins for flounder 
fillets, 1950-60 

Landings of flounder Price per pound 

Year Ex-vessel Fillet 2 Retail 
QJ.antity Value (Round fish) fillet 

Thousand Thousand 
pounds dollars Cents Cents Cents 

1950 ......... 54,438 6,062 11 30 72 
1951 ••••••••• 48,652 6,672 14 37 80 
1952 ••••.••.• 44,265 5,983 14 37 85 
1953 ••••••••• 38,090 4,751 12 34 83 
1954 ......... 36,574 4,401 12 33 81 
1955 .••••••.• 39,817 5,005 13 34 82 
1956 ......... 35,926 4,589 13 35 85 
1957 ......... 42,213 5,244 12 34 87 
1958 ......... 48,690 5,766 12 32 87 
1959 ......... 46,796 6,061 13 35 89 
1960 ......... 52,191 6,370 12 33 91 

1 Massachusetts production and New York City retail market prices. 
2 Conversion factor 0.37 applied to fish when filleted. 

Producers' 
margins 

Percent 
42 
46 
44 
41 
41 
41 
41 
39 
37 
39 
36 

TABLE 5.--Landings and prices of flounder, and producers' margins for drawn 
flounder, 1950-601 

Landings of flounder Price per pound 

Year Ex-vessel 
QJ.antity Value (Round fish) 

Drawn 2 Retail 

"Thousand Thousand 
pounds dollars Cents Cents Cents 

1950 ...•..... 54,438 6,062 11 15 38 
1951 ......... 48,652 6,672 14 18 43 
1952 ......... 44,265 5,983 14 18 45 
1953 ••••••••• 38,090 4,751 12 17 45 
1954 ••••••••• 36,574 4,401 12 16 44 
1955 ••••••••• 39,817 5,005 13 17 44 
1956 ......... 35,926 4,589 13 17 45 
1957 ••••••••• 42,213 5,244 12 17 47 
1958 ......... 48,690 5,766 12 16 47 
1959 ........• 46,796 6,061 13 17 47 
1960 ......... 52,191 6,370 12 16 47 

1 Massachusetts production and New York City retail market prices. 
2 Conversion factor 0.7491 applied to fish when drawn. 
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Producers' 
margins 

Percent 
39 
42 
40 
38 
36 
39 
38 
36 
34 
36 
34 



Haddock (Drawn and Fillets).- - P roducers 
received a hIgher margin for haddock sold 
as fillets than they did for drawn haddo ck 
(fig. 9). From 1950 to 1960, about 36 per­
cent of fillet prit:es was returned to t h e 
fishermen as compared to only 26 percent 
of the price of drawn haddock (tables 6 
and 7). 

Croakers.-- The big decline inproducers' 
margins for croakers from 1950 t o 19 55 
and subsequent large increase afterw ards 
are unusual (table 8). Changes in the dem a nd 
for croaker s caused producers' m a rgins 
to decline when supplies were lo w fr o m 
1950 to 1955 and to increase along w ith 
the increase in supplies from 1956 to 19 59. 
As previously mentioned, low supplies u su­
ally cause an increase in producers' m a r­
gins, whereas a large supply decreases the 
fishermen's share. In 1960, however, lo w 
landings and high e x -vessel prices resulted 
in producers' margins rising to the highest 
point (43 percent) since 1950. 

Striped Bass.--Fishermen received h igh 
margins for striped bass in comparison 
with the other species of fresh fish. Pro­
ducer s' margins increased from 33 percent 
of the retail price in 1950 to 47 percent in 
1955. A downward trend has occurred s ince 
then, with fishermen in 1960 receiving 32 
percent of the retail price (table 9 ). 

AVERAG E FILL E T PRICE AVERAGE D 

Figure8. --Companson of the 19':J·t avera eproduc r ''T'U 

gins for fr esh, dra"'1J flounder and fresh n nJ r rill t • 

AV ERA GE FILL ET PR ICE AVERAGE DRAW PR CE 

Figure 9.--Comparison of the lQSO-60 a\'er e producers' mar 
gins for fresh dra",-n haddock and fres ltaddock hUe 

TABLE 6 .--Landi ngs , p r ices , and producers' margins for dra~n hadd " :~~ -

Landi ngs Price p'er pound 
Ye ar 

Quant i ty Value Ex-vessel Retai.!. 

Thousand Tho/Lso'1,· 
f,o unds dollars Ce, ts c"t<; 

1950 .•.••••....•... 131, 431 ll,195 9 2 

1951 ....•••...•..•• 129,419 ll,439 J .,; 

1952 ..•..••.•••.•.• 135,827 12,029 9 :J 

1953 .•..•.•.•.•...• ll7 , 390 10,134 9 3, 
19 ')4 ..•..•..•. .•••.. 130,327 9,576 ~<. 

1955 ...••.•••...••. ll4,107 7,805 7 jl 

1956 .•.•...••.••..• 128,990 9,27 ... 7 4 

1957 ••.•...••..•... ll2,835 9,867 ~ 

1958 .•..•.•.•..••.• l O1,329 ll,388 11 
1959 •••.••...•....• 95 , 672 10.022 a t 

1960 .•.••••••••••.. 100 , 557 9,\J9J 4 

1 production a t princ ipal Mass achusetts ports and ew York Ci y re il ~ 
2 Retail prices not avai lable . 
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TABLE 7.--Landings and prices of drawn scrod haddock, and producers' margins for fresh 
haddock fillets, 1950-60 l 

Landings of scrod haddock Price per pound Producers' 
Year margins 

QJ.antity Value Ex-vessel Fi11et 2 Retail 

Thousand Thousand 
pounds doLLars Cents Cents Cents Percent 

1950 ....••. 69,122 · 4,737 7 19 49 39 
1951 •..••.. 71,752 5,437 8 20 51 39 
1952 ....•.. 76,709 5,934 8 21 56 38 
1953 .....•• 59,192 4,663 8 21 54 39 
1954 .....•• 75,047 4,443 6 16 55 29 
1955 ....•.. 59,515 3,610 6 16 56 29 
1956 ....•.. 65,781 4,315 7 18 57 32 
1957 ......• 56,873 4,599 8 22 59 37 
1958 ......• 48,675 5,282 11 29 69 42 
1959 ....••. 45,159 4,679 10 28 67 42 
1960 ....... 52,762 4,213 8 22 68 32 

l Production at principal Massachusetts ports and Boston retail market prices. 
2 Conversion factor 0.37 applied to fish when filleted. 

