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PREFACE

The annual retail value of fish and shellfish sold to
consumers in the United States amounts to over one billion dollars,
The cost of merchandising fishery products from producers to con=-
sumers runs to hundreds of millions of dollars annually. The
function of marketing which is a part of this effort is a fertile
field of study for the purpose of effecting worthwhile savings which
would reduce this cost, In addition, means of increasing or better
serving the demands of consumers for fishery products should also be
a primary object of such marketing study.

Accordingly, the survey herein reported upon was undertaken
for the purpose of improving marketing conditions for canned fishery
products, It was financed with funds made available by the Salton-
stall-Kennedy Act, approved July 1, 1954 (68 Stat., 376). This Act
established a separate fund to be used by the Secretary of the
Interior to mromote the free-flow of domestically produced fishery
products in commerce by conducting, among other programs, marketing
and economic research,

The plan for the survey was developed in the Fconomics and
Cooperative Marketing Section of the United States Fish and Wildlife
Service under the guidance of the Chief of the Section, Dr, Richard
A. Kahn, The execution of the plan was supervised by the Assistant
Chief of the Section, Walter H, Stolting, The questionnaire and
specifications for the survey work were developed by Noriar Pahigian,
Statistician. Adolph Scolnick, Statistician, and Mrs., Evelyn Kramer,
Statistical Assistant helped to prepare the final report.
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INTRODUCTION

This is a report on a June, 1956 nationwide survey
pertaining to the use of canned fish and shellfish products by
household consumers and their specific preferences, demands, likes
and dislikes affecting the actual and potential market for these
products, The survey was carried out by W, R, Simmons and Asso-
ciates Research, Inc,, under contract with the United States Fish
and Wildlife Service,

The canned fish and shellfish industry is confronted with
many economic and market problems which stimulated the effort put
forth in this survey to find the answers to some of these problems.
Because of changes in income and standards of living among the
masses of lower income consumers, many families are up-grading the
types of fishery products they use. The competition of imported
products and domestic oversupply are often depressing factors on
camed fishery product markets, The industry is faced with a press-
ing need for expanding markets, At the same time, partly because of
the fragmentation of the industry into many small firms which are
unable to conduct any basic marketing research, it is handicapped
by insufficient knowledge of consumer demand and buying practices,
This survey was designed to mrovide information which will help the
domestic fishing industry with its production and marketing problems.

The population under study consisted of all private house-
holds in the United States. To represent this population, a national
prelisted probability sample of those households was designed, On
the basis of this sample homemakers or persons mainly responsible for
plamming meals in 2,5L3 households were interviewed during the last
three wecks of June, 1956,

The sample used for the survey was carefully designed to
reflect the existing geographic distribution of the population,
Moreover, the sampling tolerances for all the important findings of
the survey are sufficiently low that the user may have confidence
that the results would not differ materially from a complete count
among all rivate households, The technical procedures employed
are described to some extent under "Survey Methods" and in greater
detail in the Appendix,
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SURVEY METHODS

Sampling and Estimation

The sample used in this survey was a national multi-
stage probability sample with each household existing in the
United States at the time of the survey having the same chance of
inclusion. Hence, estimates from the survey are unbiased in the
sampling sense and the sampling tolerances of estimates are measur-
able. The stages of selection were these:

1. One hundred primary sample areas (52 metropolitan
areas and 48 non-metropolitan counties) contain-
ing 189 counties were first selected with known
probability.

2. Within the 100 primary sample areas, LLO inter-
viewing clusters were selected with calculated
probabilities. These clusters, consisting of
entire Census Emumeration Districts or combina~-
tions of city blocks, average about 200 dwelling
units each.

3. Within the LLO clusters, sample households were
selected by random procedures from the prelist-
ings of all dwellings in the cluster. The ratio
of selection was fixed separately for each cluster
so that all households in the United States would
have the same probability of inclusion. In each
sample household the person responsible for planning
the meals was specified for interview. A total of
2,543 interviews were conducted.

Because of the wide geographic dispersion of the sample
households given by the use of 100 primary sample areas and of large
interviewing clusters within these areas, the sampling tolerances
for many of the characteristics measured are not much greater than
those that would be obtained from a sample of households selected
completely at random from a list of all households in the country.
Sampling errors for all national estimates from the survey are suf-
ficiently low that the user may have confidence that the results
would not differ materially from those of a complete Census using
the same questionnaire and interviewing procedures. A detailed
listing of the calculated sampling errors of national estimates for
virtually all questions in the survey is given in the Appendix,



In the case of estimates by region, income, city-size,
family size, race, religion, age and employment status of the
homemaker, the sampling errors are, of course, larger, and the
results must be used with some caution. However, even for these
breaks, the estimates may be used with confidence wherever they
are based on all or nearly all sample households in the particular
region, income group, city-size group, etc. A full discussion of
the allowances to be made for sampling error in the case of esti=-
mates for sub-groups is given in the Appendix. Comparisons of
classification data with independent data from Census sources, also
given in the Appendix, indicate that the sample reflects reasonably
well the current distribution of the population.

Incamplete returns can be a serious source of bias in the
results of a survey if care is not used to reduce them to the mini-
mum feasible. In this survey the completion rate was 80 percent,
that is, 80 percent of the originally assigned 3,198 households
were interviewed.

Refusals amounted to only L} percent and thus were not
likely to produce any substantial bias. A second call was made on
a different evening in all cases where the respondent had not been
at home on the first call., Almost all of the potential bias from
the 15 percent not-at-home after two calls was eliminated by the
use of a special procedure under which each interview is weighted
according to the respondent's probability of being found at hame
when the interviewer calls. This probability is detemmined by ask-
ing the respondent whgther he or she was at home at a random time on
each of six nightse.

The Questionnaire and Field Work

The questionnaire was developed in consultation with the
U, S. Fish and Wildlife Service and carefully pretested in three
different areas. Pretest results were analyzed in detail in conjunc-
tion with detailed reports fram the pretest interviewers, and this
analysis served as the basis for making the necessary revisions in
the questionnaire and in instructions to interviewers. A copy of
the questionnaire is included in the Appendix.

1/ This technique is fully described in an article entitled,"A Plan
To Account For 'Not-At-Homes' By Combining Weights and Callbacks"
by Willard R. Simmons, The Journal of Marketing, July, 195L.




The interviewers employed on the survey were experienced
and capable members of the contractors field organization. They
were instructed to hold up interviewing after the first day's work
until their completed questionnaires were thoroughly edited to test
the quality of their work and their understanding of the instructions.
Thus they could be given further direction before proceeding with
the work on their assigmment, or replaced if necessary.

Coding and Tabulation Controls

A1l coding was checked completely at the start, and sample
coding instituted only after differences between coders had reached
an acceptably low level. Thereafter, a continuous check of coding
errors was maintained to make sure that the process was in control.
Open-end codes were established from a systematic sample of 500 cases
for any category with a frequency of greater than 1% percent.

A complete mechanical edit of the punched cards for consistency
and accuracy was carried out on the IBM 101 machine, and all errors
discovered in this process were corrected by reference to the questionnaire.

SUMMARY OF MAJOR FINDINGS

The Use of Cammed Fish or Shellfish and its Relation
£o0 Fresh and Frozen Fish or ohellfish

Survey results indicate that canned fish or shellfish is
not directly competitive in any considerable degree with fresh or

frozen fish or shellfish. This is particularly so with respect to
canned fish. The following facts bear on this point:

1. Almost all households served canned fish or shellfish
at one time or another as shown by the finding that
91% of the sample households had served these products
during the past twelve months. The use of canned
fish or shellfish was also quite stable throughout
each of the four regions studied.

2+ Those households that use fresh or frozen fish
actually also use more canned fish than average.
Calculations were made giving rough estimates of
the average number of servings in the four-week
period preceding the interview for these groups.g/
The comparison follows:

2/ For this calculation (and others of a similar kind given in this
report) tabulations were used showing the number of times an item
was served in the past L weeks, from 1 time to 9 times or more. For
this last group, an average of 10 times was assumed.

L




Average Number of
Servings of Canned Fish

or Shellfish
Group In Past |} Weeks
A1l households 2.4
Households that served fresh
fish in past 12 months 2.8
Households that served frozen
fish in past 12 months 249

3. The non-competitive relation between canned fish
on the one hand and fresh and frozen fish on the
other is to be expected from the fact that the
predominant types of cammned fish = particularly
tuna and sardines - are not widely used in the
fresh or frozen state, so that most consumers do
not think of fresh or frozen as alternatives to
canned fish for these types. Households which did
not use tuna during the year were asked why, and
only 10% sald that they prefer fresh or frozen fish.
Only 1L4% of non-users of salmon and 5% of non-users
of sardines gave preference for fresh or frozen fish
as a reason for their non-use. In the case of those
which did not serve shrimp, a much higher percentage
(26%) gave preference of fresh or frozen fish or
shellfish as a reason. This is obviously due to the
fact that shrimp is more widely used in the fresh
or frozen states

While the use of canned fish or shellfish was quite stable
there existed a variation in relationship between fresh and frozen
fish as influenced by geographic location and availability of fresh
fish and other factors. The States in the North Central Region showed
the smallest percentage of households serving fresh fish; the highest
percentage serving frozen fish. Other survey results indicated that
there was a variation by size of city: in the metropolitan cities
(50,000 and over), there was a significantly larger percentage using
fresh fish with a correspondingly small percentage of frozen fish
users. Sharp racial differences also appeared: for fresh fish, 81%
of non-white households served it during the year as compared with
514 of white households, while the reverse was true of frozen fish
with 33% of non-white households serving it and SL¥ of white households.

There is a consistent increase in the use of both fresh and
canned fish as size of household increases.



Figure 1
FREQUENCY OF SERVING CANNED FISH OR SHELLFISH DURING FOUR WEEKS PRIOR TO INTERVIEW,
BY REGIONS

Percent of Households

18.2 18.5

TOTAL NORTHEAST NORTH CENTRAL SOUTH WEST
us.
Py (TIIIIIIIIIID e G
5 TIMES 3T04 2 TIMES
OR MORE TIMES OR LESS Y/

l/ Includes those households that did not serve and those that did not know
the number of times they served canned fish or shellfish,



Frequency of Serving Canned Fish or Shellfish

Some facts about the frequency with which canned fish
is served are illustrated by figure 1. For the country as a
whole, about one household in three served canned fish about
once a week, i.e., they served it three or four times during a
period of L weeks. About a half served it less often, that is,
two times or less. Of these, about 2 in 5 did not serve canned
fish at all in the L weeks preceding the interview. About one in
six served it more often than once a week,

The following tabulation summarizes how the use of canned
fish or shellfish is distributed among American households.

Percent of all servings
Percentage of of canned fish or shellfish
households of in past L weeks accounted
Type this type for by this type

Households that:

Did not serve camned fish or shellfish
in the past year 9 0

Served it in the past year but not
in the past L weeks 18 0

Served it once or twice in the past
L, weeks 28 17

Served it 3 or L times in the past
ly weeks 30 L2

Served it 5 or more times in the
past L weeks 15 il

It is apparent from this tabulation that the great bulk of
canned fishery products use (83%) was concentrated among the L5% who
are "regular" servers, i.e., those who served it three times or more
in the four-week period.

There were significant variations by household characteristics:

GEOGRAPHY: Northeast and West on the one hand and North Central
and South on the other, showed a common pattern in relation to
most aspects of the consumption of canned fish. The Northeast
and the West showed about 184 Serving more often than once a
week a s compared with 14Z in the North Central and Southern
Regions.




CITY-SIZE: Metropolitan areas showed a higher
frequency of use than non-metropolitan areas.

Since the North Central and Southern Regions are
more largely non-metropolitan, this may partially
explain their lower frequency of use as well as
some of their other cammon characteristics. The
time of interviewing may affect this relationship.
Interviewing was conducted in June and other find-
ings show that a high proportion of non-metropolitan
households claimed Winter as the season they served
canned fishery products most often, whereas higher
proportions of metropolitan households indicated
they served them more often in the Spring.

INCOME: There is a consistent increase in the use
of camned fish and shellfish as income rises, show-
ing that canned fish and shellfish in general are
definitely not especially low cost foods. Neither
can they be considered luxury items since their use
was very substantial among families in the $3,000
to $5,000 income class. There are some exceptions
to these generalizations, notably in the use of
camed mackerel.

FAMILY SIZE: As with the percentage of users, the
frequency of use increased consistently with the
size of household from 30% of two-person households
serving it three times or more in L weeks to 58%
for households having six or more personse.

RACE: Non-white households use canned fish or
shellfish more often than white - 54¥ serving it
3 or more times in l weeks, against L7% for white
households.

In order to measure more accurately the variations in
the use of canned fishery products by different types of households,
the following calculations were made for the various types of house-
holds showing the average number of servings per week during the
four-week period immediately preceding the interview:



AVERAGKX NUMBER OF SERVINGS OF CANNED FISH IN L-WEEK PERIOD FOR
VARIOUS TYPES OF HOUSEHOLDS

BY REGION

Average Number of Servings
Type of Household  Percent of All Servings per Household per Week

All Households 100,0 67
Northeast 3046 o717
North Central 25,2 «58
South 28.3 62
West 15.9 : oT7

BY CITY-SIZE
Metro-Central City
(Over 500,000) 22,7 o 79
Metro-Central City
(Less than 500,000) 1L.8 o 15

Metro-suburban 31.9 .78

Non-Metro-urban 11.1 51

Non-Metro-rural non-farm TeT «50

Non-Metro-rural farm 11.8 50

BY FAMILY SIZE

1 kb U3
2 22.14 53
3 21.4 67
I 2146 77
5 13.6 .78
6 or more 16.h .83
BY INCOME
LeSS than $B,OOO 23.0 osu
$3,000 - $L,999 L3.2 .70
$5,000 - $6,999 2044 76
$7,000 & Over 13.k .78

Variations by Season

Figure 2 summarizes the seasonal pattern of use of canned
fishery products. The significant facts are described in the follow=-
ing paragraphs.
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SEASON DURING WHICH CANNED FISH IS SERVED MOST OFTEN:
BY PERCENT OF TOTAL HOUSEHOLDS

A few households mentioned more than one season.

51.9

| 7.7 14.9 123

3.3

No Particular
Season

Spring Summe r Fall Winter



Over half of all respondents did not claim a season
during which they served canned fish and shellfish most oftena
This emphasizes the "year around" part camned fishery products
play in the American menu.

The households claiming specific seascns during which
they served canned fishery products most often, are almost even-
ly divided between spring, summer and winter with very few men-
tioning fall as the major season. This fact could be interpreted
as defining three uses of canned fishery products which have
seasonal implication, i.e.,

a. As a memu supplement during meatless periods
such as Lent (SPRING)

be Hot weather salad dishes (SUMMER)
ce Substitute for other less available food (WINTER)

The characteristics of households claiming a season
during which they served canned fishery products more often il-
lustrate these influences. ¥or instance:

SPRING: More households in Northeast and North
Central - more households in the metropolitan
areas claim this season.

SUMMER: More households in the metropolitan
areas with less availability of fresh vegetables,
etcs., for all-salad purposes claim this season.
More households in the higher income groups with
their higher use of shrimp and crab meat largely
used for salads are in this group.

WINTER: A far higher proportion of non-metropolitan
and rural households claim winter as the season
when they served canned fishery products more often.
This reflects their lesser use of canned fish as a
Lenten or summar salad dish, and their greater de-
pendence on fresh foods during the other months

of the year.

Lh



Preference Among Kinds of Canned Fishery Products

a. Generality of Use. Figure 3 exhibits the proportions
of households that serve the three leading types of canned fish by
geographic regions.

Consistently the Northeast and West showed a different
pattern of taste preferences for the three leading types. For
instance:

TUNA - Northeast and West ABOVE average
North Central and South BELOW average

SAIMON - Northeast and West BELOW average
North Central and South ABOVE average

SARDINES - Northeast and West BELOW average
North Central and South ABOVE average

Though Tuna was the most frequently served type of canned
fish in all parts of the country, its margin in relation to Salmon
was much narrower in the North Central and Southern Regions.

NOTE: The sharpest regional contrasts were found in the servings
of Clam Chowder. Again the Northeast-West and North Central-
South contrast holds true. The percent of households serving
ClamChowder: Northeast - 31.0%; West - 33.5%; North Central
- 6.1%; South - 9.3%.

Some variations by other household characteristics:

INCQME: The percentage of users of tuna increased
with household income, while those of salmon and
sardines were relatively uniform among income groups.
Other canned fish items for which consumption moved
in direct proportion to income were Shrimp and
Crabmeat. This could be expected since they repre-
sent the higher priced or "luxury" canned fish items.

CITY-SIZE: In metropolitan areas the use of tuna was
found in about 82% of the households which was much
higher than in non-metropolitan areas, where it was
about 67%. The reverse was true of salmon, about 77%
in non-metropolitan areas, about 63% in metropolitan
sections. For sardines, usage was about evenly di-
vided in this respect with the exception of the largest
cities where it was about 10% higher.

1



Figure 3

RELATIVE FREQUENCY OF HOUSEHOLDS SERVING CANNED TUNA-
SALMON - SARDINES DURING PAST TWELVE MONTHS
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€T

oo |
\\\}g
:\ b X w W
o\ x> o ah
| "%C.\?_-ﬁf?i
76.1 [834|71.7 | 689|877 % s
688(59.7 | 754|736 |62.| R
50.3|45.9|51.1 (546|478
S
s
‘&,\;\s
)
= . % I="Ip- :t"::;_x-lzt- -’~I._:::-‘Ip-
2n EC e E o S Eq EE B SN Eqg F- F o
EoiEE - U PIESEZ 3 & P35 gd &x 2 U
I qu 20 O L0 O < Z0 O

e eTe e e a0 e
()

TUNA SALMON SARDINES




RACE: Tuna was used relatively by more white
respondents, salmon by relatively more non-white,

%+ Frequency of Use. In terms of frequency of use,
as measured by the number of times served in the four weeks preceed-
ing the interview (June, 1956), tuna was the leading type of camed
fish. Of all tuna users 78% had served it in the past four weeks
compared with 62% of salmon users. The greater frequency of use
of tuna held true in all parts of the country, although its margin
over salmon was much narrower in the North Central and Southern
Regions.

The percentage of tuna users who had served it once a
week or more was 25% compared with 8% for salmon. Again, the fact
that interviewing was done in the late spring, a time that is per-
haps more favorable to the use of tuna, must be considered in in-
terpreting these findings.

With respect to other kinds of canned fish and cammed
fish specialties covered by the study, the pattern of similarity
between Northeast and West on the one hand, and North Central and
Southern Regions on the other, tends to persist.

The tabulation below summarizes the average number of
servings of tuna and salmon for various types of households.

AVERAGE NUMBER OF SERVINGS OF TUNA AND SAIMON IN ONE WEEK IN VARIOUS
TYPES OF HOUSEHOLDS

BY REGION
Percent of All Average Number of Servings
Servings per Household per Week
Type of Household Tuna Salmon Tuna Salmon
Northeast 35.1 2L.5 55 .19
North Central 22.3 30 06 032 022
South 23.8 3L.6 «32 2L
West 18.8 10.3 57 .16

1L



AVERAGE NUMBER OF SERVINGS OF TUNA AND SALMON IN ONE WEEK IN VARI OUS
TYPES OF HOUSEHOLDS (Continued)

BY CITY-SIZE
Percent of All Average Number of Servings
___Servings per Household per Week
Type of Household  Tuna Salmon Tuna Salmon

Metro-Central City 21.0 19.L olib 21

(Over 500,000)
Matro—Central (Less

than 500,000) 1.6 13.6 L6 022
Metro-Suburban 36.1 23.6 .55 .18
Non-Metro-Suburban 11.7 13.6 33 .19
Non-lletro-Rural=-
NOD—Fm 6.3 1106 031 023
Non-Metro Rural

Farm 10.3 18.2 «28 «25

BY FAMILY SIZE
1 3.6 Le2 o2l 12
2 22.L 2L.8 33 «18
3 19,0 2046 37 «20
L 20.8 18.L M) «20
5 13.8 13.6 «50 o2l
6 or more 20.4 18.L «65 «20
BY INCOME

Less than $3,000 19.9 3049 28 022
$3,000 - $h,999 L3.1. 4047 L3 21
$5,000 $6,999 22.0 179 51 o2l
$7 000 = & Over 1500 1005 05,4 19

Demand For Unavailable Items

It can be fairly stated that the distribution of canned
fishery products is meeting the demands of consumers in all parts of
the counry. Only 3.2% of all households indicated that any item
which they wished to purchase was unavailable at their usual shopring
place. It may be noted that this percentage was somewhat higher (5.8%)
in the West. But most of the Western respondents wanted products so
unusual that no one of them occured with sufficient frequency to warrant
separate listing in the tables. Respondents wanting unavailable items
were highly concentrated in metropolitan areas and in the highest in-
come groupse.

15



Reasons People Give For Not Using Canned Fishery Products

Of particular interest to those engaged in marketing a
specific canned fishery product will be the reasons the non-users
of that product gave for their non-use. Each respondent interviewed
who was found not to have served any one of the three major types
of canned fish and cammed shrimp in the previous twelve months was
asked why he or she had not served the product.

The tabulation below summarizes the reasons given by
respondents for not using each type of canned fishery product:

REASONS GIVEN FOR NOT SERVING TUNA SALMON SARDINES SHRIMP
(Some respondents gave several reasons, therefore percentages do not
necessarily add to 100)

Don't like, family dislikes L6%  L7% 67% L3%
Dislike canned fish, prefer

fresh, frozen 10 1 5 26
Dislike all fish 10 9 6 L
Flavor strong, oily, salty,

fishy 7 8 10 5
Dietary reasons, fish disagree,

Doctor's orders 9 7 7 L
Too expensive 8 10 2 11
Habit, never used, no particu-

lar reason, Never tasted 11 6 6 12
Other reasons 12 15 9 11

The major reason respondents gave for not using any of
the three main types of camned fish and one type of canned shell-
fish was that they or their farily did not like the product, which
usually means they do not consider it appetizing,

Only in the case of canned shrimp was there strong indication
of preference for the fresh or frozen product. Less than 10% of all
respondents expressed objections to specific qualities of the products
not served such as taste, oiliness, saltiness, odor, etc.

The small number of respondents who gave price as a reason

for not serving suggests, again, that canned fish is not generally
considered a luxury food by most households.

16



It should be borne in mind, however, that out of
consideration of prestige, respondents may give other reasons
for non-use when the real reason is actuwally cost of the product.
Corroborative evidence was furnished by the fact that the lowest
income groups consistently mentioned price as a reason for non-
use about twice as often as the average household. Big families,
farm families and non-white families also showed this greater than
average frequency. Referring back to the tabulations on average
mumber of servings in various types of households, it is noted
that the average number of times any kind of canned fishery product
was served in the course of a week was much smaller among families
with incomes of less than $3,000 than among those with incomes of
$7,000 or over. Also, it is noted that while there is very little
difference by income in consumption of salmon, probably because the
data do not differentiate between red and pink salmon, in the case
of tuna, the top-income group served it about twice as often as the
low-income groupe.

In the discussions which follow for each of the four main
canned fishery products on which detailed information was solicited
from respondents a brief summary is given of same of the salient
findings other than those already presented.

Canned Tuna - Principal Findings

1. Purchase and Stocks of Tuna. More tuna buyers (L2%)
purchased two cans at once and about 32% purchased 3 or more. Most
households had little or no stock on their pantry shelves at the time
of the survey.

2. White and Light Meat. White and light meat tuna were
about equally popular in the country as a whole. White meat was more
favored among very high-income consumers and in the Northeast. Light
meat was twice as popular as white in the North Central Region and
among lower-income groups.

3. Tuna Packed in Brine. Most respondents showed little
use of, experience with or interest in tuna packed in brine. Howsver,
the small percent who did use tuna in brine were quite definite in
their preference. It should-be noted that only 11% of total tuna
users had ever tasted this product and the percentage preferring tuna
in brine is T.l.

e Ways of Serving Tuna. Salads and sandwiches were by
far the most popular ways of serving canned tuna with casseroles
running a distant third. The pattern in the West was sharply different
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from the rest of the country. Elsewhere, salads were most frequent
ways of serving tuna, but in the West tuna sandwiches were by far
the most popular with 62% of all households giving this as the
most frequent way of serving tuna. Casseroles were more popular
in the North Central Region than in the rest of the country.

S. Reasons for Serving Tuna. When asked why they served
canned tuna, about 70% of tuna users sald simply that they liked
it. Almost half mentioned the ease, speed and convenience of tuna
as a reason for serving it, suggesting promotional possibilities
stressing convenience or the "meal-in-minutes" theme.

Canned Salmon - Principal Findings

1. Purchase and Stocks of Salmon by Size of Can. The
one-pound can was more widely used than the T-ounce size, 29% of
users having the former on hand compared with 16% for the latter.
For the one-pound size the usual purchase was one or two cans. In
the case of the 7-ounce flat can, most respondents stated they de
not know how many they purchase at one time, but among those who
did know the usual practice was to buy one or two cans at a time.

2. Use of Red and Pink Salmon. Respondents generally were
aware of the difference between red and pink salmon. Purchases were
about equally divided between the two types in both the Northeast
and the West. The North Central Region favored pink salmon by 5L%
to 11%. In the South, pink salmon was favored by 73% of all salmon
using households. Red salmon use increased and pink salmon use de=-
creased as incomes rose. FPink salmon, however, was favored by the
majority of users up to the $7,000 income group, at which point red
salmon became the more popular.

3. Varieties of Salmon. The majority of respondents were
unable to identify the variety of salmon they usually buy. Of those
who did give some identification, the majority mentioned a brand or
area name, particularly "Alaska", A significant number of users
gave "Sockeye" as the variety used. Cther varieties were identified
by a neglible number of respondents.

L. Ways of Serving Salmon. The most popular way of serving
salmon was in cakes, croquettes, salmon balls or loaves, with nearly
half of all users giving such use as their most frequent way of serv-
ing it. Hespondents who stated they use it most frequently in salads
numbered 17% of those serving. Other ways mentioned by a significant
number of respondents were casseroles, and direct from the can. Salmon
salads were popular in the big cities but used much less frequently
in non-metropolitan areas where patties and similar uses were more

prevalent.
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Canned Sardines - Principal Findings

1. Frequency of Use. Although half the households
of the country used canned sardines only 13% served them as
often as once a week. There was little variation in these per-
centages by region, income or type of area. The percentage of
non-whites serving sardines once a week or more was more than
double the percentage for white households.

2. Purchase and Stocks of Sardines. Only about half
the users had sardines on hand at the time of the interview.
Most of these had one or two cans. Percent of households stock-
ing sardines increased consistently with income.

Nevertheless, the majority of users said they usually
purchased three or more cans at a time. This seems to show that
purchases were made in quantities in excess of immediate require-
ments and kept on hand for a time.

3. Domestic Versus Imported. Of all users, 26% did
not know whether they used domestic or imported sardines, but L3%
said they used dmestic and 31% imported. In the Northeast the
preference for imported was higher than in other regions and the
"don't know" percentage was only 18%. The South showed the
highest use of domestic sardines. Imported sardines were more
popular in metropolitan areas and among higher income consumers.

s Factors Influencing Choice of Sardines Purchased.
Among the influential factors affecting the purchase of sardines,
the product in which they are packed was the most important.
Price was second in importance, except in the South, where it was
the most frequently mentioned reason for making a choice. Other
important reasons were habit, taste, prefercence for imported type,
and small size can.

5. Type of Sauce or 0Oil. Almost 25% of users of sardines
packed in oil did not know what type of oil was used in the canned
sardines they usually bought. Among those who did know, soybean
oil was the most popular followed closely by olive oil. In the
Northeast and West, olive o0il was the most popular but there was
a strong preference for soybean oil in the North Central and Southern
Regions.
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Such predilection for a particular brand as is
represented by affirmative responses to the question occurred
among a higher percentage of tuna users than among users of
the other three products as shown below:

Percent of Users Serving Product
in Past 12 Months Who ILook For a

Product, Particular Brand
Tuna 58.5
Salmon .k
Sardines 3Le9

24 Re§ion. For tuna and salmon percentages of respond-
ents who looked for particular brands were higher in the Northeast
and South than the North Central and Western Regions,

For sardines, the Northeast was 11¥ above the national
average, the South 7% below, In the case of shrimp, the West had
a 9% greater percentage of households looking for a brand than the
average, the Northeast being L% above and the North Central and
Southern Areas definitely below,

3. Income and City-Size, Looking or asking for brand
increased progressively among users of tuna, salmon, and sardines
as income increased. For all three products, it was also higher
in cities and towns over 2,500 than in rural areas,

The above appears to indicate that promotional efforts
to establish brand preferences in these products can be successful
to some extent in spite of their being "matural" rather than manu-
factured products, though the possibilities in this respect may be
more limited than with products where greater differentiation in
the processing of the merchandise can be achieved,
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TABULATIONS OF RESPONSES TO QUESTIONNAIRE

The information obtained in this survey is presented in
tables given in the following pages of this report. For each
question asked, eight tables are provided to show the distribu-
tion of replies to the question, one table for each of these
classifications:

1, Total United States and by four major regions

2. By size and type of community

3e By family income

Lhe By size of family

S5 By major religious affiliation of the family

6e By white or non-white popul ation

7o By employment status of the household "meal
plamner"

8e By age of the "meal plammer"

The weighted base for the percentage distribution in any
column of the tables is shown at the foot of the column, This
weighted base is slightly larger than the number of respondents
actually answering the particular question because of the weight-
ing for at-home frequency. For the total of all 2,543 respondents
actually interviewed, the weighted base is 2,770. In effect answers
are supplied for the "not-at-home" respondents by the method described
above and referenced in footnote 2, The actual number of respondents
interviewed and the weighted base for the various tabulations made of
the total sample are as follows:

Total North- North
U, S, east Central South West

Regions - Actually interviewed 25L3 671 745 797 330
Weighted Base 2770 734 805 848 383
1/Megalo- Metro- Non- Non- Non-

politan Central Sub- Metro Metro Metro
Total Over 50,000- urban 2,500- Rural Rural
U, S. 500,000 500,000 Metro 50,000 Farm Nn-Farm

City Size
and Actually interviewed 25L3 L81 340 691 365 268 398
Rural Weighted base 2770 528 363 760 Loy 28L 431

1/ A metropolitan area consisting of a county or group of contiguous
counties containing at least one city of 50,000 or more inhabitants,.
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Total Under $1000- $2000- $3000- $L000- $5000- $7000- $10,000
Us, S, $1000 1999 2999 3999 L4999 6999 9999 and Over

Income
Actually interviewed 2543 167 232 357 533 524 . 4B5.. 167 ..108
Weighted base 2770 175 253 . 381 . 880, 565 .5 L50CSEE0REED
Total Six or
U, Soe One Two Three Four Five More
Family Size
Actually interviewed 2543 175 695 5L4O L4186 306 3
Weighted base 2770 197 778 594 517 . 389 362
Total
Ue Se Catholic Protestant Jewish
Religion
Actually interviewed 1/ 2543 688 171L 7h
Weighted base 1/ 2770 753 1860 2/ 8L

1/ Total includes other denominations relatively small in number.
2/ Relatively unstable due to the small number of cases.

Total
He'Se White Non-White
Race
Actually interviewed 2543 2227 316
Weighted base 2770 227 343
Total

UaiSe Full-Time Part-Time Not Employed

Employment Status
Actvally interviewed 1/ 2543 500 191 1805
Weighted base 1/2770 586 218 1913

1/ Total includes small number who did not report their employment status.
2L



Total 65 &
U. S, 15-2L 25-29 30=3L 35-39 LO-lly L5-L9 505k 55-59 60-6L Over

Age of Homemaker
Actually interviewed 2543 176 260 309 321 309 276 250 177 182 283
Weighted base 2770 191 282 34 349 338 304 270 197 192 303

The sets of tables for the different questions are
presented in the order of the questionnaire: tables for the
first question are given first, and so on, The order falls
into the following scheme according to questionnaire section:

l. Total use of canned fishery products,
Sections A and B

2., Use of canned Tuna, Section C

3s Use of canned Salmon, Section D

Lo Use of canned Sardines, Section E

S. Use of canned Shrimp, Section F

6. Reasons for non-use of the four major
canned fishery products, Section G

T+ Use of Pet Foods Containing Fish,
Section H
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“uestion la NATIONAL CANNED FISH AND SHELLFISH STUDY

During The Past Twelve Months Has Your

Family Served Fish Or Shellfish Which

Was Purchased In Any Of The

Following Forms?

REGIONS

North- North

Total east Central South West

b4 % % % z

All Households 100.0 100.0 100.0 100.0 100.0
Form Of Fish Or
Shellfish Served

Fresh Fish 59.9 67.2 L7.5 66.5 S7.4

Frozen Fish Cat {2 L6.6 56.4 L9.1 53.5

Frozen Shellfish 26.L 23.7 26.6 27.2 29.0

Fresh Shellfish 2Ll 33.8 13.2 26.3 26.1

Cured Fish 17.8 17.8 26.3 8.4 20.6
None Served -

Don't Know 16.1 1k4.3 19.5 14.2 16.4

Weighted Base: (2770) (73L) (805) (8LB) (383)

Note: Some respondents purchased and served more than one type of fish or

shellfish.

During The Past Twelve Months

Has Your Family Served Fish Or Shellfish

Which Was Purchased In Any Of The Following Forms?

CITY SIZE

Megalo= Metro Non=- Non- Non=-
politan Central Metro Metro Metro
Over 50,000~ Suburban 2,500- Rural Rural
Total 500,000 500,000 Metro 50,000 Famm Non-Farm
T % % 4 % 4 4
All Households 100.,0 100.,0 100.0 100,0 100,0 100,0 100,0
Form Of Fish Or
Shellfish Served
Fresh Fish 59.9 67.4 59.0 62,44 L9.8 53.8 6045
Frozen Fish 51-2 3908 55-0 57-1 53.7 5108 )4805
Frozen Shellfish 264 23.1 29,8 31.2 28,2 17.6 23,0
Fresh Shellfish 2L 33.7 26.7 31.2 16.8 9.2 16,5
Cured Fish 17.8 Zhol 17.1 2005 90h 1800 13-7
None Served - Don't Know 16.1 17.0 1.0 12,8 20,0 19.7 16,2
Weighted Base: (2770) (528) (363) (760) (Los)  (284) (L31)

NoterSome respondents purchased and served more than one type of fish or shellfish,



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question la During The Past Twelve Months -
Has Your Family Served Fish (r Shellfish
Which Was Purchased In Any Of The Following Forms?

EMPLOYMENT OF HOMEMAKER

Total Full-Time  Part-Time  Not Employed
% % % %
All Households 10040 100,0 100,0 10040
Form 0f Fish Or
Shellfish Served
Fresh Fish 5949 60,8 664 58.7
Frozen Fish 51.2 5.1 5042 5145
Frozen Shellfish 26.L 2.2 23.0 25.5
Fresh Shellfish 2L 30.2 2647 22.L
Cured Fish 17.8 18.9 1844 17.3
None Served - Don't Know 16,1 1540 15,2 16,5
Weighted Bese: (2770) (587) (217) (1513)

Note: Some respondents purchased and served more than one type of fish or shellfish,

Percentages for 53 cases representing "Unreported Employment® not showm,

During The Past Twelve Months
Has Your Family Served Fish Or Shellfish
Which Was Purchased In Any Of The Following Forms?

AGE OF HOMEMAKER
Dot 15-0 B2y Dol e Lok Lo 505l 5559 fo-bh Over
4 % % b4 % % 3 b4 % b3 %

A11 Households 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100.0 100,0
Form of Fish or
Shellfish Served

Fresh Fish 59.9 5846 5647 5841 63,6 6L.2 60,9 65.2 60, 51.6 55,8

Frosen Fish 512 51.3 52,5 58,1 56,2 L9e7 50e3 5647 508 L3.8 38,6

Frozen Shellfish 26.L 0.4 33.0 32.8 28,k 26,9 26,0 A.5 18,3 20,8 1.9

Fresh Shellfish 2 18,3 27.3 23.0 3.5 27.2 2h.3 26,7 23,9 2h.5 1S

Cured Fish 17.8 15.2 1heS 22 20,1 22,5 1S 18,1 15,7 16 15,8

None Served - Don't Know 16,1 15s7 13¢5 11,9 17 16,7 15.8 8.5 220uB00023Lesi07.3

Weighted Base: (2770)  (191) (B2) (3hk) (3L9) (338) (L) (270) (197) (292) (303)

Note: Some respondents purchased and served more than one type of fish or shellfish,
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Section A

Question 1b
NATIONAL CANNED FISH AND SHELLFISH STUDY
Did You Serve Any Type Of Canned Fish Or
Canned Shellfish Within The Last Twelve Months?
REGIONS
North- North
Total east Central South West
% % % % %
All Households y 100.0 100.0 100.0 100.0 100.0
Households Which Served
Any Item Of Canned Fish
Or Shellfish 91.4L 91.7 90.3 90.k 95.3
Households Which Did
Not Serve Any Items 8.6 8.3 9.7 9.6 HaT
Weighted Base : (2770) (73L) (805) (8L8)  (383)

1./ Total base for survey (total households) consists of households having
the main meal at home once a week or more.

Did You Serve Any Type Of Canned Fish Or
Canned Shellfish Within The Last Twelve Months?

CITY SIZE

Megalo- Metro Non~ Non= Non-
politan Central Metro Metro Metro
gL g‘rooo 50,000-  Suburban 2,500~  Rural Rural
0 00,000 Metro 0,000 Farm Non—Farm
All Households 1/ 100.0  100.0 100,0  100.0 100.0  100.0 100,0
Households Which Served
Any Item Of Canned Fish
Or Shellfish 9101‘ 92-h 93-1 9200 89013 90-8 90-0
Households Which Did
Not Serve AfV Items 806 7.6 6.9 8.0 1006 9-2 1000
Weighted Base: (2770)  (528) (363) (760) (Loly) (28L) (L31)

l/'l‘otal base for survey (total households) consists of households having the main meal at home once
a week or more.
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Section A

Question 1b
NATIONAL CANMED FISH AND SHELLFISH STUDY
Did You Serve Any Type Of Carned Fish Or
Carned Shellfish Within The Last Twelve Months?
Total
A1l Fouseholds X/ 100,0  100,0 100,0 100,0 100,0 100,0  100,0  100,0 100,0

Households Which Served
Any Item Of Canned Fish

Or Shellfish 91k 80,0  B7.7 916 912 929 o 932 9340

Households Which Did

Not Serve Any Items 8.6 2040 12.3 8.k 8.8 Te1 Sai 6.8 7.0

Weighted Base: (2770) (1715)  (253) (381)  (580)  (565) (L56) (190)  (128)

L/ 1otal base for survey (total households) consists of households having the main meal at home once a week or mores

44 You Serve Any Type Of Canned Fish Or

Canned Shellfish Within The Last Twelve Months?

NUMBER OF PEESOMS IN HOUSEHCOLD

Six
Total One Two Three Four Five or More
& 3 ¥ i = = =

All Households y 100,0 100,0 100,0 100,0 100,0 100,0 100,0

Households Which

Served Any Item

Of Canned Fish Or

Shellfish 91k 81.7 86.8 93.k 9L.8 93.9 96.4

Households Which

Did Not Serve

iny Items 8.6 16.2 13.2 6,6 Se2 6.1 3.6
Weighted Base: (2770)  (197) (778) (s9k) (517)  (322) (362)

1/ Totzl base for survey (totzl households) consists of households having the main meal at home once a week
or more.
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Sectlon A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1b Did You Serve Any Type Of Canned Fish Or
Canned Shellfish Within The Last Twelve Months?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
% £ % %

ALl Households %/ 100,0 10040 100,0 100.0

Households Which Served

Any Item Of Canned Fish

Or Shellfish 91 9Le7 90k 9147

Households Which Did

Not Serve Any Items 846 5.3 9.6 8e3
Weighted Base: (2770) (753) (1860) 2/ (84)

1/Total base for survey (total households) consists of households having the main meal at home once a week or more,

2/ Relatively unstable due to the small number of cases,
Note: Percentages for 73 cases representing "Other Denominations" not shown. (67 Interviews)

Did You Serve Any Type Of Canned Fish Or
Canned Shellfish Within The Last Twelve Months?

RACE OF HOMEMAKER

Total White Non-White
% % %
All Households 1/ 100,0 1000 100,0
Households Which Served
Any Item Of Canned Fish
Or Shellfish 9Lk 9.8 88.3
Households Which Did
Not Serve Any Items 8.6 8.2 n,.7
Weighted Base: (2770) (2L27) (343)

1/Total base for survey (total households) consists of households having the main meal at home once a week or more,
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1b Did You Serve Any Type Of Canned Fish Or
Canned Shellfish Within The Last Twelve Months?

EMPLOYMENT OF HOMEMAKER

Total Full ~Time Part-lime Not Employed
% % % %
A1l Households 1/ 100,0 100,0 100,0 10040
Households Which Served
Any Item Of Canned Fish "
Or Shellfish 91.L 9.6 9346 91.1
Households Which Did
Not Serve Any Items 8.6 8.4 6.4 8.9
Weighted Base: (2770) (586) (218) (1913)

1/ Total base for survey (total households) consists of households having the main meal at home once & week or more,

Note: Percentages for 53 cases representing "™/nreported Employment" not shown.

Did You Serve Any Type Of Canned Fish Or

Canned Shellfish Within The Last Twelve Months?

AGE OF HOMEMAKER
2 i 08 55 0a B
Total 15-2l, 25-% - 22-}2 Lo<ldy  LS<L9 && <59 60-8L T
£ £ % £ £ 4 % % % £ %
All Households l/ 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0
Households Which Served
Any Item Of Canned Fish
Or Shellfish 91 93.7 915 95.6 95.1 ki 90.5 S48 904 B1.8 82,2
Households Which Did
ot Serie ke Tt 86 6.3 B5 Lk L 5.6 9.5 5.2 9.6 18,2 17.8
atitiod Hukes (2770)  (191) (282) (3Wh) (3u9) (338) (304) (270) (197) (192) (303)

}/Total base for survey (total households) consists of households having the main meal at home once a veek or more.



Question 1b

NATIONAL CANNED FISH AND SHELLFISH STUDY
Which 0Of These Types Of Canned Fish
Or Shellfish Did You Serve?

REGIONS
North-  North
Total east Central South West
% k3 4 % 4

All Households 100.0 100.0 100.0 100.0 10040
Type Of Canned
Fish Served

Tuna 7601 83.11 T1.7 68-9 8707

Salmon 68.8 5907 75.,-1 73.6 &.1

Sardines 5003 h5.9 51.1 S’Jaé h7.8

Shrimp 2L.0 2646 19.4 15.9 Lés5

Oysters 22.5 lhaz 25.3 22-5 32.6

Crabmeat 1607 26.].'. Tel 12.9 26.9

Mackerel 10.0 5.0 946 17.3 Le2

Clams 842 12,3 246 L0 21.1

Weighted Base: (2770)  (73L)  (805) (8L8)  (383)

Note: Some respondents gave more than one answer.

Which Of These Types Of Canned Fisn
Or Shellfish Did You Serve?

CITY SIZE

legalo- lietro lon= Jlon= "on=
politon Cantral Metro Tetro Yetro
Over 50,000 Suburban 2,500 Rurz] Pural
Total 580,000 > .:o, 20 t'. e “ 000 ;riu-m Z%E—Farm
All Households 100.,C 10C.0 100.C 190,0 100.0 10040 10C.0
Type Of Canned
Fish Served
Tuna 76s1  Olal: 3leb 82,1 71.8 5945 6751
Salnmon 68.8 60.,1 70.5 62 ol 73 o0 78-9 791
Sardines 50s3  57.8 he,9 Lo, L1645 k7.5 L9.2
Shri.mp 211.0 26.5 27-5 2706 1906 19"1 13.6
Oys ters 2245 1.2 23,1 a7 2847 3he5 3243
Crabmeat 16,7  2l.0 20,7 25.1 10,1 Seb 6a7
lackerel 10.0 2.5 8.8 SeT 8.7 18,0 15,5
“lems 842 843 9l 113 549 L6 5.8

\laighted Bases (2770)  (328) (363) (760) (LoL) (28L) (131)



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1b Which Of These Types Of Tanned Fish
Or Shellfish Did You Serve?

INCOME
Under  $1000- - $3000- $L000- H000- $7000- 510,000
9

$2000- 0
ol e

All Households 100.0  100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Type Of Canned
Fish Served

Tuna 76.1  52.6 59.3  70.9  Th.S{ B2 NA61Y Bl S EPLE
Salmon 8.8  6l.1 69.6 71.7 671.9 69.0 T70.9 0.0 63.3
Sardines 50.3  LL.O 557  5Lel  L7.2 "~“iB.B~ 50.6 52.1 53.9
Shrimp 24.0 12.6 120600012250 21.60 230k 29.3 36.8 Li.h
Oysters 22.5 13.7 25.7 26.5 23.3 « VEIthNea 1o 170 = 28.0
Crabmeat 16.7 b5 10,7 15.0 | 11,9 =& 215 8 30,5850y
Mackerel 10.0 17.7 17.0  18.h 10.7 5.1 5.4 5.8 3.1
Clams 8.2 3.4 6.3 6.6 6.9 8.5 9.2 9.5 21,1
Weighted Base: (2770)  (175) (253) (381 (580) (565) (L98) (1%0)  (128)

Note: Some respondents gave more than one answer.

Which Of These Types Of Canned Fish

Or Shellfish Did You Serve?

NUMBER OF PERSONS IN HOUSEHOLD

~Six or
Total One Two Three Four Five More
4 4 % % 4 % 4
A1l Households 100.0 100.0 100.0  100.0 100.0 100.0 100.0
Type Of Canned
Fish Served
Tuna 76.1 62.9 68.9 7943 85.3 81.L 76.0
Salmon 68.8 She3 6.7 6745 73.1 71.1 79.8
Sardines 50.3 37.6 173 52,1 50.1 52,2, iggay
Shrimp 2.0 22.3 2h.0 22.9 27.1 22.l 23.5
Oysters 82205 20.8 2l 7 ¢ 2341 18.8 2l.2 22.1
Crabmeat 16.7 15.2 15.7 15.8 T 21.5 ki 13.5
Mackerel 10.0 11.7 7.1 8.1 6.8 10.6 e 22.7
Clams o 7.6 8.0 8.9 9.9 9.0 Lok
Weighted Base: (2770) (197) (778) (59L) (517) (322)="E362)

Note: Some respondents gave more than one answer.
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1b Which Of These Types Of Canned Fish
Or Shellfish Did You Serve?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
% £ : % 4
Sl Heb sl de 100.0 100,0 100.0 100.0
Type Of Carned
Fish Served
Tuna 76.1 85.3 T2l 86.9
Salmon 68.8 65.1 70.8 73.8
Sardines 5043 55.1 L7.9 61,9
Shrimp 24,0 3345 21,0 Tel
Oysters 22,5 17at. 25,4 1:2
Crabmeat 1647 23.9 14,0 945
Macksrel 10,0 Selt 12,2 L8
Clams 8.2 1L 649 L.8
Weighted Base: (2770) (753) (1860) 1/(8k)

1/ Relatively unstable due to the small number of cases.

Note: Some respondents gave more than one answer.
Percentages for 73 cases representing "Other Denominations" not shown.

Which Of These Types Of Cammed Fish
Or Shellfish Did You Serve?

RACE OF HOMEMAKER

Total White Non-white
% 4 %
All Households 100,0 100.0 100,0
Type (f Canned
Fish Served
Tuna 7641 T840 6343
Salmon 68.8 67.9 75.2
Sardines 50.3 L8.0 67.1
Shrimp 2.0 2540 16.9
Oysters - 22,5 23.L 16,0
Crabmeat 16,7 17.6 10,2
Mackerel 10.0 745 27.7
Clams 8.2 8.9 2.6
Weighted Base: (2770) (2427) (343)

Note: Some respondents gave more than one answer,
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1b Which Of These Types Of Canned Fish

Or Shellfish Did You Serve?

EMPLOYMENT OF HOMEMAKER

Note: Some respondents gave more than one answer,

oy

Total Full-Time Part~Time Not Employed
4 b % %
A1l Households 100.0 100.0 100.0 100.0
Type Of Canned
Fish Served
Tuna 7641 80.2 7646 The9
Salmon 68,8 70.3 7646 6746
Sardines 50.3 L9.1 .7 L9+0
Shrimp 2,0 2.6 26,1 23,4
Oysters 22,5 21,2 2,8 22,4
Crabmeat 16,7 2046 U7 15.6
Mackerel 10,0 Te5 15.1 10,1
Clams 842 946 640 79
Weighted Base: (2770) (586) (218) (1913)
Note: Some respondents gave more than one answer,
Percentages for 53 cases representing "Unreported Employment" not shown.
Which Of These Types Of Canned Fish
Or Shellfish Did You Serve?
AGE OF HOMEMAKER
Total 152k 2529 -3k -39 loblk LSl 5ok 5559 60-8 over
b4 % % % % % % 3 % % %
All Households 100,0 100,0 100,0 100,0 10040 100,0 100,0 100,0 100,0 100.,0 10040
Type Of Canned
Fish Served
Tuna 76,1 Te5 Toli 8Leb 83k 7949 T5.3 76T Theb 62,5 604k
Salmon 68.8 65.h 63,1 6846 T2.2 737 69,1 T6.3 0.6 63.0 63,0
Sardines 50.3 38.7 1.1 5046 5743 52.7 53.0 58.5 5L.8 L7.9 L5.9
Shrimp 2L.0 17.8 25,5 32.3 22,9 23,7 20,7 3l 21,3 20,8 19,1
Oysters 22,5 18.8 1848 25,9 19,2 2041 23,7 27.0 264 22,9 23.1
Crabmeat 1647 6.3 16,3 2.2 18.1 18,3 16,1 25,2 14,7 16 10.9
Mackerel 10.0 12,0 10,6 11,9 8.9 10,9 6,6 10Ji 91 94 1042
Clams 8.2 37 .. T8 113 846 5.6 8,6 1WA 686 " 7.8 B.3
Weighted Base: (2770)  (191) (B2) (3uk) (349) (338) (30h) (270) (197) (192) (303)



Section A
Question lec

NATIONAL CANNED FISH AND SHELLFISH STUDY

Which Of These Types Of Canned Fish

Or Shellfish Did You Serve Most

Frequently?
REGIONS
North- North
Total east Central South West
% % % % 4
Households Having Served
Camed Fish Or Shellfish
(of One Or More Of The
Specified Types) With=-
in Last Twelve Months 100,0 10040 100.0 100.0 100.0
Type Of Canned Fish Served
Most Frequently
Tuna 53-1 67-9 h?-S 35-7 T3k
Salmon 21,4  15.1 28.3 2546 10.L
Sardines 50]-1 346 5e5 BT 1.9
Oysters 2.2 1.6 3.3 2.2 1.
Mackerel 1.5 - L%y 3.3 -
Shrimp 105 1.2 1011 0.9 306
Crabmeat 0.9 1.2 0ol 1.0 1.6
m.m 0'2 0.3 0;1 't 003
Don't Know 13.8 9.1 12.1 22.6 N
Weighted Base: (2532) (673)  (727) (767) (365)

Households Having Served Canned
Fish Or Shellfish (Of One Or
More Of The Specified Types)
Within Last Twelve Months

Type Of Canned Fish Served
Most Fregquently

Don't Know
Weighted Base:

Which Of These Types Of Cammed Fish

Or Shellfish Did You Serve Most Frequently?

(o7 Al ol BN A

Megalo~ Metro Non- Non~-- Non=-
politan Central Metro Metro Metro
Over 50, 000~ Suburban 2,500~ Rural Rural
Total 500, 000 500, 000 Metro 50,000 Farm Non=Farm
S % % % % z 7
100,0 100,0 100,0 10040 100,0 100,0 10040
53.1 5740 6340 6547 L5«7 3246 376k
21.L 17.8 1849 12.6 26.0 3Le0 31.2
Sels 8.2 3.8 3.3 540 642 Te2
242 1.0 0.9 1.1 3.9 Sels 3.3
1.5 1.0 0.3 Ouk 1.0 Le3 3.3
1.5 1.7 1.2 2.6 0.6 1.2 0.8
0.9 1.2 1.5 101 - 0.)4 O.B
002 0.2 °.3 0.2 0.3 . e
13.8 1.9 10.1 13.0 1745 15.9 16.0
(2532) (L88) (338) (699) (361) (258) (388)
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1o Which Of These Types Of Cammed Fish -
Or Shellfish Did You Serve Most Frequently?

e INCOME
Under  51000- $2000- 53000~ $4000- 35000~ §7000- §10,000

W 48 p B i

Households Having Served Canned
Fish Or Shellfish (Of One Or

More Of The Specified Types)
Within Last Twelve Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Type Of Canned Fish Served
Most Frequently

Tuna 53.1 37.9 31.5 L3.0 S52.6 58.1 62.8 63.3 67.2
Salmon 21.k 28.6 3%.1  23.2 23.6 17.9 176 13,6 14.3
Sardines 5.4 1251 13.5 8.0 L.2 3.k 3.4 2.8 1.7
Oysters 2.8 2vl o L.0 3.0 1.5 1.3 1.1 1.7
Mackerel 1.5 .3 2.7 4.0 1.5 0.k 0.2 - -
Shrimp 1.5 0.7 0.5 2.0 1.1 1.5 1.7 2.8 1.7
Crabmeet 0.9 - 0.9 0.3 1.1 0.8 1.3 1.7 0.8
Clams 0.2 0.7 - - 0.2 0.2 0.2 - -
Don't Know 13.8 13.6 13.1 155 12,7 1620 s HRY 1906
Weighted Base: (2532)  (1LO) (222) (3u9) (529) (525) (7)) (177) (119)

Which Of These Types Of Canned Fish

Or Shellfish Did You Serve Most Frequently?

NUMBER OF PERSONS IN HOUSEHOLD

Six or
Total One Two Three Four Five More
Households Having Served Canned
Fish Or Shellfish (Of One Or
More Of The Specified Types) With=
in Last Twelve Months 100.,0 100.0 10040 100.0 100.0 100.0 100.0
Type Of Canned Fish Served
Most Frequently
Tuna 53-1 h?-a h9-0 5509 5900 51[-6 11913
Salmon 21.L 19.9 23.4 20.5 18.0 21.2 246
Sardines S.h 10.6 5.8 L0 3.9 L6 7.7
Oysters 2.2 3.7 3.0 2.5 2.0 1.0 1.1
Mackerel 105 3.1 0e9 0.9 0.8 2.0 3.2
Shrimp 1.5 . 0.6 3.0 0.5 1 1.7 0.6
Cratmeat 0.9 0.6 1.3 0.9 0.8 0.7 0.6
Clams 0.2 - 0.3 0.2 0.2 - -
Don 't Know 13.8 13.7 13.3 146 13.9 .2 12.9

Weighted Base: (2532) (161) (675) (555) (L90) (302) (319)

Lo



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question lc Which GI These lypes Of Canned Fish
Or Shellfish Did You Serve Most Frequently?

RELIGION OF FAMILY

Total Catholic Protestant  Jewish
Sl b o o . Yo Bk e e
Specified Types) Within Last Twelve Months 100,0 100,0 100.0 100,0
Type Of Canned Fish Served
Most Frequently
Tuna 53.1 65.2 L7.6 558
Salmon 2. 15,6 24,0 28,6
Sardines Sels L8 Seb 1.3
Oysters 242 1.0 3.0 -
Mackerel 1.5 Ol 1.9 -
Shrimp 1.5 L.l 1.6 -
Crabmeat 0,9 14 0.8 -
Clans 0.2 0.3 0.1 -
Don't Know 13.8 9.9 15.L a3
Weighted Base: (2532) (T3) (1681) /(1)

1/ Relatively unstable due to the small mumber of cases.

Note: Percentages for 61 cases representing "Other Denominations" not shown.

Which f These Types Of Canned Fish
Or Shellfish Did You Serve Most Frequently?

RACE OF HOMEMAKER

Total white Non-Whi te
Households Having Served Canned Fish £ 2 4
o Shellfish (Of One Or More Of The
Specified Types) Within Last Twelve Months 100,0 10040 10060
Type Of Canned Fish Served
Most Frequently
Tuna 531 5647 26,7
Salmon a.l 0.3 29.7
Sardines Sels L.l 15.2
Oysters 242 2.5 0.7
Mackerel 1.5 1.1 L0
Shrimp 1.5 1.5 1.3
Crabmeat 0.9 069 1.0
Clams 0.2 0.l 0.3
Don' t Know 13.8 12,8 21,1
Weighted Base: (2532) (2229) (303)



Section A NATTONAL CANNED FISH AND SHELLFISH STUDY
Question l¢ Which Of These Types Of Canned Fish
Or Shellfish Did You Serve Most Frequently?

EMPLOYMENT OF HOMEMAKER

Total Pul-Time  Part-Tine  Not Employed
Households Having Served Canned Fish % % % %
Or Shellfish (Of One Or More Of The
Specified Types) Within Last Twelve Months 100,0 100,0 100,0 100,0
Type Of Canned Fish Served
Most Frequently
Tuna 53.1 53.3 L7.0 5.0
Salmon a.k 21,2 25,0 21.0
Sardines Sel S 1.3 5.3
Oysters 2,2 2.2 1.5 2.3
Mackerel 1.5 0.8 2.5 1.5
Shrimp 1,5 1.1 2.5 1A
Crabmeat 0.9 1.3 - 0.9
Clams 0.2 0.2 - 0,2
Don't Know 13.8 14,5 .2 134
Weighted Base: (2532) (537) (20L) (17L2)

Note: Percentages for L9 cases representing "Unreported Emrloyment®™ not shown.

Which Of These Types Of Canned Fish
or Shellfish Did You Serve Most Frequently?

AGE OF HOMEMAKER e
Households Having Served Canned Lot 1% 2 Dol 2y lodd L oA 25 o v
Fish Or Shellfish (Of One Or More % b1 % b4 b1 £ b £ % £ b3
0f the Specified Types) Within
Last Twelve Months 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0
Type Of Janned Fish Served
Most Frequently
Tuna 53.1 60,3 58,9 55,0 59.6 55.2 52.i LB.8 L9 L5.9 Lo.2
Salmon 2.k 20,6 20,2 0.7 17.5 18,8 20.i 23,8 28,1 204 27.3
Sardines Sels 34 50 b9 S 3.8 L7 59 6.7 10,2 T2
Oysters 2.2 06 1.2 18 12 16 LT 2.7 LY 32 o
Mackerel 1.5 2.2 12 1.2 1,5 1.2, 22 5Bk SRyEsIieEre
Shrimp 1.5 06 19 06 15 1.9 2.2 2,3 066 06 2.0
Crabmeat 049 - 0.8 06 0,6 0,9 1.1 2,0 0,6 1,3 1.2
Clams 042 0.6 - - - 0.3 - Ouk - - Ous
Don't Know 13.8 1.7 10,8 15.2 13,0 16,3 123 13.7 11.2 16,5 16
Weighted Base: (2532)  (a79) (258) (329) (332) (A9) (275) (286) (1B) (157) (29)

L2



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question lc Which Of These Types Of Canned Fish Or Shellfish
Did You Serve Second Most Frequently?

REGIONS
North- North
Total east Central South West
Y Y S - afeesaesng
Households Having P g q F1 4
Served Canned Fish
Or Shellfish With-
in Last 12 Months g/ 100.0 100.0 100.0 100.0 100.0
Type Of Canned Fish
Served Second Most
Frequently
Salmon 28.8 30.2 30.3 25.3 30.4
Sardines 13.0 13.4 13.2 12.9 11.8
Tuna 12.8 11.9 1h.L 15.3 6.3
Shrimp 5.6 6.8 S\ 1.3 15.9
Crabmeat 3.2 5.8 0.7 2o L.7
Oysters 3e2 1.8 g 2.9 L.7
Mackerel 1 1) 0.1 1.2 2.6 -
Clams 1.2 252 0.1 - 3.8
Don't Know 15.4 9.8 15.3 237 8.8
Weighted Base: (2532) (673) (727) (767) (365)

l/ Percentages for all areas add up to less than 100.0% because some
respondents did not have a second choice.

2/ Of types specified in Question 1b.

Which Of These Types Of Canned Fish or Shellfish
Did You Serve Second Most Frequently?

CITY SIZE

Wegalo=  Wetro Non= Non- Won-
politan Central Metro Metro Metro
Over 50,000~  Suburban 2,500- Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non=Farm
1/ 1/ 1/ 1/ 1/ 1/ 1/
Households Having Served Canned = = =
Fish Or Shellfish % % % % % % %
Within Last 12 Monthe 2/ 100, 0 1000 1000 10040 100,0 1000 100.0
Type Of Canned Fish
Served Second Most
Erequently
Salmon 28 .8 23 0 35.8 27.0 28 .8 28 03 32'5
Sardines 13.0 16.8 11,2 13.9 10.2 12.L 10,8
Tuna 12,8 13.3 1343 940 13.9 15,1 1642
Shrimp 5.6 ) Lol 643 L2 5e0 Te5
Crabmeat 302 hos Soo 5-2 1.1 0.‘4 0.5
mtu'l 3.2 ]-oll 3.6 2.7 5.0 50‘1 3.1
Mackerel 1.2 066 0.9 1.1 1.9 1.6 1.3
Clams 1.2 1.6 1.2 2,0 0.3 = 0.8
Don't Know ls.l.l 12,9 uos 15.6 18.8 16.7 11.8
Weighted Base: (2532) (L88) (338) (699) (361)  (258) (388)

l/ Percentages for all areas add up to less than 100.0% because some respondents did not have a

second choice.

2/ Of types specified in Question 1b.



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question lc Which Of These Types Of Canned Fisir Or Shellfish
Did You Serve Second Most Frequently?
INCOME

Under  $1000- - - = - =30,
Total  $1000 1999 2999 3999  L999 6999 9999 and Over

Y Y & A RS U TSR y

Households Having Served Canned
Fish Or Shellfish b4 % % £ % ¥ ¥ % %
Within Last 12 Months 2/ 100.0 100.0 100.0 100.,0 100.0 100.0 100.0 100,0 100.0

Type 0f Canned Fish
Served Second Most

Frequently

Salmon 28.8 29.3 20.3 27,5 0.6 29,0032 29.5 2hh
Sardines 13.0 17.9 16:2-  12u5% . 13:0° il AoACE 1A
Tuna 12.8 7.9 18.9 140 12,5 12.8 13.2 113 6.7
Shrimp 5.6 1.4 2e3 3.k 5.1 5.5 5.1 13.0 16.0
Crabmeat 3.2 - 2.7 2.6 2.5 k.0 L.7 S.1 1.7
Oysters 3.2 1.4 L.5 2.9 L.5 2.3 3.6 1.7 3.k
Mackerel 152 5.0 1.8 2.9 0.8 0.4 0.2 0.6 0.8
Clams 1.2 = 0.9 1.7 0.8 0.6 1.7 1.7 3.4
Don't Know 15.4 1.3 .9 16,9 1.0 18.1 12,5 164  18.5

Weighted Base: (2532) (1Lk0) (222)  (3L9) (529) (525) (u71) (177 119)

1/ Percenteies for al_ ereas add up to less than 100.0% because some respondents did not have a

second choice. -

2/ Of types specified in Question 1b,

Which Of These Types Of Canned Fish Or Shellfish
Did You Serve Second Most Frequently?

NUMBER OF PERSONS IN HOUSEHOLD

Six or
Total One Two Three Four Five More
Y Y Y/ Y Y Y 1/
Households Having Served T ih =3 == — g = -5

Canned Fish Qr Shellfish
Within Last 12
Months 2/ 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Type Of Canned
Fish Served Second
Most Frequently

Salmon 28.8 26.1 25.0 27.6 3Lka 27.5 32.7
Sardines 13.0 6.8 15.0 13.5 12.7 11.6 12.6
Tuna 12,8 9.3 12.6 12.6 13.9 14.6 12.3
Shrimp 5.6 33 6.1 5.0 5.9 6.3 S.L
Crabmeat 3.2 34 3.4 3.k 3.9 3.3 T
iR 3.2 3.7 o 24 1.8 3.3 2.9
Mackerel 1.2 2.5 1.0 0.2 0.6 1.0 3.k
Clans 1.2 1.9 1.5 1.3 1.0 1.3 0.3
Don't Know 15.4 1L4.9 1k.1 16.6 15.3 17.5 1k.9
Weighted Base: (2532)  (161) (675) (555) (L%0) (302) (3L9)

l/ ggggggtgggicg?r all areas add up to less than 100.0% because =nme respondents did not have a

2/ Of types specified in Question 1b.
Ly



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1lc Which Of These Types of Canned Fish or Shellfish
Did You Serve Second Most Frequently?

RELIGION OF HOMEMAKER

Total Catholic Protestant Jewish
1/ 1/ b/ 1/
Households Having Served % 7 7 (4
Canned Fish Or Shellfish
Within Last 12 Months 2/ 100,0 100.0 100.0 100,40
Type Of Canned Fish Served
Second Most Frequently
Salmon ﬂ.ﬂ 30.0 28.3 31.2
Sardines 13,0 1.3 12,0 22,1
Sh!'lllp 506 806 h.S 103
Crabmeat 342 642 21 -
Oysters 3.2 1.4 L2 -
Mackerel 1.2 0.7 1.l -
Clams 1.2 0.8 1.2 3.9
Don't Know 15.4 11,1 17.3 15,6
Weighted 3ase: (2532) (n3) (1681) 2/(77)

l/ “Percentages for all areas add up to less than 100.0% because some respondents did not have a
second choice.

2/ Of types specified in Cuestion 1b,

z/ Relatively unstable due to the small number of cases.

Note: Percentages for 61 cases representing "Other Denominations" not shown,

Which Of These Types Of Canned Fish Or Shellfish
Did You Serve Second Most Frequently?

RACE OF HOMEMAKER

Total White Non-White
1/ 1/ 1/
Households Having Served 3 = TR
Canned Fish or Shellfish
Within Last 12 Months 2/ 100,40 100,0 100,0
Type Of Canned Fish Served
Second Most Frequently
Salmon 28,8 29.2 25,4
Sardines 13,0 12,k 17.2
Tuna 12.8 12.3 16.5
shl'iﬂp 506 6.2 007
Crabmeat 3.2 3.6 0.3
Qysters 3.2 3.5 1.0
Mackerel 1.2 0.9 3.3
Clams 1.2 1.3 -
Don't Know 15.4 .5 22,4
Weighted Base: (2532) (2229) (303)

1/ Percentages for all areas add up to less than 100.0% because some respondents did not
~  have a second choice.

g/ 0f types specified in Question 1b.



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1t Which Of These Types Of Canned Fish OT Shellfish

Did You Serve Second Most Frequently?

EMPLOYMENT OF HOMEMAKER

Total Full-Time Pert-Time Not Employed
Y Y 4 Y
Households Having Served o [4 [ 4 7
ithin Last 12 Honths 2/ 100.0 100,0 100.0 10,0
Type Of Canned Fish Served
Second Most Frequently
Salmon 28,8 281 25.5 2.6
Sardines 13.0 12.1 1647 12.8
Tuna 12.8 1.2 13.7 ' 12,3
Shrimp 5.6 5.8 Lo 5.7
Crabmeat 3.2 5.6 3.9 2.5
Oysters 3.2 2.8 2,0 34
Mackerel 1.2 0.2 2.9 1.3
Clams 1.2 1.7 0.5 11
Don't Know 15.4 151 1746 15.0
Weighted Base: (2532) (537) (20k) (1742)
1/ Percentage; for all areas add up to less than 100.0% because some respondents did not have a
2/ i;ci;deznZ;Zi;fied in Question 1lb.
: Percentages for L9 cases representing "Unreported "mployment" not shown.

Which Cf These Types Of Canned Fish Or Shellfish
Md You Serve Second Most Frequently?

AGE OF HOMEMAKER
63:1:1
Total 15-2k 25-2 0-34 35-39 LO-uk LSk S0-Sh 55-59 60-6L T
1/ PSSV VAR VR TR VR T T
Households Having Served = = s
Canned Fish or Shellfish 4 % ] ® * * . * ] ‘
Within Last 12 Months 2/ 100,0 100,0 100,0 100,0 100,0 100,0 100,0 1000 100.0 100,0 100,0
Type Of Canned Fish Served
Second Most Frequently
Salmon 28,8 29, 28,7 25.8 33,7 3Md A3 28,9 28,7 274 22
Sardines 13,0 12,8 8.5 10.6 13,6 b 12Ji 15.2 18,0 14O 12,0
Tuna 12.8 T7e8 10 12:5 12,3 12:2 12,7 12:5 S5aR1T 157
Shriﬂlp 5-6 8.9 5.8 9.1 3.9 5.0 lho 509 242 501 502
Crabmeat 3.2 1.7 5.8 2.L LB 2.5 3.3 k.3 3.4 1.9 1.2
Oysters 3.2 o5 3.9 52 1,8 1.3 346 1.8 mEaebace s atg
Mackerel 1.2 Tk 12 1.2 0.9 0.9 ok 2.3 g7 1.3 1.2
Clams 1.2 06 Leb; 0.3 B 08 0.7 2.3 EHoSMR0E 1.6
Don't Know 15.11 1107 1200 17.9 114.5 1799 n&o9 15.6 12." 17.2 18.1
Weighted Base: (2532) (179) (258) (329) (332) (319) (275) (256) (178) (157) (2L9)

1/ Percentages Ior ail areas add up to less than 100.0% because some respondents did not have a
second choice.

2/ Of types specified in Ouestion 1b.

L6



BSection A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question lo Which Of These Types Of Canned Fish Or
Shellfish Did You Serve Third Most Prequently?

REOIONS
orth-  Yorm-
Total oant Central South west
Yy i i y y
. 4 [4 4 = ¥

Last 12 Months 2 100.0 100.0 100.0 100.0 100.0

Prequently
Sardines 17.2 17.1 20.6 16.) 12.)
Salmon 8.2 8.5 9.6 6.9 7.k
Shrimp 6.5 7.) L7 .9 16.7
Oysters 5.0 2.8 5.9 5.1 B
Crabmeat L.k 8.5 0.8 2.6 7.9
Tuna 3.9 2.8 3 5.7 2.5
Mackerel 1.7 0.7 1.5 2.9 1.1
Clams 1.4 2.1 - 0.5 k.7
Don't Know 12.5 1.9 12.8 18.6 Tk
Weighted Base: (2532) (673) (727) (767) (365)

1/ Percentages add to less than 100.0f because some respondents did not
have a third cholce.

2/ Of types specified in Question 1b,

Which Of These Types Of Canned Fish Or
Shallfish Did You Serve Third Most Prequently?

cITY -xig ;

politan Central M e Metre e tre
Over 50, 000~ Sadmrban 2,500~ Raral Pural
1 / f { : { :
Rousebolds taving Served s e, S i o, K. NEE o
Camned Fish Or Shellfish
Within Last 12 Monthe 2/ 100,0 100.0 100.0 100,0 100,0 100,0 1000
Type Of Canned Fish Served
Third Most Prequently
Sardines 17.2 20.9 3.7 k.0 15.5 2.4 17)
Salmen 8.2 Pk 8.6 9.6 8.4 Sk Se2
Shrimp 6.5 5 8.8 T+ 6.9 7.0 S
Qywtars S.0 23 6.2 1J ke? N ¥5
Crabmeat Lok Sl 5J 6.9 3.0 2.7 [ ]
Tena 3.8 ket kel 1.8 50 $.0 ey
Mao karel 1.7 1.2 1.2 Cob id bt 33
Clame 14 0.6 0.9 1.7 1. 1.0 13
Don 't Enow 12.5 10,2 .2 PN | %7 1.4 .y
Weighted Base:r (2532) (L8e) (18) (699) Da) () (ne)

1/ Percentages add to less than 100.0f becesse some respondents 414 sotl heve & Wird cholos.
2/ Of ypes specified in Question 1b.

&



Section A
Question lc NATIONAL CANNED FISH AND SI-ELI;ISH STUDY
Which Oof These Types Of Canned Fish Qr
Shellfish Did You Serve Third Most Frequently?

a H ) D 53000 b 00 D 1 P D
Total $1000 1999 2999 3999 L999 6999 9999 and Over

Households Having Served 1/ 1/ 1/ 1/ 1/ 1/ 1/ 1/ 1/
321’"53 i::: (1)2 i’ﬁghﬁj 103.0 1og.o 103.0 _1;%:0 _1;{0 ;g.—o 105.0 103.0 m:.o
Type Of Canned Fish
Served Third Most Frequently
Sardines 1742 11.) 1647 1646 18.5 19.2 17.8 15.8 10,9
Salmon 8.2 5.0 8.6 Te5 6.8 8.0 943 12.L 9e2
Shrimp 6.5 57 3.6 6.3 57 5.1 9.1 8.5 10.9
Oysters 5.0 2.9 72 Sl 5.5 L6 LeO Sel 5.9
Crabmeat Lo 1. 2.3 3e7 3.8 k.0 L7 79 12.6
Tuna 3.9 6.4 6.8 6.0 L2 2.5 3.0 2.8 0.8
Mackerel 1.7 3.6 L.l 3.2 1.1 1.3 0.8 - -
Clams 1. - 1 0.3 14 2.7 1.9 - 1.7
Don't Know 12,5 12.9 11.7 12,3 1040 13.5 12,1 15.8 16.8
Weiglted Base: (2532)  (W0)  (222) (3k9) (529)  (525) (k71) (ar7) (19)

1/ Percentages add to less than 100.0% because some respondents did not have a third choice.
2/ Of types specified in Question 1b.

Which Of These Types Of Canned Fish Or
Shellfish Did You Serve Third Most Frequently?

