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INTRODUCTION

This is the second in a series of reports resulting from a nation-
wide survey of household consumer preferences for breaded shrimp and breaded
fish sticks. The survey was made by National Family Opinion, Inc., Toledo,
Ohio, in November 1954 under the direction of the Fish and Wildlife Service.
Some additional supporting information about home and restaurant consumption
of fish and shellfish was obtained also,

Important developments in the marketing of fishery products have
occurred in recent years. Outstanding is the fact that frozen breaded fish
sticks and, to a lesser extent, frozen breaded shrimp have made spectacular
sales advances. Fish stick production jumped from 7.5 million pounds in
1953 to about 50 million pounds in 1954 and the first half of 1955 saw 35
million pounds produced which is well ahead of the corresponding period last
year. DBreaded shrimp production started in a small way after World War II,
rose very rapidly, and currently appears to have leveled off in 1954 at
about 17 million pounds annually.

The fishing industry hopes that these favorable developments are
based on permanent and perhaps expanding markets for fish sticks and shrimp.
Reliable information has been lacking at the consumer level to provide the
basis for examination of the marketing prospects for breaded shrimp and fish
sticks. For the same reason the significance of the phenomenal sales of
these products in relation to the market for other fish products could not
be evaluated. In the latter connection, the fragmentary information available
has been used to support diametrically opposite opinions as to whether or
not fish stick sales represent supplementary purchases or substitutions for
other fish products.

This report summarizes the information obtained from the survey
with respondents classified (a) by farm and nonfarm groups and (b) by rural
groups and by various sized city groups, Fishery Leaflet No, L2l; presents
an analysis of the replies on a national and regional basis., Fishery Leaflet
Noo L26 will present an analysis of the replies with respondents classified
as to various ages of the homemaker, the size of the family, the occupation
of the head of the household, and by family income,

Special effort has been made to be as specific as possible in
presenting conclusions and in presenting them in a way most likely to be
of practical value to the fishing industry. Obviously, it is possible to
draw somewhat different conclusions depending upon the weight given to the
significance of certain details, and the limitations placed upon some
segments of the data, For this reason an account of the survey methods
and characteristics of the sample follow in a later section, The summaries
of the answers to the questions are also given in detail and a copy of the
questionnaire is shown in the appendix.



INTRODUCTION = Continued

Briefly, the survey represents the tabulated results of a mailed
questionnaire to 1,797 selected respondents, predominantly housewives, so
chosen as to be representative of all households in the United States,

For purposes of this study, the urban population comprises persons
living in places of 2,500 or more inhabitants. In April 1954, about 101
million people in the United States lived in urben areas. The remaining
population, comprising about 57 million people, is classified as rurales The
rural population includes the farm population (ieee persons actually living
on farms)e The rural = nonfarm population is substantially larger than the
farm population which comprises only some 21 million peoplee

Summazz

The predominant marketing problem for breaded
shrimp is to get homemakers to try them, Nine out
of ten homemakers trying breaded shrimp become
satisfied customers,

Breaded shrimp consumption is concentrated in
urban areas, Consumption in the cities is about
twice as high as in rural areas,

The spectacular rise in fish stick sales is
an urban consumption phenomenon, Among urban house-
wives about LO percent use fish sticks as against 13
percent for farm housewives,

Fish stick consumption increases in relation to
population density. About 39 percent of the homemakers
in smaller towns use cooked fish sticks, Ll percent in
cities from 25,000 to 500,000 population, and L9 per=-
cent in the largest cities,

The acceptance rate among housewives for fish
sticks is very high for both rural and urban markets,
Something like 85 percent of all homemakers buying fish
cticks are satisfied with them,

Neither breaded shrimp nor fish sticks replace
completely other fishery products. Only a minority of
the respondents indicated even partial substitution of
breaded shrimp or fish sticks for other fishery products,



Breaded Shrimp Consumption: Farm and Nonfarm

Both cooked and uncooked breaded shrimp are relatively new
products and have special market development problems. It is in this
field that the results of this survey have considerable significance.
There are some distinctions, for example, between marketing problems
in urban and agricultural areas.

