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This initial report resulte from a Nation-wide survey of fish and
shellfish preferences of household consumers, conducted under the aus-
pices of the Fish and Wildlife Service in October 1951. Of 2,473 per-
gons questioned concerning their individual households, 2,335, or 4.4
percent, indicated that their households consumed some kind of fishery
product, and only 138, or 5.6 percent, indicated that their households
consumed ne fishery product of any kind. Many of the latter were small
cne- or two-person households. It is interesting to note the high per-
centage of the poepulation of the United States which used fishery pro-
ducts (regardless of volume) during the twelve months preceding the survey,

In those households where fish and shellfish were used in some form,
guestions in detail were asked about consumption of fish and shellfish,
particularly frozen fish and shellfish. The questionnaire stressed the
latwer items because of the more pressing need for market expansion of
ithese products and the trend in that direction. The frozen fish and
shellfish producing segment of the fishery industries is plagued with
problems of heavy imports, occasional oversupply, misjudging of market
demand, etc, Increased consumption offers a solution at least in part
to these problems as well as a contribution to the well-being of con-
sumers. I% is in this spirit that the survey was undertaken. However,
the survey contains information of value to all segments of the domes-
tic fishery industries concerned with increasing fish and shellfish
consumption in the United States.,

This report summarizes the information obtained from the survey (l
on 2 national basis. Further reports summarizing tabulations by re-
gion, farm and non-farm responses, income, etc., will be made under
subsequent fishery leaflet numbers. All of the material in these fish-
ery leaflets will be combined later into a final report. This report,
in addition, will give more detailed information as to survey methods,
cnaracteristics, etc. than is shown below,

SURVEY METHODS AND CHARACTERISTICS

A copy of the questionnaire which was used in the survey is re-
produced in the appendix. The persons questioned, mostly housewives,
were selected by accepted area-sampling methods to represent the en-
tire population of the country. A stratified random sample was used.
- The stratification of the sample was based on criteria available from
previous censuses and surveys. Data on population by metropolitan
areas, nonmetropolitan counties and geographic regions, density of
population, percent of persons engaged in agriculture, percent of
homes with mechanical refrigeration, and percent of women in the labor
force, conditioned the selection of the sample. In connection with
the prohability aspects of the sample, the established two standard
errors, which are widely used in measuring the accuracy of the resulis

in this type of survey, indicate the following tolerances at the 19
in 20 probability levels
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Approximate Sampling Tolerances
(at the 19 in 20 probabiltiy level)

Size of Tabulated Percentage

1g§%or Zgg%or ng%or zgé or 50%

® % 4 % %

Portion of the sample
from which percentage
is derived

Base = 100% (entire sample) 2.5 3.4 3.8 b1 L.2
Base = 50% of sample 2.9 3.9 L,5 4.8 5.0
Base = 10% of sample 4,0 5.1 6.0 6.3 6.5

The tahle may be applied to the data beginning on page 6 herein. It
shows, for example, that the chances are 19 in 20 that a reported fig-
ure of 80 percent which is based on the total interviews will be with-
in plus or minus 3.4 percentage points of the true value (the value
which would be obtained by taking a complete census of the population).
If this 80 percent were derived not from the entire sample, but some
group constituting only one-half of the sample, the tolerance would be
3.9 percentage points.

The characteristics of the sample obtained in this survey are
given following the pages herein which give the answers to the survey
questions. Some of thes characteristics can be compared to available
census and survey data and others cannot since they do not represent
the same concepts. Some of the more important characteristics are
comparable and show similarities to available check data. As was
indicated earlier, the data obtained and summarized herein nationally
will be summarized in the detail of certain of these characteristics
in subsequent reports of this series. For example, the next report
is planned to give details concerning the regional populations and
the following report details by rural and urban populations.

The tabulations of the replies to the questionnaire on a national
basis are given on pages 6 to 36. The summaries of the replies ®Hr each
question analyzed are given in percentages. Because of their nature,
some of the questions were asked only part of the total number of res-
pondents and. the summaries are made accordingly. The number of res-
pondents asked a particular question is given at the end of a summary
or in footnotes thereto. Except where special conditions are indicated
by footnotes or otherwise each percentage in the summaries may be
applied to the total number of households in the United States, and may
be considered an estimate of the reaction of that group of the popula-
tion, subject to the range of error cited previously. When the answers
to the questions are desired on a unit basis rather than percentages,
simpiy apply the percentages to the figure given under "number asked"
or "sumber of answers®, etc. at the end of each summary.
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MAJOR FINDINGS

There are many interesting points which may be noted with respect
to household-consumer preferences for fish and shellfish., Subject to
the range of error given in the previous section, the following esti-
mates are made of the percentage of United States households which
used various types of fishery products during the period of one year
preceding October 1951:

Product Percent
Frozen shellfish - = = = = = = = = = 19.4
Fresh shellfish- = = = = = = = = = = 26,2
Canned shellfish = = = = = « = = = = 20.4
Frozen fish = = = = = = = = = = = = A
Fresh fish = = = = = = = = = = = = = 70.0
Canned fish— = = = = = = = = - = ~ - Cloid
Cured fish = « = = = = = = = = = = = 20,3

It is surprising %o note that most households do not associate
a particular season with more-frequent serving of fresh or frozen
fish or shellfish. In the same manner the majority does not associ-
atec a particular day with the serving of these products, although of
the mirority which does associate a particular day with the serving
of these products, Friday is the most popular day.

The survey indicates that most people can generally get the kind
of fresh or frogzen fish or shellfish they want, Instances where res-
pondents indicated that they couldn't get a particular fishery product
which they desired were in the minority. The distribution system for
these fishery products as presently constituted seems to operate ef-
fectively, although it may be that inertia and close familiarity with

the present distribution system are the reasons for this. The question-

airs was not designed to obtain definite information on this subject.
Regardless there is no denying that the present distribution system
srould be constantly subjected to improvement.

The principal reason given for liking frozen fish and shellfish
was ease of preparatica, and the principal reason given for liking
Iresh fish and shellfish was taste or flavor. Individual species or
pr2ducts usually served are given in the summaries of replies to
gquestions which follow. If it cost the same amount to serve fresh
fish or frozen fish most households would prefer to serve fresh fish,
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Specifically, with respect to frozen fish, by far the great majority
of persons fry this product when cooking it. Most persons prefer to buy
fillets and they prefer them with skins off. A serving of one-half pound
per person was the amount calculated %o be required in most cases. The
type of store where frozen fish was last bought was predominately the
super market. Frozen fish wrapped only in cellophane was the type of pack-
aged product bought most often principally because it was the only type
of packaged frozen fish available for purchase, although it was also in-
dicated that that type of packaging is the one generally most preferred.
Many peeple like the fact that you can see the contents of this type of
package. Most people who use frozen fish feel that their present con-
sumption is about a maximum and that they would not purchase any more
because they use enough now.

With respect to consumer-pack frozen fish, most persons prefer the
one pound size and a long, flat shape. There is some interest in the
purchase of a complete frozen fish or shellfish dinner containing fish
or shellfish, potatoes, and vegetables in a ready-to-heat container. A
relatively small percentage of households are served by mail order and
there does not appear to be any great interest in purchasing either
frozen fish or shellfish in this manner,

These are just a few of the major points of interest developed in
the survey and reported herein. Many more may be found in the ensuing
summaries,



SUMMARIES OF REPLIES TO QUESTIONS

Frequency Of Use

Frozen shellfish

Have you served it during the past year?

Number asked- = = = = = = = = = = = = = = = = = = = = = = = =

When was the last time you served frozen shellfish?

Within the past whelts = « » = = = = = o = = =ik i e Sk -
Vithin the past H0Ath » = = = = = = = = = = = = & 2@ &= &
Within the past year— = = = = = = = = = = = = = = = = = = = =
Don't remember = = = = = =~ = - e cc e ccceccamcaacn-
BlEAlE; @df; = = == = mm = o= som om0 o =

Number asked— = = = = = = = = = = = = = = = = = = = = = = = -

Is there any particular season that you serve it more than
cther seasons?

Spring= = - = = = = = = = - - - -~ m - - - - - - - == - ==
Fall and wittep = — == &% = S ® o =% = e = = e = s -

SommeT and spring = = T m mm = = mmm e - o - -
No particular gseason= = = = = = = = = = = = = = = = = = = = =

Number asked- = = = = = = = = = = = = = = &0 = & = = = = = = =

How often do you serve it in this season?

Data insufficient - not analyzed
6

Percent

Percent

8.2
30.8
7.7
11.0

2.3

480

Percent

480



Frequency Of Use (Continued)

Frozen shellfish (Continued)

Is there a particular day of the week that you serve it? Percent
Monday = = = = = = = = = = = = & = & = & & - - - - - .- - - -l
Toesday= = = = = = = = = = = = =& & & . - . .- = - - - - -~ =
Wednesday- = = = = = = = = = = = = = = & & & - = - = - - - - o .2
Thursday = = = = = = = = = = = = = = = = & = & = = = = = = = = R
Friday = = = = = = = = = = = = = = = & & m - - - - - - = = =~ 34,6
Saturday -« = - = = = = = = = = = = - = - = = - - - - - - - - =~ .8
Sunday = = = = = = = = = = = = = = - = - - - - - - - - - - - = .6
No particular day- = = = = = = = = = = = = = = = - = = - - - = 62.8
Blank, etCe= = = = = = = = = = = = & = & m = . - - - - - - - - R

TotAl = = = = = = = = = = = = = & = = = = = = = = = - - = 100,0
Fumber asked = = = = = = = = = = = = = = = = = = = = = = = = = 480

What do you particularly like about frozen shellfish? Percent

Reasons given:

Taste = = = = = = = = = = = = = - - = - - - - - - - - - - - -~ 31.8
Like flavor= = = = = = = = = = = = = = = = = = = = = - = 30.8
Uniformity of flavor = = = = = = = = = = = = = = = = = = 1.0

Base of preparation — = = = = = = = = = = - = & - = - = = & - =~ & 46,1
Easy to prepare- — — — = = = = = = = = = = = = = = = = = L42.3
Cooks better = = = = = = = = = = = = = - = = = = = = = = o2
Cleaned or cle@ner = = = = = = = = = = = = = = = = = = = 1.7
Good for cocktails, salads, etc, = = = = = = = = = = = = 1.9

Base of storage — = = = = = = = = = = = = = = = = = = = = = = = = 8.4
Basy to store in refrigerator- — - = = = = = = = - - - - 8.4

Availability= - = = = = = = = = = = = & - - - - - - - - - - -~ 6.0
Frozen easily available- — = = = — = = = = = = = = = = = 6.0

Price— = = = = = = = = = = = ¢ - - - = - = - - = m - = = - 1.0
Cheaper= = = = = = = = = = = = = = = = = = = = = - - - - 1.0

Miscellaneous = = = = = = = = = = = = = = = = = = = = = = = = = = 6.7
No Dones = = = = = = = = = = = = = = = = = = = = = = = = 1.0
Like tenderness— = = = = = = = = = = = = = = = = = = - - o2
Less 0d0T= = = = = = = = = = = = = = = = = = - = - = - = o2
Gives variety in diet- = = = = = = = = = = = = = = = - = L

Potal = = = = = = = = = = = = = = = = = = = = = = = = = = 100.0

Number of answers 2/ = = = = = = = = = = = = = = = = = = = = - - - - 418

2/ Of the 480 respondents asked this question asome did not answer and a

few gave more than one reason.



Frequency Of Use (Continued)

Frozen shellfish (Continued)

Can you generally get the kind of frozen shellfigh you want? Percent
Tes = = = = = = = = = m - - m - m e r e r -, e .- - - 7805
NO ------------------------------ 6.5
Donlt KNOW= = = = = = = = = =~ = = - = - - - - - - - - ===~ 3.1
Blank, 8fc, = = == = » = == = == = o = e 11.9
Total- = = = =~ = = = = = = = = = = = = =~ = = = = = - == 100,0
Number asked- = = = = = = = = = = = = = = = = = = = - - = = = 480
What kind do you usually serve? Percent
Shrimp= — - - = =~ -~ = = ¢ c c m c t e c r st cc m e === 72.7
lobsters~ = = = = = =« = = - - -« c f C c e s st mt - - - - 12.7
Crabme@t= = = = = = = = = = = = = = ¢ & = = - - - - - = - -~ 10.2
Oysters — — = = = = = = = = = = = = = - = = - = = - - - - - - 5.6
Scallops= = = = = = = = =~ = = = = = = = =~ = = = = = = - - - - 5.4
Clamsg = = = = = = = = = = = = = = = = = = = = = = - = - - - - 1.0
FNo particular kind-= = = = = = = = = = = = = = = = = = = = - = 5.6
TO ta]. -------------------------- 113.2

Fumber asked- = = = = = = = = = = = = = & = = = = = = = - -~ 480

Fresh shellfish

Have you served it during the past year? Percent
Yeg = = = = = = - = - - . - - - - - e sttt e s e -~ 26,2
NO ------------------------------ 73'2
Don't Know= = = = = = = = = = 0 & = - = = - - - - -~ - - -3
Blank, ete. = = =~ = - = = = - = - m - m - - - e - - - - - 3
Total= =~ =~ = = = = = = = = = - e - ;- e e e == e~ 100,0
Number asked= = = =~ = = = = = = = = = = 0 = = o 0 = = = = = - 2473

3/ A few respondents did not answer this question and some gave more than
one species so that total adds to more than 100 percent.