NUMBER OF PERSONS IN HOUSEHOLD

Six or
Total One Two Three Four Five More
1 1/ Y/ Y/ Y Yy b
Households Having Served % % % 4 £ % %
Canned Fish Or Shellfish
Within Last 12 Months _2_/ l/ 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Type Of Canned Fish
Served Third Most
Frequently
Sardines L2 10.6 alst 175 19.6 2L 19.8
Salmon 8.2 5.0 10.2 7.0 6.9 6.9 10.3
Shrimp 6.5 9.9 6.1 6.1 73 6.0 6.0
Oysters 5.0 2.5 5.0 5.2 k.5 6.0 547
Crabmeat L.k 25 L.3 332 6.7 5.0 3.7
Tuna 3.9 6.2 5.0 k.o 2.4 3.3 3.4
Mackerel .7 0.6 0.9 0.9 1.6 23 L.3
Clams 1.4 0.6 0.9 2.0 . 2.2 1.3 0.6
Don't Know 12,5 11.8 1.2 137 112 14.9 128
Weighted Base: (2532) (161) (675) (555) (L90) (302) (3L9)

1/ Percentages add to less than 100.0% because some respondents did not have a third choice.
2/ Of types specified in Question 1b.
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1lc Which Of These Types Of Canned Fish Or
Shellfish Did You Serve Third Most Frequently?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
1/ 1/ 1/ 1/
Z TR T 4 4
Households Having Served 100,0 10040 100,0 100 40
Canned Fish Gr Shellfish
Within Lagt 12 Months 2/
Type Of Canned Fish Served
Third Most Frequently
Salmon 8,2 10.4 Te3 542
Shrimp 645 9.1 5.8 1.3
Oysters 5.0 h|3 SJ‘ =
Crabmeat Lol 59 3.9 1.3
Tuna 349 2.7 Le3 9.1
Mackerel 1.7 1.1 2,0 -
Clams loh 2.2 1.1 1.3
Don't Know 12.5 8.7 ]-hoz m.h
Weighted Base: (2532) (713) (1681) 3/ (1)

1/ Percentages add to less than 100.0% because some respondents did not have a third choice.
2/ Of types specified in Cuestion 1b.
3/ Relatively unstable due to the small number of cases.

Note: Percentages for 61 cases representing "Other Denominations" not shown.,

Which @ These Types Of Canned Fish Or

Shellfish Did You Serve Third Most Frequently?

RACE OF HOMEMAKER

Total White Non-Whi te
1/ 1/ 1/
sy v e aion s
Within Last 12 Months 2/ 100,0 100,0 100,40
Type Of Canned Fish Served
Third Most Frequently
Sardines 17.2 17,0 1845
Salmon 8.2 8.3 649
Shrimp 6.5 7.0 3.0
Oysters 540 542 3.3
Crabmeat Loy be7 2,6
Tuna 349 3e3 849
Mackerel 1.7 1.3 L6
Clams 1 1.6 -
Don' t Know 12,5 1L 20,0
Weighted Base: (2532) (2229) (303)

1/ Percentages add to less than 100.0% because some respondents did not have a third choice.

2/ Of types specified in Question 1b. L9
L d



Section A
Question lc

Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months 2/

NATIONAL CANNED FISH AND SHELLFISH STUDY
Which Of These Types Of Canned Fish Or
Shellfish Did You Serve Third Most Frequently?

Type Of Canned Fish Served

Third Most Frequently

Sardines
Salmon
Shrimp
Qysters
Crabmeat
Tuna

Mackerel

=norted

EMPLOYMENT OF HOMEMAKER

Which Of inese Types Of Canned Fish or

Shellfish Did You Serve Third Most Frequently?

Total
1/
e T A
Within Last 12 Months 2/ 100,0
Type Of Canned Fish Served
Third Most Freguently
Sardines 17,2
Salmon 842
Shrimp 645
Oysters 5.0
Crabmeat L.k
Tuna 3.9
Mackerel 1.7
Clams 1.k
Don't Know 12,5
Weighted Base: (2532)

oyment" not shown.

Total Full-Time Part-Time Not Employed
1/ 1/ 1/ 1/
i 7 F z
100,0 10040 10040 100,0
17.2 15.3 20,1 1746
8.2 10,6 948 T3
6.5 6.3 6ol 67
5.0 5.0 549 L9
Lok 540 1,0 L.8
3.9 L5 6. 3.k
1.7 1.5 1.5 18
1. 2.0 0.5 1.3
12,5 13.6 12,3 1.7
(2532) (537) (204) (1742)
7 because some respondents did not have a third choice.

AGE OF HOMEMAKER
15-2, 25-29 0-3 35-39 LOo-lli L5-L9 50-5k 55-59 60-6L %Sve?d
1/ 1y 1 1/ Y Yy Yy Yy Yy
=z z B T 7 z 7 z 7
100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100.0 100.0
15,6 10 1he9 2042 1749 20,0 15,6 20,2 15,9 1649
6.7 T 76 B Be8 87 - 9 | YoiaSoin AL
2,2 9J0 85" 87 ' 5ed  '5eh | AuZ UNSHESSEIGERESCS
koS 5.8 BET He2 T2 18 L5 GIpESESTH R
1 be?7 58 343 60 L b7 2,80 k5 5.2
L5 23 L0 24 2.5 5.8 5.5 S LS kb
2.2 16 1.5 2 25 14 2.7 0.68 %o 68N0.8
06 08 1,5 3.3 1.3 18 0.8 - 1.9 0.8
95 101 128 13.0 138 13Jd 16,0 B8 12,7 12.9
(179) (258) (329) (332) (A9) (275) (256) (A7) (157) (2L9)

;L/ Fercentages add to less than 100.0% because some respondents did not have a third choice.
2/ Of types specified in Question 1b.
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Sectien A

Questiem 1d

NATIONAL CANNED FISH AND SHELLFISH STUDY

During The Past Twelve Months

Which Of The Other Canned Fishery Products

All Heuscholds

Type Of Cammed Fishery
Preduct Servod

Clam Chewder
Fish Cakes
Frosen Oyster Stew

Nen-Fresen Canned
Cooked Oyster Stew

Fish Spreads
Strained Tuma
Distetic Tuna
Neme = Den't Know

Weighted Base:

Did You Serve?

Note: Some respondents served more than one type of canned fish products.

Which Of The Other Canned Fishery Products Did You Serve?

Nerth= Nerth
Total cast Central Seuth West
1000 1000 10000 100,0 100,06
1703 31.0 6.1 9'\3 3305
1.3 19.7 6.1 1846 1245
13.1 19.2 1l.1 9ol 13.6
o8 33 345 koS 11.6
345 3.9 24 365 Se3
242 1.9 2.l 1.8 346
1.6 1.2 1.5 1.1 3.3
6346 k9.6 769 68,8 L9e3
(2770) (738)  (805) (8k8) (383)
During The Past Twelve Months
CITY SIZE
Megalo~ Mstro Non=- Non- Non-
politan Central Metro Metro Metro
Over 50,000- Suburban 2,500= Rural Rural
Total 500!000 EOO!OOO Metro EOiOOO Farm Non-Farm
%
All Households 100,0 100.0 100,0 100,0 100,0 100,0 100.0
Type Of Canned Fishery
Product Served
Clam Chowder 17.3 20.6 16.9 25.1 1,6 6.9 9.0
Fish Ca.kes ]-llc3 19-7 1807 1509 1008 6-9 9.0
Frozen Oyster Stew 13.1 12,9 12,9 19,8 12,5 L9 6.9
Non-Frozen Canned
Gooked OY‘Ster Stew hoa 6.11 h.3 30,4 h-h h.5 6.6
Fish Spreads 3.5 3-9 b09 h.é 1.7 hol 1-3
Strained Tuna 2,2 3.3 2,8 2.3 2.0 Oult 1.8
Dietetic Tuna l|6 L3 105 203 0.9 1.6 1.0
None - Don't Know 63.6 56.8 6103 Fh-h 68.2 78.0 76.5
Weighted Bage: (2770) (528) (363) (760) (bok)  (28L) (L31)

Note: Some respondents served more than one type of canned fish products,
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Section A NATTIONAL CANNED FISH AND SHELLFISH STUDY
puring The Past Twelve Months

Question 1d
Which Of The Other Canned Fishery Products Did You Serve?
INCOME e ‘ A
D D 8] D 51000 b b . 8
Total  $1000 1999 2999 399 99 69 9999
A1l Households 100.,0 100.0 100.0 100.0 100.0 100.0 100,0 100,0 10040
ol

Type Of Canned Fishery
Product Served

Clam Chowder 17«3 LeS 13.1 13 1.8 15.8 2145 291 3642
Fish Cakes i3 946 1564 12,8 12,0 17.0 1547 1842 945
Frozen Oyster Stew 13.1 26 6e3 Beb 11.2 12.3 1940 218 2845
- Canned
Coaeed Oystas" Hiew a8 26 "8 736 b B 543 6 Beb
Fish Spreads 35 246 049 33 242 342 5e5 346 1043
Strained Tuna 242 0s6 243 3¢3 1.6 1.8 L0 1.2 0s9
Dietetic Tuna 1.6 06 1.8 2.4 1.0 1.6 1.6 24l 049
Nome = Don't Know 63.6 82.7 704 67.0 68.5 62.'.1 5705 5003 lll.!l
Weighted Bases (2770) (175) (253) (381) (580) (565) (L98) (190) (128)

Note: Some respondents served more than one type of cammed fish productse

During The Past Twelve Months

Which Of The Other Canned Fishery Products Did You Serve?

NUMBER OF PERSONS IN HOUSEHOLD

Total One Two Three Four Five slj:r:r
3 T E B e 3 N $ 2
A1l Households 100.0 100.0 100,0 10040 100.0 10040 10040
Type Of Canned Fishery
Product Served
Clam Chowder 17.3 12,6 17.7 15.8 22,0 18.5 U2
Fish Cakes .3 8.8 11.L .2 19.1 19.2 12,6
Frozen Oyster Stew 13.1 13.2 12.3 12,1 16.L b 12,2
Non-Frozen Canned
Cooked Oyster Stew L8 L9 3.8 5.8 Le7 646 L0
Fish Spreads 3.5 2.7 L8 3.2 2.7 3.8 248
Strained Tuna 2.2 045 0.7 2.1 5.6 2.1 2.8
Dietetic Tuna 1.6 045 1.9 1.5 2.2 1.0 0.9
None - Don't Know 6346 7346 6640 63.2 5746 57.1 674
Weighted Base: (2770) (297) (778)  (55L) (517) (322) (362)

Note: Some respondents served more than one type of canned fish products.
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1d During The Past Twelve Months

Which Of The Other Canned Fishery Products Did You Serve?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
4 % % T
A1l Households 100,0 100,0 100,0 100,0
Type Of Canned Fishery
Product Served
Clam Chowder 17.3 8.2 12.8 21,5
Fish Cakes 1.3 19,7 12,1 13.8
Frozen Oyster Stew 13.1 17.7 11,1 TeT
Non-Frozen Canned
Cooked Oyster Stew L.8 5¢5 L6 1.5
Fish Spreads 3.5 3k 345 Le6
Strained Tuna 2.2 2.9 1.8 -
Dietetic Tuna 1.6 1.5 1.6 -
None = Don't Know 63,6 53.3 68,0 63.1
Weighted Base: (2770) (753) (1860) 1/(8L)

1/ Relatively unstable due to the small number of cases.

Note: Some respondents served more than one type of canned fish products.
Percentapges for 73 cases representing "Other Denominations" not shown.

During The Past Twelve Months

Which Of The Other Canned Fishery Products Did You Serve?

RACE OF HOMEMAKER

Total White Non-White
All Households 100.0 10(%.0 105.0
Type Of Canned Fishery
Product Served
Clam Chowder 17.3 18,7 Tok
Fish Cakes 1k4.3 13.7 1841
Frozen Oyster Stew 13.1 1h.3 43
Gookus Gyntar Stav 1.8 5.0 3.7
Fish Spreads 345 3.3 5.0
Strained Tuna 242 2.1 3.0
Dietetic Tuna 1.6 1.5 1.7
None - Don't Know 6346 62,4 L9
Weighted Base: (2770) (2427) (3L3)

Note: Some respondents served more than one type of canned fish products,
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Section A NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1d During The Past Twelve Months

i

Which Of The Other Canned Fishery Products Did You Serve?

All Households

Type Of Canned Fishery
Product Served

Clam Chowder
Fish Cakes
Frozen Oyster Stew

Non-Frozen Canned
Cooked Cyster Stew

Fish Spreads
Strained Tuna
Dietetic Tuna

None - Don't Know

Weighted Base:

Total

100.0

17.3
1L.3
13.1

L.8
3.5
2.2
1.6
63.6

(2770)

EMPLOYMENT OF HOMEMAKER

Full-Time Part-Time Not

100,0 100.0 10040
2.1 12.3 16.3
1.6 22.1 13k
17.2 12,3 12,0
LeS 3.9 Sel
3.9 6. 3.1
1.k 2.5 2.5
0.6 1.0 1.9
59.8 61.3 65.0
(87) (aa7) (1913)

Note: Some respondents served more than one type of Canned fish Products,

Percentages for 53 cases representing ™nreported Employment™ not shown,

vuring The Past Twelve Months

Which Of The Other Canned Fishery Products Did You Serve?

AGE OF HOMEMAKER
65 and
Total 15-2L 25-29 30-3L 35=39 LO-LhL L5-h9 50-5L 55-59 £0-6l Over
A1l Households o 2 4 4 g g g Z g Z 4
1000 100,0 00,0 100,0 00,0 100.0 100,0 100.0 100,0 100,0 100,0
Type Of Canned Fishery
Product Served
Clam Chowder 17.3 14.0 17.3 . 72049 2l 179 162 206 GAE 9.9 13.8
Fish Cakes ]-Lu} 15.1 12-5 16-7 19.0 15.9 ]-109 1301& 13-3 10-5 uo9
Frozen Oyster Stew 13.1 12,8 1.4 33.7 16.6 8.6 1h.7. 15.5 323 16,9 9.3
Non=Frozen Canned
Cooked Oyster Stew L8 Le7 5.5 Le9 Lol 53 645 6.3 3.5 Le7 L.8
Fish Spreads 3.5 2.9 345 3.9 6.1 3.0 2.5 L.6 AT 3.5 2,6
Strained Tuna 2.2 93 3.9 2.9 3.1 1.3 0.7 1,7 - 0.6 -
Dietetic Tuna 1.6 345 0.8 2.3 11¢ - QL. O Bt 0 B 1.7, L9
None = Don't Know 63.6 59.3 63.1 59.8 55.9 65.L 67.6 60.9 65.9 68,6 70.6
Weighted Base: (2770) (191) (282) (344) (3L9) (338) (304) (270) (197) (192) (303)

ite: Some respondents served more than one type of camnned fish products.
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Sectien A HATIONAL CANNED FISH AND SEELLFISH STUDY
Quastion le, f What Were The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

REGIONS

rth

Total east  Contral  Seuth !g;g

411 fHouseholds 100,0 100,06 1000 100,0 100,0
g?sl;::;i;drgdggt:agneze:ed Yy 6.1 8.7 k.2 e 8.0
Lobster 1.5 2.2 0.5 1 22
Anchevies 1.5 2.9 1.3 05 1.3

Fish Reo 1.0 0.7 0.1 1.3 2.k
Herring Ok 0.1 046 Os 0.5

Other 2.5 3.2 2.1 2.0 2.k

No Other Kind Served 82 3 5.8 25.3 92,0
Weighted Base: (2770) (738)  (805) (848) (383)

_l/ Unaided recall - In addition to products mentioned in Question 1d where the

recall was aided.

Note: Some respondents served more than one additional item of canned fish

products.

What Were The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

CLUISTEGE SIS AR

Megalo- Metro Non= Non=- Non=
politan Central Metro Mstro Metro
Over 50,000~ Suburban ; ,500= Rural Rural
Total 00,000 500,000 Metro 0,000 Famm Non=Farm
& i el e z
A1l Households 100,0 100.0 100,0 100,0 100,0 10040 100,0
Other Kinds Of Canned
Fishery Products Served 1/ 6.1 10.4 Ts6 Te7 3e1 2.2 1.9
Lobster 145 305 2,2 106 0-5 - -
Anchovies los 3.6 1.1 1.9 003 - 0.5
Fish Roe 1.0 - 0.6 2,0 1,0 0e7 07
Herring Oolt 1,2 0,6 Oels - - -
Other 2.5 2.5 Sel 2.6 2.1 1.5 0.9
No Other Kind Served 93.9 8946 92l 92.3 96.9 9748 98,1
Weighted Base: (2770) (528) (363) (760) (bok)  (28L) (L31)

y Unaided recall - In addition to products mentioned in Question 1d where the recall was aided.

Note: Some respondents served more than one additional item of canned fish products.
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Section A

Question le, {

NATIONAL CAMNED FISH AND SHELLFISH STUDY

\/hat iJere The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

INCOME
w B O B B B e
% % % 4 % 4 % % %
A11 Households 100.0  100,0 100.0  100,0 100,0  100,0  100,0  100.0  100.0
Fiahly Piibets erved' S/ ' Rt fab Ba 30 Se3 o EEE e  ael
Lobster 1.5 - - 0.8 0.9 1.3 2.0 5.4 3.9
Anchovies 1.5 - - - 1.2 1.l 3.5 i L7
Fish Roe 1.0 - - 1.3 0.7 0.l 12 - Tl
Herring 0.4 - 2l 0.3 0.5 = = 1.1 -
Other 2.5 0.6 2.0 1.6 2.3 2.5 2.6 5.3 3.9
No Other Kind Served 93.9 9944 9549 96.3 9heT 95.L 91.5 88.1 8he3
Weighted Base: (2770)  (175) (253)  (381)  (580)  (565)  (u98)  (1%0)  (128)

5 0f Canned

Products Served L/

Total

100,0

Lobster
Anchovies
Fish Roe
Herring
Other

No Other Kind Served

Welghted Base:

1.5
1.5
1,0
Oul
245
93.9

(2770)

ore than one additional item of canned fish products.

//nat Were The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

NUMBER OF PERSONS IN HOUSEHOLD

One
=z

100,0

Lol
0.5
s |
1.5
0.5
2.1

9549

(197)

Two
=

100.0

740
2.1
049
1.8
0.7
2.2

93.0

(778)

1000 100,0 100.0
6.6 5:3 60
1.3 1.6 1.6
2.0 1.l 2.2
0.3 0.6 -
047 042 -
2.9 1.8 342

23k She? 9Le0
(59L) (517) (322)

Six or
More

lw.o

5.3
0.6
048
del
2.8

a7

(362)

1 - In addition to products mentioned in Question 1ld where the recall was aided.

- In addition to products mentioned in Cuestion 1d where the recall was aided.

nts served more than one additional item of canned fish products.



Section A NATIONAL CANNED FISH AND SHELLFISH STUDY
Question le, f VWhat 'Yere The Other Kinds Of Canned
Fishery Products 3erved During The Past Twelve Months?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
% z b4 ;4

All Households 100.0 100.0 100.0 100.0
Other Kinds Of Canned

Fishery Products Served Y 6.1 8.6 L3 17.1

Lobster 1.5 1.9 1.1 2.L

Anchovies 1.5 2. 0.8 6.1

Fish Roe 1.0 1.2 0.8 3.7

Herring 0.L Ol 0.3 2.4

Other 2.5 3.5 1.9 L.8

No Other Kind Served 93.9 91.4 95.7 82.9

Weighted Base: (2770) (753) (1860) 2/ (8L)

1/ Unaided recall - In addition to products mentioned in Question 1d where the recall was aided,
2/ Relatively unstable due to the small number of cases.

Note: Some respondents served more than one additional item of canned fish products.
Percentages for 73 cases representing "Other Denominations" not shown.

what Were The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

RACE OF HOMEMAKER

Total White Non-White
% 4 ;4
All Households 100.0 100.0 100.0

Other Kinds Of Canned '

Fishery Products Served _];/ 6.1 £a2 5.0
Lobster 1.5 1.6 0.6
Anchovies 1.5 1.6 0.6
Fish Roe 1.0 1.0 0.9
Herring 0.4 0.3 0.9
Other 2.5 2.5 2.0

No Other Kind Served 93.9 93.8 3.0

Weighted Base: (2770) (2427) (3L3)

1/ Unaided recall - In addition to products mentioned in Cuestion 1d where the recall was alded,
Note: Some respondents served more than one additional item of canned fish products.



ShetTon A NATIONAL CANNED FISH AND SHELLFISH STUDY

Question le, f

iihat "ere The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

All Households

Other Kinds Of Canned
Fishery Products Served l/

Lobster
Anchovies
Fish Roe
Herring
Other

No Other Kind Served

Weighted Base:

Total

%

100.0

6.1
15
1.5
1.0
Ouks
2.5

93.9

(2770

EMPLOYMENT OF HOMEMAKER

Full-Time Part-Time Not Employed
® % %
100.0 100,0 100.0
2.2 L.k 1.2
2.1 - 1.3
1. 0.5 0.9
0.5 0.5 0.3
2.9 3.3 2.2
2.3 9,9 95
) (567) (217) (1913)

1/ Unaided recall - In addition to products mentioned in Question 1ld where the recall was aided.

Note: Some respondents served more than one additional item of canned fish products.
Percentages for 53 cases representing "Unreported Emoloyment" not .shown.

What Were The Other Kinds Of Canned

Fishery Products Served During The Past Twelve Months?

AGE OF HOMEMAKER

Total 15-2l, 25-29 30-3L4 35-39 LOo-li L5-L9 50-5h 55-59 60-6L 6gv::d

% % % % 4 @ % % % % %

All Households 100.0 100.0 100.0 100.0 100.,0 100.0 100.0 100.0 100.0 100.0 100.0
§§§§Z§i§3§d3§t§“§2§3ed 1y & 2.1 7.1 103 Lo 7.6 5.7 62 Ll L8 L8
Lobster 1.5 0.5 2,5 2.7 0.9 12 350" 080 05T e
Anchovies 1.5 L6% 0.7 1.8 AT 2478 FL0RE 80030 IHNEREE IF -
Fish Roe 1.0 - 1.1 1.8 0.3 0.3 0.7 bl 0.5 3.2 1.0
Herring Ol - 0.3 0560 “0:3 H0.3 0.3 - - - 1.7
Other 245 - 2,5 bl AGT | 3.9 2.3 2.7l OReE
No Other Kind Served 93.9 97.9 2.9 89,7 5.1, 2. 9ke3 93.9 WO5LHN 05 D getR
Weighted Bases (2770)  (191) (282) (3L4) (3L9) (338) (30Lk) (270) (197) (192) (303)

;/ Unaided recall - In addition to products mentioned in Question ld where the recall was aided

Note: Some respondents served more than one additional item of canned fish products.
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Section B

Question la

NATIONAL CANNED FISH AND SHELLFISH STUDY

Were There Any Items Of Canned Fish Or Canned Shellfish

Which You Would Have Liked To Purchase That Were Not

Available At Usual Place Of Shopping ?

Households Having Served
Canned Fish And Shellfish
Within Last 12 Months

Wanted To Purchase
Additional Ttems

Did Not Want To Purchase

Weighted Base:

Total

Households Having Served
Canned Fish pnd Shellfish
Within Last 12 Months

Wanted To Purchase
Additional Items

Did Not Want To Purchase

Weighted Base:

100.0

96.8

(25L5)

RIEGTO

N S

North=  North-

59

Total east Central South West
4 4 % % e
100.0 1000 10040 100s0 10040
3.2 247 246 248 5e8
9648 973 97el 97.2 9Le2
(2545) (679) (730) (770)  (366)
Were There Any Items Of Canned Fish Or Canned Shellfish
Which You Would Have Liked To Purchase That Were Not
Available At Usual Place Of Shopping?
CETITEYS. SITSZ E
Megalo= Metro Non= Non=- Non=
politan Central Metro Metro Metro
Over 50,000=  Suburban 2,500 Rural Rural
500, 000 500, 000 Metro 50,000 Farm Non-Farm
w4 z (4 % 4 %
100.0 100.0 100.0 100,0 1000 100.0
Lel 33 Lel 1.1 2.8 246
9549 9647 9549 9849 972 97k
(L92) (340) (700) (365)  (258) (390)



Section B

Question la
NATIONAL CANNED FISH AND SHELLFISH STUDY

Were There Any Items Of Canned Fish (Or Canned Shellfish
Which You Would Have Liked To Purchase That Were Not
Available At Usual Place Of Shopping?

INCOME. . bl ¥ ' _
Total 1000 1999 2 39 and Over
e B 22 BP . ERe s SR ESTESEE
Households Having Served
Fish And Shellfish
gm La:t 112] Months 100.0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0
Wanted To Purchase
A:gitional Items 3.2 2.9 1-!& 2.0 3.2 1.9 3.6 903 5.1
Did Not Want To Purchase 9648 971 9t46 98.0 96.8 9841 964l 9047 9Lse9
Weighted Base: (25L5) (1) (223) (352) (532) (526) (L7L) (177) (120)

NATIONAL CANNED FISH AND SHELLFISH STUDY
Were There Any Items Of Canned Fish Or Canned Shellfish
Which You Would Have Liked To Purchase That Were Not
Available At Usual Place Of Shopping?
NUMBER OF PERSONS IN HOUSEHOLD

5ix or
Total One Two Three Four Five More
4 7.7 B =K = = =
Households Having Served
Canned Fish And Shellfish
Within Last 12 Months 100,0 100,0 100,0 100,0 100,0 100,0 100,0
Wanted To Purchase
Additional Items 32 2.6 349 2.4 3.2 ko7 2.3
Did Not Want To Purchase 96.8 97eL 9641 9746 96.8 9543 977
Weighted Base: (2545) (163) (678) (558) (Lk92) (303) (351)
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Section B
Question la

NATIONAL CANNED FISH AND SHELLFISH STUDY
Were There Any Items Of Canned Fish Or Canned Shellfish
Which You-Would Have Liked To Purchase That Were Not

Available At Usual Place Of Shopping?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
4 % % 4
Households Having Served
Canned Fish And Shellfish
Within Last 12 Months 10040 100.0 10040 100,0
Wanted To Purchase
Additional Items 3.2 Le5 2.7 -
Did Not Want To Purchase 96,8 95.5 97.3 100,0
Weighted Base: (25L5) (77) (1689) 1/(78)
1/ Relatively unstable due to the small number of cases,
Note: Percentages for 61 cases representing "Other Denominations" not shown.
Were There Any Items Of canned Fish (r Canned Shellfish
Which You Would Have Liked To Purchase That Were Not
Available At Usual Place Of Shopping?
RACE OF HOMEMAKER
Total White Non=White

Households Having Served
Canned Fish And Shellfish

Within Last 12 Months 100,0 100.0 100,0
Wanted To Purchase
Additional Items 3.2 3.l 1.2
Did Not Want To Purchase 9648 9646 9848
Weighted Base: (25L5) (2240) (305)
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Section B

Question la

NATIONAL CANNED FISH AND SHELLFISH STUDY

Were There Any Items Of Canned Fish Or Canned Shellfish

Which You Would Have Liked To Purchase That Were Not

Households Having Served
Canned Fish fnd Shellfish
Within Last 12 Months

Wanted To Purchase
Additional Items

Did Not Want To Purchase

Weighted Base:t

Note: Percentages for L9 cases representing

Total

100,0

96,8

(25L5)

Available At Usual Place Of Shopping?

EMPLOYMENT OF HOMEMAKER

Full-lime Part-Time

100,0

3.0

97.0

(5L0)

"Inreported Employment™ not shown,

Were There Any Items Of Canned Fish Or Canned Shellfish

Which You Would Have Liked To Purchase That Were Not

Households Having Served
Canned Fish And Shellfish
Within Last 12 Months

Wanted T Purchase
Additional Items

Did Not Want To Purchase

Weighted Base:

Available At Usual Place Of Shopping?

AGE OF

100,0

s'o

95.0

(20k)

Not 1

100,0

3.1

9649

(1752)

HOMEMAKER

I I5d mm B iy o igh 0 mp oA

1000 100.0

3.2 2.8

96.8 97.2

(2545) (179)

100,0 100,0 100,0 100,0

6s6 L6 2.4 2,2

93.k  95.4  97.6 97.8

(259) (329) (335) (320)
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100.0

2.5

100,0 100,0

2.0 2.8

97.5 98.0 97.2

(2m)

(258) (1)

100.0

349

9641

(1)

100,0

2.0

8.0

(251)



Section B

NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1b  Which Canned Fish Or Canned Shellfish Items

Would You Have Liked To Purchase That Were

Not Available At Your Usual Place Of Shopping?

REGIONS
North-  North
Total east Central South West
Households Having Served
Canned Fish And Shellfish
Within Last 12 Months 100.0 100.0 100.0 100.0 100.0
Would Have Liked To Purchase
Unavailable Items 3.2 2.7 2.6 2.8 5.8
Crabmeat 0.3 - 0.1 0.5 0.8
Dietetic Tuna 0.2 0.3 - - 0.8
Clams 0.2 0.3 0.1 0.1 =
Smoked Fish 0.1 - 0.1 0.3 =
Clam Chowder 0.1 0.1 0.1 - 0.3
Canned Whiting 0.1 - - 0.1 0.3
Other 2.3 2.1 2.2 1.9 3.6
Would Not Have Liked To
Purchase Unavailable Items 96.8 97.3 97.4 971.2 94.2
Weighted Base: (25L5) (679) (730) (770) (366)
Note: Some respondents would have liked to purchase more than one item.
Which Canned Fish Or Canned Shellfish Items
Would You Have Liked To Purchase That Were
Not Available At Your Usual Place Of Shopping?
CET Y S T Z E
Megalo= Metro Non=- Non- Non-
politan Central Metro Metro Metro
50,000~ Suburban 2,500~ Rural Rural
Total 500 !000 500 E 000 Metro 50 !000 Farm Non-Farm
Households Having Served Canned
Fish And Shellfish Within
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0
Would Have Liked To Purchase
Unavailable Items 3.2 3.3 L.1 1.1 2.8 2.6
Crabmeat 0.3 e 0.9 i B 0.5
Dietetic Tuna 0.2 - 0.3 - - 0.8
Clams 0.2 0.3 0.k - = -
Smoked Fish 0.1 0.6 - - 0.4 -
Clam Chowder 0.1 - 0.3 - - -
Canned Whiting 0.1 - - 0.3 0.4 -
Other 2.3 2.7 2.3 0.8 2.0 1.3
Would Not Have Liked To
Purchase Unavailable Items 96.8 96.7 95,9 28.9 97.2 97.4
Weighted Base: (25L5) (340) (700) (365) (258) (3%0)

Note:

Some respondents would have liked to pur

chase more

63

than one item.



Section B

Question 1b

NATIONAL CANNED FISH AND SHELLFISH STUDY

Which Canned Fish Or Canned Shellfish Items

Would You Have Liked To Purchase That Were

Not Available At Your Usual Flace Of Shopping?

Households Having Served Canned Fish
And Shellfish Vithin Last 12 Months

Would Have Liked To Purchase
Unavailable Items

Crabmeat
Dietetic Tuna
Clams

Smoked Fish
Clam Chowder
Canned Whiting
Other

Would Not Have Liked To
Purchase Unavailable Items

Weighted Baset

Total

100.0

3.2
0.3
0.2
042
0.1
0.1
0.1

2.3

96.8
(25L5)

Note: Some respondents would have liked to purchase mare than one item,

Households Having Served
Canned Fish And Shellfish
Within Last 12 Months

Which Canned Fish Or Canned Shellfish Items
Would You Have Liked To Purchase That Were

Not Available At Your Usual Place Of Shopping?

Total

1m.o

Would Have Iiks' To Purchase

Unavailable Items
Crabmeat
Dietetic Tuna
Clams

Smoked Fish

Clam Chowder
Canned Whiting

Other

Would Not Have Liked To
Purchase Unavailable Items

Weighted Base:

3.2
0.3
0.2
0.2
0,1
0.1
0al

243

96.8

(2545)

One
o

10040

1.3

27k

(163)

Under 51000~ $2000- éogog o&%&“moo- §7000-  $10,000
100,0  100,0 100.0 100,0 100.0 100,0 100,0 100.0
2.9 L.k 20 <32 L@ 3a8 23 et
- .05 - 0.5 Ouls 0.2 - 0.9
- B 0.9 - - - 1.2 -
- - - 0.l - Ouls - -
0.7 - - 0.2 - 0.2 - -
- - - 042 0.2 - 0.6 -
0.7 - - 042 - - = -
1.5 0.9 11 1.9 1.3 3.0 745 L2
(L)  (223) (352) (532) (526) (u7k) Qa77)  (120)
NUMBER OF PERSONS IN HOUSEHOLD

Two Three Four Five SHT

g By 7 TR e

100,0 10040 100,0 100,0  100.0

0.2 0.5 046 - 0.3

Ouly ~ - - -

0.2 0.2 Ouls - -

- - - 1.0 -

= - - 0e7 0e3

- 0.3 - - -

3.1 1.k 242 3.0 1.7

(678) (558) (L92) (303)  (351)

Note:r Some respondents would have liked to purchase more than one item.
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Question 1b Which Canned Fish Or Canned Shellfish Itess
Would You Have Liked To Purchase That

Were Not Available At Your Usual Place Of Shopping?

Total
Households Having Served
Canned Fish And Shallfish
Within Last 12 Months 100,0
Would Have Liked To Purchase
Unavailable Ttems 3,2
Crabmeat 0.3
Dietetio Tuna 0.2
Clams 0.2
Smoked Fish 0l
Clam Chowder 0.
Canned Whiting 0.1
Other 2.3
Would Not Have Liked To
Purchase Unavailable Items 96,8
Weighted Base: (2545)

1/ Relatively unstable due to the small number of cases.

Note: Some respondents would have liked to purchase more than one item,
Percentages for 61 cases representing "Other Denominations” not shown.

wWhich Canned Fish Or Canned Shellfish Iteme

Would You Have Liked To Purchase That

Were Not Available At Your Usual Place Of Shopping?

Total
=
Households Having Served
Canned Fish And Shell fish
Within Last 12 Months 10,0
Would Have Liked To Purchase
Unavailable Items 3.2
Crabmeat 0.3
Dietetic Tuna 0.2
Clams 0.2
Smoked Fish 0.1
Clam Chowder 0Jd
Canned Whiting 0Jd
Other 2.3
Would Not Hawe Liked To
Purchase Unavailable Itess 26,8
Welghted Base: (295)

1 Lless than 0.1f.

Note: Some respondents would have liked o purchase more than ooe item,

F vy

RELIGION OF FaILY
Catholic Protestant
100,.0 100,0 100,0
el Ll 2.0
003 OIL b
0k 0.l -
0.6 - -
0.3 (8 } -
Ouli - -
- 0.1 -
2.8 2.0 -
22.2 2.2 10040
(n7) (1889) 1o(m)
FACE OF HOMEMAKER
White Non-wtl e
Emgis:
100,0 100,0
dak 2ad
0.3 :.’
0.2 -
0.2 -
0.1 -
04 0.)
; 0.,
2.5 %d)
Zal b P
(2240) (%)



Section B

Question 1b

NATIONAL CANNED FISH AND SHELLFISH STUDY
Which Canned Fish Or Canned Shellfish Items

Would You Have Liked To Purchase T{nt

Were Not Available At Your Usual Place Of Shopping?

Households Faving Served
Canred Fish And Shellfish
Within Last 12 Months

Would Have Liked To Purchase
Unavailable Items

Crabmeat
Dietetic Tuna
Clams

Smoked Fish
Clam Chowder
Canned Whiting
Other

Would Not Have Liked To
Purchase Unavailable Items

Weighted Base:

Note:

Total

100.0

0.3
0.2

6.8
(2545)

EMPLOYMENT OF HOMEMAKER

Full-Time Part-Time Not Dnilogg
j 4 %

10040 100,0 10040
20 20 a1
0.2 1.5 0,2

- - 0.3
0.2 - 0.2
042 - 0.1

- 045 0.1

- 045 0.1
2.6 2.5 242

97.0 95.0 9649
(5u0) (204) (1752)

Some respondents would have liked to purchase more than one item.

Percentages for L9 cases representing "Unreported Employment" not shown,

Which Canned Fish Or Canned Shellfish Items

Would You Have Liked To Purchase That

Were Not Available At Your Usual Place Of Shopping?

Households Having Served
Canned Fish £4nd Shellfish
Within Last 12 Months

Would Have Liked To Purchase
Unavailable Items

Crabmeat
Dietetic Tuna
Clams

Smoked Fish
Clam Chowder
Canned Whiting
Othsr

Would Not Have Liked To
Purchase Unavailable ITtems

Weighted Base:

Note:

Total

100,0

322
0.3
0.2
0.2
0.1
0.1
0.1
2.3

96.8
(25L5)

AGE

OF

HOMEMAKER

100,0 100,0 100,0
28 66 L6
- 15 043
0.6 - 0.3
= 0ol -
0.6 - 0.3
16 k7 Lo
972 3.l 954

(179) (259) (329)

66

65 and

o e i

100,0 100,0 100,0 100,0 100,0 100,0 100,0
24 22 25 20 28 39 20
- 0.3 - Osi 0.6 - -
0.9 - - - - 1.3 -
0.3 0.3 - - - - 2
- 0.3 0.3 - - = -
- 0.3 - - = - -
- - - 0.l - - 0.4
Le2 . 1&3 2.2 g2 2.2 2.6 1.6
27s6 9768 37e5 8.0 27e2 961 96,0

(335) (320) (2m) (2%8) (1) (1) (251)

Some respondents would have liked to purchase more than one item,



Section B

Question 2b

NATIONAL CANNED FISH AND SHELLFISH STUDY

Is There Any Season During Which Your Family

Eats Canned Fish And Canned Shellfish More

oOften Than During Other Seasons ?

Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months

Seasons

Spring (Incl. Lent)
Summer

Fall

Winter

Not Served More Often
During Any Season

Weighted Baset

Notet Some respondents mentioned more than one seasons

REGIONS

North- North
Total east Central South West
: I 1 4 4
100.0 10060 10040 10040 10060
17.7 23.2 19.1 13.1 a3
1.9 19.3 11.8 13.9 1543
33 1.6 2.8 6.0 1L
17.3 140 2040 2245 Tel
51.9 L6e7 51.6 51.0 6lel
(25L5)  (679)  (730) (770)  (366)
Is There Any Season During Which Your Family
Eats Canned Fish £nd Canned Shellfish More
Often Than During Other Seasons?
CITY SIZE
Megalo- Metro Non- Non—~ Non=-
Politan Central Metro Metro Metro
Over 50, 000~ Suburban 2,500- Rural Rural
Total 500, 000 500, 000 Metro 50,000 Farm Non-Farm
4 % % K 4 C
Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months 100,0 100,0 100,0 1000 100,0 100,0 100.0
Seasons
Spring (Incl.lent) 17.7 2242 20,1 22.3 10.7 1245 11,2
Summer 1.9 23.1 16.2 17.5 12,1 349 8.8
Fall 3.3 1.4 2.1 3.0 St 5«9 3
Winter 173 12.9 15.0 12,8 23k 25.1 2243
Not Served More Often
During Any Season 5149 L6.9 50.1 L9.3 5542 5649 5842
Weighted Base (25L5) (L92) (3k0) (700) (365) (258) (390)

Note: Some respondents mentioned more than one season.
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Section B NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 2b Is There Any Season During Which Your Family

Eats Camed Fish And Canned Shellfish More

Often Than During Other Seasons?

INCOME
P2 000 3

Total  $1000 1999 2999 3999 1999 6999 2?2 and Over
Households Having Served
Canned Fish 0r Shellfish
Within Last 12 Months 100,0 10040 100.0 100.0 1000 100.0 100.0 100,0 100,0
Seasons
Spring (InclelLent) 177 1.6 16.1 12.4 17.5 1846 22.9 22.1 12.8
Summer 11“9 9-’8 10.6 u-lo" 1606 1h-8 15. 0 170,4 20.0
Fa]l 3-3 807 302 206 30'& 2.9 302 107 2.6
Winter 1743 1549 17 18,1 20.0 18,3 1.3 12,2 11a
Not Served More Often
During Any Season 5149 59l 5647 55e7 503 L9ek L7e7 5le7 5641
Weighted Bases (25h5) (W)  (223) (352) (s532) (538) (L7L) (a77) (12)
Note: Some respondents mentioned more than one season,
Is There Any Season During Which Your Family
Eats Canned Fish And Canned Shellfish More
Often Than During Other Seasons?
Number of Persons in Household
Total One Two Three Four Five S8ix or More
Households Having Served z L z %
Canned Fish gr Shellfish
Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Seasons
Spring (Incl,Lent) 17.7 16.6 16.Y 15.0 21.2 19.7 18.3
Summer 1-)4-9 1207 1503 lhos ]5-1 m.? ]5.5
Fall 3.3 1.9 3.3 3.8 3.1 2.7 3.7
Winter 17.3 .6 19,0 17.5 16.7 15.7 16.9
Not Served More Often
During Any Season 51.9 56.1 53.3 53.1 L9.2 50,0 51.0
Weighted Base: (25L5) (263)  (678)  (558) (L92) (303) (351)

Note: Some respondents mentioned more than one season.
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Section B NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 2b Is There Amy Season During Which Your Family
Eats Canned Fish And Canned Shellfish More

Often Than During Other Seasore?

RELIGION OF FAMILY

Total Catholic Protestant Jowish
Households Having Served b 4 % 4 4
Cammed Fish Or Shellfish
Within Last 12 Months 100,0 100.,0 100,0 100,0
Seasons
Spring (Incl.lent) 17.7 L7.8 Se3 2.6
Summer 19 13.3 .6 35.1
Fall 3.3 2.0 L. -
Winter 17.3 10.8 2.3 13.0
Not Served More Often
During Any Season 5149 3k.1 59.6 S51.9
Weighted Base: (25u5) (T7) (1689) 1/ (®)

1/ Relatively unstable due to the small mumber of cases.

Note: Some respondents mentioned more than one season,
Percentages for 61 cases representing "Other Denominations' not shown.

Is There Any Season During Which Your Family
Eats Canned Fish And Canned Shellfish More
Often Than During Other Seasons?

RACE OF HOMEMAKER

Total White Non-whi te
Households Having Served % 4 b4
Canned Fish Or Shellfish
Within Last 12 Months 100,0 100,0 100,0
Seasons
Spring (Incl.lent) 17.7 18,5 1.6
Summer 111.9 lh.O a.6
Fall 3.3 3.2 7
Winter 17.3 17.2 17.6
Not Served More Often
During Any Season 51.9 52,0 51.2
Weighted Base: (25us) (22:0) (305)

Note: Some respondents mentioned more than one season,

69



Section B
Question 2b

Households Hawving Served
Canned Fish Or Shellfish
Within Last 12 Months

Seasons
Spring ( Incl.Lent)
Summer
Fall
Winter

Not Served More Often
During Any Season

NATIONAL CANNED FISH AND SRELLFISH STUDY
Is There Any Season During Wnich Your Family
Eats Canned Fish And Canned Shellfish More

Often Than During Other Seasons?

17.7
1.9

3.3
17.3

S1.9

(2545)

Notet Some respondents mentioned more than one season.

Percentages for 49 cases representing "Unreported Employment® not showmn.

Households Having Served
Canned Fish gor Shellfish
Within Last

Seasons

Spring (Incl.lent)
Summer

Fall

Winter

Not Served More Often
During Any Season

EMPLOYMENT OF HOMBMAXER

All-Time Part-Time
i £
lm .o m .o
18,9 1,8
17.8 17.2
2.4 L9
16.7 17.7
50,2 5042
(sko) (20k)

Is There Any Season During Which Your Famdly

Bats Canned Fish And Canned Shellfish More

Often Than During Other Seascns?

Total

100.0

17.7
L8

33
17.3

51.9

(2545)

AGE

OF

liot Ssployed

%
100.0

175

3.2
17.0

52.6

(1752)

HOMEMAKER

65 and

15-2L 25-29 0-3b 35-39 LO-Lk LS-h9 50-5L 55-59 SO-&4 Over

£

100,0

1,0
a.8

1.7
U5

50.8

@am)

b 4
100,0

25.1
17.8

1.9
1,6

k8.3

(259)

Note: Some respondents mentioned more than one Season,
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£
100.0

%
100.0

1645
168

L5
17.7

52.0

(33%)

£
100.0

174a
13.7

3.2
15.9

53.7

(320)

£
100.0

18,5
13.h

3.6
20,7

52.2

(278)

£
100.0

12.%
La

3.9
20.7

ks.6

(28)

£ %
100.0 100.0
20.8 19.2
15.7 115
34 Sa
18.0 19.2
189 50.0
ams) as)

£
100.0

k.2
6.5
L.o

20,2

59.9

(1)



Section B

Question 3

NATIONAL CANNED FISH AND SHELIFISH STUDY

About How Many Times Did You Serve Canned

Than As Hors D'Oeuvres Or Snacks?

Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months

Number Of Times Served
Within Past L Weeks

One Time

Two Times

Three Times

Four Times

Five (r More Times
Don't Know

Did Net Serve

Weighted Base:

Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months

Number Of Times Served
Within Past L Weeks

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

Total
100,0

12.3
17.1

9.2
22,6
15.6

3.8
19.4

(25L5)

%ta_l

Fish Or Shellfish During The Last Four Weeks Other

REGIONS

up g s

100,0 100,0  100,0  100,0 10040
12.3 1.6 13.9 1.7 1.8
17.1 1746 154 18.9 15.4
9e2 8.9 8.7 9.3 1045
22,6 28,0 19.8 19k 2.5
15.6 18,2 1349 1hie0 18.5
3.8 1.9 3.6 6.2 2.2
19.L 13.8 2L.7 20,5 17.1
(2545) (679)  (730)  (770)  (366)
About How Many Times Did You Serve Canned Fish
Or Shellfish During The Last Four Weeks Other
Than As Hors D'Oeuvres Or Snacks?
CITY SIZE
:;ﬁlt; g:r?‘t:al l]:zrt‘r—o )}1:2;0 g:r;o
Over 50,000~  Suburban 2,500~ Rural Rural
500,000 500,000 Metro 50,000 Farm Non=F arm
4 T 3 ¥ =y
1000 10040 1000 100.0 10040 100,0
11,7 12,2 12.4 12.7 13.7 11.9
1L.8 17.8 16.2 18.9 21.9 15.7
9.5 11.0 8.6 8.5 6.6 10,8
2l.2 22.5 26.2 194 194k 1943
21,7 18.6 19.2 1047 8.1 8.8
Le3 2.7 1.9 Le2 Sl 5.9
13.8 15.2 155 2546 25.2 2746
(Ww2) (3L40) (700) (365)  (258) (3%0)



Section B NATIONAL CAMNNED FISH AND SHELLFISH STUDY
Question 3 About How Many Times Did You Serve Canned Fish
Or Shellfish During The Last Four Weeks Other
Than As Hors D'Osuvres Or Snacks?
INCOME

Under $1000=-  $2000 $3000- 9 LOOO= $5000-  $7000- $10,000
Total $1000 1999 2999 3999 L1999 6999 9999  and Over

Households Having Served
Carmed Fish Or Shellfish
Within Last 12 Months 100.0 10040 100,0 100,0 100,0 100,0 100.0 100.0 100,0

Number Of Times Served
Within Past L Weeks

One Time 12,3 11.7 12.0 12,1 12,3 12,6 1.7 15.k 1.0
Two Times 17.1 16.8 20.3 17.9 17.2 16.5 15.3 17.6 17.0
Three Times 9.2 10.9 6.0 1.5 8.3 8.8 10.6 9.1 6.8
Four Times 22,6 15.3 13.8 18,7 26.0 2L.0 2L, 7 23.3 27.1
Five Or More Times 15.6 10.3 1.3 2.l 13.0 19.1 17.3 18,7 20,3
Don't Know 3.8 T3 L1 o3 L.5 2.7 3.0 1.1 5.1
Did Not Serve 19.L 27.7 29,5 2351 18.7 16.3 17.4 1.8 12517
Weighted Base: (25L5) (1) (223)  (352) (532)  (526)  (b7k)  (77)  (220)

About How Many Times Did You Serve Camned Fish Or Shellfish
During The Last Four Weeks
Other Than As Hors D!'Oeuvres Or Snacks?

NUMBER OF PERSONS IN HOUSEHOLD

~ 8ix or
Total One Two Three Four Five Mora
F4 i 2 F4 4 3 3
Households Having Served
Camed Fish Or Shellfish
Within Last 12 Months 100.0 100,0 100.0 100.0 100,0 100,0 100.0
Number Of Times Served
Within Past L Weeks
One Time 12,3 11.5 14.8 12,8 12,5 10,0 8.9
Two Times 17.1 19,9 20.0 17.1 16,4 15,1 12,7
Three Times 9.2 60]4 aoh 905 10.0 9.'4 10.1
Four Times 2206 13.5 19,0 22.5 21{.5 28.1 26.2
Five Or More Times 15,6 11,5 10,8 15.1 19.0 18,1 21,3
Don't Know 3.8 L.5 L.3 3.k 3.5 1.9 L.6
Did Not Serve 19,4 32,7 22,7 19,6 .1 17.4 16,2
Weighted Base: (2545)  (163) (678) (558) (492) (303) (351)
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Section B
Question 3

Households Having Served
Canned Fish or Shellfish
Within Last 12 Months

Number Of Times Served
Within Past L Weeks

One Time

Two Times

Three Times

Four Times

Five or More Times
Don't Know

Did Not Serve

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUIX

About How Many Times Did You Serve Canned Fish

Or Shellfish During The Last Four Weeks Other

Than As Hors D*QOeuvres Or Snacks?

Total

100,0

12,3
17.1

942
22,6
15.6

3.8
19.L

(25L5)

1/Relatively unstable due to the small number of cases.
Note:Percentages for 61 cases representing "Other Denominations" not shown.

Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months

Number Of Times Served
Within Past L Weeks

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don' t Know

Did Not Serve

Weighted Base:

RELIGION OF FAMILY

Catholic Protestant Jewish
% % 2
1000 100,0 1000
104 13,5 9e3
12,5 19,0 18.7
7.8 9.8 9e3
3L.8 17.0 28,0
17.6 .5 25.L
1.8 ko7 -
15.1 2.5 9e3
(717) (1689) 1/ (m)

About How Many Times Did You Serve Canned Fish

Or Shellfish During The Last Four Weeks Other

Than As Hors D'Oeuvres Or Snacks?

Total

1000

12,3
17.1
942
22,6
15.6
3.8
19.4
(25L5)

73

RACE OF HOMEMAKER

White

10040

12,5
17.9
8.8
22,6
15,2
3.2
19,8
(2240)

Non-White

10040

10,7
10.9
12,0
22,7
19,7
T3
16,7
(305)



Section B

Question 3

Households Having Served
Canned Fish or Shellfish
Within Last 12 Months

Number Of Times Served
Within Past L Weeks

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

Than As Hors D'Oeuvres Or Snacks?

Total.

100,0

12.3
17,1

942
22.6
15.6

3.8
19.L

(2545)

About How Many Times Did You Serve Canned Fish
Or Shellfish During The Last Four Weeks Other

EMPLOYMENT OF HOMEMAKER

Full-Time Part-Time Not Employed
% % %
100.0 100.0 100,0
1n.k 13.8 12,3
17.5 15.3 16,9
9.6 10.8 8.9
2.5 19.2 2243
15.3 19.3 154
3.8 3.k 3.8
17.9 18,2 DLl
(5L0) (20k) (1752)

Note: Percentages for L9 cases representing "Unreported Employment™ not shown.

Households Having Served
Canned Fish Or Shellfish
Within Last 12 Months

Number Of Times Served
Within Past l Weeks

One Time

Two Times

Three Timss

Four Times

Five Or More Times
Don't Enow

Did Not Serve

Weighted Base:

About How Many Times Did You Serve Canned Fish

r Shellfish During The Last Four Weeks Other

Than As Hors Df Oeuvres Or Snacks?

Total

100.0

12,3
1741
942
22,6
15.6
3.8
19.L
(25L5)

AGE 0

F HOMEMAKER

-2
%
100,0

1.9
20,3
648
2.9
.7
L.5
1649
(179)

25-29 0-3L 35-39 Lok L5l9 30-5 55-59 60-G4 Over

%
10040

1349
15.1
13.6
23.3
13,2

3.1
17.8
(259)

7h

2
100.0

11.0
1.0
104
2.7
iy
3.0
15.5
(329)

;4
100.0

12,0
13.8
8.7
27.1
19.8
2.1
16.5
(335)

%
100.0

949
18.8
946
25,2
1641
3.8
1646
(320)

£
100.0

13.0
15.9
9l
22,1
17.8
Lo
18,1
(278)

%
100,0

1.9
19.0
Te9
19.8
15.2
5e2
2,0
(258)

65 and

% % £
100,0 100,0 100.0
940 13,6 17.5
163 21,3 1949
90 T.T T8
30.3 16,8 9.4
10,1 11,6 10,0
2.8 3.2 641
22,5 25.8 29.3
(1®) (1) (251)



Section C

Question 1
Use of Canned Tuna

NATIONAL CANWN;D FISH AID SHELLFISH STUDY
During The Past Four Weeks About How Often

Did You Serve Canned Tuna?

REGIONS
lorth=  North
Total east Central South West
® % % 4 &
Households Having Served
Canned Tuna Within Last
12 Months 10040 10040 100.0 10040 10040
Number Of Times Served
One Time 2049 20-9 23.].!. 21-9 1).]..9
Two Times 23e7 2345 21.6 2247 2943
Three Times 9.2 942 8.0 8.9 1.9
Four Times 1608 22 .7 1.3-8 13¢3 17.6
Five Or More Times Tl 946 5.0 6.0 11k
Don't Know 1.5 0e5 1.9 2.4 009
Did Not Serve 2042 1346 26.3 2l 8 1440
Weighted Base: (2109) (612)  (577) (s8L)  (336)

During The Past Four Weeks

About How Often Did You Serve Canned Tuna?

CEES TS RIS ZE)

Megalo= Metro Non- Non~- Non=-
politan Central Metro Metro Metro
%et 50,000~ Suburban 2,500~ Rural Rural
Total 5 ’000 500,000 Metro 50,000 Farm Non-Farm
% ° % % 0 % %
' Households Having Served
Canned Tuna Within Last
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Number Of Times Served
One Time 2.9 21.9 20.6 18.2 2.1 20.1 22.8
Two Times 23.7 24.9 28.1 22.5 26.9 18.9 19.0
Three Times 9.2 10.5 10.5 10.0 7.6 Tt 7.0
Four Times 16.8 17.2 1347 23.0 12.1 13.6 13.0
Five Or More Times 17 9.2 7.5 10.9 4.5 L.2 3.9
Don't Know 1.5 1aly 1.6 03 157 1.2 3.9
Did Not Serve 20,2 1.9 18.0 15.1 23.1 34.3 30.4
Weighted Base: (2109) (L30) (307 (62L) (2%0) (169) (289)
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Section C

Question 1

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Times Served
One Time

Twe Times

Three Times

Four Times

Five (or More Times
Don't Know

Did Net Serve

Welighted Base:

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Times Served

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

During The Past Four Weeks

About How Often Did You Serve Carmed Tuna?

INCOME
2000~ $3 000~ 10,
9999 and Over

Under 000-

Total $1000 1999 2999 3999 L1999 6999
;3 T 4 4 z 4 z 4 4
100.0 100.0 100,0 100.,0 I00,0 100,0 100.0 100.0 100,0
20.9 293 26,0 2.6 19.3 19.8 19.9 19.9 13.3
23.7 16.3 12.7 2045 26,0 23.7 2.1 2945 333
9.2 5.4 73 10.5 10.5 11.6 Te5 SJly 9.5
16.8 16.3 14.7 13.4 1667 17.0 20,1 15.1 18.1
sl Lob L7 4.9 8.2 6.5 9.2 10.2 15.4
1.5 a3 2.0 1.1 16 1.1 2.1 = 0.9
20.2 25,0 32.6 25,0 177 2063 171 19.9 9.5
(2109) 1/ (92)  (150) (270) (L32) (L6B) (L29) (166)  (103)

Rela tively unstable due to the small number of cases.

During The Past Four VWeeks

About How Often Did You Serve Canned Tuna?

NUMBER OF PERSONS IN HOUSEHOLD

Total One

TR
100,0 100.0
2049 29,8
2347 19.k
942 645
16.8 947
Tal 342
1.5 2.
20,2 29,0
(2109) (12k)

Two
K3
100.0

25,7
2845
Te9
el
2.8
0.l
25.3

(536)

76

Three

100.0

1945
21,5
10,0
18.5
547
243

22,5

(L71)

Four

==

100.0

20,0
26,8
9.8
18.2
849
1.1

15.2

Five
o

100.0

15.4
22,8

849
22,)
12,k

2.3
15.8

(262)

Six or
More

100.0

16.L
1640
1.3
2kl
16.0

L.k
.5

(275)



Section C

Question 1

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Times Served

One Time

Two Timee

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

1/ Relatively unstable due to the small number of cases.

wote:

NATIONAL CANNED FISH AND SHELLFISH STUDY

During The Past Four Weeks

About How Often Did You Serve Canned Tuna?

Total

100.0

20,9
23.7
942
16,8
To?
1.5
20.2

(2209)

RELIGION OF FAMILY

Catholic Protestant Jewish
7 4 k4
100,0 100.0 100.0

18.L 2.6 3.5
26l 22,2 2.8

945 9.0 6.8
21.5 14,5 164k
97 6.8 ko2
1.1 1.7 1ok
13.4 2.2 10.9
(6L2) (13L6) 1/(73)

Percentages for L8 cases representing "Other Denominations"not shown,

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Times Served

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

During The Past Four Weeks

About How Often Did You Serve Canned Tuna?

Total
z

100.0

20,9
23.7
9.2
16,8
Te7
1.5

20,2

(2109)

RACE OF HOMEMAKER

Whi te
=

100,0

21,0
2347
942
1649
Tek
1.5
20.3

(1892)

Non-Whi te
4

100,0

M

~



Section C NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1 During The Past Four Weeks
About How Often Did You Serve Canned Tuna?

EMPLOYMENT OF HOMEMAKER

Total Full-Time Part-Time Not Employed
Households Having Served % % %
Canned Tuna Within Last
5 Mt 100.0 100.0 100.0 100.0
Number Of Times Served
One Time 2049 20,9 21,2 2049
Two Times 2347 25,9 18.9 23.L
Three Times 9¢2 T2 12,1 9.0
Four Times 16.8 15.0 17.6 175
Five Or More Times (i 845 6.6 746
Don' t Know 1.5 Al 0.6 156
Did Not Serve 20,2 20.5 23,0 2.0
Weighted Base: (2109) (L70) (167) (1433)

Note: Percentages for 39 cases representing "Unreported Employment" not shown,.

During The Past Four Weeks

About How Often Did You Serve Camned Tuna?

AGE OF HOMEMAKER

65 and

) Total 15-24 25-29 30-3L 35-39 LO-LL hsil_&g 50-54 55-59 60-6L Over
Households Having Served % 4 % 4 7 7 Z 4

Canned Tuna Within Last
12 Menths 100,0 100,0 100,0 10040 100.0 100,0 100,0 100,0 100,0 100,0 100,0

Number Of Times Served

One Time 20,9 1963 18.6 19,9 19.6 16.h 1647 19.h 19,7 29.4 37.h
Two Times 23.7 24,0 26l 23,7 25,2 2h.9 2h6 B.6 231 18,5 13.2
Three Times 942 10,0 12.3 10s7 5.9 11.2 11,0 10,2 68 6.7 5.5
Four Times 16.8 1943 19,1 16,8 21.0 19,3 1840 11,2 1844 1he3 Tl
Five Or More Times ToT 6eT 95 11,0 22,1 6.7 Ba7 Sl 2804 lhs2anol7
Don't Know 1.5 247 0.9 1ok 1.0 0.7 1.7 2.4 2,0 - 2,2
Did Not Serve 20,2 18,0 1342 16,5 15,2 20,8 19,3 2.8 272 | 26.9% 3.9
Weighted Base: (2209)  (150) (221) (291) (291) (270) (229) (207) (147) (120) (183)

78



Section C

Question 2a

NATIONAL CANNED FISH Al'D SHELLFISH STUDY

How Many Cans Of Tuna Do You Have On

Your Shelves At Present?

Households Having Served
Canned Tuna Within Last

12 Months

Number Of Cans On Shelves

At Present
One Can
Two Cans
Three Cans

Four Cans

Five Or lore Cans

Don't Know

None

Weighted Base:

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Cans On
Shelves At Present

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans
Don't Know

None

Weighted Base:

Total

100.0

20.5
19.4
8.7
5.0
5.5
0.2
bo.7

REGIOUNS
North- North
Total east Central South West
% 4 % »
100.0 100.0 100.0 10040 100.0
2045 2047 16el 22.6 23.6
19.L 2241 174 18.L 19.6
8.7 1042 10.5 Selt 843
5.0 6.0 L5 3.2 648
5e5 53 8.3 1.6 8a3
0.2 - 0e2 0.l 063
Loa7 357 L2.7 LBk 33.1
(2109)  (612)  (577) (58L)  (33%6)
How Many Cans Of Tuna Do You Have
On Your Shelves At Present?
CEIATIY N SEIGZEE
Meaalo= Metro Non=- Non=- Non~
politan Central Metro letro Metro
Over 50,000~ Suburban 2,500~ Rural Rural
500,000 500,000 Metro 50,000 Farm Non-Farm
% % % % % %
100,0 100.0 100.0 100.0 100.0 100.0
17.9 21,2 2.1 217 177 16.7
21,0 20.8 20.3 20.6 15.2 14.9
10.2 T<5 9.5 TeT 7.0 7.6
4.8 Sl T3 2.6 3.8 2.9
6.6 6.8 6.8 2.6 i | L.L
0.5 - - - 0.6 0.L
39.0 38.6 32.0 LkL.8 52.6 53.1
(430) (307) (62L) (2%0) (169) (289)

(2109)
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Section C NATTIONAL CANNED FISH AND SHELLFISH STUDY
Question 2a How Many Cans Of Tuna Do You Have
On Your Shelves At Present?
INCOME

Under  $1000~ §2000-  $3000= 000= 0,
Total $1000 1999 2999 3999 L999 6999 9999 and Over

Housseholds Having Served

Canned Tuna Within Last
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 . 100.0 100.0 100,0

Number Of Cans On
Shelves At Present

Cne Can 2045 13.5 19.8 1945 21.7 237 17.h 1749 2847
Two Cans 19.) 1649 11.8 16.1 1.6 1946 2347 26e1 22.8
Three Cans 87 10.1 242 6e9 Ta7 ] Be7 11.5 10.2 949
Four Cans 540 = 367 247 3.6 a7 60 11.5 849
Five Or More Cans 5e5 1,1 242 540 G 37 846 649 10.9
Don't Know 0.2 1.1 0.7 - - 0.2 - = 1.0
None LOs7 5Te3 5946 L9.8 L5.1 394 328 27ek 17.8
Weighted Base: (2109) 1/(92)  (150)  (270) (L32)  (L65) (L29) (166)  (105)

1’Felativaly unstable due to the small number of casese

How Many Cans Of Tuna Do You Have

On Your Shelves At Present?

NUMBER OF PERSONS IN HOUSEHOLD

Total One Two Thre F F: ey
e our ive More
7 T T 5 %
Households Having Served
Canned Tuna Within Last
12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100,0
Number Of Cans On
Shelves At Present
One can 2045 2347 22,0 22,6 21,1 19.5 12,6
Two Cans 19.h 15.3 22,6 16,2 20,0 20,8 18.3
Three Cans 8.7 519 902 900 905 606 8.8
Four Cans 5.0 - hc9 5.7 508 508 308
Five Or More Cans 5e5 5.1 L.1 Sel 6.5 6.6 Te3
Don't Know 0,2 0.8 OJl 042 - -
None !4007 ,-l9-2 36o8 hlc2 37.1 hoo7 h902
Weighted Bases (2109)  (124) (536) (L71) (Lla) (262) 275)
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Section C NATIONAL CANINED FISH AND SHELLFISH STUDY

Question 2a How Many Cans 0Of Tuna Do You Have
On Your Shelves At Present?

RELIGION OF FAUILY

Total Catholic Protestant Jewish
Households Having Served 4 4 % %
Canned Tuna Within Last
12 Months 100.,0 1000 10040 100,0
Number Of Cans On
Shelves At Present
One Can 20.5 1745 22.5 99
Two Cans 19.0 23.6 164 2946
Three Cans 8.? 10.7 Te3 18.3
Four Cans 5.0 5e3 ka7 546
Five Or More Cans 5.5 649 L.8 948
Don't Know 062 - 0.3 -
None LOa7 3640 L .0 26.8
Weighted Base: (2109) (6L2) (13u6)  1/(13)

1/ Relatively unstable due to the small number of casese
Note: Percentages for LB cases representing "Other Denominations" not shown.

How Many Cans Of Tuna Do You Have

On Your Shelves At Present?

RACE OF HOMEMAKER

Total White Non=White
Households Having Served Z Z
Canned Tuna Within Last
12 Months 100.0 100,0 100.,0
Number Of Cans On
Shelves At Present
One Can 2045 21.6 11.8
Two Cans 19.4 2042 12,2
Three Cans 8e7 9.1 5e2
Four Cans 5.0 5.2 2.8
Five Or More Cans 55 Se7 Le3
Don't Know 0e2 0.2 045
None L0.7 3840 6342
Weighted Base: (2109) (1892) (217)



Section C

Question 2a

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Cans On
Shelves At Present

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans
Don't Know

None

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Tuna Do You Have

On Your Shelves At Present?

Total

100.0

2045
1944
847
5.0
5e5
042
L0.7

(2109)

EMPLOYUENT OF HOMEMAKER

Full=-Time Part~Time Not Employed
» »

100,0 100,0 100,0
21.0 16.7 2047
23.5 18.6 1843

6.6 940 8.8
L9 1.9 545
L.2 5.1 6al
- - 043
39.8 L8e7 L0.3
(Lu70) (167) (1433)

Note: Percentages for 39 cases representing "Unreported Employment" not shown.

Households Having Served
Canned Tuna Within Last
12 Months

How Many Cans Of Tuna Do You Have

Number Of Cans On
Shelves At Present

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans
Don't Know

None

Weighted Base:

On Your Shelves At Present?
AGE OF HOMEMAKER

65 and

15-2L 25-29 30-3L 35-39 LO-LL L5-L9 50-5k4 55-59 60-6L Over

% % % B % 2 F4 4 F4 F4
10040 10040 10040 1000 10040 10040 100,0 100.,0 1000 100,0
18,9 25.8 22,8 21,6 15,6 15.7 18,8 22.6 19.3 24.8
12,1 21.0 1647 16,0 2L.,2 22.9 18.8 20.4 23.7 18.9
L.7 6.2 9.3 12.8 643 5.8 13.2 10.6 1.4 5.9

6.1 l.o h'6
L8 2.5 67

534l 39.9

(150) (291)

82

(270)

8.1 Le9 049 BN
L5 56 70 Le2

= - 0.9 1.8
3646 359 3648 L0.8
(207) (1k7) (120) (183)



Section C
Question 2b

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Tuna Do You
Usually Purchase At One Time?

REGIONS
North=  North
Total east Central South West
Households Having Served
Canned Tuna Within Last
12 Months 100.0 100.0 100.0 100,0 100.0
Number Of Cans
Two Cans k2.0 L5.6 39.2 Lh.0  36.8
Three Cans i 16.5 16.9 11520 3159
Four Cans 10.3 9.2 10.8 8,9 1.0
Five or More Cans Te3 7.6 6.8 3.8 ]30)4
Don't Know 0.5 0.3 0.7 0.5 0.6
Weighted Base: (2109)  (612) (577)  (58k) (336)
How Many Cans Of Tuna Do You
Usually Purchase At One Time?
CUEET oY L SIT 2. E
Megalo Metro Non~- Non= Non-
olitan Central Metro Metro Metro
Over 50,000~  Suburban 2,500~ Rural Rural
Total 00,000 00,000 Metro 50,000 Farm Non-Farm
T e ey 4 %
Households Having Served Canned
Tuna Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Number Of Cans
One Can 25.5 19.4 27.0 2L.6 29.3 28.1 29.7
Two Cans L2.0 L0.6 39.7 L41.8 L9.7 L1.3 39.3
Three Cans 1.k 15.9 13.2 16.2 8.7 16.2 14.3
Four Cans 10.3 11,2 14.5 9.7 8.4 11.4 T3
Five Or More Cans 7.3 12,2 5.3 Tal 3.5 3.0 8.0
Don't Know 0.5 0.7 0.3 0.3 0.4 - 1.4
Weighted Base: (2109) (L30) (307) (62L) (2%0) (169) (289)
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Section C

Question 2b

Households Having Served Canned
Tuna Within Last 12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans

Don't Know

Weightod Base:

How Many Cans Of Tuna Do You

Usually Purchase At One Time ?

NATIONAL CANNED FISH AND SHELLFISH STUDY

INCOME
Under 2000~ $3000- 000~ 000~ $7000- $10,000

1/ Relatively unstable due to the small number of casese

Total
Households Having Served
Canned Tuna Within Last
12 Months 100.0
Number Of Cans
One Can 25.5
Two Cans h2.0
Three Cans .L
Four Cans 10.3
Five Or More Cans Te3
Don't Know 045
Weiphted Base: (2109)

Total 1000 and Over
O ”ff oA e e
100,0 100,0 100s0 10040 100,0 100,0 1000 100,0 10040
2545 k5.6 36.3 26,8 2648  23.4 2046 15,8 2846
k2.0 26.1 Lo  U3s1  L3.8  L2.6  LheS LS 2945
oy 12.0 12.3 12.3 15.4 15.5 12.9 16.4 19.0
10.3 T+6 55 1.1 Te2 12.7 12.7 11.5 846
7.3 847 55 643 645 5e2 8.k 10.3 13.3
0.5 — - Ooh 0.3 o.6 0.9 0o6 1.0
(2109) 1/92) (150) (270) (L32) (L65) (L29) (166)  (105)
How Many Cans Of Tuna Do You
Usually Purchase At One Time?
NUMBER OF PERSONS IN HOUSEHOLD
Six or
One Two Three Four Five More
=z 5 A T
100,0 100,0 100,0 100.0 100.0 100,0
L0.3 31.7 29,1 22,1 18,7 12,4
1.1 L3.3 L0.3 Lo.8 L5.2 1.6
6e5 13.5 .5 1.8 16,7 16.8
Le0 5.6 10.3 1.1 849 17.5
Te3 Le7 Se6 840 97 1.7
0.8 1.2 0.2 0.2 0.8 -
(22L) (536) (b71) (L) (262) (275)



Section C

Question 2b

Households Having Served
Canned Tuna Within Last

LaiMonbhen sy -
Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five gr lore Cans

Don't Know

Weighted Base:

l/ Relatively unstable due to the small number of casess

NATIONAL CANNED FISH AND SEELLFISH STUDY

How Many Cans Of Tuna Do You

Usually Purchase At One Time?

Total

100.0

25.5
k2.0
1k
10,3
T3
045

(2109)

RELIGION OF FAMILY

Note: Percentages for LB cases representing "Other Denominations" not shown.

Households Having Served

Canned Tuna Within Last
12 Months

Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five Or More Cans

Don't Know

Weighted Base:

How Many Cans QOf Tuna Do You

Usually Purchase At One Time?

Total

100.0

2545
L2.0
1k
10.3
Te3
0.5

(2109)

Catholic Protestant Jewish
4 A %
10040 10040 10040
21.8 2746 21.9
Ll .0 L1.0 3843
300 15.0 1942

12.4 N 946
8.0 645 11,0
0.6 0.5 -

(6l2) @36) Y (13)

RACE OF HOMEMAKER
White Non=White
s e
10040 100,0

25.7 2L.1

L2.6 3646

Wil 14.8

10.0 13.0
648 11.0
045 05

(1892) (e17)



Section C

Question 2b

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Cans
One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans

Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Tuna Do-You
Usually Purchase At One Time?

EMFLOYMENT OF HOMEMAKER

Total Full-Time Part~Time Not
3 W % ;
100.0 100,0 10040 100.0
2545 26.L 25.5 25.2
42.0 Lik8 L3.0 L0W7
Uil 12.7 12.1 15.5
10.3 8.8 9.7 10.7
Ta3 6.9 845 7k
0.5 Ouki 132 0e5
(2109) (L70) (167) (1L33)

Note:Percentages for 39 cases representing "Unreported Employment" not showne

Households Having Served
Canned Tuna Within Last
12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans

Don't Know

Weighted Base:

How Many Cans of Tuna Do You

Usually Purchase At One Time?

AGE

OF HOMEMAKER

mA ua o ap mp

100,0 100,0 100.0 100,0 100.0

25.5 248 31,5 20.1
k2,0 L2.3 Lk.2 LOJ3
Uk 11 946 1342
10,3 13.4  10.0  17.k
Te3 8.1 Le7 8.7
045 - - 0.3

(2109) (150) (221) (291) (

86

15.6
L5.5
17.0
10.8
10.8

0.3

291)

65 and
ik g2 20 2 ST

10040 100,0 100.0 100,0 100,0 100.0

23.9 21.6 23.8 3L.7 297 L2.0
L2.2  Lha9 L6.6  3LeO 39.8 3L.B
15.7 13.2 18.0 13.6 17.8 1.k
12 15 L8 95 | 550 3.8
6.3  Beh 643 6el 6.8 Lal
0.7 Osy 0.5 241 - 1l

(270) (229) (207) (147) (120) (183)



Section C
Question 3

NATIONAL CANNED FISH AND SHELLFISH STUDY
Cammed Tuna Comes In White And Light Meat,
What Color Do You Usually Buy?

o REGIONS
North= Norta
Total east Central South West
% % % 4
Households Having Served
Canned Tuna Within Last
12 Honth_g 100.0 100.0 100.0 100.0 100.0
Color Of Tuna Usually
Bought
Light L7.4 37.3 60.1 Lé.2 L5.8
White L3.2 5545 29,1 L3.0 k5.5
Don't Know 9¢h 702 10.8 10-8 8.7
Weighted Base: (2109) (&) (577) (s84)  (336)

Canned Tuna Comes In White And Light Meat,

What Color Do You Usually Buy?

CITY SIZE

Megalo-  Metroe Non= Non= Non=
politan Contral Metro Metro Yatro
Over 50,000~ Suburban 2,500~ Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non=arm
% 4 z 4 4 4
Households Having Served
Canned Tuna Within Last
12 Months 100,90 100.0 100.0 100.0 100,90 100,0 100.0
Color Of Tuna
Usually Bought
m‘ht h?.h LIOQO UJ.O h5.7 5502 60.9 Ls.8
White h3o2 52.8 h6.5 L608 3303 29-6 37.'J
Don't Know Feli Te2 945 845 11,9 95 12,8

Weighted Base: (2109) (L30) (307) (62L) (290) (169) (289)



Section C NATIONMAL CANNED FISH AND SHELLFISH STUDY

Question 3 Carmed Tuna Comes In White md Light Meat,
What Color Do You Usually Buy?
NCOME
Tinder  $1000=  §2000=  $3000=  $LO0O=  $5000=  $7000=  $10,000
Total 1999 2999 999 and Over
e oRX W oY 23 B 9 3p mos

Households Having Served
Canned Tuna Within Last
12 Months 100,.0 10040 lwoo 100.0 W.O 100.0 W.O 1@.0 moo

Color Of Tuna
Usually Bought

Light L7l 587 5640 S1¢5 5042 libe7 1.5 Lbel A
White L342 .5 3Le7 37.0 .2 Lla7 LB42 LksO 61.9
Don't Know 9ei 98 93 11.5 Be6 845 10.3 96 6T
Weighted Bases (2109) 1/(92) (150) (270) (W32)  (L65) (L29) (166)  (105)

1 Relatively unstable due to the small number of cases.

Canned Tuna Comes In White mnd Light Meat .
What Color Do You Usually Buy?