Less than 10 percent of the farm population use breaded cooked
shrimp as compared with about 20 percent for nonfarm homemakers. Consump=-
tion is a little higher for uncooked shrimp, with about 1l percent of the
rural homemakers using this product during the past year as against about
23 percent among urban housewives,

FAMILIES CONSUMING COOKED AND UNCOOKED BREADED SHRIMP
(By percent, farm and nonfarm)

Cooked breaded
L] Uncooked breaded

226% 21.4%
17.7%E:

8.7%

Farm Nonfarm Unite
States

The basic merchandising problem for breaded shrimp is to get
housewives to try the product. Nine housewives out of ten trying breaded
shrimp are satisfied with them. This principle applies to both cooked
and uncooked shrimp and with equal force in both rural and urban markets.



Breaded Shrimp Consumption: Farm and Nonfarm - Continued

Roughly, half the respondents who had not tried breaded shrimp
explained why they had not done so. About 24 percent of the urban house=
wives who had not tried breaded cooked shrimp said they had an aversion
for the product and about 19 percent had a similar feeling toward uncooked
shrimp, Significantly, the price factor of cooked shrimp was mentioned
only by some 5 percent of either farm or urban respondentse

In general, urban respondents were emphatic that their use of
either cooked or uncooked shrimp did not replace directly their use of
other fishery products, they were only slightly less emphatic in denying
that partial substitution occurred even in some degree., The data available
from farm respondents is too small for statistical purposes, although the
information available suggests that this generality may also apply to rural
homemakers.

The frequency of serving pattern for both products for farm and
nonfarm homemakers is very similar. About 65 percent served cooked shrimp
at least once a month and about 58 percent served uncooked shrimp at least
once a month. Breaded shrimp are predominantly used as a main meal throughe
out the country, with occasional use as snacks. The seasonal factor seems
to be unimportant.

Individual taste is the predominant factor in the homemaker's
choice between cooked and uncooked shrimp. There is also little distinction
between farm and urban consumption in other details in which personal taste
is an important factor. Both farm and urban housewives predominantly favor
medium breaded shrimp in choosing from a selection of thin, medium and heavy
breading. Both heavily favor shrimp packaged in layers separated by paper
as against bulk packaging. Moreover, both farm and nonfarm housewives
prefer to a marked degree light golden cooked shrimp as against darker

colored cooked shrimp. The 12-ounce package is favored by a considerable
margin over the 1lO=ounce size,

Assuming that the grocer's freezer cabinet held four sizes of
breaded shrimp ranging from large to small, housewives in urban areas would
pick out the largest shrimp with the next largest a second choice. In
agricultural areas, homemakers indicated no preference between the largest
shrimp and the next largest. American housewives, in general, prefer peeled

breaded shrimp to fantail. This preference is very marked among farm
housewives,

Urban housewives are well satisfied with the package labeling
with respect to the adequacy of the description of the contents, manner in
which to prepare the contents, and suggested recipes. Farm housewives are
somewhat less content with the labeling, although the minority expressing
dissatisfaction mentioned only a few specific criticismse



Fish Stick Consumption: Farm and Nonfarm

The spectacular rise in fish stick sales in recent years is an
urban consumption phenomenon., Among urban homemakers about L0 percent use
cooked fish sticks as against 13 percent among farm housewives., Uncooked
fish sticks represent only about 11 percent of total fish stick production
and consumption is about the same for both farm and urban families,

FAMILIES CONSUMING COOKED AND UNCOOKED FISH STICKS
(By percent, farm and nonfarm)

Cooked
i Uncooked
40,3%
36.6%
12.8
::.;.ll“ég 9 . 908%

United

Farm Nonfarm Statas

Fish stick consumption in agricultural areas is retarded to some
extent by the limitations upon the selection of frozen packaged foods
available, 0ddly enough, urban housewives who had not tried cooked fish
sticks stressed reasons related to this problem nearly as much as farm
housewives., In fact, urban housewives who had not used uncooked fish sticks
offered as an explanation, about as often as farm housewives, such reasons
as unfamiliarity with the product or that uncooked fish sticks were not
available. It is important to note, however, that over 60 percent of the
respondents who had not tried fish sticks did not give an explanatione

About 26 percent of the urban housewives used cooked fish sticks
only once a month, the same percentage twice a month, 10 percent three times
and 8 percent four times. The number of families using cooked fish sticks
more than four times a month falls off into insignificant figures.