Trequency 0f Use (Continued)
Fresh shellfish (Continued)

When was the last time you served fresh shellfish?

Within the past week = — — = = = = = = - = - = = = = = = = = =
¥ithin the past month- = = = = = = = = = = = = = -
Within the past year ~ = = = = = = = = = = = = = = = = - - = -
Don’t remember = = = = = = = = = = = = = —-———-—- - - - - -

Fumber asked = = = = = = = = = = = = = = = = = = = = = = = = =

Is there any particular season that you serve it more often than
other seasons?

Fall = -~ = = = = = = = = = = == = == m m - m - === = =

Winter = = = = = = = = & = 0 - = - e - - - - - - - -
Bpring = =« = = = = = = = = & e = . - - - - == - - == - -

Fall and winter- « = = « = = = = = = - - - - - = - .- - ==

No particular 868800 =~ = - - = = = = = = = = = = = = = = = = =
Blank, €.~ = = = = = = = = - = - - - - - - s e - - == - ==

How often do you serve it in this season?
Data insufficient - not analyzed

Is there a particular day of the week that you serve it?

Percent

27.3
LP0°9
14,7

A

Percent

Percent



Frequency Of Use (Continued)

Fresh shellfish (Continued)

What do you particularly like about fresh shellfish?

Percent
Reasons given3
Paste = = = = = = = = = = = = = = = = = = = = = - -~ -~ 70.6
Like flavore= = = = = = = = = = = = = = = = = = = = = = 69.0
Uniformity of flavor = = = = = = = = = = = = = =« = = = 1.0
Like 1lobster = = = = = = = = = = = = = = = © = = =~ = = old
Children like= = = = = = = = = = = = = = = = = = = = « 2
Ease of preparation = = = = = = = = = = = = ¢ = = = = @ = = = = 12,0
Easy t0 prepare = = = = = = = = = = = = = - = = = - = 1ol
Cooks better = = = = = = = = = = = = = = = - = = = = = o2
Cleaned or cle@ner = = = = = = = = = = = © = = = = = = .6
Geed for cocktails, salads, et = = = = = = = = = = = 4,0
Ease of storage = = = = = = = = = = = & - s @ = 0 = = = = = = = o2
Easy to store in refrigerator- = - = = = = = = = = = = 02
Availobility— = = = = = = = -« —C m E E e m e m - = - - - 2.4
Fresh easily available = = = = = = = = = = = = = = = = 1.4
Frozen not available - = - - @ = - - 0 0 = = = - - - - o2
Go sport fishing - = = = « « ¢ - 0 ¢ 0 0 0 0 0 e o= - .8
PPICE — moom on o o o om i o v o oo o e i e e e e e = e e - 2.2
Cheapere = = = ¢ = = = = = = - = - oo - - - - - 2.2
Nutrition = = = = = = =0 = 0 0 e m e e - - - e - .- .- 2.4
Nutritious, he@lthy= = = = = - o o 0 - e e e o - - = = 2.4
- . 1 U 2.4
Prejudiced t0 fresh- = = = = = = = = = = = = = = = = = 2.2
Habite = = = o o m s r e r e m e e s e e e e - - - 2
MiscellaneoUs = « « = « = = = =0 = = & = = % = - - -————- - - 7.8
Ho DONeS = = o = = o o e e e m e e e - = - - R
Gives variety in diet= =« = = = o = = 0 = = = = = = - - 6,8
Like EppEtTBlOB— w w — m o o oo o o o s A S .6
TOHAL = = = = = o e e e - o - - e e m e - = - 100.0
Number of answers Hf= = = = = = 0 ¢ 0 0 0 o o 0o e o - e - - - 499

4/ Of the 650 respondents asked this question some did not answer and a
few gave more than one reason,

10



Frequency Of Use (Continued)

Fresh shellfish (Continued)

Can you generally get the kind of fresh shellfish you want? Percent
Yog - = - - = = - - c m m s - r e e e m et r e s s s -~ 69.3
Bor = e ==~ —mrr s s oo s merm e m e m - 9.1
Don't Know= = = = = = = = = 0 = = = = = - - - - - - - - -~ 5.5
Blank, 6tCe = = = = = = = = = = = = = = - - - - - - - - - -~ 16.1
Total~ -~ ~=-=- - - == - - - -t s -t e - - - 100,0
Fumber asked= = — = — = = = = = = = & = - & - & = = = = - - - 650
¥hat kind do you usually serve? Percent
Shr imp- --------------------------- 51 .8
Oyapg ~= S cE s s s dmE S as e S eE =SS0 18.5
LobBlers= = = = = = m = & mim o = = o W e = e 17.5
Crabmeat= = = = — = = = = = = = = = = = = - - - -~ - -~~~ 16.6
Clams = = = - = - = = = = = - = = = = = = = = = - = -~ - - - 7.5
Boallopa~ — = == = = = = &= o o= = e e k.9
Black mupgels — = = = = = mim o = i o = m omae = o o= .3
SqQUId = = = = = - = - - - == m e - - m - e m - - .2
Snajls— = = = = - - - - - - - - - -~ == m = - = - - = - - - .2
Octupus (devilfish) = = = = = = = = = = = = = = - = - - - — - 2
No particular kind- = = —= = = - = = = = = = = = = = = = = = = 7.7
Total= = = = = = = = = = = = = = = = = = = = = = = = = = 125.4

Canned shellfish

Have you served it during the past year? Percent
Yeg = = = = = = = = — = - - - s - e - e - - = - — = - = - 20.4
Nom = = = = = = = = = = = - e = = m - - - - == - === = 77.6
Don't know- = = = = = = = = == = - = = - = - = == = = = ~ = -5
Blank, ete, = = = = = = = = = = = = = = = == = = = - - - = - 1.5
Total= = = = = = = = = = = = = = = = = = - = - = = = = = 100,0
Fumber asked= = = = = = = = = = = = — = = = = = = = = = = - = 273

5] A few respondents did not answer this question and some gave more than
one species so that total adds to more than 100 percent.
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Frequency Of Use (Continued)

Canned shellfish (Continued)

What kind do you usually servel? Percent
Sh-rlmp ---------------------------- u903
Crabme@t = = = = = = = = = = = = = = - = = = - === - - - == 33.8
Lobster= = = = = = = = = = ¢ = = = - - - - - - - - - - - == 13.2
Oysters— = = = = = = = = = = = = = = = = = = = = = = = = - = = 8.5
Clams= = = = = = = = = = = = = = = = = = = = = = = = = - - - = 1.8
No particular kind = = = = = = = = = = = = = = = = = = = = = = 4.9

Total = = = = = = = = = = = = = = = ¢ = = = = = = = = = = 111.5
Number asked = = = = = = = = = = & = = - = = = = = - = = - = - 506

Frozen fish

Have you served it during the past year? Percent
Yegm = = = = = = = e e - e e s - - s s s e s e -~ - - 52.2
NO ------------------------------ u?.u
Don't KNow = = = = = = = = = = = = - - - = - -~ - - - - -- - 3
Blank, gfCi= = = = % @ = % =0 = == m e m o = . s e - - - .1
Totad. = = = = = = = = = = = = = = ¢ = = = = = = = = = = = 100.0
Hother gl = = = = fs ms o Sa m e oS 568 & @ = =S 2473
When was the last time you served frozen fish? Percent
Within the past week = = = = = = = = = = = = = = = = = = = - - 18.6
Within the past month- = = = = = = = ¢ & - 0 0 0 - e o - - - = 41.3
Within the past year = = = = = = = = = & 0 = = - =0 & - - - - - 30.0
Don't remember - ~ = = = = = = & - - . - = - .- - .- - - 8.9
Blank, €lCo= = = = == = = = = o . = e . - - - .- .- - - 1.2
Total = = = = = = = 0 & = m e m e - e D - - 100.0
Number asked = = = = = = = = = = = = = = = = = & -0 - - = - - 1292

6/ A few respondents did not answer this question and some gave more than
one species so that total adds to more than 100 percent.
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Prequency Of Use (Continued)
Frozen fish (Continued)

Is there any particular season that you serve it more often than other

seasons? Percent
SummeY = = = = = = = = = - - .- - - m - - - = - - - = - --- - 2,3
ra].l ----------------------------- 1 Y 6
Winter = = = = = = = = = - = & - & - - - - - - - - - - - - - 6.7
spring ---------------------------- 5. o
No particular season = = = = = = = = = = = - = = = - = = - - — 81.7
Blank, etco= = = = = = = = = = - = - - - .- . - - - - - - - - 2.7
TotQl = = = = = = = = = = = - o - = - - - - - - = - - - - 100,C
Fumber asked = = = = = = = = = = = = = = = = & = = - = - - - - 1292

How often do you serve it in this season?

Data insufficient - not analyzed

Is there a particular day of the week that you serve it? Percent
Monday = = = = = = = = = = = = = = = = = = = = = = = = = = - = 2
Tuesday= = ~ = = = = = = = = = = = = = = = = = = = = = = =~ - = o
Wednesday= = = = = ~ = = = = = = = 0 = = = = = = = = = = = = = .3
Thursday = = = = = = = = = = = = = = = = = = = = = = = = = = = o5
Friday = = = = = = = = = = = = = = = - = - - - - == - -~~~ 36,5
Saturday = = - - - - -~ el T .9
Sunday = = = = = = = = = = = = = = = = e e m - m -~ .2
Fo particular day= = = = = = = = = = = - = = - - = - - - = - ~ 6C.0
Blank, etce= = = = = = = = = = == = = = = = = =~ - - - - = = = 1.2

Total = = = = = = = = = = = = = = = = = = = = = = = = = = 100,30
Number asked = = = = = = = = = — = = = = - = = - = = = -~ - - = 1292
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Frequency 0f Use (Continued)

Frozen fish (Continued)

What do you particularly like about frozen fish? Percent
Reasons given:

Paste = = = = = = = - = = - = = - - . - - = - = - - = - - == — - 23.0
Like flavor= = = = = = = = = = = = = = = = = = = = = = = 20.5
Uniformity of flavor = = = = = = = = = = = = - = = = = = 2.1
Children like= = = = = = = = = = = = = = = = = = = = = = M

Ease of preparation = = = = = = = = = = = = === = - -~ ---= 423
Easy to prepare = — = = = = = = = = = = = = = = - - - ~ 38.2
ook beblery = = & = m = & w i o wim 5 o o e 2
Cleaned or cle@ner — — — = = = = = = = = = = = = - = - — 3.9

Ease of storage = = = = = = = — = = = = = - = =« - =~ - - - -~ 11.8
Easy to store in refriger@tor- — = = = = = = = = - - - - 11.8

Evaillabllity = = = s @ = mw =me o o= o mm oo oS .o - 6.4
Frozen easily available~ = = == = = = = = = = = = = = - 6.4

Pricg = = = = = = = m e e s e m e s e st e e s - - - - - - - 3.3
Choapams = = = = e = = = = = W o = e 3.3

Bitritioi = » = == s s o= s r=ac e ceca = =n = o =- = N
Nutritious, healthy~ = = = = = = = = = = = = = = = = = = A

Babih m e m st o e i e R W e = 1
Habit= = = = = = = = = = = = = = = = = = — = = - - = = = 1

Miscellaneous = = = = = = = = = = = = = = = = = = = = = = = = = = 12.7
No bones = = = = = = = = = = = = = = = = = = = = = = = = 5.9
Like tenderness= = — = = = = = = = = - = = = = = - -~ - o3
Less 00T~ = = = = = = = = = = = = = = = = = = - = - - - .6
Gives variety in diet= -~ — = = = =~ = = = - - = = = = - ~ 5.5
Like appearance- = = — = = = = = = = = — = = = = = - = < A4

Total = = = = = = = = = =~ = = === ——————— - — = - 100.0

Number of answers 7/~ — = - = = = = = = = = = = = - - = = - = = = 1132

Can you generally get the kind of frozen fish you want? Percent
Yese = o = = = = o m o e et e e e e e m e e e e e - - - 75.6
NO ------------------------------ 406
Don't KNow = = = = = = = = = = = = = = - - - = - -« - - -~ 3.4
Blank, ete.~ = = = = = = = = = = = & . . - - - - - - - - - - 16.4
Total = = = ~ = = = = = = = = = = = = = = = = = == - — - 100.0
Number asked = = = = = @ = = = 0 o = m o - - .o - - - - - 1292

7] Of the 1292 respondents asked this question some d4d not answer and a
few gave more than one reason.