TABLE 8.--Landings, prices and producers' margins for round croakers, 1950-60 l 

Landings Price per pound 
Year Producers' 

CUanti ty Value Ex-vessel Retail margins 

Thousand Thousand 
pounds dollars Cents Cents Percent 

1950 •••••.....••.. 9,192 1,562 17 39 44 
1951 ...•••..••..•. 6,074 921 15 46 33 
1952 •••.•..•.•.•.. 4,492 580 13 47 28 
1953 .•.••.•.....•. 4,523 479 11 45 24 
1954 .•...•..••.•.• 6,037 625 10 45 22 
1955 •.•.•••.••..•• 11,457 998 9 41 22 
1956 •..•.•.••••.•. 11,417 1,039 9 39 23 
1957 ..•...•••.••.. 15,598 1,676 11 39 28 
1958 .•....•..••.•• 12,515 1,164 9 39 23 
~ 959 ...•.••.••..•• 8,493 1,388 16 45 36 
1960 ..••••.••••••• 4,519 799 18 50 36 

1 Chesapeake Bay area production and Baltimore retail market prices. 

Whitefish.- -Despite the fact that white­
flsh consistently returned the highest pro­
ducer s' margins of any fresh fish- - averag­
mg 58 percent of the retail prices from 
1950 to 1960--depletion of whitefish popula­
tIOns by the predatory sea lamprey has 
caused severe hardship in the industry. 
ProductIOn has declined from 5 million 
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pounds in 1950 to only 629,000 pounds in 
1959. During that time, the value dropped 
from $2 million to $375,000 (table 10). 
Efforts to control the sea lamprey in 
the G rea t La k e s have shown signs of 
success but it may be some time be­
fore this fishery regains its pre v i 0 us 
position. 



TABLE 9.--Landings , prices , and pr oducer s ' margins for round striped bass, 1950-601 

Landings Price per pound 
Ye ar PrOOuc ra' 

Q).J.antity Val ue Ex- vessel Retail mar in 

Th ousand Thousand 
pounds dollars Cents Cents Pe rc('nt 

1950 ....•.•...•...• 5,834 948 16 48 33 
1951 ...•....•...... 4 ,140 862 21 53 40 
1952 .•....••....•.. 3 , 413 728 21 55 38 
1953 ..•.....•...... 3,106 676 22 52 42 
1954 •••............ 3 , 059 671 22 52 42 
1955 ..•............ 3, 466 820 24 51 47 
1956 .•.....••...••• 3,145 703 22 54 41 
1957 .........•..•.. 2 , 788 608 22 55 40 
1958 ............... 4 , 422 927 21 50 42 
1959 .•.••.•..•...•. 6, 446 1,074 17 47 36 
1960 ••.•••••••••••• 6,687 991 15 47 32 

--
1 Chesapeake Bay area production and Baltimore retail market prices. 

TABLE 10 .--Landings, prices, and producers' margins for round whitefish, 1950-601 

Landings 2 Price per pound 
Producers I 

Year 
Quantity Value Ex-vessel Retail margins 

Thousand "Thousand 
pounds dollars Cents Cents Percent 

1950 ...••.••. ' .' . .•. 5,204 2,014 39 77 51 
1951 .••...... . •••• • 2,761 1,306 47 83 57 
1952 ...••.....•.••• 3,717 1,632 44 75 59 
1953 .•••••••••••••• 2,992 1,342 45 78 58 
1954 ••••••••••••••• 2,330 1,102 47 82 57 
1955 •.•••••••.••..• 1,885 958 51 90 57 
1956 .•..•.•.••.•... 1,499 824 55 91 60 
1957 ••••••••••••••• 1,413 761 54 94 57 
1958 ...•.•••..•. . •. 695 380 55 96 57 
1959 .•••.•••••.•... 629 375 60 100 60 
1960 •..••.•.••...•• 830 475 57 95 60 

1 Great Lakes area production and New York City retail market prices. 
2 Common whitefi sh only, does not include Menominee. 

Miscellaneous.--Table s 11 - 15 give data 
for carp steak, c od steak, round Boston 
mackere l , round s e a bas s, and round yel­
low pike, respectively. 

Producers' Margins for Frozen Fish 

In determining the producers ' margins 
fo! the seven species of fi s h p r oce ssed 
into the frozen fish c overed i n the repor t, 
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we found it necessary to lag retaIl pnc s 
to allow for the delay between productlon 
and distribution. The period used to com­
pute the average annual retail pnce for 
each product is mentioned in a footnot t 
the bottom of tables 16 through 22. 