About the same pattern prevails for uncooked fish sticks, although the

g



Fish Stick Consumption: Farm and Nonfarm - Contimed

percentage of homemakers usiag uncooked fish sticks at least once & month
is smaller, Comparable data for farm families are inadequate for statis-
tical purposes. It seems, however, that the serving pattern is about the
same among the relatively smaller mumber of farm families using fish sticks,

About 90 percent of all housewives using either cooked or uncooked
fish sticks indicated that their purchases of these products did not replace
completely other fishery products., Around 70 percent of all housewives
indicated that fish sticks do not replace other fishery products even in
some degree. While the information from farm respondents is inadequate for
stetistical purposes, the same general tendencies seem to apply.

Fish sticks are used primarily as a main meal by both urban and
farm homemakers, They are also used occasionally as snacks or hors d!osuvres,

Most urban and farm housewives are indifferent about the kind of
fish used in making fish sticks., Housewives generally, buy fish sticks as
a distinct product rather than as a variety of fish, Among the minority of
homemakers who sxpressed any preference for a particular variety of fish,
25 percent mentioned haddock and 20 percent mentioned cod (the variety
principally used in fish sticks),

Both urban and farm housewives are well satisfied with the labeling
for fish sticks with respsct to adequacy of description of the contents, the
manner in which to prepare the contents, and suggested recipes, Both farm
and nonfarm housewives overwhelmingly prefer medium dbreaded fish sticks when
offered a selection of thin, medium and heavy breading. Similarly, both
classes of homemakers prefer moderate seasoning when offered a selection of
lightly seasoned, moderate and heavy seasoned., Both rural and urban house-
wives prefer the 8 stick to the 10-ounce package, with the 10 sticks to the
10-ounce package & close second choice,

Fish sticks are generally marketed in 8, 10, 16 and 24-ounce

packages., Housewives indicated an important demand for a 1l2-ounce size
package.

Family Home Consumption of Fish and Shellfish: Xarm and Nonfarm

About 63 percent of the farm families and 80 percent of the urban
families served fish and shellfish at least once during the survey month of
October, 1954, About half the urban and farm families served fish and shell-
figh the year round irrespective of season, Among urban families these foods
were served to a greater extent during Lent, with the summer months next in

importance, Farm families served fish and shellfish to a greater extent in
winter and spring,



Family Consumption of Fish and Shellfish in Restaurants: Farm and Nonfarm

Fish restaurants and restaurants in general are an important market
for fish and shellfish. Roughly, 70 percent of all farm families do not eat
these foods in restaurants. Urban families as a group eat fish and shellfish
in restaurants twice as often as farm families, In a sense, a considerable
part of the fish consumption in restaurants is complementary to fish consump=-
tion at home, Typically, families visit restaurants as a group for the specific
purpose of having a fish dinner and motivated by such factors as the desire to
escape some of the discomforts of preparing and cooking fish at home, the
greater selection of fish and shellfish available, and the reputed proficiency
of restaurants in fish cookery.

About 65 percent of all urban families as a group ate in restaurants
during the survey month of October, 195L. About 80 percent ordered fish or
shellfish at least once during the month, Most urban families order fish and
shellfish in restaurants the year round, but to a greater extent during Lent
and the summer months,

ANSWEHS TO QUESTION "DO YOU AND YOUR FAMILY EVER EAT FISH
OR SHELLFISH IN RESTAURANTS?"
YES

No
NOT ANSWERED




Fish Stick Consumption: Farm and Nonfarm - Contimmed

percentage of homemekers using uncooked fish sticks at least once a month
is smaller, Comparable data for farm families are inadequate for statis-
tical purposes. It seems, however, that the serving pattern 1s about the
same among the relatively smaller number of farm familles using fish sticks,

About 90 percent of all housewives using either cooked or uncooked
fish sticks indicated that their purchases of these products did not replace
completely other fishery products. Around 70 percent of all housewives
indicated that fish sticks do not replace other fishery products even in
some degree., While the information from farm respondents is inadequate for
strtistical purposes, the same general tendencies seem to apply.