Frequency Of Use (Continued)

Frozen fish (Continued)

What kind do you usually serve? Percent
Ocean perch = = = = = = = = = = @ = = = = = = = = « = = = = = 26,3
Haddock = = = = = = = = = = = = = = = = = = = = = = = = = - = 22,3
Flonnder— = = = = = = = = = == = = = = = = — ™ = = o = = = 13.3
Hlibut = ~ - - - -~ m c m e e e c rcrr rr m r - == 10,3
Cod = = = =~ = = = = e = e m e .- - === - = 805’
Salmon= = = = = = = = = - - .- = - m - - .- — - = 6.2
Whiting = = = = = = = = = = @ & & & ¢ & — e e e m - == - 1.5
SWOTdfish — = = = = = = = = = = = = = - —— = = = - - .9
Mackerel= = = = = = = = = = = = - - = - - - B o6
Mullete = = = = = = = = = = = = = = ~ = - - - - - - - == oL
Bed Snapper = = — = = = = = = = = = = — = = = = =~ - = - - ~ = ot
Smelt 8/~ = -~ =~ ==~ == - - - s Cr m e e m e = - == ad
Crogker = =« — = == = = = - = = = m - - - - - e = .= - u
Red drumr = = = = = = = = = = = = = = = = = = = - - - - = - = e
Perch = = = = = = = = - e e - e e e m - m - m .- - .2
Shad = = = = =~ = = = = = = = = = & -~ _- - — - - - - - o2
Herring 8/= = - = = = =~ = ~ = = = = = - m e m - - m - - -~ - ol
Ruefigh = = = = = = = = = = = = - c s m e - e =~ = =~ = = = ol
Bl = = = = = = - = - - - e e m e e - m = m - - - - - - - = e
Steakfish (shark) — = = = = = = = = = = = =+ = = = = = = = = 1
Bockfigh— = = = m o o i 0 o i i i i B v e e e e e e -t
A1) freshwater species 9/ — = = = = = = = = = = = = = = = = = 8.6
No particular kind~ -~ = = = = = = = = = = = = = = = = = = = = 15.6

Potal- = = — = = = ~ = = = = = = = —" ==~ = = = = = = = = 117.2 10
Fumber asked- = = = = = = = = = = = = = = = = = = = = ~ - - = 1292

Fresh fish

Have you served it during the past year? Percent
Yeg = = = = = - e e e e - e e e e e e == e = 7006
Hom = o e e e e e e e e e e e e E e m . — - - = 294
Don't KNOW.. = @ o e o e e o e e e e e e - = .3
Blank, etce == - === - - = - m cm = - - - s s - o

Total— = = — = = — = = = = = = = = = = = = = = = = = = = - 130.0
Fumber asked= = - - - - - - - - -~ - - - - - === - o= 2473

[Sro1ey

Unable to distinguish between freshwater and saltwater varieties.
Excluding a small amount of those varieties marked above with fooinote 8/,

A few respondents did not answer this question and some gave more than
one species so that total adds to more than 100 percent.
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Frequency Of Use (Continued)

Fresh fish (Continued)

Yhen was the last time you served fresh fish? Percent
Within the past week = = = = = = = = = = = = = = = = = = = = - 21.1
Within the past month- = = = = = = = = = = = = = = = = = - - = 35.0
Within the past yeAr = = = = = = = = = = = = = = = = = = = - = 32.4
Don't remember = = = = = = = = = = = = = = = = = = = = - -~ - 9.2
Blank, g, = = = = e S R S e e e e e e S e e 2.3

Total -------------------------- loooo
Number asked = = — = = = = - = = - = - - - - - - - - - - -~ 1732

Is there any particular season that you serve it more often than other

seasons? Percent
SuUMmer = = = = = = = = = = = = & = 2 & - e - - = = - - -~ -~ 13.5
Fall = = = = = = = = & — & e s - e e e e - - e - - m - - - 2,0
Winter = = = = = = = = & - - - . - - e m - - - - e = .- 3.8
Spring = = = = = = = = & - _ . m . e . . e e - - = - - - - - 6.1
No particular se@son — = = = = = = = = = = = = = = - - - - - _ 70.4
Blank, €tCem = = = = = = = = = = = = — - = - - — == - - - = 4.2

Totadl = = = = = = = = - = = & - - e e e e e e - - - - -~ 100.0
Number asked — = =« = = = = = = = = = = = = = - =0 = = = = - - = 1732

How often do you serve it in this season?

Data insufficient - not analyzed

Is there a particular day of the week that you serve it? Percent
Mnday = -« = = = = = = s 0 - c et r et et f e st e e e - = - - 2
Tuesday~ = = = = = = = = = = = = = - - = = - = - - - = = = -~ M
Wednesday- — ~ = = = = = = = = = = = = = = = = = = = = - = -~ A
Thursday — = = = = = = = = = = = = = & = = - - - - - - - - - 1.2
Friday ---------------------------- y& Y o
Saturday = = =~ = = = = = = = = - = - - - - - - - - - - -~ - - 2,1
S'lmd.ay ---------------------------- . “
No particular day~- = = = = = = - = - - - . - - - - - - - - -~ 58.8
Blank, BtCe= = = = = = = = = = = = = - - - - - - - .- - -~ 2.5

TotBl = = = = = = & = - - - -t - - e et m e s - - - 100,.0
Number asked = = = = = = = = = = = = = = = = = = = = = = = - = 1732



Frequency 0f Use (Continued)
Fresh fish (Continued)

Yhat do you particularly like about fresh fish? Percent

Reasons given:

Paste = = = = = = = - m . . - - e - e - e m - e e - - - - 67.8
Like flavor- = = = = = = = = & 0 = = - & = = = - - - - = 66.4
Uniformity of flavor = = = = = = = = = = = = = = = = = = 1.2
Children like- = = = = = = = = = &0 & & 0 - - - - = - - = .2

Ease of preparation —= = = = = = = = - - - - . - - - - - - - - - 3.6
Bagy to prepare= = = = = - = - - - - - - - - - - - - - ~ 2.7
Cooks better = = = = ~ = = = = & = = - - - T .5
Cleaned Oor cleaner -~ — = = = = = = = = = =« = = = = = = = .1
Good for cocktails, salads, etc, = = = = = = = = = = = « .1
No thawing = = = = = = = = = &= = - ¢ 0 = 0 0 = 0 - - =~ - .2

Availability- = = = = = = = = & = & - & - - .- - - - - - - - 6.0
Fresh easily available = - = = = = = =« - = 0 = = = = - = 1.1
Go sport fishing =~ = = = = = = = = = = = = = = = - - - = 4.9

Price = = = = = = = = 0 = - f f m e m e e e s - - - - - - 5.7
Cheaper- = = = = = = = = = = = = = - = = - - = = - = - = 5.7

Futrition = = = = = = = 0 0 0 - f e m e e e .- - - - 2.5
Futritious, healthy- = = = = = = = = = = = = = = =« - - - 2.5

BABAE = & o oo s o o 6 0 i e e R S R e e R B e R e 3.3
Prejudiced to fresh- - = = = = = = = = - = - = = = - - =~ 3.2
Habjte = = = = = = = = = & o e m e e e - - - - - - .1

Miscellaneous = = = = = = = = = = = = = - - = = - = - - - - =~ - 11.1
Nobones Q1) - - = = - = = = = = = = -« = = = = = = - - - .7
Like tenderness— = = = = = = = = = - - - = - - - - - - - 2
Less 0dor= = = = = = = = = = = = - - - - - - - - - - - - 2
Gives variety in diet- - - = = = = = = = = = = = = = - =~ i §

Like appearance= ~ = = = - - = = = = = = = = - = = = - = .2
Buy whole for baking — = = = = = = = = = = = = = = = = = .2
Fot asmoist = = = = = = = = = = = 0 = = - = = = = = = = .5
Potal = = = = = = = = = = = = = = = = = = = = = - = = = 100, 0

11/ Referring to steaked fish.

12/ Of the 1732 respondents asked this question some did not answer and
a few gave more than one reason.
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Frequency Of Use (Continued) '

Fresh fish (Continued)

Can you generally get the kind of fresh fish you want? Percent
Yes = = = = = = = = = = = = - = - - * m e s m .-~ 6000
Nog=w = = = = = = = = = = = - == === o= === === == - 4.5
Don't KNow= = = = = = = = = = = = = = = = = = = = = = = = = = 5.8
Blank, etCe = = = = ~ = = = = = = = = = = - - - - - -~ -~ =~ 19.7

Total- = = = = — = = = = = = = = = = = = = = = = = = - = —J00.0
Number asked— = = = = = = = = = = = = = = = = = = = = - = = = 1732

What kind do you usually serve? Percent
Flounder = — = = = = = = = = = = = = = = = = = = = = = = = = 8.8
Salmon --------------------------- 60‘*
Halibtt = = = = = = = = = = = = = = e = — - - = - = - - - =~ 6.2
Haddock = = = = = = = = = = = = = = = = = = = = — = = - = = = 6.2
Perch 13/ = - = = = = = = = = = &0 o e = o = === == - - == 2.7
Mackerelm = — = = = = = = = = = = = = = = = = = = = = = = = = .6
ol ~ — . — = = o Wil
Mollete = = — = = = = = = = = = = = = = - = = = - = == -~ - b.g
Swordfish = = = = = = = = = = = = = = = == = = = = = = = == 2.,
Sea trout (weakfish)= = = = = = = = = = = = ~ = = = = = = = = 2.4
Bed snapper — = = = = = = = = = = = = = = = = = = = = = - - = 2.2
Croaker = = = = = = = = = = = = = = = = = & = - - - - - - - - 1. '
Smelt %%/ -------------------------- 1.0
Butterfish- = = = = = = = = = = = = = = = = = = = = = = =~ =~ = 1.0
Scup iporgy) ------------------------- 1.0
Whiting = = = = = = = = = = = = — = = = - = = = = = = == = = 1.0
Bluefishe = = = = & = - = -t st e e e e e e e e == - - - - °;
888 VASS— = = = = = = = = - - - - - = - - ——— = - =—- - - o
Bpolis == = »w o m i B w e = R R e A e e e o 7
Stripell bagg = " = = = = = 5= S o S a S S e = e s .6
Barracuda = = = = — = = = = = = = = - = = - - - = = - =~ = =~ = .6
Red drum— = = = = = = = = = = = = = = - & . - - - - - - - - o5
ShAad = = = = = = = = = = = = = = = - . — - . - .- ==~ == o5
Tonag = = = = = = = = = = = = = = = = = = = = = = = = = = =~ =~ og
HEPTing L3 == = = = = o= m mwoim o o oo o v o e e e °
King 3%i¥%ég— ------------------------ .2
Bel = = = = = = = = e = == o e o= e == - = - 2
Steakfish (shark) = = = = = = = = = = = = = 0 = = = = = = = = 1
Segllfigh = == =% = = 0 o o m = e e e e e e e i §
Kingfish (Calif,) = = = = = = = = = = ¢ = 0 = = = = = = = - = .1
Bonitom = = = = = = = —- - m .- o m e e e e . e e - - - - .1
Pollogk = = == = m = mas M im o0 = = 0 = o S0 = o - od
Pompano = = = = = = = = = = = - = = = = = = - - - - =~ = = = -1
GroUper = = = = = = = = = = = = = = = = = = == = - = = = - = 1
Cabfillom = = — = = = = = & o = = . - = - - e — = ————— .1
A1l freshwater species 4/- = - = = = = = = = = = = = = - == 37.5
No particular kind= = = = = = = = = = = = = = = = = = = = = = 18.7

Total- = = = = = = = = = = = = = - - - - - - - - - - 121.8 15/
Number asked= = = = = = - & = - ¢ 0 o o e e e - == Vi A

Unabtle to distinguish between freshwater and sal twater varieties,
Excluding a small amount of those varieties marked above with footnote ;}/.‘
A few respondents d4id not answer this question and some gave more than
cne species so that total adds to mgre than 100 percent.
1

Gl



Canned fish

Have you served it during the past year? Percent
Yeg = = = = = = - mm m e e e e e e e e m - - - - 7707
Now = = = = = = = s e e e e e e e e e m - e - e oo 21.0
Don't kmow= = = = = = = = = = = = = = = & & e - - - - - - A
Blank, etce = = = = = = = = = = = = - = = == - = - - - - -~ .9

Total- = = = = = = = = = = = = = = = -~ - - - .- - - 100,0

Fumber asked- - = - = = - = = = = = - - - - - - - - - - - 2473

What kind do you usually serve? Percent
Salmon~ = = = = = = = = = - = - & - - & - D~ — - - - - - - 62.9
TuNg~ - = = = = = = = = = = = & - — - -~ - - .- .- - 56.0
Sardines— = = = = = = = = - - = - .- - - — .- s - - .-~ - 13.3
Mackerel= = = = = = = = = = = = = = = - = - - - & - - - - - & 1.2
Cod = = = = = = = e e m e e e e - - - - - 1.0
Herring = = = = = = = = = = = = = = = = 0 = = = - - -~ - - - .3
Anchovies = = = = = = = = = = = & = = - -0 - - - .- - -~ .2
Cavi@r- = — = = = = = = = = = = = = = - - - .- .- - - - - - .1
Fish flakes = = = = = = = = = = = = = = & - e = - = = == = -1
Kippers = = = = = = = = - - e - m - e e - - e e - - - 1
Shad= = = = = = = = = & = m m - - - . - - o - - .- .1
No particular kind~ = ~ = = = = = = = = = = = = = = - - - - = 2.8

Totﬂ --------- e Em R e e mp e R e e e m e 13808

Number asked~ = = = = = = = = = = = = = = = = = = = = = - = - 1922

Frequency Of Uge (Continued)

Cured fish or shellfish -- pickled, salted, smoked, etc.