NUMBER OF PERSONS IN HOUSEHILD

Six or
Total One Two Three Four Five More
E2 i 5 y 1 9 4
Households Having Served
Cammed Tuna Within Last
12 Months 100.0 100.0 100.0 100.C 100,0 100.0 100,0
Color Of Tuna
Usually Bought
Light h?ob 5605 h209 h7n6 '4805 18902 heoo
White h302 33.0 h?-z hs.o 'Jzoo l-llcz hl.l
Don't Know 9l 10,5 949 Tolt 945 9.6 10.9
Weighted Basej (2109) (12L) (536) (k71) (L) (262) (275)
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Section C
Question L

; NATIONAL CANNED FISH AND SHELLFISH STUDY
There Are Various Ways In Which Tuna Is Canned.
What Kind Do You Usually Buy ?
REGIONS
Northe North
Total east Central South West
5 R e

F

Households Having Served
Canned Tuna Within Last
12 Months 100,0 100,0 100.0 100,0 100.,0

Type Of Canned Tuna

Usually Bought
Bite Size Or Chunk 50.3 Lk.3 53.0 53.4 51.2
Solid 2.6 38.4 17.2 17.5 2L
Grated Or Flaked .3 7.7 17.2 18.8  13.4
Don't Know, No Preference 10.8 9.6 12,6 10.3 11.0
Weighted Base: (2109)  (6é12) (577)  (584) (336)

There Are Various Ways In Which Tuna Is Canned,

What Kind Do You Usually Buy?

CITY SIZE

Megalo= Metro Non=- Non= Non=-
politan Central Metro Metro Metro
Over 50,000~ Suburban 2,500= Rural Rural
Total 500,000 500,000 Metro 50,000  Fam Non-Farm
4 4 4 4 4 z z
Households Having Served
Cammed Tuna Within Last
12 Months 100.0 100,0 100,0 100.0 100.0 100.0 100,0
Type Of Canned Tuna
Usually Bought
Bite Size Or Chunk 50.3 L7.1 5647 51.6 53.L Lé6.7 k.3
Solid 2l.6 31.9 25.4 284l 17.2 1.8 17.7
Grated Or Flaked 1h.3 10.5 8.8 949 16.6 31.L 22,8
Don't Know, No Preference 10.8 10.5 9.1 10,1 12.8 7.1 15.2
Weighted Base: (2109) (L30) (307) (624) (290) (269) (289)
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Section C
Question L

Households Having Served
Canned Tuna Within Last
12 Months

Type of Canned Tuna
Usually Bought
Bite Size Or Chunk
Solid
Grated Or Flaked

Don't Know, No Preference

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

There Are Various Ways In Which Tuna 1s Canned,
What Kind Do You Usually Buy?

1/ Relatively unstable dus to the small nusber of cascs.

mi“ !!ggg |P p QP @ % ? ana Over
100.0 100.0 100 .0 100.,0 100 .0 100.0 100.0 100.0 100.0
50.3 39.1 Sl Skl 52.8 51.6 k9.0 ».h Sk.)
2.6 .0 18.0 16.7 2.1 %.0 29.1 Nk I A
1% | 23.9 21.) 18.2 15.3 11.8 12.6 10.5% L.8
10.8 12,0 9.3 10.7 11.8 1.6 9.3 12,0 9.5
(2w9) 1/(%2) (150) (2m) (L32) (Lé5) (L29) (166) (10%)
There Are Various Ways In Which Tuna Is Camed .
What Xind Do You Usually Buy?
NUMBER OF PERSONS IN HOUSEHOLD
8ix or
Total One Two Three Four Five More
4 Lt ;3 4 T 4 4
Households Having Served
Camned Tuna Within Last
12 Months 100.0 100.0 100,0 100.0 100,0 100.0 100,0
Type Of Canned Tuna
Usually Bought
Bite Size Or Chunk 50.3 L7.6 L8,3 S1.6 503 L7.7 55.6
Solid 2L.6 2940 25.L 25.7 26,1 22,9 18,2
Grated Or Flaked m.] 114.5 m.o B.l 10.7 1796 1.6.0
Don't Know,
No Preference 10,8 8.9 12,3 746 12,9 1.8 10,2
Weighted Base: (2109) (a2y) (536) (k1) (kL) (262) (z15)
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Section C

Question L

Households Having Served
Canned Tuna Within Last
12 Months

Type Of Canned Tuna
Usually Bought

Bite Size or Chunk
Solid

Grated or Flaked

Don't Knew, No Preference

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

There Are Various Ways In Which Tuna Is Canned,

What Kind Do You Usually Buy?

Total

100.0

50.3
2l,.6
1L.3
10.8

(2109)

1/ Relatively unstable due to the small number of cases,

RELIGION OF FAMILY

Note: Percentages for LB cases representing "Other Denominations" not shown.

Households Having Served
Canned Tuna Within Last
12 Months

Type Of Canned Tuna
Usually Bought

Bite Size (Or Chunk
Solid

Grated Or Flaked

There Are Various Ways In Which Tuna Is Canned,

What Kind Do You Usually Buy?

Total

100,0

50.3
2l,6
1)4-3

Don't Knew, No Preference

Veighted Base:

10.8

(2109)

93

Catholic Protestant Jewish
% % %
100,0 100.0 100.0
5043 52,1 28.8
29,9 20.1 Ske8
9.5 16,9 5.5
10.3 10,9 10.9
(6L2) (13L6) 1/(73)
RACE OF HOMEMAKER
Whito Non=Whi te
% %
100,0 100.0
L9.6 56,7
25.3 18.L
]J.lgl 15.7
11,0 9,2
(1892) (217)



Section C NATIONAL CANNED FISH AND SHELLFISH STUDY
Question L There Are Various Ways In Which Tuna Is Canned.,
What Kind Do You Ususlly Buy?

EMPLOYMENT OF HOMEMAKER

Tetal Full-Time lart-Time Not Employed
% z % %
Households Having Served
Canned Tuna Within Last
12 Months 100,0 100,0 100.0 100.0
Type Of Canned Tuna
ggm.uy Bought
Bite Size Or Chumk 50,3 5644 S1.5 L8.6
Solid 2.6 22,1 21,5 25,5
Grated Or Flaked 1.3 10.kL 12.6 15.L
Don't Know, No Preference 10.8 11,1 .k 10.5
Jeighted Base: (2109) (470) (167) (1h33)

Note: Percentages for 39 cases representing "Unreported Employment" not shown,

There Are Various Ways In Which Tuna Is Camed,

What Kind Do You Usually Buy?

AGE 0F HOMEMAKER
65 and
Total 15-2h 25-29 30-3L 35-39 Lok LS-L9 50-54 55-59 60-6l Over
Households Having Served % % % ;3 % % % % 3 % %
Canned Tuna Within The
Last 12 Months 100,40 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100.0
Type Of Canned Tuna
Usually Bought
Bite Size Or Chunk 50.3 58,0 5L.B 56,0 50,2 51,1 L LUB.8 Lhe2 L4B.3 Lh.2
Solid 24,6 20,7 ULy 29,2 25,1 27.0 30.1 2950370 S5l N268
Grated Or Flaked .3 16,0 17,2 1hd 106 13.7 13.6 15.00 2.5 “1B3 S
Don' t Know, No Preference 10.8 75 (R & TR T ey s L 8.2 32,2 81 v1he3 .7 IS
thted Base: (2109) (150) (221) (291) (291) (270) (229) (207) (W7) (120) (183)
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Section C
Question 5a

Households Having Served
Camned Twna Within Last

12 Months

Weighted Base:

Households aving Served
Carmed Tuna Within Last
12 Months

Type Of Packing Usually
Purchased

Total

100.0

9L.L
6.9
ll7

(2109)

NATIONAL CANNED FISH AND SHELLFISH STUDY
Cammed Tuna May Be Packed In Brine Or 0Oil.
Which One Do You Usually Purchase ?

" REGIONS
North= North
east Central South West
4 z . R
100.,0 100,0 100.0 100.0
88.1 9.8 93.5 91,7
10.1 55 4.8 6.8
1.8 1.7 1.7 1.5
(612) (577)  (s8Lh)  (336)

Canned Tuna May Be Packed In Brine Or Oil.

Which One Do You Usually Purchase?

CITY SIZE

Type Of Packing

Brine

Don't Know

Weighted Base:

Megalo= Metro
Politan Central
Over 50,000= Suburban
Total 500,000 500,000 Metro
H % 4 %
100.0 100.0 100.0 100,90
91.L4 89.3 91.2 90.7
609 eoh 6. 8 70)-1
1.7 2.3 2,0 1.9
(2109) (L30) (307) (é2L)

95

Non=-
Metro
2,500=

50,000

100,0

95.2

h.B

(290)

Non=
Metro
Rural
Fam

100.0

90.5

6.5

3.0

(169)

Non=
Metro
Rural
Non=Farm

100.0

93.1

1.0

(289)



Section C NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 5a Canned Tuna May Be Packed In Brine Or 0il.
Which One Do You Usually Purchase?

Tetal
Households Having Served
Canned Tuna Within Last
12 Months 100.0
Type Of Packing
(_J_slally Purchased
oil 91.4
Brine 649
Don't Know 1.7
Weighted Base: (2109)

INCOME

Under  $1000- $2000- $3000- $LO0O0- $5000- $7000- $10,000
1000 1999 2999 3999 L999 6999 9999  and Over
LK_ TET K TR R VTR

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

91.3 92,6 90,0 g2k 90,3 92,8 87 95.2
746 L.7 8.1 645 7.5 5.3 1. 3.8
1.1 2.7 1.9 1.1 2.2 1.9 1.2 1.0

1/(92)  (150) (270) (L32) (L65) (L29) (186)  (105)

1/Relatively unstable due to the small mumber of cases.

Total
Households Having Served
Canned Tuna Within Last
12 Months 100,0
Type Of Packing
Usually Purchased
0il 91.L
Brine 6.9
Don't Know 1.7
Weighted Bases: (2109)

Canned Tuna May Be Packed In Brine Or 0il.

Which One Do You Usually Purchase?

NUMBER OF PERSONS IN HOUSEHOLD

One Two Thr F Fi —
ee our ve More

i G E o i 5

100.0 100.0 100.0 100.0 100,0 100.0

89.5 91.6 91.3 93.6 9045 8945
9'7 6.3 6'h 5.7 7.6 8.7
0.8 2,1 243 0.7 1.9 1.8
(22L) (536) (h71) (L) (262) (275)

96



Section C NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 5a Canned Tuna May Be Packed In Brine Or Oil.
Which One Do You Usually Purchase?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
Households Having Served 4 (4 % z
Canned Tuna Within Last
12 Months 100.0 100,60 100,0 100,0
Type Of Packing
Usually Purchased
ol 91.L 93.2 91.3 8048
Brine 649 6.5 663 17.8
Don't Know 1.7 063 2.11 loh
Weighted Bases (2109) (6L2) (13L6) 1/(73}

1/ Relatively unstable due to the small number of cases,

Note: Percentages for LB cases representing "Other Denominations" not shown.

Canned Tuna May Be Packed In Erine Or 0il.
Which One Do You Usually Purchase ?

RACE OF HOMEMAKER

Total White Non-White
Households Having Served Z 4 4
Canned Tuna Within Last
12 Months 10040 100,0 10060

Type Of Packing
Usually Purchased

oil 91.L 91,3 92,2
Brine 6.9 6-9 6-9
Don't Know 1.7 108 009
Weighted Base: (2109) (1892) (27)
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY
Question Sa Canned Tuna May Be Packed In Brine Or Oil.
Which One Do You Usually Purchase?

EMPLOYMENT OF HOMEMAKER

Total Full-Time Part-~Time m
Households Having Served 4 4 4
Canned Tuna Within Last
12 Months 100,40 100,0 100,0 100,0
Type Of Packing
Usually Purchased
ol 91.L 9049 91.0 9.7
Brine 649 Tk Seli 6.8
Don't Know ) 1.7 1.7 3.6 1.5
Weighted Base: (2109) (L70) (167) (1433)

Note: Percentages for 39 cases representing "Unreported Employment™ not shown,

Canned Tuna May Be Packed In Brine Or 04l ,

Which One Do You Usually Purchase?

AGE OF HOMEMAKER

HoueemldaaamgSede_o!u_l %_—!QM@"#Q#E#@Q#T

Canned Tuna Within Last
12 Months 100.0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0

Type Of Packing
Usually Purchased

oil 91.L 9640 92,7 924 B6.3 91,5 93,5 90.8 918 89,2 918
Brine 649 L 6.8 6.9 10,3 N 5.2 6.8 L.8 Be3 6.0
Don't Know 1.7 - 0,5 047 3.4 L 143 24 34 25 2.2
Weighted Base: (2209)  (150) (2z1) (291) (291) (270) (229) (207) (L7) (120) (183)



Section C

Question 5b

NATIONAL CANNED FISH AND SHELLFISH STUDY

When You Prepare Canned Tuna For Meals

Do You Always Pour Off The 0il? Do You Always

Use It With The Fish, Or Does It Depend On How You Serve It?

Households Having Served
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

How 0il Is Used
Always Pour Off
Always Use With Fish

Depends On The Dish

Weighted Base:

Total

Households Having Served
Canmned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

How 0il Is Used

Always Pour Off
Always Use With Fish

Depends On The Dish

Weighted Baset

100.0

10,9

38,7

20.L

REGIONS
North-  North
Total east Central South West
4 4 4 4
100.0 10040 100.0 100.0 100.0
L0.9  L5.8 Lo.o 37.5  39.8
38.7 3840 L3.1 3645 35.8
20l 1642 16.9 2640 2Ll
(1928) (539) (535) (546)  (308)
When You Prepare Canned Tuna For Meals
Do You Always Pour Off The 0il ?
Do You Always Use It With The Fish,
Or Does It Depend On How You Serve It?
CLTY SIZE
Megalo=- Metro Non=- Non- None
politan Central Metro Metro Metro
Over 50,000~ Suburban 25500= Rural Rural
500,000 500,000 Metro 50,000 Famm Non-Fam
4 # 4 4
100.0 100,0 100.0 100.0 100.0 100.0
L3.9 L2.8 45,2 38.8 30.9 33.1
35.5 37.1 35.5 u2.h4 50.7 la.0
20.6 20,1 19.3 18.8 18.L 25.9
(36L) (280) (566) (276) (153)  (269)

(1928)
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Section C NAT IONAL CANNED FISH AND SHELLFISH STUDY
Question 5b When You Prepare Canned Tuna For Meals
Do You Always Pour Off The 0il7?
Do You Always Use It With The Fish,
Or Does It Depend On How You Serve It?

RELIGION OF FAMILY

Total Catholio Protestant Jowish
Households Having Served 4 4 T T
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed
In O0il 100.0 10040 100,0 100,0
How 0il Is Used
Always Pour Off Lo.9 L2.1 Lo 39,0
Always Use With Fish 38.7 B.b 3B.5 L
Depends On The Dish 20.4 19.3 2.4 16.9
Weighted Baset (198) (598) (1229) 1/ (59)

1/ Relatively unstable due to the small number of cases.

Note: Percentages for L2 cases representing "Other Denominations" not shown.

When You Prepare Canned Tuna For Meals
Do You Always Pour Off The 041?
Do You Always Use It With The Fish ,

Or Does It Depend On How You Serve It?

RACE OF HOMEMAKER

Total White Non-white
Households Having Served z 4
Canned Tuna Within Last *
12 Months Who Usually
Purchase Tuna Packed
In Oil 100,0 100,0 100,0
How 0il Is Used
Alw ays Pour Off L0.9 .8 32.7
Always Use With Fish BT 38.0 Lh.7
. .
Depends On The Dish 20,4 20,2 22,6
. »
Weighted Base: (198) (1728) (200)
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Section C
Question 5b

Households Having Served

Canned Tuna Within Iast
12 Months Who Usually
Purchase Tuna Packed

In 0il

How 0il Is Used
Always Pour Off
Always Use With Fish
Depends On The Dish

Weighted Base:

NATTIONAL CANNED FISH AMDSHELLFISH STUDY
When You Prepare Canned Tuna For Meals

Do You Always Pour Off The Oil ?

Do You Always Use It With The Fish ,
Or Does Tt Depend On How You Serve It?

m.o

0.9

3847

0.4

(1928) 1/(8k)

INCOME
or ¢
Total  $1000 1999 2999 399

1/ Relatively unstable due to the small nurber of ocases.

Households Having Served
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

How 0il Is Used

Always Pour Off
Always Use With Fish
Depends On The Dish

Weighted Basej

Total

100.0
L0.9
3847

20,4

(1528)

O

0
’
1999 69 99  and Over
100.0 100,0 100.0 10040 100.0 10040 100.0 100.0
297 2643 39l 3845 Llie2 L20 5063 51.0
53.6 LéeT Li3.2 L2.0 3746 3744 2549 19,0
1647 27.0 17.4 19.5 1842 20.6 23.8 3040
(139) (23)  (399)  (L20) (398) (ws)  (200)
When You Prepare Canned Tuna For Mesals
Do You Always Pour Off The 0il?
Do You Always Use It With The Fish,
Or Does It Depend On How You Serve It?
NUMBER OF PERSONS IN HOUSEHOLD
Six or
One Two Three Four Five More
ES E2 7 = i age
100.0 100.0 100,0 100,0 100,0 100,0
L7.8 k2,3 L3.4 1.9 38,5 30.9
33.3 36.8 39.6 3L.9 39.3 L$.0
18,9 20,9 17.0 23.2 22,2 20,1
(1) (Ls1) (L30) (L23) (237 (2L6)
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Section C NATIONAL CANNED FISH AND SHEILFISH STUDY
Question 5b When You Prepare Canned Tuna For Meals
Do You Always Pour Off The 0il?
Do You Always Use It With The Fish,

Or Does It Depend On How You Serve It?

EMPLOYMENT OF HOMEMAKFR

Total Full-Time Part=Time Not
Households Having Served 4 4 4
Camned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed
In 011 100,0 100,0 100,0 100.0
How 0il Is Used
Always Pour Off L0,.9 L646 33.3 3945
Aways Use With Fish BT 3L,0 42,0 L0.0
Depends On The Dish 20,4 194 27 20,5
Weighted Base: (1928) (L27) (152) (131k)

Note; Percentages for 35 cases representing "Unreported Employment® not shown.

When You Prepare Camed Tuna For Meals
Do You Always Pour Off The 0il?
Do You Always Use It With The Fish,

Or Does It Depend On How You Serve It?

AGE OF HOMEMAKER

65 and
Total 15-2 25-29 30— - 5 e £
Households Having Served Canned = 25 g3 31‘ 2222 h'o'hl& h5-h9 5 Sh 55 52 -6‘1 er

Tuna Within Last 12 Months Who % % % % % % % % % % %
Usually Purchase Tuna Packed in 0il 10040 100,0 100,0 100,0 100.,0 100,0 100,0 100,0 100,0 100.0 100.0

How 0il Is Used

Always Pour Off k0.9 35.0 k2.2 U46.6 38.3 38.2 k2.5 NW3d L3.3 35.8 39.8
Klways Use With Fish 38,7 2,7 348 36,1 39,1 Lo,T LO.2 38.3 33,6 L2.5 Lo.L
Depends On the Dish 20,4 22,3 23,0 . 17.3 22,6 21,1 173 1B.6 23021078 998
ighted Base: (1928) (L) (205) (269) (251) (2u7) (214) (188) (135) (107) " (168)
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Section C

Question Se

Households Having Served
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

Tasted Canned Tuna

In Brine

Yes
No

Don't Know

Weighted Base:

Households Having Served
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

Tasted Canned Tuna In Brine

Yes

No

Don't Know

Weighted Base:

Total

lm.o

88,2

0.8

NATIONAL CANNED FISH AND SHELLFISH SIUDY

Have You Ever Tasted Tuna Canned In Brine?

REGIONS
North- North
Total east Central South West
100.0 100.0 100.0 100.0 100.0
11.0 15.7 8ol Te3 140
88.2 83.7 91.1 92.1 8L.0
0.8 0.6 0.8 0.6 2.0
(1928)  (539) (535) (5k6)  (308)
Have You Ever Tasted Tuna Canned In Brine?
CITY SIZE
Megalo=- Metro Non- Non- Non=-
politan Central Metro Metro Metro
Over 50,000~ Suburban 25500= Rural Rural
500,000 500,000 Metro 50,000 Farm Non-Farm
. TR SRR 7 7
100.0 100.0 100, 0 100,0 100,0 100,0
9.0 12,2 15.8 L.5 8.1 10.6
88.6 87,8 83.7 95.5 91.9 87.8
2-11 - 005 ol — 1.6
(38L) (280) (566) (276) (153)  (269)

(1928)
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Sactien C

Question Se

Households Having Served
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

Tasted Canned Tuna In Brine

Yes
Ne

Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

Have You Ever Tasted Tuna Canned In Brine?

1/ Relatively unstable due to the small number of cases.

Households Having Served
Canned Tuna Within Last
12 Months Who Usually
Purchase Tuna Packed

In 0il

Tasted Canned Tuna
In Brine

Yes
No

Don't Know

Weighted Base:

INCOME
X PO 000~ $LO0O- 3 $ 7O 51O, OO
Total  $1000 1999 2999 3999 L9939 699 9999  and Over
4 F 4 % Z 4 Z 4
100.0 100.0 100.0 100.,0 100,0 100.,0 100,0 100.0 100.0
11.0 8.5 6.1 1640 8.3 Te9 13.8 15.5 13.3
88.2 91.5 932 82.7 90,2 91.9 85.2 83.8 8647
0.8 = 007 1.3 1.5 0-2 100 007 -
(1928) 1/(8k)  (139) (243) (399) (L20) (398) (W5)  (100)
Have You Ever Tasted Tuna Canned In Brine?
NUMBER OF PERSONS IN HOUSEHCLD
Six or
Total One Two Three Four Five More
4 5 ¥ T
100.0 100.0 100.0 100.,0 100.0 100,0 100.0
11.0 6.6 12,3 ) 12,0 10.7 .9
88,2 9245 86.9 924l 86.0 88.9 8Lie3
008 009 0.8 -~ 2.0 onh 0‘8
(1928) (111) (Ls1) (L30) (1a3) (237) (2L8)
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 5S¢

Have You Ever Tasted Tuna Canned In Brine?

Households Having Served Canned
Tuna Within Last 12 Months Who
Usually Purchase Tuna Packed In 0il

Tasted Canned Tuna In Brine

Yes
No

Don't Know

Weighted Base:

Total

100,0

1.0
8842
0.8

(1928)

1/ Relatively unstable due to the small rumber of cases,

RELIGION IN FAMILY

Catholic Protestant Jewish
% % 4
100,0 1000 100,0
.6 9el 53
85,1 89.4 a7
0.3 1.2 -
(598) (1229) 1/ (59)

Note: Percentages for L2 cases representing "Other Denominations" not shown,

Have You Ever Tasted Tuna Canned In Brine?

Households Having Served Canned
Tuna Within Last 12 Months Who
Usually Purchase Tuna Packed In 0il

Tasted Canned Tuna In Brine

Yes
No
Don't Know

Weighted Base:

1.0
88,2
0.8

(198)

105

RACE OF HOMEMAKER

White

100,0

10,6
88.6
0.8

(178)

1.1
8Lie9
1.0

(200)



Section C

Question 5c

NATIONAL CANNED FISH AND SHELLFISH STUDY

Have You Ever Tasted Tuna Canned In Brine?

Total
Households Having Served Canned %
Tuna Within Last 12 Months Who
Usually Purchase Tuna Packed In 0il 100,0
Tasted Canned Tuna In Brine

Yes 1.0
No 88,2
Don't Know 0.8
Weighted Base: (1928)

EMPLOYMENT OF HOMEMAKER

Full -Time Part~Time Not Employed

% % %
100,0 100,0 100,,0
1n.8 12,1 104k
8747 86.6 88,7
0.5 1.3 049
(L27) (152) (13L)

Note: Percentages for 35 cases representing "Unreported Employment" not shown.

Total

Households Having Served
Canned Tuna Within Last 12 4
Monthe Who Usually Purchase

Tuna Packed In Oil 100,0

Tasted Canned Tuna In Brine

Have You Ever Tasted Tuna Canned In Brine?

AGE OF HOMEMAKER
65 and
153 2= DA =39 Lo-uh Lsly 50-h 5559 €06l Over
% £ £ % % £ % % £ %

100,0 100,0 100,0

Yas 1,0 702 905 nol
No 88,2 921 90.0 87,0
Don' t Know 0.8 0.7 0¢5 1.9
Weighted Base: (1928) (k) (205) (269)

106

100,0 100,0 100,0 100,0 100,0 100,0 100,0

124 12,0 1he5 12,4k 13,0 L7 847
8746 86.3 B8LeS 87,1 870 95.3 90,1
- 1.7 1.0 0.5 - - 1.2

(251) (247) (214) (288) (135) (207) (168)



Section C
Question 5d

NATIONAL CANNED FISH AND SHELLFISH STUDY

If The Price Were The Same For Camned Tuna

Packed In 0il Or In Brine, Which One Would You Buy ?

REGIONS
Northe North
Total east Central South West
4 4 4 % 4
Households Having Served
Canned Tuna Within Last
12 Months 100,0 100,0 100.0 100,0 100,0
Type Of Packing Purchased
oil 65.9 61.L 60.1 72.5 T2.8
Brine 7ol 10,7 6.0 k.9 6aly
Don't Know 27.0 27.9 33.9 22.6 20.8
Weighted Base: (2109)  (612) (577) (584)  (336)
If The Price Was The Same
For Canned Tuna Packed In 0il Or In Brine,
Which One Would You Buy?
CITY SIZE
Megalo- Metro Non- Non= Non=
wlitan Central Metro Metro Metro
Over 50,000-  Suburban 2,500 Rural Rural
Total 500.000 500.000 Metro 50'000 Farm Non=Farm
Households Having Served
Canned Tuna Within Last
12 Months 100,0 100.0 100,0 100.0 100.0 100.0 100.C
Type Of Packing Purchased
0il 6549 6342 694l 6549 69sls 6346 6Le1
Brine Tel Tel 643 848 Le6 Selt 8ol
Don't Know 2740 a7 2l.3 25.3 2640 31,0 27.8
Weighted Base: (2209) (L) (307) (62L) (290) (169) (289)
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Section C NATIOMAL CANNED FISH AND SHELLFISH STUDY
Question 5d If The Price Were The Same -
For Cammed Tuna Packed In Oil Or In Brine,
Which One Would You Buy?
INCOME

$52000

Total  $1000 1999 2999 3999  L999 6999 9999 Ovan
Itd 000 1 2 s i 299 egove

Households Having Served

Canned Tuna Within Last
12 Months 100,0 100.0 100.0 100,0 100.0 100.0 100.0 100.0 100.,0

Type Of Packing Purchased

oil 6549 6643 T3e4 65els 6943 63e3 6lia7 61.5 6640
Brine 7ol 746 2.8 8.3 (5! o7 6ol 13.0 648
Don't Know 27.0 2641 2348 2643 2346 30.0 29;2 2545 2742
Weighted Base: (2109) 1/(92) (0)  (270)  (L32)  (L65) (L) (166)  (105)

1/ Relatively unstable due to the small number of casese

If The Price Were The Same
For Canned Tuna Packed In 0il Or In Brine,

Which One Would You Buy?

NUMBER OF PERSONS IN HOUSEHOLD

Six or
Total One Two Three Four Five More
z 7 =3 o i R
Households Having Served
Canned Tuna Within Last

12 Months 100,0 100.0 100.0 100,0 100.0 100.0 100,0
Type Of Packing Purchased

0il 65.9 65.3 65.8 63.3 70.0 66.8 63.5
Brine Tel 10.7 643 6.2 6.4 el 8.1
Don't Know 27.0 2L.0 27.9 30.5 23.6 2h.1 28.4
Weighted Base: (2109) (12y) (536) (Lb71) (M) (262) (275)
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Households Having Served
Canned Tuna Within Last
12 Months

Type Of Packing Purchased

oil
Brine
Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY
If The Price Was The Same

For Canned Tuna Packed In C0il Or In Brine,
Which One Would You Buy?

RELIGION OF FAMILY

1/ Relatively unstable due to the small mmber of cases,

Note: Percentages for LB cases representing "Other Denominations" not shown.

Households Having Served
Canned Tuna Within Last
12 Months

Type Of Packing Purchased

oil
Brine
Don't Know

Weighted Base:

Total Catholic Protestant Jowish
% % b4 £
100,0 100,0 100,0 100,0
6549 64,9 66,8 63.9
7.1 Ts2 6.4 1647
27.0 27.9 26,8 19k
(2209) (6L2) (wé) 1/ (73)
If The Price Was The Same
For Canned Tuna Packed In 0il Or In Brine,
Which One Would You Buy?
RACE OF HOMEMAXKER
Total White Non-Whi te
% £ £
100 4,0 100,0 100,0
65.9 65.7 67.k
Ted Te3 5«6
27.0 27.0 27,0
(2209) (1892) (A7)
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 5d If The Price Was The Same
For Canned Tuna Packed In 0il Or In Brine,
Which One Would You Buy?

EMPLOYMENT OF HOMEMAKER

Total Full-Time Part-Time Not Employed
Households Having Served % z % 4
Canned Tuna Within Last
12 Months 100,0 100,0 100,40 10060
Type Of Packing Purchased

oil 65.9 6602 62,2 6640

Brine TeX 7.’4 8-5 700

Don' t Know 27.0 26.4 2943 27,0
Weighted Base: (2109) (L70) (167) (1L33)

Note: Percentages for 39 cases representing "Unreported Employment® not showm.

If The Price Was The Same
For Canned Tuna Packed In 0il Or In Brine,

Which One Would You Buy?

AGE OF HOMEMAKER

Total  15-2h 25-29 30-3L 35-39 LO-Wli LS-L9 50-5h 55-59 60-8i 65&

goﬁzgomﬂagnmg—n Siua';:d % % % % % % 4 % % 4 4

12 Months 100,0  100,0 100,0 100,0 100,0 100,0 100,0 100,0 100.0 100,0 100,0
Type Of Packing Purchased

o1l 6549 67,6 68,6 65,6 67.6 69,1 61,5 640 60s3 68,1 65,0

Brine 2L Lk Bl 08 BB 78958 sk se SRR

Don' t Know 27,0 310 25.0 23,9 22,6 23 32,7 28.1 3L.2 241 3065

Weighted Base: (2209) (150) (221) (291) (291) (270) (229) (207) (W7) (220) (183)
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Se NATIONAL CANNED FISH AND SHELLFISH STUDY
ction C

Quiistion Ga In Which Of The Following Ways

Do You Usually Serve Canned Tuna?

REGIONS
North= North
Total east Central South  West

Households Having Served 4 i : # e

Canned Tuna Within Last

12 Months 10060 100.,0 100.0 10040 1000

Ways Served

In Salads 821 8842 78.8 87.0 699
In Sandwiches 7540 Thel 6349 78.2 9042
In Casseroles 0.5 33.h 49.0 3048 557
As Appetizers 8e7 1043 746 Se5 12.8
Loaves 845 5e7 648 93 1502
Souffles 3.8 2.8 2.6 3.8 an
Plain 3.6 L.l 6.8 2.2 L8
Patties, Cakes 2.1 1.0 1.7 3.8 2.1
In Soups 1.6 068 1.6 1.6 3.3
All Other 8ol 642 8.2 6els 6
Don't Know 0.1 0.3 - - -

Weighted Base: ({2109) 8 (G12) (B TT) (58L)  (336)

Note: Some respondents gave more than one answers

In Which Of The Following Ways

Do You Usually Serve Canned Tuna?

CITY SIZE
Megalo- Metro Non- Non- Non-
politan Central Metro Metro Metro

over 50,000= Suburban 2,500- Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non-#arm

Households Having Served ? A 7 i = 4 :

Canned Tuna Within Last

12 Months 100.0  100.0 100.0 100.0 100.0  100.0 100.0

Ways Served

In Salads 82.4 88.1 86.9 82.6 78.3 73.8 17T
In Sandwiches 75.0 The7 736l 76.1 71.0 8267 - 76
In Casseroles 110.5 32.8 L7.5 L5.5 36.6 L5.8 3L.8
As Appetizers 8.7 15.8 10.8 T+9 L8 3.6 L.2
Loaves 8.5 7.9 12:1 7.6 7.9 6.0 9.8
Souffles 3.8 3.5 5.6 3.9 2.l 1.8 L5
Plain 3.6 4.0 3.3 5.3 2.1 0.6 2.8
Patties, Cakes 2.1 1.9 2.6 2.1 3.4 1.8 1.0
In Soups 1.6 1.2 2.6 1.5 0.7 2.l 2.1
All Others 8.1 Sel 15.7 79 5.2 8.3 8.0
Don't Know 0.1 0.5 - - - - -

Weighted Base: (2209)  (L30) (307) (62L) (290)  (169) (289)
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Section C

Question 6a

Households Having Served
Canned Tuna Within Last
12 Months

Ways Served

In Salads

In Sandwiches

In Casseroles
As Appetizers
Loaves
Souffles
Plain
Patties, Cakes
In Soups

A1l Other
Don't Know

Weighted Base:

1/

NATIONAL CANNED FISH AND SHELLFISH STUDY

In Which Of the Following Ways

Do You Usually Serve Canned Tuna?

Note: Some respondents gave more than one answer.

Households Having Serwved
Canned Tuna Within Last
12 Months

Ways Serveq

In Salads

In Sandwiches

In Cassereles

As Appetilzers

Loaves

Souffles

Plain

Patties, Cakes

In Seups

A1l Qther

Don't Know
Weighted Base:

Note:

Seme respondents gave more than one answer.

112

Under $1000- gzgog-o M$3Eooo- §L000-  $5000- $7000-  $10,000
Total $1000 1999 2999 3999 1999 6999 9999 and Over
% 7 % % % % % % %
100,0  100.0 100,0  100,0  100,0 100,0  100,0  100.0 1000
82.L 62,0 7946 8L,0 8345 Blie7 8L.6 7945 81.0
7540 750 70,7 72.9 7647 7745 72,0 TLe7 8547
L0.5 26,1 22,L 35.3 L3.0 Lo.8 1.k 5L.8 5he3
8,7 5.l 6.1 5.6 Tol Bk 11.2 13.3 1n.L
8.5 87 945 8.6 Te9 748 9.8 Te2 95
3.8 343 L8 Ll 3.7 2,6 L0 3.0 746
3.6 Le3 2. L.1 1.6 3.0 L.2 1.8 8.6
2.1 3.3 2.0 3.7 1.2 1.9 1L Sl -
1.6 7.6 3.k 2,2 1.k 1.1 0.2 0.6 2.9
8.1 10.9 9.5 542 7.0 743 9.3 12,0 8.6
0.1 - - - - Oabi - - =
(2209) 1A92) (s0)  (e10)  (W32)  (Les)  (W29)  (166)  (105)
Relatively unstable due to the small number of cases.
In Which Of The Fellowing Ways
Do You Usually Serve Canned Tuna?
NUMBBR OF PFRSONS IN HOUSEHOLD I
Total One Two Thres Four Five fnj:.or
o W 5% x e A F i 5
100,0 100,0  100,0 1000 10040 100,0 100,40
8244 7548 792 Blie2 8lse5 8l.1. 8642
7540 6249 68,1 7641 78l 792 82.5
LDe5 2646 1.8 38k Like3 39.8 L2.5
8.7 5e6 8ol 9.0 10.7 Te7 746
865 5e6 906 6l 9.3 9e3 9e5
3.8 24l 3.k 346 3.0 Lie6 5e8
3.6 645 646 1.7 243 3.9 145
2.1 1.6 2.8 2.1 245 1.2 1.5
1.6 546 1.3 145 1.1 1.2 1.8
8.1 1065 8.3 Te2 8ok 845 746
0.1 - Okt - - - -
(2109) (12h)  (536) (L71) (Lb1) (262) (275)



Section C

Question 6a

NATIONAL CANNED FISH AND SHEILFISH STUDY

In Which Of The Following Ways

Do You Usually Serve Cammed Tuna?

RELIGION OF FAMILY

Households Having Served T_O;&_l Cat;olic Pmta;stant Jew;sh

Canned Tuna Within Last

12 Months 100,0 1000 100,0 10040

Ways Served

In Salads 82.4 8349 8146 87.7
In Sandwiches 75.0 75.0 75l 63.0
In Casseroles Lo.5 k2.5 Loq2 8.8
As Appetizers Ba7 9.8 Tel 26,0
Loaves 845 9.8 7.8 545
Souffles 3.8 3.8 3.8 Lol
Plain 3.6 Le2 3.0 842
Patties, Cakes 2.1 2,0 2.0 1.4
In Soups 1.6 13 1.6 247
All Other 84l 10.5 745 2.7
Don't Know 0,1 - 0.1 -

Weighted Base: (209) (6L42) (13L6) 1/ (13)

1/ Relatively unstable due to the small number of cases.

Note: Some respondents gave more than one answer,
Percentages for L8 cases representing "Other Denominations" not shown.

In Which Of The Following Ways
Do You Usually Serve Canned Tuna?

RACE OF HOMEMAKER

Households Having Served T%tg w%t_e

Canned Tuna Within Last

12 Months 1000 1000

Ways Served

In Salads 82.L 81,8
In Sandwiches 7540 The?
In Casseroles Lo5 L2a
As Appetizers 8.7 9.0
Loaves 845 8.
Souffles 3.8 346
Plain 3.6 3.9
Patties, Cakes 2.1 2,1
In Soups 1.6 16
All Other 8.1 8.
Don't Know 0.1 0.1

Weighted Base: (2109) (1892)

Note: Some respondents gave more than cne answsr,

13

Non-White

100,0

9549
85.7
26,5
646
10.7
5.6
1.0

K
4

2,0
6.1

(a7)



Section C
Question 6ba

Households Having Served
Canned Tuna Within Last
12 Months

Ways Served
In Salads
In Sandwiches
In Casseroles
As Appetizers
Loaves
Souffles
Plain
Patties, Cakes
In Soups
A1l Other
Don't Know

Weighted Base:
Notet

Households Having Served
Canned Tuna Within Last
12 Months

Ways Served

NATIONAL CANNED FISH AND SHELLFISH STUDY
In Which Of The Following Ways
Do You Usually Serve Canned Tuna?

Total

10040

82.L
75.0
k0.5
847
845
3.8
3.6
2.1
1.6
8.1
0.1
(2109)

Some respondents gave more than one answer,
Percentages for 39 cases representing "/nreported Employment"™ not shown,

EMPLOYMENT OF HOMEMAKER

Full-Time

100.0

85.3
7549
3.2
845
646
3.2
1.9
2.6
0.6
Te5

(L70)

In Which Of The Follewing Waye

Do You Usually Serve Canned Tuna?

Parttime Nt Belaed

100,40

80,0
76l
la.2
5.5
8.5
5.5
6l
3.6
3.0
9.1

(167)

100.0

81.7
Thed
Louk
8.8
8.9
3.8
3.9
1.9
1.8
Bal
04
(1433)

Note:

In Salads

In Sandwiches
In Casseroles
As Appetigzers
Loaves
Sbuffles
Plain
Patties, Cakes
In Soups

All Other
Den't Knew

Weighted Base:

AGE HOMEMAKER
Total 15-2L 25-29 30-3L 35-39 ho-hh g% L’_ 52;5_ 65 -
¥ z 7 4 = A= “!"
100,0 1000 10040 10040 100,0 10040 100.0 10040 100,0 100,0 10040
824k 7640 83,2 8542 85.1 B87.0 82,9 85.0 78,9 78,0 736l
7540 8847 76.8 7742 BL.0  T77.8  T549 6949 68,0 66.1 604k
LOs5 32,0 U427 L6e2 LOeB L5¢2 L2e5 Lhe2 38,8 33.9 2745
8s7 10s7 6ui 742 10sk 12,2 70 B8s7  BeB v 5 H2
Bs5 1040 945 B46 10ek 740 7.9 Te3 10,2 Be5 640
3.8 33 23 Le5 Le2 5e2 246 3t Ll 25 Lkt
346 13 049 LheB 28 15 246 249 75 59 842
2.2 1e3 27 Zek . @i Td 09 IS TSNS o i lIEEatA
168 20 Ml G dab MAS 3% 20 BT s
8.1 640 648  Be3 5.5 1lel 75 1042 Bs2  Te6 949
0l - - - - - - - 1l - -
(2109) (150) (221) (291) (291) (270) (229) (207) (147) (120) (183)

Seme respondents gave more than one answers
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Sectien C NATIONAL CAENED FISH AND SHELLFISH STUDY
Duestise & In Wiich Of The Fellowing Ways
De You Serve Canned Tuna
Most Frequemtly?
REGIONS

Nerth- North
Total east Central Seuth West
4 PSRRI L g e

Heusehelds Having Served

Canned Tumna Within Last
12 Months 1000 1000 100.0 100,0 100.©

Way Served Most

Frequently
Salads k2.1 502 bk h7¢6 13k
Sandwiches 377 3640 2647 36k 62,k
Casseroles 849 5e8 a7 ko7 11,8
Plain 1.5 0.2 3.8 0.9 0e9
Balls, Patties,
Loaves 006 0e3 1.l 0ok 0a3
Souf fles Ock - 0.7 0.5 03
Seups 063 0s3 Ouls - €.3
Appetigers 0.3 0a3 062 0.5 -
Other 2.6 262 302 1.6 hed
Bon't Knew h.9 h‘h 306 605 506
Weightod Base: (209) (&2) (577) (58k) (336)
In Which Of The Fellowing Ways
Do You Serve Canned Tuma Meost Frequently?
CITY B8IZE
Wegale- Hetro Non- Non-  Non-
pelitam Central Metro Metro Mstro
sOver 20,000— Suburban  2,500- Rural Rural
Total 00,000 00,000 Metro EO!OOO Farm Non-Farm
Households Having Served 4 t ; 4 4 4
Canned Tuna Within Last
12 Menths 100.0 100.0 100.,0 100.0 100.0 100.0 100.0
Way Served Most Frequently
Salads Lh2.1 Sh.2 Lk LO.7 Ll.6 25.8 32,0
Sandwiches 37.7 32.2 30.9 39.9 33.5 50.9 Lh.8
Cassereless 8.9 5.9 9.0 10.1 10,8 9.8 8.2
Plain 1.5 2,1 1.0 2.2 et 0.6 0ok
Balls, Patties, Cakes 0.7 0.2 1.0 0.8 0.7 Tel 0.7
Loaves 0.6 0.2 0.7 0e3 1.1 0.6 1.1
Souffles 0.k 0.7 Ools 0.5 0.l - -
Seups 0.3 0.2 - 0.3 Ooly - 0.4
Appetizers 0.3 0.7 0.7 0.2 - - -
Other 2.6 1.7 L9 1.5 2.6 L3 3.1
Don't Knew L.9 1.9 T.3 3.5 4.8 6.8 9.3
Weighted Bases (2109) (L30) a7) (62L4) (290)  (169) (289)
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 6b In Which Of The Following Ways
Do You Serve Canned Tuna Most Frequently?
INCOME
Under §1000- $2000- $ 3000~ $l):000- $zgg9’- @;(;gg- 32.:5083
Total 1000 1999 2999 999 er
o $ r

»

3999
»

Households Having Served Canned

Tuna Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Way Served Most Frequently
Salads h2 o) 26-’4 h\)oo u7-9 h3.5 182-7 hlo-( h5¢6 32015

Sandwiches 37.7  L46.1  Lko.0 369 37.6  36.0 39.3 30.0 L3.1
Casseroles 8.9 Mal. Tie2 k.9 8.5 10.1 9.1 13.1 10.8
Flain 1.5 3.3 1.k 1.9 0.7 Al L7 %9 2.0
Balls, Patties, Cakes 0.7 2.2 - 1.5 0.5 0.l @a57 F 1139 =
Loaves 0.6 1.3 - 0.L 1.0 0.9 0.2 0.6 -
Souffles 0.k s 0.7 0.4 0.2 0.7 - - 1.0
Soups 0.3 Tl 0.7 0.l - Ouls - - -
Appetizers 0.3 2.2 - - 042 0.2 0.5 - -
Other 2.6 1.7 5.0 1.5 1.7 2.3 2.4 3.1 2.9
Don't Know L.9 i 5.0 L.2 6.1 5.2 4.6 3.8 7.8
Weighted Base: ro9) ¥(92)  (150) (270) (W32) (kés)  (L29) (166) (105)

1/ Relatively unstable due to the small number of cases.

In Which Of The Following Ways
Do You Serve Canned Tuna Most Frequently?
NUMBER OF PERSONS IN HOUSEHOLD

Total One Two Three Four Five i:::‘or
Households Having Served Canned o 7o 2 o = & ]
Tuna Within Last 12 Months 10040 100,0 1000 1000 100,0 100,0 100,0
Way Served Most Frequently
Salads k2.1 38.8 4540 L5.2 L2.1 3648 373
Sandwiches 377 37.0 3043 366l 39.8 L7 L3k
Casseroles 849 6.0 948 945 9.8 5e3 Sals
Plain 1.5 5e2 249 0e6 042 1.6 Ooly
Balls, Patties, Cakes 047 0.8 0.5 0.9 1.2 Ouls 0.l
Leaves 0.6 - 0.5 0.2 1.0 0.8 0.8
Souffles 0. 0.9 Oelt Ool - Oolt 0.8
Soups 043 0.9 Osls 0.2 - - Oels -
Appetirmers 0e3 049 Ouls 042 0.2 Oeks -
Other 246 5.2 2.9 2.4 2.4 1.6 26
Den't Know L9 Le3 649 Le3 33 5e3 Le5
Weighted Base: (2109) (124)  (536) (L71) (L) (262) (275)
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Section C

Question 6b

NATIONAL CANNED FISH AND SHELLFISH STUDY

In Which Of The Following Ways

Do You Serve Canned Tuna Most Frequently?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
Households Having Served % % % %
Canned Tuna Within The
Last 12 Months 100,0 100,0 100,0 100,40
Way Served Most Frequently
Salads he.a LhL.1 L1.1 L7.9
Sandwiches 37.7 3L.5 39.1 32.9
Casseroles 8.9 9.6 8.8 842
Plain 1.5 2,0 1.2 Lol
Balls, Patties, Cakes 0.7 0.6 0.7 1
Loaves 0.6 0.6 0.6 -
Souffles Ol 043 045 -
Soups 0.3 0.2 062 1.k
Appetizers 0.3 045 0.1 1.k
Other 2.6 3.9 2,2 -
Don't Know L. 3.7 5.5 2,7
Weighted Base: (2109) (6L2) (1346)  1/(13)
Z_L/ Relatively unstable due to the small number of cases,
Note: Percentages for LB cases representing ""Other Denominations" not shown.

Households Having Served
Camned Tuna Within Last
12 Months

Way Served Most Frequently

Salads
Sandwiches
Casseroles
Plain
Balls, Patties, Cakes
Loaves
Souffles
Soups
Appetizers
Other
Don' t Know
Weighted Base:

In Which Of The Following Ways

Do You Serve Canned Tuna Most Frequently?

Total

100.0

k2.1
3747
849
1.5
047
0s6
Oekt
0.3
0.3
2.6
L9
(2109)
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RACE OF HOMEMAKER

White Non-White
4 F4
100,0 10040

Lo.0 6047
38.9 27.8

948 1.0
1.6 045
0.7 1.k
045 0.5
0oL -
0.3 S
0.3 0.5
2.6 2l
L9 5¢2
(1892) (a7)



Note:

Section C
Question 6b

Households Having Served
Canned Tuna Within Last
12 Months

Way Served Most Frequently

Salads
Sandwiches
Casseroles
Plain
Balls, Patties, Cakes
Loaves
Souffles
Soups
Appetizers
Other
Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

In Which Of The Following Ways

Do You Serve Canned Tuna Most Frequently?

Total

100,0

L2,1
3767
849
1.5
0.7
0.6
Ooly
043
043
2.6
L9
(2109)

EMPLOYMENT OF HOMEMAKER
Full-Time Part-Time Not
% %

100,0 100.0 1000
L643 L3.9 Lo.5
3Be5 35.0 38,2

8.l 7.0 9el
1.3 2.6 1ok
0.7 1.3 0.7

- - 0.9
Ouls 1.3 043
0.2 046 042
0.k - 0.3
1.3 2.6 3.1
2.5 5.7 5¢3
(L70) (267) (1433)

Percentages for 39 cases representing "Unreported Employment® not shown,

Households Having Served
Canned Tuna Within Last
12 Months

Way Served Most Frequently

Salads
Sandwiches
Casseroles
Plain
Balls, Patties, Cakes
Loaves
Souffles
Soups
Appetizers
Other
Don't Know

Weighted Base:

In Which Of The Following Ways

Do You Serve Canned Tuna Most Frequently?

AGE OF HOMEMAKER
Mo s e m e ek i AR 2 el e
100,0  100,0 10,0 100,0 100,0 100,0 100,0 1000 100,0 100,0 100,0
L2,1 2646  U3s5 3940 L2.2 LL,O L0.3 LBS LB.6  LBu6  LOWL
37.7 538  39.4 11,5 43,0 340 U3.0 30.7 2741 27.h 30,7
849 Bali 94T 1045 Te2 104 6.3 Bl 9404 12 Tl
1.5 Lo 045 047 067 - 1 1 3e0) L9  1:BRNerel
0.7 1.k - Ok 13 0.8 - 1.0 0.7 28 01
046 - 0.5 0,7 ~Osh  Odk ' i0a5 N0 0GR 0T
Ooks - 0.5 - 0.l - 0.5 1.0 - 08 1a
0.3 - - - Ouls - 0e5/ {05 0 (0T 10LS -
0.3 - - - Ouls - 0.5 - 0.7 - 1.7
2.6 21 2,3 1.8 23 1.5 3.5 25 2.l 1868
L9 6a3. 346 5l 2.1 891 - 35T s Hnoo At e S e
(2109)  (150) (220) (291) (291) (270) (229) (207) (L7) (120) (183)
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Section C NATIONAL CANNED FISH AMD SHELLFISH STUDY
Question 7 Why Do You Serve Canned
Tuna In Your Home?
REGIONS

North- North
Total east Central South West
i . o <

Households Havinc Served
Tuna Within The

Last 12 Months 100.0  100.0  100.0 100.0  100.0
Reasons
Like It 69.4 5.9 66.6 4.2 72.4
Easy, Quick, Obnvenient, Etc. L8.2 Lk.3 Lo.L 59.6 L8.9
Friday Bod 18.L 2.2 19.5 12.6 15.6
Economy 15.1 12.3 9.5 20.5 20.1
Health MRod 1.6 10.9 13.5 20.7 12.6
Variety, For Change, Serve
Either Hot Or Cold 3.0 0.8 7.0 1.2 3.0
Small Cans 0.1 - 0.4 - =
Other 0.6 - 0.7 1.1 0.9
Don't Know 0.k 0.5 0.4 0.4 0.3
Weighted Base: (2109) (612) (577) (58L) (339)

'
Note» Some respondents gave more than one reason.

Why Do You Serve Canned Tuna

In Your Home?
CITY SIZE

Megalo-  Metro Nor— Fon=  Non-

politan Central Metro Metro Metro

vkt Over 50, 0000= Suburban 2,500~ Rural Rural

o 500! 000 500I 000 Metro §0l 000 Farm !!FZQ
Households Having Served Tuna
Within The Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Reasons
Like It 69.4 65.3 6843 6646 73.2 70.7 784k
Easy, Quick, Convenient, Etc. L8.2 L8.L L2.9 b5 540 Lk.3 56.0
m Food laoh 23.0 21.5 21.8 13.9 9.0 10.6
‘Omw 15.1 lh.l 16.2 1-"02 18.5 16.8 10.6
Health Food 1he6 13.8 17.5 12.9 164k 946 174
Variety, For Change, Serve

Either Hot Or Cold 3.0 L7 3.0 2.4 Je1 2.k 1.8

Small Cans 0.1 - - 0.3 - - -
Other 0.6 0.5 1.7 0.5 0.3 0.6 Ous

Don't Knew 0.l 0.7 0.7 0.2 - 1.2 -
Weighted Base: (2109) (L30) (307) (624) (250) (169) (289)

Note: Some respondents gave more than one resson.
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Section C

Question 7

Households Having Served Tuna
Within The Last 12 llonths

Reasons
Like It
Easy, Quick, Convenient, Etc.
Friday Food
Economy
Health Food

Variety, For Change, Serve
Either Hot Or Cold

Small Cans
Other

Don 't Know

Weighted Bases:

NATIONAL CANNED FISH AND SHELLFISH STUDY

Why Do You Serve Canned Tuna

In Your Home?

Total

100.0  100.0  100.0
69.4 62. 9 68.3
8.2 57.3 Lol
18,4 16,9 12,0
15k 22,5 16.2
.6 15,7 1h4.1
3.0 3.k 2.1
Del: - -
0.6 - 1.k
0.4 - 1.4

(2109) ¥(92) (150)

100.0

TheT
LB.7

9.8
15.1
15.5

2.3

0.
0.4

(270)

l/ Relatively unstable due to the small number of cases,
Note: Some respondents gave more than one reason.

Households Having Served Tuna
Within The Last 12 Months

Reasons

Like Tt

Easy, Quick, convenient, Etc.
Friday Foed

Econemy

Health Food

Variety, For Change, Serve
Either Het Or Celd

Small Cans

Ot her

~on't Know
Weighted Base:

Total
e Th

100,0

691
L8.2
184k
15,1
Uieb

3.0
Ol
0.6
Oy
(2109)

INCOME

TR uNt=s Evar=a =g i i e
o 13p B pp lzp Gp pp o

100.0 100.0
61.9 66,2
50.2 L3.6
17., 2046
17.k 12,k
L 16,1

Lok 3.0

- Bk
0.2 0.4
(L32)  (ués

Why Do You Serve Canned Tuna

In Your Home?

100.0

73.4
L7.5
22,1
15.1
1.6

2.8
0.2
0.5
0.2

) (L29)

100.0

6.6
52.4
20.1
1h.6
1k.0

3.0
0'6

(166)

100.0

k.8
52.4
2.2

97
19.4

2.9
1.0

(105)

NUMBER OF PERSONS IN HOUSEHOLD
or

Note:  Some respondents gave more than one reason.

One Two Three
% % 4
100,0  100,0 10040
S56als 6549 724
L7.9 51.3 L7.6
19.7 1643 15.6
1947 12,7 15.L
23.9 104k 15,2

246 3.0 L5
- 042 -
- 1. 0.9
- 0.9 Ouly
(124)  (536) (L71)
120

Four

10040

70,6

sd
18,5
1.8

13k

Five

10040

70.9
k5.7
20.5
1649
16.9

3.1

Ouks
(262)

o

100.0

73.3
Ls.5
2.5
2045
1742

0.7

(275)



Section C

Question 7

NATIONAL CANNED FISH AND SHELLFISH STUDY
Why Do You Serve Canned Tuna
In Your Home?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
Households Having Served % % % %
Canned Tuna Within The
Last 12 lMonths 100.0 100.0 100.0 100.0
Reasons
Like It 69.4 62.3 730 67.1
Easy, Quick, Convenient, Etc. LB8.2 37.0 52.6 6Ll
Friday Food 18.4 5351 2.1 -
Economy 15.1 1.1 15.7 19,3
Healtt Food 14.6 125% 1543 1243
Variety, For Change, Serve Either Hot Or Cold 3.0 2.0 3.6 1.4
Small Cans Ol 0.3 = =
Other 0.6 0.5 0.8 -
Don't Know 0.4 0.3 0.5 -
Weighted Base: (2109) (642) (1346) 1/ (73)

E/ Relatively unstable due to the small number of cases,
Note: Some respondents gave more than one reason.
Percentages for L8 cases representing "Other Denominations" not shown.

Total White Non-White
Households Having Served AR & 5 77
Canned Tuna Within The
Last 12 Months 1000 100.0 100.0
Reasons
_—m;n 69.4 68.9 73.5
Easy, Quick, Convenient, Etce 8.2 8.0 5.2
Friday Food 18.4 19.2 11,2
Economy 15.1 14.8 17.7
Health Food 1L.6 Ul 18,6
Variety, For Change, Serve Either Hot Or Cold 3.0 3.1 2.3
Small Cans 0,1 0.1 -
Other 0.6 0.7 -
Don't Know Oek 0.k 0.5
Weighted Base: (2109) (1892) (27)

Why Do You Serve Canned Tuna

In Your Home?

RACE OF HOMEMAKER

Note: Some respondents gave more than one reason,
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Section C NATIONAL CANNED FISH AND SHELLFISH STUIN

EMPLOYMENT OF HOMEMAKER

Question 7 Why Do You Serve Canned Tuna -
In Your Home?
Total Full-Time
Households Having Served BE S e
Canned Tuna Within The
Last 12 Months 100,0 100.0
Reasons
Like It 69.4 73.9
Easy, Quick, Convenient, Etc. 8.2 55.1
Friday Food 18,4 15.1
Economy 15,1 13.0
Heal th Food 1.6 12,5
Variety, For Change, Serve Either Hot Or Cold 3,0 2.4
Small Cans 0.1 -
Other 0.6 0.2
Don't Know Ouh -
Weighted Base: (2109) (L70)

Note: Some respondents gave more than one reason.

Percentages for 39 cases representing "Unreported Employment® not shown,

Why Do You Serve Camned Tuna In Your Home?

AGCE

OF

100,0

67.7
50.6
10.L
22,0
15.2

0.6

0.6

(167)

100,0

8.l
L5.9
2.5

1.7
3.5
0.2
0.8
0.6

(1433)

HOMEMAKER

TR i ol sl ol e b e b

Canned Tuna Within The

Last 12 Months 1000 100,0 100,0 100,0
Reasons
Like It 6941 L0 M7 63.7
Easy, Quick, Convene
ient, Etc, LB,2 8.7 L7.5 52.8
Friday Food 184k 1647 2347 1545
Economy 15.1 18,0 15.1 1h.h
Health Food 1h.6 18,0 12.8 13.4
Variety, For Change,
Serve Either Hot Or Cold 3,0 2,7 2.7 21
Bmall Cans 0Jd - - -
Other 0.6 1.3 - -
Don' t Know 0.l - - -
Weighted Base: (209) (150) (221) (2%1)

Note: Some respondents gave more than one reason,
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100,0 100,0
73¢3 7643 7040
L3.7 51.9 L8.0
19.k 15,6 2A.6
12,5 18.9 12,3
16,3 18,5 16.3
0.7 047  Lak
03 - -
003 oob 2.2
- 0.l -
(291) (270) (229)

100,0 100,0

8a

Lk.6
18,6
15.2
10,8

L9

0.5

(207)

Partcine ot Beplored

65 and

100,0 100,0 100,0

66,4

L6.6
20,5
17.8
12.3

545

1.k

(147)

67.5

Lkok
1642
n.a
15.k

3ek

1.7

(120)

5942

51
15.5
15.5
10.3

5.7
0.6
0.6
1a

(183)



Section C

Question 8§

NATIONAL CANNED FISH AND SHELLFISH STUDY

Do You Usually Look Or Ask For A

Particular Brand When Buying Canned Tuna?

Households Having Served

Canned Tuna Within
Last 12 Months

Weighted Base:

Households Having Served
Canned Tuna Within
Last 12 Months

Look For A
Particular Brand

Do Not Look For A
Particular Brand

Weighted Base:

Particular Brand 58.5

Do Not Look For A
Particular Brand L1.5

REGIONS
North- North
Total east Central South West
%
100.0 100.0 100.0 100.0 100.0
6l Sk.7 65.8 61.7
35.6 L5.3 3h.2 38.3
(2109) (612) (577) (58L) (336)
Do You Usually Look Or Ask For A Particular Brand
When Buying Canned Tuna?
C.ETY. S T.Z.E
Megalo- Metro Non- Non-  Non-
politan Central Metro Metro Metro
Over 50,000 Suburban 2,500~ Rural Rural
Total 500,000 500,000 Metro 50,000 Famm Nen-Farm
il T A T T 7
100.0 100.0 10040 100.0 10040 100,0 10040
58¢5 61,7 60,1 6lia7 5645 L7.9  L7.2
1.5 3843 39.9 353 L3.5 52,1  52.8
(2209) (L30) (307) (62L) (290)  (169) (289)
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 8 Do You Usually Look Or Ask For A Particular Brand

Total
Houssholds Having Served
Canned Tuna Within
Last 12 Menths 100.0
Iook For A
Particular Brand 58.5
Do Not Look For A
Particular Brand L1.5
Weighted Base: (2109)

When Buying Cannred Tuna?

$1000 1999
100.0 100.0
348 9.3 U746
6542 50.7  52.4
1/(92) (150)

1/ Relatively unstable due to the small number of cases.

100.0

(270)

3999

100.0

39.9

(L32)

1999

100.0

62.3

37.7

(L65)

Do You Usually Look Or Ask For A Partiocular Brand

Total
Households Having Served
Canned Tuna Within
Last 12 Months 100.,0
Look For A
Particular Brand 5845
Do Not Look For A
Particular Brand Li1.5
Weighted Base: (2109)

When Buying Canned Tuna?

100.0 100.0 100.0

6347

36.3

6L.5 67.0

35.5 33.0

(L29) (166)  (105)

NUMBER OF PERSONS IN HOUSEHOLD

Six or
One Two Three Four Five More
% 4 % % % %
1000 100,0 100.,0 100,0 100,0 10040
L83 61.1 55.3 62,0 57el 5942
517 38.9 Lhe7 3840 L246 40,8
(124)  (536) (L71) (Lk1) (262) (275)
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 8 Do You Usually Look Or Ask For A Particular Brand
When Buying Canned Tuna?

RELIGION OF FAMILY

Total Catholic Protestant Jewish

Households Having Served 4 4 4 4
Canned Tuna Within The
Look For A
Particular Brand 58.5 62,5 56.7 63.0
Do Not Look For A
Particular Brand L1.5 37.5 L3.3 370
Weighted Base: (2109) (6k2) (1346) 1/ (73)

1/ Relatively unstable due to the small number of cases.

Note: Percentages for L8 cases representing "Other Denominations" not shown.

Do You Usually Look Or Ask For A Particular Brand
When Buying Camned Tuna?

RACE OF HOMEMAKER

Totel White Non-White

Households Having Served 4 4 4
Carmed Tuna Within Last
12 Months 1000 100,0 100.0

Look For A

Particular Brand 5845 5945 5040

Do Not ILook For A

Particular Brand .5 0.5 50,0
Weighted Base: (2109) (1892) (27)
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Section C NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 8 Do You Usually Look Or Ask For A Particular Brand
When Buying Canned Tuna?

ENPLOYMENT OF HOMEMAKER

Total Full-Time Part-Time mﬂ

Households Having Served » 4 ;—
Canned Tuna Within Last
12 Months 10040 10040 1000 100,40

Ioock For A

Particular Brand 5845 60,8 5641 577

Do Not ILook For A

Particular Brand 1.5 39.2 L3.9 L2.3

Weighted Base: (2109) (L70) (167) (1L33)
Hote: Percentages for 39 cases representing "Unreported Employment® not shown,

Do You Usually Look Or Ask For A Particular Brand
When Buying Cammed Tuna?

AGE OF HOMEMAKER

65 and
Households Having Served T—oit—l ]_éiﬁ giigz gﬁ 22?2 M# !é#z 2;2. 52?2 Q‘,& E"r-

Canned Tuna Within

Last 12 Months 100,0 100,0 100,0 100,0 100,0 100,0 100.,0 100,0 100,0 100,0 100,0
Look For A

Particular Brand 58,5 577 573 65,7 59,0 58,2 60,0 63.4 62,8 53,0 11,8
Do Not Look For A

Particular Brand 1.5 L2.3 L2.7 343 .0 .8 Lo.0 36,6 372 U47.0. B2
Weighted Base: (2209)  (150) (221) (291) (251) (270) (229) (207) (1L7) (120) (183)
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Section C

Question 9
NATIONAL CANNED FISH AND SHELLFISH STUDY

Within The Past Twelve Months Did You Buy
Any Prepared Ready-To-Serve Tuna Items?

REGIONS

North= North

Total east Central South West

4 ® %
Households Having Served
Canned Tuna Within Last

12 Months 100.0 1C0.0 100.0 100.0 100,0

Type Of Tuna Purchased

Tuna And Noodle

Purchased 78 640 8.9 Teb e
Net Purchased 9242 940 91.1 924k 90e
Creamed Tuna
Purchased ll‘j 208 ho? 5.5 . '402
Net Purchased 9547 97+2 9563 9Le5 9548
Other Tuna Products
Purchased 067 1.3 0e5 065 063
Not Purchased 99.3 98.7 9945 99.5 9947
Weighted Base: (2109) (612) (577) (58L) (336)
Note: Some respondents purchased more than one type of tunse
Within The Past Twelve Months Did You Buy Any
Prepared Ready-To=-Serve Tuna Items?
CRILTEYENSEL Z R
Megalo~ Metro Non= Non= Non=
politan Central Metro Metro Metro
Over 50,000 Suburban 2,500= Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non~-Farm
Households Having Served 4 4 4 % 4 4
Canned Tuna Within Last
12 Months 100,0 100,0 100.0 10040 100,0 100.0 100,0
Type Of Tuna Purchased
Tuna And Noodle
Purchased 7«8 8ol 746 Te5 11.6 6.5 Leb
Not Purchased 9202 91-6 920h 9205 88114 9305 95-’4
Creamed Tuna
Purchased hoB 208 709 3-7 50)-3 300 306
Not Purchased 957 9742 92,1 9643 ) 9740 96,4
Other Tuna Products
Purchased 0.7 0.5 0.3 1.8 0.l - =
Not Purchased 99.3 99.5 9947 9842 99.6  100.0 100,0
Weighted Baset (2109) (L30) (307) (62L,) (290)  (169) (289)

Note: Some respondents purchased more than one type of tuna.
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Sectien C
Question 9 NATIONAL CANNED FISH AND SHELLFISH STUDY

Within The Past Twelve Months Did You Buy Any
Prepared Ready-To-Serve Tuna Items?

Total $1000 1232 }2? # and Over
Households Having Served 4 4 4 ; ; 4
Canned Tuna Within Last
12 Months 100,0 100,0 10040 10040 10040 10040 10040 100,0 10040

Type Of Tuna Purchased

Tuna And Noodle

Purchased 7.8 6.6 loh 308 1.0.7 806 7.0 12.7 1.6
Not Purchased 9242 934k 98.6 96.2 89.3 9.k 93.0 87.3 9242

Creamed Tuna

hn'OhﬂSOd ho3 holl ho? 300 ha3 501 hcs So!l 149
Not Purchaaed 9507 9506 9506 9700 95.7 ”‘.9 95.5 9&06 9601
Other Tuna Preducts
Purchased 0a7 - - - 0e7 0.9 1.2 1.8 -
Not Purchased 99.3 100,0 100,0 100,0 9943 99.1 98,8 98.2 .100,0
Weighted Baso: (2109) ¥Y(92)  (180) (270) (W32) (h&) (L29) (166) (105)

1/ Relatively unstable due to the small number of cases.

Note: Some respondents purchased more than one type of tuna.

Within The Past Twelve Months Did You Buy Any
Prepared Ready-To-Serve Tuna Items?
NUMBER QF PERSONS IN HOUSEHOLD

Six or
Total One Two Three Four Five More
4 4 4 ® 3 z 4
Households Having Served
Canned Tuna Within Last
12 Months 10040 100,0 100.0 10040 100,0 10040 10040
Type Of Tuna Purchased
Tuna And Noodle
Purchased 7-8 6.7 8.5 509 7.1 ll.h 7.7
Not Purchased 9242 93.3 91.5 Sha 92.9 8846 92.3
Creamed Tuna
Purchased Le3 L2 Le2 35 53 3.1 5e5
Net Purchased 95.7 95.8 95.8 9645 LT 96.9 9Le5
Other Tuna Products
Purchased 0.7 - 0.8 0.7 1.2 Ouls 0.7
Not Purchased 9963 100,0 9942 9943 98.8 99.6 99.3
Weightod Base: (2109) (12h)  (536) (L) (kl1) (262) (275)

Note: Some respondents purchased more than one type of tuna.
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Section C

Question 9

Households Having Served
Canned Tuna Within Last
12 Months

Type Of Tuna Purchased
Tuna And Noodle

Purchased
Not Purchased

Creamed Tuna

Purchased
Not Purchased

Other Tuna Products

Purchased
Not Purchased

Weighted Base:

_]_./ Relatively unstable due to the small number of cases.
Note: Some respondents purchased more than one type of tuna,

NATIONAL CANNED FISH AND SHELLFISH STUDY

Within The Past Twelve Monthe Did You Buy Any

Prepared Ready-To-Serve Tuna Items?

Total

100.0

0.7
9943

(2209)

RELIGION OF FAMILY

Percentages for L8 cases representing "Other Denominations" not shown.

Households Having Served
Camned Tuna Within Last
12 Months

Type Of Tuna Purchased
Tuna And Noodle

Purchased
Not Purchased

Creamed Tuna

Purchased
Not Purchased

Qther Tuna Products

Purchased
Not Purchased

Weighted Base:

Note: Some respondents purchased more than one type of tuna,

Within The Past Twelve Months Did You Buy Any

Prepared Ready-To-Serve Tuna Items?

100.0

7.8
9242

Le3
95.7

07
9943

(209)

129

Catholic Protestant Jewish
z 4 4
100.0 100,0 100,40
11,k 642 lab
88.6 93.8 9846
Lel L6 -
95.9 95.4 100.0
1.3 043 Lo
9847 9947 95,9
(6L2) (1346) /(1)
RACE OF HOMEMAKER
White Non-Whi te
10040 100,0

e .1 h. 7
9149 9543
h.2 5.6
95.8 Skl
0.8 045
99,2 9945
(1892) (a7



Section C NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 9 Within The Past Twelve Months Did You Buy Any
Prepared Ready-To-Serve Tuna Items?

EMPLOYMENT OF HOMEMAKER

Total FulleTime Part-Time Not
Households Having Served 4 7
Canned Tuna Within Last
12 Monthe 100,0 100,0 100,0 100,0
Type Of Tuna Purchased
Tuna And Noodle
Purchased 7.8 7.8 Tk 8,0
Not Purchased 9242 9242 9246 9240
Creamed Tuna
Purchased L3 3.3 6.8 L.5
Not Purchased 95.7 9647 93.2 95.5
Other Tuna Products
Purchased 007 0.2 006 009
Not Purchased 9943 99.8 994k 99.1
Weighted Base: (2109) (L) (167) (1433)

Note : Some respondents purchased more than one type of tuna,

Percentages for 39 cases representing "Unreported Employment® not shown,

Within The Past Twelve Months Did You Buy Amy
Prepared Ready-To-Serve Tuna Items?

AGE OF HOMEMAKER

65 and

Households Having Served T—oftﬂ %A%Q@'@Q##%A@Q#T

Canned Tuna Within Last
12 Months 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0

Type Of Tuna Purchased
Tuna And Noodle

Purchased 7.8 110 8.7 B8ad 8.0 7.8 94 6L 55 45N Sty
Not Purchased 92,2 89.0 91e3 919 92,0 92,2 0.6 93.6 LS 93.2 9k
Creamed Tuna
Purchased Le3 6.8 32 3¢5 546 Se2 LeS 240 hoa 3.“ h.o
Not Purchased 957 93.2 9608 9605 911111 9’4.8 9505 9800 95.2 9606 9600
Other Tuna Products
Purchased 0.7 1 1ah 13 10 - 0.9 - 1.4 - -
Not Purchased 99.3 98,6 9846 98,9 99,0 100,0 99.1 100,0 98,6 100,0 100,0
Weighted Base: (2109)  (150) (221) (291) (291) (270) (229) (207) (W7) (120) (183)

Note: Some respondents purchased more than one type of tuna,
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Section D

Question 1

Use of Canned Salmon

NATIONAL CANNED FISH AND SHELLFISH STUDY

During The Past Four Weeks About How
Often Did You Serve Camned Salmon ?

REGIONS
North=_ North-
Total east Central South West
% % 4 %
Households Having Served
Canned Salmon Within Last
12 Months 1000 10040 10040 1000 10040
Number Of Times Served
One Time 28.1 29.2 27.8 29.0 2!105
Two Times 2045 2.1 2063 1848 19.0
Three Times 5.0 L8 3.1 646 5e9
Four Times 646 6e7 645 76 L6
Five or More Times 1.8 2.0 1.9 2.0 0.l
Don't Know 1.5 0e9 1.6 2.1 0.l
Did Not Serve 365 3243 38.8 33.9  L5e2
Weighted Base: (1907) (L38)  (607)  (62L) (238)
During The Past Four Weeks About How
Often Did You Serve Canned Salmon?
GGITY SIZE
Megalo- Metro Non-  Non- Non-
politan Central Metro Metro Metro
Over 50,000= Suburban 2,500= Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non-Farm
= o e ey el % 7
Housenolds Having Served Canned
Salmon Within Last 12 Months 100,0 100.,0 100,0 100,0 100.0 100,0 100,0
Number Of Times Served
One Time 28,1 25,k 32.L 28.5 25.9 sl 29.3
Two Times 20.5 22.3 18,7 15.9 22,2 2L.9 22,2
Three Times 5.0 6.0 5.5 5.8 3.8 5.0 3.6
Four Times 6.6 6.9 740 Te2 5ol 5.9 7.1
Five Or More Times 1.8 L0 1.6 1. 0.7 0.9 1.8
Don't Know 1.5 1.6 0.8 33 1,0 1.8 2.L
Weighted Base: (1907) (319) (256) (472) (295)  (22k) (3L1)
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Section D

Question 1

Households Having Served Canned
Salmon Within Last 12 llonths

Number Of Times Served

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't .Know

Did Not Serve

Weighted Base:

l/ Relatively unstable due to the small number of casess

Households Having Served Canned

Salmon Within Last 12 Months

Number Of Times Served

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Knew

Did Not Serwve

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

During The Past Four Wéeks About How

Often Did You Serve Canned Salmon?