Fish sticks are used primarily as a main meal by both urban and
farm homemakers, They are also used occasionally as snacks or hors dloeuvres,

Most urban and farm housewives are indifferent about the kind of
fish used in making fish sticks., Housewives generally, buy fish sticks as
a8 distinct product rather than as a variety of fish, Among the minority of
homemakers who sxpressed any preference for a particular variety of fish,
25 percent mentioned haddock and 20 percent mentioned cod (the variety
principally used in fish sticks).

Both urban and farm housewives are well satisfied with the labeling
for fish sticks with respsct to adequacy of description of the contents, the
manner in which to prepare the contents, and suggested recipes. Both farm
and nonfarm housewives overwhelmingly prefer medium breaded fish sticks when
offered a selection of thin, medium and heavy breading. Similarly, both
classes of homemalers prefer moderate secasoning when offered a selection of
lightly seasoned, moderate and heavy seasoned. Both rural and urban house-
wives prefer the 8 stick to the l0-ounce package, with the 10 sticks to the
10-ounce package & close second cholce,

Fish sticks are generally marketed in 8, 10, 16 and 24-ounce

packages, Housewives indicated an important demand for a 1l2-ounce size
package.

Family Home Consumption of Fish and Shellfish: Xarm and Noafarm

About 63 percent of the farm families and 80 percent of the urban
families served fish and shellfish at least once during the survey month of
October, 1954, About half the urban and farm families served fish and shell-
fish the year round irrespective of season, Among urban families these foods
were gserved to a greater extent during Lent, with the summer months next in
importance., Farm families served fish and shellfish to a greater extent in
winter and spring,



Family Consumption of Fish and Shellfish in Restaurants: Farm and Nonfarm

Fish restaurants and restaurants in general are an important market
for fish and shellfish. Roughly, 70 percent of all farm families do not eat
these foods in restaurants. Urban families as a group eat fish and shellfish
in restaurants twice as often as farm families, In a sense, a considerable
part of the fish consumption in restaurants is complementary to fish consump=
tion at home, Typically, families visit restaurants as a group for the specific
purpose of having a fish dinner and motivated by such factors as the desire to
escape some of the discomforts of preparing and cooking fish at home, the

greater selection of fish and shellfish available, and the reputed proficiency
of restaurants in fish cookery,

About 65 percent of all urban families as a group ate in restaurants
during the survey month of October, 1954 About 80 percent ordered fish or
shellfish at least once during the month, Most urban families order fish and

shellfish in restaurants the year round, but to a greater extent during Lent
and the summer months,

ANSWERS TO QUESTION "DO YOU AND YOUR FAMILY EVER EAT FISH
OR SHELLFISH IN RESTAURANTS?"
YeS

No
NOT ANSWERED




Breaded Shrimp Consumption: Rural and By City Size

Breaded shrimp consumption is concentrated in urban areas, Per
capita consumpticn in cities is indicated to be higher than in rural areas,

Consumption is slightly higher in the very largest cities 1l/as
compared to the smaller ones, There are minor variations in consumption betwee
cities in other size classes., Homemakers generally favor somewhat, uncooked
shrimp to the cooked product, except inthe very largest cities,

FAMILIES CONSUMING COOKED AND UNCOOKED BREADED SHRIMP

(By percent, rural and by city size)

Cooked breaded
=l Uncooked breaded

26, O$ 25. %

24, 6%

19.3%

Cities Cities

Rural 2,500~ 25,001~ 500,001~
25,000 500,000 and over

l7 For purposes of this study three city size classes were established:
2,500 to 25,000; 25,001 to 500,000; and 500,001 and over,
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Breaded Shrimp Consumption: Rural and By City Size = Continued