Bave

you served it during the past year? Percent
Yeg =~ = = - - - - - - - e - - - - - - - - - - - 20,3
Hom = = = e e e m e e e e e e e - - - - - - - - 74.0
Don't KNOW= = = = = = = = = = = = = = = = = = = = = - = = - - .6
Blank, €tCe = = = = = = = = = = = = - = - - - - - - - - - - - 5.1
TotAle = = = = = = = = = = = - - = - == - - == -~ -~ 100,0
Number asked= = = = = = = = = = = = = = = = - = - = - - - - - 2473
A few respondents did not answer this question and some gave more than

one species or product so that the total adds up to more than 100 percent.

19



Prequency Of Use (Continued)

Cured fish or shellfish — pickled, salted, smoked, etc. (Continued)

What kind do you usually serve! 17/ Percent
Herring — - - = - = = = = = = = = = = c = - = == == = === 39.3
Salmon= — — = = = = = = = = & - - - &, S-S Cce-S-Sss=sss- 1302
COd ------------------------------ 8.1
Mackerel- — = — = = = = = = = = = = = = = = = - - - = =~ -~ 8.0
Whitefish = = = = = = = = = = = = = = = = = = - = - = - = = = 8.0
Sardineg~ = = = — = = = = = = = - = = = = = = - == - - -~ - 6.2
Finan haddie- = = = = = = = = = = = = = = = = = = = = = = = = 3.2
Mullet = = = = = = = = = = = = = = = = = = = = = = = = = = = 1.6
SWOTdfigh — = = = = = = = = = = = = = = = = - = = = - - = = = 1.2
Anchovies — = = =~ = = = = = = = = = - = = - = = = =~ = - == =~ .8
Blind robins— = =~ = = = = = = = = = = = = = - - - - === -~ .8
CW ---------------------------- -8
B2l - = = = = = = = = = = = - = . - - - - - - - - === .6
SpetS =~ = = = = = = e e m e e s s e - s c - - - -~ - .6
Bloaters— = — = = = = = = = = = = = = = = - = = = = = = - - = ol
Butterfish= = = = = = = = = = = = & = = = - = = - - = = - -~ iy
Halibut » = = = = = = = = = = = = = = = = = = = = - = - -~ - o4
Barracuda = = = = = = = = = = = = = = = - = = = = - = = - =~ o2
Flounder= = = = = = = = = = = = = = = - m s s - - e === 2
Sca bass = = = = = = = = = % . . - - - - .- - - - - - 2
Shrimp:- = = == == = = = = = == = - = - == == == === .2 ¢
Troup = = == = = - = - - - - - - - s m e s s~ 2
No particular kind= = = = = = = = = = = = = = = = == = = - = 6.2

Total= = = = = = = = = = 0 = 0 m = = e - - - = - - = - = 100.8 18/
Number asked- = = = = = = = = 0 0 0 o o &t - e - - == - - 501

Preferences - Fresh vs. Frozen Fish and Shellfish

If it cost you the same amount to serve your family fresh fish or frozen

fish, which would you prefer? Percent
Fresh figh- = = = = = = = = - = 0 0 = = 0 o - o - == = - == 57.6
Frozen figh = = = = = = = = = = - c 0 c m e m - o == == 20,0
No preference = = = = = = = = = = = = = = = = = = 0 = = = - = 14.9
Blank, etCe = = = = = = = = = = = = = - & m - - - - - == -~ 7.5
Total= = = = = = = = = = = = = - - - - e e - - - - === 100.0

Number asked= = = = = = = = = = = = = & = = = = = = = = = = = 2473

17/
did not indicate the specific type of cure.

18/ A few respondents did not answer this question and some gave more than
one species or product so that the total adds up to more than 100 percent.

Most respondents named a species or several species in their reply and ‘



Preferences -~ Fresh vs. Frozen Fish and Shellfish (Continued)

What would you say is the main advantage of serving "fresh" or “frozen"

fish?

Percent

Fresh fish:
PERle = == m s SRS S S B RSB WS = S -
Preparation = = — = = = = = = = = & = = - - .- o - - - - -

FTase of preparation- = = = = = = = = = = = = -~ = - = - - 5,
No thawing — = = = = — = = — = = = = = =~ = = = = = = = = 3
Fries better = = = = = = - - o - d e - - - - - o .

7
Variety available- = = = = = = = = = = = = = - = = = = - oL
Go sport fishing - = = = = = = = - = = = 0 - = 0 0 = = = 1.5
Price = = = = = = = - 0 m e e - e e e e e e - - - - -
Qualityi= = = = = = = = = = - - - . — - - e - - e - - .-
Sure of freshness— = = = = = = = - - - 0 Cm e - .- - 8.1
Sure of quality- = = = = = = = = = = = -~ = = = - - - ~ -~ 1.3
Futritious— =~ = = = = = & = - m - e - m - - - e .- - -
Habit and prejudices— = = = = = = = = = = = - 0 & = 0 = = = - -
Miscellaneousi= = = = = = = = = = = = = - = & 0 0 = = = = - - =
Like appearance- = = = = = = = = = = = = - = = « ~ - - ~ i}
Packaging= = = = = = = = = = = = = = = o - - .- - -~ - .1
less 0d0T= = = = = = = = = = ¢ - - - e - - - - - ol

O
o [
o

W W
L] °
N

101.5 19/

Frozen fish:

1425

Percent

Taste = = =« = = = = 0 e o - - - - m e e et m e - - - - - -
Preparationie = = = - - 0 0 - - - m - e e e - - -

Base of preparation- = = = - = - = = - - - - - - - - L6.9

Cleaned— = = — = = = = o o . - m - = m - - = - - - 11.3
Storageability= = = = =« = =0 = - = - e - - - - - - - - -
Availlability— = = = = = = - - . - e e - e - - - .- - -
Price = « - - 0 0 e m e m e e - e e e e e - -~

Sure of freshness— = = = = = = = = = = = = =« = = = = = = 3.8
Sure of quUAlity= = = = = = = = = = = = - = = = = = = - = 3.8
Nutritios— = = = = = = = = = = = - - - e - - - - - - - - -
Miscellaneousim = = = = = = = = = = ~ = = = = = - = = = = - ~ =
Packaging— = = = = = = = = = = o = o = = - = - - - - o6
Lesgs 000T= = = = = = = = = m - m - - - - - - - - - 2.4
Ho DONES = = = = = = oo o n e e e e e e e == - - 7.1

Number agked= = = = = = = = = = = = = = = = = = = = = = = = = -

19/ A few respondents did not answer this question and some.gave more than

one answer so that total adds to more than 100 percent.



Preferences - Fresh vs. Frozen Fish and Shellfish (Continued)

Is there anyone in your family who will eat fresh fish but will not eat

frouen Tish? .P_S;‘ﬁ_t
Teg oo = = v = = e — - e === === === - - .
Nl) ——————————————————————————————————— 71.%
Dorlt KNow= = = = = = = = = = = = = = - = = = = = = = = =~ - = 10,
Blank, chc, — = = = = = = = = = = = = = = = = = == = = =~ « 8.0
Trtale = = = = = = — 2 ++ = = = - ———— = = = = - - - - - 100.0
Number askedr~ = = = = = = = = = = - = = = = = = = = = - = = = 2473
How many are children under 15 and how many are adults that will not
cat it? Percent 20/
Ad’t'_ltsﬂ ca wm e e ew eve gmee Bes @R e e (em S mm mm R ) G Em S8 WS e el @ = ew .u
Children under 15 = = = = - e i i 3.6
Nurber asked~ = = = = = = = = = = = = = = = = = =« = = = = = = 251
Genevally speaking, do you think people serve fish more often when meats
ge Up in price or not? Percent
Yeg o o0 m m o m m me m m = e m m = m = m e = = = = = = - o 52.4
Nii ----------------------------------- 13.2
Dentt kmow= = - - T e i T T T B 25.1
Biark, @ty = = = = =~ o = ot e m e e = = m - - - - - - 9.3
Pritaad= = = = w0 ™ v m = = = e - = e = = = = = e e = e 100.0
Homber delkafe mw = o o m e o m 5 = om o o = = = o oo o oo - 2473
Is there any partlcular r2ason why you don't use frozen fish? Percent
Reascus given:
Tagste = = = = ~ = = =~ = = = = = = = = = = = =~ =&~ < =-- L8,
Pring = v = = = m m mm mm - m — e = = e = ———— - 11.
Avaiifolliip==m e m s e m o = mm o am e m = o= = 19
Prefer fyesh fi sh -------------------------- 14,7
Pre;udiced tc fresh fish = = = = = = = = = = = - - 9.2
Freth avajilable= = = = = = = = = = = = = = = = - = 3.
Go sport fishing — = - = — = = = = = = = = - - - - 2.2
Osher ~cmpetitive foods= ------------------- 1.3
SU'op.LJ of "10 ------------------- "
M LS 311(. L 1 S em s s em es e en e em e an s e = e .z
Preparationi— ~ - =~ - T 2.6
Tl'_a-w_na --------------------- 1.2
Trouble $0 GOOK= = = = = = = = = = = = = = = = - = 1.4
Healiht = = = = = = = = = = & = & = = = = = = - = - - = =~ — 1.4
Not as nutritiouse = « = = o o v = o - - == - .8
Allergy- = = = ~ = = = = = m e - - - - - - - - - .g
Dizt restricted- == === m=m s o ee s aaa = .
Od‘.r ————————————————————————————— - as e &
Storassi= = = = @ = = m e = m e e = e = = e = - - - = - },8
aven‘t suitable refrigeration = = = = = = = = = « L
Tco mack in package—- - = = =« = = = = - - = - - - .6
QUalityies = = = = s e o = - e e m e e = e e e e e e e e - - 1.1
Scft, moist, etComm = = = = = = o - - - - - m - -~ .8
Can’t tell quality = = = = = = = = = = = == = = = 3
Begar Trlol — w w oo m oo oo om0 o o s e e S RS S & 7.9
Total= = = = — = = = = = = = = = = - - = - -~ - - - 100,0
Number of answers 2L/ = = - = - o - o e e e e e e - - = - 937

20/ TFor adults percent of all adults in sample and for children percent of

all children in sample.
21/ Of the 1172 respondsnts who did not serve frozen fish some did not



Preferences — Fresh vs. Frozen Fish and Shellfish (Continued)

Which do you use more often -- fresh or frozen shellfish? Percent
Fresh shellfish — = = = = = = - - - - - 0 - e e e - - e === 42.4
Frozen shellfish- -~ = = = = = = = = - = = = = = = = - = - - = 35.2
About the same= = = = = = = = = = - - - & - 0 - - - - - - - - 22.4

BOEBYmom = o o e 100,0
Fumber of answers 22/- = = = = = = = = = = = = = = = - - - - 2l5

Which do you use more often ——~ fresh or frozen fish? Percent
Fresh fish- - = = = = = - = = & = = = = =« = i 38.3
Frogzen fish - = = = = = - = & & - 0 f e e e m - - - - - 45.8
About the same- -~ = = = = = = & & - & - - - .- - - .- - -~ 15.9

3 - s N A 100.0
Number of answers 22/— = = — = = = = = = = = = = = — - - - - 805

Particular Preferences — Frozen Fish and Shellfish

General - cooking, cuts preferred, availability, etc.