It has been noted prevlously tha pro­
ducers' margins for fresh fish w re 10 er 
than were those for frozen fIsh de plte the 



TABLE 11.--Landings and prices of carp, and producers' margins for carp steak, 1950- 601 

Landings of carp Price per pound 
Producers' 

Year 
Retail margins Ex-vessel Steak 2 Q..tantity Value (Round weight) (Steak) 

Thousand Thousand 
pounds dollars Cents Cents Cen s Per-cent 

1950 .•.•.•... 4,209 193 5 17 43 40 
1951 •••.••••. 5,054 261 5 17 45 38 
1952 .•..•••.• 5,759 218 4 13 44 30 
1953 .•••.••.• 5,467 227 4 13 44 3G 
1954 ••••.•... 6,543 315 5 17 43 40 
1955 ••••••.•• 6,547 295 5 17 45 38 
1956 .••.•.... 6,504 231 4 13 46 28 
1957 ••••••... 7,128 303 4 13 47 28 
1958 •..•.•.•. 8,344 305 4 13 49 27 
1959 ••.•••.•• 7,274 270 4 13 49 27 
1960 •••••.•.• 7,343 254 3 10 51 20 

1 Great Lakes area production and New York City retai: marke prices. 
2 Conversion factor applied to fish when steaked (ex-vessel price multiplied by 3 . 33,. 

TABLE 12.--Landings and prices of cod, and producers' margins for cod s eak, 1958-6 1 

Landings of cod 2 Price per pound 

Year 
Ex-vessel Re+a':'l C;Uantity Value (Round weight) 

Steak) 
(Steak) 

Thousand Thousand 
pounds dollars Cents Cents 

1950 .•••••.• 13,357 1,117 8 18 
1951 ••••••.. 12,716 1,151 9 20 
1952 •.•••••• 10,742 1,049 10 22 
1953 •••••••• 8,439 749 9 20 
1954 ••••••.• 10,013 773 8 18 
1955 •••••••• 9,042 714 8 18 
1956 •••.•••• 10,596 805 8 18 
1957 ........ 10,129 772 8 18 
1958 •••••••. 8,353 760 9 20 
1959 •••••••• 9,560 809 8 18 
1960 •••••••• 8,664 655 8 18 

1 Massachusetts production and New York City retail market prices . 
2 Production of large cod only . 

Cen s 
47 
49 
52 
50 
49 
49 
51 
52 
53 
54 
54 

?roo '::ers I 
margins 

Percen 
38 
41 
42 
LO 
37 
37 
35 
35 
38 
33 
33 

3 Conversion factor applied to fish when steaked (ex- vessel price multipli ed by 2. 22) . 

14 



TABLE 13.--Landings, prices, and producers' margins f or r ound Boston macker el 1950 601 , -

Landings P~ice per pound 
Year Producers' 

Quantity Value Ex-vessel Retail margins 

Thousand Thou sand 
pounds dollars Cents Cents Percent 

1950 ............... 9, 358 779 8 37 22 
1951 ............... 7,471 665 9 40 22 
1952 •••.•••••.•.••• 10,251 762 7 41 17 
1953 ............... 5,383 606 11 43 26 
1954 ............... 2,055 293 14 47 30 
1955 ............... 1,947 230 12 43 28 
1956 ............... 2,622 320 12 45 27 
1957 ............... 1,513 235 16 48 33 
1958 ............... 2,656 343 13 46 28 
1959 ............... 2,585 305 12 49 24 
1960 ............... 1, 538 223 14 53 26 

1 Production at principal Mass achusetts ports and New Yor k City retail market prices. 

TABLE l4.--Landings, prices and producers' margins for round sea bass, 1950-601 

Landings Price per pound Producers' Year margins Q)J.antity Value Ex-ves sel Retail 

Thousand Thou sand 
pounds do II ars Cen ts Cents Percent 

1950 ............... 5,706 626 11 38 29 
1951 ............... 9,092 929 10 37 27 
1952 ............... 10,057 1,llO II 37 30 
1953 ............... 6,871 748 II 37 30 
1954 ......•..•..... 4,549 507 II 38 29 
1955 ...........••.. 5,520 498 9 37 24 
1956 ............... 6,340 637 10 37 27 
1957 ............... 4,407 550 l2 38 32 
1958 ............... 5,982 653 II 37 30 
1959 ............... 3,424 465 14 42 33 
1960 ............... 3,797 539 14 44 32 

1 Chesapeake Bay area production and Baltimore retail market prices. 
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TABLE 15.--Landings, prices, and producers' margins for round ye l l ow pike, 1950- 601 

Year 
landings Price per p01IDd 

Producer s ' 

OJ.antity Value Ex-vessel Retail margins 

Thousand Thousand 
pounds dolla rs Cents Cents Percent 

1950 .............. 7,472 1,867 25 69 36 
1951 ....•.••...... 6,704 2,057 31 75 41 
1952 ...•.........• 6,002 1,514 25 ,. 70 36 
1953 .............. 7,164 1,294 18 75 24 
1954 .............. 6,275 1,569 25 73 34 
1955 ..••......•..• 7,205 1,573 22 72 31 
1956 ..•..•••••.... 7,368 1,682 23 71 32 
1957 •..•.•.••..•.. 5,667 1,549 27 78 35 
1958 ...•......•.•. 4,482 1,273 28 86 33 
1959 .....••....... 2,190 783 36 92 39 
1960 .............. 1,798 611 34 94 36 

1 Great Lakes area production and New York City retail market prices. 

TABLE 16.--Landings and prices of cod, and producers' margins for frozen cod fillets, 
1950-601 

Cod landings 2 Price per pound 

Year Ex-vessel Retail4 
Quantity Value 

(Round weight) 
Fillet3 

(Fillet) 