Some 20 percent to 30 percent of the housewives who had not tried
breaded shrimp (cooked or uncooked) indicated an aversion for them, In
rural areas, about 1l percent of the housewives who had never tried breaded
shrimp indicated that cooked breaded shrimp were not available or that they
had never heard of the product. About 11 percent of the urban housewives
in cities under 500,001 population who had never tried breaded shrimp offered
the same explanation, In rural areas, about 10 percent of such housewives
indicated that uncooked breaded shrimp were not available or that they were
unfamiliar with the product, Only a very small percentage of either rural
or urban housewives mentioned price as a reason for not trying them, Some
50 percent to 60 percent of the respondents gave no particular reason,

It is notable that of all the households which had tried cooked breaded
shrimp and of all those which had tried uncooked breaded shrimp, a very high
percentage liked the products in all communities. In all groups over 85
percent liked them and for uncooked breaded shrimp in urban area groups over
90 percent liked this product.

ANSWERS TO QUESTION "IF YOU HAVE SERVED FROZEN BREADED
PRE-COOKED SHRIMP, DID YOU LIKE THEM?"

(By percent, rural and by city size)

NN Fo

89.8%
=3s :-55 8506%

85.7%

] Ll'.

Cities Cities Cities
Rural 2,500~ 25,001~ 500,001~
25,000 500,000 and over
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Breaded Shrimp Consumption: Rural and By City Size - Continued

The frequency of serving pattern for both products in rural areas
and for cities of various sizes is very similar., About 65 percent of the
families served cooked shrimp at least once a month and about 58 percent
served breaded shrimp made from the uncooked product at least once a month,
Breaded shrimp are used preponderately as a main meal throughout the country,
with occasional use as snacks,

In general, both rural and urban families were emphatic that their
use of either cooked or uncooked breaded shrimp did not directly replace other
fishery products. About 25 percent of the homemakers in the largest cities
felt that their purchases of cooked shrimp displaced other fishery products
at least to some extent, Less than 15 percent of the families in smaller
cities and in rural areas had this opinion. About 20 percent of the homemakers
in cities with populations ranging from 25,001 to 500,000 thought their consumpe
tion of uncooked shrimp displaced other fishery products to some degree., About
16 percent of the rural homemakers and 15 percent of homemakers in very large
cities also held this opinion,

ANSWERS TO QUESTION "IF YOU HAVE SERVED FROZEN BREADED
UNCOOKED SHRIMP DID YOU LIKE THEM?®"

(By percent, rural and by city size)

Yes

NN Fo

6. 2% 5 9 . 8% 7 ° %
B\ £\
Cities Cities Cities
Rural 2,500~ 25,001- 500,001~
25,000 500,000 and over
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Breaded Shrimp Consumption: Rural and By City Size - Continued

ANSWERS TO QUESTION "HAS THE USE OF FROZEN BREAD® PRE~-COCKED SHRIMP
COMPLETELY REPLACED THE SERVING OF OTHER FISHERY PRODUCTS?®

(By percent, rural and by city size)

YES

S

No
NOT ANSWERED

10.8%F
1.1% N {1.29
Cities Cities
Rural 2,500~ 500,001~
25,000 and over
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- Continued

eand By City Size

Rural

ANSWERS TO QUESTION "HAS THE USE OF FROZEN PRE-COOKED SHRIMP
CAUSED YOU TO SERVE OTHER FISHERY PRODUCTS TO A LESSER EXTENT?®

Breaded Shrimp Consumption:

%\\\\\\\\\\\\\
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Breaded Shrimp Consumption: Rural and By City Size - Continued

ANSWERS TO QUESTION "HAS THE USE OF FROZEN BREADED UNCOOKED SHRIMP
COMPLETELY REPLACEID THE SERVING OF OTHER FISHERY PRODUCTSI"

(By percent, rural and by city size)

gﬁﬁﬂ Yes
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Breaded Shrimp Consumption: BRural and By City Size - Contimued

ANSWERS TO QUISTION "HAS THE USE OF FROZEN BRZADZD UNCOOKED SHRIMP
CAUSED YOU TO SERVE OTHER FISHXRY PRODUCTS TO A LESS DEGREE?"