How about frozen fish — do you think people buy frozen fish more often

when meat prices go up than they ordinarily do or not? Percent
Yes ----------------------------- 56-3
b e R R T i i I B 13.0
Dot Bow~ = = == s mr = me s m e e mm e == e - 26.9
Blank, etC, = = = = = = = = = = = = - - - - -~ -~ - - - -~ 3.8
Potal—~ = = = = = = i e e e e e = e 100,0
Number asked— = = = - = = = = = = - = - - - = = - = - = - - ~ 1292

22/ These questions were asked an undertermined number of respondents
who served either both fresh and frozen shellfish or fresh and
frozen fish and percentages are based on number of answers.

23



Particular Preferences - Frozen Fish and Shellfish (Continued)

General - cooking, cuts preferred, availability, etc. (Continued)

What methods of cooking frozen fish do you usually use -- that is,

frying, baking, broiling, boiling, or any other way? Percent
Frying « = = = =~ = = = = = = = = = = = = = = = = = = = = = 73.9
Bdklng —————————————————————————— 6.[&
Boiling -~ - - - T i R 7
Frying and baking - - = = = = = = = = = = = = = = = - - = 10.3
Frying and boi1ling - = - = = = = = = = = = = = = = = = - = 1.3
Frying, baking and boiling = - = = = = = = = = = = = = = = .7
Broiling: Flame —- - = = = = = = = = = = = = = = = = = = = 12.4
Electric - = = = = = = = = = = = = = = = - - - 6.4
Total -~ ~ = = - = = - e et - e e e - - - - -~ - 121,123/
Number asked — -~ = «- = = - = = - 0 & = 0 & -~ = = = 4 - - = 1292
In your experience with frozen fish have you found the quality to change
from time to time? Percent
Changes — = = = = = = = = = = = = = - 0 0 = = = == = - - 11.8
Generally the same — - = = = = = = = = = = = = = = = - - = 78.4
No opinion = - = = = = = = = = = = = 0 0 & = = - - - = = = 8.8
Blank, etCe = = = = & = = = 0 = & = = - = - - - - - - -~ 1.0
Total = = = = = & = = 4 m - o e - = - - - - - - - - - 100,0
Number asked = = = = = = = = = = = - 0 0 = - - - - - - - < 1292
In what way have you found the quality to change? Percent
Taste changes -- woody, dry, strong - - = = = = = = - - = 66.4
Stale; old, not fresh; wormy, spoiled - - - - - = - - =~ = 19.1
Thawed, poor refrigeration — - - - = = = = = = = = - - ~- = L.6
Water content excessive - - - - = = = = = - - - - - - - - 3.3
Odor = = = - = = = = = = = = = - - - - .- - - - - - - - 3.3
Disceloration = = = = = = = = = 0 & = & = = &0 =4 - & - - = 3.0
rand and size variations - - = - - - - - - - - - - - - & 3.0
Total = ~ = = = = = = = — = = - = -~ -~ - - - -~ 102.7 24/
Number asked = = = = = = = = = = = = & = 0 = = 0 - 0 o o - 152

23/ A few respondents did not answer this question and some gave more than
one answer so that total adds to more than 100 percent.

24/ 11,8 percent of those who served frozen fish in the past year found
changes in the quality and a few noted more than one change so that
total adds up to more than 100 percent.

2



Particular Preferences - Frozen Fish and Shellfish (Continued)

General - cooking, cuts preferred, availability, etc. (Continued)

Will you look at this card and tell me what cuts of frozen fish you

prefer to buy?

l, Whole or round fish = = = = = = & £ - = = & = = cu =
2. Drawn fish = = 0 & & - & - 6 m f f - - m = o -
3., Dressed fish = = = = = = & 0 = 0 = - - & & = = = =~ -
L« Pan-dressed fish =« - = = - ¢ - = = & = = = = 0 =~ = =
5, Steaks = = = = = = = 0 - & - - - - =~ === -
6, Fillets = — = = = = c o o m e et . = -

Pobal = = m o = o s o= o o e N e e e e s

Number asked = = = = = = = & — 0 & = % - = - = = -

The last time you bought frozen fish, which of those cuts did you
buy?

1, Whole or round fish = = = = = ¢ & = & ;- - = = o = =
2, Drawn fish = = = = = = = & 0 & & 0 0 = & - = = = = =
3, Dressed fish = - = = = = = = - = - - - &0 & = = = - =
L. Pan-dressed fish - - = - = - - - e e e
5. SteakS - = = = = = = = = = = = = = = - — = —-— -~
By FIVIBHE == — mom o 0 5 55 5 & 5 e o o5 5505 55 59 = B9 A 9

Blank, etCe — = = = = = = = = = & = = = = = =~ - = =

Total = - = - = - = - = = = = = = = = = = = = -

Number asked - = = — = = = = = = = = = = 0 = = = = = = =
Do you prefer fillets with the skin on or skinless?

Skin on = = = = = = = = & & = = & - mm e — == = o -

SKinleSS = = = = = — = — = = = = — = = = = = - - - — -

No preference — — = — = = = = — = = = = = — = = — = = - -

Blank,etc.__—"'-’——-'-—————-—— ______

Total = = — = = = = = = = = = = = = = - — = - - —

Number asked = — — = = = = = = = & & = = = = = = = = = =

25/ A few respondents did not answer this question and some gave
than one answer so that total adds to more than 100 percent.
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Particular Preferences — Frozen Fish and Shellfish (Continued)

General - cooking, cuts preferred, availability, etc. (Continued)

Have you tried frozen fillet of flounder or fillet of sole? Percent
Yes ~ = = = = = = = — = = = = = - - & - = - -~ - = L6.2
NO - = = = =~ = = - = - - - m - - - - - - - 41.1
Donft Know - — = = = = = = = = = = = = = = = = = = - = 11.6
Blank, etce — = = = - = = = - - = = - - - - - - - = - = 1.1
Total = = - - -+ = = = « == = = = = = = - - - -~ - 100.0
Number asked = - = - = = = = = = 0 = 4 & - = = = - = = 1292

In some sections of the country you can get both East Coast and West
Coast fillet of flounder and fillet of sole. Do you happen to know
whether you ever tried East Coast fillet of sole or flounder, or West

Ccast fillet of sole or flounder? Percent
Tried East Coast fillet of sole or flounder - - - - - = 8.4
Tried West Coast fillet of sole or flounder - - - = - - L5
Tried both - - - - = = = = - = - = - = = = = = - - - - 8.9
Donft Know - = = = — = = = = = = & = & & = & = = = - = 78,2
Total = = = - = =« = = = ¢ 4 - e - . - - - - 100,0
Number asked = = -« = = = = — = = = = &0 = = = = - = & 597

Which do you like better;, East Coast fillet or West Coast fillet of
sole or flounder?

Data insufficient - not analyzed

About how much frozen fish do you buy for each serving—that is, about
how much of a pound do you count on for each member of the family? Percent

L e e i o6
I/ = = = = = = o e e e e e e e e e e e o e e e - 22.4
1/3 = = = = e e e e e e e e - o o e —f - o4 oo oo 15.5
1/2 = = = m e e e e e e e e e D o o oo oo 49.3
G i e Le3
R e 6
R e T 3.4
L AIB = 5 = s i 2 o 8 o o B e o B e 02
Blank, etce = =~ = = = = = = = - 0 - 4 0 4 - - 4 - & - - 3.7
Total =~ -~ = = = = = = 0 - f f Dt f DD - - - 100.0
Number asked - - — = =« = = — = - 0 0 0 0 4 4 - - - - - 1292



Particular Preferences - Frozen Fish and Shellfish (Continued)

General - éooking, cuts preferred, availability, etc. (Continued)

At what type of store did you last buy frozen fish?

Super market - - - = — = = = - - - - - - - - - - - - - -~
Independent food store — - - — = - - - - - - - - « - - - -
Fish store = — = = = o - - L 0 £ & o o e e m = -2 - = =
General StOre = = = = = = = & = - . m e e . m e = -
Meat market = — = = = c - & - & & C m e - - h e - - -
Frozen food locker — = = = = = = = ~ 0 & & & & - -~ = = =
Chain food store — = = = = = = = = = = = = = = 0 & =« - =
Door to door truck = = = = = = = = - & & = = = = = = = = =
Other type of store - - - - = = - - = - & - - - = - - - =
Mail order - = — = 0 & o 0 C m m et e e e e e - — - m -
Blank, etCe = = = — = = = & = = = = - & - - - - -~ - - -

Total = = - = & = 0 & & 4 C - m f - f - .- - - - -
Number asked = = = = = = & & - o 6 o 0 - . - . - - - -

Can you get frozen fish at the place where you do most of your food
shopping?

NO = = = = = o e e e m h e m e m - e - - - - - o
Don't KNOW = = = = = o o o o e m e m = = = = - e — -
Blank, etCo = = = = = = = = = = = = & = & = - = - - - - =

Total = = - = - & & & & - .t m e . - - e - - .-

Number asked - = = = = = = = = = = ¢ = = 0 = = = = = - =

Can you generally get any kind you want at this store?

NO = = = = m e et et m = = m - - - e = e = - - o

Blank, etc. - - e e e e e e e e = -

27
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Particular Preferences - Frozen Fish and Shellfish (Continued)

General - cooking, cuts preferred, availability, etc. (Continued)

Is there anything you dislike about the way frozen fish is kept in this

store?

Dislike:

Inproper refrigeration, thawed - - - - = = = - - = - = - «
Lack of variety - - = = = = = = = = = = = = = = = = = = =
Mixed with other products, hard to get at - - - - = - = =
Public handles =~ = = — = = = = = = = = = = = = = = = = =
Ttem not priced = — ~ ~ = = = = = = = = = = = = = = = = =
Package torn = = = = = = - = = = = = - = =~ - = = = - = =

Total =~ - = = - - T T
Number asked 26/ = = - = = = = = = = = = = = = = - = - -~ -

Packaging

Percent

The last time you bought frozen fish, was it unwrapped, wrapped only in

cellophane, packed in a box or some other type of package?

Unwrapped - = = = = = = = = = = = = = = = = = - = - - - =
Wrapped only in cellophane - — = = = - = = - = = = = = - -
Packed in bOX = =« o = = = = = & & = = &0 = . = .. - e - -
Wrapped in paper - - - = = = = = = = = — - = - = - - = - -
Blank, etCe = = = = = = = = = = = = = = = = = - - - - - «

Total - = = = = = = = = = = = = = = - = = = = = =~ = ~
Number asked - - - = = = = = = — = = = = = = - = = ~ - - -~

How did it happen you bought this type instead of another?

Only type of packaging available -— - — = — = = - = - = « -
Kind of fish (species) or cut desired - - = = = = = - « =
See product, visible contents; cellophane - - - - - - = -
Looked g00d = = = = = = = = = = = = = 0 = . - - — - - -
Sanitary, packaged better - = - = = = = = = cce = - - < =
Advertising, brand - - - - = = = = ¢ - - - e - - - - -
Best buy, cheaper = = - = = = = - = = = ¢ m e m= = = — =
Storageability- — = = = = = = = = 4 = = = = - - - - - -
Trial « = « = = = = = = = = 0 = . m e — e - — - -
Habit - = = = = = = = = = = - = = = = - = = e e e e — = -
Recipes = - - « -~ e e i e i = e = e e e
Recommended = — = = = = = = = = = &% = = = = = = = = - = =
Holds moisture - = = = = = = = = & = = & - = = = = = = = =

3]
oy

this question.

SR

a few gave more than one reason.