Thousand Thousand 
rounds dol lars Cents Cents. Cents 

1950 ..••••••. 9,216 609 7 18 39 
1951 .•••.•.•• 7,510 587 8 21 41 
1952 ......... 9,423 684 7 20 43 
1953 ..••...•. 7,165 519 7 20 41 
1954 ......... 5,521 358 6 18 39 
1955 •.••.•••• 5,719 337 6 17 35 
1956 .•....••• 6,662 426 6 17 39 
1957 ..••••••. 6,985 418 6 16 36 
1958 •.•••...• 5,289 445 8 23 39 
1959 .......... 6,858 519 8 20 39 
1960 ••..•.••. 6,347 435 7 19 40 

1 Boston, Mass., production and Washington, D. C. retail market prices. 
2 Market cod for March-October. 
3 Conversion factor 0 .37 applied to fish when filleted. 
4 Price year July-June. 
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Producers' 
margins 

Percent 
46 
51 
47 
49 
46 
49 
44 
44 
59 
51 
48 



TABLE 17.--Landings and prices of flounder, and producers' margins for frozen ound r 
fillets, 1950-601 

Flounder landings Prices per pound 
Year Prd 

Q..1antity Value Ex-vessel 
Fillet 2 Retail) i 

(Round weight) (Fillet) 

Thousand Thousand 
pounds doLLars Cents Cents Cen s PI' 

1950 ••.•.•.• 10,145 1,076 11 29 58 5 
1951 .•••••.. 10,103 1,327 13 36 67 54 
1952 ••.••••• 9,213 1, 084 12 32 '2 52 
1953 .•.•••.• 7,552 717 9 26 56 4 
1954 •.••••.• 6,064 601 10 27 '0 45 
1955 •.••••.• 7,559 742 10 27 57 47 
1956 ••..••.• 7,300 720 10 27 53 51 
1957 •••••••• 11,770 896 8 21 54 39 
1958 .•••••• 0 18,756 1,404 7 20 49 41 
1959 •••.••.• 14,186 1,436 10 27 59 4 
1960 .•.•.••• 18,075 1,448 8 22 57 39 

1 New Bedford, Mas s ., production of yellowtail flounder for July-December, and W h­
ington D. C. retail market prices. 

2 Conversion factor 0.37 applied to fish when filleted. 
3 Retail prices July-June. 

TABLE 18.--Landings and prices for scrod haddock and producers ' margins for fr z n 
haddock fillets, 1950-601 

Haddock landings2 
Year 

QJ.antity Value 

Thousand Thousand 
pounds dollars 

1950 •.•.•.••• 35,411 2,361 
1951 •.•..•••• 42,639 2,876 
1952 ......... 40,535 2,717 
1953 .••••...• 29,402 2,259 
1954 .••••..•• 37,880 2,092 
1955 •••••.••• 3}.,932 1,630 
1956 ......... 31,891 1,842 
1957 •.•.••••• 30,938 2,264 
1958 •.••••••• 24,774 2,432 
1959 ......... 23,756 2,189 
1960 ..•••..•• 24,352 1,761 

Price per pound 

Ex-vessel 
(Round weight ) 

Ce nt s 
7 
7 
7 
8 
6 
5 
6 
7 

10 
9 
7 

Fillet) 

Cents 
18 
18 
18 
21 
15 
14 
16 
20 
27 
25 
20 

Retail'­
(Fillet 

avai 

47 
57 
58 
5 

1 Boston, Mass . , production and Bureau of Labor Statistics retail pr'ces or 
States. 

2 Production of scrod haddock for April-September. 
) Conversion factor 0 .37 applied to fish when filleted. 
4 Price year March-February. 
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TABLE 19.--Landings and prices of halibut, and producers' margins for frozen halibut 
steak, 1950-601 

Halibut landings Price per pound 

Year Ex-vessel Steak2 Retai13 
Quantity Value (Round weight) (steak) 

Thousand Thousand 
pounds dollars Cents Cents Cents 

1950 ••..•.••. 7,384 1,968 27 49 74 
1951 ......... 9,641 2,103 22 40 76 
1952 ......... 11,299 2,564 23 42 75 
1953 ......... 12,985 2,244 17 32 75 
1954 •••.••••• 15,986 3,119 20 36 75 
1955 .•••••••• 13,755 2,269 16 30 76 
1956 ••••••••• 13,526 3,427 25 47 84 
1957 ......... 14,496 2,934 20 37 83 
1958 ••.••.••• 15,161 3,715 25 45 89 
1959 ••••••••• 17,223 3,742 22 40 88 
1960 ••••.•••• 15,722 2,911 19 34 90 

1 Seattle, Wash., production and New York City retail market prices. 
2 Conversion factor 0.54 applied to fish when steaked. 
3 Price year May-April. 

Producers' 
margins 

Percent 
66 
53 
56 
43 
48 
39 
56 
45 
51 
45 
38 

TABLE 20.--Landings and prices of ocean perch, and producers' margins for frozen ocean 
perch fillets, 1950-601 

Ocean perch landings Price per pound 
Producers' 

Year Ex-vessel Retai13 margins Quantity Value Fi11et2 

(Round weight) ( Fi~let) 

Thousand Thousand 
pounds do II ars Cents Cents Cents Percent 

1950 •.•.••••• 128,511 6,035 5 15 ( No't available) 
1951 .•••...•. 184,366 9,167 5 16 46 35 
1952 .•.••.••• 128,561 5,598 4 14 45 31 
1953 •••.•..•• 93,271 3,610 4 12 44 27 
1954 •••••.••• 101,777 4,170 4 13 44 30 
1955 ......... 89,303 3,460 4 12 42 29 
1956 ..••••••• 86,146 3,258 4 12 42 29 
1957 ••.•.•••• 69,208 2,693 4 13 44 30 
1958 •••••••.• 77,577 3,273 4 14 47 30 
1959 •..•••••• 61,478 2,549 4 13 47 28 
1960 ••••••••• 63,175 2,410 4 12 47 26 