(By percent, rural and by city size)

YES
No
NOT ANSWERED

69.7% 775 77. 5%
g§§§
\\\\\i\\
NN
\\

15.8% 14,5% 14, 58

—_— )

I

Cities Cities Cities

Rural 2,500~ 25,001~ 500,001~
25,000 50C, 000 and over
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Breaded Shrimp Consumption: Rural and By City Size - Continued

Both rural and urban housewives prefer mainly medium breaded
shrimp in choosing from a selection of thin, medium and heavy breading,
Only about 10 percent prefer heavy breadinz and 20 percent thin breading,

In general, housewives want breaded shrimp packaged in layers
with paper separators as against bulk packaging, Housewives prefer
mainly light, golden colored cooked shrimp to darker colored cooked
shrimp, Homemakers favor the l2-ounce size package to the 1l0-ounce size
except those in cities of 25,001 to 500,000 population, This preference
is less marked in the largest cities,

Homemakers in rural areas and in smaller towns prefer shrimp
completely pesled to fantail shrimp (with tailshell left on). This
preference progressively declines according to the city size classifi-
cation until it disappears completely in the largest cities.

Assuming that the grocer'!s freezer cabinet held four sizes of
breaded shrimp ranging from large to small, housewives in both rural
and urban areas would pick out the largest size with the second largest
size a close second choice, In smaller cities the choice for the second
size is very close to the first size; in cities of 25,001 to 500,000
population there is a greater preference for the largest size shrimp;
this preference increases in cities over 500,000,

In general, housewives are well satisfied with the package
labeling with respect to the adequacy of the description of the contents,
manner in which to prepare the contents, and suggested recipes., House-
wives in rural areas and smaller towns are somewhat less content with
the labeling,

17



Fish Stick Consumption: Rural and By City Size

Consumption of packaged pre=cooked fish sticks increases in relation
to density of population. About 21 percent of the rural homemakers use cooked
fish sticks, 39 percent of the homemakers in small towns, Ll percent in cities
from 25,001 to 500,000 population, and LO percent in the largest cities.

FAMILIES CONSUMING COOKED AND UNCCOKED FI3SH STICKS

(By percent, rmuael trd by city size)

Cooked

................. Uncooked

48,84

Cities Cities

Rural 2,500~ 25,001- 500,001~
25,000 500,000 and over

Roughly A0 percent of all American households represents the
untapped market for t'ish sticks, Consumer acceptance ratz is very high for
both rural and urban markzts, Over 85 percent of all homemakers buying
fish sticks are satistied with them,

The response to questions probing reasons why housewives have not
tried fish sticks relates mainly to problems of irnertia or apathy. At any
rate, the price problem, aversion for the product, and preference ‘or other
fishery products are unimportant hurdles in getting housewives to try fish
sticks,

18



Fish Stick Consumption: Rural and By City Size - Contimmed

ANSWERS TO QUESTION *IF YOU HAVE SERVED PRE-COOKED FISH STICKS,
DID YOU LIKE THEM?".

(By percent, rural and by city size)

Yes
§§§§§ Yo

85.2%

1#08%

Cities Cities
25,001- 500,001~
500,000 and over

Rural
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Fish Stick Consumption: Rural and By City Size = Continued

Cooked fish sticks do not completely displace other fishery products
to any great degree. Around 70 percent of the respondents claim that cooked
fish sticks do not displace other fishery products even in some degree. Home=
makers in the largest cities were a little less emphatic on the point and
conceded that to some extent substitution occurred for other fishery products,
mainly fresh fish,

ANSWZRS TO QUISTION "HAS THZ USE CF FROZEY BRTADED PRE-COOKID FISH STICKS

COMPL=ZTELY REPLACZD THE SERVING OF OTHZR FISHERY PRODUCTS?"