28

Percent

Out of the 1292 respondents questioned only 32 had an opinion on

Of the 1292 respondents asked this question some did not answer and



Particular Preferences - Frozen Fish and Shellfish (Continued)

Packaging (Continued)

Do you prefer to huy your frozen fish unwrapped, wrapped only in cello-

phane, packed in a box or some other type of package? Percent
Umwrapped = = - - = = - = - - = ~ = = - - - - - - - - -~ - Pl
Wrapped only in cellophane - - - = = - - = = = = - - -~ - ~ 50,5
Packed in bOX = = = = £ 0 o & 0 £ £ m m m e e = 30,9
Wrapped in paper - = = - = = = = = - = - - - - - - = - - = .2
Blank, etce = = = = = = = = - = - m - L 4 - - - .- - w - 12.2
Total = = - = ¢ & = 0 & 0 & & D mm h e .- e - oL 100.0
Number asked - = « = = = = = = = = = - & = 4 - = = - - - — 1292
Why do you prefer this type? (Asked of respondents who preferred a
different type of packaging from the kind they last bought). Percent
Convenient for storage and handling 28/ - - - = = = - — « - L2.5
Visible contents (cello-wrapped) - — = - = = = = = = = = = 25,7
Cleaner — = — = = — = = — = = = = & - ¢~ e o = = .- - 18.6
No odor — = =« = = = = = = = - = = - - - e — .- e L.
Miscellaneous reasons — — — = = = = = - = = = = = = = = — - 8.8
Total = = = = = = = = = = = = = - = - ~ - - —— - - 100.0
Number of respondents 29/ - = = = = = = = = = = = = = ~ ~ - 113
Do you prefer all your frozen fish packed in a box or just certain kinds?
Percent
N B R 4 - e m - m e - e = - - 92.0
Certain kinds -~ = = = = = = = = = = = = = = = = = = = =« « 8.0
Total - = = = = = = = = = = = = = = = - = = = = ~ = - — 100,0
Number asked = = — = = = = = = = = = — = = =~ = = = -« ~ - 298

What kinds?

Data insufficient, not analyzed; limited number of replies
given for the following species:

Cod 1, flounder 2, haddock 1, halibut 3, salmon 3, shrimp 1,
other shellfish 1.

28/ Predominantly package.

29/ There were 113 respondents who preferred a different type of
packaging than that last bought and gave a definite reason for
such preference.
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Particular Preferences - Frozen Fish and Shellfish (Continued)

Packaging (Continued)

Why don't you serve frozen fish more often than you do? Percent
Use encugh now, etCoe — = = = = = = = = = = = = = = - = - = 65.6
Prefer fresh fish = = = = = = = = = = = = = = = = = = - = 13.6
Other competing foods =~ - = = = = = = = = = = = - = = - = 6,0
Not available - « = = = = = = = - 0 = = & = = = = = = = = 5.5
Price = = = = = = = = = = = = = 4 - = = - = - = - - -~ =~ - L.5
Preparation = « - = = = = = = = - = = = = = = - - - =~ - - 1.0
Habit - = = = = = 0 = 0 o e e e ot m f -t . — - - .9
Health — = = = = = == = = = = = = = = = = = & = = = = = = = .9
Storage Space — — = = — = - = - - - = — - - - - - - - - - .9
0dOr = = = = = - - - - — - - e - - - - - e - - - .6
Miscellan€ous = — = = = = = = — — = = =« = = = = — = - - - .5

Total = = = ~ = = = = = = = = = = - = - = = = - - -~ = 100.0
Number of answers 30/ = = = = = = = = = = = = = - - - - - 1046

Would you look at this list and tell me whether the information on the

package about each one is enough or not enough? Percent
Weight of fish:

Enough = = = = = = = = = = = = = = = =0 = = = = - = = - 75.3
Not enough — = =~ = = = = & = & & & = = = = = = = = = - 6.3
Not interested « - = = = = = - = = = = = = = = = = - - 5.0
Don't Know — = = — = = = = = = & & = = = = = = = - = = 13.4
Total = = = = = = = = = = = = = = = = - - = -~~~ - ~100,0
Nutritive value (vitamins, etc.): Percent
Enough = = = = = = = = = 0 & = = 0 = 0 = - - - - - - - L2.3
Not enough = = = = = = = = = = = - = = 0 = = = - = =~ - 9.6
Not interested — - - = = = = = = = = = = - 0 = -« - & 15.2
Don't know — — - = = = = — = ~ = - = - - - = - - - - - 32.9
Tobal - =~ — - = = = - - e m o e - == - ~100.0
Whether it is raw or cooked: “Percent
Enough = = - v = = = = = 0 = = 0 0 0 = = = = = - - = =~ 66.7
Not enough = = = = = = = = = = ¢ 0 = = = 0 = - - - = F 2
Not interested - = = = = = = = = = = = = = & = = o - - 6,1
Don't know - = - = = = = = = - = - = = = - = - = - - - 20.0
Total = = = = = = = = = = = - - = = o = = - - - - -~ 100.0

30/ Of the 1292 respondents asked this question some did not answer and
a few gave more than one reason. Not related to packaging, but analysis
placed in sequence with questions on questionnaire.
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Particular Preferences - Frozen Fish and Shellfish (Continued)

Packaging (Continued)

Would you look at this. list and tell me whether the information on the
package about each one is enough or not enought (Continued)

¥hat

Kind of fish:

Enough = = = = = = = = - =
Cut of fish:

Enough = = = = = = = = = =

Not interested = = = - - -

Don’t KNoW = w = = = = = =

Totals = = = = & = = =

Becipes:

Enough = = = = = = = = = =

Not encugh = = = = = = - -

Total= = = =~ = = = = ~

Fumber asked- -« « - = = = = = -
size package do you prefer?
1/2 pound = = =~ = = = = = = = =
l pound = = = = = = = -~ - - -
11/2 poundg— == == = = = = =
2 poundS~ = = = - = = - — - -
Other size= = = = = =~ = = = = =
Don’t KNoWe = = = = = = = = = =
Blank, etCe = = = = = = = = = =

Totale = = = = = = = = = =
Number asked- = = = = = = = = -

Hot enough = = = = = - ;o s e e - e et e ===
Not interested = = = = = = = = = = o = - - - - - - - -
Don't KNOW = = = = = = = = = = = = = = o = == == - =

Hot BROUBH o o = i o = o o o e o o o o o e a a

- ew @ e e w3 ow e» em O OO € O o D

= e an e o> w3 ow 0 W B G W D € D

e em En e wr w U3 s a Ee e om == o

- e e» E® s O WD & > W s e o = o

Not interested = = = = @ = = = = & = = = = = = @ = = = -
DON't KNOW = = = = = = = o = e e = e e o e e = e

e es e e e W ar s e om T © = o oo

- e WD s e C» e Cw em oz TR C® e e o

———————————————
w Gw s em s wEw w» B ©3 oD €@ e P ow
an e ms mm ouw e o W ED ca @0 D D a9 D
nnnnnnnnnnnnnnnn
———————————————
S e s s G 3 a3 S8 e» W a3 8 Ow > @0

- e S0 emm 6w mm e M s O v =5 O o= oo

- e en es e» B EGm s B oo @ oo e oae o

3

Percent

Percent

71.6
6.6

5.7
16.1

100,0

Percent
43,2
14.6
20,7
21.5

100,0

1292

Percent
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Particular Preferences — Frozen Fish and Shellfish (Continued)

Packaging (Continued)

How about the shape of the package? Percent
Long and flag = = = = = = = = = = = =0 0 = = - = - - = - - =~ 58.5
Bhort and Bhlelk = == = = S s s 12,8
Any shape = = = s == = miom = = = = e e o o7
Depends on cut= = = = = = = = = = = = = = = = = - e 1
Miscellaneous = = = = = = = = = = = = = = = = = = o = = = = = o3
Blank, este, == = = &= = = &= = == = = w - - - — = = e 20,2

Mo§ale = = = = = = = = = = = = — o= — = - = e 10C.8
Fumber asked™ = = = = = = = = = = = = = = = = = = « = = = = = 1292

Grading

Do you think it would be a good idea to have some grading on frozen fisr,

or wouldn't it make any difference to you? Percsnt
Good 1de@ = = = = « = = = = - = - - .- m - e == - -- 72.2
Bad 3ded@= = = = = = = = = = = = = =~ = = .- — - = o — = = e 1.1
Makes no difference ~ = = = = = = = = = = = = = = = = = « - ~ 25,5
Blank, etco = = = = = = = = = = = = = = = = = = = = - - —— - .8

Total~ = = = = = = = = = = = = = = = = = = = =~ =~~~ 100,0
Number asked= = = = = = = = = = = = = = = = « = N 1292

Special products

D¢ you prefer to buy raw or already cooked frozen shellfish and fish?

Percernt
Skellfishe
Baw— = = = = = = = = = m e e m o m e e e - = 71.5
Already cooked = = = = = = = = = = = ¢ = = o = o = = - - 19.¢
Blank, etCi~ = = = = = = = = = = o e . - = - - - - - .4
Totad~ = = = = = = = = = = . ——— o =~ - - — = 100,0
Number asked = = = =« = = = = o 0 s . e - - - = - 480
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Particular Preferences — Frozen Fish and Shellfish (Continued)
Special products (Continued)

Do you prefer to buy raw or already cooked frozen shellfish and fish? (Centinu

Fish: Percent
By~ == === - - s s s s s s s s m s o= = 82,9
Already cookele = = = = = = = = = = = = = = = © = - e = 9.1
Blank, €tCe = = = = = = = o = = 0 = = =~ - - - - = - 8.0
Totall = @ = = o = m e s c e m e c e - == o 1000
Fumber asked = = = = = = = = = © = 0 = = o = = 0 = = = = = = 1292
Have you bought frozen products that were already breaded? Percent
Shellfish:
YOB ““““““““““““““““““““““““““ 3205
KO"‘ ““““““““““““““““““““““““““ 590"‘
Bl&k, etc. - 0w o Ww O3 0o O3 e MO jEm aa £ 0 2 5 e e e em e e 801
Total = = = = = = = &0 = =« = = = = = = = = = === 10C.0
Bumber asked _ _ _ o o o o o o o e e e et e e e o NG
Fish: Persent
Yegs = = = = m e e e m e e s e - e .- a e e .- 16.6
Hom = s e s c e mmmm st o= == 81.0
Blank, tCe = = = = = = = = = = o = o © = = = = = = = = 8.4
Totﬂ “““““““““““““““““““““““ loGoo-:_
Bumber asked — = = = = = = = = = = = & © = = = = = = = = = = 1292
Do you like breaded frozen shellfish and fish? Percent
Shellfish:
Likew = = =~ = e e e @ 2 2 n = m = oo e e == e = 72.5
DO NOte = = = = o= = = o === === 23.8
Don't KNow= = = = = = = = = © - = = = = = = = = = = = - 37
POBEY, o b o= e o o 0 e D 100.0
Number asked 31/- = = = = = = = o = = = = = = = === oo e oo 164

31/ There were 156 respondents who had bought breaded frozen shellfish
and 137 who had bought breaded frozen fish. A few respondents who
hadn't bought breaded products were asked these questions also.
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Particular Preferences — Frozen Fish and Shellfish (Continued)
Special products (Continued)

Do you like breaded frozen shellfish and fish?! (Continued)

Fish: Percent
g v = m= = e mr mmmm m SR SRS S e 52.4
Do DOt s & e e m e e e e - . - . - - —- 29.5
Don’t KHOW = = o2 = = i o e e e = e e e - === =-- 18.1
PO bET s o v s o wr = e a  a 100.0

Number asked 32/« ~ = = = = = = = = = - . - - - - - = - 166

Do you think you would like & complete frozen (shellfish) (fish) dinner
containing the fish, potatoes and vegetables that is packaged in a

ready-to-hsat container? Percent
Shellfish:
Would 1dke = = = = = = = = = = = e == == - - - - - - 24,6
Wouldn’t 1ilkew « = = = = = & = - - - - = - == - - - 45.8
Don't KNOW = = = ©+ = = = = = o e = = e o = - - -—- 20,8
Blank, etCi= = = = = = = = = = . = - e .- - - -~ 8.8
Totale = = = = = = = = = o - - - - == - - - 100,0
Fumber @sked— —~ = = = = = = - - = s = = = = = = = = == - - 480
Pish: Percent
Would like = = = = = = = = = - & = 0 = = =« = = == == 21.4
Wouldn't like= = = = = = = = = = = = = = = = = = = - = 51.7
Dont Bnow = = = = = = = = = = o - - - - - - - -- - 20,0
Blank, €tCe= = = = = = = o = = = = = = = = = = =« - - = 6.9
Total “““““““““““““““““““““““ 100.0
Fumber askede = = &+ = o = & o o - o e - o - —- - --- 1292

32/ There were 156 respondents who had bought breaded frozen shellfish
and 137 who had bought breaded frozen fish. A few respondents who
hadn’4 bought breaded products were asked these questions also.



Particular Preferences ~ Frozen Fish and Shellfish (Continued)
Mail Order 3%/

Do you ever get frozen fish or shellfish by mail order? Percent
Yos @ = = c o r m e e m e e e e e e s e === 2.4
Nom = = = = = = - — e = e m o e e e e e e o m - - - - - 97.6
Total= = = = = = = = o 5 0 o m = m = o= - 100,0
Number asked= = = = = = = = = v~ = = = = = = = = = = = = - = = 688
Did you receive the frozen fish in satisfactory condition? Percent
Yes = = = = e e m = e e e e e e e e e e = e - 81.3
Blank, etc, = = = = = = © = = = = = = o = - = - .- - - - 18.7
Potal= = = = = = = @ =@ == = = = = = = === == .= = 300.0
Famber aghal> = == = ® = — S e m d 8 R = 5= &6 06 === 16 o

Are there any improvements you could suggest in the sale of frozen fish and
shellfish by mail order?