INCOMNE

Under $1000- $ 2000~ $3000~ $L000- $5000- $7000- $

10,000
an(! Over

132

Total $1000 1999 2999 999  L99 69!
e ey, ), gk, i 7 e i e ol -
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
28.1 22.9 18.3 22.9 313 31k 28.1 33.3 33.3
20,5 21.0 22,8 I56 - 28,9 20.3 18.8 151  23.5
5.0 5.7 5.7 5.5 L6 5. 5eT 2.3 2.5
6.6 5.7 8.6 10.3 L9 Bel 6.2 9.1 L.9
1.8 1.9 2.3 2.6 2.5 0.5 5 1 4 0.8 12
1.5 3.8 0.6 1.5 1.5 0.8 Al 1.5 3.7
36.5 39.0 M7  37-6 32,3 36,2 . 381  37F 309
(1907) (107) (176) (273) (394) (390) (353) (133)y (81)
During The Past Four Weeks About How
Often Did You Serve Canned Salmon?
NUMBER OF PERSONS IN HOUSEHOLD
3ix or
Tetal One Two Three Four Five More
100,0 100.0 10040 100,0 100,0 100.0 100.0
28,1 2247 30,0 2. 29.4 29.6 28.8
20,5 17.9 15.8 23.3 20,5 23.3 23.6
Se0 1.9 5e6 540 2.9 Se7 Te3
6.6 Le7 52 67 6.6 10.1 7.0
1.8 1.9 2.6 1.0 1.l 0.9 3.1
1.5 Le7 1.0 1.8 1.3 1.8 0.7
3645 b6.2 398 37.8 38,2 286 298
(1907) (107) (503) (Lo1) (378) (229) (289)



Section D
Question 1

Households Having Served
Canned Salmon Within
Last 12 Months

Number Of Times Served

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don' ¢+ Know

Did Not Serve

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

During The Past Four Weeks About How

Often Did You Serve Canned Salmon?

281
20,5
5.0
646
1.8
1.5
36.5

(1507)

}/ Relatively unstable due to the small number of cases,
Note: Percentages for 39 cases representing "Other Denominations® not shown.

Households Having Served
Canned Salmon Within
Last 12 Months

Number Of Times Served
Ons Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

RELIGION OF FAMILY

Catholic Protestant  Jewish
% % %
10,0 1000 1000
30.1 27.L 25.8
23,2 19.6 24,2

L.3 5.1 9.7
Le7 6.9 16.1
1.2 2,0 3.2
046 1.8 =
35.9 372 21,0
(L90) (1316) 1/ (62)

During The Past Four Weeks About How

Often Did You Serve Canned Salmon?

Total

1000

28,1
2.5
5.0
6.6
1.8
1.5
36,5

(1507)

RACE OF HOMEMAKER

White

1000

28,7
20.5
k.6
5.9

1.5
376

(16L9)

Non White

100,0

2.1
2.2
Tek
11.3
6.2
1.6
29,2

(258)



Section D
Question 1

Households Having Served
Canned Salmon Within
Last 12 Months

Number Of Times Served

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

Note:

Households Having Served
Canned Salmon Within
Last 12 Months

Humber Of Times Served

One Time

Two Times

Three Times

Four Tinmes

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

NATTONAL CANNED FISH AND SHELLFISH STUDY

During The Past Four Weeks About How

Often Did You Serve Canned Salmon?

28,1
20.5
5.0
6.6

1.8-

1.5
36.5

(1907)

EMPLOYMENT OF HOMEMAKER

Full =Time

—————

£
m.o

29.1
20,4
Sel
549
1.6
1.2
36.7

(L12)

During The Past Four Weeks About How

Often Did You Serve Canned Salmon?

Percentages for 35 cases representing "Unreported Employment" not shown.

Part-Time

b4
100,0

27.7
19.3
L2
6.6
3.6
0.6
38.0

(167)

Not Buployed

4
100,0

27.8
20,8
5.0
6.7
1.8
1.6
36.3

(1293)

134

AGE OF HOMEMAKER -
Dot 15tk 229 pedl 3w Lol Lo Do 559 608k orer
% £ ] % % % % £ % %
100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100.0
28,1 23,4 25.3 3U.0 31l 25.9 3L.7 26,7 24,5 30.3  23.6
2.5 22,6 20,8 1942 19,9 23,5 221 17¢5 23.7 1he3, 200k
5.0 3.2 3h 3.8 5.6 5.3 63 58 L3 6.7 5.2
6.6 6,5 5. B85 5.6 7.7 LB B.7 10,8 Le2 be2
1.8 28 05 3.0 2.0 0.8 NS e o SN0, 1,0
1.5 0,8 0.5 0.9 08 16 19 1.5 0.7 25 307
3645 .1 il 0.6 3L.7 35.2 31.7 3.9 331 L2 M.
(1%07) (125) (11) (236) (252) (2u9) (210) (206) (139) (122) (191)



Section D

Question 2a

NATICNAL CANNEL FISH AND SHELLFISH STUDY

How Many One Pound Tall Cans Of Salmon

Do You Have On Your Shelves At Present?

REGIONS

North- North

Total east Central South West
% % % 4 4
Households Having Served
Canned Salmon Within Last
12 Months 10040 100.0 10040 100.0  100.0
Number Qf One Pound
Tall Cans
One Can 18.5 21.1 19.0 17.0 1549
Two Cans Te7 Te0 9.0 6.1 90,4
Three Cans 1.k 1.2 1.5 1.5 1.3
Four Cans 0.5 0.2 0.7 0.3 0.9
Five Or More Cans 1.0 1.2 0.9 0.5 241
None 709 69-3 68-9 7’406 70.‘1
Weighted Baset (1907) (L38) (607) (62L) (238)
How Many One Pound Tall Cans Of Salmon
Do You Have On Your Shelves At Present?
CITY SIZE Aol
Megalo- Metreo None Non- None
politan Central Metro Metro Metro
Over 50,000 Suburban  2,500-  Rural Rural
Total 500,000 500,000 Metro 0,000 Farm Non=Farm
Households Having Served
Canned Salmon Within Last
12 Months 100,0 100.0 100.0 100,0 100.0 100.0 100,0
e
Number Of One Pound Tall Cans
One Can 1805 15.1 1502 2143 1946 19.9 1805
Two Cans TeT 11,2 648 Te2 5e7 9e5 Se9
Three Cans 1.k 046 2,0 1.8 1.8 1.8 0e6
Four Cans 0s5 1,0 1.2 062 - - 066
Five gr More Cans 1.0 0.9 106 1.1 0e7 009 °.6
None 7049 Tle2 732 684l 7242 6749 7348
Weighted Base: (1907) (319) (256) (L72) (295) (22L) (3L1)
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Section D NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 2a How Many One Pound Tall Cans Of Salmon

Do You Have On Your Shelves At Present?

INCOME

Under
Total %1000

Households Having Served Cammed

$1000- $2000~ 53000~ 000~ $5000- $7000- $10,000

;2%2

Salmon Within Last 12 Months 100.0 100.0 100.0
Number Of One Pound Tall Cans
One Can 18.5 10.0 172
Two Cans Tl 3.0 6.5
Three Cans 1.4 150 0.6
Four Cans 0.5 - -
Five Or More Cans 1.0 - 1.2
None 70.9 86.0 4.5
Weighted Base: (1907) (107) (176)

1/ Relatively unstable due to the small mumber of cases.

By e e

100.0 100.0 100.0 100.0 100.0

12.8 20.5 18.6 20.1.  23.1
15 (AR L TR TsTyn 5200
242 0.8 0.3 2.0 3.0
0.4 0s5 - 0.6 0.8
0.4 @2 Vi3 0.6 2.3

76.7 1 70:2 72,1 69708 WEHTH

and Over

100.0

26.6
1.k
3.8
3.8
5.1l
L9.3

(213)  (394) (390) (353) (133) 1/(81)

How Many One Pound Tall Cans Of Salmon

Do You Have On Your Shelves At Present?

NUMBER OF PERSONS IN HOUSEHOLD

3ix or
Total One Two Three Four Five More
4 z 3 » » » %
Households Having Served Canned
Salmon Within Last 12 Months 100,0 100.,0 100,0 10040 10040 100,0 10040
Number Qf One Pound Tall Cans
One Can 18.5 ho9 1609 2103 190& 2000 19.8
Twe Cans Te7 S.a 801 6.6 605 10.8 8.1
Three Cans 1ekt - 1e2 2,0 1.l 045 2.5
Four Cans 0.5 - - 0.5 1,1 0.5 a7
Five Or More Cans 1.0 0.9 o.h 1.5 005 0.5 2.1
None 7049 88l T3els 68,1 Tlek 6747 66,8
Weighted Base: (1907) (107) (503) (ko1) (378) (229) (289)
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Section D NATIONAL CANNED FISH AND SHELLFISH STUDY

137

Question 2a How Many One Pound Tall Cans Of Salmon
Do You Have On Your Shelves At Present?
RELIGION OF FAMILY
Total Catholic Protestant Jewish
Households Having Served % 3 % %
Canned Salmon Within
Lagt 12 Months 100,0 100.0 100,0 100,0
Number Of One Pound Tall Cans
One Can 18.5 18.2 19.0 uo6
Two Cans 77 8.2 71 11,6
Three Csns 1.}.1 0;9 1.5 1'7
Four Cans 0¢5 0ol 0.5 1.7
Five Or More Cens 1.0 1.7 0e7 1.7
None 7049 70.6 TL.2 TLa7
Weighted Base: (1907) (ko) (a3:6) 1/ (62)
l/ Relatively unstable due to the small number of cases,
Note: Percentages for 39 cases representing "Other Denominations™ not shown,
How Many One Pound Tall Cans Of Salmon
Do You Have On Your Shelves At Present?
RACE OF HOMEMAKER
Total White Non White
Households Having Served % 3 %
Cammed Salmon Within
Last 12 Months 100,0 10040 100,0
Number Of One Pound Tall Cans
One Can ]-Bos 19.5 1.8
Two Cans Te7 TeT Tels
Three Cans 1L 1. 1,2
Four Cans 0.5 0.3 1.6
Five Or More Cans 1.0 1.1 0.8
None 70.9 70,0 772
Weighted Base: (1907) (1649) (258)



Section D

Question 2a

Households Having Served
Canned Salmon Within
Last 12 Months

Number Of One Pound Tall Cans

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans

None

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many One Pound Tall Cans Of_Salmon

Do You Have On Your Shelves At Present?

Total

100.0

1845
Te7
1k
045
1.0

7049

(1907)

EMPLOYMENT OF HOMEMAKER

Full-Time Part-Time Not Employed

% % %

100,0 100,40 100,0

15,8 21,0 18.8

7.0 Tols Te9

0.8 1.2 1.7

045 - 0.6

1.2 046 0.9

The 7 698 70e1

(L12) (167) (1293)

Note: Percentages for 35 cases representing "Unreported Employment" not shown.

Households Having Served
Canned Salmon Within
Last 12 Months

Number Of One Pound Tall Cans

One Can

Two Cans

Three Cans

Four Cars

Five Qr More Cans

None

Weighted Base:

How Many One Pound Tall Cans Of Salmon

Do You Have On Your Shelves At Present?

Total

100.0

18,5
(4
1.
045
1.0

70.9

(1907)

AGE

OF

HOMEMAKER

15-2h 25-2 0-3h 35-39 LO-WL Lo-h9 30-5L 25-59 60-6h

2 3
100,0 100,0
L9 22,k
5.0 2.9
0.8 1.2
0.8 -
73.5 73.5
(125) (1)

138

%
1000

ok
9.2
1.8
0.h
0okt
73.8

(236)

%
100.,0 1

19.h
845
1,6
0.8
2,0

67.7

(252) (

4
00.0

19.2
9k
1.2
0.8
1.6

67.8

2k9)

%

% % %

100,0 100,0 100,0 1000

20,7
8.8
1.0
045
2,0

6740

(210)

2.3 17,6 20.9
Ll 5.9 1.3
1.5 2.9 -
0,5 1.5 -

SRR -

73e3  T0.6 67,8

(206) (139) (121)

65 and
rar

%
100,0

150
946
1.6

0.5
73.3

(191)



Section D
Question 2b

NATIONAL CAYNED FIS{ AND SHELLFISY STIDY

How Many Seven Ounce Flat Cans

0f Salmon Do You Have On Your

Shelves A Present ?

_REGIONS

Total E:at 3 Ycr::?:-ul South  West
Households Having Served Canned T | - -
Salmon Within last 12 Months 100.0 100.0 100.0 100.0 10040
Number (f Seven Ounce Cang
One Can 8.2 1.9 70 6.8 LN
Two Cans 53 9.5 k.3 k.3 3.0
Three Cans 1.0 1.7 0.8 0.6 0.9
Four Cans 0.6 0.2 0.5 Lo 0.9
Five or More Cans 1.2 1.7 1.0 Ouly 2.6
Don't Know (U 8 - 0.2 0.2 -
None 83.6 75.0 86.2 8647 8li.2
Weighted Base: (1907) (L38)  (607) (62L)  (238)
How Many Seven Ounce Flat Cans Of Salmon
Do You Have On Your Shelves At Present?
CITY SIZE
Megalo- Metro Non= Non- None
politan Central Metro Metro Metro
wa fom G e B i A
Households Having Served < ’ . sy &
Canned Salmon Within
Last 12 Months 100,0 100.0 100,0 100,0 100,0 100,0 100,0
Number Of Seven Ounce Cans
One Can 842 Be2 10,0 1.0 649 L2 649
Two Cans Se3 848 746 k.2 Seli 3.2 3.0
Three Cans 1.0 242 1.2 1.1 0.7 0.5 -
Four Cans 0.6 - 1.2 1.1 - 0.9 0.6
Five Or More Cans 1.2 3.2 1,2 0.5 1.5 0.5 0.3
Don't Know 0.1 0.3 - 0.2 - - -
None 83.6 7743 78.8 8.9 85.5 90.7 85.2
Weighted Baser (s07) (319) (256) (L72) (295) (22k) ()
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Section D
Question 2k NATIONAL CANNED FISH AND SHELIFISH STUDY
How Many Seven Ounce Flat Cans Of Salmen
Do You Have On Yeur Shelves At Present?
INCOME
Under — $I000~ — EZ000= PJ000~  BLOUO= §5000=  §7000~ SI0, 00
Tetal 000 1999 9 4999 and Over
I f P OBy 3p B 97 2R ape
Bousehelds Having Served
Canned Salmen Within

Last 12 Months 100.0 100,0 130.,0 100,0 100,0 100.0 10040 10040 10040
Fumber Of Seven Ounce Cans

Gne Can 8.2 10,9 %A 6k TS T B8 122 7.7
Two Cans 53 3.9 53 3k 52 37 6T 99 1T
Three Cans 1.0 340 0eb 0.8 0.8 1.1 - 3.0 1.3
Feur Cans 0.6 - 0s6 Ouky 0.5 1.1 0.9 0.8 -
Five Or More Cams 1.2 - - 0.8 1.6 0.6 240 2.3 1.3
Don't Know 0.1 1.0 0.6 - - - - - -
Hons 836  BlL2  83.5  88.2  8ul 86k Bl6 LA 82,0

Weighted Base: (107) (01)  (176)  (213)  (3%h)  (3%0)  (353)  (133) I/(8n)

l,/ Relatively unstable due to the small rnumber of cases.

How Many Seven Ounce Flat Cans Of Salmon
Do You Have On Your Shelves At Present?

NUMBER CF PERSONS IN HOUSEHOLD

or
Total One Two Three Four Five More
4 4 j 4 4 3 4

Heuseholds Having Served

Carned Salmon Within

Last 12 Months 100.0 100,0 100,0 100,0 100,0 100,0 100.0

Fumber (Of Seven Ounce Cans

One Can 8.2 U3 12.2 Te? 940 kel 2,2
Twe Cans Se3 6e7 849 Leb kb La 1.4
Three Cans 1.0 1.9 1,0 1.8 1.1 - -
Four Cans 046 0.9 0.6 1e3 063 - 07
Five or More Cans 1,2 k.8 1.2 1.0 1.3 - Ooly
Don't Know 00l 009 0.2 - - - -
Nene 83.6 7065 759 83.6 83.7 91.8 953

Weighted Base: (1907) (x07)  (503) (k1) (378) (229) (289)
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Section D
Question 2b

Households Having Served
Canned Salmon Within
Last 12 Months

Number Of Seven Ounce Cans

One Can

Two Cans

Three Cans

Four Cans

Five (r More Cans
Don't Know

None

Weighted Base:

NATIONAL CANNED FISH AND S{ELLFISH STUDY

How Many Seven Ounce Flat Cans Of Salmon

Do You Have On Your Shelves At Present?

RELIGION OF FAMILY

Protestant Jewish

Total Catholic
% %
100.0 100.0
8.2 8.4
53 L8
1.0 0.8
0.6 0.8
2 1.9
0.1 -
83.6 83.3
(1907) (L90)

1/Relatively unstable due to the small number of cases.

Note:Percentages for 39 cases representing "Other Denominations" not shown.

Households Having Served
Canned Salmon Within
Last 12 Months

Number Of Seven Ounce Cans
One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans
Don't Know

None

Weighted Base:

;4 £
100.0 100.0
749 1.8
LS 2L.6
0.5 11.5
0+6 -
0.7 6.6
0.2 -
8546 L2.5
(1316) 1/ (62)

How Many Seven Ounce Flat Cans 0f Salmon

Do You Have On Your Shelves At Present?

Total

100.0

8.2
5.3
1.0
0.6
1.2
0.1
83.6

(1907)

RACE OF HOMEMAKER

White Non-Whi te
% £
100.0 100.0
8.8 Le3
5.5 L3
0.9 12
0.8 -
1,3 -
0.1 0.k
82.6 89.8
(1649) (258)



Section D NATIONAL CAMNED FISH AND SHELLFISH STUDY
Question 2b How Many Seven Ounce Flat Cans Of Salmon
Do You Have On Your Shelves At Present?

EMPLOYMENT OF HOMEMAKER

Total Full-Time Part-~Time Not~-Employed
Households Having Served 4 b4 4 %
Canned Salmon Within
Iast 12 Montha 100.0 100.0 100.0 1m0.0
Number Of Seven Ounce Cans
One Can 8.2 10.4 11.3 7.1
Two Cans 5.3 6.0 Lok 5e2
Three Cans 1.0 0.7 1.3 1.1
Four Cans 0.6 0.3 1.9 0.6
Five Or More Cans 1.2 0.8 046 1.1
Don't Know 0.1 - - 0.2
None 8346 61.8 8045 8L.7
Weighted Base: (1907) (laz) (167) (1293)

Note: Percentages for 35 cases representing "Unreported Employment®" not shown.

How Many Seven Ounce Flat Cans Of Salmon

Do You Have On Your Shelves At Present?

AG E OF HOMEMAKER

Total 15-2L, 25-29 30-3L 35-39 LO-l) L5-49 50-54 55-59 60-&4 %5'9?1
Households Having Served p4 % % % % b4 4 4 £ % %
Cammed Salmon Within
Last 12 Months 100,0 100.0 100,0 100.0 100,0 100.0 100,0 100.0 100.0 100.0 100.0
Number Of Seven Ounce Cans
One Can 8.2 9.1 9.8 642 L9 6.5 7.9 13.0 8.8 10.4 8.7
Two Cans 5«3 L 2.9 3.5 3.3 L9 63 L5 Tels 9.6 9.3
Three Cans 1.0 - - 0.9 0.8 2,0 0.5 0.5 2.2 1.7 1l
Four Cans 0.6 - 0.6 - Ok 16 1.0 0.5 1.8 - 0.5
Five Or More Cans 1.2 - 1.2 049 0.8 1.k 1.5 2.5 0.7 0.9 1.1
Don't Know 0.1 - - - - - - - - ' - s 1%
None 8346 86,8 B85.5 B88.5 B89.8 B83.6 82,8 79.0 79.4 77.4 78.2
Weighted Baseq (1907)  (125) (178) (236) (252) (2h9) (210) (206) (139) (121) (191)
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Section D
Question 2¢

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of One Pound Tall Salmon
Do You Usually Purchase At One Time?

REGIONS
North- North
Total east Central South West
Households Having Served
Carmed Salmon Within Last
12 Months 100.0 100.0 100.0 100,0 100.0
Number Of Cans
One Can h309 hlcl h8-9 1‘201 hloz
Two Cans 2ho7 20.5 2!&.1 29,0 22,7
Three Cans haa 3.2 h.é 505 6-3
Four Cans 2.9 3.0 206 3.0 2.9
Five or More Cans 2.0 2.3 1.3 2. 2.5
Don't Know 21.7 29,9 1-805 18.0 zhoh
Weighted Bases (1907)  (L38) (607) (624) (238)
How Many Cans Of One Pound Tall Salmon
Do You Usually Purchase At One Time?
CITY B.IZEK
Megalo= Metro Non= Non=- Non-
politan Central Metro Metro Metro
Over 50,000= Suburban 2,500~ Rural Rural
Total 500,000 500,000 Metro 50,000 Fam Non-Farm
% F4 4 % 4 z
Households Having Serwved
Canned Salmon Within Last
12 Months 100.0 100.0 100.0 100,0 100.0 100.0 100,0
Number Of Cans
One Can L3.9 31.4 Lh.1 1.7 49,1 51.8 L9.0
Two Cans 2,7 25,1 21.9 20.8 2745 26.8 28,1
Three Cans L8 il 3.9 L7 Y 7.6 642
Four Cans 2,9 3.8 3.5 3.8 2.l 1.8 1.5
Five Or More Cans 2,0 3.1 2,0 2.5 1L 0.l 2.0
Don't Know 21,7 3305 zhcé 26-5 15-9 11,6 13.2
Weighted Baset (1907) (319) (256) (472) (295) (224) (3u1)

13



Section D

Question 2c¢

Households Having Served
Canned Salmon Within Last
12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans

Don't Know

Welighted Bases:

NATIONAL CANNED FISH AND SHELLFISH STUDY
How Many Cans Of One Pound Tall Salmon

Do You Usually Purchase At One Time?

1/ Relatively unstable due to the small number of cases.

Households Having Served
Canned Salmon Within Last
12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Or Mers Cans

Don't Know

Weighted Base:

1k

INGOME
Under 200 y
Total $1000 1999 2999 3999 1999 6999 9999 and Over
100.0 100,0  100,0  100.0  100.0  100.0 10040 100,0  100.0
L3«9 3545 3942 38.8 L3l Lbe 6 52.1 k1.3 L7
2he7 2145 2546 31.5 25.1 2243 22,1 2546 2345
Lie8 646 Tel Te3 343 L.l 3.4 3.0 o
249 2.8 5.l 3<3 1.8 2.3 3.1 1.5 6e2
2.0 248 1.1 1.9 1.8 2.1 1.7 3.8 3.7
21.7 30.8 21,6 17.2 2leb 2243 1749 2448 1845
(1907) (x07) (176)  (273) (35h)  (3%0) (353) (133) 1/(81)
How Many Cans Of One Pound Tall Salmon
Do You Usually Purchase At One Time?
NUMBER OF PERSONS IN HOUSEHOLD
Total One Two Thr F i i
as 'our ve M
-z z 7 4 z i -
10040 100,0 10040 10040 100,0 10040 10040
L3.9 L0.2 3642 L6 53.2 L8.0 40,1
2le7 9e3 2.1 23.4 21 28,0 35.0
L8 1.9 2.9 645 249 Tels 649
2.9 1.9 1.8 245 B 2.6 5e2
2,0 1.9 Ouly 2.2 2.4 1.3 Le8
21.7 Lk.8 3Lk.6 19,0 1647 12.7 8.0
(1907) (107) (503) (ko) (378) (229) (289)



Section D

Question 2¢

NATIQN AL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of One Pound Tall Salmon

Do You Usually Purchase At One Time?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
Households Having Served % % % %
Canned Salmon Within Last
12 Months 100.0 100.0 100.0 100.0
Number Of Cans
One Can L3.9 L6.7 Lik.8 11.3
Two Cans 2he7 20.6 2647 1heS
Three Cans L8 2.7 5e2 645
Four Cans 2.9 3.9 246 3.2
Five Or More Cans 2.0 1.8 2.1 3.2
Don't Know 21.7 2.3 18.6 6le3
Weighted Base: (1907) (L90) (1316) 1/ (62)

1/Relatively unstable due to the small number of cases.

Note: Percentages for 39 cases representing "Other Denominatiuns" not shown.

How Many Cans OFf One Pound Tall Salmon

Do You Usually Purchase At One Time?

RACE OF HOMEMAKER

Total White Non-White
Households Having Served % % 4
Camed Salmon Within Last
12 Months 100.0 100,0 100.0
Number Of Cans
One (an Ll309 }45.)-1 3)4.8
Two Cans 2h.7 23.6 31.8
Three Cans 4.8 L5 5e6
Four Cans 2.9 2.1 78
Five Or More Cans 2.0 1.5 Sely
Don't Know 21.7 22.9 13.6
Weighted Base: (1%07) (16L9) (258)
y
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Se ction D

Question 2¢

NATIONAL CANNED FISH AND SHELLFISH SIUDY

How Many Cans of One Pound Tall Salmon

Do You Usually Purchase At One Time?

EMPLOYMENT OF HOMEMAKER

Households Having Served
Carmed Salmon Within Last

12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five or More Cans

Don't Know

Weighted Base:

Note: Percentages for 35 cases representing "Unreported Employment"” not shown.

Households Having Served
Canned Salmon Within Last

12 Months

Number Of Cans
One Can

Two Cans

Three Cans

Four Cans

Five ar Mare Cans

Don't Know

Weighted Base:

Total Full-Time Part-Time Not Employed
% % % 3
100.0 100.0 100.0 100.0
13.9 41.0 LL.9 k.9
2l T 2.3 23.3 2447
Le8 3.9 L8 5.0
2.9 2.9 3.0 2.9
2.0 242 L2 1.7
21.7 25.7 19.8 20.8
(1907) (la2) (167) (1293)
How Many Cans Of One Pound Tall Salmon
Do You Usually Purchase At One Time?
A GE O F HOMEMAKER
65 and

Total 15-24 25-29 30-34 35-39 LO-Wl LS-L49 50—5L 55-59 60-6; Over

4 ;4 % b4 4

% %

100.0 100.,0 100.0 100.,0 100.0 100.,0 100.0

L3.9 38eh  LBe9  L1.5  L6.B
2ha 7 32.0 25.3 28.8 28.2
L8 Se6 koS ko2 3.9
2.9 L6l Wvi2a? © 3.8 3.2
2.0 16 LT 3.0 3.6
21.7 20,8 1649 18,7 1L.3

(1907) (125) (178) (236) (252)
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LS.L  Lé.2
23.3  20.0
6s0 L3
LeO 3.3
2L 3.8
18.9 22.4
(249) (210)

%
lm.o

46.5
2ke3
Lk
1.5

0.5
22.8

(206)

4 4 z
100.0 100,0 100.0

Lb2.s 38.8 39.3
16.6 28.1  20.9
8.6 5.0 2.6
36T el 23
0.7 0.8 0.5
28.1 25.6 3L.6

39) (121) (191)



Section D
Quastion 2¢

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Ceans Of Seven Ounce Flat
Salmon Do You Usually Purchase At

One Time?
REGIONS
Worth= Worth-
To;al east Central South West
L 3 * 4 ¥
Households Having Served
Canned Salmon Within The
Last 12 Months 100.0 10040 100.0 100.0 100.0
Numbar Of Cans

One Can 3503 18,0 16.3 12.2 15,0

Two Cans 10.3 13.9 92 9.6 8.0

Three Cans 2.3 5.0 1.6 1.1 1.7

Four Cans 0-7 0e9 0e2 0e7 1.7

Five Cans Or More 1.0 1.2 045 1.1 2.1

Don't Know T0.4 61.0 72.2 75.3 70.5
Weighted Base: (1907) (L38) (é07)  (62h) (238)

How Many Cans Of Seven Ounce Flat Salmon

Do You Usually Purchase At One Time?

CITY SIZE

Megalo- Metro- Non= None None-
politan Central Metro Metro Yetro
Over  50,000- Subwrban  5'son.  Rural  Rural

Total 500,000 sc')o,ooo Jotro 50,000 Fars Non-Ture
Households Having Scrved
Cammed Salmon Within The
Last 12 Months 100,0 100.0 100,0 100,0 10C,.0 100,0 100,0
Number Of Cans
One Can 15,3 19.7 17.6 18,L 12,2 8.0 12,6
Two Cans 1043 1646 12,1 B.l 10,5 6.7 8,2
Three Cans 23 6.0 23 2.6 03 0.9 0.9
Four Cans 0.7 1.3 - 0e6 03 1.3 0.6
Five Cans Or More 1.0 242 1.6 0.6 0e? 0.9 0.8
Don't Know 70,4 54,2 66,L 69.7 76.0 82,2 7.1
Weighted Base: (1907) (31%) (256) (u72) (295) (22L) ()

L7



Section D

Question 2¢

Households Having Served
Canned Salmon Within The
Last 12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Cans Or More
Don't Know

deighted Basei

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Seveén Ounce Flat Salmon

Do You Usually Purchase At Cne Time?

Total

100.0

15.3
10.3
2.3
0.7
1.0
70.4

(1907)

INCOME

1/ Relatively unstable due to the small number of cases,

Households Having Served
Canned Salmon Within The

Last 12 Months

Number Of Cans

One Can
Two Cans
Three Cans

Four Cans

Five Cans Or Mere

Den't Know

Weighted Base:

Total

100,0

15.3
10.3
2.3
0.7
1.0
706k

Tnder $1000- $2000~ § 3000~ $L000- $5000- $7000~ $10,000
1000 19 9 and Over
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
2L.3 1.2 1.0 15.7 17.4 1.7 1Z0 164
10.3 T.4 10.6 13.7 7.7 10.8 12.8 L.9
2.8 1.7 0.7 1.8 3.1 2.0 6.0 1.2
- 237 1.5 - 0.2 D ) - 1.2
0.9 - - 2.0 0.8 . 18, | 1.5 2.5
61.7 175.0 76,2 66,8 70,8 70.3 67.7 7h.1
(107)  (176) (273) (3%k) (3%0) (353) (133)1/ (B1)
How Many Cans Of Seven Ounce Flat Salmon
Do You Usually Purchase At One Time?
NUMBER OF PERSONS IN HOUSEHOLD
8ix or
One Two Three Four Five More
z . N e i
100,0  100,0 100.0 10040 100,0 100,0
30.8 2.2 13.5 13,2 749 52
21.5 13.3 11,2 Te9 843 Le5
1.9 2.1 2.5 2.9 345 Ouly
0.9 0.8 0.7 0.3 0.y 1.0
1.9 0.8 1.0 1.6 - 1
L3.0 58.8 Tlel Thel 7949 8745
(107)  (503) (ko1) (378) (229) (289)

(1907)



Section D
Question 2¢

Households Having Served
Canned Salmon Within The
Last 12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Cans Or More
Don't Know

Weighted Base:

1/ Relatively unstable due to the small number of cases.

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Seven Ounce Flat Salmon

Do You Usually Purchase At One Time?

Total

100,0

15.3
10.3
2.3
0.7
1.0
0.4

(1907)

RELIGION OF FAMILY

Catholic Protestant  Jewish
F 4 k3 %
100,0 100.0 100.0
17.4 1he3 194k
12.h 843 27.h
2,0 1.5 19.4
0.6 0.7 1.6
1ok 0.8 L.8
66,2 Thel 27.4
(L) (1316) 1 (62)

Notet Percentages for 39 cases representing "Other Denominations" not shown.

Households Having Served
Canned Salmon Within The
Last 12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Cans Or More
Don't Know

Weighted Base:

How Many Cans Of Seven Ounce Flat Salmon

Do You Usually Purchase At One Time?

Total
10040

15.3
10.3
2.3
0.7
1.0
0.k

(1907)

19

RACE OF HOMEMAKER

White Non-White

RS e,
100,0 100,0
1645 748
10,1 11,2
2,2 2.7
0.7 0.8
1.1 0.8
694l 7647
(16L9) (258)



Section D

Question 2¢

Households Having Served
Canned Salmon Within The
Last 12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Cans Or More
Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDN

How Many Cans Of Seven Ounce Flat Salmon

Do You Usually Purchase At One Time?

EMPLOYMENT OF HOMEMAKER

_—————

Total Full-Time Part-Time Not %1_1'_4
100,40 100,0 100,0 100,0
1503 17.2 16.8 1)‘.6
10.3 11.9 12,6 9.6
23 27 1.8 242
0.7 0.7 0.6 0.6
1,0 1.2 0.6 1l
0.l 6643 6746 .9
(1907) (la2) (167) (1293)

Note: Percentages for 35 cases representing "Unreported Employment" not shown.

Households Having Served
Canned Salmon Within The
Last 12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Cans Or More
Don' t Know

Weighted Base:

How Many Cans Of Seven Ounce Flat Salmon

Do You Usually Purchase At One Time?

Total

100.0

15.3
10.3
2.3
0.7
1.0
0.4

(1907)

5a mm B wp el e ma mg oa W

100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 10040

Wl 140 140 10,3 10,8 183 1he6 19 15,7 25.7
12,0  6eT  Te2 643 1343 124 12 bl 8,3 115
16 1 26 2 36 189 1D 14 wSaaEply
- 06 Ok 08 08 1k 045 047 08 0.5
08 046 Ol 12 1.6 Ak 1 vege - 045
The2 7740 75k 790 699 6b8 70,4 61,9 70,2 5947

(125) (1m8) (236) (252) (2k9) (20) (206) (139) (1a) (191)
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Section D
Question 3a

NATIONAL CANNED FISH AND SHELLFISH STUDY
How Would You Describe The Color
Of The Salmon Meat You Usually Buy?

REGIONS
North= North
Total east Central South West

liouseholds Having Served
Carmed Salmon Within Last
12 Months 100.0 100.0 100,0 100,C 100,0

Color Of Salmon Meat

M 36.7 hs-h hO.S 2203 ’4803
Pink 57.L L7.7 53.6 72.8 L5.0
m 002 - L) 0.6 -
Don't Know 5-7 609 509 h-3 6.7
Weighted Base: (1907)  (u38)  (607) (62h)  (238)

How Would You Describe The Color

Of The Salmon Meat You Usually Buy?

C.LT X 1Syl 2 E

Megalo- Metro Non- Non- Non-
politan Central Metro Metro Metro
Over 50,000~  Suburban 2,500~ Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non~-Farm
=z 7 % £ % % %
Households Having Served
Canned Salmon Within Last
12_HMonths 100.0 100.0 100,C 100.0 1C0.C 100.0 100.0
Color Of Salmon Meat
Red 36.7 Lo.8 38.2 Lok Its2 23.7 27.2
Pink 5Tk 5h.8 SL.T Lh.3 66.1 67,8 65.4
» Other 0.2 - 0.L 0.4 - - 0.3
Don't Know 5.7 Lok 6.6 5.9 2.4 8.5 7.0
Weighted Base: (1907) (319) (256) (L72) (295) (22l) (3L1)



Section D NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 3a How Would You Describe The Color

Of The Salmon Meat You Usually Buy?

Total  $1000 999 2999 2%2 L999 & 9999 and Over
Households Having Served

Canned Salmon Within Last
12 Months 100.0 100.0 100,0 100.0 100.0 100.0 100.0 100.0 100,0

Color Of Salmon Meat

Red 3647 2li.3 26¢7 29,7 27,9 L0.5  Lke2 5kl 6045
Pink 570“ 66-3 6509 66.3 66.0 53.3 So-h ,.lloh 32‘1
Other 0.2 - — 007 0.3 003 - - s
Don't Know 5.7 9. 7L 3.3 5.8 549 Sl LS Tel
Weighted Base: (1907)  (107) (176) (273) (39h) (3%0) (353) (133) 1/ (81)

1/ Relatively unstable due to the small number of cases.

How Would You Describe The Color

Of The Salmon Meat You Usually Buy?

NUMBER OF PERSONS IN HOUSEHOLD

~Six
Total One Two Three Four Five Imor
Households Having Served 1 F % = v
Canned Salmon Within Last
12 Months 100,0 100,0 100,0 100.0 10040 100,0 100.,0
Color Of Salmon Meat
Red 36.7 50.5 L1.6 3L.9 37.5 35.8 249
Pink 57k ln.1 52.3 5849 577 5845 6942
COther 0e2 - — 0.2 0-3 L 0 7
Don't Know S5e7 Bely 6.1 640 L5 5.7 5e2
Welghted Base: (1907) (107)  (503) (Lo1r) (378) (229) (289)
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Section D
Question 3a

Households Having Served
Canned Salmon Within Last
12 Months

Color Of Salmon Meat

Red
Pink
Other

Don't Know

Weighted Basei

‘NATIONAL CANNED FISH AND SHELLFISH STUDY

How Would Yeu Describe The Color

Of The Salmon Meat You Usually Buy?

RELIGION OF FAMILY

1/Relatively unstable due to the small number of cases.
Note:Percentages for 39 cases representing "Other Denominations" not shown.

Households Having Served

Canned Salmon Within Last

12 Months

Color of Salmon Meat

Red

Pink

Other
Don't Know

Weighted Bases

Total Catholic Protestant Jewish
1 4 %
100,0 100,0 100,0 100,0
36.7 Lh.3 3k.1 3545
57.4 L7.3 60,9 59.7
002 - 0.3 -
5e7 84k L7 L.8
(1907) (490) @36) Y (62)
How Would You Describe Tiac Sclor
0f The Salmon Meat You Usually Buy?
RACE OF HOMEMAKER
Total White Non-White
100,0 100.0 100,0
36,7 38.8 22,9
57k 551 7245
0,2 0,1 0,7
5‘7 600 3-9
(1907) (1649) (258)
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Section D NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 3a How Would You Describe The Color

0f The Salmon Meat You Usually Buy?

EMPLOY(ENT OF HOMEMAKER

Total Full-Time Part=Time Not Employed
T % 4
Households Having Served
Canned Salmon Within Last
12 Months 100,0 100,0 100.0 100,0
Color of Salmon Meat
Red 3647 38,8 2745 37.1
Pink 57ek Ske9 6843 56.8
Other 0.2 0.2 0.6 0.2
Don't Know 507 6-1 3.6 509
Weighted Base: (1907) (la2) (167) (1293)

Note: Percentages for 35 cases representing "Unreported Employment" not shown.

How Would You Describe Ths Color

0f The Salmon Meat You Usually Buy?

AGE OF HOMEMAKER

65 and

Households Having Served 1031'&_1 }%& = %21-‘ 22? &%‘_{ h%-li % %2 6_0#%‘_

Canned Salmon Within Last
12 Months 100,0 100,0 00,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100.0

Color Of Salmon Meat

Red 36,7 25,6 19.1 33.9 35.3 3%L L1.9 11,8 L3.9 L2,1 1.9
Pink S5Telh  Tle2 7548 59,7 591 56,6 5L.9 52.9 L9.6  LB.E  L9.2
Other 0.2 0.8 0s6 - Oals Ok = - - - -
Don't Know Se7 2,4 L.5 AN 5e2 3.6 6.2 5.3 645 9.1 8.9
Weighted Base: (1907) (125) (178) (236) (252) (2u9) (210) (206)  (139) (121) (%2)
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Question 3b
NATIONAL CANNED FISH AND SHELLFISH STUDY
What 1s The Name Of The Variety Of
Salzon Usually Bought ?
REGCIONS
Total
east Central South
e =t Lo 2B !F
Households Having Served
Carned Salmon Within Last
12 Months 100.0 100.0 100,0 100,0 100.0
Variety Of Salmon
Gave Brand, Area Name
As Alaska 27.7 2h.9 2.7 33.8  27.3
Sockeye, Blueback and
Fraser 72 6.l 9.9 2,9 1.5
Chinook, Columbia River,
Sacramento River,
Quinot, King 2.2 6.0 0.2 0.8 3.8
Pink 1.7 1.1 1.1 3.2 0.l
m M 006 002 1.0 005 -
Don't Know 60.6 610“ &01 saoe 55.0
Weighted Base: (1907)  (L38)  (607) (624) (238)
What 1s The Name Of The Variety Of
Salmon Usually Bought?
e I o o b s 1 Z B Lo R I
Megalo- Metro on=- Non- o -
politan Central Hetro Metre Metre
Over 50,000~ Suburtan 2,500~ Rural Rural
T_T_Ofﬂl 200 "0‘.)*_' 500‘%';-.1; I-:e’ELr 50,00 Fa:' n—F
Households Having Served
Canned Salmon Within Last
12_Nonths 100.0 100.0 100, 100.C 100.C 100.C 100
Variety Of Salmon
Gave Brand, Area Name
As Alaska 27.7 22.6 3.9 27.1 31.2 .8
Sockeye, Blueback And
Fraser T2 T.2 8.2 9.3 6.5 5.8
Chinook, Columbia River,
Sacramento River,
Quinot, King 2.2 5.0 3.5 1.9 1.0 - 1.
Pink 1.7 1.3 0.k 0.2 1.7 1.8 Lok
All Others 0.6 1.2 - 0.k 1.3 -
Don't Know 60.6 62.7 57.0 0.k 59.3 59.8 83
Weighted Base: (1907) (319) (256) (L72) (295) (224) (1)



Section D NATIONAL CANNED FISH AND SHELLFISE STUDY
Question 3b What Is The Name Of The Variety Of

Salmon Usually Bought?

INCOIIE

Total $1000 1999 2999 : ‘ 9999 and Over
S 4 EE T }%L TR + i S
Households Having Served
Canned Salmon Within Last

12 Months 100.0 100.0 100.C 100.0 100.0 100.0 100.0 100.0 100.0

Variety Of Salmon
Gave Brand, Area Name

As Alaska 2747 21.5 2Bi 246 25 30.k  29.5  27.8 35.8

Sockeye, Blueback ind
Fraser Te2 2.8 2.3 3.7 6.6 6.2 11.9 10.5 18.5

Chinook, Columbia River,
Sac ra"'nba River,

Quinot, King ) 2.8 - p 1% § 1.8 2.3 2.5 5 -
Pink Te? 2.8 1.7 L0 1.5 1.3 1.k - -
All Others 046 - 0.6 0.7 1.3 0.3 0.3 - -
Don't Know &.6 70.1 67.0 6509 63-L' 59.5 5)4')-.' 5]402 lLS.?
Weighted Base: (1907)  (207)  (276) (273) (3%4) (3%0) (353) (133) 1/ (81L)

folatively unstable due to the small rumber of cases.

What Is The Name Of The Variety Of

Salmon Usually Bought?

NUMBER OF PERSONS IN HOUSEHOLD

~5ix or
Total One Two Three Four Five More
4 % 4 4 * % 4
Households Having Served
Canned Salmon Within Last
12 NMontha 100,0 10040 100,0 100,0 100.0 10040 10040
Variety Of Salmon
Jave Brand, Area Name
As Alas) 277 2L43 21.3 30,9 28.8 3647 2743
ckeye, Blueback And
raser Te2 L7 849 Te2 9.0 5e7 Le2
Columbia River,
ento River
King 2.2 1.9 3.8 1.5 1.3 2.6 1.0
Pink 1.7 1.9 1k 1.5 1.9 0e9 3.1
All Others 0.6 1.9 - 045 045 = 1l
Don't Know 6046 6543 6t 5844 5845 Shel 63.0
Welipghted Base: (1907) (107) (503) (Lo1) (378) (229) (289)



Section D
Question 3b

Households Having Served
Canned Salmon Within Last
12 Months

Variety Of Salmon

Gave Brand, Area Name
As Alaska

Sockeye, Blueback And
Fraser

Chinook, Columbia River,
Sacramento River,
Quinot, King

Pink

All Others

Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

What Is The Name Of The Variety Of

Salmon Usually Bought?

Total

100,0

27,7
Te2
2,2
1.7

0.6
60,6

(1907)

RELIGION OF FAMILY

Catholic Protestant Jewish
% 4 %
100,0 100,0 100.0
25,9 2849 19,4
6.7 Tel 16.1
2.7 L1 21.0
0s6 2.1 -
1,0 Oels -
63.1 6044 L3.5
1/
(Lso) (a316) = (62)

1/ Relatively unstable due to the small number of cases,

Note: Percentages for 39 cases representing'""Other Denominations" not shown.

Households Having Served
Canned Salmon Within
Last 12 Months

Variety Of Salmon

Gave Brand, Area Name
As Alaska

Sockeye, Blueback And Fraser

Chinook, Columbia River,
Sacramento River, Quinot,King

Pink
All Others
Don* t Know

Weighted Base:

What Is The Name Of The Variety Of

Salmon Usually Bought?

Total

10040

27.7
72

2,2
1.7
0.6
6046

(1907)

157

RACE OF HOMEMAKER

27.9
8.3

2L
1L
0.6
594

(1649)

Non-wWhite

lm .0

26,7

Oul

Osls
3.9
Ooks
68,2

(258)



Section D

Question 3b

Households Having Served
Canned Salmon Within Last
12 Months

Variety Of Salmon

Gave Brand, Area Name
As Alaska

Sockeye, Blueback And
Fraser

Chinook, Columbia River,
Sacramento River.
Quinot, King

Pink

A1l Others

Don't Know

Welghted Base:
Note:

Total
Households Having Served Z
Canned Salmon Within Last
12 Months 100.0
Variety of Salmon

Gave Brand, Area Name

As Alaska 2747

Sockeye, Blusback

And Fraser Te2

Chinook, Columbia River,
Sacramento River,

Quinot, King 2,2
Pink 1,7
All Others 045
Don't Know 60,6
Weighted Bases (1907)

NATIONAL CANNED FISH AND SHELEFISH STUDY

What Is The Name Of The Variety Of

Salmon Usually Bought?

EMPLOYMENT OF HOMEMAKFR

Total Full-Time  Part=Time  Not Employed
% % %
100,0 100,0 100.0 100,0
27.7 27.9 32,9 26.8
Te2 9.0 6.6 609
- 02 20h 2.’4 2.1
1.7 1.0 - 2,2
0.6 045 046 0¢5
60,6 5942 5745 61.5
(1507) (l12) (167) (1293)

Percentages for 35 cases representing "Unreported Employment" not shown.

What Is The Name Of The Variety Of

Salmon Usually Bought?

158

AGE OF HOMEMAKER

65 and

15=2l, 25-29 30=3k 35=39 LO=l L5=L9 50=5L 55;_59 60=6ly  Over
100,0 100,0 100,0 100,0 100,0 100.0 100,0 100,0 100,0 100.0
18.4 29,2 27e5 31.3 2943 31l.L 27,2 25,2 24.0 26,7
3.2 3.9 93 6.0 10,5 10.0 6,8 Te2 9.9 3.7
1-6 = 107 102 106 1.9 2-9 o 508 0.8 ho7
1.6 2.3 2,6 2,0 1.6 b 1.0 1. - 2,6

0% 0!6 1.3 ooh 008 — l.,.l - - -
7542 640 5746 59,1 56,2 55.3 60,7 60,4 65,3  62.3
(125) (178) (236) (252) (249) (210) (206)  (139) (121) (291)



Section D
Question La

NATIONAL CANNED FISH AND SHELLFISH STUDY
In Which Way Is Canned Salmon Served ?

REGIONS
North=- North
Total east Central South

et

X

Households Having Served
Camned Salmon Within Last
12 Months 100,0 100,0 100.0 100,0 100.0

Ways (f Serving Canned
Salmon

Salads 45.2 53.2 38.4 Lé.5  LL.S
Salmon Cakes, Patties 37.9 17.8 38.6 BTeal " 2207
Loaves 37.2 33.6 L3.2 28,2 52,1
Sandwiches 30.3 3L.1 32.0 26,3  35.3
Casseroles 20,2 o B 20.8 15.1  29.4
s el R T R R ¥ SR
Appetizers 3.7 .6 3.0 281 8
Soups 3.6 3.2 3.3 L6 2.5
Souffles 3.2 2.3 1.3 3.8 840
Other 748 1.k L9 845 647
Don't Know 15! 2.5 0.2 P R
Weighted Base: (1907)  (L38) (607) (624) (238)

Note: Some respondents gave more than one answer.

In Which Way Is Canned Salmon Served?

CITY SIZE
HMegalo- Metro Non- Non= Non=
politan Central Metro Metro Metro
Over 50,000~ Suburban 2,500=  Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non-Farm
4 4 z 4 4 4 4
Households Having Served
Canned Salmon Within Last
12 Months 100.0 100,0 100.0 100.0 100,0 100.0 100.0
Ways Of Serving
Canned Salmon
Salads L5.2 68.3 L6.5 Ll.5 L3.L 28.1 36.4
Salmon Cakes,Patties 3749 3243 39.5 20,8 Ls.L 1.5 L5.7
Loaves 372 25.1 L5.3 L0.5 L0.7 Lho.2 32.8
Sandwiches 30.3 Lo.L 2L.2 29,0 27.8 30.8 29.3
Casseroles 20.2 16.6 191, 2L.8 20.3 19.2 18.5
Plain, As Is, Direct
From Can 14.5 9.7 16.0 15.9 12,9 17.4 15.5
Appetizers Fel 9.1 3.5 L.0 2.0 1:3 1.5
Soups 3.6 0.9 1.2 2.3 5.8 L.9 7.0
Souffles 32 0.6 2.7 BT 2.0 k.5 2.6
Other 748 5.6 6.6 Te2 Tl 8.5 11.7
Don't Know 1 (75 & - 0.8 1.9 1.0 1.3 1.2
Weighted Base: (1907) (319) (256) (L72) (295)  (224) (3L1)

Note: Some respondents gave more than one answer, o



Section D NATIONAL CANNED FISH AND SHELLFISH STUDY
Question La In Which Way Is Canred Salmon Served?

Households Having Served

e £2 g g2 oap @ @ g g
Canned Salmon Within Last

12 Months 10040 100.0 100.0 100.0 100.0 100.0 100.0 10040 100.0

Ways Of Serving
Canned Salmon

Salads 52 3843 3745 1843 U742 likiels LS540 5149 Lok
Salmon Cakes,Patties 3749 Lo.2 1843 33.7 39.6 36els 38,0 33.8 30.9
Loaves 3742 3048 27.3 Il 3643 354 k3. 3948 35.8
Sandwiches 30,3 2642 2945 3k 2842 30,0 32,6 2943 28,k
Cassercles 20,2 56 12.5 19.8 2243 1749 2.9 2.8 3Le6
T W WS 16.8 1746 13,2 12,7  13.8 12,7 15.8 272
Appetizers 3.7 Le? le3 33 Lol 3.6 L8 2.3 6e2
Soups 3.6 8ol Sel Se5 Lol 246 1.7 3.0 -
Souffles 3.2 3.7 2.8 3.7 248 2.8 3.7 2.3 a9
Other 748 6e5 9a7 949 7ol a7 842 83 L9
Don't Know p Le? 1.7 11 13 0u8 0e3 - 1.2
Weighted Bases (1907) (07) (176) (23) (L)  (390) (353) (133) Y/ (&)
. ungtable. dud o ths small nombar of CASSN.

ave more than one answer.

ol
1
T
n
3
-
n
[}
«

In Which Way Is Canned Salmon Served?

NUMBER OF PERSONS IN HOUSEHOLD

or
Total One Two Three Four Five More
Houssholds Having Served
Canned Salmon Within Last
12 Months 10040 100,0 100.0 100,0 10040 10040 100,0
Ways Of Serving
Canned Salmon
Salads L5.2 L9.5 L9 L6 L3 LLeS L0.8
Salmon Cakes, Patties 37.9 2244 3L.2 397 3849 k7.2 3%.1
Loaves 37.2 32.7 31.8 ho.h h2.6 33'2 3908
Sandwiches 3043 29.9 28.2 30,2 29.9 3006 3".6
Casseroles 2042 21.5 20.7 21.7 18.3 18.3 20.8
Plain, As Is, Direct
From Can 1’405 19.6 17.7 uloo 12.“ Dol 1.1.8
Appetizers 3.7 37 3.6 LeS Le0 2.2 303
Soups 3.6 5«6 L0 367 249 242 Le2
Souffles 3.2 1.9 ek 2,2 L0 3.5 35
Other 7.8 Bt Sek 945 9.8 79 6.9
Don't Know 1.1 - 2.0 042 0.8 242 °o7
Wei
elghied Hedes (1907) (107)  (503)  (uo1) (378)  (229)  (289)

NOTE: Some respondents gave more than one answers
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Section D

Question La

Households Having Served
Canned Salmon Within Last
12 Months

Ways Of Serving
Canned Salmon

Salads

Salmon Cakes, Patties
Loaves

Sandwiches
Casseroles

Plain, As Is, Direct
From Can

Appetizers
Soups
Souffles
Other

Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

In Which Way Is Canned Salmon Served?

Total

100.0

L5.2
37.9
37.2
30.3
20.2

4.5
37
3.6
3.2
7.8

1.1

(1907)

RELIGION OF FAMILY

Catholic

o

100.0

k9.0
2t
L1.h
3.5
25.7

16.9
L.7
1.8
2.9
8.2
1.0

(450)

&/ Relatively unstable due to the small number of cases.,
Note: Some respondents gave more than one answer.

Percentages for 39 cases representing "Other Denominations" not shown.

Households Having Served
Canned Salmon Within Last
12 Months

Ways Of Serving
Canned Salmon

Salads

Salmon Cakes, Patties
Loaves

Sandwiches
Casseroles

Piain, As Is, Direct
From Can

Appetizers
Soups
Souffles
Others
Don't Know

Weighted Base:

In Which Way Is Canned Salmon Served?

Total

100.0

5.2
317.9
37.2
30.3
20.2

4.5
35T
3.6
2
7.8

1.1

(1907)

Note: Some respondents gave more than one answer.

Protestant
%

100.0

k2.2
L2.6
35.6
27.4
18.6

1.2
(1316)

RACE OF HOMEMAKER

White

100.0

Lk.7
36.0
38.0
30.4
21.2

16.0
L.o
3.4
3.2
7.6

1.0

(1649)
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Non-White

100.0

Jewish
~SM2Sh

100.0

1.6

1/ (62)



Section D

Question lLa

Total
Households Having Served
Canned Salmon Within Last
12 Months 100.0
Ways Of Serving
Canned Salmon
Salads L5.2
Salmon Cakes, Patties 37.9
Loaves 37.2
Sandwiches 30.3
Casseroles 20.2
Plain, As Is, Direct 3
From Can 1L.5
Appetizers Tl
Soups 3.6
Souffles 3.2
Other 7.8
Don't Know (1907)

NATIONAL CANNED FISH AND SHELLFISH STUDY

In Which Way Is Canned Salmon Served?

EMPLOYMENT __ OF _ HOMEVMAKER

”

100.0

49.0
39.1
35.0
33.3
22,1

o
.
=

2,7

3.6

B.7
(L12)

Note: Some respondents gave more than one answer.

Percentages for

Full-Time
oul e

o

100.0

L6.1
37.1
Lo.1
26.3

20.4

15.0

35 cases representing "Unreported Smployment" not shown.

In Which Way Is Canned Salmon Served?

Part-Time
Jart-lime

Not loyed

100.90

k3.9
36.1
37.5
29.5
19.2

15.5
375
3.4
3.2
7.5

(1293)

A GE OF HOMEMAKER
Total 15-2L, 25-29 30-3L 35-39 Ll L5-49 50-54 55-59 i
ota = =23 (= 35- 0= - 0 0~ Ovi
Households Having Served % 4 % 3 % % % % % %6h ;f
Canned Salmon Within Last
12 donths 100.0 100.0 100.0 100.0 100.0 100.9 100.0 100.0 100.0 100.0 100.0
Ways Of Serving
fsnned alnon i
Salads L5.2 39.2 Li.o k.1 L3.3 L9.L 47,6 L2.2 SO b6 4B.7
Salmon Cakes, Patties 3792 W0 39.9 h2.4 LO.2 378 3.7 35.9 0 3607 33.90 31,9
Loaves 37.2 32.0 36.0 35.8 39.3 Lo.6 2.9 35.h 0 30.2. 37.20 3109
Sandwiches 30.3 36,0 315 242  36.9 31T, 50.0 262 L3fElieaeans o6t
Casseroles 20.2 18l 2052 ABi6  22.2 . 20.9 23,3 . 20slE 2ROl SERaERNIG o
Plain, As Is, Direct ;

From Can 1.5 9.6 9.6 1257  13.10,00.8, BT 250 S-SRl o6 o
Appetizers 3.7 k.0 25e 1.3 Sin 5.2 5ies] 3.9 1Y 5.8 L7
Soups 3.6 4.8 2.2 2.5 2.8 L. 6.2 5.3 2.9 LT 2.6
Souffles o2 0.8 3l 3.b 3.6 3.6 L.8 3.4 2.9 2.5 2.1
Other 7.8 B R T Te6: 380 1T 78GRl Talnt N Bl
Don't Know 1.1 - il 1.3 1.2 0.8 1.4 0.5 0.7 3.3 1.0

Weighted Base: (1%07) (125) (178) (236) (252) (2L9) (210) (206) (139) (121) (191)

Note: Some respondents gave more than one answer.
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Section D
Question Lb

NATIONAL CANNED FISH AND SHELLFISH STUDY

Which Of These Ways Do You Serve

Canned Salmon Most Often ?

REGIONS
North- North
Total east Central South West
7 % % 7 4
Households Havino Served
Canned Salmon 'ithin The
Last 12 Months 100.0 100.0 100.0 100.0 100.0
Ways Served
Balls, Salmon Cakes, Patties 29.3 13.6 25.2 L47.0 15.4
Loaves 17.9 20.0 20.3 9.2 20T
Salads 17.3 20.8 12.7 16.0 11.0
Direct Rrom Can 9.6 5.0 16.0 5.l 13.7
In Sandwiches 8.1 10.5 9.4 5.3 7.9
Casseroles 6.9 9.1 ST 5.0 10.6
Soups A0 (6] 0.7 iy 55
Souffles 0.7 O Q52 ] a8
Appetizers 0.7 0.7 0.9 0.3 1.3
Otner 5.0 a] Il L.6 5.3
Don't Know 3.5 P2 2.8 5.1 3.5
Weighted Base: (1%07) (L39) (607) (62k) (23€)
Which Of These Ways Do You Serve
Canned Salmon Most Often?
CITY SIZE
Megalo- Metro Non= Non- Non-
politan Central Metro Metro Metro
Over 50,000~ Suburban 2,500~ Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non~Farm
» » % % 4 % 4
Households Having Served
Canned Salmon Within The
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Ways Served
Balls, Salmon Cakes, Patties 29.3 23.6 26.1 22.3 38.7 35.9 35.2
Loaves 17.9 8.6 23.7 20,8 22.8 17.5 1.5
Salads 17.3 35.0 22.5 16.2 7.5 6.1 13.0
Direct From Can 9.6 7.6 10.1 1.5 9.7 9.k 8.6
In Sandwiches 8.1 13.L 3.2 8.1 5.2 9.4 8.3
Casseroles 6.9 7.0 4.8 9.3 L.5 8.5 5.9
Soups 1,0 - 0.4 0.5 2.6 1.9 32
Souffles 0.7 - 0.4 1.6 - 1L 0.6
Appetizers 0.7 1.3 B2 0.7 0.4 0.5 0.3
Other 5.0 2.5 2.8 6.1 L.9 6.1 6.8
Don't Know 3.5 1.0 4.8 2.9 3.7 3.3 5.6
Weighted Base: (1907) (319) (256) (472) (295)  (228) (3a)
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Section D
Question Lb NATIONAL CAMNED FISH AND SHLLFISH STUDY
Which of These Ways Do You Serve
Carned Salmon Most Often?
Ao - INCOME

Cammed Sslmon Within The '
Lest 12 Momths 100,0  100.0 100.0 100.0 100,0 100,0 100,0 100,0 100.0

'n'ﬁ'rs Served

Patties 29.3 30.9 3.0 5.9 3.4 27.9 27.6 2.3 2.4
Loaves 17.9 b 1Y 13.2 22.8 15,8 15,2 19.3 23.6 3.2
Salads 171.3 18,6 10.8 18.7 15.2 15.7 15.0 22,8 17.1
Dirset From Can 9.6 2.4 10.2 8.1 9.8 ST 8.0 10.2 %5
In Sandwiches 8.1 8.2 T2 6.6 8.0 8.9 9.8 7.9 52
Casseralss 6.9 1.0 Sek Te3 5.6 8.8 8.3 7.9 185
Soups 1.0 2.1 0.6 1.9 13 P 0.3 - -
Souffles 0.7 1.0 - 0.8 11 0.8 0.9 - -
Appetisers 0.7 31 - Ok 0.5 QS 1.2 - 1.3
Other 5.0 Se2 k.8 h.2 &5 Se2 6.2 k.7 3.9
Dontt Know 3.5 3.1 k.8 2.3 k.8 3.2 2.k 1.6 T8

3 Qso7) (7) ar @n) OGN G0 ) ) Y@

Weizhted Sase:

Relatively unstable due to the small mumber of cases,

Which & These Ways Do You Sarve
Cannad Salmor Most Oftan?

Total Ore Two Tiree Four Five
Touseholds Having Sarved
Carmmed Salmon Within The
Lsst 12 Months 100,0 100.0 100.0 100,90 100.0 100.0 100.0

Ways Ssrved

Salls, Salmon (skes,

Pattias 293 13.0 2.6 323 29.9 35k 32.2
Loaves 178 2.0 LA | 172 2.2 12.9 2.7
Salads 173 2.0 2.8 13.6 16.8 18.2 3.4
Direct From Can .6 12.0 1L 92 T.0 8.8 S.8
In Sandwiches 8 13.0 8.5 2.0 7.0 8.6 Sl
Cassarcles 8.2 12.0 8 Se2 6.1 k.8 8.9
Scupe 1.0 - 1S5 0.8 0.8 13
Souffles 07 - 0.8 - 1.7 0.5 0.7
Iopetizers Q.7 1.0 0.8 05 0.8 0.5 0.7
Cthar 5.0 3.0 3.8 S Sy 53 L0
Don't Enow 3.5 k.0 3.8 31 25 k.3 ko0

Waizhted Sase: (1s07) Qor) (5m) (k@) (318) (23) (289)
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Section D
Question Lb

Households Having Served
Canned Salmon Within The

Last 12 Months
Ways Served

Balls, Salmon Cakes,
Patties

Loaves

Salads

Direct From Can
In Sandwiches
Casseroles
Soups

Souffles
Appetizers
Other

Don't ¥now

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY
Which Of These Ways Do You Serve
Canned Salmon Most Often?

RELIGION OF FAMILY

T%ta_g._ Catht%l ic Prote;tant Jew;sh
100,0 100,0 10040 10.0
29.3 18,8 3Ll 84l
17.9 20,5 16.9 1le5
1743 2049 1hek L8k
946 11,2 2.6 L8
8.1 10.3 6.8 12,9
649 8.0 648 1.6
1.0 0.6 1 -
0.7 0uls 049 -
0.7 1 046 1.6
50 5.6 L9 1.6
3.5 2.6 346 645
(1907) (L90) (1316) 1/ (62)

1/ Relatively unstable due to the small uumpber of cases.

Note:

Households Having Served
Canned Salmon Within The

Last 12 Months

Ways Served

Balls, Salmon Cakes,
Patties

Loaves

Salads

Direct From Can
In Sandwiches
Casseroles
Soups

Souffles
Appetizers
Other

Don' t Know

Weighted Base:

Percentages for 39 cases representing "Other Denominations" not shown.

Which Of These Ways Do You Serve

Canned Salmon Most Often?

RACE OF HOMEMAKER

T%ta_l_ Wn;te Nonpl;hi'oe
100,0 100,0 100,0
29.3 27,1 4346
17.9 18,7 12,8
173 16.9 19.8
946 10.8 2,1
8.1 846 Ls9
649 742 Le9
1.0 0.8 2.1
0.7 0.7 0.8
0.7 0.8 0.l
540 5.0 149
3¢5 3ok 3.7
(1907) (1649) (258)
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Section D
Question Lb

Households Having Served
Canned Salmon Within The
Last 12 Months

Ways Served

Balls, Salmon Cakes,
Patties

Loaves

Salads

Direct From Can
In Sandwiches
Casgeroles
Soups

Souffles
Appetizers
Other

Don' t Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

Which Of These Ways Do You Serve

Canned Salmon Most Often?

Total

100,0

29.3
17.9
1743
9.6
Bl
649
1,0
0,7
0.7
540
3.5
(1907)

EMPLOYMENT OF HOMEMAKER

Full-Time  Part-Time
4 4
100,0 100,0
31.1 3043
16.8 18.1
17.1 1L.2
Selt 8ol
842 97
746 Te7
0.8 3.2
0.8 -
043 046
546 Se2
2.3 2,6
(L12) (167)

Note: Percentages of 35 cases representing nUnreported Employment" not shown.

Households Having Served
Canned Salmon Within The
Last 12 Months

Ways Served

Balls, Salmon Cakes,
Patties

Loaves

Salads

Direct From Can
In Sandwiches
Casseroles
Soups

Souffles
Appetizers
Other

Don' t Know

Weighted Base:

Which Of These Ways Do You Serve

Carmed Salmon Most Often?

Total

100,0

29.3
1749
17.3
946
8.1
6.9
10
0.7
0.7
540

3.5

(1907)

AGE

OF

Not ed

100.0

8.9
18,2
1746
10.1
749
643
0.8
0.8
0.9
L8
3.7
(1293)

HOMEMAKER

15-2l
2=

100.,0

38.3
15,8
15.0
6.7
10.8
L3
1.7

0.8
0.8
5.8

(125)

e

100.0

32.8
2.6
15.8
6als
7.0
7.0

1.2
0.6
L
345

(178)

166

100.0

36.9
1642
1642
8.6
LS
Ta2
OuL

100,0

8,7
19.0
1h.3
943
10.1
643

1.3

1.3
5e5
Le2

(252)

100,0

8.5
17.0
20,0
a2
9elt
6.8
Ok
1.3

L7
h.?

(2L9)

gg#

100,0

24,0
20l
16.9
12,2
10.2

2,0
1.0
1.0
3.1
Lo

(210)

50-5k
-
100.0

8.2
18.8
1l.h
11.h
8.
Tok
1.5
1.0
0.5
6.9
155

(206)

65 and

e

100,0 100.,0
313  25.0
1,2 2342
1.2 22.h
1.9 8.0

75 63
11.9 849
2,2 0.9
0.8 -
0.8 0.9
6.0 3.6
22l hts
(139) (12)

100,0

21.0
15.0
25,6
13.9
6.7
5.0

1.7
6a7
Lol

(191)



Section D

Question 5

NATIONAL CANNED FISH AND SHELLFISH STUDY
Do You Usually Look Or Ask For a4 Particular
Brand When Buying Canned Salmon?

REGIONS

North- North

Total east Central South West
% % % 4 A
Households Having Served Canned
Salmon Within Last 12 Months 10040 10040 100.0 10040 100.0
Usually Ask For
Particular Brand L.l 50.1 3547 L2k 3746
Usually Do Not Ask For
Particular Brand 58.6 k9.9 6L.3 576 6241
Weighted Base: (1907)  (L38)  (607) (624)  (238)
Do You Usually Look Or Ask For A Particular Erand
When Buying Canned Salmon?
CITY SIZE
Megalo- Metro None= Non- Non=
politan Central HMetro Metro Metro
Over 50,000~ Suburban 2,500~ Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non=-Farm
4 7 4 4 % 4 4
Households Having Served
Canned Salmon Within 120.0 100.0 100.0 100.0 100.0 100.0 100.0
Last 12 Months
Usually Ask For Particular
Brand La.L 51,3 L9.6 L2.7 1.9 28.8 32.2
Usually Do ot Ask For
Particular Brand 58.6 L8.7 50.4 573 58.1 1.2 67.8
Weighted Base: (1907) (319) (256) (L72) (295) (22L) (3l1)
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Section D
Question 5

NATIONAL CANNED FISH AND SHELLFISH STUDY
Do You Usually Look Or Ask For A Particular Brand

When Buying Canned Salmon?

INCOME
F1LOO : 000 ANV y OXX
Total  $1000 1999 2999 13999 % 6999 and Qver
Households Having Served h4 4 4 4
o e e 100.0  100.0 100.0 100.0 100,0 100.0 100.0 100,0  100.0
Usually Ask For Particular
Brand la.L 25.0 33.5  L0.7  L0.3  Ll.é L6.6  50.L 5047
Usually Do Not Ask For
Particular Brand 5806 75-0 6605 59-3 59 o7 58.h 530& h9-6 woj
Weigited Base: (907)  (107) (176) (273) (39h) (390) (353) (133) Y(&w)
1/ Relatively unstable due to the small number of cases.
Do You Usnally look Or Ask For A Particular Brand
When Buying Cenned Salmon?
NUMBER OF PERSONS IN HOUSEHOLD
Six or
Total One Two Three Four Five More
= = g » * » * *
Households Having Sarved
Canned Salmon Within Last
12 Months 100,0 1000 100,0 10040 100,0 100,0 100,0
Usually Ask For
Particular Brand 1.y Lhe2 ijb L0.8 LhJhy L3.1 32,2
Usually Do Not Ask For
Particular Brand 5846 55.8 56 5942 5546 5642 67.8
Weighted Base: (1907) (107)  (503) (Lo1) (378) (229) (289)
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Section D NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 5 Do You Usually Look Or Ask For A Particular Brand
When Buying Canned Salmon?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
Households Having Served z 4 i il i
Canned Salmon Within
Last 12 Months 100,0 100,0 100,0 100.0
Usually Ask For Particular
Brand hloh ,-l305 39.0 750’4
Usually Do Not Ask For
Particular Brand 5846 5645 61.0 2.6
Weighted Baset (1907) (L90) (1316) 1/ (62)

1/ Relatively unstable due to the small number of cases.

Note: Percentages for 39 cases representing "Other Denominations" not shown.

Do You Usually Look Or Ask For A Particular Brand
When Buying Canned Salmon?

RACE OF HOMEMAKER

Total White Non-White
Households Having Served 4 % 4
Canned Salmon Within
Last 12 Months 100,0 10040 100,0
Usually Ask For Particular
Brand m.ll hlo9 3801
Usually Do Not Ask For
Particular Brand 5846 58,1 61,9
Weighted Baset (1907) (1649) (258)
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Section D

NATIONAL CANNED FISH AND SHELLFISH STUDY

Question § Do You Usvally Look Or Ask For A Particular Brand

Households Having Served
Canned Salmon Within
Last 12 Months

Usually Ask For Particular
Brand

Usually Do Not Ask For
Particular Brand

Weighted Base:

When Buying Canned Salmon?

EMPLOYMENT OF HOMEMAKER

Total Full -Time Part-Time Not ¥m
10040 100,0 100,0 100,0
L1k LLJL L3.1 Lo.o
58 .6 5546 56.9 60,0
(1907) (la2) (167) (1293)

NHote: Percentages for 35 cases representing "Unreported Employment" not shown.

Do You Usually Look Or Ask For A Particular Brand

Households Having Served
Canned Salmon Within
Last 12 Months

Usually Ask For Particular
Brand

Usually Do Not Ask For
Particular Brand

Weighted Base:

When Buying Canned Salmon?

AGE OF HOMEMAKER

65 and
Total 15-2, 25= 0-34 35-39 lo-LL L 50-5L 55-59 Over
100.0 100,0 10040 10040 100,0 100,0 100,0 100,0 100,0 100,0 100,0
L1k 25,2 3Le7 k2.5 lah L7.7 LS4 LOJ2 L5.2 L47.8 3940
58,6 The8 65,3 57.5 SBeb 52,3 5Sheb 59,8 5h8 52,2 61,0

(1907) (125) (178) (236) (252) (24k9) (210) (06) (139) (124) (191)
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Use of Canned Sardines

Section E

Question 1

NATIONAL CANNED FISH AND SHELLFISH STUDY
During The Past Four Weeks About

How Often Did You Serve Canned Sardines?

REGIONS
North- North
Total east Central South West
% % % % 7
Households Havinj Served
Sardines Within The
Last 12 lMonths 100.0 100.0 100.0 100.0 100.0
Number Of Times Served
One Time 23.L 28.1 19.8 2.1 20.9
Two Times 16.5 1873 16.6 16.0 14.3
Three Times L.8 3.0 L.2 a7 2
Four Times Tiss) 8.7 Tisal 6.1 Do s
Five Or liore Times 3.6 2.4 L.l L.3 2.2
Don't Know 2.5 1.0 2.9 2.8 1.6
Did Not Serve L1.9 377 L5.0 39.0 50.0
Weighted Base: (139L) (337) (411) (u63) (183)
During The Past Four Weeks About
How Often Did You Serve Canned Sardines?
CITY SIZE
Megalo- Metro Non=- Non=- Non=-
politan Central Metro Metro Metro
Over 50,000 Suburban 2,500~ Rural Rural

Total 00,000 500,000 Metro 50,000 Farm Non~Farm
g % 3 % 4 4

Households Having Served
Sardines Within The

Last 12 Months 100.0 100.0 100.0 100.0 100.0  100.0 100.0

Number Of Times Served
One Time 23.L 28.2 25.1 22,6 19.3 21,0 21.2
Two Times 16,5 16.0 21,2 W.2 19.8 U.b 15.5
Three Times L.8 4.8 6ol Sel 1.1 5.3 6.3
Four Times 743 8.9 743 8.9 L.8 7.6 k.3
Five Or More Times 3.6 L.7 L0 2,7 6.h 1.6 2.5
Don't Know 2.5 3.0 3L 1.3 2 5¢3 229
Did Not Serve 1.9 3L.L 3L.6 L5.2 L6.5 Lh.7 L7.3
Weighted Base: (139L) (305) (181) (373) (188)  (135) (212)
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Section E NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1 During The Past Four Weeks About
How Often Did You Serve Carmned Sardines?

Total
R
Households Having Served
ﬁx{;sn‘:i?hin e 100,0  100.0 1000 100.0 1000  100.0 10040 100.0 10040
Number Of Times Served
One Time 234k 17.1 1949 233 2340 2L.8 25.8 2743 19,1
Two Times 165 19.7 18,1 1947 18,1 16els 12.7 12,1 1342
Three Times L8 646 942 5.0 Ll 346 L8 2.0 Lials
Four Times Te3 543 Se7 Tel 748 8.l o7 6l 1043
Five Or More Times 346 349 643 5.0 3.7 1.9 542 - -
Don't Know 2.5 5¢3 346 2.0 246 1.8 1.6 3.0 3.0
Did Not Serve 1.9 L2.1 3649 3746 Lok L3a L3e2 LS5 5040
Weighted Baset ) V() (W) eom)  (213)  (216)  (252) 1/ (99) 1/ (69)

1/ Relatively unstable due to the small number of cases.

During The Past Four Weeks About

How Often Did You Serve Canned Sardines?