1 Massachusetts production and Bureau of Labor Statistics retail prices for the United 
States. 

2 Conversion factor 0.31 applied to fish when filleted. 
3 Price year June-May. 
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TABLE 2l.--Landings and prices of pollock, and producers' margins for 
frozen pollock fillets, 1950-601 

Pollock landings 2 Pripe 

Year 
Q.lantity Value Ex-vessel 

(Round weight) 

"Thousand Thousand 
pounds do llars Cents 

1950 ••••••..• No retail prices 
1951 •••.•..•• No retail prices 
1952 •••.••••• 6,707 234 3 
1953 •••••.••• 8,863 276 3 
1954 .•••••••• 6,583 240 4 
1955 .•.•••••• 8,455 323 4 
1956 ......... 7,871 237 3 
1957 ••..•••.. l2,658 548 4 
1958 ••.•.•••• 14,490 728 5 
1959 •••.••.•• 7,750 278 4 
1960 .•..••••• 9,521 366 4 

1 Massachusetts production and Baltimore retail prices. 
2 November-February. 
3 Conversion factor 0.40 applied to fish when filleted. 
4 Retail price year November-October. 

per pound 

Fillet3 Retail4 

( Fillets) 

Cents Cents 
available 
available 

9 27 
8 27 
9 30 

10 34 
8 32 

11 34 
13 36 

9 36 
10 36 

Producers' 
margins 

Percent 

33 
30 
30 
29 
25 
32 
36 
25 
28 

TABLE 22.--Landings and prices of king salmon, and producers' margins for frozen salmon 
steak, 1950-601 

King Salmon Landings Price per pound 

Year 
Q.lantity Value 

Ex-vessel Steak 2 Retail3 

(Round weight) (Steak) 

Thousand Thou sand 
pounds dollars Ce nts Cents Cents 

1950 ......... 8,820 2,265 26 39 81 
1951 ••••••••• 10,908 2,957 27 42 86 
1952 ••••••••• 11,618 2,908 25 38 85 
1953 .•....... 10,842 2,585 24 37 85 
1951t ••••••••• 9,268 2,494 27 41 89 
1955 ....••.. :. 10,035 2,856 28 44 90 
1956 ••••••••• 8,291 2,677 32 50 97 
1957 ••••••••• 8,394 2,597 31 47 96 
1958 ••.••••.. 7,227 2,500 35 53 108 
1959 ......... 5,884 1,927 33 50 111 
1960 ..•...... 4,636 1,827 39 60 128 

1 State of Washington production and New York City retail market prices. 
2 Conversion factor 0.6515 applied to fish when steaked. 
3 Price year May-April. 
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Producers' 
margins 

Percent 
48 
49 
45 
44 
46 
49 
52 
49 
49 
45 
47 



greate r p r ocessing inv oived in marketing 
the latte r p r odu c t s. It w as noted, also, 
that this exc eption wa s caused b y t h e more 
perishable n atu r e of fre s h f i s h and the 
greater total d e mand for f r oz en fi sh. 

There is, however, another f acto r in­
volved. Most freezing plant s pack fish 
and shellfish when prices are s ea s onally 
low; therefore, purchases a r e res t r ic t e d 
mainly to the months of peak p r oduction . 
Fishery products are frozen in la r ge volume 
and then stored for futu r e d i str ib ution. 
Thus frozen fishery products a re n ot only 
less expensive than fresh products .t o stor e 
and transport, and in greater d eman d , but 
the raw material usually is purchased at 
lower prices. The end results a re lower 
acquisition costs and more stab le price s. 
Despite the fact that ex- vess e l p r ices a re 

low during the months of peak production, 
the savings occurring in marketing costs 
improve producer s' margins for frozen 
fishery products. 

Average producer s' margins for all 
frozen fisher y products declined from 52 
percent In 19 50 to 39 percent in 1955. 
A rising trend w as then evident until those 
m a rgins declined in 1959 and 1960 (fig. 6). 
The fishermen's share for haddock fillets 
has been increasing since 1950. Producers' 
margins have been stable for salmon steak 
and o cean perch fillets. There was no 
perceptible trend for cod or pollock fillets, 
and margins have fluctuated considerably. 
Dow n w ard trends in producer s' margins 
w ere recorded for halibut steak and flounder 
fillets. The highest average fishermen's 
share w as 50 percent for halibut steak; 

.. 

Figure l O. --Preparation of fishery products for ma r keting requi res the use of s pecialized equipment. Shown here is a plate­
ty pe quick freezer used by a New Bedford firm for freez ing consumer -packaged scallop meats. 
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the lowest, 30 percent for ocean perch 
fillets. 

A large market for frozen fishery prod­
ucts exists in the inland areas where 
fresh fish is largely unobtainable. Properly 
refrigerated frozen fish products have many 
advantages over freshfishfor both retailers 
and consumers. The frozen products can 
be stored easily, transported long distances, 
and held for long periods without serious 
loss of quality. Homemakers can easily 
prepare a dinner using frozen fish and 
shellfish from the many " convenience " 
items available in the retailer I s display 
cabinets. Largely for these reasons, de­
mand for frozen fishery products has been 
increasing since 1950. 

Figure 12 illustrates an important change 
that has taken place in the production of 
frozen fish and shellfish. Salt-water fish, 
which comprised 85 percent of the total 
United States production of frozen fish and 
shellfish in 1944 and 74 percent in 1950, 

accounted for only 48 perc en ln 19 O. 
ShellfIsh, especially shnmp, ha b com 
increasmgly important during that p nod. 
In 1944 only 15 million pound of hump 
were frozen, compared to 92 mllhon po nd 
in 1960. Fresh-water fish accounted for 
very small part of total U .S. frol. n fl h 
and shellfish productlOn in 1944, and an 
even smaller part in 1960. Figure 1, 
shows the increase in total productIon of 
frozen fishery products. 