(By percent, rural and by city size)

[ ves
N no

NOT ANSWERED

Citics
500,001~
and over
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Fish Stick Consumption: Rural and By City Size - Continued

ANSWERS TO QUISTION "HAS THE USE OF FROZEN BREADED PRE-COOKED FISH

STICKS CAUSED YOU TO SZRVE OTHER FISHERY PRODUCTS TO A LESSER EZXTENT?®

(By percent, rural and by city size)

Yes

AN\ no

NOT ANSWERED

Cities Cities Cities
Rural 2, 500- 25,001- 500,001~
25,000 500,000 and over



Fish Stick Consumption: Rural and By City Size = Continued

On the whole, respondents held that uncooked fish sticks do not
completely rerlace other fishery products, especially in the cities. About
20 percent to 25 percent of the consumers in rural areas and in the smallest
towns, however, consider that there is substitution in some degree.

ANSWZRS TO QU=ZSTICON "HAS THE USE OF FROZZN BREADED UNCOOKED FISHE STICKS
COMPLETELY REPLACZD THE SERVING OF OTHER FISHERY PRODUCTS?"

(By percent, rural and by city sizs)

Cities Cities Cities
Rural 2,500~ 25,001~ 500,001~
25,000 500,000 and over



Fish Stick Consumption: Rural and By City Size - Continued

ANSWERS TO QUESTION "HAS THE USE OF FROZEN BREADED UNCOCKED FISE STICKS
CAUSED YOU TO SERVE OTHER FISHERY PRODUCTS TO A LESSER EXTENT?"

(By percent, rural and by city size)

Cities Cities Cities
Rural 2,500~ 25,001~ 500,001~
25,000 500,000 and over
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Fish Stick Consumption: Rural and By City Size = Continued

About 75 percent of the housewives using fish sticks purchased and
served cooked fish sticks at least once per month and about 50 percent at
least twice a monthe The percentages of those who purchased uncooked fish
sticks are somewhat lower, Only minor differences in the frequency of the
purchasing pattern occurs between rural and urban areas,

Fish sticks are used as a main meal in all areas, There is a
minor and occasional use for fish sticks as hors d!oeuvres,

Most urban and rural consumers are indifferent about the kind of
fish used in making fish sticks. Most housewives buy fish sticks as a distinct
product rather than a variety of fish., Among the minority of homemakers who
expressed any preference for a particular variety of fish, 25 percent mentioned
haddoc? and 20 percent mentioned cod (the variety principally used in fish
sticks)e

ANSWERS TO QUESTION "IN BUYING FISH STICKS DO YOU HAVE A PREFTRENCE FOR
THE KIND (SPECIES) CF FISH FROM WHICH THE FISH STICKS ARE MADE?"

(By percent, rural and by city size)

Yes

NN Yo

Cities Cities Cities
Rural 2,500~ 25,001~ 500,001~
25,000 500,000 and over
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Fish Stick Consumption: Rural and By City Size -~ Continued

Both rural and urban homemekers are well satisfied with package
labeling with respect te adequacy of the contents, description, the manner
in which to prepare the contents, and suggested recipes, Both rural and
urban housewlves overwhelmingly prefer medium dbreaded fish sticks when
offered a selecticn of thin, medium, and heavy bdreading, Similarly, both
classes of consumers prefer moderate seasoning when offered a selection of
lightly seasoned, moderate, &nd heavily seasoned. Poth rural and urban
housewives prefer the 8 sticks to the l0-cunce packege, with the 10 sticks
to the 10-ounce package a close second choice. While fish sticks are
generally available in 8, 10, 16 and 24-ounce package sizes, there appears
to be an important demand for & l2-ounce package.