NUMBER OF PERSONS IN HOUSEHOLD

Six or
Total One Two Three Four Five More
% [ 4 - 4 14 4 i 3 E4

Households Having Sarved
Sardines Within Tae Last

12 Months 100,0 1000 100.,0 100.0 1000 100,0 100,0

Number Of Times Served

One Time 23.L 1642 23.8 25.1 25.3 23.0 2046
Two Times 1645 18,9 12.8 18,2 15.6 13.9 22.5
Three Times L8 12,2 3.8 L6 Le? 6.1 3.8
Four Times Te3 53 76 5e9 10.1 647 646
Five Or More Times 346 1.k Lk 3.3 1.9 Les L7
Don't Know 2,5 L. 2.5 1.2 2.7 2.4 343
Did Not Serve 1.9 L1.9 LS. l1.7 39.7 L3.0 38.5

Weighted Base: (139L) 1/ ()  (368) (311) (259) (168) (21k)

1/ Relatively unstable due to the small number of cases.
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Section E NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1 During The Past Four Weeka About
How Often Did You Serve Canned Sardines?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
Households Having Served % % % %
Sardines Within The
Last 12 Months 100.,0 100,0 100,0 100,0
Number Of Times Served
One Time 23.L 28.3 2047 Lo.L
Two Times 16,5 17.k 16.1 21.2
Three Times L.8 3.1 53 19
Four Times Te3 6.8 7ok 1.5
Five Or More Times 3.6 2.9 L.0 1.9
Don't Know 2,5 2,7 2.1 1.9
Did Not Serve 1.9 38,8 L1 21,2
Weighted Base: (139L) (L15) (891) 1/ (52)

1/ Relatively unstable due to the small number of cases.
Note: Percentages for 36 cases representing "Other Denominations" not shown.

During The Past Four Weeks About

How Often Did You Serve Canned Sardines?

RACE OF HOMEMAKER

Total White Non-White
Households Having Served £ 4 %
m’}{ﬁ:gﬁn g 100,0 100,0 100.0
Number Of Times Served
One Time 23.L 23.8 20.6
Two Times 16.5 15.7 20,6
Three Times L.8 3.7 10.5
Four Times 7.3 6.8 10,1
Five Or More Times 3.6 2.9 745
Don't Know 2,5 242 3.9
Did Not Serve la.s k.9 26,8
Weighted Base: (135L) (116L) (230)
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Section E

Question 1

Households Having Served
Sardines Within The
Last 12 Months

Number Of Times Served

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

NATIONAL CAMNED FISH AND SHELLFISH.STUDY

During The Past Four Weeks About

How Often Did You Serve Canned Sardires?

Total

100,0

23.k
16.5
L.8
Te3
3.6
2.5
1.9

(139L)

EMPLOYMENT OF HOMEMAKER

Full-Time Part-Time Not
b4 % %

100.0 100.0 100.0
27.9 15.1 23.1
17.L 20,1 15.7
3.5 10,1 L1
7.0 7s2 7.3
2.8 6.5 3.5
2.4 1. 2.7
39.0 39.6 L3.6
(288) (1) (937)

Note: Percentages for 28 cases representing "Unreported Employment" not shown.

Households Having Served
Sardines Within The
Last 12 Months

Number Of Times Served

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don*t Know

Did Not Serve

Weighted Base:

During The Past Four Weeks About

How Often Did You Serve Canned Sardines?

Lo,

AGE OF HOMEMAKER
Tt 15k 2529 2e3 3w Lol lsdo 50-8 5559 6o Ower.
£ % % £ £ £ £ £ £ £ £
10040 100,0 1000 10040 100,0 100.0 100,0 100,0 100,0 100,0 100,0
23.L 2.9 26,7 2A.5 2.8 23,3 2.6 28,2 275 274 18,1
1645 20,5 10,3 205 16,7 16,5 0.6 11,6 1T 165 16.7
Li.8 bl 1,7 LeT L0 91 ki 3.2 59 5.5 5.
(5] bl 12a 12,8 40 3 10,0 6k 5.9 9.9 S5ad
3.6 1k 09 29 240 L5 255 64 78 55 29
2.5 1k 3.5 2,7 15 17 S.b6 19 - 2.2 k3
L1.9 L6.6 LLe8 36,0 50,0 L1.5 3643 L2.3 38.2 33.0 L7.8
(139) L/ (7h) (m6) (A7) (200) (1W) (14) (18) (W0)1/(92) (1)

1/ Relatively unstable due to the small number of cases.
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Section E

Question 2a

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Sardines Do

You Have On Your Shelves At Present ?

Households Having Served

Sardines Within The
Last 12 llonths

Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five or More Cans
Don't Know

None

Weighted Base:

REGIONS
North=  North
Total east Central South West
4 % 5 k3 4
100.0 100.,0 100.0 100,0 100.0
1.1 15.5 12.8 11.5 20,8
16.0 2345 1640 13.2 95
6els Te3 646 6.1 LS
5‘0 6.1 5‘7 3.7 h.s
Selt 5¢5 L8 Le7 845
0.2 — 0.5 0.2 -
52.9 L2.1 5346 6046 52.2
(1394) (337)  (L11)  (L63) (183)
How Many Cans Of Sardines
Do You Have On Your Shelves At Present?
CITY SIZE
Megalo- Metro Non— Non- Non=
politan Central Metro Metro Metro
Over 50, 000~ Suburban 2,500- Rural Raral
Total 500, 000 500, 000 Metro EO! 000 Farm Non=Farm
= % % %
Households Having Served Sardines
Within The Last 12 Months 100.0 100,0 100,0 100.0 100.0 100,0 100.0
Number Of Cans
One Can 1Ll 12,0 15.0 17.9 12.6 12.3 12.1
Two Cans 16.0 21.6 11.6 18,1 12,1 8.5 1640
Three Cans 6oh 8.2 60LA 8.0 2.8 3.1 5-8
Four Cans ‘5.0 3-6 12.7 Ll L.9 3.1 2.9
Five Or More Cans S 6.l 8.1 646 3.3 Lot 3.0
Don't Know 0.2 0.7 - - - - o.s
None 5249 L7.5 Lé,2 L5e3 6Le3 6940 597
Weighted Base; (139L) (305) (161) (373) (188) (135) (212)
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Section E

Question 2a

Households Having Served Sardines
Within The Last 12 llonths

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Or llore Cans
Don't Know

None

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Sardines

Do You Have On Your Shelves At Present?

Total
S

100.0

1.1
16.0
6.4
5.0
5.k
0.2

52.9

(139k) 1477)

INCOME

Tnder $1000- §2000- $3000- $LO00- $5000- $7000- $10,000

_l,' Relatively unstable due to the small number of cases.

Households Having Served
Sardines Within The Last
12 Months

Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five Or More Cans
Don't Know

None

Weighted Base:

Total

100,0

1.1
16.0
6ely
540
Selt
0.2

52.9

$1000 1999 2999 3999  L999 6999 9999 and
» 4 4 % e g
100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
7.9 11.9 6.5 12.h 13.0 17.9 2.1 35.8
T 12,7 11.0 18,7 *27:8 16.7 23.2 16.4
53 LeS LS Tel Tk L.5 6.3 16.4
2.6 3.0008 6.0 b9 L.l TaT 5.3 1.5
- Lol 6.5 26 = 6.6 7.3 8.3 6.0
1.3 - - 0.7 = = — =
75.0  63.5 65.5 53.6 5L1  L5.9  35.8 23.9
(Ua) (207) (273) (276)  (252) 1/(99) 1A69)
How Many Cans Of Sardines
Do You Have On Your Shelves At Present?
NUMBER OF PERSONS IN HOUSEHOLD
Six or
One Two Three Four Five More
N TR z z z %
100.,0 100,0 100,0 10040 100,0 100.0
10.8 17.8 14.8 15.6 11.L 8e1
13.5 1843 15.5 18.0 15.8 11.5
8e1 Se3 T9 6.8 Lok 6e2
8.1 6c,-l 3.9 6.0 1.9 308 '
Lo 5e5 L6 Lol 849 5.8
1.k == - = - 1.0
5h«0 L6.7 53.3 L9.2 57.6 6346
1/ (k)  (368) (311) (259) (168) (21k)

(239k)

1/ Relatively unstable due to the small number of cases.
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Section E

Question 2a

Households Having Served
Sardines Within
The Last 12 Months

Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five Or More Cans
Don't Know

None

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Sardines

Do You Have On Your Shelves At Present?

Total

100.0

1kl
16.0
6l
5.0
Sk
0.2

5249

(1394)

RELIGION OF FAMILY

Catholic Protestant Jewish

% % 4
100.0 100.0 100.0
12,8 1h4.2 2640
16.5 1L.8 32,0
Tal 5.8 8.0
L7 50 6.0
6.7 L.8 8.0

- 0.3 -
51.9 55.1 20,0
(L15) (891) 1/ (52)

l/ Relatively unstable due to the small number of cases.
Note: Percentages for 36 cases representing "Other Denominations" not shown.

Households Having Served
Sardines Within
The Last 12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans
Don't Know

None

Weighted Base:

How Many Cans Of Sardines

Do You Have On Your Shelves At Present?

Total

100.0

1kl
16,0
6ols
540
LN
0.2
52,9

? (139L)

RACE OF HOMEMAKER

White Non=Whi te
% %
100.0 100.0
4.9 10.3
17.3 9als
645 5.8
5¢3 3.1
5.7 L0
0.2 Ouk
50.1 67.0
(116L) (230)
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Section E

Question 2a

Households Having Served
Sardines Within
The Last 12 Months

Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five Or More Cans
Don't Know

None

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDN

How Many Cans Of Sardines

Do You Have On Your Shelves At Presemt?

Total

100,0

1k
16,0
6.l
5.0
5.4
0.2
52,9

(139L)

EMPLOYMENT _ OF  HOMBAAKER
Full-Time Part-Time Not_Employed
b4 b4 %
100.0 100.,0 100,0
12,3 17.8 1h,2
16.6 13.3 15.5
Te7 52 6.3
L. 3.0 Sek
.6 5.9 5.5
0.L - 0,2
53.5 5L.8 52.9
(288) (1) (937)

Note: Percentages for 28 cases representing "Unreported Employment® not shown.

Households Having Served
Sardines Within
The Last 12 Months

Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five Or More Cans
Don't Know

None

Weighted Base:

How Many Cans of Sardines

Do You Have On Your Shelves At Present?

AGE OF

HOMEMAKER

Total 1521
% %
100,0 100,0
1L.1 9.6
16.0 L.l
6.l l.L
5.0 2.7
S.li 2.7
0.2 -
52.9 79.5

(139k) 1/(7L)

25-29

100,0

10.5
9.6
Lk
0.9
0.9
0.9

72.8

(116)

30-3L 35-39 Lo-lk

4 £
100,0 100,0
18,5 18,8
1753 e T
5.9 Te3
5.9 37
8.9 5.8
L3.5 50.3
(A7)  (200)

1/ Relatively unstable due to the small number of cases,
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4
100.0

9.2
15.5
5.8
8.0
5¢2

5643
@am)

L-ly  S0-5h 5559 0-6L

z
100.0

13.3
17.1
10.1
1.9
L.k

53.2
(161)

%
100.,0

15.7
19,0
L6
6.5
542
0.6
L8.L
(158)

% £
100,0  100.0
1l 1k6
22,2 22.5
71 1.2
8.1 L.s
8.1 L5
oJdi k2.7

(102) ¥ (92)

[

S and
Over

£
100.0

12,5
16.2
L.k
5.9
6.6
0.7
53.7
(139)



Section £

Question 2b

JATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans of Sardines Do You

Usually Purchase At One Time ?

Households Having Served

Sardines Within The
Last 12 Months

Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five Or liore Cans

Don't Know

Weighted Base:

Total
Households Having Served
Sardines Within The
Last 12 Months 10,0
Number Of Cans
One Can 1903
Two Cans 33.L
Three Cans 2062
Four Cans 12.4
Five Or More Cans 13.0
Don't Know ST
Weighted Bases (139L)

REGIONS
North- North
Total east Central South West
% 7 7 A Ao
100.0 100.0 100.0 100.0 100.0
1943 1953 20,3 o2, 29.7
33.4 Lo.1 31.8 30.2 33.0
20,2 17.6 2.1 21l.L 1352
12.4 11.7 10.14 14.9 1T.5
13.0 9.9 12,4 17.3 9.3
1.7 12 1.0 2.0 3.3
(139L) (337) (L12) (L63) (183)
How Many Cans Of Sardines
Do You Usuvally Purchase At One Time?
LTty 8T ZB
Megalo- Mstro Non= Non= Non=
politan Central Metro Metro Metre
Over 50,000=  Suburban 2,500-  Rural Rural
500,000 500,000 setro 50,000  Farm Non-Farm
100.0 100.0 100,0 100.0 100,0 10040
16.6 14,8 23,1 23,1 25,7 12,8
37.1 2349 37.L 37.6 25,0 30,6
21,5 25,5 1645 16,1 20,5 2kl
13.2 11.L 11,1 9e7 1647 13.8
113 22,7 10.3 13.5 9.8 13,83
0.3 1.7 1.6 - 2.3 L9
(305) (181) (3713) (188) (135) (212)
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Sectien E

Question 2b
NATIONAL CANNED FISH AND SHELLFISH STUDY
How Many Cans Of Sardines
Do You Usually Purchase At One Time?
INCOME

mw—qm
Households Having Served 1_".’"& g;o_o y? 2? _;’;9 Q;Z Q? 2@ .ETOL"

Sardines Within The ‘
Last 12 Meonths 100,0 100,0 100,0 100,0 100,0 10040 100,0 100,0 100.0

Number Of Cans

One Can 19.3 2040 15.5 13.8 15.6 211 2.8 23.2 35.8
Two Cans 33 294 324 3.0 310 367 32,7 384 29.9
Three Cans 20,2 21.3 1746 18.7 27.8 19.3 19.8 el s
Feur Cans 1244 17.3 .0 13.8 1.9 9.6 12.5 12.1 1.9
Five Or More Cans 13.0 107 17.6 1742 12.2 1.5 12.5 12,1 640
Den't Know 1.7 1.3 2.9 2.5 1.5 1.8 0.7 1.1 1.5
Weighted Base: ash) ¥(17)  (ua) (207) (2m3) (276) (252) Y/(99) V(&)

1 Relatively unstable due to the small number of cases.

How Many Cans Of Sardines
Do You Usually Purchase At One Time?

NUMBER OF PERSONS IN HOUSEHOLD

E or
Total One Two Three Four Five Vore
g * L3 x ¥ ¥ i T
Households Having Served
Sardines Within The Last
12 Months 1000 100.0 100,0 100,0 10040 10040 10040
Number Of Cans
One Can 19.3 25.7 1.6 19.9 15.9 2045 15.0
Two Cans 33.k L5.9 37.1 3L 37.5 27.0 224
Thres Cans 20,2 945 18.3 2345 21.8 25.8 16k
Five Or Mors Cans 1300 607 L‘I..J 11.9 11.2 12.9 21.9
Don't Know 1.7 - 2.9 0.3 0.8 l.d 33
Weighted Base: (139L) 1/(7s)  (368) (311) (259) (168) (21L)

Yy Relatively unstable due to the small number of cases.

180



Section E NATIONAL. CANNED FISH AND SHELLFISH STUDY
Question 2b How Many Cans of Sardines
Do You Usually Purchase At One Time?

RELIGION OF FAMILY

Households Having Served Total Catholic Protestant Jewish
Sardines Within The 4 4 %s [4 :
Last 12 Months 100,0 100.0 100,0 100.0

Number Of Cans

One Can 19.3 23.8 16,9 23.1
Two Cans 33k 32,4 32.9 k8.1
Three Cans 20,2 20,7 20,3 19.2
Four Cans 12,4 12,k 12.9 1.9
Five Or More Cans 13.0 10,0 1.7 TeT
Don't Know 1.7 0.7 2,3 -

Weighted Base: (139L) (L15) (891) 1/ (52)

1/ Relatively unstable due to the small number of cases.

llote: Percentages for 36 cases representing "Other Denominations" not shown.

How Many Cans Of Sardines
Do You Usually Purchase At One Time?
RACE OF HOMEMAKER

Total White Non-White
Households Having Served 4
Sardines Within The
Last 12 Months 100,0 100,0 100.0
Number Of Cans
One Can 19.3 22,0 5.8
Two Cans 33.L 35.3 24,0
Three Cans 20,2 19.8 22,6
Four Cans 12.4 10.6 20.9
Five Or More Cans 13,0 10,6 2L.9
Don't Know 1,7 1,7 1-8
Weighted Base: (1394) (116L) (230)
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Section E

Question 2b

Households Having Served
Sardines Within The
Last 12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans

Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Sardines

Do You Usually Purchase At One Time?

Total

100,0

19.3
33.4
20,2
12.k
13.0

1.7

(1394)

1m .o

0.4
37.3
17.6

————— .

Full-Time
-

100.0 100,0
15.9 19.6
29,0 32,7
25.4 20,7
1.5 12,8
1h.5 124

0.7 2.1
(1) (937)

Vote: Percentages for 28 cases representing "Unreported Employment™ not shown.

Households Having Served
Sardines Within The
Last 12 Months

Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five Or More Cans

Don't Enow

Weighted Base:

100.0

19,3
3.k
20,2
12.4
13.0

1.7

How Kany Cans I Sardines

Do You Usually Purchase At One Time?

AGE

or

M’Em

HOMENAKER

;Eiz_l‘

100.0

18.9
n.a
17.6
2.3
67
Seli

(1394) X/ (70)

=

100,0

31.9
29.3
13.8
.7
10.3

(116)

i it o LB T

100,0

13.4
334
19.2
16,3
16.8

1.2

(17h)

1/ Relatively unstatle due to the small number of cases.
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100,0

a.l
32,0
21.7
U9
8.8
1.5

(200)

100.0

17.2
2.5

10.4
15.5
1.7

am®)

10,0 100,06 100,0

16,3 18.7 16,2
36.5 3B 36
A.4 155 2.2
10,7 12.2 10,
151  1k.2 124

- 1.3 2.0

o o

.5
n.8
26,1
6.8
13.6
1.2

(&) (8) (w2) 1/(s2)

65 and

100.0

a.9

15.0

7.3
13.1

139)



Section E

Question 3a and b

NATIONAL CANNED FISH A'D S!ELLFIST STUDY
Both Domestic And Tmrorted Sardines Are 3o0ld

In The Stores, Which Type Jo You Usually Buy ?

RECIONS
ortn=- Norui
Total sast Central South Hest
T ~ ——
Households Having Served
Sardines Within The
Last 12 Months 1000 100.0 100.0 100,0 1000
Type Of Sardines
Domestic L340 3Le9 3940 Shels 36.5
California 6.0 18 247 Te7 11.0
Maine 25.2 22.3 23.9 3L.6 1746
Don't Know 11.8 T8 124 15.1 949
Imported 31.0 L7k 32.7 15.5 3547
Don't Know 2640 17.7 28.3 3061 2548
Weighted Base: (139L4) (337) (L11) (L63) (183)

Both Domestic And Imported Sardines Are Sold
In The Stores.Which Type De You Usually Buy?

CITrTY SIZE

Megalo- Metro Non= None None
politan Central Metro Metro Metro
50“:' 50,000- Suburban §,500 Rural Rural
Total 00,000 00, 000 _etro 0,000 Farm Non=Farm
% » TN, ’ ® 4 4
Households Having Served
Sardines Within The
Last 12 Months 100,0 100,0 100.0 100,.0 100,0 100,0 100,0
Type Of Sardines
Domestic hjoo 27oh hl,ﬂ hlgz 22.0 22014 22’,1
California 6.0 5.2 506 801 Soh %3 642
Maine 25,2 20,7 2747 22,2 333 3646 20,7
Don't Know 1.1.8 11.5 805 1.1.6 1803 11105 8.2
Imported 31.0 L1.3 3349 3%.7 2k.2 8ol 18,3
Don't Know 26,0 21,3 2Le3 18,4 18,8 3842 L6.6
Weighted Base: (139k)  (305) (181) (3713) (188) (135) (n2)
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iction E

testion 3a and b

yuseholds Having Served
irdines Within The
ist 12 Months

Type ¢f Sardines

Domestic

California

Maine

Don't Know
Imported

Don't Know

zighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

Both Domestic And Imported Sardines Are Sold

In The Stores.Which Type Do You Usually Buy?

Total

100.0

13.0

6.0
25.2
11.8
31.0
26.0

(1394)

INCOME
Under  $1000- § 2000-  $3000-  $L00O- §éooo- $7000- $1%,ooo
$1000 1 2 5] 9 and Over
e _522 1;22 .522 _5_2 2222
100.0  100.0  100.0  100.0  100.0  100.0  100.0  100.0
uL.7 5.6 5.3 L8.5 L3.2 39.5 35.4 30.9
7.9 7.4 6.1 1.8 6.6 k.8 Tl L.L
18.L 25.0 27.1 27.8 25.2 27.9 17.2 19.1
18.4 13.2 11.8 15.9 11.3 6.8 11 7.4
11.9 16.9 24.6 25.2 3L.7 38.6 L5.L 58.8
L3.k 37.5 30.1 26.3 22,2 21.9 19.2 10.3
YVan ) (on () (216 (252 Y (99 Y (69)

/Relatively unstable due to the small number of cases.

Households Having Served
Sardines Within The Last
12 Months

Type Of Sardines

Damestic
California
Maine
Don't Know

Imported

Don't Know

Weighted Basei

Which Type Do You Usually Buy?

Total

100.0

4340
6.0

25,2
1.8
31,0
26.0

(1394)

Both Domestic pnd Imported Sardines Are Sold In The Stores.

___mmmm_mmm_m__

One
=4
100.0

41,9
1.3
28.L
12,2
35.1
23.0

1/ (1)

Two
&
100.0

LL.8
5.0
26,1
13.7
29,1
26.1
(368)

1/ Relatively unstable due to the small number of c ases,

184

Three
”

loo.o

642
2l,2
9e5
3340
27.1
(311)

Four
”~

100.0

11.8
Tols
2047
13.7
38.3
19,9
(259)

Five

100.0

140.9
5.5
26,8
846
2.9
26,2
(168)

or More

100,0

7.9

748
28,2
12.2
19.7
324



Section E

Question 3a and b

Households Having Served
Canned Sardines Within
The Last 12 Months

Type Of Sardines
Domestic

California

Maine

Don't Know
Imported
Don't Know

Weighted Base:

l/ Relatively unstable due to the small number of cases.

NATIONAL CANNED FISH AND SHELLFISH STUDY

Both Domestic And Imported Sardines Are Sold

In The Stores.Which Type Do You Usually Buy?

Total

10040

L3.0

6.0
25,2
1.8
31.0
26,0

(1394)

RELIGION OF FAMILY

Note: Percentages for 36 cases representing "Other Denominations" not shown.

Households Having Served
Sardines Within The
Last 12 Months

Type Of Sardines
Domestic
California
Maine
Don't Know
Imported
Don' t Know

Weighted Base:

Both Domestic And Imported Sardiines Are Sold

In The Stores,WhichH Type Do You Usually Buy?

Total

10040

L3.0

6.0
25,2
n.8
31.0
2640

(139L)

185

Catholic Protestant Jewish
% % z
100,0 100,0 100,0

ha.s )4}-109 2102
5.8 6 1.9
25.3 26,2 7.7
11,4 12.3 11.6
36.6 26.5 67.3
20,9 28,6 11.5
(L15) (891) 1/ (52)
RACE OF HOMEMAKER
Whi te Non-hite
% %
100,0 100,0
L2,2 Lé.9
5.6 75
25.0 26.1
1.6 13.3
3L.2 15,0
23.6 38.1
(116L) (230)



ction E

estion 3a and b

useholds Having Served
nned Sardines Within
e Last 12 Months

California

Maine

Don't Know
Imported

Don't Know

eighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

Both Domestic And Imported Sardines Are Sold

In The Stores,Which Type Do You Usually Buy?

EMPLOYMENT OF HOMEMAKER

Note: Percentages for 28 cases representing "Unreported Employment" not shown.

jouseholds Having Served
:anned Sardines Within
'he Last 12 Months

SE U CErs e
Domestic
California
Maine
Don't Know
Imported
Don't Know

Weighted Base:

Total

100,0

3.0

6.0
25,2
11.8
31.0
26.0

Total Full-Time Part-Time Not Employed
9 % % %
100,0 1000 100,0 10040
L3.0 L2.5 k943 la.9
6.0 a7 8.0 5.2
25,2 24,0 30.L 2L.5
11,8 10.8 10.9 32:2
31.0 3900 20.3 3000
26.0 18.5 30.L 28.1
(139L) (28) () (937)
Both Domestic And Imported Sardines Are Sold
In The Stores.Which Type Do You Usually Buy?
AGE HOMEMAKER
65 and
15-2L 25-29 30-3L 35-39 LO-Ll LS-L49 50-5L 55-59 60-6L Over
% % % % % % 3 £ z %
100.0 100,0 100,0 100,0 100,0 10040 100.0 100,0 100,0 100,0
33.8 L3.1 Lo.1 L6 b2l Lhd l1.9 50.0 52,2 35.8
hio B36" 75 7wl 5.1 5.6 Bal. 69 UBIGENDtS
17.6 22.4 25,6 25.8 254 26,9 21,3 33.3 3uJb 20.5
12.2 1201 7-0 1209 ul9 no9 1505 9-8 1202 13.1
24,3 26,7 35.5 32,5 31,6 33.1 33.6 26,5 22,2 33,6
k1,9 30,2 24k 21,1 26,0 22,5 24,5 23.5 25.6 .6
/(1) (u6) (17) (200) (17) (161) (158) (102) U92) (139)

(139L)

/ Relatively unstable due to the small number of cases,
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NATIONAL CANNED FISH AND SHELLFISH STUDY

Section E

Question L

What Influences Your Choice When You

Buy The Sardines You Usually Purchase?

REGIONS

North- North
Tovf’.al eaft Cen_tral _S_OL’I_?__"‘ Vest
Households Having Served : ) : : )
Sardines Within The
Last 12 Months 100.0 100.0 100.0 100.0 100,
Reasons
Type & Sauce, 0il, Packing 22.0 20.4 26.0 17.9 2L.
Price, Fconomical, Sales 17.4 4.2 14.8 21.0 19
Habit 4.4 10.1 14.6 20.1 Te7
Taste, Qdor, Flavor 12.6 17.2 11.4 9.5 14.2
Prefer Imported Type 9.8 12.5 8.3 T3 14.2
Small Size Can i 4 12.5 5.6 9. 14
Family Or Personal Preference 8.3 8.6 3.0 8.4 8.2
Prefer (ne Brand 0.2 ot 7.5 5.0 3.3
Prefer Maine Sardines 3.4 4.2 ¢ 3:7 L.
Large Size Can 1.h4 178 e 1.9 -
All Others 7.0 9.2 5.0 6 10.4
Don't Know 8.4 9.5 .0 9.9 3.3
Yeighted Base: (1394) (337 (L11) (L63) (163)
Note: Some respondents gave more than one reason.
What Influences Your Choice
When You Buy The Sardines You Usually Purchase?
CITY SIZE
Megalo-  Metro Non= Non= Nore
politan Central B Metro Metro Metro
Households Having Served Total 536%00 586088-0 Metro 265% ;::l r?n:lrm
Sardines Within The . X T T T X
Last 12 Months 100.0 100.0 100,0 100,0 100.0 100.0 100.0
Reasons
Type Of Sauce, 0il, Packing 22.0 22,0 23,2 23.3 20,2 3,0 19,8
Price, Ecencmical, Salss 17.L 17.0 18,2 15.5 18.6 2549 13.7
Habit L.l 13.4 Te2 W7 13.3 19.3 19.3
Taste, Odor, Flaver 12.6 15.L 11.6 13.7 6.9 15.6 10.L
Prefer Imported Type 9.8 13.L 13.3 12.6 53 3.7 L2
Small Size Can 97 6e2 12.7 11.8 1L.L 8.1 5.2
Family Or Personal Preference 8.3 3.9 15.5 7.2 9.6 Lok 1.8
Prefer One Brand 6.2 7.9 55 8.3 L.8 0.7 5.2
Prefer Maine Sardines 3.4 1.6 8.3 35 3.7 3.0 1.l
Large Size Can 1.k 0.3 0.6 L.0 0.5 1.5 -
A1l Others 7.0 1.l L.l 75 8.5 2.2 k.2
Don't ‘inow 8.k 8.8 7.2 Seki 946 8.1 13.2
Weirhted Base: (139L) (308) (181) (3713) (188) (135) (212)
Note: Some respondents gave more than one reason. 187



ion E

tion b

NATIONAL CANNED FISH AND SHELLFISH STUDY

What Influences Your Choice

When You Buy The Sardines You Usually Purchase?

1eholds Having Served
lines Within Ths
> 12 Months

Reasons
Type Of cauce, 0il, Packing
Price, Economical, Sales
Habit
Taste, Odor, Flavor
Prefer Imparted Type
Small Size Oan
Family Or Personal Preference
Prefer One Brand
Prefer Maine Sardines
Large Size Can
A1l Others

Don't Enow

ghted Baset

Total
100,0

22.0
17.)
Loy
12,6
9.8
947
8.3
642
3k
1
7.0
Bal

100,0

1.3
27.3
19.5
1842
10.L
2.6
645
349
5.2

6.5
5e2

(1394) 1/(77)

1999
B 7

100.0

20e6
184k
2.1
15.6
L3
8.5
7.8
L3

L3
12,8

(1)

1/ Relatively unstable due to the small number of cases.
ote: Some respondents gave more than one reason,

299
.5

100.0

16.9
19.8
12,1
15.0
Te2
9e7
13.0
5e3
L3
045
643
10,1

(07)

What Influences Your Choice

2

10040

2549
17.2
164k
949
5.8
9.9
6.6
Te7
343
1.8
L7
8.k

(273)

When You Buy The Sardines You Usually Purchase?

Households Having Served
Sardines Within The Last
12 Months

Reasons

Total

100.0

Type Of sauce, 0Oil, Packing 22,0

Price, Economical, Sales
Habit

Taste, Odor, Flavor
Prefer Imported Type
Small Sise Can

17l
ek
12.6
948
947

Family Or Personal Preference 8.3

Prefer (ne Brand
Prefer Maine Sardines
Large Size Can

A1l Others

Don't Know
Weighted Base:

6.2
3k
L.k
740

Bl
(139L)

One

100,0

1345
2he3
1.9
20,3
1345

Lol
Lol
Saly
Selt
2.7
Sl

/()
1/ Relatively unstable due to the small number of cases.
Note: Some respondents gave more than one reason.

100.0

26.1
17.8
11.6
10.5
10,1
12.3
10.1
6.9
33
2.5
8.0
5.8

(276)

699
100,0

21,0
15,9
1345
13.1
U7
Te9
643
7ol
Lo
1.2
749
Tel

21,2
13.1
12,1
Uil
.l
12,1
6.1
L0
1.0
11,1
9.1

21.7
(Y
5.8
T2

17.4

1.6
Te2
58
8.7
L3

1.6

11.6

(252) /(99) /e9)

NUMBER OF PERSONS IN HOUSEHOLD

Two

100,0

20.L
a9
ek
1340

Te6

12.5

7.6
Sl
5.2
1.1
940

10.6
(368)

Three
TR TR el

100,0

26,4
1641
12,5
12,2
1146
12,2
Tels
Tek
1.9
1.0
6als
6.8

(311)

188

Six or
Four Five More
% =
100,0 10040 10040
22.8 2348 19,2
15.5 2042 2046
15.8 13.7 15.9
13.1 8.9 1.7
104k 11,3 745
8.5 6.0 745
12,7 Tel 769
Le6 640 Te9
349 1.8 243
1.5 1.2 343
9e7 6.0 37
Te7 1047 740
(259)  (168)  (214)



Section B NATIONAL CANNED YISH AND SHELLFISH STUDY
Question L4 What Influences Your Choice
When You Buy The Sardines You Usually Purchase?
RELIGION OF FAMILY

Households Having Served Total Catholic Protestant Jewish
Sardines Within The il 4 Z Z
Last 12 Months 100,0 100.0 100,0 100,0
Reasons
Type Of Sauce, 0il, Packing 22,0 21,0 22,6 19.2
Price, Economical, Sales 17.h4 17.8 17.6 13.5
Habit Uk 10.8 16.L 348
Taste, Odor, Flavor 12.6 1646 10.5 17.3
Prefer Impomted Type 9.8 12,3 8.1 2142
Small size Can 97 10.8 9eli 3.8
Family Or Personal Preference 8.3 Te5 93 -
Prefer ne Brand 642 740 5.8 5.8
Prefer Maine Sardines 3.k Lal 340 1.9
Large Size can 1.L 2.l 1.0 -
A1l Others 740 Te2 6al 25,0
Don't Know 84l 67 848 946
Weighted Baset (139L) (1a5) (891) 1/ (52)

1/ Relatively unstable due to the small number of cases.
Note: Some respondents gave more than one reason.
Percentages for 36 cases representing "Other Denominations" not shown.

What Influences Your Choice

When You Buy The Sardines You Usually Purchase?

RACE OF HOMEMAKER

Householde Having Served Total White Non-White
Sardines Within The i Fal TR
Last 12 Months 100,0 100,0 1000
Reasons
Type Of Sauce, 0il, Packing 2,0 22,9 17.4
Price, Hoonomical, Sales 17k 15.5 26,5
Habit b 13.7 17.8
Taste, Odor, Flavor 12,6 12,5 13.0
Prefer Imported Type 948 11,0 345
Small Size Can 967 1044 641
Family Or Psrsonal Prefesrence 8.3 843 843
Prefer (ne Brand 662 646 349
Prefer Maine Sardines 3es 3d 345
Large Sigze Can 1l 1.3 2.2
A1l Others 740 Tel 345
Don't Know 8al 7.8 1.3
Weighted Base: (1394) (116L) (230)

Note: Some respondents gave more than one reason,

189



Section E

Question L

NAT IONAL CANNEDFISH AND SHELLFISH STUDY

What Influences Your Cholce

When You Buy The Sardines You Usually Purchase?

Households Having Served
Sardines Within The
Last 12 Months

Reasons
Type Of Sauce, 0il, Packing
Price, Economical, Sales
Habit
Taste, odor, Flavor
Prefer Imported Type
Smell Size Can
Fanily Or Personal Preference
Prefer One Brand
Prefer Maine Sardines
Large Size Can
A1l Others
Don't Know

Weighted Baseti
Note:

EMPLOYMENT OF HOMEMAKER

Some respondents gave more than one reason,

Percentages for 28 cases representing "Unreported Unemployment" not shown,

Households Having Served
Sardines Within The
Last 12 Months

Reasons
Type Of Sauce, 0il,Packing
Price, Economical, Sales
Habit
Taste, Odor, Flavor
Prefar Imported Type
Small Size Can
Family Or Personal Preference
Prefer One Brand
Prefer Maine Sardines
Large Sigze Can

A1l Others
Don't Know

Weighted Basei

Note:

1.,_;_&1 Full-Time Part-Time Not
100.0 100.0 100,0 100.0
22,0 21.9 2L 22,2
17.4 19.h 19.1 1645
TR 12,2 74 166k
12,6 111 1643 12.5
9.8 9elt T8 948
9.7 10.h 12,8 9.1
843 549 845 849
642 546 Le3 6eli
3els 2.8 5.0 3.1
1.L 2.8 1.k 1.1
7.0 Sels Se7 645
8.l 843 10.6 78
(135L) (268) (1) (937)
Wnat Influences Your Choice
When You Buy The Sardines You Usually Purchase?
AGE 0F HOMEMAKER
ma 1d smied g3l SRS
100,0 100.,0 100.0 100,0 100,0 100,0 100,0 100,0 100,0 100.,0 100.0
22,0 20,3 1249 19,5 23.5 2.9 23,6/ 26,6119 26,5 0 2047 gLy
17.L 19 1940 12,6 26,0 1649 19.3 13,9 2046 13.0 13.7
1hai 338 164 1043 11,5 16,3 124 12,7 12.7 15.2 1h.h
12.6 2,7 13.8 11,5 11,0 12Ji 13.0 13.9 8.8 20,7 15.8
9.8 loi 1142 12,6 9.0 112" 10,8 © 0a2 10.8  Ge5 » 20.8
947 Ll 7a8 10a3 940 Bel 124 9.5 12,7 12.0 9
843 19 1152 9.8 7.0 Bl 9.9 623 k9 65 6L
642 1 600 962 5.5 Te9 5.0  Lek 2,9 Le3 10.8
3k - 09 6.9 230 39 BeT 3¢ 29 wEli NNZ9
1l - ki3 142 A5 046 2,5  2,5° 10 - -
7.0 2,7 639 840 5.5 62, 6.8 12500 DEEONNNIE ERRTE
8k %5 ol 1049 1S5 T T3 6.8 70T 3.9 L A0SINT
(39k) 27u)  (16) (7L) (200) (W) (161) (18) (102)1/(92) (139)

E/ Relatively unstable due to the small number of cases.
Some respondents gave more than one reason,
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Section E

Question Sa

NATIONAL CANNED FISH AND'SHELLFISH STUDY

Sardines Are Packed In Oil, Mustard And Tomato Sauces.

What Jere The Sardines You Usually Serve Packed In?

Households Having Served
Sardines Within The
Last 12 lionths

Type Packed In
0il
Mustard Sauce
Tomato Sauce
Other

Don't Know

Weighted Base:

REGITONS

North- North

Total east Central South West
7 % 7% T
100.0 100.0 100.0 100.0 100.0
§2.2 60.8 76.6 89.L 78.5
10.8 12.0 139 3.2 T-T
6.0 523 Tl 202 12,7
Ol 0.6 - - -
1.0 0.3 2.4 0.2 1.1
(139L) (337) (L11) (L63) (183)
Sardines Are Packed In 0il, Mustard And Tomato Sauces.
What Were The Sardines You Usually Serve Packed In?
CITY ST ZE
Megalo- Metro Non= Non= Non=
politan Central Metro Metro Metro
Over EO, 000= Suburban g 4,500~ Rural Rural
Total 500, 000 00,000 Metro 0, 000 Farn Non=Farm
4 ? é 4 o P4 4
Households Having Served
Sardines Within The
Last 12 Months 100.0 100.0 100,0 100,0 100.0 100.0 100.0
Type Packed In
0il 82.1 83.6 83.1 8l1.9 80.5 82.6 80.3
Mustard 10.8 10.8 10.7 10.8 13.5 6.8 10.6
Tomato Sauce 600 h.é 642 6.2 ho9 6-8 802
Other 0.1 0.3 - 043 - - -
Don't Know 1.0 0.7 - 0.8 1.1 3.8 0.9
Weighted Base: (139L) (305) (181)  (373) (188) (135) (212)
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ection E

uestion Sa

louseholds Havine Served
sardines Within The
ast 12 lonths

Type Packed In
0il
lustard
Tomato Sauce
Other

Don't Know

feighted Baset

NATIONAL CAINED IISH AND SHELLFISH STUDY

Sardines Are Packed In 0il, Iustard And Tomato Sauces.

What Were The Sardines You Usually Serve Packed In?

Total
==

3

100.0

82.1.
10.8
6.0
0.1

1.0

ask) )

Under $1000- 32000~

—
o
n

£1000 1999 2999

100.0 100.0 100.0

80.3 88.2
9.2 6.6
7.9 3.7
2.6 1.5

]_-/ Relatively unstable due to the small number of cases.

Households Having Served
Sardines Within The Last

12 Months

Type Packed In
0il

Mustard Sauce
Tomato Sauce
Other

Don't Know

Weighted Base:

1/

(141)

83.2
9.9
6.9

(207)

INCOURE
$3000=- .’BﬂOOO— @6800— $7000~ ﬁ0,000
2229 999 929 9%22 and Over
B o » ; %
100.0 100,0 10040 100.0 10040
81.6 7946 797 81.8 89.7
11.0 1ys2 123 10,1 2,9
6.6 5.5 5.6 Td 5.9
0.l - 0.4 - -
0.4 0.7 2.0 1.0 1.5
(213) (216) (252) Y(99) Y (69)

Sardines Are Packed In Oil, Mustard .nd Tcmato Sauces,

What Were The Sardines You Usually Serve Packed In?

Total

100,0

82.1
10.8
640
0.1
1.0

(135L)

NUMBER OF PERSONS IN HOUSEHOLD

SIx or
One Two Three Four Five More
» % 3 i3 » z

100,0 10040 10040 100.0 10040 100.0
8le1 8642 7947 81.2 854k 771
Selt Tek L.l 12.9 Te9 1.7
6e7 5.0 L9 Sel 5e5 107
1.’4 - = - - o‘s

loh 1.’4 1.3 0.8 102 -
1/(7s)  (368) (311) (259) (168) (21k)

=" Relatively unstable due to the small number of cases.
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Section E NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 5a Sardines Are Packed In 0il, Mustard And Tomate Sauces.

What Were The Sardines Yeu Usually Serve Packed In?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
% % % %
Households Having Served
Sardines Within The
Last 12 Months 100.0 100.0 100,0 100.0
Type Packed In
0il 82,1 81.3 81,7 96.2
Mustard 10.8 10,1t 1.k 1.9
Tomato Sauce 6.0 648 59 1.9
Other 0.1 0.5 - -
Don't Know 1.0 1.0 1,0 -
Weighted Baset (1394) (12s) (8s1) 1/(s2)

1/ Relatively unstable due to the small number of cases.
Note: Percentages for 36 cases representing "Other Denominations" not shown.

Sardines Are Packed In 0il, Mustard And Tomato Sauces.

What Were The Sardines You Usually Serve Packed In?

RACE OF HOMEMAKER

Total White NonsWhite
Households Having Served 4 % %
Sardines Within The
Last 12 Months 100,0 100,0 100.0
Type Packed In
0il 82.1 8042 91.6
Mustard 10.8 1.9 k.9
Tomato Sauce 6.0 6.5 3.5
Other 0.1 042 -
Don't Know 1.0 1.2 -
Weighted Base: (1394) (126L) (230)
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Section E

Question Sa

NATIONAL CANNED FISH AND SHELLFISH SIUDY
Sardines Are Packed In 0il, Mustard and Tomato Sauces.

What Were The Sardines Ycu Usually Serve Packed In?

Total
4
Households Having Served
Sardines Within The
Last 12 Months 100,0
_'IlyLe’_P_acked In
0il 82.1
Mustard 10.8
Tomato Sauce 6.0
Other 0.l
Don't Know 1,0
Weighted Base: (139k)

'BMPLOYMENT OF HOMEMAXER
Full-Time  Part-Time  Not Employed

b b4 ]
100,0 100.0 100.0
82.2 8l.9 81.7
10.1 9els 1.3
Te3 8.7 Sels
oah - 001

- - 1.5
(288) (ua) (937)

Note: Percentages for 28 cases representing "Unreported Employment®™ not shown.
Sardines Are Packed In 0il, Mustard and iomato Sauces.
What Were The Sardinss You Usually Serve Packed In?
AGE or HOMEMAKER
65 and
Total  15-24 25-29 30-3k 235-3% LO-UL L5-L9 350-5L 55-55 60-6L Over
useholds Having Served 1 4 % b4 b4 4 £ 4 4 1 b 4
rdines Within The
st 12 Months 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100.,0 100.0 100,0 100,0
ype Packed In
oi1 82,1 M.3 7.1 82,6 82,0 B84B 86,2 83,2 80,2 B83.3 B83.2
Mus tard 10.8 16,2 17 11,0 10,8 11,3 6,9 10,3 13.9 5.6 95
Tomato Sauce 6.0 8.1 10.3.0 5.8 T2 2,8 5.0 65 L9 NEET e
Other 0.1 - - - - - 0.6 - - 1.1 -
Don't Know 1.0 1.4 0.9 0.6 - 1.1 1.3 - 1.0 3.3 2.2
ighted Base: k) Y() (me) m) (2000 (78) (141) (158) (202) ¥(s2) (139)

Relatively unstable due to the small number of cases,
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Section E
Question °b

NATIONAL CANNED FISH AND SHELLFISH STUDY

What Type Uf Oil Are The Sardines

Households Having Served
Sardines Canned In 0il

Type Of 0il

Soy ean 0il
Olive 011

Peanut Or Cotton Seed 0il

Fish 0il1 Or Natural Style

Other 0il

Don't Know

Weichted -ase:

Households Having Served
Sardines Canned In Qil

Type Of 0il
Soybean 01l
Olive 0il

Peanut Or Cotton Seed 0il
Fish 0il Or Natural Style
Other 0il

Don't Know

Woighted Base:

You Serve Usually Packed In?

RE

3 JONS
North~- North
Total east Central South iest
3 -—‘:._ - ) ;
1000 100.0 150.0 100,09 1
31.L 23.8 39.1 0.9 .3
25.1 34.8 25.0 13.9
12.0 11.0 9.4 17.0 5.5
6.2 vel 0.6 6.1 2.8
0.7 Ouly 0.2 ) T
24.6 21.2 2.0 31.4 22.1
(1130) (269) (31k) (L053)
What Type Of 0il Are The Sardines
You Serve Usually Packed In?
CITY SIZE
Megalo- Metro Non- Nore None
politan Central Metro Metro Metro
Over 50,000=  Suburban 25500 Rural Rural
Total 500,000 500,000 Me tro 50,000 Farm Non~F ars
100.0 100.C 100,0 100.0 100.0 100,0 100,0
3k 294 19.5 2546 36.8 L3k k.7
25,1 32,6 28,9 32,0 2.1 8.5 1.3
12,0 11,5 1L.8 12,1 15.1 1.3 Te?
642 Le6 6.7 647 5e9 L7 8.3
0.7 0.8 13 0.6 - 1.9 -
2Le6 a.l 28.8 23,0 1%9.1 30,2 n.o
(1130) (255) (L7) (o3) (1k9) (109) (167)
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ction E

sstion 5b
NATIONAL CANNED FISH AND SHELLFISH STUDY

What Type Of Oil Are The Sardines

Yeu Serve Usually Packed In?

jouseholds Having Served

sardines Canned In 0il 100,0  100,0  100,0  100,0 100,0 100,0 100,0 10040 100.0
Type Of 0il

Seybean 011 3Ll 32.3 28.1 29,2 38.4 3hel 30.7 24l 2.6
Olive 031 25.1 12,9 9ol 25.7 19,2 264k 31.7 36,1 L6.0
Peamut Or Cotton Seed 0il 12,0 12,9 1645 1542 9.8 945 9.8 6.9 1.1
Fish 0il Or Natural Style 6.2 1.6 9.9 Ll Te2 55 8.8 L8 1.6
Other 0il 07 - 1.7 046 1.3 Oals 0.5 - -
Don't Know 2.6 L0.3 34.7 25.2 2.1 2.1 18.5 18.1 2067

elighted Base: (1130) /(60)  (120) (168) (222) (218) (200) ¥/ (B1) /(@)

1/ Relatively unstable due to the small number of cases.

What Type 0f 0il Are The Sardines You Serve
Usually Packed In?

NUMBER OF PERSONS IN §ﬂ§m&

Total One Two Three Four Five or More
T8 % E BE T
Households Having Served
Sardines Canned In 0il 100.0 100.0  100,0 100.0 100,0 100,0 100.0
Type Of 0il
Soybean 0il 31.L 32.8 25.7 31.6 31.0 33.6 LoJL
Olive 0il 25.1 31,2 28,5 2L.8 29,6 22,1 13.3
Peanut Or Cotton Seed 0i1 12,0 9.8 12,2 12,k 1.3 10,0 Lk
Fish 0il Or Natural Style 6.2 L9 6.0 746 740 Te2 3.0
Other 011 047 - 1.3 0.8 0.9 - -
Don't Know 2.6 21.3 26.3 22,8 20,2 27.1 28.9
Weighted Base: (1130) 1/(60) (313) (2Lk) (208) (140) (165)

1/ Relatively unstable due to the small number of cases,
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Section E
Question 5b

Households Having Served
Sardines Canned In 0il

Type Of 0Oil
Soybean 0il
Olive Oil1

Pesamut Or Cotton Seed 0il
Fish 0il Or Natural Style
Other 0il

Don't Know

Weighted Base:

1/ Shown for consistency only.

NATTONAL CANNED FISH AND SHEILFISH STUDY

What Type Of 0il Are The Sardines

You Serve Usually Packed In?

Total

100,0

31
25.1
12,0
6.2
0.7
2L.6

(1130)

RELIGION OF FAMILY

Bases too small for reliability.

Note: Percentages for 29 cases representing "Other Denominations" not shown.

Households Having Served
Sardines Canned In 0il

Type Of 0il
Soybean 0il
Olive 041

Peanut Or Cetton Seed 0il
Fish 0il Or Natural Style
Other 011

Don't Know

Weighted Base:

What Type Of Oil Are The Sardines

You Serve Usually Packed In?

Total

100,0

3Lk
25,1
12,0
6.2
0.7
2.6

(1130)

197

Catholic Protestant Jewish
% % %
100.0 100,0 10040
3L.2 33.0 13,2
31.5 20,1 SLeT
1046 13.2 746

Te? 545 3.8

- 0.8 1.9
19,0 27 18,8
(335) (716) Y/ (50)
RACE OF HOMEMAKER
White Non-Whi te
% %
100,0 100,0
30.5 35.6
28,5 946
11.L 1,9
6 5.3
046 1,0
22,6 3346
(923) (207)



Segtion B WATIONAL CANNED FISH AND SHELLFISH STUDY
Question 5 What Type Of 01l Are The Sardines
You Serve Usually Packed In?

EMPLOYMENT OF HOMEMAKER

Total Full -Time Part-Time Not Employed
Households Having Served : x . ‘ .
Sardines Canned In 0il 100,0 100,40 100,0 100,0
Type Of 0il
Soybean 0il n.hL 25.8 37.k 32,0
Olive 01l 25,1 29,6 23.5 23.9
Peanut Or Cotton Seed 0il 12,0 1647 18.3 9.8
Fish 0il Or Natural Styls 6.2 Tl 2.6 6.
Other 011 0.7 - - 1.0
Don' t Know 24,6 20,8 18,2 2649
ieignted Base: (1130) (236) (13) (756)
Note: Percentages for 25 cases representing "Unreported Employment" not shown.
What Type of 0il Are The Sardines
You Serve Usually Packed In?
AGE OF HOMEMAKER

Total 152 25-29 0-34 5= Lok LSl9 05 25-59 6o-4L

% £ £ £ £ £ £
Households Having Served
Sardines Canned In Oil 100,0 100,0 100,0 100,0 100,0 100,0 10040
Type Of 0i1
Scybean o1l 31013 hono hlo6 3308 m.l 2605 2!1.8
Olive Oil 25,1 12,7 18,0 28,3 204 23.2 26,3

Peamut Or Cotton Seed 0i1 12,0 9¢ 135 5 1Ld Wb 16.3
Fish 0il Or Natural Style 6,2 5¢5 79 9.0 6.2 9.9 Tel

Other 011 0.7 - 1.0 007 102 0.6 -
Don' t+ Knew 2h6- 32,7  28.00 2257 210 2520 o5y
Weighted Base: (up)L/(s5) 2/(86) (W2) (159) (151) (138)

1/ Relatively unstable due to the small number of cases.
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%
100.0

0.3
La
10.6

3.0

22,0

%
1000

33.3
27.2
1.1
3.7
1.2
23.5

4
100,0

19.7
23.7
15.8
1.3
2,7
36.8

(129) Y/(81) Y/(75)

65 and
Over

%
100,0

26.5

29.1
12,8
L.3

27.3

(12k)



Section

Question Sc

Households Having Served

NATIONAL CANNED FISH AWD SHELLFISH STUDY

When You Serve Canned Sardines

What Do You Do With The Oil They Are Packed In?

Sardines Canned Ia 0il

How 0il Is Used

Always Pour Off

Always Use With Sardines

Depends On How Served

Wei~hted Base:

Households Having Served
Sardines Canned In 0il

How 0il Is Used
Always Pour Off
Always Use With Sardines

Deperds On How Served

Weighted Base:

REGIONS
llorth- lorth
Total east Central South Jest
% A B 5 5
100.0 100.0 100.0 10C.0 100.0
52.0 55.4 55.1 42.9 63
36.4 36.3 34.1 L2.4 2445
11.6 3 10.2 14.7 12.2
(1130)  (2¢9) (31L) (Lo5) (142)

When You Serve Canned Sardines

Total

100.0

52.0

364k

(1130)

What Do You Do With The 0il They Are Packed In?

CITY STZE

Megalo- Metro Non- Non= Non=
politan Central Metro Metro Metro
sOver go ,000-  Suburban 2,500~ Rural Rural
00, 000 00,000 Metro 50, 000 Farm Non-Farm
s e z S —
100.0 100.,0 100.0 100.0 100.0 100.0
L9k Lk e2 59.1 6142 5342 k1.3
3645 Ll.5 31.5 29.9 39.5 Lhe3
1.1 k.3 ekt 8.9 743 LWL
(255) (147) (303) (1L9) (109) (167)
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Section E NATICNAL CANNED FISH AND SHELLFISH STUDY
Question 5c When You Serve Canned Sardines
What Do You Do With The Oil They Are Packed In?

INCOME

Under $1000- $2000- $3000- §i000- $5000- $7000- $10,000
9

Total $1000 1999 2999 3999 ,-'|§99 6?9 9 and Over
» o » % el P ;
Households Having Served
Sardines Canned In 0il 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
How 0il Is Used
Aways Pour Off 52.0 26.2  38.3 L5.8 52.9 56.7 56.0  61.7  75.9
Aways Use With Sardines 36.4  60.7 9.2 L6 32,6 32.6 @ 3h0 F2A.0 155
Depends On How Served 1956 13.2 - 2.5 . | 78k o ESaaRT 1020 1F7a3 8.6
Weighted Base: (1130) 1/(60)  (120) (168) (222) (218) (200) 1/(81) 1/(é1)
1/' Relatively unstable due to the small number of cases.
When You Serve Canned Sardines
What Do You Do With The 0il They Are Packed In?
NUMBER OF PERSONS IN HOUSEHOLD
Six
Total One Two Three Four Five a More
K5 .5 Rkt
Households Having Served
Sardines Canned In 0il 100.0 100.0 100.0 1&.0 100.0 1C°n° 100.0
How 0il Is Used
Always Pour Off 52,0 L1.7 55.4 58l 5L.8 Lé.L .
Always Use With Sardines 3644 50.0 32,0 30.9 3’4-6 hh-B L3.6
Depends On How Served 1.6 8.3 12,6 10,7 10,6 9.3 15.3
Weighted Baset (1130) 1/(é0) (313) (2Lk) (208) (10) (265)

l/ Relatively unstable due to the small number of cases.
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Section E NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 5c When You Serve Canned Sardines

What Do You Do With The 0il They Are Packed In?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
% % % £
Households Having Served
Sardines Canned In 0il 100,0 100,0 100,0 100,0
How 0i1 Is Used

Always Pour Off 52.0 53.0 52.9 Lo

Always Use With Sardines 36.L 38.0 3L.6 Lh.7

Depends On How Served 1.6 9.0 12.5 1.9
Weighted Base: (1130) (335) (né) 1/ (s0)

1/ Shown for consistency only. Base too small for reliability.

Note: Percentages for 29 cases representing "Other Uenominations" not shown.

When You Serve Canned.Sardines

What Do You Do With The 0il They Are “acked In?

RACE OF HOMEMAKER

Total White Non-White
£ % %

Households Having Served

Sardines Canned In 0il 100,0 100,0 100,0
How Qil Is Used

Mlways Pour Off 52.0 55.6 36.2
Always Use With Sardines 36.4 33.L L9.8
Depends On How Served 1.6 11,0 14,0
Weighted Base: (1130) (923) (207)
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Section E

Question 5¢

NATIONAL CANNED FISH AND SHELLFISH STUDY

When You Serve Canned Sardines

What Do You Do With The 0il They Are Packed In?

Households Having Served
Sardines Canned In 0il

How 01l Is Used
Always Pour Off
Always Use With Sardines

Depends On How Served

Weighted Base:

Total
100,0
52.0
36.L

1.6

(1130)

EMPLOYMENT OF HOMEMAKER

Full-Time Part-Time Not Employed
% % z
100,,0 100,40 100,40
53.8 5143 Sl.l
35.2 37.2 36.8
1,0 1.5 11,8
(236) (1.3) (756)

Nete: Percentages for 25 cases representing "Unreported Employment" not shown.

When You Serve Canned Sardines

What Do You Do With The 0il They Are Packed In?

AGE OF HOMEMAKER
65 and
Total 15-2L 25-29 30-3L 35-39 LO-Ll LS-l® 50-5L 55-59 606l Wl

Households Having Served 3 2 % o % . % . . $ '
Sardines Canned In 0il 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 10,0 100,0 100,0

How 0il Is Used

Always Pour Off 52,0 U3.6 57,0 LUB.,2 Shh 53.0 50,0 STh U8B SLT7 L9l
Always Use With Sardines 36,4 L5.5 33.7 39,0 323 364 355 31.8 37.5 37.3 .8
Depends On How Served 11.6 10,9 9.3 12,8 13,3 10.6 1S5 108  13.7 8.0 9.l
Weighted Base: (1130)1(55) 1/86) (w2) (159) (151) (138) (129) Y/(81) L/(75)  (uk)

1/ Relatively unstable due to the small number of cases.

202



Section E

(uestion 6a

NATIONAL CANNED FISH AND SHELLFISH STUDY

In Which Of The Followinj Ways Do

You Usually Serve Canned Sardines ?

Households Hain¢ Sered
Sardines Within The
Last 12 Months

Ways Served
On Crackers
On Sandwiches
As Part Of Main Meal
In Salads
Plain As In Can

All Other

Weighted [ ase:

Note: Some respondents served sardines in more than one way.

Total
Households Having Served
Sardines Within The
Last 12 Months 1000
Ways Served
On Crackers 65.3
On Sandwiches .6
As Part Of Main Meal 22,5
In Salads 13.3
Plain As In Can Jie5
Al Other 3.3
Weighted Base: (139L)

RUB e 10 0 NS
North- North
To';al cast Cegtral So:;th est:
100.0 100.0 100.0 100.0 100.9
€5.3 u8.3 ol.6 808 65T
Lh.o 51.7 LE.s 32.0 59.1
22.5 16.5 2l 2552 22,41
13,3 2.6 9.5 11.3 e 1
L.5 4.3 T 2.2 3.9
3.3 1.8 2.9 I 3.9
(139L) (337) (L11) (L63) (183)
In Which Of The Following Ways
Do You Usvally Serve Canned Sardines?
CITY S IZE
Megalo— Metro Non= Non= Non=
politan Central Metro Metro Metro
Over 50, 000= Suburban 2,500~ Rural Rural
500, 000 500, 000 Metro 50, 000 Farm Non~Farm
* k % ~ »
10040 100,0 100,0 100,0 100,0 100,0
577 73.0 6241 70.1 6647 7042
557 51.1 L8k 28.3 3he9 37.0
17.7 19.1 22,2 20,1 3L.9 27.4
2842 8okt 11.9 Tel 7.0 Te7
649 349 Lie9 3.8 243 2.9
33 3.l 2.4 645 243 244
(305) (181) (373) (188)  (135) (212)

Note: Some respondents served sardines in more than one way.
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Section E

Question 6a

Households Having Served
Sardines Within The
Last 12 Months

Ways Served
On Crackers
On Sandwiches

As Part Of Main Meal
In Salads
Plain 4s In Can
All Other

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

In Which Of The Following Ways
Do You Usually Serve Canned Sardinea?

Total
100.0

65.3
L6
22.5
13.3
L.5
3.3

(139L4)

1/ Relatively unstable due to the small number of cases.

Note: Some respondents served sardines in more than one way .

Households Having Served
Sardines Within The
Last 12 Months

Ways Served
On Crackers
On Sandwiches
As Part Of Main Meal
In Salads
Flain As In Can

A1l Othner

Weighted Base:

Total

100,0

65.3
Lk.6
22.5
13.3
L.5
3.3

$1000 1999 29 and Over
100,0  100.0 100.0 100.,0 100,0 100.0 100,0  100,0
60.5 69.9 6942 62,9 60.2 65.2 677 76.8
L0.8 37.5 W3.3  LB.2 L3.8 51,6 39. 37.7
28.9 27.9 26 19,5 25.5 19.6 12,1 17
13.2 8.6 13.L 1.3 17,9 12,0 13.1 L.3
5e3 3.7 545 Sel 55 2.0 7.1 1.k
- 3.7 2-0 1.1 2.9 h!h 9.1 102
Yan  au) (201 (213) (216) (252) Yi99) ¥ (e9)
In Which Of The Following ays
Do You Usually Serve Canned Sardines?
NUMZER OF PERSONS IN HOUSEHOLD
Six
One Two Three Four Five or More
g ¥ 2 2 4 7
100,0  100.0 100.0 100.0 100.0 100.0
56.8 66.9 66,9 6.2 61.6 66.7
52,7 42,9 13.6 50,2 38.4 Ll
18.9 19.6 22.3 18,7 26.8 30.0
20,3 13:2 14,8 13.2 12.8 9.
5.l 6.3 2,6 k.7 6.1 2.3
1.3 2.2 L9 3.1 k.3 2.8
Y (w)  (368) (1) (259)  (168)  (21)

(139L)

1/ Relatively unstable due to the small number of cases.
Note: Some respondents served sardines in more than one way.
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Saction E NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 6a In Which Of The Following Ways
Do You Usually Serve Camned Sardines?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
Households Having Served 4 % 4 %
Sardines Within The
Last 12 Months 100,0 100,0 100,0 100,9
Ways Served
On Crackers 6543 51¢3 72,8 L243
On Sandwiches Lh.6 S5ek 3962 50.0
As Part Of Main Meal 22,5 2Le9 21,1 23.1
In Salads 13.3 17.7 9oh ‘4602
Plain As In Can LeS Se3 Lol 5.8
All Other 343 3.1 3.1 3.8
Welghted Bases (1394) (L1s5) (891) (52)

1/ Relatively unstable due to the small number of cases.

Note: Some respondents served sardines in more than one way.
Percentages for 36 cases representing "Other Denominations" not shown.

In Which Of The Following Ways

Do You Usually Serve Canned Sardines?

RACE OF HOMEMAKER

Total White Non=White
Households Having Served 4 4
Sardines Within The
Last 12 Months 100,0 100,0 100,0
Ways Served
On Crackers 65-3 63.,3 71409
On Sandwiches hh.6 h7.2 3107
As Part 0f Main Meal 22-5 2205 22,0
In Salads 13,3 13.6 11,9
Plain As In Can LS Lok Se3
A1l Other 3.3 3k 2.6
Weighted Baset (1394) (116L) (230)

Note: Some respondents served sardines in more than one way.
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Section E NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 6a In Which Of The Following Ways
Do You Usually Serve Canned Sardines?

BMPLOYMENT OF HOMEMAKER

Total Full«Time Par t~Time Not 1o
Households Having Served 4 j 4 |
Sardines Within The
Last 12 Months 100,0 1.(1).0 1‘1).0 100.0
Ways Served
On Crackers 6503 6702 750" &.,
On Sandwiches k.6 L8.1 38,4 bkl
As Part Of Main Meal 22,5 17.8 22,5 2l,5
In Salads 13.3 15.3 12,3 13.0
Plain As In Can k.5 L2 3.6 k.9
All Other 343 L2 Lk 341
Weighted Base: (1394) (268) (1) (937)

Note: Some respondents served sardines in more than one way .
Percentages for 28 cases representing "Unreported Employment” not shown.

In Which Of The Following Ways

Do You Usually Serve Canned Sardines?

AGE OF HOMEMAKER

65 and

Households Having Served Ezta_l }%24910%%2%&@#52#%&;%

Sardines Withdn The

Last 12 Months 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0
Ways Served
On Crackers 6543 73.0 69.0 70,2 63,9 6742 6u.6 62,6 62,4 57.8 62,0
On Sandwiches k.6 36,5 L3.1  bLhlh  W7.h L5.8  L7.8 LS.2 k2.6 38,9 Lb.0
As Part Of Main Meal 22,5 23,0 19,0 17,0 25,3 22,0 2h,2 2,3 27.7 2. 22,5
In Salads 1343 13,5 8.6 12,3 12,9 1kl 9.9 12 17,8 16,7 15.3
Plain As In Can o5 668 0.9 3.5 26 5.1 5.0 5.2 5,9 Lk 7.3
A1l Other 3.3 kel 5¢2 6k 346 3k 12 0,6 L0 3.3 1.5
Weighted Base: (9s)  Y(m) (me) (17h) (200) (178) (61) (188) (102) M(92) (139)

1/ Relatively unstable due to the small number of cases.
Note: Some respondents served sardines in more than one way.
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Section E
Question 6b

NATIONAL CANNED FISH AND SHELLFISH STUDY

In Which Of The Follewing Waye

Did You Serve Canned Sardines
Most Frequently?

REGIONS
North- North
Total east Central South West
4 % £ 4
Households Having Served
Canned Sardines Within
The Last 12 Months 100,0 100.0 100.0 100,0 100,0
Ways Served
Most Frequently
On Crackers h7v9 3103 hl.S 6602 )48.0
Sandwiches 26.1 3846 29.1 1046 3Le3
Part Of Main Dish 1342 1046 16.1 1.0 91
Salads 6.0 13.1 37 L6 1.7
Plain 3e3 LeO 57 0e7 249
Other 1.6 1.2 1.7 1k 249
Don't Know 1.9 1.2 202 245 1.1
Weighted Base: (1394) (337) (L11) (b63) (183)
In Which Of The Following Ways
Did You Serve Canned Sardines
Most Frequently?
CITY SIZE
Megalo- Metro Non=- Non= Non=
politan (Central Metro Metro Metro
Over 50,000-  Suburban 2,500~ Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non=Farm
k4 % % 4 % z
Households Having Served
Canned Sardines Within
The Last 12 Months 100.0 100.0 100.,0 100.0 100.0 100.0 100.0
Ways Served
Most Frequently
On Crackers L7.9 37.3 53k L5.2 58.7 50.9 52.0
Sandwi ches 26.1 35.0 28.2 28.8 17.5 16.9 19.5
Part QOf Main Dish 13.2 Te3 9.8 13.6 11.3 2L.6 18.5
Salads 6.0 13.0 1.7 649 2.3 2.3 345
Plain 3.3 SeT 1.7 3.3 3.k 1.5 2.0
Other l 1.6 1.0 1.7 1.1 4.5 1.5 1.0
Don't Know 1.9 0.7 3.5 1.1 2.3 2,3 3.5
Weighted Base: . (139L) (305) (181) (373) (188) (135) (212)
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Section E
Question €b

Households Having Served
Canned Sardines Within
The Last 12 Months

Ways Served
Most Frequently

On Crackers
Sardwiches

Part Of Main Dish
Salads

Plain

Other

Don't Know

Weighted Baset

NATTONAIL CANNED FISH AND SHELLFISH STUDY

In Which Of The Following Ways

Did You Serve Camed Sardines
Most Frequerntly?
INCOME

Total

10040

L7e9
26.1
.2
6.0
343
1.6
1.9

(1354

er el

1000 9 999 and Over
oo 1 B ¥ P g2 Z2 pow

100.0 100.0 100,0 100,0 100.0 10040 100,0 10040

L%e3 Shel 51e3 L7e3 L1k L2.9 U749 7043

2,0 1743 1948 3047 25,9 340 30.2 1546

18,7 173 1642 12,1 1649 10,5 Le2 1.6

8.0 3.0 76 L9 1.9 6ol 6e3 15

2.7 3.0 3.1 3.8 LS 1.6 Se2 146

- 3.0 0.5 o.h 008 2.0 502 6‘2

1.3 %3 1.5 0.8 246 2.9 1.0 3.1

)y Y (ua)  (208)  (z1h)  (216) (m2) V(s9) Y (69)

./Ralatively unstable due to the small mmber of casese

Households Having Served
Canned Sardines Within
The Last 12 Months

Ways Served
Most Frequently

On Crackers
Sandwiches

Part Of Main Dish
Salads

Plain

Other

Don't Know

Weighted Base:

In Which Of The Following Ways

Did You Serve Canned Sardines

Total

100,0

L7.9
26,1
13.2
6.0
3.3
1.6
1.9

(1394)

Most Frequently?

HUMHER OF PERSONS IN HOUSEHOLD

One Two

< =z
100,0 100.0
48,5  L9.0
27.8  25.4
7.0 u.h
12.5 7.0
2.8 Le7
- s 155
L 1.4
1/ (71) (368)

_1_/ Relatively unstable due to the small number of cases,

208

Three
100,0

L8.1
2L.7
.1
57
1.7
3.0
2.7

(311)

Four

L5.9
32.5
10.L
L.8
2.8
1.6
2.0

(259)

Five
100.0

L5.5
22,4
16.7
5.8
5.8
1.9
1.9

(168)

Lg9.2
23.7
17.9
Lk
1.9
1.0
1.9

(21L)



Section E NATIONAL CAMMNED FISE AdD SHELLYVISH STUDY

Question 6b
In Which of The Following Waye
D44 You Serve Canned Sardires
Most Frequently?
FRLIGIoN o reny 000
Iowa Cawnolic Protestant Jewish
Househol ds '-u;ll'nl < 4 b 4 4
Canned Sardines Within
The Last 12 Months 100.0 100.0 1.0 120.9
Ways Served
Most Prequently
On Crackers L7.9 n.6 6.6 [ N
Sandwiches 26.1 3.4 2.8 2.9
Part of Main Dish 13,2 16.6 11.9 9.6
Salads 6.0 8.3 3.7 A
FPlain ' 3.3 3.9 3.0 38
Other 1.6 0.7 1.9 1.9
Don't Know 1.9 1.5 2.1 3.
Weighted Base: (1394) (ws) (851) V(=)

1/ Relatively unstable due to the small number of cases.
Note: Percentages for 36 cases representing "Other Denominations® not shown.

s =ndch of The Following Ways
Did You Serve Canned Sardines
Most Frequently?
RACE OF HOMEMAKER

Total White Non M Le
Households Having Served x b 4 5
Canned Sardines Within
The Last 12 Months 100,0 100,0 10,0
Ways Served
Most Prequently
On Crackers L7.9 . 658
Sandwi ches 26,1 28.6 3.1
Part Of Nain Dish 13.2 13.7 10,8
Salads 6.0 6,2 5.0
Plain 33 3.5 22
Other 1.6 1.7 s
Don't Know 1.9 20 1A
Weighted Base: (13%6) Q164) (20)



Section E
Question 6b

Households Having Served
Canned Sardines Within
The Last 12 Months

Ways Served

Most Frequently

On Crackers

Sandwiches

Part Of Main Dish

Sal ads
Plain
Other
Don't Know

Weighted Base:

Note:

Households Having Served
Camned Sardines Within
The Last 12 Months

NATIONAL CANNED FISH AND SHELLFISH STUDY

In Which Of lhe l"ollwfng Ways

Did You Serve Canned Sardines

Most Freouently

EMPLOYMENT OF HOMEMAKER

Ways Served
Most

On Crackers

Sandwiches

Part Of Main Dish

Salads
Flain
Other

Don't Know

ently

Total Full-4ime Part-T ime lot ed
% % % %
100.0 100,0 100.0 100.0
L7.9 Lé.5 60,2 6.2
26,1 31.8 18.0 25.2
13,2 9.3 1ka3 1k.6
6,0 6.8 3.8 6.3
3.3 2.1 1.5 L.0
1.6 1.4 - 1.9
1.9 - | 2.2 1.8
(1394) (288) (1) (937)
Percentages for 28 cases representing "Unreported Employment" not shown.
In Which of lhe Following Ways
Did You Serve Canned Sardines
Most Frequently?
AGE OF HOMEMAKER
65 and
Total 15-2 25-29 30-34 35-39 LO-Lh LS-l® 50-54 55-59 60-6L Over
b3 % Z z % £ £ 4 % % Z
100,0 100,0 100,0 100,0 100,0 100,0 100,0 100.0 100,0 100,0 100.0
L7.9  62.1 Shol  52.6  bLl.k .7 .5 WBO B4 L6.6  LLB
%.1 6.8 254 2.3 0 3040 32,0 29,7 8.7 | 2.2 Nene paly
13.2  13.5 158  10.7 2l 9.9 13.6 1.3 16.2 148 19
6.0 6.8 L.l 549 Sl La 542 8.0 741 6.8 8.2
3.3 6.8 - 0.6 1.6 ka1 3.2 3.3 6.1 3. 6.7
1,6 k.o - L 2.1 0.6 0.6 0.7 2,0 243 0,7
1.9 - - 1.8 2.1 L.6 32 - .0 1.3 0.8
WY ) am (0 a®  qa) aB) (w2 e a9

Weighted Base:

l/ Relatively unstable due to the small number of cases.
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Section E
Question 7

NATIONAL CANNED FISH AND SHELLFISH STUDY

Do You Usually Look Or Ask For A Particular Brand

When You Buy Canned Sardines?

REGIONS
North- North
Total east Central South West
4 % 4 4 4
Households Having Served
Canned Sardines Within
The Last 12 Months 100.0 100.0 100.0 100.0 100.0
Look For A Particular 3L.9 L6.1 3L.7 27.4 39.3
Brand
Do Not Look For A '
Particular Brand 65.1 53.9 68.3 T72.6 60.7
Weighted Base: (398)  (337) (l11) (L63)  (183)
Do You Usually Look Or Ask For A Particular Brand
When You Buy Canned Sardines?
CITY STZE
Megalo- Metro Non=- Non=- Non=
politan Central Metro Metro Metro
Over 50,000~ Suburban 2,500~ Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non=Farm
4 z T z % 4 4
Households Having Served Canned
Sardines Within The Last 100.0 100.0 100.0 100.0 100.0 100.0 100.0
12 Months
Look For A Particular Brand 3L.9 L1.5 37.9 L3.7 28.5 23,4,  19.4
Do Not Look For A Particular
Brand 65.1 5845 62,1 56.3 T1.5 76.6 80.6
Weighted Base: (139L) (305) (161) (373) (188) (135) (212)

211



Section E

NATIONAL CAIMNED FISH AND SHELLFISH STUDY

Question 7

Do You Usually Look Or Ask For A Particular Brand

When You Buy Canned Sardines?

Total

Households Hsving Served Canned
Sardines Within The Last 12 Months 100.0 100,0

Look For A Particular Brand 3L.9 28,2

Do Not Look For A Particular

Brand 65.1 7.8

/

Weighted Baset (39) ¥ ()

V4 Relatively unstable dus to the small number of cases.

100,0 10040
2.0  32.1
76.0  67.9
(1) (206)

27.2

72,8

(274)

Do You Usually Look Or Ask For A Particular Brand

When You Buy Canned Sardines?