Producers' Margins for Canned Fish 
A relatively large capItal investm n 1 

required to establish and maintain a fl h 
cannery. Compared to other forms ofproc­
essing, the cannIng process involves alar 
number of different operatlon . Tuna can­
ning, for example, generally follows the e 
principal steps: conveying the fIsh to h 
cannery, thawing frozen fish, butchenn , 
precookmg, cleaning, packmg, addmg 011 

and salt, exhausting, seaming, cleanlng and 
retorting cans, labeling, boxmg. and stonng. 

Figure ll.--High labor costS adversely affect producers' mar)J.ins. Canni[lt operauons. Cor e: ample •• 
nwnbers of employees. 
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FI re 1 • - aited ~I tes pr 

Byproducts also are uh!lzed. Fre zlng 
round fish does not require nearl - as many 
operations. The end result of the exten:>lve 
proces sing required 1n canmr.g 15 that the 
fishermen's share of the retal. price for 
canned fishery products 1S sma!ler than 15 
the share obtained from such other products 
as fresh, unprocessed hsh Or shellfl!:>h. 

Canned fiEhery products have the ad­
vantages of being transported without re­
quiring special handling, and of maintain­
ing quality throughout a long shelf life. 

Producer s I margins for canned tuna in­
creased from 1950 to 1954, but declined 
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1960 

after ha 23). gen ral do 'l1 .... ard 
trend 10 hermen hare for cann d 
p10k almon beg n 10 1 52 (table 24). 
Dunn the penod 1950- 60, canner 'cos 
in the Um ed State rose 'lth the h1gher 
cost of equlpment replacement, lncreased 
wages, and increa ed marketing co t . 
(All hshery employee_ except canner)" 
worker 5 were exempted from minimum 
wage prov1sions in the Falr Labor Stand­
ards Act of 193 . Th1s la ..... has now been 
amended and its coverage extended to in­
clude all employees engaged in shore­
based fishery occupations.) These added 
expenses increased the marketing margin 



Year 

1950 •••••••• 
1951 .•.••... 
1952 ••..•••• 
1953 •...•.•• 
1954 ..•.••.• 
1955 •..•••.. 
1956 .••.••.• 
1957 ...•••.• 
1958 •...•••• 
1959 •.•••••• 
1960 .•...••• 

TABLE 23.--Landings and prices for ye110wfin tuna, and procucers' 
margins f or canned light meat tuna, 1950-601 

Ye110wfin tuna landings Prices per pound 

Quantity Ex-vessel 
Canned2 Retail Value 

(Round weight) (Canned) 

Thousand Thousand 

pounds do L Lars Cents Cents Cents 
92,424 14,242 15 36 94 
73,692 11,363 15 36 88 

125,429 19,805 16 37 87 
89,203 14,272 16 37 87 
67,061 11,514 17 40 90 
78,283 12,024 15 36 87 
92,065 12,447 14 31 80 
83,001 11, 000 13 31 79 
80,783 10,906 14 31 81 
86,040 11,159 13 30 81 

168,536 20,966 13 29 80 

Producers' 
margins 

Pe rcent 

38 
41 
43 
43 
44 
41 
39 
39 
38 
37 
36 

1 San Pedro, Calif., pr oduction of yel10wfin and Bureau of Labor Statistics retail 
prices for the United States. 

2 Conversion factor 0.432 applied to fish when canned. 

Year 

1950 ...••.•• 
1951 ••••••.• 
1952 .••••... 
1953 .•.•..•. 
1954 •.••.... 
1955 •.•.•... 
1956 ••••.... 
1957 ••.•.... . 
1958 .•••.... 
1959 •.•.•... 
1960 •••.•••. 

TABLE 24.--Landings and prices of pink salmon, and producers' 
margins for canned pink salmon, 1950-601 

Pink salmon landings Price per pound 

Ex-vessel Retai13 
Quantity Value (Round weight) C anne d2 

(Canned) 

Thousand Thousand 
pounds do LL ars Ce nt s Cents Cents 
85,728 6,767 8 12 53 

113,666 13,137 12 17 60 
79,510 7,502 9 14 54 
62,677 5,196 8 12 52 
88,692 7,908 9 13 53 
96,496 8,568 9 13 58 

102,151 9,256 9 14 61 
54,083 5,881 11 16 63 

120,698 11,055 9 14 62 
48,047 4,921 10 15 62 
52,577 6,815 13 19 66 

Producers' 
margins 

Percent 
23 
28 
26 
23 
25 
22 
23 
25 
23 
24 
29 

1 Alaskan production of pink or humpback salmon and Bureau of Labor Statistics retail 
prices for the United States. 

2 Conversion factor 0.67 applied to fish when canned. 
3 Price year May-April. 
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and in so doing lowered the producers' 
margins. 

Another cause of the decline in pro­
ducers' margins, especiallyfor canned tuna, 
has been the serious competition from 
foreign products. Although the supply of 
carmed tuna has greatly increased over the 
past few years, the increase in supply 
has resulted from United states processors 
using imported tuna, primarily from Japan, 
rather than domestically caught tuna for 
carming (fig. 14). In 1959, for the first 
time, more canned tuna was produced from 
imported than from domestic tuna. 

