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POSITIONS 1 THE.DIVISION OF COMMERCIAL FISHERIES'

‘The Division of Commercial Fisheries, as its name indicates, is primarily con-
cerned with the activities and welfare of the commercial fisheries in the Tnited
States and ite Territories._ In so far as it serves -the public interests, the Div-
ision acts largely as a service agencv for the fishery industries, and its functions
include! (1) exploratnrv fishing to determine character and extent of resnurces and
demon:trate most effective gear and vessel types; (2) investizatinns to improve and
develop methods for tatching, handling, processine. preserving,  storing and trans-~
vorting fishery products and byproducts; (3) determination of the composition, prop-
erties, and nutritive value of fishery products and byproducts: (L) Aevelopment and
improvement of fish cookery and home canning methods; {R) studving prohlems of sani-
tation and plant operation; (6) collecting, analyzing, and disseminating statistics

-of the fishery industries, such’'as volume and value of the catch of each species by
types of gear and geogranhical areas, the vuantitv of each kind of gear, the alloca-
tion of fishing craft employment in the fishery industries, the volume and value of
processed fiQherv products, the activities of craft used in the transportinz trade,
and landings of fishery products at importent fisheriec markets; (7) conducting »
Fishery Market News Service for the collection, pudlication, and Aistridution, pri-
marily through the issuance of daily market news reporte pnd redio dbroadessts, of
information on the current landings, processing, shipments, receints, prices, stor-
age, imports, and other pertinent factors relating teo fishery commodities: (8) de-
veloping and incrensing markets for fishery productes by vromotine consumption and
assisting the industry in the problems of production and Aistridution; (2) collec-
tion of economic data on investments,vcosts, employment, labor, and nrices in the
fishing industry; and (10) collection of date on the activities of fishery coopera-
tives as recuired to assure their conformity with the ﬂrOV*@*one of the Cooperative
Marketing Act,

For purposes of efficient and effective administration the work of the Divisinn
is divided into five main sections, as follows:

Technological Section: The activities of this Section include: investieating
and improving methods for catching, handling, preserving, storing, and transporting
fishery products and byproducts; conducting exploratory fishing survevs; testing
and improving preservatives for fishing gear and equipment; developing new products
and byproducts having greater commercial velue; determining the composition, proper-
ties, and nutritive value of fishery products and bypreducts; developing and demon-~
strating methods for home canning and fish cookery; etudying prodlems of plant oper-
ation and sanitation, preparing and disseminating reports based on technological in-
vestigrntions; and maintaining a consulting and advisory service to the fishing in-
dustry, the general public, and Federal and State agencies.

.Note:-This leaflet supersedes Sp. 3523, issued by the former Burepu of Fisheries,



The Service maintains five technological laboratories, located at College Park,
Marvland; Seattle, Washington; Boston, Massachusetts; Ketchikan, Alaska; and Mayasez
Puerto Rico:; and o few small field stations. ‘These employ a total of approximately
RN chemists, engineers, bacteriologists, pharmacologists, technologists, and non- q
professional employvees.

Market News Section:-~This Section collects and disseminates current information,
primarily through the issuance of daily market news reports and radio dbroadcaste, on
the production, shipment, receipts, marketing, storage, and imports of fishery prod-
nets. It includes eight field offices in important fishery centers and a small
supervisory and coordinating staff in Washington. From its offices in the most im-
portant fishing areas, distributing points, and primary markets in the country - New
Yorlk, RBoston, Chicago, Seattle, San Pedro, New Orleans, Jacksonville, and Hampton,
Va. - is issued ourrent information on well over half of the production.of .edible.. .
fishery commodities. "o W e o 1

Its marketing specielists in the cities mentioned and its market news aids.in.
the smaller ports in each area sre in daily contact with fishermen, shippers, .whple~
sale dealers and buyers, importers, transportation companies, and freezers. In-
formation regarding landings, receipts, shipments, prices, cold-storsge movements,
and imports is collected, compiled, analyzed, end relessed from each field .office
in the form of mimeographed daily reports and by telegraph and radio. Summarized
information is issued in weekly, monthly, and annusl summaries. The staff includes
about 25 fishery marketing specialists and non-professional employees, and about
75 part-time Market News Aids.