37.8

62,2

(276)

2.0 L9.5 L3.3

56.0 50.5  56.7

(e52) V(99 L/ (69)

NUMBER OF PERSONS IN HOUSEHOLD

Total One
Households Having Served Canned
Sardines Within The Last
12 Months 100.0 100.0
Look For A Particular Brand 3L.9 37.5
Do Not Look For A Particular
Brand 65.1 62,5
Weighted Base: (139L) 1/(7L)

Y/ Relatively unstable due to the small number of cases,

212

¢

100.0

35.1

6L.9

(368)

Three
100.0
36.1

63.9

(Gn)

Four

100.0

39.8

60.2

(259)

Five
T

100.0
29.0

(168)

100.0
29.9

70.1

(21k)



Section E NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 7 Do You Usually Look Or Ask For A Particular Brand

When You Buy Canned Sardines?

Total
Households Having Served
Canned Sardines Within
The Last 12 Months 100,0
Look For A Particular Brand 34,9
Do Not Look For A Particular
Brand 65,1
Weighted Base: (1394)

y Relatively unstable due to the small number of cases.

RELIGION OF FAMILY

Catholic Proto;tant Jewish
100,0 100,0 100,0
11,5 30,5 67.4
5845 69.5 32,6
(115) (891) Y (52)

Note: Percentages for 36 cases representing "Other Denominations" not shown.

Do You Usually Look Or Ask For A Particular Brand

When You Buy Canned Sardines?

Households Having Served
Canned Sardines Within
The Last 12 Months

Look For A Particular Brand

Do Not Laok For A Particular
Brand

Weighted Base:

Total

100,0

65,1

(1394)

213

RACE OF HOMEMAKER

White Non=White
100,0 100,0
36,9 2L
63.1 7546
(1164) (230)



Section E NATIONAL CANNED FISH AND SIIH‘J'ISK STUDY

Question 7 Do!ou!lmnlly!nok()rhk!orlhrﬁemnnd
When You Buy Carned Sardines?

EMPLOYMENT OF HOMEMAKER

Total Full«Time

Households Having Served 4 4
fanned Sardines Within
The Last 12 Months 100,0 100,0

Look For A Particular Brand 34.9 38,9

Do Not Look Por A Particular

Brand 65.1 61.1
Weighted Baser (13%L) (288)

Part-Time
m. o

3k

65.9

(ua)

Note: Percentages for 28 cases representing "Unreported Employment” not shown .

Do You Usually Look Or Ask For A Faruicular Brand

When You Buy Canned Sardines?

AGE

OF

Yot Boplored

100,0

33.4

(937)

HOMEMAKER

Households Having Served Lo?']: }E# §1_ 20';& 25'?2 &2# 3%2 29# E%Z ﬁ‘;#

Canned Sardines Within
The Last 12 Months 100,0 100,0 100,90 100,0

Look for a Particular Brand 3L.9 20,0 27.3 L3.6

Do Not Look for a Particular
Brand 65.1 80-0 2.7 56011

Wedghted Basei (39k) 1/() (16) (k)

l/ Relatively unstable due to the small number of cases.
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100,0

3.5

68.5

(200)

100,0 100,0

38,5 32.9
61,5 67.1
@am) (@181)

100,0 00,9 100,0 100,0

32,2 3.3 36k 36,2

67.8 56,7 63.6 63.8

(158) (w02) 1/(%2) (139)



Section F

Question 1 Use of Canned Shrim,

NATIONAL CANNED FISH AND SHELLFISH STUDY

During The Past Four Weeks About How

Often Did You Serve Canned Shrimp ?

REGIONS

North=-  North-
Total east Central South West
N k3 4 z T
Housholds Having Served
Canned Shrimp Within
The Last 12 Months 100,0 10040 10040 100.0 100.0
Number Of Times Served
One Time 264 271 21.8 28.1 2842
Two Times 1449 21.3 10.9 15.7 11.3
Three Times 59 342 1.9 6.7 11.8
Four Times ].l.l h.3 2.6 2.3 6.8
Five Or More Times 2.6 1.6 2.5 37 2.3
Don't Know 0.6 0.5 0.6 0.7 0.6
Did Not Serve L5.5  L2.0 597 k2.5 3940
Weighted Base: (664)  (195) (156)  (135) (178)
During The Past Four Weeks
About Hew Often Did You Serve Canned Shrimp?
CEETY . S 1278
Megalo- Metro Non=- Nen- Non=
pelitan Central Metro Metro Metro
SOVer 50,000- Suburban 2,500 Rural Rural
Total 00,000 500,000 Metro 0,000 Farm Non-Farm
Households Having Served
Canned Shrimp Within
The Last 12 Months 100,C 100,0 100.0 100.0 100.0 100.0 100,0
Number Of Times Served
One Time 264l 2540 172 2542 29,5 35.1 3ke6
Two Times 1.9 21,3 13.1 15,2 15.k 943 9.0
Three Times S5e9 Tkt 3.0 5e7 Te7 13.0 1.3
Four Times hcl hoh ,-ho h.3 206 1.9 6-‘6
Five Or More Times 2n6 loh 5.0 }h - 3.8 -
Don't Know 0,6 0e7 - 1.k - - -
Did Not Serve L5.5  39.8 5747 Lk.8 Lik.8 3649 48.7
Weighted Base: (66h)  (140) (0)  (210) Y/(719) Y(s5) Y/ (80)

l-/ Relatively unstable due to the small number of cases,
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Section F
Question 1

Households Having Served
Canned Shrimp Within

The Last 12 Months

Mumber Of Times Served

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Bases

NATTONAL CANNED FISH AND SHELLFISH STUDY

During The Past Four Weeks
About How Often Did You Serve Caned Shrimp?

Total
1000

26aly
1L.9
59
L.l
2%6
0s6
LSe5

(66L) 1A22)

l/ Shown for consistency only. Bases too small for reliability,
2/ Relatively unstable due to the small number of cases,

Households Having Served
Canned Shrimp Within The
Last 12 Months

Number Of Times Served

One Time

Two Times

Three Times

Four Times

Five Or More Times
Don't Know

Did Not Serve

Weighted Base:

1/ Shown for consistency only. Base too small for reliability,

Total
100.0

2640
1,9
5.9
b1
2,6
0.6
Ls5.5

- TIT % e s A
1000 1999 2999 3999 L999 6999 9999  and Over
10040 100.0 100.0 100.0 100.0 10040 100.0 100.0
1346 21.9 2848 32,3 2741 2248 2741 2Le5
1842 18.8 11.3 1347 15.4 2040 1249 Te5
- 6e2 848 342 Le7 6.1 846 945
- 3.1 308 2oh 349 hoa 507 7.5
- - 2els 1.6 1.6 Le9 249 1.9
- - - 1.6 - loll - -
6842 500 Lha9 L5e2 L743 L0.0 L248 LSe1
M32) 2/(8y)  (125) (132)  (W6) 2/(10) 2/(53)
During The Past Four '/esks
About How Often Did You Serve Canned Shrimp?
NUMBER OF PLRSQNS IN HOUSEHOLD
Six
One Two Three Four Five or More
& ? 4
100,0 100.0 100,0 100,0 100,0 100,0
2742 23.7 254 26.1 31.9 29.8
18.2 13.5 1.9 16.7 17.4 1.9
2¢3 6.5 Be2 1.5 11.6 5.9
'— 3-8 Oo? 5-1 7-3 8-3
2-3 200 203 305 loh zlh
- - 0.7 1.4 Lok -
50,0 50.5 L47.8 Ls.7 29,0 1.7
1/ ) @8 (136) (wo) 2/(r12)  2/(8s)

(66L)

_2_/ Relatively unstable due to the small number of cases.
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Section F NATIONAL CANNED FISH AND SHELLFISH S1UDY
Question 1 During The Past Four Weeks

About How Often Did You Serve Canned Shrimp?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
Households Having Served —% 7 7 7
Canned Shrimp Within The
Last 12 Months 100.0 100.0 100,0 100.0
Number Of Times Served !
oOne Time 26.L 25.3 26.8 33.3
Two Times 14.9 17.3 1352 -
Three limes 5.9 Ge 2 6.2 -
Four Times L.l 3.6 Loh 26T
Five Or More limes 2,6 2,0 2.9 -
Don't Know 0.6 - 0.8 16.7
Did Not Serve L5.5 L6.6 L5.7 33.3
Weighted Base: (66L) (252) (391) Y (8

l/ Shown for consistency only. Bases too small for reliability.
Note: Percentages for 15 cases representing "Other Denominations" not shown.

During The Past Four Weeks
About How Often Did You Serve Camed Shrimp?

RACE OF HOMEMAKER

Total White Non-White
Households Having Served * k4 %
Canned Shrimp Within The
Last 12 Months 100.,0 100.0 100,0
Number Of Times Served
One Time 26.L 25.9 32.0
Two Times 14.9 1kL.5 20.8
Three Times 5.9 6.1 3.8
Four Times L.a L.2 38
Five Or More limes 2.6 2.5 1.9
Don't Know 0.6 0.5 1.9
Did Not Serve L5.5 L6.3 35.8
Weighted Base: (66L) (606) 1/ (s8)

1/ Relatively unstable due to the small number of cases,



Section F NATIONAL CANNED FISH AnD SHELLFISH mﬂ!
Question 1 During The Past Four Hn‘kp
About How Often Did You Serve Canned SMIp?

BPLOYMENT _OF _HOMEMAKER

Total Full-iine  Part-iime
Households Having Served % £ %
Canned Shrimp Within The
Last 12 Months 100,0 100,0 100,0
Number Of Times Served
One Time 26.L 2.7 2.3
Two Times 1L.9 15.k 19.3
Three Times 5.9 546 8.8
Four limes L 6.3 1.8
Five Or lore Times 2.6 2.8 3.5
Don't Know 0.6 - -
Did Not Serve k5.5 8.2 .3
Weighted Base: (664) (1Lk) Y (s1)

1/ Relatively unstable due to the small mmber of cases.
Note: Percentages for 16 cases representing "Unreported Employment" not shown,

During The Past Four Weeks

About How Often Did You Serve Canned Shrimp?

AGE OF  HOMEMAKER

28,0
1.7
549
3.8
2.0
0.9
L7

(L)

Total 15-24 25-29 30-3L 5= LO- L - Bl
Households Having Served T T 7 4 }——%2 —,“-3 —%2 2—% w &% m-"r_

Canned Shrimp Within The

Last 12 Months 100.0 100.0 100,0 100,0 100.,0 100.0 100,0 100,0 100.0 100.0 100.0
Number Of Times Served
One lime 2.4 281 27.1 276 312 2NT A0 27.4 T 2.6 ST2aip Dol
Two Times L9 2.9 10,0 12,8 18,8 16.3 23.0 1Lk3 19.0 7.7 8.6
Three limes 549 6.2 10.0 8.3 6.3 - 3.3 L8 7.1 7.7 6.9
Four Times Lol 6a2 L3 3.7 3.7 5.0 9.8 1.2 L.B Sel -
Five Or More Times 2.6 - 1. 2.7 3.7 3.8 3.3 3.6 - 2.6 -
Don't Know 0.6 - = 1.8 % 1.2 - 1.2 - - -
Did Not Serve h5.5 376 L7.2 L3 363 0.0 376 L7.5 L0.5  53.8 621
Waighted Base: (66L) 1/(3L) #/(12) (u) ¥(B0) 2/(80) 2/(63) (8w Ywa) Y(w) ()

1/ Shown for consistency only. Base too small for reliability.
2/ Relatively unstable due to the small number of cases.
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Section F

Question 2a

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Do You Have On Your

Shelves At Present ?

Households Having Served

Canned Shrimp Within
The Last 12 Months

Number Of Cans

One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans

Did Not Serve

Heighted Base:

Households Hav: Served
Canned Shrimp Within
The Last 12 Months

Number Of Cans
One Can
Twe Cans
Three Cans
Four Cans
Five Or More Cans

Did Not Serve

Weighted Base:

Total

100,0

1648
143
36l
1.2
2.l
6242

(66L)

REGIONS

North-  North

Total east Central South West
% % | 4 4
1000 10040 10040 100.0 10040
16.8 1705 1643 1345 1849
a3 1649 13.1 10.5 15.4
3l 3.l 1.3 1.5 Se7
1.2 046 246 - 1.7
2-‘4 - 2'7 1.6 502
62.2 61.6 6440 7249 53
(66s)  (195) (156) (135) (178)
How Many Cans De You Have
On Yeur Shelves At Present?
CITUPNY S TOZI R
Megalo- Metro Nen- None Non—
pelitan Central Metro Metro Metro
Over 50,000-  Suburban 2,500-  Rural Rural
500,000 500,000 Metro 50,000 Farm Non~Farm
100.0 100.0 100, C 100,0 100.0 100,0
1h.9 13.1 17.7 2647 1845 11,5
15,7 8.1 1346 1343 16,7 20,5
105 hoo 501 103 - 309
1.5 2,0 1,0 - - 2,6
- 1.0 55 - 3.8 1.3
664l 7148 57e1 5847 61,0 6042
(1L0) (100) (210)  1/(79)  1/(5%) 1/(80)

1/ Relatively unstable due to the small number of cases,
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Section F

Question 2a

Households Having Served
Canned Shrimp Within
The Last 12 Months

Number Of Cans

One Can

Twio Cans

Three Cans

Four Cans

Five Or More Cans

Did Not Serve

Weighted Baset

1/ Shown for consistency only.

NATIONAL CANNED FISH AND SHELLFISH STUDY
How Many Cans Do You Have -~
On Your Shelves At Present?

7/ Relatively unstable due to the small number of cases.

Households Having Served
Canned Shrimp Within
The Last 12 Months

Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five Or More Cans
Did Not Serve

Weighted Base:

1/ Shown for consistency only.

INCOME
or - b
Total 000 1999 2999 3999 4999 6999 9999 and Over
Sl S S R % % %
100.0  100.0  100,0  100,0  100.,0  100.0 100.0 100.0  100.0
158, 268" 20,0 ek 2 20 18,2 30ek 2640
o3 1045 343 16ah 1243 1345 17 2342 12.0
3ol - = - 2.5 362 6.3 h03 240
1.2 - - - 008 0.8 10& 1‘5 600
2,4 - - el 0.8 0.8 2.1 Lals L0
6242 T3e7 7647 6548 T1le3 pn 5743 3642 L840
(66h) M22) Y32) Y(8n)  (125) (132)  (w6) 2/(10) 2/(s53)
Base too small for reliability.
How Many Cans Do You Have
On Your Shelves At Present?
NUMBER OF PERSONS IN HOUSEHOLD
Six
Total One Two Three Fi Fi M
- S - :ur ve or More
100.0 100.0 100,0 100.0 100.0 100.0 100.0
16.8 11.9 16.5 .6 18.0 19.1 19.3
14.3 21.L 22.5 10.0 10.5 8.8 9.6
3‘1 h'B 3.9 2.3 300 hlh llz
1.2 - 1.1 2.3 1.5 1.5 -
20)4 - 202 116 3'9 1-5 306
62,2 61.9 53.8 6942 63.1 6.7 66.3
(66L) 1/ (i (187) (136) (o)  Z(12)  2/(8s5)

Base too small for reliability.

2/ Relatively unstable due to the small number of cases.
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Section F NATIONAL CANNED FISH /ND SHELLFISH STUDY
Question 2a How Many Cans Do You Have

On Your Shelves At Present?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
Households Having Served 4 4 4 4
Canned Shr Within
The Last 12 Months 100,0 100,0 100,0 100,0
Number Of Cans
One Can 16.8 1!3.9 1708 16'7
Two Cans 14.3 133 1.6 -
Three Cans 3.1 2.5 3.8 -
Four Cans 1.2 0.8 1.3 16,7
Five Or More Cans 2.1‘ 2.1 2.7 -
None 62.2 66.b 59.8 “06
Weighted Base: (66L) (252) (351) 1/(6)

1/Shown for consistency only. Base too small for reliability,
Note:Percentages for 15 cases representing "Other Denominations" not shown,

How Many Cans Do You Have

On Your Shelves At Present?

RACE OF HOMEMAKER

Non-White

Households Having Served T—o'{tg w_%g . T
:‘;?g&simijémplb:i&?n 100,0 100,0 100,0

Number Of Cans

One Can 1648 17.6 Tk
Two Cans 1k.3 15,2 3.7
Three Cans 3.1 33 1.9
Four Cans 1.2 1,2 1.9
Five or More Cans 2.4 2.6 -
None 6242 60,1 85.1
Weighted Base: (66L) (606) /()

_]:/ Relatively unstable due to the small number of cases,



Section F NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 2a : -How Many Cans Do You Have

On Your Shelves At Present?

EMPLOYMENT 'OF HOMEMAKER

Total Full-Time Part=Time Not Employed
Households Having Served - 4 % % %
Carmed Shrimp Within
The Last 12 Months 10040 10040 100.0 100,0

Number Of Cans

One Can 16,8 15.3 15,8 17.6
Two Cans 1L.3 16.1 15.8 13.9
Three Cans 3ol Sl - 2.3
Four Cans 1,2 0.8 - 1k
Five Or More Cans 2.l 3.6 3.5 1.9
None 62,2 591 6Le9 624hs
Weighted Base: (66L) (1Lk) 1/ (57) (Lk7)

1/ Relatively unstable due to the small number of cases,
Note: Percentages for 16 cases representing “Unreported Employment" not shown,

.

How Many Cans Do You Have

On Your Shelves At Present?

AGE 0OF HOMEMAKER e
an
Canned Shrimp Within
The Lest 12 Months 100,0  100.,0 100,0 100.0 10040 100,0 10040 100,0 100,0 100,0 10040
Number Lfﬁlﬁ
One Can 16,8 S5¢9 1642 20,6 16.3 17.7 1043 23,2 12,8 1B8.9 1Le0
Two Cans 1k.3 12,7088 11953 1500 12,7 $13.81 Sa3ca T ol GRS o
Three Cans 3.1 - 2.9 - 2451 550" i5¢2) leoRi 0.3 Rao T -
Four Cans 1.2 - - 1.9 12 1,3 552 - - 2.7 -
Five Or More Cans 2.l - Lo N2 B = 135 s ek - 2.6/ 2aT 11153
None 62,2 B2 70,6 654 6l.3 62,0 6201 UB.7 Ba9 Sl 6647
Weighted Base: 66 Y (3u) Z(12)%n)¥80) 2/(80) 2/(63) 2/(8k) Y(h2)Y (Lo) ¥(B)

1/ shown for consistency only. Base too small for reliability.

2/ Relatively unstable due to the small number of cases.
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Section F
Question 2b

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Shrimp Do You

Usually Purchase At One Time ?

REGIONS
North- North
Total east Central South West
Houssholds Having Served
Canned Shrimp Within
The Last 12 Months 100.0  100.0 100.0  100,0 100.0
Number Of Cans
One Can haoh ,-1209 Shoé 51-1 h606
Two Cans 39.3 11508 33-8 Llo-s 36.9
Three Cans ho9 h.s hos 3.1 608
Four Cans hoz 5-1 309 105 5.7
Five Or More Cans 2oh 1.1 2.6 203 3"4
Don't Know 0.8 0.6 0.6 1.5 0.6
Weighted Base: (664)  (195) (156)  (35) (178)
How Many Cans Of Shrimp
Do You Usually Purchase At One Time?
GITY S T.ZXE
Megalo- Metro= None= Non= None
Politan Central Metro Metro Metro
Over 50,000~ Suburban 2,500- Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non-Farm
Z 4 % 4 4 E3 %
Households Having Served
Canned Shrimp Within
The Last 12 Months 100,0 1000 100,0 100.0 100.0 100,0 100,0
Number Of Cans
One Can hao,-l ,-lhae 56.2 h703 hh.o 5000 51.3
Two Cans 393 Db 3567 3847 L9l L8.1 X5
Three Cans h-9 705 260 505 103 = 9.0
Four Cans Le2 Se2 Sel 3¢5 L.O 1.9 Sel
Five Or More Cans 20l 242 - Lie5 - - 3.8
Don't Know 0e8 0e7 1.0 045 1.3 - 1.3
Yeighted Base: (66L)  (1L0) (100) 210  Y(19) Y (55)  1/(80)

_]_-/ Relatively unstabls due to the small number of casese



Section F NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 2b How Many Cans Of Shrimp
Do You Usually Purchase At One Time?

INCOME
$1 OO P $3000 $L 000 3 X 3 0, 000
Total $1000 1999 2999 3999 4999 6999 9999 and Over

Households Having Served
Canned Shr Within
The Last 12 Months 100.0  100.0  100.0 100.0 100.,0 100.0 100.0 100.0  100.0

Number Of Cans

One Can L8k 737 SLe8  L6e7 52,5 50,8  L5.8  27.5 58.0
Two Cans 3943 26.3 29.0  36. 36,9 3907  L2.h  56.5 28.0
Three Cans L9 - 645 6.5 57 3.9 3.5 Ll 8.0
Four Cans Lo2 - 645 52 2.5 3.2 649 548 -
Five Or Mere Cans 2.k - - 5.2 1.6 0.8 1.k Lok 6.0
Don't Know 0.8 - 3.2 - 0.8 1.6 - 1.k -
Weighted Base: (664) 1/(22) 1/(32) 2/(8h) (125) (132) (Wé) 2/(70) 2/(53)

1/ Shown for consistericy only. Base too small for reliability.
2/ Relatively unstable due to the small number of cases.

How Many Cans Of Shrimp

Do You Usually Purchase At One Time?

NUMBER OF PERSONS IN HOUSEHOLD

Six
Total One Two Three Four Five or More
= 57 o o o A
Households Having Served
Canned Shrimp Within The
Last 12 Months 100.0 100.0 100,0 100,0 100.,0 100,0 100,0
Number Of Cans
One Can hsoh 56-8 5501 ’-‘907 hlloe 11.3-6 38¢l
Two Cans 39.3 273 33.3 ,-ll-7 L3.3 33.3 5305
Three Cans bo9 9.1 3.3 301 300 lhcs 3-6
Four Cans h.z 6.8 500 301 3.7 )-&03 306
Five Or More Cans 2.4 - 2,2 2,k 3.0 L.3 1.2
Don't Know 0.8 - 1.1 - 2.2 - -
Weighted Base: (66L) @) (87)  (136) (wo) 2Amw) ¥ (ss)

1/ Shown for consistency only. Base too small for reliability.
2/ Relatively unstable due to the small number of cases.
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Section F
Question 2b

Households Having Served
Canned Shrimp Within The
Last 12 Months

Mumber Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five Or More Cans
Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY
How Many Cans Of Shrimp
Do You Usually Purchase At One Time?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
% % % %
10060 100,0 100,0 100,40
LBk 5042 k7.3 6647
393 37.0 Loa 3343
Lo 3.7 5.9 -
be2 548 3.5 -
2.l 2.5 2.k -
0.8 0.8 0.8 -
(664) (252) (391) 1/ (6)

y Shown for consistency only. Base too small for reliability,.

Note: Percentages for 15 cases representing "Other Denaminations" not shown.

Households Having Served

Canned Shrimp Within
The Last 12 Months

Number Of Cans
One Can

Two Cans

Three Cans

Four Cans

Five QOr More Cans

Don't Know

Weighted Base:

How Many Cans Of Shrimp Do You

Usually Purchase At One Time?

RACE OF HOMEMAKER

Total White Non-Whi te
% 4 %
100.0 100,0 100.0
L8.h L9.0 k2.5
39.3 39.5 37.0
L.9 L.l 13.0
L.2 L.5 1.9
2. 2.4 1.9
0.8 0.5 3.7
(66L) (606) 1/ (58)

i/ Relatively unstable due to the small number of cases.
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Section F NATIONAL CANNED FISH AND SHELLFISH ‘O'NW

Question 2b How Many Cans Of Shrimp
Do!oullnnlqmrohmnmo‘rh?

EMPLOYMENT OF HOMEMAKER

Total Pull-Time  Part-Time Not Employed
Households Having Served % % £ %
The Last 12 Ranwimtfm 100.0 100.0 100,0 100,0
Nw-lbe_u)f Cans
One Can L8.k L6.8 Sk LB
Two Cans 39.3 L3.8 35.1 ¥.2
Three Cans L.9 L.3 3.5 5.3
Four Cans k.2 2.9 7.0 Lk
Five Or More Cans 2. 2,2 - 2.8
Don't Know 0.8 - - 1.2
(66L) (k) 1/(s7) (Lk7)

Weighted Base:
1/ Relatively unstable dus to the small rumber of cases.
Note: Percentages for 16 cases representing "Unreported Employment® not shown,

How Many Cans Of Shrimp
Do You Usually Purchase st One Time?

AGE oF EOMEMAKER
Total  15-2 25-29 30-3 35-39 LO-LL LS9 S0-5L 35-57 So-& 6&.‘?
Households Having Served £ % b3 £ b3 3 % % % % £
z‘f::”i’i‘fﬁ;'i‘:’;.“‘“" N 100,0  100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 1000 100,0
Number Of Cans
One Can L8.L 58,0 53.7 505 37.5 5l.9 35.6 5L 53.8 3Bl 50.9
Two Cans 39.3 22,6 LhLe8 L0s2 L6.3 U3,0 LS.7T 3l 25,6 1.0 35
Three Cans L 9eT - 56 TS5 25 LT 632 Al a6 36
Four Cans k42 6.5 - 2,8 6.2 13 10,2 3.7 2,6 154 -
Five Or More Cans 2. e LS - 25 13 6.8 1.2 26 26 58
Don' t Know 0.8 - - 049 - - - - 2,6 - 5.5
Weighted Bases (66h) M3u) 2/(12) (1m1)2/(80) 2/(80) 2/(63) 2/8k) LAu2) uo)?2/ (s8)

1/ Shown for consistency only. Base too small for reliability
2/ Relatively unstable due to the small number of cases.
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Section ¥
Question 3

NATIONAL CANNED FISH AND SHELLFISH STUDY
Canned Shrisp Is Being Packed In Two Differesnt Ways.
Which Do You Usually Purchase ?

l!glo.l
-y

e

The Last 12 Months 100,0 100,0 100.0 00,0 100,0
Type Of Packing Usually
Oleaned (Deveinsd) S9.4 68.3 &.5 k9.3 S3.A
Regular (Not Deveined) 3.6 2.3 28.L .3 39.8
No Preference 5.0 6.8 2.6 8.2 2.8
Don't Know hoo O.‘ h.S 8.2 k.0
Weighted Base: (68y)  (195) (156) (35) (178)
Canned Shrimp Is Being Packad In Two Differant Jays.
Which Do You Usually Purchase?
CITY SIZE
Mecalo= letro Ton- Tor- Ton-
politan Cantral Hetro lVetro MNetre
Over 50,000~ Suburban 2,500= Purel aral
It 0,00 500,000 Metro  R00 Iym Mo
Households Havins Served
Canned Shrimp Within The
Last 12 Months 100.0 1000 100,0 100,0 ’ 10040 100,
Type Of Packing
Usually Purchased
Cleaned (Deveined) 594 65.1 58,2 56,9 ol Jol Sek
Regular (Not Deveined) 3.6 23.0 32.7 35.2 35.9 0.7 25e¢
No Preference 5.0 Sed 240 ko0 Tel Yo o
Don't Know [) Oe7 Tel L.0 1.) 1.5 -
. £ %% 211) y' 1/ (55) ()
Weighted Bases (68L) (1L0) (100) (210) (79) A :

1/ Relatively unstabtle due

to the small number of cases,



Section F
Question 3

Households Having Served
Canned Shrimp Within The
Last 12 Months

Type Of Packing
Usually Purchased

Cleaned (Deveined)
Regular (Not Deveined)
No Preferance

Don't Know

Weighted Base:

1
2/

Households Having Served
Carmed Shrimp Within
The Last 12 Months

Type Of Packing
Usually Purchased

Cleaned (Deveined)
Regular (Not Deveined)
No Preference

Don't Know

Weighted Baset

Shown for consistency only.
Relatively unstable due to the small number of cases.

NATIONAL CANNED FISH AND SHELLFISH STUDY
Canned Shrimp Is Being Packed In Two Different Ways.
Which Do You Usually Purchase?

INCOME
nder 000- $7 il

Total $1000 1999 2999 3999 L999 6999 9999 and Over

4 5 E3 4 % 4 % % %
100.0 100.0 100.0 100.0 100.0 100,0 100.0 100.0 100.,0
59k 63.1 51.6 55.8 59k 57.0. 56e2 65.7 7L.0
31.6 21.1 38.7 32.5 33.3 32.8 3ke7 27.1 20,0

500 — 97 708 2.18 701 h09 ho3 2.0

hao 15-8 3 3-9 ho9 3-1 hoz 209 h.O
660) ¥ (22) Y (32) ew) (28) (w2) e) Y(0) ¥ (53)

Base too small for reliability.

Canned Shrimp Is Being Packed In Two Different Ways.
Which Do You Usually Purchase?
NUMBER OF PERSONS IN HOUSEHOLD

Six
Total One Two Three Four Five or More
G & = Xy
100,0 100,0 100,0 100,0 100,0 100,0 100.0
5944 59,2 58,8 63.6 59.7 50.8 60,7
31,6 31,8 32,4 271 33.6 Lo.6 26,2
5.0 k.5 2.2 7.0 3.7 Le3 10.7
4.0 L.5 6.6 2.3 3.0 L3 2.4
(664) 1/(Lk) (187) (136) (o)  2/(72)

1/ shown for consistency only. Base too amall for reliability.
3/ Relatively unstable due to the small number of cases.
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Note:

Section F

Question 3

Households Having Served
zned Shrimp Within The
Last 12 Months

Type Of Packing
Usually Purchased

Cleaned (Deveined)

Regular (Not Deveined)
No Preference

Don't Know

Weighted Base:

1/ Shown for consistency only.

Households Having Served
Canned Shrimp Within
The Last 12 Months
Type Of Packing
Usually Purchased

Cleaned (Deveiried)

Regular (Not Deveined)

No Preference

Don't Know

Weighted Base:

l/ Relatively unstable dve to the small number of cases,

NATIONAL CANIED FISH AND SHELLFISH STUDY

Canned Shrimp Is being Packed In iwo Different Ways.

Which Do You Usually Purchase?

Llotal

100,0

59.L
31.6
5.0
L0

(66L)

base

too small for reliability.

RELIGION OF FAMILY

Percentages for 15 cases representing "Other Denominations" not shown.

Which Do You Usually Purchase?

Total

%
100.0

59k
31.6
5.0
L.0

(66L)

229

Canned Shrimp Is being Packed In Iwo Different Ways.

Catholic Protestant Jewi sh
% % %
100.0 100,0 100,0
6lL.3 56.0 80.0
26,6 353 20,0
5e7 LB S
3ak 3.9 -
(252) (391) Y (6
RACE OF HOMEMAKER
White Non-White
% %
100.0 100.0
60.5 L6.3
31.5 33.3
L.8 Tk
3e2 13.0
(606) Y/(sg)



Section F NATIONAL CANNED FISH AND SHELLFISH S1UDY
. Question 3 Canned Shrimp Is being Packed In Uwo Different Ways.
Which Do You Usually Purchase?

EMPLOYMENT OF HOMEMAKER

Total Full-Time Part-!ime Not Employed
Households Having Served % % 4 %
Canned Shrimp Within The
Last 12 Months 100,0 100,0 100.0 100,0
Type Of Packing
Usually Purchased
Cleaned (Deveined) 59.4 59.7 6l.L B.3
Regular (Not Deveined) 31.6 a3 29.8 31.8
o Preference 5.0 2.2 5.3 640
Don't Know L0 5.0 3.5 3.9
Weighted Base t (66L) (1Lk) 1/ (57 (LL7)

1/ Relatively unstable due to the small number of cases.

Note: Percentages for 16 cases representing "Unreported Employment" not shown.

Canned Shrimp Is Being Packed In Two Different ways
Which Do You Usually Purchase?

AGE OF HOMEMAKER
65 and
Total 15-2L 25-29 30-3L4 35-39 4oLk L5-L9 50-5L 55-59 60-8&i Over
Households Having Served % b3 % % % z % % % % %
Canned Shrimp Within The
Last 12 Months 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 10C,0 100.0

Type Of Packing
Usually Purchased

Cleaned (Deveined) 59-1‘ 59-’4 61.2 5203 5602 69.6 55-7 63.’-‘ 59.0 6607 53l6
Regular (NOt Derveined) 31-6 31.2 32-8 3803 31.3 2503 3208 28.0 35.9 2506 32-2

No Preference 5'0 3.1 1.5 5-6 705 501 8.2 ho9 - 2.6 7-1
Don't Know L0 603 hos 3.8 Sco - 3.3 3.7 5.1 5.1 Tl
Welghted Base: (66h) Y3k) ¥ (12) (1) Zso)  (80) e3) ew) Mz Moy ¥ ()

y Shown for consistency only. Base too small for reliapility.
2/ Relatively unstable due to the small number of cases.
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Section F

Questien L

NATIONAL CANNED FISH AND SHELLFISH STUDY

If You Ever Buy The Regular Type Of Canned Shrimp,
De You Remove The Back Vein Before Serving?

Households Having Served
Canned Shrimp Within
The Last 12 Months

Remove The Back Vein
Before Serving

Yes
Ne
Never Buy Regular Type

Weighted Base:

Total
Households Having Served
Canncd Shrimp Within
The Last 12 Months 100.0
Remove The Back Vein
Before Serving
Yes 66.2
No 12,6
Never Buy Regular Type 21.2
Weighted Base: (66l)

y Relatively unstable due to the small number of casese

North= ort!

Total east Central South West
% 4 i %
100,0 1000 1000 100,0 100.0
6642 6643 7045 6le2 6le2
12.6 6.5 9e3 21.2 1540
21.2 272 2042 1he6 20,8
(664)  (195)  (156) (135) (178)
If You Fver Buy The Regular Type Canned Shrimp,
Do You Remove The Back Vein Before Serving?
GiTsT.Y S I ZE
Megalo- Metro Non=- Non=- Non-
politan Central Metro Metro Metro
Over 50,000= Suburban 2,500~ Rural Rural
500,000 500,000 Metro 50,000 Farm Non=Farm
100.0 100.0 100.0 100.0 100.,0 100.0
70.1 6646 62.1 70.6 TL.7 60.6
6.3 16.7 13.2 16.2 9.1 16.7
23.6 16.7 2L 7 13.2 18.9 22.7
(o)  (w00)  (210) Y/ (79) 2/(s5) 1A80)



Section F

Question L

Total
Households Having Served
Canned Shrimp Within
The Last 12 Months 100,0
Remove The Back Vein
Before Serving
Yes 66,2
No 12,6
Never Buy Regular Type 21.2
Weighted Bace: (66L)

1/ sShown for consistency only.

NATIONAL CANNED FISH AND SHELLFISH STUDY
If You Ever Buy The Regular Type Canned Shrimp
Do You Remove The Back Vein Before Serving?

2/ Relatively unstable due to the small number of cases.

Households Having Served

Cammed Shrimp Within
The Last 12 Months

Remove The Back Vein
Before Serving

Yes
No

Never Buy Regular Type

INCOME
Under $1000 $2000-  $3000= O ]
1000 1999 2999 999 999 6999 9999 and Over
100,0 100,0° 100,0 100.0 100.0 100.0 100,0 100.0
L2,9 32,1 60.3 6943 Tl 73.3 66,2 6044
1.2 25.0 2749 1045 Bali 11,9 10.3 L2
L2.9 L2.9 11.8 20,2 20.2 1.8 23.5 35.4
Ye2)  Y2) 2eew)  (25) (32) (we) (o) (53)
Base too small for reliability.
If You Ever Buy The Regular Type Of Canned Shrimp,
Do You Remove the Back Vein Before Serving?
NUMBER OF PLRSONS IN HOUSEHOLD
Six or
Total One Two Three Four Five More
=z T i
100.0 100.0 100.0 100.0 100.0 100.0 100.0
6642 63.L4 65.1 6545 65.6 TL.6 65.0
12.6 9.8 13.2 n'z 12.5 m.s ]\3.8
2142 26.8 21,7 2343 21,9 1.1 21,2
(66L) Y  @sn (36)  (wo) (1) 2 (8s)

Weighted Bases

_];/ Shown for consistency only, Base too small for reliability.
2/ Relatively unstable due to the small number of cases.
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Saction F

Question I

Households Having Served
Canned Shrimp Within The
Last 12 lMonths

Remove The Back Vein
Before Serving

Yes
o

Never Buy Regular Type

Weighted Base:

1/ Shown for consistency only.

NATIONAL CANNED FTS8H AiD SHELLFISI STUDY
If You Ever Buy The Regular Type Canned Shrimp,

Do You Remove The Eack Vein Before Serving?

Total

10,0

6642

12,6

21.2

(66L)

Base too small for reliability.

RALIGION OF FAKILY

Note: Percentages for 15 cases representing "Other Denominations" not shown.

Households Having Served
Canned Shrimp Within The
Last 12 Months

Remove The Back Vein
Before Serving

Yes
No

Never Buy Regular Type

Weighted Base:

Do You Pemove The Back Vein Before Serving?

Total

10040

66.2
12.6
21,2

(66L)

[ y Relatively unstable due to the small number of cases,
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If You Ever Buy The Regular Type Canned Shrimp,

Catholic Protestant Jewish
% % Z
100,0 100,0 100,0
52,8 63,2 60,0
T152 13.9 -
26,0 17.9 Lo4O
(252) (391) Y 6
RACE OF HOMEMAKER
White Non-Whi te
% %
100.0 100.0
6640 6743
5252 17.3
21.8 15.4
(606) 1/ (8)



o

Section ¥

Question L

Households Having Served
Canned Shrimp Within The
Last 12 VMonths

Remove The Back Vein
Before Serving

Yes
No

Never IFuy Regular Type

Weighted Base:

NATTOHAL CANNED FISH A:D SHELLFISH STUDY

If You Ever Suy The Regular Type Canred Shrimp,

Do You Remove The paclz Vein Before Serving?

1/ Relatively unstable cdue to tiie small number of cases,
Note: Percentages for 16 cases representing "Unreported Employment" not shown.

Households Having Served
Carned Shrimp Within The
Last 12 Months

Remove The Back Vein
Belons Seu o N
Yes
No

Never Buy Regular Type

Weighted Base:

MPLOYMENT OF HOMEMAKER

Total Full-Time Part=Time Not Emplogred
% z 2 %
100,0 10040 100,40 100,0
66,2 7043 63.5 65.0
12,6 10.2 13.4 13k
21,2 19.5 23.1 21.6
(66L) (1Lk) 1/ (57) (L)
Xf Tou Zver Buy The Memilar Type Carned Shrimp,
Do You Remove The Back Vein Before Serving?
A G E oF HOMEMAKER
65 and
Total 15-2Lk 25-29 -34 35-39 Lo-Lk L5-h9 50-5h 55-59 60-6L Over
3 3 4 % % % % 2 % % Z
100,06 10,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0
66,2 62,1  Sheo 66,7  T5%0  73.3 0.7 = 66.7 0 T ONSScolhEe503
12:6 138 9501 HaL T AR02E L0 TR 0 3 S (e a Sall | E3.51'1115.6
21,2 2,1 27.0 21.6 1.8 16,0 19.0 23 19.3 27.0 31.1
(66h) 1(3) 2/(12) (m1) 2/(80) 22/(80) 2/(63) 2/(8L) L/(2) Y/(uo) 2/(sB)

1/ Shown for consistency only. Base too small tor reliability.

2/ Relatively unstable due to the small number of cases.
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Section F

Questicn 5

NATIONAL CANNED FISH AND SHELLFISH STUDY
How De You Usually Serve
Canned Shrimp ?
REGIONS

North= North
Total east Central South West
. . AR i a3

Househelds Having Served

Canned Shrilno'ithin
The Last 12 Months 100,0  100.0  100.0 100.0 10040
Ways Served .
Salad 6145 5245 Shel SkeS 8244

Appetizer, Hors
D'oeuvres Or

Cocktail 3kl 27.1 Lée5 3ke3  30.1
Hot Main Dish 2243 léoh 18.7 hl.8 1605
Other 7.2 3.1[ 605 9.0 10.2
Don't Knew L8 Ll 2.6 - 1.1
Weighted Base: (664)  (195)  (156) (35) (178)

Note: Seme respondents serve shrimp in more than one way.
How Do You Usually Serve

Canned Shrimp?

CITY SEZE

Megalo. Metro Non=- Ton- lon=
politan Central Metro Matro Metro
Over £0,000- Suburban 2,500- Rural
Total 500,000 500,000 Metro 50,000 Farn
4 A * 7 4 £
Households Having Served
Canned Shrimp Within
The Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Ways Served
Salad 61.5 60.0 Sh.l 59.8 6L.1 68.5 70.5
Appetizer, Hors
D'oeuvres Or
Cocktail 3h.1 36.3 36.7 38,2 26.9 18.5 3Le6
Hot Main Dish 22.3 25.2 22.5 18.6 2l 20.4 25.6
Other T+2 Tk 5.1 55 3.9 9.3 15.h4
Don't Know 4.8 Se2 Gl 4.5 6.1t 1.9 3.9
’ \ ) = ST 1/ 7o 1/ 14801
Weighted Base: (664) (1L0) (100) (?r0) =A79) /(55 =A80)

1/ Relatively unstable due tc the small number of cases.
Note: Some respondents serve shrimp in more than one way.



Ssction F NATIONAL CANNED FISH AND SHELLEISH STUDY
Question 5 How Do You Usually Serve
Canned Shrimp?

INCOME

5 ~$10,000

er -
Total  $1000 1999 2999 3999 4999 6999 9999  and Over
T =i 5= e 2 - 5~ &= .

Households Having Served
Canned Shrimp Within

The Last 12 Months 100.0  100.0  100.0  100.,0 100.,0  100.0 100.0 100.0  100.0
Ways Served
Salad 6145 5246 6lie5 6346 61.0 5146 6848 613 6240

Appetizer, Hors
D'osuvres Or

Coecktail 3!&01 57-9 2900 2'-107 2600 ,42.2 33.3 30.0 S0.0
Hot Main Dish 22.3 15,8 25.8 k29 1749 2le2 13.9 22,9 2040
Other Te2 15!8 3.2 10"1 8.9 hc? 506 5.7 10.0
Don't Know Li.8 - - 2.6 T3 3.1 746 Tel -
Welghted masss (66h) Yee2) Y (32) 2A8u)  (1285) (132) (W) 2A70) 2/53)

1/ Shown for consistency only. Base too small for reliability.
g/ Relatively unstable due to the small number of cases.
e:

Some respondents serve shrimp in more than one way.

How Do You Usually Serve
Canned Shrimp?

NUMBER OF PERSONS IN HOUSEHOLD

. S1x
Total One Two Three Four Five or More
ETa £ o3 F4 ;4 4 7
Households Having Served
Canned Shrimp Within
The Last 12 Months 100.0 100.0 100.0 100,0 100,0 100.0 100.0
Ways Served
Salad 61.5 68.2 62.6 5Le3 70.9 63.8 50.0
Appetizer, Hors 34,1 Lo.9 31,3 31.8 35.1 36.2 36.9
D'oeuvres Cr
Cocktail
Hot Main Dish 22.3 3549 2).2 24.0 18,7 20.3 26.2
Other 7.2 6.8 L.9 8.5 6.0 1.6 8.3
Don't Know L.8 6.8 5.5 (s3] 2,2 5.8 3.6
Weighted Base: (66L) W) (87 (136) (W) 2/(72)  2/(85)

1/ shown for consistency only. Base too small for reliability.
2/ Relatively unstable due to the small number of cases,

Note: Some respondents serve shrimp in more than one way.
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Section F

Question 5

Households Faving Served
Canned Shrimp Within
The Last 12 Months

Ways Served
Salad

Appetizer, Hors D'oeuvres
Or Cocktail

Hot Main Dish
Other

Don't Know

Weighted Base:

1/ Shown for consistency only.
Note: Some respondents serve shrimp in more than one way.

NATIONAL CANNED FISH AND SHEILFISH STUDY

How Do You Usually Serve

Canned Shrimp?

Total

102,0

61,5

3b.1
2243
Te?2
L.8

(66L)

RELIGION OF FAMILY

Catholic Protestant Jewish
4 % %
1000 100,.0 100,0
61,1 6143 5040
33.2 3L.7 6647
1947 2ol 1647
90’4 508 =i
Sel L0 -
(252) (391) 1/ (6)

Base too small for reliability.

Percentages for 15 cases representing "Other Denominations" not shown.

Households Having Served
Canned Shrimp Within
The Last 12 Months

Ways Served
Salad

Appetizer, Hors D'oeuvres
Or Cocktail

Hot Main Dish
Other

Don' t Know

Weighted Base:

1/ Relatively unstable due to the small number of cases.
Note: Some respondents serve shrimp in more than one way.

How Do You Usually Serve

Canned Shrimp?

Total

100,40

61.5

3kl
22.3
Te2
L.8

(66L)
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RACE OF HOMEMAKER

White

100,0

62,1

35.17
0.6
Tel
5.3

(606)

Non-White
4

100,.0

556

1647
Lo.7
7.h

1/ (s8)



Section F

Question 5

How Do You Usually Serve

Canned Shrimp?

NATIONAL CANNED FISH AND SHELLFISH STUDY

EMPLOYMENT OF HOMEMAKER
Total Full ~=Time Part-Time Not Employed
Houssholds Having Served [ 4 % % %
Canned Shrimp Within
The Last 12 Months 100,0 100,.0 100,0 10040
Ways Served
Salad 6145 63.3 7042 5949
Appetizer, Hors D'oeuvres
Or Cocktail 3h.1 30,2 3B.6 3L.6
Hot Main Dish 22,3 23,7 2L.6 2.7
Other 7.2 6.§ 1055 7-1
Don't Know L.8 3.6 5e2 5e3
Weighted Base: (66L) (1) 1/(57) (Ll7)
1/ Relatively unstable due to the small number of cases.
Note: Some respondents serve shrimp in more than one way.
Percentages for 16 cases representing "Unreported Employment" not shown.
How Do You Usually Serve
Canned Shrimp?
AGE OF HOMEMAKER
65 and
Total 15-2 25-29 30-3L 35-39 LO-hk LS~ -5k 55 - ;
Households Having Served B I : i = S%i 55%59 60%6h ol;r
Canned Shrimp Within
The Last 12 Months 10040 100,0 100,0 100,0 100,0 100.,0 100,06 100.,0 100.,0 100,0 100,0
Ways Served
Salad 61.5 59-1-1 5907 5908 6603 &)08 57014 630& 71.8 '-l8-7 66-1
Appetizer,_ Hors D'oeuvres
Or Cocktail 3}4.1 50.0 25.)4 )-l3o0 37.5 31-‘02 37.7 2903 2301 Bul 3201
Hot Main Dish 22,3 15.6 2949 0.6 23.8 22.8 2.3 18,3 15.4 L3.6 1k.3
Other Te2 3¢l 1-e5 6.5 10.0 10,1 1.6 11,0 Te7 1043 Tel
Don't Know ,4.8 3.1 3.0 1.9 2-5 3.8 lh9 8.5 10.3 1208 3.6
Weighted Base: (66L)  1/(3h) 2/(72) (111) 2(80) 2/80) 2463) 2/A8L) AL2) 1/AL0).2/58)

1/ Shown for consistency only.

2/ Relatively unstable due to the small number of cases.

Note:

Some respondents serve shrimp in more than one way.
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Base too small for reliability.



Section F

Question 6

Households Having Served

NATIONAL CANNED FISH AND SHELLFISH STUDY

Canned Shrimp Within

Last 12 Months

When You Buy Canned Shrimp ?

Do You Usually Look Or Ask For A Particular Brand

REGIONS

Look For A Particular Brand 36.2

Do Not Look For A
Particular Brand

Weighted Base:

Households Having Served
Canned Shrimp Within Last
12 Months

Iook For A Particular Brand

Do Not Iook For A
Particular Brand

Weighted Base:

Total

100.0

3642

6348

(66k)

}/ Relatively unstable due to the small number of cases,

239

North- North
Total east Central South West
% z k4 S 2
100.0 100.0 100.0 100.0 100.0
Lo.1 28.3 21123 L5.5
63.8 59.9 .7 727 S5ke5
(66h)  (195) (156) (135) (178)
Do You Usually Look Or Ask For A Particular Brand
When You Buy Canned Shrimp 9
CITY SIZE
Megalo- Metro Non=- Nen- Non=-
Politan Central Metro Metro Metro
Over 50,000= Suburban 2,500= Rural Rural
500,000 500,000 Metro 50,000 Farm Non-Farm
% % % % 4
100.0 100.0 1000 100.,0 100.0 100.0
3646 32,7 3644 1323 37.0 33.8
63k 6743 6346 5847 63.0 6642
(10) (100) 20) Y (19) Y(s5) ¥ (8o)



Section F r
NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 6
Do You Usually Look Or Ask For A Particular Brand
When You Buy Canned Shrimp ?
INCOME
Under 000=- 000= $3000~ 000~ 000- $7000- $10,000

Total $1000 1999 2999 3999 4,999 6999 9999  and Qver
Households Having Served Canned
Shrimp Within Last 12 Months 100.0 100.0 100,0 100,0 100.,0 100,0 100,0 100,0 100.,0

Look For A Particular Brand 36.2 SHIS! 25.8 33.8 32.5 29.4 L6.5 37T L2.0

Do Not Look For A
Particular Brand 63.8 68.4 0.2 6642 67.5 70.6 5355 62.3 58.0

Weighted Base: (654) Y (22) (32) 2/(8b) (125) (132) (W6) 2/(70) 2/(53)

1/Shovm for consistency only. Base too small for relisbility.

2/Relatively unstable due to the small number of cases.

Do You Usually Look Or Ask For A Particular Brand
When You Buy Canned Shrimp ?

NUMBER CF PERSONS TN HOUSEHOLD

Six or

Total Or i

o/a _;g 'Il';g Thiee F/oour Five More

Households Having Served Canned

Shrimp Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Look For A Particular Brand 3642 L3.2 37.2 32.3 L0.9 30.l 33.3
Do Not Look For A Particular
Brand 63.8 56.8 62.8 67.7 59.1 69.6 6647
Weighted Base: (66L) 1/ (Wh)  (287)  (136) (o)  2/72) 2/(85)

l/ Shown for consistency only. Base too small for reliability.

g/ Relatively unstable due to the small number of cases.,

2Lo



Section ¥ NATIONAL CANNBD rFloh ANU ohblllr ion olull
Question 6 Do You Usually Look Or Ask For A Particular Brand
When You Buy Canned Shrimp?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
Households Having Served ® = *
e Al N 100,0 100.0 100.0 100,0
Look For A Particular Brand 3642 3646 3Le9 6647
Do Not Look For A Particular
Weighted Base: (66L) (252) (391) Y/ (6)

1/ Shown for consistency only, Base too small for reliability,
Note: Percentages for 15 cases representing "Other Denominations" not shown.

Do You Usually Look Or Ask For A Particular Brand

When You Buy Canned Shrimp?

RACE OF HOMEMAKER

Total White Non-White

Households Having Served ?
g ithi
%:IslzegZS:;:;mu};swn 5 10040 100,0 100,0

Look For A Particular Brand 3642 3746 204l
Do Not Look For A Particular

Brand 63.8 62,4 7946

Weighted Base: (66L) (606) 1/ (s8)

1/ Relatively unstabtle due to the small number of cases,

2l



Section F

Question 6

Households Having Served
Canned Shrimp Within
Last 12 Months

Look For A Particular Brand

Do Not Look For A Particular
Brand

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY
Do You Usually Look Or Ask For A Particular Brand

When You Buy Canned Shrimp?

EMPLOYMENT OF HOMEMAKER

Total Full-Time Part-Time Not

R st Lutgpane _%m&

10040 100,0 100,40 100,90
3642 3.6 L9 35.0
63.8 654k 5049 6540
(664) (1) Y/ (s7) (LLT)

1/ Relatively unstable due to the small number of casess

Note:

Percentages for 16 cases representing "Unreported Employment" not shown.

Do You Usually Look Or Ask For A Particular Brand

Households Having Served
Canned Shrimp Within
Last 12 Manths

Look For A Particular Brand

Do Not Look For A Particular
Brand

Weighted Base:

Shown for consistency only.

When You Buy Canned Shrimp?

AGE OF HOMEMAKER

65 and
Total 15-2 25=
o 5-29 30-3L4 2522;9#3%2 %5_1* 52526_0#
100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0
36.2 16,1 L0.9 38.7 L5.0 31,2 b 39,0 35,9 3.6 32.1
63,8 83,9 5941 6le3 55,0 68,8 65.6 61,0 6L 6B 6749
(66l) L (34) Z/(12) (1) 2£80) 2(80) 2/(63) 2/ (8L) 1/ (k2) 1/ (ko) 2/(58)

Base too small for reliability.

?j Relatively unstable due to the small number of cases,

2L2



Reas s for Non-Use of Four Major Canned Fishery Products

Section G NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1 s
Could You Tell Me Why You Did Not Serve Canned Tuna

During The Last Twelve Months?

REGIONS
North- North

Total east Central South West
7 Tia 4 %
Households Not Having Served
Canned Tuna During The
Last 12 Months 100.0 100.0 100.0 100.0 100,0
Reasons
Don't Like, Family Dislikes L5.7 L3.0 Ls.6 Ll 2 62.2
Habit, Never Used, No Particular
Reason 11.2 8.2 13.3 12.L4 2.2
Dislike Canned Fish, Prefer It
Fresh/Frozen 10.3 1,1 Tl 1152 1l
Dislike All Fish el .1 13.7 o 242
Too Rich, Fish Disagree, Dietary,
Doctorts Orders 8.6 11.6 7.5 7.8 1t
Expensive, Price 8.0 - 6.2 1332 8.9
Flavor, Strong, Oily, Salty Taste 6.6 10.7 L.9 6.6 L.by
Prefer Other Canned Fish 2.6 0.8 2.7 3.5 2ol
Strong Odor Lo 2.5 1.8 1.2 2.2
Prefer Meat Ua:T 0.8 3.5 0.8 -
Other 4.0 L.1 3.1 5.1 -
Don't Know 045 - 0.9 Ol -
Weighted Base: (661) (122 (228) (26L) L7

Motz: Some respondents geve more than one reason.
Could You Tell Le why You Did Not Serve Canned Tuna During The Past Twelve Months?

GRS SETNZNE

Megalo- Metro Non=— Non~- Non-
politan Central Metro Metro Metro
Over 50,000- Suburban 2,500~ PRural Rural
Total 500,000 500,000 letro 0,000 Famm Non-Farm
Households Not Having Served Canned 4 i 4
Tuna During The Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Reasons
Don't Like, Family Dislikes L5.7 37.1 L6.3 Llyaly L3.1 L9.6 S1.h4
Habit, Never Used, No Particular
Reason a2 d6:5 Tel 3.7 12.9 10.8  15.5
Dislike Canned Fish, Prefer It
Fresh/Frozen 30,3 | 1343 8.9 17.0 13.8 L.5 5.6
Dislike All Fish 9.7 9.3 10.7 15.6 11.0 4.5 12
Too Rich, Fish Disagree, Dietary,
Doctor's Orders 8.6 1153 Tl 8.2 10.1 2.7 11.3
Expensive, Price 8.0 3.1 3.6 59 5¢5 17.1 9.9
Flavor, Strong, 0ily, Salty Taste 6.6 1.5 1.8 5.9 Tel 5.4 Le2
Prefer Other Canned Fish 2.6 3:d Tsd 3.0 - 3.6 1L
Strong Odor 1.7 1.0 1.8 3.7 1.8 0.9 0.7
Prefer Meat . 1.7 - 1.8 1.5 - 742 -
Other L.0 3.1 10.9 5e9 36 0.9 2.1
Don't know 0.5 1.0 1.8 - - 0.9 -
Weighted Base: (661) 1/(98)  1/(36) (136) () () (w2)

1/ Relatively unstable due to the small number of cases.
Note: Some respondents gave more than one reason.



ction G NATIONAL CANNED FISH AND SHELLFISH STUDY
estion 1 Could You Tell Me Why You Did Not Serve Canned Tuna During The Past Twelve Months?
INCOME '
Under $1000- $2000- $3000- $L000- $5000- $7000- $10,000
Total #1000 1999 2999 3999 L4999 6999 9999  and Over
useholds Not Having Served Canned Z 4 2 Z 2 2 74 4 Z
na During the Last 12 Months 100,0 100.0 100.0 100.0 100,0 100.0 100.0 100.0 100.0
Reasons
Don't Like, Family Dislikes h5.7 - Sh5E 373 L.l L48.3  LB.5 L49.3 L2.1  56.5
Habit, Never Used, No Particular ‘
Reason 1.2 11.0 20.6 Sl 13.1 .1 4.3 - L.3
Dislike Canned Fish, Prefer It
Fresh/Frozen 10.3 9.8 12,7 9.0 7.6 113 11.6 15.8 13.0
Dislike All Fish Qa7 908 2,0 E.l lzlh 10.1 lhls 5.3 21.7
Too Rich, Fish Disagree, Dietary,
Doctor's Orders 8.6 T3 15.7 10.8 L.l 8.1 Tu2id 158" 5 S
Expensive, Price 8.0+ CE3Ch S AR T 8.1 8.3 4.0 L.3 - -
Flavor, Strong, Oily, Salty Taste 6.6 Beil. 5.9 7.2 8.3 7.1 a2 5.3 L.3
Prefer Other Canned Fish 2.6 a7 2.9 L.5 1.4 1.0 2.9 5.3 -
Strong Odor AT 2.4 - 0.9 2.8 - 2.9 10.5 -
Prefer Meat T - - 3.6 0.7 3.0 s 5.3 k.3
Other k.o 3.7 - 6.3 L.1 6.1 1.k 5.3 -
Don't Know 0.5 - - 1.8 - - - 5.3 -
leighted Base: (661) 1/(83)  (103) (111) (1k8) (100) 1/(69) 2/(2h) 2/(23)

1/ Relatively unstable due to the small number of cases.

x5

Shown for consistency only.

Note: Some respondents gave more than one reason.

Base too small for reliability.

Could You Tell Me Why You Did Mot Serve Canned Tuna During The Last Twelve Months?

useholds Not Having Served Canned
na During The Last 12 Months

Reasons
Don't Like, Family Dislikes

Habit, Never Used, No Particular
Reason

Diglike Canned Fish, Prefer It

rozer

Rich, Fish Disagree, Dietary,
Doctor!s Orders

Expensive, Price

Flavor, Strong, 0ily, Salty Taste
Prefer Other Canned Fish

Strong Odor

Frefer Meat

Other

Don't Know
leighted Base:

10.3

9.7

8.6
8.0
6.6
2.6
1.7
LT
L.0

0.5
(661)

NUMBER OF PERSONS IN HOUSEHOLD

One
=22

100.0

3L.2
9.6

12,3

15,1

11.0
9.6
5.5

2.7

8.2

1/ (7L)

Two
T

»

100.0

L7.2

6.8

11.0

12,7

1546

3.4
6.3
2.1
13
1.7
2.6

0.8

(242)

Three

o

100.0

9.2
942

2.5
5.0
6.7
3.3
2,5
3.3
136

(122)

Four
~

100.0

L7.L
18.4

10.5
6.6

L.0
T.9
10.5
1.3
1.3
L.o0
1.3

1/(76)

Six

Five or More
b

100.0 100.0
L0.6 37.1
18.6 12.8
15.3 L.7
Sa: 3.5
1177 L.7
15.3 18.6
3.4 7.0
1.7 700

3.4 -
5.1 a0

- 1,2
1/60) 1/ (87)



Section G

NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1 Could You Tell Me Why You Did Not Serve Canned Tuna
During The Past Twelve Months?

Total

Households Not Having Served Canned
Tuna During The Last 12 Months

100.0

Reasons

Don't Like, Family Dislikes

Habit, Never Used, No
Particular Reason

Dislike Canned Fish, Prefer

It Fresh /Frozen
Dislike All Fish

Too Rich, Fish Disagree,
Dietary, Doctor's Orders

Expensive, Price

Flavor, Strong, Oily,
Salty Taste

Praf2r Other Canned Fish
Strong odor
Prefer Meat
Other
Don' t Know
Weighted Base:

1/ shown for consistency only.

L5.7
11,2

10.3

9.7

8.6
840

6.6
2.6
L7
1.7
L40
045

(661)

Base too small oz

Note: Some respondents gave more than one reason.
Percentages for 25 cases representing "Other Denominations" not shown.

reliability,

RELIGION OF FAMILY

Catholic Protestant Jewish
% 4

1000 100.0 100.0
L5.9 L5.7 el
5¢5 12,5 18,2
12,8 945 2742
843 10.3 18,2
12.8 Tl 1842

8 .3 7.9 —
11,9 Se3 9.1

1&8 3.0 =~

0.2 1.6 L

- 2e2 -

1.8 L6 .

= 0.6 -
(111) (51k) /(1)

Could You Tell Me Why You Did Not Serve Canned Tuna

During The Past Twelve Months?

Households Not Having Served Canned

Tuna During The Last 12 Months

Reasons

Don't Like, Family Dislikes

Habit, Never Used, No
Particular Reason

Dislike Canned Fish, Prefer

It Fresh,/Frozen
Dislike All Fish

Too Rich, Fish Disagree,
Dietary, Doctor's Orders

Expensive, Price

Flavor, Strong, Oily,
Salty Taste

Prefer Other Canned Fish
Strong Odor

Prefer Meat

Other

Don' t Know

Weighted Base:

Total

100.0

)45.7

11,2

10.3
9T

846
8.0

6.6
2.6
1.7
137
L0
0.5
(661)

Note; Some respondents geve more than one reason.

RACE OF HOMEMAKER

White

100,0

L8 .8

10,1

909
11,0

8'5‘
6.6

645
2,3
1.5
1.9
3.2
Oek
(535)

Non-White

100,40

16-3

12,2
La1

8.9

13.8

Te3
h.l

0.8
645
0.8
(126)



Section G NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 1 Could You Tell Me Why You Did Not Serve Canned Tuna
During The Past Twelve Months?
EMPLOYMENT OF HOMEMAKER

Total Full-Time Part=Time Not Employed
Households Not Having Served 4 4 %
Canned Tuna During The
e e 10040 10040 10040 100,0
Reasons
Don't ILilke, Family Dislikes L5.7 3943 L6.9 L7.6
Habit, Nasver Used, No
particidar Reason N kAT 11.6 12,2 0% T
Dislike Canned Fish, Prefer
Tt Fresh / Frozen 10.3 849 12,2 10,5
Dislike g1 Fish 9.7 1k.3 La 945
loo Rich, Fish Disagree,
Nistary, Doctor's Orders B.6 Soli 6.1 945
Expensive, Price 8.0 3.6 1252 846
Flavor, Strong, Oily,
Salty Taste 6.6 11,6 10.2 L8
Prefer Other Canned Fish 2.6 1.8 - 2.9
Strong Odor Lo 0.9 6.1 1e5
Prefer Meat 57 0.9 - 2.1
Other hco 6.3 6-1 3.2
Don't Know 0.5 1.8 - 0.2
Weighted Base: (661) (117) _]:/(SO) (LB0)

1/ CShown for consistency only. Base too small for reliability.
te: Some respondents gave more than one reason.
Percentages for 1l| cases representing "Unreported Employment" not shovm.

Vo

Could You Tell Me Why You Did Not Serve Canned Tuna

During The Past Twelve Months?

AGE OF HOMEMAKER 3
d
Total  15-2k 25-20 30-3 35-39 Lo-hl LS9 S0-54 55-59 606l Over
4 % % % i 4 % 4 Z =%

Households Not Having Served Canned

Tufia Duringrincdes B EENONEn S 100,0  100,0 100,0 100,0 100.0 100,0 100.,0 100.0 100.0 100.0 100.0

Don't Like, Family Dislikes L5.7 43.9 ST SheT k3.9 L33 3%:20037. 7 anlibcaiNER ORIl
Habit, Never Used, No Particular

Reason 11.2 29.3 16k . XT3 9.3 2.3 6.8 AR lie O T G 1)
Dislike Canned Fish, Prefer It

Fresh /Frozen 10.3 12,2, 6.6 3.8 140 T 135" 11h8 G0 SNI0 IR 0a0
Dislike A1l Fish 9.7 ifs31 131 Ts5 = 3.5 1058 6.8 8.2 k0" 15,2 0.8
Too Rich, Wish Disagree, Dietary,

Yctor!'s Orders 8.6 2.k 3.3 i 358 L,6 8.1 8,2 “1ha0' 70,3 17.5
Expensive, Price 8.0 hi9 V1,6 + 5.7 (1h.0: 10.8% 30,8 1938 oML STo0
Flavor Strong, Oily, Salty Taste 6,6 - 6.6 13.2 1.8 TeT 1h.9 8.2 b0l 5.9 3¢3
Prefer Other Canned Fish 2,6 L.9 L.9 ale () 1.8 1.5 1.h 6.6 2,0 1.5 1.7
Strong Odor 17 - 1.6 3.8 - 1.5 1.L 3.3 - 5 235
Prefer Meat b, - - - - - 6.8 - B3 200915 BT
Other k.0 ko9 3560 1.9 - WTEDY . 16200 Sk g S g s o o
Don't Know 0.5 2.k - - - 1.5 - 1.6 - - -
Weighted Base: (661) /(1) Z/(61) 2/ (53) 2/(s8) ¥/ (68) 2/ (75 )2/ (63) ¥(50) ¥(12) (120)

%/ Shown for consistency only. Base too small for re_igbility.
2/ Relztively w le due to the small number of cases.
te Some respondents gave more than one reason,

ot



Section G
Question 1

I'IATiONAL CANNED FISH AND SHELLIFISH STUDY

Could You Tell Me Why You Did lNot Serve

Canned Salmon During The Past Twelve ilonths?

Households Not Having
Served Canned Salmon
Within Last 12 Months

Reasons

Don't Like, Family Dislikes

Dislike Carned #ish,
Prefer Fresh/Frozen
Expensive,Price

Dislike ALl Fish

Flavor, Strong, 0ily, Salty,

Fishy Taste

Fish Disagree, Not m Diet,

Doctor's Orders

Habit, Never Used, No

Particular Reason

Prefer Other Canned Fish

Odor, Strong Odor

Prefer Meat

Fear Poison From Canned Salmon

Other

Don't Know

Weighted Base:
Note:

REGIONS

Some respondents gave more than one reason.

Could You Tell Me Why You Did Not Serve

Canned Salmon During The Past Twelve Months?

Households Not Having Served Canned
Salmon Within Last 12 Months

Reasons
Don't Like, Family Dislikes

Dislike Canned Fish, Prefer Fresh /Frozen
Expensive, Price

Dislike All Fish

Flavor Strong, Oily, Salty, Fishy Taste
Fish Disagree, Not On Diet, Doctor's Orders
Habit, Never Used, No Particular Reason
Prefer Other Canned Fish

Odor, Strong Odor

Prefer Meat

Fear Poison From Carmed Salmon
Other

Don't Know

Weighted Base:

Total
A
100.0
L7.2
13.6
10.3
9.L
79
7.2
5.8
Eial
2.6
1.5

1.2

L7

0.k
(863)

North- North
Total east Central South West
® s 4 m o
100.0 130.0 10040 100.0 10240
L7e2 U745 L6.2 L5.6 9.0
13.6 12.9 TaT 18.L 18.9
10.3 58 8e2 12.3 19.6
9.l Tel 21.5 6ali 2.1
Te9 17.3 1.0 540 2.1
Te2 Selt 842 10.5 Lie2
5e8 648 6e2 Lol 5e6
3.l Lol 21 1.L Le9
2.6 240 346 367 0.7
1.5 07 346 1.L 0e7
1.2 0.7 0.5 l.b 248
L7 L7 L.l 5.0 L9
0.l - 1.0 - 0.7
(863) (296)  (198)  (22h) (1k5)
CITY SIZE
Megalo-  Metro Non- Non= Non-
politan Central Metro Metro Metro
over 50,000= Suburban 2,500- FRural Rural
S_O_Q%Oﬂ .Sg)_%m Meiro S_O%QQ Em%; Non-Farm
100.0 100.0 100.0 100.0 100,0 100.0
L5.9 5542 L6.7 2.9 She2  L2.7
13,0 7.6 17.h 15.2 6.8 12.4
8.2 9.5 8.0 10.5 18.6 18.0
5.3 8.6 11.5 10.5 13.5 9.0
16.L L8 7417 3.8 3.k =
LB 6.7 546 12,1 = 16.9
9.7 9.5 3.5 6.7 - 2.2
3. 1.9 42 L9 3eky 1.1
3.9 2.8 1.1 2.9 1.7 L5
1.0 1.0 0.3 0.9 11.9 1.1
- 1.9 1.0 3.8 - 1.1
8.7 3.8 3.5 2.8 5.1 2,2
1.0 - - C.9 = =
(209)  (a07)  (288) (109) Y/(60) L0)

1/ Relatively unstable due to the small number of cases,

Note:

Some respondents gave more than one reason.



NATIONAL CANNED FISH AND SHELLFISH STUDY

Section G a
Ceuld Yeu Tell M Why You Did Net Serve
Question 1
Canned Salmon During The Past Twelve Monthe?
INCOME
ar
Households Not Having Served Total $1000 }? # L?
Canned Salmon Within i i 8?. E‘P
Last 12 Months 100,0 100,0 100,0 100.,0 100,0 100,0 100,0 100,0
Reasons
Don't Like, Family Dislikes K2 3.4 38,2 W3 5746 k74 503 528 39
Dislike Canned Fish,
Prefer Fresh/Frozen 13.6 1.8 15.8 1342 8.7 13.7 12,6 28.3 19.1
Exponsive Price 10.3 151 18.4 13 8.7 8.6 7.0 11.3 L3
Dislike All Fish 9ulu 1043 26 10.4 12.0 8.6 1.9 1.9 10.6
Flavor, Strong, Oily, Salty,
Fishy Taste 7.9 1.5 - 8.5 12,5 13.1 L9 - 8.5
Fish Disagree, Not On Diet
Doctor!s Orders 7.2 17.6 19.7 6.6 2.7 L.6 3.5 .2 Le3
Habit, Never Used, No
Particular Reason 5.8 Tk 1.9 6.6 7.1 L6 Le2 1.9 6ol
Prefer Other Camed Fish 31 2.9 2.6 0.9 1.6 k.0 Ll2 745 2.1
or, Streng Odor 2.6 2.9 2.6 3.8 2.2 2.3 k.2 - -
Prafer Moat 1.5 - 1.3 3.8 0.5 1.7 2.1 - 2.1
Fear Poisen Frem Canned Salmon 1.2 - - 1.9 2.2 0.6 - - 6k
Don't Knew Ok = - 0:9 0.5 - 0:7 -
Weighted Base: ) 1V (68) Y  (08) (e am) s Msn an
lﬁ Relatively unstable due to the small number of cases.
2/ Shown for consistency only. Base too small for reliability,
Note: Some respondents gave more than one reason,
Could You Tell Me Why You Did Not Serve
nanned Salmon During The Past Twelve Months?
NUMBER OF PERSONS IN HOUSEHOLD
Six or
Total One Two Three Five More
Households Not Having 4 i 1 E ¥ ¢ i ; %
Served Canned Salmon
Within Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Reasons
Don't Like, Family Dislikes L7.2 31.8 39.3 56.2 sL.7 sL.9 LB.6
Dislike Canned Fish, Prefer
Fresh /Frozen 13.6 9.9 4.1 11.4L 1%9.0 15.k 10.C
Expensive, Price 10.3 14.3 8.5 8.9 8.8 1k.3 1k.3
Dislike A1l Fish 9.4 13.2 12.2 10.4 5.8 6.6 1.k
Flavor, Strong, 0ily, Salty,
Fishy Taste 7.9 T 7.8 7.8 S.1 5.5 17.1
Fish Disagree, Not On Diet,
Doctor's Qrders T2 18.7 i 15 | 3.6 3.6 ) 1 { 1.k
Habit, Never Used, No
Partioular Reason 5.8 L.k 6.3 6.8 L.k 5.5 5.7
Prefer Other Canned Fish 3.1 5.5 1.9 2.6 3.6 2.2 5.7
Odor, Strong Odor 2.6 Tt 1.9 1.6 2.2 33 . 1.k
Prefer Meat 1.5 e 0 | 2.2 1.6 2.2 - -
Fear Poison From Canned Salmon Ly - 3.0 - - - 1.k
Other L.7 8.8 6.3 L.7 0.7 2.2 -
Don't Know 0.4 - 0.k 0.5 0.7 - -
Weighted Baset (563) 1/ (91) (276) (193) (139) 1/ (92) Yy (72)

l/ Relatively unstable due to the c~all number of cases.
Note: Some respondents gave more than one reason,

28



Section G NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1 Could You Tell Me Wiy You Did Not Serve Canned Salmon
During The Past Twelve Months?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
Households Not Having Served z ® % ®
Canned Salmon Within Last
12 Months 10040 100,0 100.,0 100.0
Reasons
Don't Like, Family Dislikes L742 53.8 bbb 13.6
Dislike Canned Fish, Prefer
It Fresh/ Frozen 13.6 12.6 13.5 31.8
Expensive, Price 10,3 649 12,2 -
Dislike A1l Fish 9.k 5.0 11,8 9.1
Flavor, Strong, Oily, Salty,
Fishy Taste 7.9 12.6 13,5 31.8
Fish Disagree, Not On Diet,
Doctorts QOrders Te2 53 8ol 13.6
Habit, Never Used, No
Particular Reason 5.8 8.0 L9 LS
Prefer Nther Canned Fish Cisl Le2 2,2 -
Odor, Strong Odor 2.6 1.1 2.6 13.6
Prefer Meat 1.5 0.8 2.1 -
Fear Poison From Canned Salmon 1.2 1.1 1.3 -
Other h¢7 2-7 506 9el
Don't Know 04k 0.L 0,2 L.5
Weighted Base: (863) (263) (5LL) Y (22)

y Shown for consistency only. Base too small for reliability.

Note: Some respondents gave more than one reason,
Percentazes for 3l cases representing "Other Denominations" not shown.

Could You Tell Me Why You Did Not Serve Canned Salmon
During The Past Twelve Months?

RACE OF HOMEMAKER

Total White Non-White
Households Not Having Served z z »
Canned Salmon Within Last
12 Months 100.,0 100,0 100,0
Reasons
Don't Like, Family Dislikes L7.2 L8.9 31.3
Dislike Canned Fish, Prefer
It Fresh /Frozen 13.6 13,0 19.3
Expensive, Price 10.3 10.5 G
Dislike All Fish 9.4 9.8 6,0
Flavor Strong, Oily,
Salty, Fishy Taste 7.9 8.1 640
Fish Disagree, Not On Dlet,
Doctort's Orders Te2 6,8 10,8
Habit, Never Used, No
Particular Reason 5.8 5.2 10.8
Prefer Other Canned Fish 3.1 3.1 2.k
Odor, Strong Odor 2.6 2.3 L.8
Prefer Meat 1.5 1.6 1,2
Fear Poison From Canned Salmon 1.2 1.2 1.2
Cther ho? ,Joj BJJ
Don' t Know 0.k 0.3 1.2
Weighted Base: (863) (778) 1/(8s)

1/ Relatively unstable due to the small number of cases.
Note: Some respondents gave more than one reason,
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Section G NATTIONAL CANWED FISH AN® SHELLFISH STUDY

Question 1 Could You Tell Me Why You Did Not Serve Canned Salmon
During The Past Twalve Months?