Since only the usable portion of the tuna 
is shipped, United States canneries benefit 
from reduced shipping costs. Also, the 
extensive use of imported cooked loins 
results in a substantial saving in labor 
costs of carmery per sonnel employed in 
the butchering, precooking, and cleaning 
operations. The amount of imported carmed 
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Figure 14.--U.s. supply of canned tuna, 1950-60. 
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tuna has increased, whereas the pack from 
the domestic catch has remained static. 
The declining demand for the domestic 
catch by the carmeries is reflected inlower 
producers' margins. Inrecentyears domes­
tic fishermen have stopped using the hook­
and-line method of catching tuna, and were 
able to lower their costs by utilizing the 
more efficient and competitive pur se seine 
method of fishing. 

Imports have not had as serious an effect 
on producers' margins for canned salmon 
as they had on margins for carmed tuna. 
Salmon runs have declined, causing the 
production of canned salmon to decrease. 
This fact is reflected in the statistics 
shown in table 25. As the salmon runs 
declined in volum e, fi sherm en's ex- ve s s el 
prices increased. Retail prices, however, 
increased more than did ex-vessel prices . 
Thus producer s' margins declined for this 
product. 

Producers' Margins for Shellfish 

Fishermen have received a consistently 
higher margin for shellfish than for fish. 
The level of producers' margins for all 
shellfish included in this report was rela­
tively stable from 1950 to 1954, ranging 
from 49 percent in 1954 to 53 percent in 
1952. Beginning in 1954, the fishermen's 
share increased rapidly reaching 58 percent 
of the retail price in 1956. Producers' 
margins, however, have been declining 
since that time (fig. 6) . 

Producer s' margins have been increas­
ing for both oyster s and frozen shrimp. 
The opposite is true for fresh sea scallops, 
wher ea s the pr oduc er s' mar g ins for lob­
ster s have maintained a fairly stable level. 
Wide yearly variations occurred in the 
levels of producers' margins for fresh 
shrimp and crab meat (tables 26-29). 

Strong demand helps maintain high pro­
ducers' margins for shellfish. In some 
instances- -lobster s, for example- - shell 
fish are considered delicac i es and com­
mand high prices on the retail market. 
In view of this fact, it is not surprising that 
research by the Bureau of Commercial 
Fisheries (1955) has shown that families 
with incomes in excess of $5,000 a year 
serve fresh Or frozen shellfish more fre­
quently than do those with lower incomes. 
The search for new products that will 
stimulate consumption of shellfish among 
low-income families is an important aspect 
of this industry. 



N 
111 

Year 

1950 ........•. 
1951 .......... 
1952 ••••••.••• 
1953 .......... 
1954 .......... 
1955 .......... 
1956 .......... 
1957 .......... 
1958 .......... 
1959 .......... 
1960 .••.•••••• 
-

TABLE 25.--Supp1y of canned salmon, 1950-60 

United States pack Canned imports 
Total 
supply Ratio to total Ratio to total Weight supply Weight supply 

Mi II ion Million Million 
pounds Percent pounds Percent pounds 
206.9 99.8 0.4 0.2 207.3 
223.0 99.7 0.6 0.3 223 . 6 
214.3 95.7 9.5 4.3 223.8 
187.8 93.9 12.2 6.1 199.9 
199.8 94.6 11.4 5.4 211.2 
157.8 91.4 14.6 8.6 172.5 
168.2 85.4 28.8 14.6 197.1 
153.9 86.3 24.4 13.7 178.3 
179.1 86.0 29.2 14.0 208.4 
118.3 79.2 31.1 20.8 149.5 
136.0 87.7 19.1 12.3 155.1 

Total available Canned 
exports for U. S. 

consumption 

Million Million 
pounds pounds 

1.7 205.6 
2.1 221.5 
1.4 222.4 
2.3 197.7 
7.3 203.9 

10.4 162.1 
5.2 191.8 
6.7 171.6 
9.2 199.1 

13.8 135.7 
11.9 143.2 



TABLE 26 .--Landings and prices of blue crabs, and producers' margin::; for fresh crabmeat, 
1950-601 

Blue crab landings Price per pound 
Producers' 

Year Ex-vcsc'(;l Pic.:Y.r~d Retail margins 
Quantity Value (Rr lund weight) Mrat 2 ( Picked) 

Thousand Thousand 
pounds dollars Cen t ~ Crnt ~ Crn I ~ Pprcpn t 

1950 .•..•...• 73,918 2,652 4 28 89 31 
1951 ..•.....• 64,757 2,370 4 29 104 28 
1952 •.•..•..• 61,036 2,449 I. 32 92 35 
1953 •.•••...• 58,697 2,648 5 36 112 32 
1954 ...•..... 51,543 2,086 4 32 89 36 
1955 .•.••••.. 42,119 2,339 6 44 122 36 
1956 .•...•.•. 46,953 3,278 7 55 106 52 
1957 ..••...•• 53,249 3,197 6 47 124 38 
1958 ..••.•... 44,849 2,488 6 44 123 36 
1959 ..••••.•• 42,335 3,221 8 60 113 53 
1960 .••.•...• 66,338 3,535 5 42 120 35 
+ 

1 Chesapeake Bay area production of blue crabs, hard, and Baltimore retail market 
prices. 

2 Conversion factor 0.127 applied to picked c.:rab meat . 

TABLE 27 .--Landings and prices of oysters, and producer3' margins for shucked fresh 
oysters, 1950-601 

Oysters landings 2 Price per pound Producers' 
Year margins 

Quantity Value Ex- vessel Retail 

Thousand Thousand 
pounds dollars Cents Cents Percent 

1950 ............... 29,954 11,095 37 72 51 
1951 •..••••. ••••.•• 29,598 11,969 40 81 49 
1952 .......... ..... 34,418 14,877 43 85 51 
1953 ......... ...... 36,945 14,727 40 84 48 
1954 ..••..• .••••••. 41,587 18,860 45 85 53 
1955 ..... .......... 39,227 17,802 45 87 52 
1956 .•..•• ......••. 37,064 18,692 50 98 51 
1957 .•.•.. •.....•.. 34,234 17,191 50 104 48 
1958 ..•••.••.. ..•.. 37,530 20 ,795 55 98 56 
1959 ....... ........ 33,322 20,607 62 107 58 
1960 ••.......••.... 27,111 19,310 71 114 62 