Data insufficient — not analyzed

Is there any particular reason why you never purchased frozen fish or

shellfish by mail? Percent
Never heard of frozen fish by mail order- = = - = = = = = = = 15,8
Convenient stores = = = = = = = = = = = = = = = = = @ = - = = 10,9
Not available = = = = = = = = = = = = = = = = = = = = = = = = 8.9
Don't 1like ide@ = = = = = = =« = = = @ = = = = = = = = = = = - 8.1
Too large quantity- = = = = = = = = = = = = = = = = = = = « = 3.8
Fresh fish available~ = = = = = = = = = = = = = = = < = = - = .9
Freeze own fish = = = = = = = = @ = = = = = = = = = « = = - = -]
Bad experience= = = = = = = = = = = = o - o - o o = o o - oo v
Price = = = = = = = = = = = = = « = ST it o3
No storage space= = = = = = = = = = = = = = © = = = = = ~ = °§
Afraid of spoilage= = = = = = = = = = = = = = = == === == °
Supply of meat at home~ = = = =~ = = = = = = = = = = = = = = = 1
Blank, €tCo = = = = = = = = = = = = = = = = === === - 493
Motal= = = = = = = = = = = = @ = = = =« = = o = === 100.0
Number asked= = = = = = = = = = = = = = = = = = = = = = = = = €52

33] In rupal farm and non-farm areas only.
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Particular Preferences — Frozen Fish and Shellfish (Continued)

Mail order (Contimed)

If mail order were available, would you purchase it by mail?

Data insufficient - not analyzed.

(Indica~

tions are that there is very little inter-

est in mail owxder purchase.

Classification Data

Who in family decides whether or not to serve fish? Percent
Housewlife = = = = = - &0 Cc & & m e m s m t e e dm e m - 76,2
Husband = - = = = = = = & 0 & £ f f f f - e e e - - - 6.6
Family— = = = = = o = om0 i o st m m e m e m m o e e - 7.9
Other female members in hecusehold = - = = = = = = = = - & < <& 1.3
Cther male members in household - - - = - - - = - - - - & - & o
Blank, etC. = = = = = = = = = = = ¢ - . - e m e e e - - e - 7.6

Total- = = = = = - - - - - - - - - - - - - - - 100;0
Number asked- - - = = «t = = & 0 0 0 - 0 4 4 m D e - -l .- 2473

How many people are there living in your household altogether, counting
children and babies and any relatives or other adults including roomers

2r boarders?

Adults = = = - = 6253
Children -- - - = 2530
Age

Urder 5 years of age - = - -~ 1526

Gl - e - - - - m e - - 840

15419+ = w = = - - - - = é11

202l - = = e s = e e~ - 488

253l v e e - - = e = = - 1183

L 1 R 1312

L T 1286

55-Alfm = e m e - e - - - - 688

£5 and OVEr— = = = = = = = = 652

Age not indicated- - - - - - 397

Do rosmers or boarders eat in or out?

Ine = = - - L3
Out - = - - 21
Biank, etec. 37

36

Position in household

Grandfather = = = = = - -~ 73
Grandmother = « = = = - - 92
Husband = = = = = = = = = 2038
Wife= = — w o = o w v o - 2398
Bl == = = = === = 1732
Daughter- = = = = = - = = 1646
Brother = = = = = = - - - 62
Sister= = = = = = = = = = 81
Roomer— = = = = = = = - = 99
others blank’ not given,

et .= o~ = = = = . - - - 562



Classification Data (Continued)

What kind of work does the head of your household do?

Professional and semi-professional — =~ = = - = = = = = - - - 157
Farmers, farm laborers - = -~ = = = = « = « = - =~ o - o - - 375
Proprietors, managers, officials -~ - - = = ~ - = - = - - 213
Clerical and kindred workers — — = « = = = = « — = - - 185
SaleSmen = = = = = = = = = & @ - - . e - - - - - 104
Craftsmen, foremen — = =« = = = & = i ;e = 0 = = o = o om 423
Operatives, service workerse = = « = = = = = «~ « = o = - o L47?
Domestic service — — < - = = = w o - o - - - w oo 6
Housework= = = — = = = = = w = © w = = = - o= = = om o = 40
Laborers — = = = = = ~ = = @ o = e m e e e - - - - - - o 140
Services (Armed Forces)= = = = = = = <= = = = = = = — = o oes w2l
RERLIN o o e i oo i e v e B e A e e e e e s 230
Refused, blanks, efCe= = = = = = =« = ~ = T RS 129

MPotal = = ~ = = = = = = = == — e - . 2473

The approximate

$500 ~ 749
750 = 999
1000-1249
1250-1499
1500-1999
2000--2499
2500-2999
3000-3999
L000~-4999
5000~7499
7500-0ver

Refused or

Total

income of your whole family 34/

OO WP m> C® €3 ©3 ma mw B 3 ews w5 0) e w3 w me wm WA e mn e me ew -
- W £n B m> e W @ w0 B s 3 =3 . WD s ma €® wa te = e = e
- OW me £ 3 o WB ve U @D a3 1 m3 @3 CY e me &3 L3 SEm es ms  tm  wme  m
s @0 E D@ €3 @3 €3 € £ 3 3 €3 e €3 oo m me GP oe  my o= e = -
o C» GO my €3 m3 wm cm € e L3 e wE €3 s D w3 ee s en =S W W e G
= MM e @5 £7 @ms mo GO e eh €D D w1 m) 3 S €5 ms wm ms mm ma e w
- e o » @ 3 o S5 ) €3 (3 w3 o € 133 rD wm mE e e cs mm @8 v =

- e @ e @5 e ED  Em B3 L5 ) e me Gy ED e G 63 G e S me e W

- am e O e mr mm om @ es e s €3 ey e G L a3 mm e a0 W am e e

blank, EtCy = = = = = 2 o o = o @ wm G e rw e e =

- ws TD GO W EP D S LN WD B it e s . D Y ae A € e s e en e

34/ Adjusted to before taxes.
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Classification Data {Continued)

Age of respondents:

1519 = = = = = = = - = - - - = - 26
202l v e e e e e e — e 121
25-HM o = — 538
U
US5aBlf m o s o e e = e e = o 526
55ublh o = = = 35
65 anl OVEY = = = = = = = = = == 268
Blank, ettty - = = =« = = = = = « = L7
Totale =~ = o= = = = = o o o o g&zg_
Region:
Northeast =~ =~ = = = = =~ = = = = = 685
North Central = = = = = =« = - « = 732
South = = = =« = = = = o D
West— © = = = = = = @ o = oo = . 322
Totale = = = = = = = = = = = 2473
Color:
VBILE = = = = = s = o w0 o e e o0 o 2226
Negrs = « o = o 2 s o a2 e == 216
Other non-white = = = « = = = « = 12
Blarlk, etC-. ““““ S 19
Totale = = = = = = = = = = = 2473
Farm, non-farm:
Farm = = ¢ o o o e e e e e - o 571
Non-far= = = = = =~ = = = - = = =1873
Blank, etce = = =+ = = = = =« « = & 29
Totale = = = = = = = = = = - 2473
City sizes
500,000 and OFEr—= = = = = = = = = 516
50g000 = 499,999- = - - = = - - = Lo6
2,500 = 49,999~ = = = = = = = = = 620
BRemainder = « = = = = = = @ = = = 931
Totale = = = o = = o = = = <2473
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Classification Data (Continued)

In rural areas

Do you (or does your family) raise most of the food you use or do you
(or you family) buy most of it?

Rajge = = = = = = = = o o = = = = = 341
Buy « « = = = v o = o o= - 199
Can’t say ~ = = = = = = = = « = = o 37

Total - = = = = = = = = = = = = 577

Do you have any income from work off the farm not include in the above
income?

O-=lf years— = « = = « = = = = = = « 151
B e e o e e e = 87
T T 122
Do i h s e e o S e e R 1
8 grade schoQl = = = = = = = = = 505
Guo o o s = = omom o= o= o= o= 146
10- w o o o v o e o o= = 176
T 125
12 high school:s = = = = = = = = = 623
1345 = s == = m === -~ 107
16 college= = = = = = = = = = = = 103
OVer 16 = = = = =+ = = = = = - = - 20
Blanks, etci= = = = = = = = = = 77
TobEl o m = o o == o 2473
In what country were your parents bcrn?
United States~——==1705 One or both parents foreign borfi—-----768
Total = 2473

Religlion:
Catholic-—=71k4 Protestant—--1630 Jewish—-= 91 Blanks, ete,-———38

Total = 2473
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FISH AND SHELLFISH QUESTIONNAIRE

Family Nams L i \!

Street Address Apt.

City or Town. Date of Interview.

RESULTS OF CALLS AT HOUSEHOLD

Ist 2nd 3ed
Call Call Call
HOUSEWIFE HOME
NOT HOME
38~
REFUSAL 30-
40~
41-

We are making a survey of certain foods and I would like your opinion about them and, in some cases your ideas for
improvement.

1, First I'd like to ask: Does your family generslly eat its main meal at home or somewhere else?

At home.

(Skip 10 Q. 3)
2, (If "Somewhere else’”’) About how often do you cook dinner at home?
More than once s week...._.___ Less than once a week

(IF LESS THAN ONCE A WEEK. DISCONTINUE INTERVIEW)

(=]

3. Do you do the cooking for the family?

Yea _ ... 43-1 No............ 2
4, Do you do the food buying f?r the family?

Yes .. __44-1 No.. . ._ 2

(IF “NO" TO QUEST!ION 3 AND 4 DISCONTINUE INTERVIEW)

b3



As you probably know, there are various ways that fish and shellfish can be bought nowadays—That is, they can be bought both frozen and fresh as well as canned or smoked. Now I'd
like to ask you first: (Interviewer: Start at arrow > on left side of page.)

a b c d e f 8 b
Ha;you (If "yes” to a) When |Is there any particular season | (If “yes” to ¢) |Is there a pamcuhr day of | What do you pnmculnly like Can you What is the kind you usually
Interviewer: Ask section a| served it was the last time you |that you serve it more often | How often do you | the week that you serve it? about ... ... - 7| generally |serve inthe ____ group?
for all types then return and| during the rved . than other seasons? serve it in this | Interviewer: (If “yes”,) ask:  (Ask about type. "That s get the (Ask about type)
iy f Fiipinise past year? (A:ﬁ about type. That |Interviewer: (If “yes,”) ask: season? “What day?” frozen shellfish, fresh shellfish, kind of
dskdcross for eaci;iyp is, frozen shellfish, fresh “What season?” (Indicate whether etc.) .
shellfish, etc.) week, month, etc.) ( Ask of type)
| you want?
5. About frozen shellfish?|{ Yes .. 45-1 _...days ago Summer _47-1 Winter... 3 . e | Yes ...52-1 — e
That is, shrimp, lobster, ... weeks ago ; i
crabmeat, etc. No .._._.2 _ otk ago Fall ... 2 Spring...4 e = No: cosusss 2 - e
Don’t No particular season .__.._..5 — _ .. | Dom’t No particular kind
know...3 . _..don’t remember | S0~ know.__ 3 $3—
46— J e = 51— 54—
L . i _ -
6. How about fresh shell-| Yes ...55-1 _...days ago Summer._37-1 Winter. .3 ‘ N . | Yes ...62-1
fish?
No ... 2| — ~weeks ago Fall___...2 Spring .4 O No 2 e
-.r-o...tmonths ago N - | Wed. .3 Sun.. 7 |
Don’t o particular season ......._...5 ) Don't No particular kind
know.....3 eieeerdon’t remember Thurs. . . 4 ; 60— know.....3 63—
56— 58 No pamculu day .8 - 61— 64—
7. and canned shellfish —| Yes ... 65-1 | S,
shrimp, Tobster, crab- No 2 |
meat, etc. o : —_
Don't 5 6
know....3 i No particulsr kind ..._._67—
8. How about frozen fish?| Yes ... 68-1( -—.... . days ago Summer__70-1 Winter 3 Mon. ..72-1 Fri. _.5 ‘ - ey Yes .76-1 e
That is, salmon, flounder, weeks ago Tues. 2 Sat 6
No ... 2 Fall . 2 Spring... 4 | week, th, etc. : o o - e N 2 J
sole, etc. ol — months ago Pr v menth ] Wed. ... ... 3 Sun....7 °
Don't ) o particular season -3 L .73~ | Dont No particular kind ... 77—
kniowi 3 ~—...—don’t remember | Thurs. .. 4 74 Ko 3 78
69— 71— No puualn duy .8 73— 79—
e o g e | T M i = o S _
9. Fresh fish | 22 || Yoo 41| e days ago Summer. 451 Winter .3 | _ times W‘ Mon. .. . 47-1 Fri. .3 ; o ~ e | Yes  S1-1
. week, month, etc.| Ty 2 Se . 6
No .._..2 Fall . . 2  Spring . 4 | : = SURTE ) . JR— | S
————months ago 5 » ‘ Wed... ... 3 Sun . 7 |
Don't ) o particular season . | s .48~ Don’t No kind ___52-
G 3 ———_don't remember . | Thurs. .. ... 4 | o baow. 3 particular
44— 46— | No particular d-y e B 50— 54_
e el s s s R —
10. Canned fish Yes ...55-1 ‘
| i e
No .__.2 | 56—
Don't i 57—
know......3 No particular kind 58—
11, Cured fish — pickled,| yep __ o
sakad, smcked, otz | 0
No ... 2 60-
—— ) T
Don’t No particular kind _____ 62—
A

(QEANIINGO) THIVRNOILEEND HOLJ11ZHE GNV HSI4



FISH AND SHELLFISH

QUESTIONNAIRE (CONTINUED)

ASK EVERYONE WHO SERVED SOME TYPE OF FISH;
THAT IS, ANY “YES” IN COLUMN a. IF RESPONDENT
DID NOT, GO TO CLASSIFICATION DATA.