Statistical Section:——It is the responsibility of the Statistical Section to
collect, ond make available to the fishing industry, Feders)l and State agencies con-
cerned with the fisheries, and.others, information relatine to the employment of - - ‘f
commercisl fishermen and shore workers, fishing craft and gear in the fisheries, the“
volume and value of the catch and the production of manufactured fishery products.

These -dnta are collected by meil from Washington, D, C., by field agents sta-
tioned in various sections of the country, and from Federasl and.State agencies,- The
information obtained is relemeed in current statistical bulletins, -and.in the annual
fisheryv statistical report. issued by the Fish and Wildlife Service and.in:other
Federal and industry-publications. The information collected serves as a guide to
the fishery trade in the conduct of its dbusiness activities and furnishes the bi-
olorist with information which assists in determining the conditinn of the stock of
fish ‘and shellfish, The staff .includes about 30 statisticians, fishery marketing
snecialists, and non-professional employvees.

Economics and:Cooperative Marketing Section:--This Saction conducts ‘studies on
the economiss of wvarious phases of the fishery industries, particularly marketing.
It also analvzes and evaluntes .economic data-obtained by other sections of the.Div-
ision or by other governmental agencies. . It studies costs of production and dis-
tribution, mark-ups.on different species and cuts of fish on all distribution levels,
and investments and earnings of the fishery industries. It malkes .inouiries:on price
developments and the .interrelation of the activities of the Division of Commercial -
Tisheries with those of other sovernmental agencies. It investigntes transportation
and related problems. The Section further studies the labor siturtion in the fish-
erv industries and makes inouiries on employment and earnings of fishermen and shore
workers, their social security, health conditions and problems arising from occupa-
tional disesses, and need for hospitalization. The Section assists in administering
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the Fishery Cooperative Marketing Act of June 25, 1934, by studying the development
of Fishery Cooperative Associations, their activities, investments, and their
profitability for:-their members. The results of the studies often form the basis
for action programs in the aid of the fishery industry, in the interest of improved

and more profitable practices. The staff includes economists, statisticians, and
non-professional employees.

Market Development Section:-~The Market Development Section fosters the develap-
ment and expansion of markets for fishery products of domestic origin. It assists
in the solution of fishery problems of production, distribution, marketing, and
consumption, and suggests as well as encourages new developments in these fields,

In the course of this work, the Section cooperates in certain activities with a wide
variety of commercial interests, with consumer interests such as groups of house=-
wives and students, and with public and private institutions. The wider and more
intensive use of fishery products thereby is encouraged by the Section's work, Help
is given in planning the introduction of new products and in making use of modern
developments in all phases of marketing such as public relsations, publicitv, ad-
vertisine, demonstrations, transportation, preparation, peckaging, displav, ocuality
control, cookery, and sanitation.

A home economist develops new recipes and demonstrates the preparation, preser-
vation, and cookery of fishery products, while field men carry out other phases of
the program.

The Section is developing a stock of materials for use in sales promotion end
market development and education. This includes motion picture films, photographs,
fish cook books, poster suggestions, and other visusl aids. .The Section also com-
piles trade lists such as lists of processors and distributors snd lists of poten-
tial dbuyers of fishery products.

The staff includes fishery marketing specialists, a2 home economist, and an
information specialist.

GENERAL

A11 positions in the Division of Commercial Fisheries are subject to Civil
Service rules and regulations. All full time employees must serve a probationary
period of one year before their appointments can be made permanent.

With reference to education and experience, the reauirements differ according
to the position involved.

Statisticians, statistical agents, and fishery marlketing specialists should
have college training in fisheries, statistics, business administration, or account-
ing. A certain amount of full-time paid experience in connection with economic
fishery investigations, or the commercial producing, processing, or marketing of
fishery products also is reguisite.
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