1 Chesapeake Bay area producti on and Baltimore retail market prices for standard grade 
oysters . 

2 Production in pounds and value of meats. 
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TABLE 28. --Landings and prices of shrimp, and producers' margins for large shrimp 
(21-25 count), 1950-60l 

Shrimp landings 2 Price per pound 
Year 

Quanti ty Value Ex-vessel 

Thousand Thousand 
pounds dollars Cents 

19503 •••••••••••••• 15,752 7,341 47 
19513 •••••••••••••• 20,063 9,785 49 
19523 •••••••••••••• 20,542 10,680 52 
1953 3 •••••••••••••• 23,260 14,707 63 
19543 •••••••••••••• 24,570 11,895 48 
1955 3 •••••••••••••• 22,006 12,075 55 
1956 .•...••..•.••.. 21,639 14,398 67 
1957 ............... 18,591 13,765 74 
1958 .••..•••.••.••• 17,428 13,138 75 
1959 ......•........ 18,224 10,248 56 
1960 ............... 18,166 10,793 59 

l Gulf area production and Boston retail market prices. 
2 Heads-off weights and prices. 
3 Estimated . 

Retail 

Cents 
79 
81 
85 

108 
98 
89 
99 

115 
114 
109 

96 

Producers' 
margins 

Percent 
59 
6C 
61 
58 
4') 
62 
68 
64 
60 
51 
61 

TABLE 29.--Landings, prices, and producers' margins for fresh chicken lobsters, 1950-60l 

Lobster landings Price per pound 
Year 

Quantity Value Ex-vessel Retail 

Thousand Thousand 
pounds dollars Cents Cents 

1950 ............... 18,353 6,412 35 63 
1951 ....•.•..•.•.•• 20,760 7,214 35 63 
1952 ............... 20,036 8,512 42 84 
1953 .....•••.•••... 22,300 8,411 38 76 
1954 ....•.••.•...•. 21,668 8,087 37 75 
1955 .••.••••.•.•... 22,718 8,716 38 70 
1956 ............... 20,572 9,120 44 85 
1957 ............... 24,403 8,954 37 82 
1958 ............... 21, 312 10,445 49 92 
1959 .....•......... 22,329 11,253 50 97 
1960 ......... : ..... 24,014 10,967 46 94 

1 Maine production and Boston retail market prices. 
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Produters' 
margiru:: 

Peycent 
56 
56 
50 
50 
49 
54 
52 
45 
53 
52 
49 



SUMMARY 

A p r o d u cer ' s mar gin is th e share he re­
ceives of the retail price tha t the c onsumer 
pays for the product. In this report the 
margin is expressed as a p e rcent a ge of 
the retail price. Conversion facto rs are 
used to make adjustments in ex- v essel 
prices in order to compensate fo r the 
changes occurring in the product during 
processing, and thus permit calculation of 
the producers' share of retail prices. 
The marketing margin is defined as the 
difference between the price a consumer 
pays for a pound of fish or shellfish and 
the price the fishermen receives for the 
same quantity. This report gives the reader 
an overall picture of the relative size of 
producers' margins in a wide variety of 
circumstances. 

Any costs that influence marketing mar ­
gIns also affect producers' margins, sinc e 
the two are interrelated. Such costs as 
(1) wages, (2) transportation, (3) packaging, 
and (4) storage have been increasmg. Mark­
up policies followed by wholesalers and 
retailer s influence producer s' margins 
also. 

Other factors affecting the level of pro ­
ducer s' margins include (1) fluctuations in 
retail prices, (2) changes in the types and 
costs of markebng services, (3) amount of 
processing necessary to market the product, 
(4) marketing costs, (5) changes in supply 
and demand, and (6) the channels of dis­
tribution necessary for marketing fishery 
products. 

The trends in the producer s' margins 
for various species of fresh, frozen, and 
canned fish and shellfish were discussed. 
The main cause of declining producers' 
shares for fresh fish has been the shift 
ln consumer preference from fre sh to frozen 
hsh. Ease and length of storage and trans­
portatIon have made frozen products mor e 
attractive to retailer s, and the lesser' 
amount of preparation needed has caused 
consumers to prefer frozen fishe r y prod-

ets. Another factor helping to account for 
the hlgher margins for frozen fish as com ­
pared to fre -h fish is the policy of p r o -

p , I 
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cessors buying large quantities of fish and 
shellfish during the peak production months. 
This results in lower acquisition costs for 
the raw material and more stable prices 
for the processed products. These savings 
in marketing costs help keep retail prices 
low and thus improve producers' margins. 

Compared to other forms of processing, 
canning involves a large number of dif­
ferent operations. The added cost lowers 
producers' margins for canned fishery 
products. Inc reasing production costs, and 
greater competition fromforeignproducers 
in t h e tuna industry , and declining salmon 
runs which re sulted in very high retail 
p r ic es have been the chief causes of the 
declining trends in producer s' margins for 
c a nne d tu na and canned salmon. The domes­
tic tuna industry is becoming more com­
petitive w ith its foreign counterparts 
through th e increased use of the purse 
seine fi s hing method. 

Fisherme n receive higher margins for 
shellfish than for fish. A strong demand 
helps maintain h igh producers' margins for 
shellfish. These high margins also reflect 
payment for services fishermen perform 
prior to l e n ding their catches. 
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