Total P} fime m.e-,m m
Households Not Having Served !

Canned Salmon \iithin Last

12 Months 10040 100,0 100.0 100,0
Reasons
Don't Iike, Family Dis)ikes L7.2 Lke2 1o.8 8.5
Dislike Canned Fish, Prefer
It Fresh /Frozen 13.6 1,0 1L.3 13.5
Expensiva, Price 10,3 10.5 10,2 9.6
Mslike A1l Fish 9eli 1.6 6.1 940
Flavor, Strong, 0ily,
Salty, Fishy Taste 7.9 740 12.2 7.7
Fish Disagree, Not On Diet,
Doctorts Qrders 7.2 5.8 10,2 743
Habit, Never Used, No
Particular Reason 5.8 L.l 8.2 6.0
Prefer Other Canned Fish 3d 3.5 2,0 2.9
Odor, Strong Odor 2.6 2.3 L. 2,6
Prefer Meat 1.5 1.7 - 1.6
Fear Poison From Canned Salmon 1.2 La - 0.3
Other Le? 8.1 La 3.9
Don't Know 0. 0.6 - 0.3
Weighted Base: (863) (175) Y (50) (620)

1/ Shown for consistency only, Base too small for reliability.

Note: Some resrondents gave more than one reason.
Percentages for 18 cases representing "Unreported Employment" not shown,

Could You Tell Me Why You Did Not Serve Canned Salmon
During The Past Twelve Months?

AGE OF HOMEMAKER

SRR T e 1 mm R 2cp ldl i B8 B9 R4 ox

served Canned Salmon

within Last 12 Months 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0
Reasons
Don't Like, Family Dislikes k7.2 63,6 56,7 5SL.T 521 5u.5 51 39.3 27.6 279 3.2
Dislike Canned Fish, Prefer
Fresh /h‘o:.n 13'6 7.6 nl.h 12.3 u‘06 ato 20,2 al’ a& .J 11.1
Expensive, Price 10.3 1,5 5.8 i 12,5 91 a7 19,7 123 1heT 99
Dislike All Fish 9.l 93115 Wy %Y B Gl TREIEEREN R Ty
Flavor,Strong,0ily,Salty,Fishy Taste 7.9 3.0 77 123 9k 6,8 8,5 3.3 B8 Th Sh
Fish Disagree, Not On Diet,
Doctor's Orders T.2 k.5 - 2.8 3.1 b5 .403 6,6 12,1 13.2 b
Habit, Never Used, No Particular ?
Hesason 5.8 m.6 2'9 2.8 s.z soo ,nz aoa e‘ .‘ hos
Prefer Other Camed Fish 3 15 3.8 18 232 kS 2y abhbSnuiyaals TR
odor, Strong Odor 2,6 1,5 288 19 6313 W 14 e N L8
Prefer Meat 1.5 - 1.0 8.8 - - hed 26 27 18 18
Fear Poison From Canned Salmon 1,2 - 2,9 0.9 - 1. 3.2 - 1.7 - 049
Other ho‘, - 2-9 109 6-’ h.S ho’ ’-’ ’oh 8.0 6.’
Don' t Know 0. - - - 1.0 - - 3.3 - - -
Weighted Base: (863) 1/ (66) (10L) (108)1/(97) 1/(89) L/(9k) 1/(&k) 1/A(58) 1/(m) (n2)

1/ Relatively unstable due to the small number of cases,



e NATIONAL CAHED FISH AID SHELLFISH STUDY
Question 1 Could You Tell Me Why You Did Iot Serve

Canned Sardines During The Past Twelve Honths?

o REGIONS
North=- North-
Total east Central South West
4 T T.

o % % d

Households Not Having Served
Sardines Within The Last

12 Months 100.0 100.0  100.0  100.0 100.0
Reasons

Don't Like, Family Dislikes 6648 60e1 674 69.1 Theb
TFlavor Strong, 0ily, Salty,
Fishy Taste 9.6 15 Lol 8ol 10.7
Fish Disagree, Not On Diet,
Doctor!s Orders 646 6.6 5ol 9e2 Lie6
Habit, Wever Used, Mo
Particular reason 5.8 5¢8 Te9 Lol L6
Dislike All Fish Se5 53 el 3.1 1.5
Dislike Canned Fish, Prefer
Fresh/Frczen L7 55 L1 5¢5 245
Odor, Strong Odor 346 L.0 2.8 Hie2 1.0
Don't Like Appearance,
Doesntt Look Clean 2.6 2.8 33 1.3 346
Expensive Price 1= 0.5 23 ALG) 245
Prefer lieat 1.1 08 1.8 0e5 1.5
Prefer Other Canned Fish 1.1 1.0 1.8 1.0 -
Other 2.0 1.8 2.5 1.9 1.5
Don't Know 0.1 0.2 - 0.3 -
Weighted Base: (1376) (397) (39h) (365) (200)

Note: Some respondents gave more than one reasona

Could You Tell ile Vhy You Did Net Serve
Canned Sardines During The Past Twelve Months?

CLE PG SI T Z E

Megalo- Metro Non=- Non— Non—-

politan Cenkral Hetro Metro lMetro

Over 50,000- Suburban 2,500- FRural Rural
“ 1 7. lon—=r-

To:t;al ;OO,;JOOO 500",s 000 He:ro 50/% 000 ¥ jm ).cml‘1 Farm
Households Not Having Served Canned
Sardines Within The Last 12 Months 100.0 10040 100.0 100.0 100.0  100.0 100.,0
Reasons

Don't Like, Family Dislikes 66,6 57.0 iA) 63.1 65.1 T1.9 T2.6
Flavor Strong, Oily, Salty, Fishy Taste 9.6 18.8 9.4 9.3 9.0 6.8 3.7
Fish Disagree, Not On Diet, Doctors Orders 6.6 9t 3.8 6.2 6.6 1.4 10.0
Habit, Never Used, No Particular Reason 5.8 5.8 353 Te2 6.1 6.2 540
Dislike A1l Fish 5.5 L9 L 7.8 Se7 L.l 3.7
Dislike Canned Fish, Prefer Fresh / Frozen L.7 5.l 348 Seli L7 2.7 k.6
Odor, Strong Odor 3.6 L0 2.8 L.k 2.8 1.k L6
Don't Like Appearance, Doesn't Look Clean 2,6 1.8 1.7 L1 1.l 2.1 3.2
Expensive Price Ao T 0.5 2.2 1.0 1.9 Pel 2.7
Prefer Meat 1,1 049 1.7 - - 5a5 0.9
Prefer Other Canned Fish 1% 1.3 1.3 13 0.9 - 5y 1Y
Other 2.0 2.7 2.8 1.6 1.0 3.4 1.3
Don't Know 0.1 0.5 - - 0.5 - -
Weighted Base: (1376) (223) (182) (387) (216) (149) (219)

Note: Some respondents gave more than one reason.
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Section O NATIONAL CANWED FISH AND SHELLFISH STUDY
Question 1 Could You Tell Me Why You Did Not Serve
Canned Sardines During The Past Twelve lontha?

Total
useholds Not Having Served Canned
wdines Within The Last 12 Months 100,0
Reasons
Don't Like, Family Dislikes 66,8 53.1 65.2 663 Tl 65.3 69.9 73.3 55.9
Flavor Strong, Oily, Salty, Fishy Taste 9.6 6.1 10.7 8.6 8.2 1.8 9.3 1,5 13.6
Fish Disagree, Not On Diet, Doctor's Orders 6.6 15.3 16,1 57 Se6 5.2 2.8 9.3 -
Habit, Never Used, No Particular Reason 5.0 6.1 2.7 6.9 L.6 7.6 5.7 5.8 6.8
Dislike A1l Fish 545 8.2 1.8 6.9 5.6 L.9 5.7 2.3 10,2
Dislike Canned Fish, Prefer Fresh /Frozen L7 6.1 3.4 5.1 3.0 3.8 k.1 2.3 3.k
odor, Strong Odor 3.6 2.0 2.7 Sel 3.6 3.1 3.7 L.7 3.
Don't Like Appearance, Doesn't Look Clean 2.6 3.1 - 5.1 2.3 2.4 2.8 - £.X
Expensive Price 1.7 h.l h.s 0'6 1.6 OQJ 2.“ 1‘2 -
Prefer Meat 1.1 - - 1.7 0.7 1.7 0,8 2.3 1.7
Prefer Other Canned Fish L1 2,0 - 1.1 0.3 0.7 1.6 2.3 3.4
Other 2.0 2.0 2:7 2.3 1.6 2.1 1.2 . 3.5 L7
Don't Know 0.1 - - - 0.7 - - - -
Weighted Base: (1376) Y(98)  (u2) Q) (o6) (289) (2ws) Y () Yis9)
1/ Relatively unstable due to the small number of cases.
Note: Some respondents gave more than one reason.
Could You Tell Me Why You Did Not Serve
Canned Sardines During The Past Twelve Months?
NUMBER OF PERSONS IN HOUSEHOLD
Six
Total One Two Three Four Five or More
Households Not Having Served 7 T Ed 7
Canned Sardines Within The
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Reasons
Don't Like, Family Dislikes 66.8 50.8 60.2 77.0 7.8 69.3 67.3
Flavor Strong, Oily, Salty,
Fishy Taste 9.6 12.3 9.9 5.6 10.4 13.1 9.5
Fish Disagree, Not On Diet,
Doctor's Orders 6.6 16.L 10.6 3.9 2.7 1.3 L.B
Habit, Never Used, No
Particular Reason 5.8 5.7 6.k 2.5 6.2 6.5 9.5
Dislike All Fish Sed 9.0 8.7 5.6 230 3.3 0.7
Dislike Canned Fish, Prefer
Fresh/Frozen L.7 7.4 5.2 3.2 L.3 5.2 L.
Odor, Strong Odor 3.6 s 3:5 2.5 L.2 5.2 3.k
Don't Like Appearance,
Doesn't Look Clean 2.6 2.5 2.9 1.8 3.5 1.3 2.4
Expensive Price 17 3.3 1T 1.8 1.2 0.6 2.0
Prefer Meat o 1% § 0.8 22  #Pa | 0.8 - -
Prefer Other Canned Fish 1.3 0.8 0.7 -l 0.8 1.3 0.7
Other 2.0 b 1.8 1.7 1.9 2.6 1.k
Don't Know 0.] - - 0.3 - - 0.7
Weighted Base: (1376) (123) (L10) (283) (259) (153) (148

Note: Some respondents gave more than one reason.
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Question 1

TNRAANIINRIS VRIURERS. & AU BN WiaBin &R wavva

Could You Tell Me Why You Did Not Serve

Households Not Having Served Canned
Sardines WithIn The Last 12 Months

Reasons
Don't Like, Family Dislikes
Flavor Strong, Oily, Salty, Fishy Taste
Fish Disagree, Not On Diet, Docter's Orders
Habit, Never Used, No Particular Reason
Dislike A1l Fish
Dislike Canned Fish, Prefer Fresh /Frozen

Odor, Strong Odor
Don't Like Appearance, Doesn't Look Clean
Expensive Price
Prefer Meat
Prefer Other Canned Fish
Other
Don't Knew
Weighted Base:

y

Note:

Total
i s

100,0

66,8
9.6
6.6
5.8
5.5
k7
3.6
2.6
L7
1.1
1.1
2,0
0,1

(1376)

Carmed Sardines During The Past Twelve Months?

RELICION OF FAMILY

Catholic Protestant  Jewiah
4 7 X
100.0 100.0 100,0
62.9 67.7 68,8
1L.5 1.5 15.6
6.8 6uk 9ok
6.5 6.0 -
3.6 6.3 6.3
L7 L8 9eb
2.1 L3 -
3.3 2.3 -
0.9 2,0 -
0.9 1.2 -
1.2 1.1 -
3.0 1.8 -
0.3 0.1 -
(338) (969) Y (32)

Shown for consistency only. Base too small for reliability.

Some respondents gave more than one reason.

Percentages for 37 cases representing "Other Denominations" not shown.

Could You Tell Me Why You Did Not Serve
Canned Sardines During The Past Twelve Months?

Households Not Having Served Canned
Sardines Within The Last 12 Months

Reasons

Don't Like, Family Diglikes

Flaver Streng, 0Oily, Salty, Fishy Taste
Fish Disagree, Net On Diet, Docters Orders
Habit, Never Used, No Particular Reason
Dislike A1l Fish

Dislike Canned Fish, Prefer Fresh / Frozen
Odor, Streng Odor

Don't Like Appearance, Deesn't Look Clean
Expensive Price

Prefer Meat

Prefer Other Canned Fish

Other

Den't Know

Weighted Base:

Note:

Total

100.0

66,8
9.6
6.6
5.8
5.5
L.7
3.6
2,6
1.7
1.1
L1
2,0
0.1

(1376)

Seme respondents gave mere than ene reason.
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RACE OF HOMEMAKER

Wnite Non-white
5 il dufas
100,0 100.0
67.9 5L.9
9.6 10,6
6.5 8.0
6.0 L.k
5.6 Lok
L.2 9.7
3.2 8.0
2,6 2,7
1.6 2,7
L0 L8
Ll 0.9
L7 5¢3
0.2 -
(1263) (13)



Section G NATIONAL CANNED FISH AND SHELLFISH STUDY
Could You Tell Me Why You Did Net Serve
Canned Sardines During The Past Twelve Montha?

Question 1

EMPLOYMENT OF HOMEMAKER

Tetal -
llouseholds Not Having Served Canned B
Sardines Within The Last 12 Months 100.0 100.0 100.0

Reasons
Don't Like, Family Dislikes 66,8 66.9 65.8
Flaver Strong, 0ily, Salty, Fishy Taste 9.6 8.8 2,6
Fish Disagree, Net On Diet, Doctors Orders 6.6 Ll 7.9
Habit, Never Used, No Particular Reason 5.8 7.8 5.3
Dislike A1l Fish 5.5 6.8 1.3
Dislike Canned Fish, Profer Fresh/ Frozen L7 3.k 7.9
Odor, Strong Oder 3.6 Lol 79
Don't Like Appearance, Doeen't Look Clean 2.6 2.7 -
Expensive Prices 1.7 L.l 53
Prefer Meat 1.1 1,0 -
Prefer Other Canned Fish 11 2,0 2,6
Other 2,0 L.l Se3
Don't Knew 0.1 - -

Weighted Base: (1376) (299) -1/(76)
1/ Relatively unstable due to the small number of cases.

Note: Some respondents gave more than one reason.

Percentages for 25 cases representing "Unreported Employment® not shown,

Could You Tell Me Why You Did Not Serve
Canned Sardines During The Past Twelve Months?

AGE OF HEOMEMAKER

100.0

66,17
10.L
7.1
543
5.6
L.8
3.2
2,8
L5
1.2
0.7
L7
0-2

(976)

seholds Not Having Served Canned

dines Within The Last 12 Months 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0
gasons

Don't Like, Family Dislikes 66,8 769 T 651 77,9 66,7 65,7 68,2
Flavor Strong, Oily, Salty, Fishy Taste 9.6 6.0 9.6 120 9.4 104 9.1 8,2
Fish Disagree, Not On Diet,

Doctor's Orders 6.6 ,-l-3 3;6 3.0 2.0 6.3 h.z 5.5
Habit, Never Used, No Particular

Reason 5.8 6.8 L.8 6.5 L0 L 91 64
Dislike All Fish 5.5 -7 o MO I, (A TR R 5 oy
Dislike Canned Fish, Prefer Fresh/

Frozen L7 2.6 | X8 2.1 2.7 50 6,3 8,2
Odor, Strong Odor 3.6 3.4 Selt L7 L. 3.8 - 3.6
Don't Like Appearance, Doesn't Look

Clean 2,6 L7 "8 59 20 25 - 0.9
Expensive Price 1,7 - 0.6 1.8 - 25 24 247
Prefer Meat i - - 0.6 0.7 1.3 3.5 0.9
Prefer Other Camned Fish it | - 1.8 1P 1 1.3 - 1.8
Other 2.0 - 06 2. 2,0 2.5 2.8 58
Don't Know 0el - - 0.6 - - - -
leighted Base: (1376)  (17) (166) (170) (1h9) (160) (1L3) (112)

1/ Relatively unstable due to the small number of cases.

100,0

65.3
Tl

10.5

6.3
10.5

5.3

1.1

2.1
1.1

1/(95)

100,0 100,0
She2 555
1055 F1.0

9.1 18,3
7«3 ka3
0.k 7.9
63 19
73 3.0
2% B8
23 ka3
2 . 1B
1.0 0.6
23 12
- 0.6
(100) (16k)

65 and
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Section & NATTONAL GANNED FISH AND SHELLFISH STUDY

Question 1 Could You Tell Me Why You Did Net Serve

" Households Not Having Served
Canned Shrirp Within The,
Last 12 Months

Reasons

Don't Like, Family Dislikes

Dislike Canned Shelltisi,
Prefer Fresh/Frozen

Expensive Price

Habit, Never Used, lo
Particular Reason

Never Tasted

Flavor Strong, Oily, Salty,
Fishy Taste

Dislike A1l Fish

Fish Disagree; Not (n Diet,
Doctor's Orders

Revolting, Sickening

Too Much Bother; Don't Like
To Devein Them

Didn't Know It Was Available
Odor, Strong Odor
Religious Beliefs

Not Filling, Not Much Food
Value

Other

Don't Know

Weighted Base:

Canned Shrimp During The Past Twelve Months?
: REGIONS
North=  North

Total east Central South West
B 4 4 4 »

100,0 100.0 100,0 100,0 100.0
L2.8 L2els L3e3 39.9 51.7
25.7 2840 18.2 32.2 21.7
1048 Te3 1Le8 9.9 10.3
643 L7 92 Sel Sely
643 3e8 8e5 748 1.0
Sel 8.8 2.2 L8 Seli
L0 L9 6.l 1.8 1.5
3.6 366 3.9 3e7 340
2.1 1.5 2.8 1.8 245
1.7 246 048 1.3 3.9
1.2 0e9 0.8 1.6 1.5
1.0 066 1.2 0.9 1.5
1.0 2.l 05 0e3 1.0
0.8 1.5 l.1 0.1 -
3.1 27 3.2 345 340
0.1 0e2 0e2 - -

(2106) (539)  (6L9) (713)  (205)

Note: Some respondents gave more than one reasons

Could You Tell Me Why You Did Not Serve

Canned Shrimp During The Past Twelve Months?

Households Not Having Served Canned T“Q‘;ﬁl
Shrimp Within The Last 12 Months 100"0
Reasons

Don't Like, Family Dislikes L2.8
Dislike Canned Shell‘ish,Prefer Fresh/Frozen 25.7
Expensive Price 10.8
Habit, Neve.- Used, No Particular Reason 6.3
Never Tasted 6.3
Flavor Strong, Oily, Salty, Fishy 5.1
Dislike All Fish k.0
Fish Disagree, Not On Diet, Doctors Orers 3.6
Revolting, Sickening 2.1
Too Much Bother, Don't Like To Devein Them 1.7
Didn't Know It Was Available 1.2
Odor, Strong Odor 1.0
Religious Beliefs 1.0
Not Filling, Not Much Food Value 0.8
Other 3.1
Don't Know 0.1
Weighted Base: (210¢)
Note: GSome respondents gave more than one reason.

CITY SIZE
Mepalo- Yetro ~Non- Ton- Ton-
politan Central Metro Metro Metro
Qver 50,000= Suburban 2,500- Rural Rural
5005000 50051000 _M_eﬁm sosjooo F‘aijm Non-Farm
100.0 100.0 100.0 100.0 100.0 100.J
33.2 L5.9 37.7 L5.6 46.3 53.7
36.0 281 31.2 272 8.0 14.0
9.9 12.6 7.5 12.2 19.2 8.9
5.2 Le2 Ll 5.3 10.3 10.3
6.0 S.h L7 5.6 13.8 547
7.1 Le6 7.7 Ll 3.1 1.1
3.4 3.1 6.0 3eb 3.1 3.1
2.9 1.5 Lo Lol 1.8 6.0
0.5 2.3 3.1 2.5 1.3 2.3
2.l 2.7 2.k 1.3 0.9 2.3
1.5 0.8 0.7 0.6 1.3 2.0
0.5 1.1 1.1 0.9 1.3 0.9
2.6 1.1 aica 0.3 -
1.3 - 1.5 - 1.3 =
2.6 3.9 3.6 2.1 he9 2.6
0.3 - - - 0.5 -
(388) (263) (550) (325)  (229) (351)
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Section G NATLONAL CANNED FISH AND SHELLFISH STUDY
Could You Tell Me Why You Did Not Serve

e 4 Canned Shrimp During the Past Twelve Months
UEl""3IUUU='1ﬂRxxF?'!3bbét;‘gngd&g£1ﬂﬂ!!F?'$7UUFT'!IUEUUU'
ar
Total  $1000 1 29 and Over
Housiholds Not Having Served Canned T T -2% _% % kz?- 92% Z? ;
Shrimp Within The Last 12 Months 100,0  100.0  100,0 100,0 100,0 100,0 100,0 100.0 100,0
At Like, Family Dislikes 2.8 W0 USe0 135 5.0 L6 202 2943 2343
Dislike Canned Shellfish,Prefer Fresh/Frozen 25.7 748 22,5 23,8 2u.6 26,1 31,0 38,8 35,6
Expensive Price 10.8 22,2 9.6 1.2 10,2 8,3 1.8 8.6 S5
Habit, Never Used, No Particular Reason 643 542 8.3 Sel 642 746 3d 9.5 8.2
Never Tasted 6.3 13.7 649 Sel 75 Sl 5.2 52 -
Flavor Strong, Oily, Salty, Fishy Sel 2.0 1.8 6.1 L0 645 Le9 6.0 15,1
Dislike A1l Fish LeO 6.5 1.8 Lel L7 245 Le9 1.7 8.2
Fish Disagree, Not On Diet, Docters Orders 346 549 T3 3k 2.9 243 3ok 5e2 -
Revolting, Sicksning 2.1 1.3 1.8 2.k 1.3 3.0 1.7 1.7 545
Too Much Bother, Don't Like To Devein Them 1.7 0.7 0.9 2.4 14 1.6 1.7 Le3 La
Didn't Know It Was Available 152 2.0 1.k 1.l 1.6 0.9 0.9 - -
Odor, Strong Odor 1.0 1.3 - 0.7 0.9 0.9 1.7 0.9 1.4
Religious Beliefs 1.0 0,7 - 1.0 1.1 0.7 0.9 Le3 -
Not Filling, Not Much Food Value 0.8 - 0.9 0.7 0.2 0.5 p 1.7 2+7
Other 3 01 2.0 h.l 3 .h 209 300 3 02 3-'4 hol
Don't Know 0.1 - - 0.3 0.2 - - B -
Weighted Base: (2106) (153) (2a) (297) (us5) (W33) (352) (120) X/(75)

;/ Relatively unstable due to the small number of cases,
Note: Some respondents gave more than one reason.

Could You Tell Me Why You Did Not Serve
Canned Shrimp During The Past Twelve Months?
NUMBER OF PERSONS IN HOUSHOLD

Six
Total One Two Three Four Five or More
Households Not Having Served 4 e EJ 7 z 7 7
Canned Shrimp Within The
Last 12 Months 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Reasons
Don't Like, Family Dislikes L2.8 l1.o Lo.7 LL.9 k2.0 L5.3 L3.2
Dislike Canned Shellfish
Prefer Fresh/Frozen 25.7 21.8 27.1 26.4 26.5 27.5 21,2
Expensive, Price 10.8 1%.3 8.3 9.9 10.2 12.6 16.5
Habit, Never Used, No
Particular Reason 6.3 3.3 5.1 6.6 6.7 ot 8.1
Never Tasted 6.3 6.6 5.1 Bl 6.4 8.9 7.3
Flavor Strong, Oily, Salty,
Fishy Taste 5l L.o L.9 5T 6.7 5.7 2.2
Dislike All Fish k.o 8.0 6.5 L.2 2.1 1.2 1
Fish Disagree, Not On Diet, 4
Doctorts Orders 3.6 99 6.0 2.4 1.9 2.0 i !
Revolting, Sickening 2ot 014 2.2 1.8 2.9 1.2 2.9
Too Much Bother, Don't Like
To Devein Thenm AT - 1.5 2.6 1.6 1.6 1.8
Didn't Know It Was Available 1.2 1.3 1.5 18 0.8 0.4 4
Odor, Strong Odor 1.0 2.0 0.7 0.9 1S }.2 0.4
Religious Beliefs 1.0 O+7 0.5 3.3 25k 0.8 -
Not Filling, Not Much Food Value 0.8 (0 9y ¢ 0.5 0.7 1.1 0.4 1.5
Other 3oL 5.4 T 2.4 3.2 1.2 3.7
Weighted Base: (2106) (153) (593) (L58) (377) {2L9) (276)

Note: Some respcndents gave more than one reason.
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Section G

Question 1

NAYTONAL CAUNED FISH AND SHELLF1SH S1UDY

Could You Tell Me Why You Did Not Serve

Canned Shrimp During The Past Twelve Months?

Households Not Having Served Canned
Shrimp Within The Last 12 Months

Reasons

Don't Like, Family Dislikes
Dislike Canned Shellfish, Prefer Fresh/Frozen

Expensive Price

Habit, Never Used, No Particular Reason

Never Tasted

Flavor Strong, Oily, Salty, Fishy

Dislike All Fish

Fish Disagree, Not On Diet, Doctor's Orders

Revolting, Sickening

Too Much Bother, Don't ILike To Devein Them

Didn't Know It Was Available

Odor, Strong Odor

Religious Beliefs
Not Filling, Not Much Food Value

Other

Don' t Know
Weighted Base:
Relatively unstable due to the small rumber of cases.

Y
Note:

Some respondents gave more than one reason.

RELIGION OF FAMILY

Total Catholic Protestant Jewish
4 4 T 7
100,0  100.0 100,0 12040
L2.8 k2.7 k2.9 30.8
25.7 31.0 2.0 2h.3
10.8 12.9 10,9 -
6.3 3.2 75 Sel
643 5.0 6.9 6.l
Dol Te3 L1 10,2
L.0 2,8 L.6 2.6
3.6 3,0 L.0 1.3
2l 1.0 2.6 o
1.7 2,0 155 2,6
1e2 1,40 1.2 2.6
1.0 0.k 1.2 -
1.0 - 0.2 21,8
0.8 1,0 0.3 9.0
3.1 2.0 3.6 2.6
0el 0.2 0ol -
(2106) (501) (1469) 1/(78)

Percentages for 58 cases representing "Other Denominations" not shown.

Could You Tell le Why You Did Not Serve

Canned Shrimp During The Past Twelve Months?

Households Not Having Served Canned
Shrimp Within The Lest 12 lMonths

Reasons

Don't Like, Family Dislikes

Dislike Canned Shellfish,Prefer Fresh/Frozen

Expensive Price

Habit, Never Used, No Particular Reason

Never Tasted

Flavor Strong, 0ily, Salty, Fishy

Dislike A1l Fish

Fish Disagree, Not On Diet, Doctor's Orders

Revolting, Sickening

Too Much Bother, Don't Like To Devein Them

Didn't Know It Was Available

Odor, Strong Odor

Religious Beliefs
Not Filling, Not Much Food Value

Other

Don't Know
Weighted Base:
Note: Some respondents gave more than one reason,

Total

10040

L2.8
25,7
10.8
6.3
6.3
5.1
Lo
3.6
2.1
IS
2
1.0

1.0
0.8

3.1
0.1
(2106;

n
A9 8
=

RACE OF HOMEMAKER

L3.8
25.3
10.L
6.l
6.0
5.2
L.3
3.6
2.3
1.7

049

1.0
0.8
2.8
0.1

(1821)

1000

36.3
28.5
13.5
5.3
845
L.6
1.8
3.6
11
1.8
2.5
1.k

0‘7
Ol
5.3

(285)

Non-White



Section G NATIONAL CANNED FISH AND SHEILFISH STUDY

Question 1 Gould You Tell Me Why You Did Not Serve
Canned Shrimp During The Past Twelve Months?
EMPLOYMENT OF HOMEMAKER

Total Fuli-Time Part-Time M#m

Households Not Having Served Canned

Shrimp Within The Last 12 lNonths 100,0 100,0 100,0 100,0
Reasons |
Don't Like, Family Dislikes 142.8 37k L7.5 lkis0
bislike Canned Shellfish, Prefer Fresh/Frozen 25.7 3.7 26.3 £3:2
Expensive Price 10,8 10.0 10.6 10,8
Habit, Never Used, No Particular Reason 6.3 6.8 3.8 6.2
Never Tasted 643 5.7 6.9 6.5
Flavor Strong, Oily, Salty, Fishy Sel 64 6.3 L.5
Dislike A1l Fish L0 L.B 0.6 L1
Fish Disagree, Not On Diet, Doctor's Orders 3.6 3.2 2.5 3.9
Revolting, Sickening 2l 2.5 1.3 2.0
Too Much Bother, Don't Like To Devein Them 1.7 2.3 2.5 1.5
Didn't Know It Was Availatle 12 0.7 1.9 1.2
Odor, Strong Odor 1.0 0.2 1.3 1.1
Religious Beliefs 1.0 049 0.6 1,0
Not Filling, Not Much Food Value 0.8 042 - 1,0
Other 3d 3d 3.1 3.1
Don' t Know 0.1 - - [o7% §
Weighted = =1 (2106)  (LL3) (160) (web)
1/ e) ative unstable due to the small number of cases.
Sore respon icnts rave more tnhan one reason,
Percentzres for 37 cases representinc "Unreported Employment" not shown.
Could Tou lell lie Wny You Did Not Serve
Canned Shrimp During The Past Twelve Months?
A GE OF HOMEMAKER
Total 15-2 25-29 ggzgzgho-hhy%s &ig M?smd
0 - - - - Over
Households Not Having Served Canned » z 7 z
Shrimp Within The Last 12 Months 10040 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0
Reasons
Don't Like, Family Dislikes 42,8 52,6 1. Lu.S5  38.2 LLS k0.2 36,3 W55 Lh.9 k3.7
Dislike Canned Shellfish,
Prefer Fresh/Frozen 25,7 20,5 29.7 26,2 0.0 25.0 32.8 28,0 253 23 159
Expensive Price 10.8 8.3 8.6 10,9 13,5 11,3 10.0 99 8L 68 159
Habit, Never Used, No Particular
Reason 6.3 6.4 SeT an 542 5.5 6.2 8.8 3.9 8.8 5.7
Never Tasted 6.3 ks5 10,5 . 5.7 6.0 . 6:6. 5.0 1T J2eem ey
Flavor Strong, Oily, Salty, Fishy 5.1 - b3 6.1 90 6.3 5.0 kb9 26 Lh8 koS
Dislike A11 Fish L.0 19 L8 L@ 18 30 0 2.9 13S0 NACITEeNETY
Fish Disagree, Not On Diet,
Doctort!s Orders 3.6 2.6 1.0 1.7 2,2 2.0 2.5 L.k 5.8 L8 10.2
Revolting, Sickening 2.1 1.9 1.9 = 5 [ 1 1.6 2.9 16 18 R0 2
Too Much Bother, Don't Like To
Devein l‘hem 1.7 1-9 loh 0.9 1.5 2.7 0-8 3-3 3.2 1.’3 008
Didn't Know It Was Available 1.2 3.2 - (o 7 TR 1% (R 1 - 2.2 - 2.7 1.2
Odor, Strong Odor 1.0 - 19 L3 L 26 Ok OuE - 1L 0.8
Religious Beliefs 1.0 - - 26 odi ol 2.0 - 13, 0t 26
Not Filling, Not Much Food Value 0.8 - - ST 2e ok Ol 1 - 1.4 0.8
Other 3.1 1.9 2.9 3.5 2,2 2.7 3.3 L. 3.2 La L
Don't Know 0l = - = = Ooi = - - - 0.t
Wi ghi-cdibase: (2106)  (157)  (210) (233) (269) (258) (241) (186) (155) (152) (2Ls)

Note: Some respondents gave more than one reason,
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Section § Use of Pet Foods Containing Fish

Question la
NATIONAL CANNED FISH AND SHELLFISH STUDY
Does Your Family Own A Dog Or Cat?
REGIONS
shil North=  Worth
() east Central South West
% % z i .
All Households 100.0 100.0 100.0 100.0 100.0
Owning A Dog 32.5 19.2 3648 L0.6 311
Not Owning A Dog 67.5 B80.8 63.2 594 6849
Owning A Cat 20,1 12.7 22.5 22.;  2L.5
Not Owning A Cat 7949  87.3 7745 Thebs " {55
Weighted Base: (2770)  (734)  (805)  (8u8) (383)
Does Your Family Own A Dog Or Cat?
CETTY STZE
Megalo- Metro Non= Ton= Non-
politan Central Metro Metro Metro
Over 50,000~ Suburban 2,500- Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non=Farm
i Bl B e 4 i 7 7
All Households 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Owning A Dog 32.5 18.0 20.4 32.1 2642 69.4 k2.7
Not Owning 4 Dog 6745 82.0 79.6 67.9 73.8 30.6 57.3
Owning A Cat 20.1 8.5 Te2 17.4 11.L4 62.7 30.4
Not Owning A Cat 79.9 91.5 92.8 82.6 88.6 37.3 69.6
Weighted Base: €2770) (528) (363) (760) (kok)  (28L) (L31)



Section H NATTONAL CANNED FISH AND SHELLFISH STUDY

Question la Does Your Family Own A Dog Or Cat?

INCOME

Total $1000 1999 2999 3999  L999 6999 9999  and Over
e, PRI el T ) T e = & 7ig = = = 3 B .

All Households 1000 1000 100.0 100.0 100.0 100.0 100.0 100,0 100.0
Owning A Dog 3245 309 32.8 3lieb 3249 2947 3047 3Teks 3745
Not Owning 4 Dog 6745 69.1 672 65l 67«1 7043 6943 6246 6245
Owning A Cat 201 2643 2.9 19.9 21.0 17.9 1749 13,2 2841
Not Owning A Cat 7949 T3e7 75.1 8041 7940 82.1 52.1 86.8 71.9

Weighted Bases (2770) (175) (253) (381) (580) (565) (L98) (190)  (128)

Does Your Family Own A Dog Or Cat?

NUMBER OF PERSONS IN HOUSEHOLD

Six or
Total One Two Three Four Five More
A1l Households 100.0 100,0 10040 100.0 10040 100,0 100.0
Owning A Dog 32,5 12,7 25.1 31.5 35.2 L3.5 k7.2
Not Ovming A Dog 67-5 87-3 7!—1-9 68-5 614-8 56.5 52.8
Oming A Cat 2041 946 1L4.9 21.L 19.9 28.0 2845
Not Owning A Cat 7949 90k 85.1 7846 80,1 72.0 71.5
Weighted Base: (2770)  (197) (778) (59L) (517) (322) (362)
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Section H NATIONAL CANNED FISH AND SHELLFISH STUDY

Question la Does Your Family Own A Dog Or Cat?
RELIGION OF FAMILY
Total Catholic Protestant Jewish
% % % 4

All Households 10040 100,0 100,0 10040

Owning A Dog 32,5 26.6 3646 1,2

Not Owning A Dog 67.5 73011 63.h 9848

Owning A Cat 20.1 o3 23.6 o

Not °|ming A Cat 799 85.7 760!-‘ 100,0
Weighted Base: (2770) (753) (1860) 1/ (8L)
1/ Relatively unstable due to the small mumber of cases,

Note: Percentages for 73 cases representing "Other Denominations®™ not shown,
Does Your Family Own 4 Dog Or Cat?
RACE OF HOMEMAKER
Total White Non-Whi te

All Households 100,0 100,40 10040

Owning j Dog 32.5 33.3 27.1

Not Owning A Dog 6745 6647 7249

Owning A Cat 20.1 20,8 1547

Not Owning A Cat 79.9 7942 8Le3
Weighted Base: (2770) (2427) (3L43)
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Section H

Question la

All Households
Owning A Dog
Not Owning A Dog
Owning A Cat

Not Owning A Cat

Weighted Base:

Note:

A1l Households
Owning A Dog
Not Owning A Dog
Owning A Cat

Not Owning A Cat

Weighted Base:

NATIONAL CANNED FISH AlD SHELLFISH STUDY

Does Your Family Own A Dog Or Cat?

Total
R
100.0
32.5
67 .5
20.1

7949

(2770)

Percentages for 53 cases representing "Unreported Employment" not

EMPLOYMENT OF HOUEMAKER

Full-Time  Part-Time Not Bmployed
1o§.o 1o§.o 100%0
27,8 37.2 33.5
72.2 62.8 66.5
1,6 22,0 22l
88.4 78.0 776
(586) (218) (1913)

Does Your Family Own A Dog Ox Cat?

shown,

AGE OF HOMEMAKER

65 and

Total 15-2L 25-29 30-3L 35-39 Lo-Lh L5-L9 50-5L 55-59 60-6L Qver

% % % % % % 4 % % % %
100.0 100,0 100,0 100,0 100,0 100,0 100.0 100.0 100,0 100,0 100.0
32,5 27.2 2958 335y  L3.8 36,1 © 37.8 352 22 8RS0 TENNORE
6745 72.8 7042 66,6 5642 63.9 62.2 . 6.8  Tr.200 703 795
20.1 16,2 19+ 20,3 22,6 21,9 a7 23,3 ) 16LBNREIET8 IR0
79.9 83:8 85307967 . TTd 78 THL3N TS T O3 U B OB B
(2770) (191) (282) (3hL) (3L9) (338) (30L) (270) (197) (192) (303)
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Section H

Question 1b
NATIONMAL CAWNED TISH AMD SHELLFISH o TIDY
Do You Feed Cenned Pet Food Containinz Fish To Your Dog?
REGIONS
Horth- TNorth
Total east Central South Yest
* 4 4 4 4
Households Owning Dogs 100.0 100.0 100.0 100.0 100.,0
Feed Canned Pet Food To Dog 26.3 23.6 19.6 30.6 3L.2
Do Not Feed Canned Pet Food To Dog 67l 7047 7547 63.3 5ke7
Don't Know 6.3 Se7 L7 6.1 b % [
Weizhted Pase: (900) (1l1) (296) (3Lk) (119)
Do You Feed Canned Pet Food Containing Fish
To Your Dog?
CITY SIZE
Megalo~- Metro Non= Non= Non=-
politan  Central Metro Metro Metro
Over 50,000- Suburban 2,500- Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non=Farm
4 % % 4 z 2
Households Ovming Dogs 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Feed Canned Pet Food
To Dog 26.3 28.0 2h.7 29.5 L0.6 11.7 29.5
Do Not Feed Canned
Pet Food To Dog 67.4 6li.5 57.5 65.6 5.7 86.8 61.8
Don't Know 6.3 T+5 17.6 L.9 L7 1.5 8.7
Weighted Base: (900) Y/(95) () (L)  (106)  (197) (18k)

1/ Relatively unstable due to the small number of cases.
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action H 9
gestion 1b NATIONAL CANNED FISH AND SHELLFISH STUDY
Do You Feed Canned Pet Food Containing Fish

To Your Dog?

INCOME_

woip gy o p o

ouseholds Omning Dogs 100.0 100.0 10040 100,0 100.0 100.0 100.0 10040 10040

Feed Canned Pet Food

To Dog 26.3 1.1 19.3 2l 27.4 26.8 32.2 39.4 17.0

Do Not Feed Canned

Pet Food To Dog 6741 87.0 73.5 6847 lLe7 6641 61.9 59,2 76.6

Don't Know 603 1.9 7.2 609 7'9 7.1 509 1021 60’1
eighted Base: (900) Y/(su) L/(83)  (32) (1) (168) (183) ¥ (mn) ¥ ws8)

1/ Relatively unstable due to the small number of cases.
5/ Shown for consistency only. Base too small for reliability.

Do You Feed Canned Pet Food Containing Fish

To Your Dog?

NUMBER OF PERSGNS IN HOUSEHOLD

Six
Total One Two Three Four - Five or More
WL, 3 i i
fouseholds Owning Dogs 100.0 100,0 100.0 100.0 100.0 100.0 100.0
Feed Canned Pet Food !
To Dog 26.3 L.l 32.0 29,4 29.8 28.0 .6
Do Not Feed Canned
Pet Food To Dog 67.4 79.2 61.8 64,2 66.3 69.1 75.4
Don't Know 6.3 657 6.2 6.4 3.9 2.9 10.0
leighted Basei (900)  1/(25) (195) (287) (182) (o) (mn)

]_:/ Shown for consistency only. Base too small for reliability.
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Section H NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1b Do You Feed Canned Pet Food Containing Fish
To Your Dog?
RELIGION OF FAMILY
Total Catholic Protestant Jewish
4 % % %
Households Owning Dogs 10040 100,0 100,0 100.,0
Feed Canned Pet Food To Dog 2643 29,1 25.9 -
Do Not Feed Canned Pet Food
To Dog YN 6243 6845 100,0
Don't Know 6.3 8.6 Se6 -
Weighted Base: (900) (200) (680) Y @)

_]_./ Shown for consistency only. Base too small for reliability.

Note: Percentages for 19 cases representing "Other Denominations" not shown.

Do You Feed Canned Pet Food Containing Fish

To Your Dog?

Total

Households Owning Dogs 100.0

Feed Canned Pet Food To Dog 2643
Do Not Feed Canned Pet Food

TO‘Wg 67-’4

Don' t Know 6.3

Weighted Base: (900)

}/ Relatively unstable due to the small number of cases,
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RACE OF HOMEMAKER

White

10040

2742

6742

5.6

(807)

Non-White
1000

194k



Section H NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 1b Do You Feed Canned Pet Food Containing Fish
To Your Dog?
EMNPLOYMENT OF HOMEMAKER
Total Full~Time Part-Time Not 10,
% %
Households Owning Dogs 10040 100.0 10040 100,40
Feed Canned Pet Food To Dog 2643 30,1 30,0 254k
Do Not Feed Canned Pet Food
To Dog 67.’4 w-7 907 69-7
Don't Know 643 942 1.3 L9
Weighted Baset (500) (163) Y/ (81) (610)
l/ Relatively unstable due to the small number of cases,
Note: Percentages for 16 cases representing "Unreported Employment" not shown.
Do You Feed Canned Pet Food Containing Fish
To Your Dog?
AGE OF HOMEMAKER
) lobls LSy 50-S 5559 6ol Over
Total 15-2 25-29 30-3L 35-39 LO 5-L9 50-5L =59 Over
% % 4 % Z Z Z Z % 3 %
Households Owning Dogs 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100,0
Feed Canned Pet Food To Dog 2643 23.1 288 28,9 249 33.9 20,0 30,2 2hly Ba 22.6
Do Not Feed Canned Pet Food
To Dog 67-)-1 M.l 69.1 6508 6909 5905 71-3 62-)-1 w.9 70-2 71.0
Don' t Know 536 5.8 Tel S5e3 5e2 6.6 BT Te5 6.7 1.7 6.l
Weighted Base: (900) L/(s2) MsL) (115) (153) (122) (115) &/ (95) 2/ (45) 1/ (57) 1/ (62)

Yy Relatively unstable dus to the small number of cases.

2/ Shown for consistency only. Base too small for reliability,
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Section H

Question 1b
NATIONAL CAN'ED FISH AND SHELLFISH STUDY
Do You Feed Canned Pet Food Contzining Fish To Your Cat?
REGIONS
North- North

Total east Central South West

4 % 4 q 2
it vt Cats 100.0 200.0  100.0 100.0 Ao0.0
Feed Canned Pet Food To Cat 39.7 65.2 28.2 3L.6 L7.3
Do Not Feed Carmed Pet Food T Cat 58.7 32.6 69.6 6L.3 51.6
Don't Know 1.6 242 242 1.1 1.1
Weighted Base: (558)  1/93) (181) (190) 1/9L)

}/ Relatively unstable due to the small number of cases,

Do You Feed Canned Pet Food Containing Fish

To Your Cat?

GITY SI1IZE

Megalo- Metro Non= Non=- Non=-
Politan Central Metro Metro Metro

Over 50,000- Suburban 2,500~ Rural Rural
Total 500,000 500,000  Metro 50,000 Farm  Non-Farm
4 » % z 4 4 4
Households Owning Cats 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Feed Canned Pet Food
To Cat 5 39.7 62.2 72.0 61.3 53.3 11.8 372

Do Not Feed Canned

Pet Food To Cat 58.7 33.3 28.0 37.9 LE.T 87.1  59.7
Don't Know 1.6 Le5 - 0.8 - 1:¥ o |
Weighted Base: (558) 1Au5) 1/ (26) (132) 1/(6) (178) (131)

y Shown for consistency only. Base too small for reliability.

267



Section H
Question 1b

NATIONAL CANNED FISH AND SHELLFISH STUDY

Do You Feed Carned Pet Food Containing Fish

Households Owning Cats

Feed Canned Pet Food
To Cat

Do Not Feed Canned
Pet Food To Cat

Don't Know

Woighted Base:

LS

Shown for consistency only.

Households Owning Cats

Feed Canned Pet Food
To Cat

Do Not Feed Canned
Pet Food To Cat

Don't Know

Weighted Base:

1/ Shown for consistency only.

Total
100.0
39.7

5847
1.6

To Your Cat?

10060

21.7

7843

(s58) 2/ (L6)

INCONME

WS wp g ap

100,0
30.2

6948

2/ (63)

Reletively unstable due to the small number of cases.

100,0 10040

2643 364l
T2.4 6043
1.3 3.3

2/ (16) (122)

Base too small for reliability.

Do You Feed Canned Pet Food Containing Fish

To Your Cat?

—  NUMEER OF PERSONS IN HOUSEHOLD

Total One Two
® % ®
100.0 100.0 1000
3947 2242 IR
58.7 72.2 5846
1.6 Se6 -
(558) 1/(19) (116)

Three
1000
36.2
61y

2.k

(127)

Base too small for reliability,

2/ Relatively unstable due to the small number of cases.

9 and Over
R N
100.0 100,0 100,0 10040
564l 52.9 Lks0 37a
L6 L8 56.0 6249
2.0 2.3 - -
(a01) 2/(89) L/(25) L/(36)
3ix or
Four Five More
100,0 100.0 100.0
52.9 LOJk 31
L7.1 59.6 6347
» - )-lo9
(103) 2/ (%0) (103)




Section H

Question 1b

Households Owning Cats

Feed Camnned Pet Food To Cat

Do Not Feed Canned Pet Food
To Cat

Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

To Your Cat?

Total

10040

3947

5847

1.6

(558)

Do You Feed Canned Pet Food Containing Fish

RELIGION OF FAMILY

Catliolic Protestant Jewish

3 7 S
100,0 100,0 10040
b5-h 38-2 -
52.8 60,2 -
1.8 1.6 -
(208) (L39) -

Note: Percentages for 11 cases representing "Other Denominations™ not shown.

Households Owning Cats

Feed Canned Pet Food To Cat

Do Not Feed Canned Pet Food
To Cat

Don't Know

Weighted Base:

1/ Relatively unstable due to the small number of casese

Do You Feed Canned Pet Food Containing Fish

To Your Cat?

Total

100.,0

39.7

1.6

(558)
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RACE OF HOMEMAKER

White Non-ihite
100,0 1000
11,6 2242
56,8 7549
166 1.9
(50L) Y (s1)
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Section H

Question 1b

Households Owning Cats

Feed Canned Pet Food To Cat

Do Not Feed Canned Pet Food
To Cat

Don't Know

Weighted Base:

1o 1=

Households Owning Cats

NATIONAL CA:NED FISH AND SHELLFISH STUDY

Do You Feed Canned Pet Food Containing Fish

To Yeur Cat?
EMPLOYMENT OF HOMEMAKER
Total Full =Time Part-Time Not Employed
o ;4 z %
100,0 100,0 10040 100.,0
39.7 52.9 522 36.2
5847 L5.6 L35 624
1.6 1.5 Le3 1y
(5%8) Y (68) Y ) (128)

Relatively unstable due to the small number of cases.
Shown for consistency only. Base too small for reliability.

Percentages for 1l cases representing "Unreported Employment! not shown,

Do You Feed Canned Pet Food Containing Fish
To Your Cat?

AGE OF HOMEMAKER

65 and
Total 15-2L4 25-29 30-3L 35 0= ; 0= - 60-
o% >{.4 = %3 35-39 Lo-Lk LS%Q 50-5l 55-59 6l Over

100.0 100,0 100,0 10040 1000 100,0 1000 100,0 100,0 100,0 10040

Feed Canned Pet Food To Cat 39.7 2940 35.7 5).7 h3.0 3809 )J}-loo b306 36.,4 ,-llh,-l 20.0

Do Not Feed Canned Pet Food

To Cat

Don't Know

Weighted Base:

BeT 67.8 5945 L9e3 557 59«7 53.3 5L.8 60.6 55.6 80,0

lo6 302 h-s - 1.3 lnh 2-7 106 3.0 - !

(538) V() Y(u2) 2/(10) 2/(19) 2/(1h) 2/(15) 2/(63) Y/(33) V(36) Y(s5)

shown for consistency only. Base too small for reliability.

Relatively unstable due to the small number of cases,
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Section H
Question 2a NATIONAL CAWNED FISH AND SHELLFISH STUDY

On How Many Days During The Past Week Did You Serve

Canned Pet Food Containing Fish To Your Dog ?

REGIONS
North- North
Total east Central South West
Sy T e : o o
Households Feeding Canned
Pet Food Containing Fish
Tc Dogs ] 100.0 100.0 100.0 100.0 100.0
Number Of Days
One 20.0 39.4 17.6 15.8 17.5
Two 19.6 18.2 22.8 23,2 Te5
Three 13.3 152 10.5 T 12,5
Four 3,1 - - 2l 12.5
Five 2.2 - 3.5 1.1 5.0
Six 0.9 - - 21 -
Seven 21.3 15.2 26.3 22,1 175
None 15.6 12.0 12.3 13.7 27.5
Don't Know L.0 - 7.0 542 -
Weighted Base: (236) 1/(33)  2/(58) (205)  1/(4o)
1/ Shown for congistency only, Base too small for reliability.
2/ Relatively unstable due to the small number of cases.
On How Many Days During The Past Week Did You Serve
Canned Pet Food Containing Fish To Your Dog?
GIT X 8T Zk
Megalo-  Metro Non= Non=- Non=-
politan Central Metro Metro Metro
Qver 0,000~ Suburban 2,500- Rural FRural
Total 500,000 500,000 Metro 50,000 Farm Non=Farm
4 % 4 % % 4 N
Households Feeding
Canned Pet Food Containing
Fish To Dogs 100.0 100.0 100,0 100.0 100.0 100.0 100.0
Number Of Days
One 2040 20.8 2242 20.8 33.2 1.3 11,1
Two 19.6 16.7 16.7 23.5 19.5 19.1 16.7
Three 13.3 12.5 16.7 16.7 11.1 9.5 11.1
Four 3.1 L2 - - 2.8 L.8 Tels
Five 242 - - 2.8 2.8 L8 1.9
Six 0.9 - - - = - 3.7
Seven 21.3 29.1 16.7 18.1 16.7 1.3 29,5
None 15.6 12,5 27.7 15.3 5.6 23.7 16.7
Don't Know L.0 L2 - 2.8 8.3 9.5 31e9
Weighted Bases (236) Y(26) Yas) Y2) Yz Yi3) H(a)

l/ Shown for consistency only. Base too small for reliability.
g/ Relatively unstable due to the small number of cases.
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Section H NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 2a On How Many Days During The Past Week Did You Serve
Canned Pet Food Containing Fish To Your Dog?

Total  $1000 1999 2999 3999  L999 6999 9999 and Over

Households Feeding
Canned Pet Food Containing

Fish To Dogs 100.0 100.0 100,0 100.0 100.C 10u.0 100.0 100.0 100.0

Number Of Days
One 20.0 33.3 12,5 19.4 10.2  1he6 26,5  LO.O 12.5
Two 19.6 50.0 32 12,9 20.h 170 16,3  20:0 25.0
Three 13.3 1647 - 1601  2L.5  12.2 13 - -
Four 3.1 - - 9.7 - Lie9 L. - -
Five 2.2 - - - 2.0 2.l 2.0 8.0 -
Six 0.9 - 643 - 2.0 - - - -
Seven 21.3 - 12,5 2940 245 1741 22,5 1640 3745
Nene 15.6 - 31.2 3.2 12,3  2h.s 1k.3 1640 25.0
Don't Know Lis0 - 643 9.7 L. 73 - - -

Weighted Base: (236) Y(6) Ye) Ye) ¥s2) Yws) V) Y8 Y (s)

1/ Shown for consistency only. Base too small for reliability.

g/ Relatively unstable due to the small number of cases.

On How Many Days During The Past Week Did You Serve

Canned Pet Food Containing Fish To Your Dog?

NUMBER OF PERSONS IN HOUSEHOLD

Six
Total One Two Three Four Five or More
—— e
Households Feeding
Canned Pet Food Containing
Fish To Dogs 100.0 100.0 100.0 100.0 100.0 100.0 100.0
nber Qf Days
One 20.0 100.0 lyanls 18.6 17.3 25.0 32.0
Two 19.6 - 19.3 22,2 19.2 19.4 16.0
Three 1399 - 15.8 14.8 Tal 11.1 20.0
Four 3. X - 7.0 - 1.9 2.8 4.0
Five 2.2 - 3.5 - 5.8 - -
Six 0.9 - 3.5 = = - -
Seven 21.3 - 17.5 29.6 173 22.2 20.0
None 15.6 - 12,3 12,1 28.9 13.9 8.0
Don't Know L0 - 7.0 I 1.9 5.6 =
Weighted Base: (230 () 26  Yse 2w Y@y V()

1/ Shown for consistency only. Base too small for reliability.

3/ Relatively unstable due to the small number of cases.
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Section H NATIONAL CANNED FISH AWD SHELLFISH STUDY
Question 2a On How Many Days Muring The Past Week Did You Serve

Canned Pet Food Containing Fish To Your Dog?

RILLIGION OF FAMILY

Households Feeding T_o;g]; Catl;olic Pmt;StBnt Je"?h
Canned Pet Food Containing
Fish To Dogs 100.0 100.0 100,40 100.0
Number Of Days
One 20,0 18,2 20.L -
Two 19.6 21.8 1847 -
Three 13.3 T3 1L.9 -
Four 3.1 Te3 1,8 -
Five 2.2 - 2.9 -
Six 0.9 - 1.2 -
Seven 21,3 29,1 19.1 -
None 15,6 1Le5 16,2 -
Don' t Know L.0 1.8 L.8 -
Weighted Base: (236) Y (8) (175) -

_];/ Relatively unstable due to the small number of cases,
Note: Percentages for 3 cases representing "Other Denominations" not shown.

On How Many Days During The Past Week Did You Serve

Canned Pet Food Containing Fish To Your Dog?

RACE OF HOMEMAKER

White Non-White

Households Feeding = F T e
%‘i”éﬂe?fﬁigi"“ i 100,0 1000 100.0

Number Of Days

One 20,0 18,7 35.3
Two 19.6 1843 35.3
Three 13.3 1hak -
Four 3.1 3eb -
Five 242 2.4 -
Six 049 1.0 -
Seven 21.3 22,1 11.8
None 15.6 1643 548
Don' t Know L0 el 1.8
Weighted Base: (236) (218) 1/ (18)

1/ Shown for consistency only, Base too small for reliability.
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Section H

Question 2a

Households Feeding o
Canned Pet Food Containing
Fish To Dogs

Number Of Days

Six

Seven

None

Don't Know

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

On How ! =y Days During ''he Past Week Did You Serve

‘~riizd Pet Food Containing Fish To Your Dog?

Total

100,0

0.0
19.6
13.3

3.1
2.2
0.9
2.3
15.6
L.0
(236)

EMPLOYMENT OF HOMEMAKER

Full-Time Part~Time
4 %
100,0 100,0
271 94
18.7 273
8.3 9.1
b.2 -
2.1 LeS
16,7 22.7
14.6 27.3
Be3 -
1/ (k9) Y (an)

_{/ Shown for consistency only. Base too small for reliability.

Note:

Percentages for 1 case representing "Unreported Employment" not shown.,

On How Many Days During The Past Week Did You Serve

Households Feeding
Canned Pet Food Containing
Fish To Dogs

Number Of Days

One

Two

Three

Four

Five

Six

Seven

None

Don't Know
Weighted Base:

l/ Shown for consistency only.

Canned Pet Food Containing Fish To Your Dog?

Not

1loyed

100.0

19.5
18,2
15.6
3.2
1.9
1.3
2,7
1.k
3.2

(162)

AGE OF HOMEMAKER
Iotal  15:2 2529 Mool 3539 Lo-bl LS9 S0-5k 5559 0ol Over.
z % % % % Z % 4 % % %
100.0 100,0 100,0 100.0 100,0 100.,0 100,0 100,0 100.0 100,0 100.0
20,0 - 1.1 2.2 26,3 28,9 Lk 16,0 LU0 249 15.3
19.6 b5k 16,7 15.2 15.8 2,1 21.7 20,0 10.0 ;|2 7.7
13.3 18,2 11, 2.2 2.6 10.5 13.0 16,0 20,0 6.3 308
3.1 - 5.6 - 7.9 5.3 - - - 6.3 -
2,2 - = 3,0 5.3 26 - - 10,0 - -
049 - - - - - L - - 6.3 -
21,3 18,2 332 18,2 18 3.2 &7 36.0 100 28,7 0508
15.6 18,2 16,7 18,2 2.1 15,8 26,1 120 - - Te7
k.o - 5.6 3.0 2.6 2.6 8,7 = 0.0 6.3 Tat
(236) 1/ (12) 1/ (20) ¥/(33) ¥/ (38) ¥/ (1) I/ (23) ¥/ (28) ¥/ (1) ¥/ (26) ¥/ ()

Base too small for reliability.
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Households Feeding Canned
Pet Food Containing Fish
To Cats
Number OF Days

One

Two

Three

Four

Five

Six

Seven

None

Don't Know

Section H
Question 2b

NATIONAL CANNED FISH AMD SHELLFISH STUDY

On How Many Days During The Past Week Did You Serve

Camned Pet Food Containing Fish To Your Cat?

Households Feeding Canned
Pet Food Containing Fish

To Cats

Number Of Days

One

Two

Three

Four

Five

Six

Seven

None

Don't Know

Weighted Baset

Total

100.0
645
9.7

12,5
Sel
4.2
0.9

L9.5

10,2
1l.h

: REGIONS
North=- North
Total east Central South West
% 4 % %
100.0 100.0 100.0 100.0 100.0
6.5 6.6 7.9 6.5 L7
9.7 11T 90 12,9 23
12,5 15.0 52 16.0 1.6
Sel 6.6 3¢9 L.8 Le7
k.2 Al 3.9 3.2 9e3
0.9 - 2.0 1.6 -
L9.5 B1.7 L3.0 L3.6 5548
10.2 6.7 13.7 9.8 11,6
lah — 309 1.6 -
(220) 1/(60)  Us1)  L/(65) 2/(u)
l/ Relatively unstable due to the small number of cases.
E/ Shown for consistency only., Base too small for reliability.
On How Many Days During The Past Week Did You Serve
Canned Pet Food Containing Fish To Your Cat?
GCLETY SII2E
Megalo=- Metro Non= Non=- Non=-
politan Central Metro Metro Metro
Over 50,000~ Suburban 2,500= Rural Rural
500,000 500,000 Metro 50,000 Farm Non=Farm
% % 4 % %
100.0 100.0 100.0 100,0 100.0 100,0
- 11,1 643 L2 53 10.L
10,7 o 76 12,5 5.3 16.7
10.7 5.6 17.7 8.3 15.8 843
- 5.6 6.3 8.3 10.5 2.1
3.6 - 3.8 - 503 803
- - 103 )-Loz - ]
67.8 6646 Llie3 62,5 k2.0 3745
3.6 1.1 12,7 - 15.8 12.5
3.6 = - = - h-z
Y(s) @8 2/(e) Y Y@) Y

Weighted Bases

(220)

l/ Shown for consistency only. Base too small for reliability.

g/ Relatively unstable due to the small number of cases.



Section H

Question 2b

Households Feeding Canned
Pet Food Containing Fish
To Cats

Number Of Days

One

Two

Three

Four

Five

Six

Seven

None

Don't Know

Weighted Baset

g

Households Feeding Canned
Pet Food Containing Fish
To Cats

Number Of Days

One

Two

Three

Four

Five

Six

Seven

None

Don't Know

Weighted Base:

1/ Shown for consistency only.

Shown for consistency only.
Relatively unstable due to the small number

NATTONAL CANNED FISH AND SHELLFISH STUDY

On How Many Days During The Past Week Did You Serve

Canned Pet Food Containing Fish To Your Cat?

1999

Total  $1000 2999 - 3999
100,0  100,0  100.0 100,0 10040
6.5 10.0 15.8 15.0 2.l
9e7 10,0 15.8 15,0 T3
12,5 - - 10.0 22,0
5.1 10,0 5e3 - -
L2 - - 5,0 -
0.9 10,0 - = -
k9.5 50.0 26.3 5040 56,1
10.2 - 36.8 5.0 9.8
1. 10,0 - - 2.k

(220) 1/(10)

Base too small

INCOME

10040

7.0
1045
U1
10.5
5.6
10.5

1.8

6999

B ll.l

9999 and Over

100,0 100,0 100,0
67 213 -

1.1 - 154k

15.5 1842 Te7
o T

B e
2.2 = -

.6 U5k 6L

F S

1/ (9) Y(20) 1/(L) 2/(57) L/(u6) 1/(11) 1/(23)

for reliability.

of cases.

On How Many Days During The Past Week Did You Serve

Canned Pet Food Containing Fish To Your Cat?

NUMBER OF PERSONS IN HOUSEHOLD

Total One Two Three Four
4 T i3 T 4
100.0 100,0 100,0 100,0 100,0
645 - 1842 - 546
947 - 941 10.6 5.6
12.5 25,0 15.9 6ol 204k
5.l - 9.1 L3 Tols
Le2 - 2.3 - Teks
0.9 25.0 - = 1.9
Lg .5 5040 k3. 57k L0.6
10,2 - 223 19,2 1.1
1.l - - 241 -
(2200 ()  Ywe) 1/ue)  2/(sk)

2/ Relatively unstable due to the small number of cases,

Base too small for relisbility.

Five

100.0

Six or
More

100,0

16.1
645
342

6.5
9.7

Y (32)




Section H NATIONAL CANNED FISH AND SHELLFISH STUDY

Question 2b On How Many Days During The Past Week Did You Serve
Canned Pet Food Containing Fish To Your Cat?

RELIGION OF FAMILY

Total Catholic Protestant Jewish
Households Feeding Canned % % %
Pet Food Containing Fish
To Cats 100,0 100,0 100.,0 100,0
Number Of Days
One 6.5 1k.3 Le3 -
Two 97 8.2 949 -
Three 12,5 1L.3 12.3 =
Four 5.1 20 5.6 -
Five L.2 - 566 -
Six 0.9 L.1 - -
Seven L9.5 L9.0 L9.L -
None 10,2 641 11.7 -
Don' t Know l.h 2.0 1.2 -
Weighted Base: (220) 1/ (u9) (166) -

}/ Shown for consistency only, Base too small for reliability,

Note: Percentages for 5 cases representing "Other Denominations" not shown.

On How Many Days During The Past Week Did You Serve

Canned Pet Food Containing Fish To Your Cat?

RACE OF HOMEMAKER

; - Total White Non-White
Households Feeding Cannecd -7
Pet Food Containing Fish 4 4
To Cats 100,0 100.0 Sooia
Number Of Days
One 645 il 8.3
i 97 10.3 =
Three 12.5 e 1
Four 5.3 s
Five L.2 s o
Six 0.9 1.0 z
Seven 19.5 18,5 S
o 10,2 10.3 8.3
Don't Know 1.l 1.0 6.5
Weighted Base: (220) (208) _1_/ %

_3_-/ Shown for consistency only, Base too small for reliability,



Section H NATIONAL CAMNED FISH Al:D SHELLFISH §TUD!
Question 2b On How Many Days During The Past Week Did You Serve
Canned Pet Food Containing Fish To Your Cat?
EVMPIOYMENL OF HOMEMAKER
Total Full-Time Part-Time Not Employed
Households Feeding Canned = z » 4
?:tcizgd A 100,0 100.,0 100,0 10040
Yvmber of Days
One 645 843 Le2 646
Two 97 2.8 16.6 949
Three 12.5 1.1 Le2 13.3
Four 5. 2.8 8.3 5.3
Five L2 - L.2 53
Six 049 - L.2 0.7
Seven L9.5 72,2 33.3 L7.0
None 10.2 2.8 25.0 99
Don' t Know 1.4 - - 2.0
Weighted Baseti (220) 1/ (36) 1/ (2bh) (155)

1/ Shown for consistency only. Base too small for reliability,

Note: Percentages for 5 cases representing "Unreported Employment" not shown.

On How Many Days During The Past Week Did You Serve
Canned Pet Food Containing Fish To Your Cat?

HOMEMAKER

AGE OF
Bosslie Toulls e i e e B i
Pet Food Containing Fish
To Cats 100,0 100.0 100,0 100,0 100,0 100,0
Number of Days
One 6.5 - = _. Wk 1 5e9 = H3g7
Two 9¢7 .1 6.7 8.6 8.8 Tek
Three 12,5 .1 20.0 171 2.9 1.1
Four 5.1 WA 6.7 0 5. 29 Tal
Five L2 - 6.7 8.6 - 1.8
Six 0.9 - - - - 3.7
Seven L9.5 55.6 59.9 L5.7 56.0 L0.8
None 10.2 11,1 - 2,9 2,6 1na
Don't Know 10 - - - 2.9 -
Weighted Base: (220)

1/ Shown for consistency only, Base too small for reliability,

278

L5-49 50-5L
100,0 100.,0
300 -
253 8.3
15.1 25,0
6.1  L.2
57.6 5L.2
6.1 8.3

S G
100.0 100.,0
25.0 12,5
8.3 6.3
8.3 6.2
- 6.2
843 -
- 6.3
33.Lh  37.5
16,7 125
- 12,5

65 and
100.0

9.1
273

LS.l
18,2

/(9) A15) 1435 1A3L)1/(28) Y/(33) Y (27 Y(12) Y/ (26) V(1)



Ssotion H NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 3 How Many Cans Of Pet Food Do You

Usually Buy At One Time ?

REGCIONS
Worth- Worth
Total east Central South West
o - obeas il mille 3
A1l Households Owning A Dog
Or Cat That Use Pet Food
Containing Fish 1{ 100.0 100,0 100,0 100,0 100.,0
Number Of Cans
One Can 5!3 hoa T.7 306 5.8
Two Cans mos 11:,.5 12,1 905 5-8
Three Cans 22.9 27.7 19.8 21,2 21306
Four Cans 15.2 12,0 18.7 16,8 1.6
Five r More Cans L5.0 .0 Lo.6 48,2 L9.3
Don't Know 1.1 - 1.1l 0.7 2,9
Weighted Base: (380) %(83) (o) @) Yes)
1/ 76 households owned botn a dog and a cat.
g/ Relatively unstable due to the small number of cases.
How Many Cans Of Pet Food Do You
Usually Buy At One Time?
CITY 8138
Megalo- Metro Non~ Non- Non-
politan Central Metro Metro Metro
Over 50,000= Suburban 2,500= Rural Rural
Total 00,000 500,000 Metro 0,000 Fam Non-Farm
o e 4 4 gy 1
A1l Households Owning a Dog
Or Cat That Use Pet Food
Containing Fish 1[ 100.0 100,0 100.0 100,0 100.0 100.0 100,0
Number Cf Cans
One Can 5.3 2.1 9.1 3.3 5.0 6.1 8.5
Two Cans 10.5 6.1 12.1 10,6 13.3 3.0 3.4
Three Cans 22,9 22,5 18,2 26,8 23.3 30.3 15.9
Four Cans 15.2 12,2 12,1 9.8 20,0 G.1 26,8
Five Or More Cans 45.0 57.1 18,5 L8,0 36.7 Ske5 3k.2
Don't Know 1.1 - - 1.5 1.7 - 1.2
Weighted Baset (380) 2w () (23) ¥ (60) () (=)

1/ 76 households owned both a dog and a cat.
?{ Shown for consistency only. Base too small for reliability.
/ Relatively unstable due to the small number of cases.



Section H

Question 3

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Pet Food Do You

Usually Buy At One Time?

INCOM

Under  $I000=  $2000= § 3000~ 3 LOUO- § 5000= § 7000-  %I0,000
Total 000 and Over
Al1 Households Owning A Dog B, ET‘ 1%2 22? 32%2 h2§2 5%2 9%2 o X
Or Cat That Use Pet Food
Containing Fish i) 10040 100,0 100.0 100,0 100.0 100,0 100,0 100,0 100,0
Number Of Cans
One Can 5e3 21 Te7 740 Sel 6.1 37 - =
Two Cans 1045 1.3 1942 13.9 11.h 1.0 Tel 56 5e3
Three Cans 2209 nJoB 2609 16.3 2503 2800 17.3 19.h 3608
Four Cans 15'2 ]J-l.3 11.6 16.3 19.0 15.9 16.1 5.6 ]508
Five Or More Cans L5.0 35.7 2649 Lé.5 3942 39.0 She3 66.7 k2.1
Don't Know 1.1 - Te7 - - - 1.2 2.7 -
Welghted Base: 80) /) V() Yws) Vs) Ve V) e Yas)
1/ 76 noussholds owned both a dog and a cat.
g/ Shown for consistency only. Base too small for reliability.
3/ Relatively unstable due to the small number of cases.
How Many Cans Of Pet Food Do You
Usually Buy At One Time?
NUMBER OF PERSONS IN HOUSEHOLD
— 5ix or
Total One Two Three Four Five More
All Households Owning A Dog 4 % 4 % %
Cat That Use Pet Food
gnt:inimz Fi:: i/ 4 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Number Of Cans
One Can )03 o 5.6 9.0 2.1 3-6 60!1
Two Cans 10.5 - 10.0 9.0 13.8 10.9 8.5
Three Cans 22-9 Llo.o 18.9 211-7 26.6 18.2 23th
Four Cans 15.2 - 12,2 11.2 18.1 18.2 21.3
Tive Or More Cans 5.0 60,0 52,2 L6.1 38.3 L5.5 Lok
Don't Know 1.1 - 1.1 - 1.1 3.6 -
Weighted Bases (380) Y5y  voy oy Hw  (s9) 2/

1/ 76 households owned both a dog and a cat.
Base too small for reliability.
3/ Relatively unstable due to the small number of cases,

?/ Shown for consistency only,
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Section H

Question 3

A11 Households Owning A Dog

Or Cat That Use Pet Food
Containing Fish 1/

Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five Or More Cans

Don't Know

Weighted Base:

How Many Cans Of Pet Food Do You

Usually Buy At One Time?

Total

100.0

53
1045
22.9
1542
L5.0

Lt

(380)

_J:/ 76 households owned both a dog and a cat.

2/ Shown for consistency only.

All Households Owning A Dog

Or Cat That Use Pet Food

Containing Fish 1/

Number Of Cans
One Can
Two Cans
Three Cans
Four Cans
Five Or More Cans

Don' t Know

Weighted Base:

Base too small for reliability.

How Many Cans Of Pet Food Do You

Usually Buy At One Time?

Total

100,0

543
10.5
22,9
15,2
L45.0

il

(380)

1/ 76 households owned both a dog and a cat.
Note: Percentages for 7 cases representing "Other Denominations" not shown.

281

NATIONAL CANNED FISH AND SHELLFISH STUIY

RACE OF HQMEMAKER

White Non=ithite
4
100,0 10040
Le5 1L.8
10.5 11,1
2345 1L.8
1L.7 22,2
L5.9 33.4
0.9 3.7
(353) 2/ (21)
RELIGION OF FALILY
Catholic Protestant Jewish
% %

100,0 100,40 100,0
Sel 543 -
949 11,7 -

23.3 23,4 -
14,8 15.8 -
UL .6 L3.8 -
240 - =
(202) an) -



Section H

Question 3

All Households Owning A Dog
Or Cat That Use Pet Food
Containing Fish 1/

Note:

Number Of Cans
One Can

Two Cans

Three Cans

Four Cans

Five Or More Cans

Don't Know

Weighted Base:

1/ 761}

NATIONAL CANNED FISH AND SHELLFISH STUDY

How Many Cans Of Pet Food Do You

Total
==

100,0

53
1045
22,9
15.2
45,0

Tol

(380)

households owned both a dog and a cat,

Usually Buy At One Time?

EMPLOYMENT OF HOMEMAKER

Full-Time

100.0

6.6
749
18,4
18,4
18,7

2/(16)

2/ Relatively unstable due to the small number of cases.,
Base too small for reliability.

2/

Shown for consistency only.

Percentages for 5 cases representing "Unreported Employment" not shown.

How Many Cans Of Pet Food Do You

Usually Buy At One Time?

AGE OF

Part-Time Not oyed
= E;EL;&&.
100.0 100,0
_— 5.8
Te3 1.6
2943 23.3
2648 12.8
3646 L5.3
- 1,2
3/() (258)

HOMEMAKER

e e Al e

100,0

3.2
12,9
19.4
22,6
3847

3.2

100,0 100,0 100,0
345 342 e
740 6.3 13,0

26,3 23.8 1845
2.8 12,7 13.0
LoJi 52,4 5040

- a6 -

e S

100,0 100,0 100,0 100.0
2,3 L6 143 8.0
13,6 136 945 L.O
3.8 25,0 B 20,0
1.4k 159 1k3 8.0
Bb L9  33.3 60,0
2.3 - - -

65 and

100,40

13.6
22,7
L6
9ol
50.0

2/ (19) 2/31) s1) 3/(63) 3(sk) k) 2Auh) 2A21) 2/(25) 2/22)

Total
All Households Owning A Dog 4
Or Cat That Use Pet Food
Containing Fish = 100,0 100.0
Number Of Cans
One Can 53 543
Two Cans 10.5 53
Three Cans 22,9 21,0
Four Cans 15,2 2,0
Five Or More Cans LS.0 L2.1
Don't Know Lk 5e3
Weighted Base: (380)
1/ 7% households owned both a doz snd a cat.

2/ Shcwn for consistency only.

Base too small for reliability.