12. If it cost you the same amount to serve your family fresh
fish or frozen fish, which would you prefer?

Fresh fish..._..63~1 Frozen fish ... .. 2 No preference...... 3

(Skip to Q. 14)
13. (If "fresh” or "frozen”) What would you say is the main ad-
i fish?

(“fresh” or "ﬁozen”)

U writein)

14. Is there anyone in your family who will eat fresh fish but will
not eat frozen
Yes . 66-1 No .2 Don't know ... 3
L —
(Skip to Q. 16)
(If “Yes”) How many are children under 15 and how many
are adults that will not eat it?

Adules . ... ..
Children under 15

15.

e 67—
_..68—
Generally speaking, do you think people serve fish more often
when meats go up in price or not?

No......2

(Interviewer: Ask this question only of those who did not
serve frozen fish in past year; that is, “No” in Question 8a)
Is there any particular reason why you don't use frozen fish?

16.

Don’t know..... 3
17.

Taste......_ . Availability .

70—
71—
— . 72—
(Write in)
(Ask only if both fresh shellfish and frozen shellfish are
served; that is "Yes” in 5a or 6a). Whick do you use more
often—fresh or frozen shellfish?

Fresh shellfish .. 73—1 Frozen shellfish .2 About the same 3

18.

(Ask only if both fresh fish and frozen fish are served; that
is “Yes” in 8a and 9a). Which do you use more often—
fresh or frozen fish?

Fresh fish . 74-1

Interviewer: Ask Questions 20 through 42 of those
respondents who serve frozen fish: (“Yes” In Q. 8a)

19.

Frozen fish ...2  About the same... 3

20. How about frozen fish—do you think people buy frozen fish
more often when meat prices go up than they ordinarily do

or not?

Yes_.__.43-1 No.... 2 Don’t know..._ 3

I 42-3 |
21. What methods of cooking frozen ﬁs!l do you usually use—
that is, frying, baking, broiling, boiling, or any other way?

Frying . Flame

Baking ... Broiling ( Electric ot o R
- —_— 44—

Boiling ____ t doors 45

C(Writein)

22. In your experience with frozen fish have you found .thz
quality to be generally the same or does it change from time

to time?
Ch 47-1 G lly the same .2 No opinion ... 3
hd —— | ———
(Skip to Q. 24)
23. (If "Changes”) In what way have you found the quality to
change?
" .. 48~
49—
(Write in)

24. Will you look at this card and tell me what cuts of frozen
you prefer to buy?
(Interviewer: Hand respondent card and record by number)

1. Whole or round fish ... 4. Pan-dressed fish ...

2. Drawn fish . . S. Steaks ...
3. Dressed fish .. ... 6. Fillets -
Noue in particular........ 51~

25. The last time you bought frozen fish, which of those cuts
did you buy? 53—
54—

(Write in)

25a. Do you prefer fillets with the skin on or skinless?
Skinless..._... 2 No preference. ... 3

i
|

26. Have you ever tried frozen Fillet of Flounder or Fillet of Sole?

Yes._..56-1 No........ 2

(Skip to Q. 29)

27. (If "Yes”) In some sections of the country you can get both
Bast Coast and West Coast Fillet of Flounder and Fillet of
Sole. Do you happen to know whether you ever tri:d East
Coast Fillet of Sole or Flounder, or West Coast Fillet of
Sole or Flounder?

Tried East Coast
Fillet of Sole or
Flounder ...._._...

Tried West Coast
Fillet of Sole or
Flounder ... .. 3

Don’t know . ...
(Skip to Q. 29)

57-1
Tried both ... .. .2

28, (If responden: has tried both) Which do you like better, East

Coast Fillet or West Coast Fillet of Sole ot Flounder?
Like East Coast Fillet .. 58-1 Like West Coast Fillet .. 2

No preference .. 3

29. About how much frozen fish do you buy for each serving—
that is, about how much of a pound do you count on for each
member of the family?

—Per person 59—
(Record in pounds per person)

30. At what type of store did you last buy frozen fish?

Fish store____..60-1 Other 2 e S S
Super market ._...2 (Wirstaiine)

31, Can you get frozen fish at the place where you do most of
your food shopping?

Yes. ... 61-1 No..._._. 2 Don't know........ 3
———
(Skip to Q. 34)

32. (If ';Yes") Can you generally get any kind you want at this
store?

Yes. ... 62-1 No ...... 2 Don'’t know.......3

33. Is there anything you dislike about the way frozen fish is
kept in this store?
ey s T s ....63—

64~
65—
(Write ..1)

34. The last time you bought frozen fish, was it unwrapped,
wrapped only in cellophane, packed in a box or some other
type of package?

Unwrapped ... ... 66-1 Packed in box .._.... .3
Wrapped only Other ... ..
in cellophane ... . 2 (Write in)

35. How did it happen you bought this type instead of another?

67—
- 68—
(Write in)

36. Do you orefer to buy your frozen fish unwrapped, wrapped
only in cellopbane, packed in a box or some other type
package?

Unwrapped ................_69-1 Packed in box ... .3
Wrapped only Other -
in cellophane .. ... 2 (Write in)

37. (Ask only if answer to question 36 is different from ques-
tion 34) Why do you prefer this type?

.70~
71—
(Write in)
38. (If the answer to question 34 or 36 is, “packed in a box,” ask:)

Do you prefer all your frozen fish packed in a box or just
certain kinds?

All.__72-1 Certain kinds .2

38a. (If “Certain kinds”) ask: What kinds? .

(Write in)

38b. Why don’t you serve frozen fish more often than you do?

76—
77—

.78

(Write in)



FISH AND SHELLFISH QUESTIONNAIRE (CONTINUED)

39. Novl’dhhtoukyounfwlmﬁrmmubwlym

of the of frozen Generally on the
out-dn lnbol of lroun food packages there are various in-
the of the pack-

sbout
ngc.Wouldyoulookndmlmnndldlmwhﬂ.hthn

on the packege about each one is emough or
not |!.nough?
424 Not Not inter- Don't
. Bnough enough _ested _know
a. Weightof fish ... .| ... 43-1! 2. 3/_..4
b. Nutritive value
(vitamins, etc.) ... | ... 44-1 .2 ....3|.._..4
c. Whether it is raw
or cooked ...._.._.... L4512 3.4
d. Kind of fish ... [... 46-1]...2}_...3|_.. 4
e. Cutof fish ... |_.. 47-1 _.__.2|_...3|. .4
f. Recipes . ... |_....48-1[___ 2| .. 3[4
40. As you probably know, all meats are graded so that when
you buy them in a butcher store you can tell by the lnbcl

on it whzther it's top grade, medium etc. Do you think it
idea to have some grading on frozen fish,
wouldn’t n make any difference to you?

Good idea.. 49-1 Bad idea...2 Makes no difference 3
41. What size package do you prefer—that is, do you prefer

the 1, pound size, the one pound size, the 112 pound size,
or the two pound size?

Yo Ib. size ... 50-1 2 Ib. size
) B T R RER— Other
1Y, Ib.size ... ... .3 Den’t know .6

42. How about the shape of the package? Do you prefer it luna
and flat, short and thick, or do you prefer some other
shape?

Long and flac .....51-1 Short and Thick 2

(Write in)

Iaterviewer: Ask respoadeats who serve elther frozen shellfish
or frozes fish. Record answers separately for each.

Frozen Frozen

shellfish fish

43. Do you prefer to buy raw or Raw ... |.52-1] 56-1
already cooked frozen (shell- Ajready- ’ ‘

44, Have you bought frozen . 53-1 57-1

(nhe.l!ﬁ.z) (fish)  products

“that were aiready breaded? No ... 2 2,

45. (If "Yes” to quest. 44) Do Like .. . 5 58-1

you like breaded frozen Do not ___|. ——)

) ? Don’t know | _....3|_  _...3

46. Do you think you would like
a complete frozen ( llﬁd;) Would like |..55-1/...59-1

(fish) dinner coﬂwmng “the W(?uldn't

hu':"c.'}:m“:f'“" 7 Don't know!___.31__3

ASK ONLY IN RURAL AREAS
47. Do you ever get frozen fish or shellfish by mail order?

No.. . ...2
(Skip to Q. 50)
48. (If “Yes”) Did you receive the frozen fish in satisfactory

condition?
Yes ........61-1 No......2

49. Are there any improvements you could suggest in the sale
of frozen fish and shellfish by mail order?

(Write m)
INOBE - vcnisssni i msemmsis
50. (If *No” to Q. 47) Is there any particular reason why you
never purchased frozen fish or shellfish by mail?
64—
65—

(Write in)
None.

81. (If answer to question 50 is “not available,” "no mail order
here,” etc.,) ask: If mail order were available, woald you pur-
chase it by mail?

Yes. ... 66-1 No.. _.2

Don't know....___.3

ASK OF EVERYONE
52. Who in the family decides whether or not to serve fish?

. &=

(Write in)
CLASSIFICATION DATA

A. How many peopls are there li in your housshold alto-
.nl:dc;umuchddmnnd in‘nd_lnynl-h-u

1-
Number_ .2~

B. Whnuthanpprvmnuueofucbm-ndpmn

( , father, d , 90M, % 3
etc.)?
Position Position
Age in household Age in housshold

a . 3= S f 13-
b. ....5~ . 6= g - .15
[ 7- . 8- h. 17-
d. 9- 10— i 19~
e. . Il- 12— 3 21-

INTERVIEWER ASK: 1. Are there any children under one
yesr of age in this household?
(Record above if mot dready listed)

2. Do roomars or boarders eat in or owt?

In. .. 23-1 Ow ... .2
C. What kind of work does the head of your housshold do?
24~

" (Kind of work, ot kind of business)

D. In which of these letter groups does the approximats i

of your whole hnuly fall? (Hand respondent card)
a.b_c d.e b jo kL L 25—
Doa’t know oc refused . ____ 26—

E. I this before or after deduction for income tax, social security,
etc.?

Before. ... 27-1 After. 2 Don't know.. 3

ASK B-1 AND E-2 ON FARMS

1. Do you (or does your family) reise most of the food
you use or do you (or your family) buy most of ut?

Raise __ 28-1 Buy.___ 2 Can’t say____3

2. Doymhvcmymmfmvodo‘lbﬂlmnﬂ
included in the above income?

Yes . 29-1 No.._ 2

F. What was the name of the last school you sttended (or the
school you are now attending)?

G. What was the last grade you completed 'in school?
(Interviewer: Record last grade completed)
O4 years ... 30-1 9 years —6
S years s 2 10years 7
Mlyears ... ... 8
6 years 3 12 (th h high
JESSSU—. |
4 wermrrmerrmeei 13-1Syears _____. .0
8 (through grade 16 (through college) . . X
school) .........._.....5
Over16 ... .Y
H. In what country were your parents born?... ___.________ 31~
(Write in)
I. (Ask or estimate) Religion:
Catholic.__32-1 P 2 Jewsh.__3
Other
(Write in)

AUTOMATIC CLASSIFICATION
J.  Age of respondents
15 - 19 .

L. Farm, non-ferm

Farm 331

Non-f; 2

36—

= . T | o

Interior Duplicating Section
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