3/ Relatively unstable due to the small number of cases,

282



All Households Owning Dogs

Buy Canned Fish Rr Log

Do Not Buy Canned Fish For Dog

KATIONAL CAIED FISH A'D SHEZLLFISH STUDY

Do You Buy Canned Fish Cther Than Canned Pet Food
Especially For Your Dog?

Weizhted Base:

All Households
Owning Dogs

Buy Canned Fish
For Dog

Do Not Buy Camned Fish
For Dog

Weighted Base:

Do You Buy Canned Fish Other Than Canned Fet Food

Total
o i

(900)

1/Relatively unstable dus to smell mmber of ocases.

28)

REOCIONS
¥orth- North
Total east Central South Wast
4 bl 14
100,0 100,0 100,0 100,0 100,0
3.5 3.8 1,7 5«6 1.0
9605 96.2 ”03 91‘-!‘ 9900
(900) (1) (296) (3Lk) (119)
Especially For Your Dog?
CITY S8IZE
- Metro on- VWor- Yon-
pold tan Central Metro Metro Metro
Over 50,000 -  Suburban 2,500« Rural Rural
goolooo EOOIOOO Metro g.ooo fam Non-Fam
100,0 100,0 100,0 100,0 100,0 100,0
L.8 1.5 L3 6.8 P A 2.5
95.2 9845 957 3.2 y8.6 7.5
Y(95) YV (m) (21k) (06) (50 (M)



Section H NATTIONAL CANNED FISH AND SHELLFISH STUDY
Question L Do You Buy Canned Fish Other Than Caned Pet Food
Especially For Your Dog?

INEOME
T2000 i

Total  $1000 1999 2999 3999 L4999 6999 9999  and Over
s Bl it e R e

Allsm__n_ingﬂou;ehgg:lds 10040 10040 1000 100.0 100.0 100.0 100.0 100.0 10040
h
e s fernRy Jden adhs | aEel A 3.8 1 246
Do Not C d
Fisnbmgm 9645 979 972 983 97«5 9666 96e2 8849 9Tkt
Welghted Pases (900) Y/(su) L/(83) (32) (1) (68)  (183) Y/m) 2/8)

1/ Relatively unstable due to the small number of cases.
2/ Shown for consistency only. Base too small for reliability.

Do You Buy Canned Fish Other Than Canned Pet Food

Especially For Your Dog?

NUMBER OF PERSONS IN HOUSEHOLD

Six or
Total One Two Three Four Five More
% % % % % % %
All Households
Owning Dogs 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Buy Canned Fish
For Dog 3.5 - 6.4 2.5 3.8 4.0 0.7
Do Not Buy Canned
Fish For Dog 96.5 100.0 93.6 97.5 96.2 96.0 99.3
Weighted Base: (%00)  1/(25) (199) (187) (182) (1k0) (17)

1/ Shown for consistency only. Base too small for reliability.
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Section H
Question L

A1l Households
Dogs

Buy Canned Fish
For Dog

Do Not Buy Canned
Fish For Dog

Weighted Base:

NATIONAL CANNED FISH AND SHELLFISH STUDY

Do You Buy Cammed Fish Other Than Canned Pet Food
Especially For Your Dog?

Total

100,0
3.5

9645

(900)

RELIGION OF FAMILY

Catholic Protestant  Jewish
% 4 z
100,0 100,0 100,0
343 3.5 =
9647 9645 100,40
(200) (680) 1/ (1)

1/ Shown for consistency only, Base too small for reliability,

Note:

A1l Households
Owning Dogs

Buy Camned Fish
For Dog

L]
Do Not Buy Canned
Fish For Dog

Weighted Base:

l/ Relatively unstable due to the small number of

Percentages for 19 cases representing "Other Denominations" not shown,

Do You Buy Canned Fish Other Than Canned Pet Food
Especially For Your Dog?

28¢5

cases,

Total

100.0

3.5

9645

(s00)

RACE OF HOMEMAKER

White

100.0

3¢9

96.1

(807)

Non-White
£
100 .0

100,40

1/(93)



Section H NATIONAL CANNED FISH AND SHELLFISH STUDY
Question L Do You Buy Canned Fish Other Than Canned Pet Food
Especially For Your Dog?

EMPLOYMENT OF HOMEMAKER

Total Full-Time Part-Tims Not Employed
% % % %
nml Houn:hg:ms 100,0 100,0 100,0 100,0
Cammed Fish

?g n:rgm 4 3.5 B § 1.5 3.6

Do Not Canned

sy 9645 9549 98,5 96
Weighted Base: (900) (163) 1/ (81) (640)

1/ Relatively unstable due to the small mumber of cases,

Note: Percentages for 16 cases representing "Unreported Employment" not shown.

Do You Buy Canned Fish Other Than Canned Pet Food
Especially For Your Dog?

AGE OF HOMEMAKER
65 and
Total  15-24 25-29 30-3 35-39 LO-L LS-L§ 50-5 5559 60-6h Over
£ % £ % % £ % % £ % £
All Households
Owning Dogs 100,40 100,0 100,0 100,0 100,0 10040 10040 100,0 100,0 100,0 10040
Buy Canned Fish
For Dog 3.5 - Se3 k.2 1.5 1.9 2.9 3.7 5.6 11,8 2.0
Do Not Buy Canned
Fish For Dog 9645 100,0 U7 95.8 9845 98,1 974l 96,3 SLs 88,2 98,0
Weighted Base: (900) L/(s2)¥/(8k) (ms) (153) (122) (W8)Y(95)¥ (us) Y(57) Y/(62)

1/ Relatively unstable due to the small number of cases.
2/ Shown for consistency only. Base too small for reliability.



Section H

Question L
NATI NAL CANNED FiSH AMD SHELLFISH STUDY
Do You Buy Canned Fish Other Than Canned Pet Food
Especially For Your Cat?
REGIONS
North-  North

Total east Central South Vlest

% % 4 4 4
All Households Owning Cats 100.0 100.0 100,0 100.0 100,0
Buy Canned Fish For Cat 10.0 11.6 9e7 9.9 9.0
Do Not Buy Canned Fish For Cat 90,0 88.L 90.3 90.1 91.0
Vieighted Base: (558) 1/ (93) (161) (190) 1/ (5k)

_l_/ Relatively unstable due to the small number of cases.

Do You Buy Canned Fish Other Than Canned Pet Food

Especially For Your Cat?

SR Y S TZE

Megalo- Metro None Non= Non=
politan Central Metro Metro Metro
Over 50, 000= Suburban 2,500=- Rural Rural
Total §OO§OOO 500€OOO Metro 50,000 Farm Non=Farm
4 4 % 4
A1l Households
Owning Cats 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Buy Canned Fish For Cat 10,0 1.0 28,0 12,5 15.h 1.5 10,1
Do Not Buy Canned Fish For Cat 90.0 86.0 72,0 8745 8.6 98.5 89.9
Weighted Base: (558) Y/ (5) 1/ (26) (132) 1/ (b6)  (1m8)  (131)

&/ Shown for consistency only. Bases too small for reliability.
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Section H

Question L
NATIONAL CANNED FISH AND SHELLFISH STUDY
Do You Buy Canned Fish Other Than Canned Pet Food
Especially For Your Cat?
INCOME
D XA b 2 JUO 5 1) 00 3 OO $ ) = . k3 , 00
Total $1000 1999 2999 999 999 9 99 and Over
Tl B0 L mp ¥ WP 8P PP wipge
A1l Households
Omning Cats 100,0  100,0  100,0  100,0 10040  100,0 10040 100,0 100,0
Buy Canned Fish For Cat 1040 9.8 346 7.8 946 10,2 13.4 15,0 1640
Do Not Buy Canned Fish For Cat 90.0 9042 964l 9242 9044 89.8 8646 85,0 84,0
Weighted Base: (s58) ¥ (us) 2/(63) Y (6) (122) (am) ¥ (89) L/ (28) ¥/ (36)

_1_,/ Shown for consistency only. Base too small for reliability.
2/ Relatively unstable due to the small number of cases.

Do You Buy Canned Fish Other Than Canned Pet Food

Especially For Your Cat?

NUI'BER OF PERSONS IN HOUSEHOLD _

Six or

Total One Two Three Four Five iore
3 3 % 3 % i3
A1l Households
Osming Cats 100.0 100.0 100.0 10040 100,0 100,0 100,90
Buy Canned Fish For Cat 10.0 Tl ik E 8.0 15.2 12.0 45
Do Not Buy Canned Fish For Cat 90.0 92.9 88.9 92.0 848 88.0 955
Weighted Base: (558) 1/(19) (116) (127) (103)  2/(90) (103)

l/ Shown for consistency only. Base 1Loo small Ffor reliability,
g/ Relatively unstable due to the small number of cases.
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Section H

Question L Do You Buy Canned Fish Other Than Canned Pet Food

A1l Households Owning Cats

Buy Canned Fish For Cat

Do Not Buy Canned Fish For Cat

Weighted Base:

Especially For Your Cat?

Total

100,0

10,0

90,0

(5%8)

1/ Shown for consistency only. Base too small for reliability.

Do You Buy Canned Fish Other Than Canned Pet Food

A1l Households Owning Cats

Buy Canned Fish For Cat

Do Not Buy Canned Fish For Cat

Weighted Base:

Especially For Your

Total

100.0

10.0
90.0

(558)

l/ Relatively unstable due to the small mmber of cases,
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RELIGION OF HOMEMAKER

Catholic Protestant Jewish
% % %
10040 100,0 100,0
10.L 9.9 10.0
89.6 9.1 9040
(108) (L39) ()
cat?
RACE OF HOMEMAKER
White Non-White
% g
100,0 100,0
10,7 3.8
89.3 96.2
(50k4) 1/ (sL)




Section H

NATIONAL CANNED FISH AND SHELLFISH STUDY

Question L Do You Buy Canned Fish Other Than Canned Pet Food

All Households Owning Cats

Buy Canned Fish For Cat

Do Not Buy Canned Fish For Cat

Weighted Base:

Especially For Your Cat?

EMPLOYMENT OF HOMEMAKER

Total Full -Time Part-Time Not Employed
% % % b
100,0 100 ,0 100,0 100,0
10,0 12,9 9.8 9.8
90.0 87.1 9042 9042
(558) 1/(68) 2/(18) (428)

1/ Relatively unstable due to the small number of cases,

2/ Shown for consistency only. Base too small for reliability.

Note: Percentages for 1l cases representing "Unreported Employment" not shown.

Do You Buy Canned Fish Other Than Canned Pet Food

A1l Households Owning Cats

Buy Canned Fish For Cat

Do Not Buy Canred Fish For Cat

Weighted Base:

1/ Shown for consistency only.

Especially For Your Cat?

AGE OF HOMEMAKER

65 and
Total 15-2 25-29 30-3L4 35-39 Lol L5-L9 50-5L 55-59 €0-6L Over
% % % % % % % z % % 4

100.0 100,0 100,0 100,0 100,0 100,0 100,0 100,0 100.0 100.0 100.0

10,0 7.7 16.2 12,3 L5 10,7 2.5 8.5 NEIaERNolliSNIaes
90.0 92.3 B83.8 B87.7 95.5 89,3 87.5 911 96.7 90.6 87.5

(58) Y (31) Ywe) ¥ (10) ¥ (19) /(1) As) ¥/(63) /(33) Y/(36) 2/(55)

Base too smgll for reliability.

y Relatively unstable due to the small number of cases.
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Section H
Question 5
NATIONAL CANNED FISH AND SHELLFISH STUDY

What Kind Of Canned Fish Do You Usually Buy Rr Your Dog?

= REGIOQONS
North- Vorth
Total east Central South West

Number Number Number Number Number
Households Buying Fish
For Their Dogs 29 S b 19 1
Type Of Fish
Mackerel i - 2 5 -
Salmon 3 - 1 2 =
Sardines 11 1 - 10 -
Tuna 2 1 il - -
Other 6 3 - 2 ik

Note: Number of cases shown for consistency only. Base too small for
reliability.

Do You Buy Canned Fish Other Than Canned Pet Food

Especially For Your Dog?

I TY S.INAE

Megalo- Metro Non=- Non- Non-
politan Central Metro Metro Metro
Over 50,000- Suburban 2,500= Rural Rural
Total 500,000 500,000 Metro 50,000 Famm Non=Farm
Number Nunber Number Number Number Number Number
Households Buying Fish
For Their Dogs 29 L 1 10 6 2 6
Type Of Fish
Mackerel T 1 - L ) - 1
Salmon 3 - - At - 1 il
Sardines 11 1 i | al 5 1 2
Tuna 2 L - it - - -
Other 6 1 - 3 - — 2

Note: Number of cases shown for consistency only. Base too small for reliability.
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Section H ! NATIONAL CANNED FISH AND SHELLFISH STUDY
Question 5 What Kind Of Canned Fish Do You Usually Buy For Your Dog?

EMPLOYMENT OF HOMEMAKER

Total Full ~Time Part-Time Not. Employed

Households Buying Fish Rurber Number Number Number
For Their Dogs 29 6 1 22
Type Of Fish

Mackerel 9 1 . 6

Salmon 3 1 3 2

Sardines 11 L 5 7

Tuna ? = 22 2

Other 6 o 1 s

Note: Number of cases shown for consistency only. Base too small for reliability,

What Kind Of Canned Fish Do You Usually Buy For Your Dog?

AGE O F HOMEMAKER -
Total 15-2 25-29 30-3L 35-39 lO-ULk LS-L9 20_-21 &52 -8 0""
Number Number Number Number Number Number Number Number m
Households Buying Fish
For Their Doge 29 - L L 2 2 3 3 L (] 3
Type Of Fish
Mackerel 7 - - 2 b § 3 - 1 2 - -
Salmon 3 - - - - s X - ) ! - -
Sardines n - 3 1 - - 1 X 1 L -
Tuna 2 - 1 - - - ¢ - - - -
Other 6 - - 1 8 1 - - p B 2 1

Note: Number of cases shown for consistency only. Base too small for reliability,
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Section H

Question 5
NATTONAL CANMED FISHE AND SHELLFISH STUDY

What Kind Of Canned Fish Do You Usually Buy For Your Cat?

REGIONS
North- North
Total east Central South West

Number Number  Number Number  Number

llouseholds Buying Fish

For Their Cats 56 1 16 20 9
Iype Of Fish
Mackerel 13 i L L 1
Salmon 13 3 5 3 2
Sardines 18 2 6 8 2
Tuna 6 1 - vl L
Other 6 il L L -

Note: Number of cases shown for consistency only., Base too small for
reliabillty.

What Kind Of Canned Fish

Do You Usually Buy For Your Cat?

CITY SIZE

Megalo- Metro Non~- Non- Non-
Politan Central Metro Metro Metro
Over 50,000= Suburban 2,500« Rural Rural
Total 500,000 500,000 Metro 50,000 Farm Non-Farm
Number Number Number Number Number Number Number
Households Buying Fish
For Their Cats 56 7 8 18 6 2 15
Type Of Fish
Mackerel 13 2 2 5 1 - 3
Salmon a3 1 3 L 1 - L
Sardines 18 3 2 L L - 4 b
Tuna 6 1 - L - - 1
Other 6 - 1 2 - 1 3

Note: Number of cases shown for consistency only. Base too small for reliability,
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Section H

Question 5

Households Buying Fish

For Their Cats

Type 0f Fish
Mackerel

Salmon
Sardines
Tuna

Other

Note: Number of cases shown for consistency only.

Households Buying Fish

For Their Cats

Type Of Fish
Mackerel
Salmon

Sardines

Other

NATIONAL CANNED FISH AND SHMELLFISH STUDY

What Kind Of Canned Fish

Do You Usually Buy For Your Cat?

INCOME
Under - $1000=- 000= 3000 000= 0,000
$1000 1999 2999 3999 6999 9999  and Over
Number Number Number Number Number Number  Number Number
L 2 6 n 13 L I
1 - 2L 3 3 - 2
1 - 1 3 3 L x
2 2 3 2 3 s -
= - - 2 3 1 -
= - i 1 1 1 g5
Base too small for reliability.
What Kind of Canned Fish
Do You Usually Buy For Your Cat?
NUMBER OF PERSONS IN HOUSEHOLD
Six or
Total One Two Three Four Five More
Number Number Number " Number Number Number Number
56 2 15 9 17 9 N
13 = 2 3 6 1 i !
13 1 6 2 3 1 -
18 o 5 3 L b 1
6 - 1 - 3 2 1
6 - 1 1 i & 2 ?

Note: Number of cases shown for consistency only.

Base too small for reliability.



Section H

Question 5

Households Buying
Fish For Their Cats

Type Of Fish
Mackerel
Salmon
Sardines
Tuna
Other

NATIONAL CANNED FISH AND SHELLFISH STUDY
What Kind Of Canned Fish Do You Usually Buy For Your Cat?

RELIGION OF HOMEMAKER

Total Catholic Protestant Jewish

Number Number Number Number
56 12 L3 0
il L 9 -
13 2 n -
18 L N =
6 2 L =
6 - 5 -

Note: Number of cases shown for consistency only. Base too small for reliability.
1 case representing "Other Denominations" not shown.

Households Buying
Fish For Their Cats

Type Of Fish
Mackerel
Salmon
Sardines
Tuna

Other

What Kind Of Canned Fish Do You Usually Buy For Your Cat?

RACE OF HOMEMAKER

Total White Non=White
Number Number Number
56 Sl 2
13 12 1
13 13 -
18 17 1
6 6 -
6 () -

Note: Number of cases shown for consistency only. Base too small for reliability.
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Section H

Question 5

Households Buying
Fish For Their Cats

Type Of Fish
Mackerel
Salmon
Sardines
Tuna

Other

NATIONAL CAMVED FISH AND SHELLFISH STUDY

What Kind Of Canned Fish Do You Usually Buy For Your Cat?

Total
Number

56

13

Note: Number of cases shown for consistency only.

Households Buying
Fish For Their Cats

Type Of Fish
Mackerel
Salmon
Sardines
Tuna

Other

Note: Number of cases shown for consistency only.

EMPLOYMENT OF HOMEMAKER

Full -Time Part-Time Not Employed
Number Number Number
9 b . L3
2 1 10
3 - 10
2 2 U
2 - L
~ 1 5

Base too small for reliability.

What Kind Of Canned Fish Do You Usually Buy For Your Cat?

AGE 0OF HOMEMAKER
65 and
Total  15-24  25-29 30-34 35-39 Lo-lli LS-L9 50-5Lh 55-59 60-6l Over
Number Number Number Number Number Number Number Number Number Number Number
56 2 7 8 3 i 10 S 3 3 8
13 2 2 - - 3 L 1 1 - -
13 - 1 2 ) 1 - 3 3 - L
18 = 3 2 il 2 3 1 1 1 L
6 = ! 1 = 1 3 = - 2 -
6 - - 3 al - - - = 2 -

Base too small for reliability.



AFPENDIX

The Sampling Plan and Selection Procedures

The General Plan. The population under study in this
survey consisted of all private households in the United States.
To represent this population, a multi-stace national probability
sample of those households was designed. This sample had to
meet the following requirements:

l. Every household in the population must have a
known chance to be included in the sample.

2. Estimates from the sample must be unbiased,
with calculable error margins.

3. The tolerances of estimates produced by the
sample must be comparatively low so that the
estimates could be used with confidence.

To meet these requirements, sarple selections were made
with precisely known probabilities. The sampling selections were
in four successive stages as follows:

l. One hundred localities (Metrogolitan Areas
and non-Metropolitan counties) containing
189 counties were first selected.

2. Within each locality cities, towns, villages
and rural townships were selected.

3. Within these subdivisions, final clusters
(combinations of city blocks, Census Enumeration
Districts, etc.) were selected.

L. In each cluster, zall households were first
prelisted. From these lists, households
were selected for the sample with known prob-
ability. The individual in each household
primarily responsible for the meal planning
was designated for an interview.

Interviews were conducted in 2,5L3 households selected
by the above procedure.

299



The survey was conducted during the month of June when
most families have not as yet commenced their summer vacations.

This period is also sufficiently removed from the influences of
Lent.

For the {irst three staces, rigid control by Census data,
maps and other materials made it possible to state exactly what
chance every county, lietropolitan Area or final cluster had of
falling into the sample, whether or not the area actually happened
to be included.

This is possible because every selection at every stage of
sampling was made from a corplete list (or frame) with all units
specifically identified and the exact number o. units known. The ex-
istence of such a list or frame is a basic requirement wherever selections
with kunown probability are to be made. For example, in the first stage
of sampling, the selection of the 100 localities was made from a com-
plete list o such localities, which in total includes the entire
United States. In the same way the successive stages of sampling
followed the principle of probability selection from a list.

Selection of the 100 Localities. All of the 3077 counties
in the United States were divided first oetween metropolitan areas
and non-metropolitan counties according to the 1950 Census classification.
Each metropolitan area was defined as a primary sampling unit, in-
cluding all counties within the area. These sampling units were
stratified into eight geographic regions following the Census regions,
except that the New Enpland and Middle Atlantic regions were combined.
The metropolitan areas were further stratified by size, per capita
income, and the percent of increase or decrease in population from
1940 to 1950. For the South the percent of non-white population was
also used as a criterion for stratification. Such stratification
assured that all stratified elements of the population were repre-
sented in their proper proportion. One metropolitan area was selected
from each such stratum with probability proportionate to its 1950
population. Each of the fourteen largest areas constituted a single
stratum and hence were automatically included.

The non-metropolitan counties were divided likewise into
eight geographic regions and further stratified according to the
percent change in population since 1940, the percent of population
which was urban and the rural level of living index developed by the
Department of Agriculture. One county was selected from each such
stratum with probability proportionate to the 1950 population.
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Sampling Within Localities. The population in each
locality was first divided as between the central city or cities,
smaller towns and villages, concested suburban areas and open
country areas, and each of these groups was sampled separatelye.
For central city or cities, clusters were defined consisting of
combinations of city blocks or in some cases Census Enumeration
Districts. One such cluster was selected from each geographic
stratum within the city. The smaller cities and towns were first
arranged by size and in some instances also by geographic area and
one such town or villzge was selected from each stratum. The
selected town or village was further subdivided according to Census
Enumeration Districts which were selected as final clusters to be
visited by interviewers. {for the congested suburban area and open
country areas, Census Lnumeration Districts were stratified geo-
graphically and one district was selected from each stratum with
probability proportionate to 1950 population.

Sampling within Selected Clusters. The clusters consisted
of city blocks, or Census Enumeration Uistricts for which the Census
Bureau has provided data on the total number of dwelling units in
1950. lost of these clusters rance from 150 to 250 dwelling units.

Every cluster was prelisted in advance of the final stage
of sample selection - the selection of households for interviewing.
This means that [ield workers worked every cluster in advance and
made a listing of all dwelling places it contained, showing house-
hold addresses and other cleor identifications. By applying random
numbers to these lists, it was possible to achieve a truly known
probability selection of dwellings, and to assign specific addresses
for interviewing so as virtually to eliminate chance of interviewers'
choice or judgment influencing the selections. The contractor's
New York City office staff selected the sample households from these
clusters and returned the lists to the field workers, showing the
specifically designated sample households to be used.

Although the prelisting was done as an independent operation
occupying the full attention of a person specifically trained to do
it, the final selection of households was nevertheless set up to
include any household which might have been omitted in the prelisting.
This was done thrcugh use of the "half-open interval." Under this
procedure, the assirnment of a household for interviewins actually
means the assignment of that household plus any other found to exist
between it and the next one on the list. In this wgy, the projections
reflect both the correction of amy prelisting errors and changes in
the cluster since the prelisting took place.
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The interviewer was instructed to call on the sample
households and any other hausehold (not shown on the list) found
between the sample household and the next listed, and to inter-
view the meal planner in all these households. Where no one was
at home, or the meal planner was not at home on first call, a
second call was made on a different evening.

In rural areas, the field worker who did the listing
had a map of the cluster on which he entered the location of every
dwelline within the cluster by the use of a small square (1) and
identified each by a sketch number. On the listing sheet, the
sketch number than served as the primary identification of the
dwelling in addition to a description of the house and its location.
After the sample units for the survey were designated on the list-
ing sheets, the interviewer could easily find them by reference to
the sketch numbers and the sketch map.

Accounting for the Non-Interviews

There was a total of 3,198 occupied sample households.
These were accounted for as follows:

Total sample households 3,198
Less ineligible householdst/ ~ 38
Eligible sample households 3,163 100.0%
Refusals 145 L 6%

Not-at-home after 2 calls %ZE 15.0%
20

Total non-interviews 19,.6%

Completed interviews 2,543 80.4L%

The not-at-homes were accounted for by a special weighting
procedure based on the "nights-at-home" record of respondents found
and interviewed. This technique accounts for all individuals who
were, in fact, at home on any of six evenings = including and just
preceding the evening of the interview.

However, the weighting procedure makes its own contribution
to sample tolerances. To reduce this contribution and at the same
time retain the obenelits of not-at-home weighting, this survey em-
ployed a weighting plan based on a combination of the weighting with
one call-back on each respondent not found at home on the interviewer's

1/ These are households in which the main meal was not taken at

home once a week or more. No interviews were to be obtained
in such households.



first visit. The call-back means that each individual in the
sample is given two chances to be found at home out of six
evenings covered by the nights-at~-home weighting, instead of
only one chance where no call-backs are made. The amount of
weighting is reduced accordingly about one-half, which results
in a corresponding reduction in the contribution to tolerance
due to the weighting. This extension of the not-at-home weight-
ing and its mathematical basis are fully described in article
in the July, 195 issue of the Journal of1~arketing.g/an

Sampling Reliability of the Results

The usefulness of a survey depends largely on the degree
of confidence that may be placed in its findings. Therefore users
need the assurance which cames from mathematical computation of
the tolerance limits, and these calculated tolerances must be suf-
Ticiently small for the results to be useable.

Among the many factors which contribute to sampling
efficiency, perhaps the most important is that of widespread geo-
graphic dispersion, not only for the country as a whole, but with-
in each locality and cluster. In this sample, 100 localities
(metropolitan areas and non-metropolitan counties) were included.
Since the variation between localities can be a major contribu-
tion to tolerances, the comparatively large number of localities
substantially reduced the tolerances that would otherwise have
been obtained from a sarple of the same size. Because each cluster
was prelisted, individual households were selected fram the list
at random intervals which assured widespread coverage of the en=-
tire area in the cluster. This is equivalent to including many
more clusters where consecutive households are selected.

There is always some risk involved in accepting and using
estimates based on any sample. It is literally the purpose of
statistical research to reduce these risks of '"chance" error as
far as possible. One unique advantage of a known probability sample
is that the degree of risk involved in using the projections can
be precisely stated. This means that the chance that any findings
would be different from those of a complete census survey of all
households in the country, using the same questionnaire and inter-
viewing methods, is known precisely.

2/ "A Plan to Account for 'Not-At-Homes' by Combining Weighting
and Call-backs", by Willard R. oimmons, The Journal of Marketing,
July, 195’4 .




Each reported survey figure will have its own tolerance
limits. These limits will depend on the distribution of the
characteristic under study among the various localities in the
country, among different neighborhoods within the same locality,
and among separate households within the same neighborhood (or
cluster). The errors given in the table below were calculated
by a procedure 3/ which takes irito account the variations arising
from all stages of the sampling, together with contributions to
error of the nights-at-nome weighting procedure. i"v.rther, the
error calculated from the sample results by this method also in-
cludes the contribution to total error arising fram interviewer
variability, but does not include any systematic bias which might
arise from non-sampling sources.

TABLE OF SAMPLING ERRORS
FOR NATIONAL SAMPLE

Percent Standard
Having the Error in
Ques. Character- Percentage
No. Characteristics istic Foints
Characteristics in SectiorsA and B -
Percent of all sample households
that:
A-1b Served canned tuna in past twelve months 76.1 1.2
A-1b Served canned salmon in past twelve
months 68.8 1.2
A-1b Served canned sardines in past twelve
months 50.3 g P
A-1b Served camed shrimp in past twelve
months 2L.0 1.6
A-lc Served canned tuna most frequently 53.1 2.0
A-lc Served canned salmon most frequently 2l.L 1.5
A-lc Served canned sardines most frequently Sell 0.3
A-lc Served camned shrimp most frequently 1.5 0.3
(Continued)

3/ The procedure used depends on estimating the variance of the
whole sample from the variances between systematic sub-samples.
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TABLE OF SAMPLING ERRORS
FOR NATIONAL SAMPLE (Continued)

Percent Standard
Having the Error in

Ques. Character- Percentage
No. Characteristics istic Points

Characteristics in Section A and B =

Percent of all sample households

that:
B-1la Want to purchase unavailable camed

fish or shellfish items 362 0e3
B-2a Eat camned fish and shellfish more

in cértain seasons L48.1 2.4
B-2b Spring - including Lent (as percentage

of those giving some season as most

frequent) 3 i/ 2.2
B=3 Served cammed fish or shellfish one or

two times during the last four weeks

other than as hors d'osuvres or snacks 29.L 2.0

Characteristics in Section C - Percent

of households serving canned tuna during

the past twelve months that:
C-1 ©Served canned tunz one and two times in

past four weeks Ll.6 1.0
C-2a Have one, two and three cans of tuna on

chelves at present L8.6 12
C-2b Buy one, two and three cans of tuna at

one time 81.9 1.2
C-3 Usually buy light meat tuna L7.4 2.l
C-Ly Usually buy bit size or chunk tuna 5043 1.3
C-5a Usually buy tuna packed in oil 91.L 07
C-5b Always pour oil off (as percent of those

who usually purchase tuna packed in o0il) L0.9 Lad.
C-5¢c Have never tasted canned tuna in brine

(as percent of those who usually pur-

chase tuna packed in oil) 88.2 1.2
C-5d Would buy tuna in oil if price same

for oil or brine 65.9 1.8
C-6a Servedcanned tuna in salads 82.4 0.8

(Continued)
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TABLE OF SAMPLING ERRORS
FOR NATIONAL SAMPLE (Continued)

Percent Standard
Having the Error in

Ques. Mgl Character- Percentage
No. Characteristics istic Points

Characteristics in Section D - Percent

of households serving canned salmon in

past twelve months that:
D=1 Served canned salmon one and two times

in past four weeks L8.6 1.8
D-2a Have one and two l-pound cans on shelves

at present 26.2 1.7
D=-2b Have one and two 7 oz. flat cans on

shelves at present 13.5 1.1
D-2¢c Usually buy one l-pound tall can salmon

at one time L3.9 1.9
D-3a Usually buy pink salmon 5Tk ol
D-3b Gave name "Alaska" when asked if they

knew name of variety they usually buy 277 1.8
D-ia Servedcanned salmon in salads Li5e2 1.6
D-lib Servedcanned salmon most frequently in

cakes, patties, balls 29.3 2.)
D=5 Look for a particular brand of canned

salmon Lllch 1.0

Characteristics in Section E - Percent

of households serving canned sardines

in past twelve menths that:
E-]  Served cammed sardines one and two times

in past four weeks 39.9 1.7
E-2a Have one and two cans of sardines on shelf

at present S{e) ] 0.9
E-2b Usually buy one and two cans of sardines

at one time 52.7 1.5
E-3a Usually tuy domestic sardines L3.0 1.9
E-3b Usually buy Maine sardines (as percent of

those who usually buy domestic sardines) 5846 Lol

(Continued)
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TABLE OF SAMPLING ERRORS
FOR NATIONAL SAMPLE (Continued)

Percent Standard
Having the Error in

Ques. Ky Character- Percentage
No. Characteristics istic Poinrin

Characteristics in Section F - Percent

of households serving canned shrimp in

past twelve months that:
F-1 Served canned shrimp one and two times

in past four weeks 1.3 1.8
F-3 Buy regular (not deveined) cammed shrimp 31.6 2.1

Characteristics in Section G - Percent

of households who did not serve the

particular type of canned fish in past

twelve months that:
G-1 Did not serve canned tuna in past twelve

months because dislike it LS5.7 30
G-1 Did not serve canned salmon in past

twelve months because dislike it 1742 2.0
G-1 Did not serve canned sardines in past

twelve months because dislike it 66.8 1.8
G-1 Did not serve canned shrimp in past

twelve months because dislike it 42.8 1.2

Characteristics in Section H - Percent of

households that:
H-la Own a dog 32.5 0.9
H-la Own a cat 20.1 0.8

(Continued)



TABLE OF SAMPLING ERRORS
FOR NATIONAL SAMPIE (Comtinued)

Percent Standard
Having the Error in

Ques. o Character- Percentage
No. Characteristics istic Points

Characteristices in Section H = Percent
of households who own the particular pet
(dog or cat) that:

H-1b Feed canned pet food containing fish to

their dog 26.3 2.7
H-1b Feed canned pet food containing fish to
their cat 3947 362

Characteristics in Section H - Percent
of households who feed camned pet food
containing fish to their pet that:

H-3 Usually buy five or more cans of pet
food at one time L5.0 3.8

Interpretation of the Table of Sampling Errors for National
Sample. The figures given in the final column of the table represent
one standard error. As an example, for the first characteristic
listed - the percent of all households that served camned tuna in
the past 12 months, which is given as 76.l percent, the standard
error of sampling is 1.2 percentage points. This means that the chances
are about 2 in 3 that the sample percentage is within 1.2 percentage
points of the "true" figure, meaning by "true" here the figure that
a complete census would show using the same survev procedures. Two
standard errors correspond to a 19 in 20 probability. In this case,
the chances are 19 in 20 that the sample percentage lies within 2.l
percentage points of the "true" figure. This may be stated in terms
of confidence limits: +the limits corresponding to the 19 in 20
probability are 76.1 minus 2.l and 76.1 plus 2.4 or 73.7 to 78.5.

308



Estimates of Sampling rrors for other National Responses
or for Sub-Samples. The table gives the sampling error of the
national estimate for at least one kind of response to virtually all
the questions asked. To estimate approximately what the sampling
error for percentages of households giving other responses to the
same question would be, consult the tabulation:

If the response for the And percent {or other response to the same
sarmpling error shown is question is:

this percentage: 5% or 10% or 20% or 30% or LO to 607
- 95% 90% 807 70%
(llultiply the error shown by the ratio below:)
5% or 95% 1.0 5 U 11 1.8 2.1 2.3
10/0 or 90% 0.7 1.0 1%3 1.5 1.6
20/0 or 80/0 0.5 0.8 1.0 1.1 1.3
30% or 70% 0.5 07 049 1.0 T
LO to 60% 0.l Ol 048 049 1.0

As an example, in the table of sampling errors for the National
sample the percent serving caenned tuna 1-2 times in past L weeks, (Question
C-1) is LlL.6, and the standard error of this percent is shown as 1.0,

The table containing the results of the household res onses to Question
1 in Section C, shows the percentage which served tuna L or more times
is 2le5. Assigning LO as the nearest percent given in the table for the
percent serving 1-2 times, and 20 as the percent serving L or more times,
a ratio of 0.8 is obtained from the above tabulation. This ratio is
then applied to the standard error of 1,0 given for 1-2 times, and an
estimate of 0.8 percentage points is obtained for L or more times.

Sampling error for percentage characteristics for subgroups,
i.e., percent in a particular region, city-size group, age group, etc.,
having a particular characteristic, will, of course, be higher than those
shown in the table. There is no method by which sampling errors for
subgroups can be inferred exactly from the errors for the same character-
istics based on the entire sample. However, a rough approximation of
the ratio of the two errors can be obtained by dividing the total weighted
base by the base used for the particular subgroup, and then uaklng the
square root of the result. for example, the base for the United States
is 2,770 and the base for the lortheast Region is 73L, so that the total
base is almost L times the base for this Region. Taking the square root
of li,it would beestimated that the sampling error for the Northeast would
be about double that given for the sampling error of the national esti-
mate of the same characteristic. This ratio would apply to national and
regional estimates for tne lortheast Region given in wuestion A-lb and
survey results having the same base.
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Summarized below are the approximate relations of
subgroup errors to errors of estimates from the entire sample.

Type of Break

Region Errors about double, except in West
where they are almost triple.

Income Errors about 2=l times as large.

City size Errors about 2-3 times as large.

Household size Errors about 2-l times as large.

Age of Homemaker Errors about 3-L times as large.

Employment status Errors on full-time employed about 2

times, on part-time about 3% times,
on not employed about 13 times.

Race Errors for Whites very close to same
as for all households; for Lon-Whites
errors at least 3 times as large.

Religion For Protestants, errors about 1y times
as large, for Catholics about 2 times.
For Jewish, the errors are about 6 times
as large and hence are not useable in
many cases.

Comparison of Sample Classification Data with Census Data

Sample distributions of the classification data agree
reasonably well with the distributions as estimated from Bureau of
Census reports, wherever a basis for comparavility exists. However,
it is unwise to place too much dependence on such comparisons, since
neither is the presence of close agreement with Census data a defin-
itive validation of the survey nor does the absence of such close
agreement in most cases necessczrily invalidate the results. The
following are some corparisons oi various classification data for
the sample to Census data:
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Geographic Region

Distributionlt/
, Sample Estimated from
Region Distribution of Households Census Uata
Percent FPercent
United States 100.0 10040
Northeast 2645 2642
North Central 29.1 2947
South 3046 297
West 136 1h.h
City Size and Area Sample Census Estimatedi/
of Hesidence Distribution of Households FPopulation Yistributic
Percent Percent
Total 100.0 100.0
Hetropolitan central city 3242 3163
Metropolitan-suburban 27> 2743
lNon-letropolitan - urban 1.6 14.9
Non-tletropolitan rural
non-farm 15.6 1.8
Non-lletropolitan rural
farm 10.3 1L a7

for non-metropolitan areas, the sample percent of rural farm
households is lower than the BSureau of Census estimate of percent of
population in this group, but this is to be expected since rural-farm
areas have a larger population per householc than average.

L/ This distribution’ was estimated as follows:

1) Civilian population 1955 by regions from Current Population
Reports, P-25, No. 145, Bureau of Census.

2) Institutional and quasi-household population 1950, obtained
from Census of Fopulation: 1950, Volume II and adjusted to
1955 by applying ratio of change for total population by
recion 1950-55.

3) Deducted estimated quasi-household and institutional population
from civilian population to arrive at estimate of population
living in private housetolds, 1955.

i) Divided this estimate by population per household for each
region, obtained from Current Population Reports, F-20,

No. 67, Bureau of Census, to obtain estimate of number of
private households, by region.

5/ See Current Fopulation Reports, P-20, No. 71, Bureau of Census.
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Distribution of

Household Size Sample Households Census Data April 19559/
Percent Percent
Total 100,0 10040
1 Person ¥ L) 10.9
2 Persons 28.1 28.5
3 Persons 21.l 20.14
ly Persons 18.7 18.9
5 Fersons 11.6 ; o 85 §
6 or more Persons 1331 10.2

The sample percent is substantially below for one-person
households. There are two reasons for tnis. Single people eat out
more frequently and these would not be included in the survey. Zfurther,
it is more likely that no one would be f?und at home in 6 nights in
a one-person household than in a fanilyl/ home, and the nights-at-home
weirhting procedure leaves a small residual bias fram these chronic
not-at-homes.

The sample percentage ‘or 6-or-more person households is
larger than the Census figure partly for the converse reasonjy smaller
likelihood of chronic not-at-homes. iurther, such families are nore
often found in rural areas where re:usal rates are lower.

Distribution of Distributiond Estimated
Distriobution by Race Sample Households from Census Zata
Percent Percent
Total 100.0 100.0
Hhite 87 06 90.8
Non-White 12.h 9e2

6/ See Current Yopulation Reports, P-20, No. 67, Bureau of Census

7/ Refers to two or more related persons living in the same
nousehold.

8/ See Census Population feports, P-20, No. 67, Bureau of Census.
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In this case, the sample includes too many non-white
households. Internal analysis indicates that sompling variebility
plus somewhat higher return rates rfor non-white households account
for most of this excess, though some difference may be due to the
difficulty the interviewer has in classifying Puerto Ricans and
Mexicans.

Refusal rates were somewhat lower for non-whites and this
group included fewer chronic away-from-homes, for which the bias is
not removed by the special weightinc for at-home frequency. However,
at least half the difference seems due to sampling variability. Be-
cause of the prevailing segregation pattern, race is a characteristic
wnich has a very nigh intra-cluster correlation and hence sample esti-
mates of racial distributions are subject to more than average error.

It was decided not to re-weight the data for national
estimates to reflect the correct proportions by race, because this
re-weighting would have produced only insignificant differences in
the results.

For employmznt of homemakers, the percentage of respondents
(meal-plammers) shown by the sasmple as employed is 29.0. The Burean
of Census figures given in Current Popul ation Reports, Series F=50,
No. 61, show 29.l percent of housewives (a not exactly comparable vroup)
as employed.

The income distribution for households is not comparable to
any data available from Bureau of Census sources since these are based
on family income. The income data are also subject to same errors of
response and non-reporting since in many cases, entries are based on
the memory of the housewife rather than on written records. No known
data is available by waich the accuracy of distributions by religion
or by age of the meal-planner can be judged.

Control Procedures in Processing the Leturns

While field work was still underway, written coding instructions
were drawn up for all questions excert the open-end ones. Coding of
all but the open-end questions began when the first returns came in
from the field. Questionnaires were examined and coded in units of
individual clusters. The clusters representing the work of a particular
interviewer were grouped together, to permit an early evaluation of the
interviewer's ability to carry out the work of the survey.
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e coding inctructions were reproduced and training
sessions werc conducted tc¢ familiarize coders thoroughly with the
questionnaire and with the requirements of coding procedure for
the particular job.

Open-end codes were not finally determined until the
field work was completed. “uestionnaires were sorted by major
geocraphic areas and systematically sampled within these areas.
The nmumier of cases used in the szmple was 500. Separate codes
were estabLlsned for any category wihich showed up in the sample
with a frequency greater than 1%%. This corresponds to reasonable
certainty %probability 19 an 20$ that any category which is 3: or
more in the whole population would be separately coded.

A1l answers coded into the miscellaneous category were
recorded verbatim on a separate card “or each answer and identified
by questionnaire and cluster number. ‘his permitted changing the
code from a miscellaneous to a specific category if it turned out
that this category was much rmore numerous than the sample indicated.

The following consistency checks and veriiication procedire
were followed for both straight and open-end codes:

a, ‘he initial work of individual coders (subsequent to
practice sessions) was completely checked by codin; supervisors.
Any errors found were corrected, necessary changes in the codes or
coding instructions were made, and the procedure was corpletely re-
viewed with all the coders.

b. After coding differences were reduced to an acceptable
level, sample verification was instit:ted. This process is not pri-
marily desirned to locate errors but to insure that errors and dif-
ferences between coders are in control. “or straight questions a
10 check was carriad out; for open-end questions the rate was 20,

ce Two persons outsile the codin:z section systematically
checked the work orf the coding veriliers.

Punched cards were usually prepared while coding was still
in progress. A thorough-going series of checks, covering all data
on the punched cards, was performed on an electronic statistical
maciaine. Yollowing this, a mechanical sequence check was made on all
cards to determine that each questionnaire had a complete card file,
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A1l cards were checked individually by the electronic
statistical machine for the presence of all necessary punches
and the absence of punches wnich are inconsistent with the
questionnaire and coding. Checks were made to assure conformity
with all skip patterns as well as the correct relationship of
various types of information to each other in all cases where
such relationships were interdependent. In every case where in-
consistencies were found, sach card was corrected by reference
to the questionnaire it represents and the corrected cards were
re-run through all previously made consistency checks.
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QUESTICNNAIRE AND QUESTIONNAIRE INSTRUCTIONS

%. R. Simmons & Associates Research, Inc. J-le
270 Park Avenue, New York 17, N. Y.
NATIONAL CANNED FISH AND SHELLFISH STUDY
MAILING ADDRESS: Cluster ¥ 5-
6-
Street or Box Sheet ¥ Unit ¥
7
City or Post Office Zone ¥ State B-
RECORD OF CALL:
Other
e Date Interview Not at Home R al (SPECIFY)
1st Call
2nd Call : 9.
INTERVIEW THAT PERSGs MAINLY RESPCASIBLE FOR PLANnIAG ThE MEALS SERVED IN THE hOUSEHOLD.
We are conducting a study.to learn some facts about the consumption of fish in American homes.
l1a. First, does your family generally eat its main meal at home or somewhere else?
At nome O Somewnere else [J
b. (IF "SOMEWHERE ELSE") Do you usually have your main meal st home once a week or more or less than once a week?
once a week or more ] Less tnan once a week [ (IF "LESS THAN ONCE A WEEK" DISCONTINUE)
) e. In addition to the products you have slready
Section A mentioned, were any other kinds of canned fish
products served during the past 12 months?
la. During the past 12 months has your family served fish Ye
or shellfish which was purchased in any of the 5 EH0 No C-X
following forms?® (CHECK IF PURCHASED) f. (IF "YES") What were they?
SERVED
Frozen fisn (such as salmon sole, etc) [F1 17.
Fresn fish (non-frozen) -2
Frozen shellfisn (sucn as snrimp, cravs, (IF KO CANNED FISH PRODUCTS SERVED IN THE PAST 12
~lobsters, clams, etc) 3 MONTHS - Refer to 1b, d, e - SKIP £O SECTION G)
Fresin snellfisn (non-frozen) Cu
Cured fish (pickled nerring, salmon in
jars, etc) 5 Section B
None served - Don't know X 10-
0 : la. Were there any canned fish or canned shellfish
b. SHOW CARD 1) Now about canned fish and shellfish items which you would have liked to purchase but
during the past 12 months did you serve any of which were not available at all at your usual
the following types of cenned fish or shellfish? place of shopping?
R B W)
(RECORD BELO Yes [0 No X
c. IP MORE THAN ONE KIND SERVED) Which of these nypon : .
types of canned fish or shellfish did you serve b. (IF "IES") Which items?
most often® Could you name the first 3 in the
order of their frequency? 18-
SERVED FREQUENCY 2a. Is there any season(s) during which your family
Yes NO eats canned fish and shellfish more often than
Canned Tuna [ 11-2 ‘E]2—1 SR during other seasons?
Canned Salmon [ -2 [0 -2 =0 Yes 0J-0 No C-X
T "n " s
Canned Sardines [} -3 O -3 -3 b. (IF "IBs") “?Ch lfl!onl?
Spring (including Lent) (-1
Canned Mackere! [ -4 [ -4 -4 11- Summer EE2
TR Fal o A
canned C)ams Bl ~5AE=h -5 12 Winter - 19
Canned Crab Meat [J -6 [ -6 =3 $35 3. About how many times did you serve canned fish or
shellfish during the lest 4 weeks other than as
Canned Oysters [ -7 [ -7 -7 14. hors d'oeuvres or snacks?
1 time -1 Did not serve
Canned Snrimp 0 -8 [1 -8 -8 15- 2 times [2 Don't know 8:2
2 times [}3
d. (SHOW CARD 2) During the past 12 months did you U times [Fu
serve other canned fishery products such as: 5 ar more (SPECIFY) 20-
SERVED
Fish Cakes -1 (SEE QUESTION 1b OF SBC. 4. - IF RESPONDENT SERVED
Fish Spreads -2 CANNED TUNA, ASK SEC. C. - IF SALMON, ASK SEC. D.
Strained Tuna (Baby Food) 33 - IF SARDINES, ASK SEC. E. - IF SERINP, ASK SEC. F.
Dietetic Tuna [-u IF MORE THAN ONE TYPE SERVED, ASK EACH APPLICAB.
Clam Cnowder 5 SECTION. o
Frozen Oyster Stew [ IF NONE OF
Non-Frozen Canned Cooked Oyster Stew [_}7 THESE FOUR TYPES SERVED, SKIP 10 SEC. G.)
None - Don't know X 16-




Section C - CANNED TUNA

(ASK THE FOLLOWING QUESTIONS ONLY IF CANNED TUNA WAS SERVED
DURING THE LAST 12 MONTHS, AS INDICATED IN QUESTION 1b,
SECTION A - OTHERWISE, SKIP TO NEXT APPLICABLE SECTION)

1.

2a.

Sa.

Vi

During the past 4 weeks, about how often did you
serve canned Tuna? 5

1 time -1 Did not serve [C}-0

2 times [32 Don"t know X

3 times [}3 21-
4 times [y

5 times (SPECIFY)

How many cans of Tuna do you have on your shelves
at present?
22.

When you buy canned Tuna, how many cans do you
usually purchase at one time?

1 can [+1 4 cans (s
2 cans [}2 5 or more cans [_}5 23-
3 cans (-3 Don't know X

Canned Tuna comes in WHITE and LIGHT meat. The
White meat is very white; the light meat is of a
light beige color. What color do you usually buy?

Wnite neat (-1
Lignt meat (2
Don't know [}3

There are various ways in which Tuna is canned,
such as Bite Size or Chunk, Solid, Grated or
Flaked. What kind do you usually buy?

Bite Size or Chunk
Solid

Grated ar Flaked
No preference or Don't know [}7

Canned Tuna may be packed in Brine or Oil. Which
one do you usually purchase?

Brine -8 (IF "BRINE", SKIP TO QUES. 5d)
0il 9
Don't know [0 24.

When you prepare canned Tuna for meals, do you
always pour off the oil - do you always use it
with the fish - or does it depend on how you
serve it?
Always pour off 1
Always use with fisn (2
Depends on the dish [F3 25-

Have you ever tasted canned Tuna in Brine?

Yes [0 No [-X

If the price were the same for canned Tuna packed
in oil or in brine, which one would you buy?

0il 1
Brine CF2
No preference or Don't know [C-Y 26-

In which of the following ways do you serve
canned Tuna?® (RECORD BELOW)

(IF MORE THAN ONE WAY) Which way do you serve it

most often? WAY MOST
SERVED FREQUENT

O 27-1 [ 28-1

-2 -2

=3 =3 27-

-4 -4

-5 -5 28-

-6 -6

=7 -7

-8 -8

-X -X

Sandwiches
Salads
Casseroles
Souffles

Soups
Appetizers
Loaves

other (SPECIFY)
Don‘t know

00000000
00000000

Why do you serve canned Tuna in your home?
Easy, quick, convenient, etc. (-1
Economy
Like it
Healtn food
Friday food

other (SPECIFY) 29-
Don't knaw

8.

Do you usually look for or ask for a particular
brand when buying canned Tuna?

Yes [0 No (X 30-

Within the past 12 months did you buy any prepared
prepared ready-to-serve Tuna items such as:

YES NO
Tuna and noodles 1 -2
Creamed Tuna CF3 [CHu
Any otner [[L5 [-6 31-

(SPECIFY)

Section D - CANNED SALMCN

(ASK THE FOLLOWING QUESTIONS ONLY IF CANNED SALMON WAS
SERVED DURING THE LAST 12 MONTHS, AS INDICATED IN

QUES. 1b, SECTION 4 - OTHERWISE, SKIP TO NEXT BLR
SECTION) APPLICABLE

2l

3a.

4a.

5

ST

During the past 4 weeks, about how often did you
serve canned Salmon?

1 time [F1 Did not serve [0

2 tines [}2 Don't know X

3 times [}3

U times [C-u

5 or more (SPECIFY) 32-

Canned Salmon is sold in 1 pound tall cans and 7
ounce flat cans.

How many 1 pound tall cans do you have on your
shelves at present?

33-
How many 7 ounce flat cans do you have on your
shelves at present?
34-
When you buy canned Salmon, how many cans do you
usually purchase at one time?
1 LB. TALL 7 0Z. FLAT
1 can [ 35-1 1 can O 35-7
2 cans = =2 2 cans =* =8
3 cans 0 -3 3 cans J -o
4 cans [ -u 4 cans E S0
5 or more (] -5 5 or more [CJ -X
Don't know ] -6 Don't know ] -Y 35-

Salmon meat varies in color. How would you de-
scribe the color of the meat you usually buy?
Rea [}-1 Don't know [_-X

Pink [F2
Other (SPECIFY)

There are many varieties of Salmon depending on
what area they come from. Do you happen to know
the name of the variety you usually buy?

Name Dan't know Y 36-

In which of the following ways do you serve
canned Salmon? (RECORD BELOW)

(IF MORE THAN ONE WAY) Which of these ways do you
serve canned Salmon most often?

WAY MOST

SERVED FREQUENT
Sandwiches J37-1 [ 38-1
Salads [Ely =2 [EE =2
Casseroles BN =3 =3
Soutfles O -4 [0 -4
Soups [ T L
Appetizers Bl -8 1 =6
Loaves E =L T 37
Other (SPECIFY) Els 1=8 B | =8
Don't know Bl =X [ =X 38-

Do you usually look or ask for a particular brand
when buying canned Salmon?

Yes (-0 No [FX 39-



Section E - CANNED SARDINES -

(45K THE FOLLOWING (QUESTIONS ONLY IF CANNED SARDINES 7. Do you ususlly look or msk for & particulsr brand
VERE SERVED IN TH LAST 12 NONTHS, 43 INDICATED I hin 'VoulUdy wensed Serdinesy

QUSSTION 1b, SECTION A - OTHERWISE SKIP 10 NEXT :

AFPLICABLE SECTION) es (-0 o X

) 1 During the past 4 weeks, about how often did you
serve canned Sardines?

1 tine -1 Did not serve (-0

2 times [-2 Don't know S

3 tines [CF3

u tines _-u

§ or nore (SPECIFY) 40.

Za. How many cans of Sardines do you have on your

shelves at present? Ay Section F - CANNED SHRIMP

b. When you buy canned Sardines, how many cans do
you usually purchase at one time?

(ASK THE POLLOWING QUESTIONS OKLY IF CANNED SHRINP WAS
SERVED DURING THE LAST 12 NONTHS, AS INDICATED IN

{ can -1 u cans - =
2 cans [C2 5 or more cans -5 QURSTION 1b, SECTION A4 - OTHERWISE, SKIP 10 SECTION G)
1 cans L3 Doun't know =X 42.

1R During the past 4 weeks, about how often did you

3s. Both Domestic and Imported Sardines are sold in serve canned Shrimp?

the stores. Which type do you usually buy?

) 1 time 1
Domestic [-1 2 l..:cs 8:2
lwported [=2 2 times =3
Don't Know ()3 4 times L
5 or more (SPECIFY) : 50.
b. (IF "DOMESTIC") Do you usually buy Californis or i not. serve 30
Maine Sardines? Don't know f;_).x
California (4
Maine 5 2a. How many cans of Shrimp do you have on your
Don't Know (-6 43. shelves at present?
51-
4. What influences your choice when you buy the
Sardines you usually purchase? b. When you buy canned Shrimp, how many cans do you
usually purchase at one time?
1 can -1
o 2 cans —-2
= 3 cans 3
i 4 cans Mla
Sa. Sardines are packed in oil, mustard and tomato S or more [ 5
sauces. The Sardines you usually serve, were they X Don’t know [ -X 52.
packed in: (CHECK ONE)
0il -1 3. Canned Shrimp is being packed in two different
Mustard sauce T2 ways. REGULAR, which means it is pot deveined;
Tomato sauce [+3 and CLEANED, which means it is deveined. Which
Other CHu type of pack do you usually buy?
Don't know  [-X = Regular (not deveined) -1
) e
b. (IF "OIL") What type of oil is that? :oe:’r‘:‘:efgﬁz:.n“) g:
Soybean oil 1 Dun't know Cx 53.
Peanut or cottonseed oil -2
Fisn 0i) or natural style -3 4. If you ever buy the REGULAR type, which is not
Olive oil Ty deveined, do you remove the back vein before
Otner (SPECIFY) 35 serving?
Don't know CRx Yes o
i No C-X
c. (IF "OIL" IN QUES. 5a) When you serve canned Never buy -1 54.
Sardines, do you always pour off the oil - do you Y
always use it - does it depend on how you serve L
hies Savaiiezy 5 HovAdo yo.u usually attvo canned Sbrxq‘t.’
ieiys pabr orT k6 sg;‘vzélzer, Hors d'oeuvres or cocktail 8—_;
Always use with sardines [+7 et mais din Cha
Depends on now served 8 46-
6a. In which of the following ways do you usually Otner (SPECIFY) C-u 55-
serve canned Sardines? (RECORD BELOW) 6. Do you usually loock for or ask for a particular
b. (IF MORE THAN ONE WAY) Which of these ways do you biaod when buying cennedyShring?
serve canned Sardines most often? ves (-0 No (X 56-
WAY MOST
SERVED FREQUENT
Sandwicnes [ u7-1 [ us-1
On crackers a -2 O -2 47-
Salads o QRS 88 o S
part of main meal
(other than salad) [ -4 [J -4 48-
Other (SPECIFY) @ =5 [Eh=s 3
Don't knaw B X lan=k -
e
218 | - e |



Section 6

la.
(ASK OF ALL RESPONDENTS WHO, DURING THE PAST 12 NONTHS ’

DID NOT SERVE ANY ONE OR ALL OF THE POLLONING POUR

TYPES OF CANNED FPISK OR SHELLPISH, AS INDICATED IN

SECTION A - QUESTION 1b - CAMNED TUNA - CANNED SALAON

- CANNED SARDINES - CANNED SHRINF) .

) % You indicated that you did not serve canned b.
(NAKE ITEX) during the past 12 months. Could you
tell me why you did not serve it? (REPEAT FOR
EACH OF THE ITEMS NOT SERVED)

Canned Tuna

57-

58- -
Canned Salunon

59.

s.

60.
Canned Sardines

61.

62. 4.
Canned Shrimp

63-

64.- 5

Section H

Does your family own » dog; & cat?

YES NO
a. Dog -1 -2
b. Cat -3 -

(IP "RO" £0 BOTE, SKIP 1O CLASSIFICATION DATH)

(POR EACH TYPE OF PET OWNED) Do you feed canned
pet food containing fish to your:

DON*T

YES NO KENOW

a. Dog s O [O-7
b. Cat -8 [9 [0

(IF "NO", SKIP PO QUES. 4)

On how many days during the past week did you
serve canned pet food containing fish to your:

a. Dog 66~

b, Cat. . . &7

How many cans of pet food do you usually buy at

one time?
1 can -1
2 cans 2
3 cans 3
U cans -u
S or more [C}5

Don*t know (X

Do you buy canned fish other than canned pet food
especially for your:

YES NO
a. Doy -1 2
L. Cat C+3 —-u

(IP "NO", SKIP TO CLASSIPICATION DATA)

What kind of canned fish do you ususlly buy for
your:

DOG CAT
Mackere) -1 -7
Salmon -2 -8
Sardines -3 -9
Tuna C-u -0
Otner (SPECIFY) 5 C-x
Don*t know -6 -y

CLASSIFICATION DATA

[ 55 The religeous background of a family at times influences their eating habits regarding fish. With what religion i»

your family most closely affiliated?
Catnolic [C+1
Protestant (+2
Jewisn —-3
Otner (SPECIFY)

None [0

1S How many people are there in your household including those who usually eat with your family?

3. (SHOK AGE CARD) Will you look at this card and tell me the number of the sge group you fall inte?

4a. Do you work outside the home? Yes (-0 No [-X
b. (IF "YES") Is it a full time job or a part time job? Full time (-1 Part time (-2

s (SHOW INCONE CARD) Will you plesse look at this card and tell me into which group your total family income fulls?

Automatic Classification:
Sex of Respondent: Male X Female =Y

Color: wWnite [C-1 Negro -2 otner Non-Wnite

Farm [ 77-Y
Non=Farm 1 -1

Respondent's Name

YES
Last nignt at 9:20 (8:%) [
Night uefore last at 8:30 (&:30))
-3 night at 7:30({%:%0)
night at & 2.1 r
nignt ot 5:% (1:%])C
Total Limes <t nome

Interviewer's Signature

319

6S.

66-

67-

69.

T4

e



Figure 4

CARD 1|

Canned Tuna
Canned Salmon
Canned Sardines
Canned Mackerel
Canned Clams
Canned Crab Meat
Canned Oysters

Canned Shrimp

Figure 5

CARD 2

Fish Cakes

Fish Spreads

Strained Tuna (Baby Food)
Dietetic Tuna

Clam Chowder

Frozen Oyster Stew

Nen-Frozen Canned Cooked Cyster Stew

120



Figure 6

AMERICAN MARKETING ASSOCIATION

TOTAL FAMILY INCOME SELECTOR

Group

No.

Yearly Family In

A. Under $1,000 a year or

B. $1,000- 1,999 a year or

=
D.

S

2,000 - 2999 a year or

3,000 - 3,999 a year or

4,000~ 4,999 a year or

5,000 - 6,999 a year or

7,000 - 9,999 a year or

H. 10,000 and over a ycar or

W, R. Simmons & Associates Rescarch, Inc.

come

Under $19.50 a
$20 to 38.50 a
39 to 57.50 a
58 to 76.50 a
77 to 95.50 a
96 to 134.50 a
135 to 192.50 a

192 or More a

Figure 7
AGE GROUPS
i
Al 15 ==19
B. 20—24
C.  25—29
D.' 3034
B, 35—39
F. 40— 44
G. 45—49
H. 50—54
I. 55—59
J. 60—64
K. 65—69
L. 70 and over

& Aseoc. R h, Inc.

week
week
week
week
week
week
week

week
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Questionnaire Instructions
for

NATIONAL CANNED FISH CONSUMPTION SURVEY

Ob jectives of the Survey

The Canned Fish Survey you are about to undertake is being conducted
by the W.R. Simmons organization for the Department of the Interior -
Fish and Wildlife Service of the U.S. Government. (If anyone should ques=-
tion you, you can refer to the Budget Bureau number for this survey, which
is #42-5607.) You are at liberty to mention the government sponsorship of
the survey, if you wish, when introducing yourself to the designated
respondent.

This is the first definitive study of consumers of canned fish and
shellfish., The Federal Government and the industry are concerned with
expanding tiie market for canned fish to help solve current problems arising
from over-production and other causes. This study has been specifically
designed to study the changing tastes and preferences of the American
housewife. The data you collect will be of vital importance to the entire
industry in coping with the problem of creating new markets. Therefore,
we need hardly emphasize the responsibility this places upon you to make
every effort to conduct each interview in a scientific, accurate con-
scientious manner. The problem of surpluses has made sufficient headlines
to prove how important it is to our entire national economy.

General Instructions

The questionnaire has been worked out very carefully and lends itself
beautifully to fast, easily managed interviewing. (The average time per
interview seems to run about 15 to 20 minutes.)

The questionnaire you will be using contains all of the necessary
instructions as to which questions must be asked and the prescribed order
in which they must be asked. This instruction sheet is designed to sup-
plement these directions and provide definitions of certain technical terms
and additional explanations where needed.

Familiarizing yourself with the instructions before you go into the
field will enable you to concentrate on recording the respondent'!s answers,
rather than the mechanics of handling the questionnaire.

Our contract with the client demands that we do a very thorough post-
card check to verify the fact that interviewers called at each prescribed
household. Please check to see that the address you give on the top of
the questionnaire is the correct mailing address for the household. Ue
have been very proud of our record thus far. Unfortunately, there have
been one or two interviewers who have attempted to "cut corners" on a
recent survey. The post card check plus several other safeguards available
to us brought these irregularities to light within a very few days.

"Sheet 7' refers to the page number on the assignment sheet on which
this household falls. "Line #" refers to the actual printed line number
at the extreme left of the line on which this household falls.

The 1st call and 2nd call box has been provided for you to record
the date and results of each call you make at this household. (This data
is also to be filled in on a blank questionnaire for not-at-homes and
refusals.)

The little numbers scattered about to the right of most recording
spaces is for coding purposes only. You may ignore these completely
when working with the questionnaire.
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Whom to Interview

On this survey we are interested in speaking to the individual who is
most familiar with every phase of meal production - from planning menus
and marketing to preparing the food and serving it. In most cases this
will be the lady of the house.

We have mentioned already that you may make use of the fact that this
survey has been commissioned by the United States Government. Therefore you
could state the objectives oi this survey to the designated respondent
along the following lines: ie are conducting a study for the United States

Government. They want to learn something about the consumption of fish in
American homes.

Questionnaire Instructions

Questions 1 & 2 These questions have been insertedat the very begin-
ning so that we can eliminate the very small minor-
ity of people who do not eat regular meals at home
at least once a week, on the average. In these
rare cases you will end the interview at this point.

SECTION A This section is asked of all respondents who ordinarily
eat at home once a week or more.

Question 1la Here we are referring to frozen and fresh scale fish
of all types and frozen and fresh shellfish of all
types. The cured fish refers to the pickled, smoked
or salted type which may be purchased "loose" or in
Jjars.

Question 1b Be sure that the respondent understands that this
question deals with canned fish and canned shellfish,
It is one of the most important questions you will
have to ask. It is a crucial question since the
responses to this question will determine what por-
tions of the questionnaire will be asked of any
particular respondent. Please be certain that you
do not accept off-hand answers to this question.
Hand the card to the respondent and as she looks at
each item, please read the category aloud to see if
she has served it in the past 12 months. A relaxed,
patient attitude on your part will encourage the
respondent to deliberate carefully so that she doesn't
overlook any type of canned fish she may have served
in the past year.

(Be certain to place an "X' in "No" boxes where
indicated as well as in "Yes" boxes when called for.
If you do not check the "No's" we have no way of
knowing whether or not you asked zbout this item.)

Question lc The objective here is to find out the three types of
canned fish served most often and rank them by fre-
quency. You ask the respondent to look at the card
again and tell you the type served most frequently.
Then you enter a "1" in the "Frequency" column in
the box for this type. For the second most frequent,
you enter a "2," for the third a "3." If only two
types were served, you rank them 1 and 2.

Question 1d Everyone is to be asked this question.

Here again you will have to show the prescribed card
to the respondent.

"Fish Cakes" must be either the partially or
wholly prepared type obtained in cans. Do not include
delicatessen-prepared fish cakes.,



Question 1d (cont'd)

Question le

SECTION B
Question 3a

SECTIONS C - F

Thus SECTION C will be
SEGTION D\ 1 = 8t
SECTIONE * *n
SECTION F W =0

SECTION C

Question 1

Question 2a

Question 2b

J-106

Many of the fish spreads come in jars such as
caviar pastes, etc., as do many baby food tunas,
These should be checked off as "canned" but a note
made in the margin to the effect that the product
comes in jars.

"Dietetic tuna" is the low calorie salt-free type.

This question should pick up any other canned fish
products which may have been served such as canned
lobster, fish 1:e, etc.
If the respondent used no canned fish products
whatsoever you will skip to Section G at this point.
If any kind of canned fish at all was served in
the past 12 months, as shown by Questions 1b, 1d,
or le, you will ask Section B next.

We are interested in the number of times canned fish
was served during the last four weeks as a part of
a regular meal.
You would not include canned fish served as snacks,
such as canapes, hors d'oeuvres, or on crackers, etc.
Please discourage vague answers. Also, you will
have to stress the specific time period involved in
the particular question.

From this point on you will have to depend solely
upon the information obtained in SECTION A QUES. 1B
to guide you to the proper sections to be asked next.

asked of respondents who served canned tufa in last year
" n n n n n salmon n n n
n " " n " n sardines" n "
n n " " " n shr imp n n n

If more than one of these four types, you ask each
applicable Section.

If none of these four types, you go immediately
to Section G.

Canned Tuna

Please stress the L4 week time span involved.

(NOTE. There is a typographical error on the ques-
tionnaire. The fifth category down should read

"S or more times.") Thus you would place a check in
the appropriate box if canned tuna were served 4
times or less. If it were served 5 or more times
you will fill in the actual number of times it was
served.

If the respondent is not sure it is advisable that
she actually check to see how many cans she has on
hand at the time you call.

Here we say "do you usually purchase." If the
respondent says "Sometimes I buy one can at a time,
sometimes two" you will have to "probe" further. You
might say "Well, how many cans would you say you
usually purchase at one time when you're buying
CANNED TUNA?Y
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Question L

Question Ea

Question 5b

Question 5¢

Question Ed

Question 6a

Question 6b

Question 7

Question 8

Question 9

SECTION D

Questions 2a, b & c

Question 3b

SECTION E
Question 3a

Question 3b

Question b

J=106

Bite or chunk size tuna is packed in actual cube like
or cut up pieces.

Solid pack is a firm block of tuna.

Grated or flaked is a shredded type of tuna

If the respondent doesn't know or has no prefer-
ence just check the Don't Know = No Preference box
provided without further explanation.

"Brine" . a salt solution.
(Asked only if the answer to 5a was "oil")
(Asked only if the answer to 5a was "oil")

This must be asked of all respondents who served
canned tuna regardless of whether they have ever
knowingly tasted canned tuna packed in brine.

Read each type, and check off as many ways as the
respondent mentions. Then ask if there are any
other ways she serves canned tuna.

If she serves tuna in several ways, we want to know
in which one way it is served most frequently. For
instance if she serves it most often in salads, you
would enter a check in the "most frequent" column
in the box for salads.

The respondent may mention more than one reason. If
she does, enter a check in each box which applies.
1f she says she likes the taste and it's convenient
to have around, you would check the boxes "Easy,
quick, convenient" and "Like it."

If a respondent gives an answer which does not
readily fit into any of the categories we have pro-
vided, please record her response verbatim - in her
own words - on the line marked "Other." If addi-
tional space is needed, please use the margins, the
space atop Question 8 in Column 2, etc.

Self-explanatory.

These are products which are bought, not combined
or prepared at home.

Canned Salmon

We need a breakdown by tall and flat cans for salmon
on these questions.

Note that we are asking about varieties, not brands.

Canned Sardines

In a question of this type, if a respondent says
"Both" try to get her to tell you which one she buys
most often. If a respondent has no preference,
enter it in the "Don't Know" Dbox.

To be asked only of "Domestic" buyers in Question 3a.

In an "open end" question, you must probe for a
pertinent answer. If a respondent says "I buy the
kind I like" this is a meaningless answer. You
would have to say "What exactly do you like about
them?" Record the answer verbatim.



Questicns 5b & ¢

SECTION F

et

Question 3

Question L

SECTION G

SECTION H
Question la

Question 1b

Question 2

Question L

Question 1

Question 2

Question 3

J=1U0

Obviously you will ask the b & c part of Question §
only of respondents who buy sardines packed in oil,

In the de-veined variety, the back vein is removed
before the shvimp is canned.

To be asked of all canned shrimp users.

In Section G you must ask about each of fouwr types of
canned fish which were not served in the past 12
months, as indicated.

As an example, if question 1b showed that the
respondent had served canned tuna and canned sardines
in the past 12 months but not canned salmon or canned
shrimp, you would have asked Section C and E, then
in Section G you would ask "UWhy you did not serve it"
for salmon and shrimp.

If neither a cat nor dog is owned skip to
Classification Data.

If the respondent feeds cannet pet food to her pet,
but doesn't know whether it contains fish, check
Don't Know and please obtain the name of the canned
pet food used and record it in the margin, so that
we may make the final decision on it.

We want the number of days involved. If the contents
of one can lasted for two days that would still be
counted as two days.

This would include any kind of canned fish other
than the type regularly sold as dog or cat food.
Make sure that the respondent's answer does not

refer to canned fish bought for family use from

which scraps are fed to the pet.

CLASSIFICATION DATA

Do not permit yourself to get involved in this
question. If the respondent tells you that members
of the household are of different religious per-
suasions, check each religion mentioned and go on
to the next question,

We want to include all members of the household plus
anyone who may regularly eat with the household.
E.G., an aged mother living in a separate apartment
in the same building who takes all her meals with the
respondent you are interviewing, would be included
in this figure even though she is not literally a
member of the household.

It's often psychologically helpful to add, "Now

don't tell me your age, just the group number you
fall into."
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Question U4

Question 5

Nights-At-Home

J=-106

We would consider the respondent as working full
time if she normally works 35 hours or more a week,
and part time if she has a job at which she normally
works less than 35 hours a week.

Hand the income card to the respondent ans ask her to
please tell you the group number which best repre-
sents the combined income from all the members of

the household, including all sources of income. This
system has worked very well for us in the past. If
an occasional respondent is hesitant about revealing
the family income, assure her that these figures are
confidential and are coded and tabulated electrically
and are never related back to particular individuals.
If you are still unable to secure an income figure
after all of your explanation, please make an accurate
estimate of the family income marking it with an "E."
NEVER LEAVE THIS QUESTION BLANK.

You will note that we have placed the customary
nights-at-home question in the same section of the
questionnaire as Automatic Classification (information
which can be filled in by observation). This was
done for space considerations only. As usual, you
will state this question as follows: "We are also
interested in finding out how frequently people are
at home on various days of the week. Would you mind
telling me if you happened to be at home...eeeses.
e.g. Last night at 9:30" etc. Ask about each evening
specifically. We are interested in finding out only
if the respondent herself was at home or not at
these specified times. We know from past experience
that it is an easy question to handle in the field.
However, if the respondent wants to know the purpose
of this question...rather than getting involved in a
technical explanation of its purpose, we suggest that
you explain to the respondent that the question is
important in determining what hours people are most
frequently at home in order to schedule radio and
television broadcasts and advertising.

In asking this question, the following points must
be remembered:

Since you do not interview on Sunday, when asking
about the five nights or afternoons prior to the day
of the interview, do not ask about Sunday night or
afternoon. Conceive of a week as consisting of six
days, and when you are obtaining information about the
five previous days, the day before Monday is Saturday.

The following is an example of the procedure for
handling this question:

Let us suppose you are interviewing on a Thursday
evening at the home of Mr. and Mrs. Pace. You are
conducting the interview with Mrs. Pace. When you
ask her the "Times-at-Home" question she informs you
that she was at home last night at 9:30 and the night
before last at 8:30, but she was not at home Monday
night at 7:30. As instructed you do not ask about
Sunday. The next day you can ask about is Saturday.
The time for this line is 6:30 but the instruction
sheet says to subtract 2 hours when asking about a
Saturday. You therefore ask lMrs. Pace if she was at
home at 4:30. She tells you she was home Saturdsgy at
;230 but was not home Friday night at 5:30. REMEMBER
TO SUBTRACT TWO HOURS FROM TIME SHOWN WHEN ASKING
ABOUT SATURDAY. Also please write in the names of
the other three days vou are askina zabout on the lines



provided for this purpose in the tm boxes, i
Hhmthemuottmadw'mwuunin.mm : ey
operation is greatly simplified.

If you are interviewing in open-country areas,
you will ask about the afternoon hours (shown in a] . |kl
parenthesis on the questionnaire) instead of the
evening hours which apply to all other areas.

Farm-Non farm Since you are familiar with the areas in which you
interview, you will usually have little difficulty
in determining whether to classify a household as
farm or non-farm. As a guide in doubtful cases, you
can use the Census definition of a farm which is:

A place of 3 or more acres, with $150 or more
total annual value of agricultural products (whether
sold or not)

or

A place of less than 3 acres with £150 or more
in annual s-les of agricultural products. .

Interior - Duplicating Section
Washington, D. C. 11136
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