SIZES OF FISH STICKS PREFERRED

(By percent, rural and by city size)

1 LARGEST
| NEXT LARGEST
SMALLEST

55.8%

5168 57%

| 10,95 Bl

1%

=
(]
[;}ﬁi

.1
1.5% 3.1%
= : ==
Cities Cities Cities
Rural 2,500~ 25,001i- 500,001~
25000 500,000 and over
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Femily Home Consumption of Fish and Shellfish: BRural and By City Size

The frequency of servirg fish or ehellfish in the home increases
in relation to greater density of population of the area, The number of
homes serving fish or shellfish at leest once a month increases from 69 per-
cent in rural areas to 76 percent in small towns, to 80 percent in towns
from 25,001 to 500,000 population, and to 87 percent in the largest cities,

About 24 percent of tre rural families do not serve fish or
shellfish at home and about 20 percent of the families in small towns do
not, The percentage declinee in the larger cities,

Bouglily half of all American femilies will serve fish or shell-
fish any time of the year, The importance of seasons when more fish or
shellfish is served is related in scme instances to the size of the cities
or density of population, In rural areas only about 11 percent of the
populetion serve more fish during Lent. This percentage increases to
21 rercent in smeller towns to 29 percent in the 25,001 - 500,000 group
to 4€ percent in the largest cities, Winter and spring are ths principal
seesons vhen more fish and shellfisk &are served in rural areas, In urban
ereas Lent and the summer months &are the principal seasons,

Family Cons'mrption of Fisk and Srellfisl in Restaurants:
Rurel and By City Size

About two out of three rural families do not eat fish or shell-
fish in restauraznts. On the other hand, it is fairly common among urban
femilies to do so, During the survey month, about two out of three urbdan
families visited restaurarts at least once and cver 65 percent of these
families ordered fish or shellfish for the group at least once. The
percertage ordering these foods in resteaurants tends to increase in larger
citles,
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Pamily Consumption of Fish and Shellfish in Restaurants:

Rural and By City Size - Contimed

ANSWERS TO QUESTION "DO YOU AND YOUR FAMILY AS A GROUP EVER EAT FISH
OR SHELLFISH IN A RESTAURANT?"

(By percent, rural and by city size)
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0
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Survey Methods and Characteristics

A copy of the questionnaire which was used in the survey appears
in the appendix., The persons who received and filled out the questionnaire
were predominantly housewives, All of the persons selected were members of
two panels maintained by National Family Opinion, Inc., Toledo, Ohio, Each
of the panels contained 1,000 members. A total of 2,000 questionnaires were
mailed out and 1,797 were returned usable, The households on the panels
were selected to be representative of all the households in the United States,
Certain coatrols were exercised in the selection of panels so that each is
conposed of the same proportion of different classes of households as exist
in the makeup of all households in the United States, In addition, controls
are exerclsed over distribution of the households among various sized com~
runities, among various income groups of households, and among homemakers
of various ages, The panels are stratified, therefore, to this degree. The
sample for this survey, as taken from the two panels, represents by Jjudgment
a close approximation of the households of the nation, It is not a probe~
bility semple, hovwever, and definite error limits cannot be ascribed to any
of the results,

Talulations of the replies to the questionnaires on & farm and
nonferm; rural and city size basis are given in the following pages, The
summaries of the replies for each question analyzed are given in percentages,
Because of their nature, some of the questions were asked only part of the
total number of respondents and the summaries are made accordingly., The
number of respondents asked a particular question is given at the end of the
summary, Some of the summaries are necessarily based on the number of
answers given to the question, since in a mail survey sufficient control
could not be exercised in the field work so that respondents who replied to
the particular question could be adequately identified. Because of this
and. some other reasons, summaries to such questions had to be made on the
basis of the total number of answers given in the survey. In these cases,
the number of answers to a particular question is also given at the end of
the summary, Such summaries are also given in percentages, When the
answers to any of the questions are desired on a unit basis rather than
percentages, apply the percentages to the figure given beside "number asked"
or "nunber of answers" at the end of a particular summary,

Some tabulations of the replies and, in particvlar, some tabulations
of the smaller sub-classifications of the data are wholly inadequate for
statistical purposes, These tabulations have not been included in this report.
In a few cases tabulations heve been included, although inadequate in some

detail, in order to give some perspective to the nature of the response to
the questionnaire,
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SUMMARIES OF REPLIES TO QUESTIONS

BY

FARM AND NONFARM GROUPS
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SUMMARIES OF REPLIES TO QUESTIONS

Breaded Shrimp Consumption

1,
During the past year, have you served any frozen breaded shrimp in your home
that were vurchased already cooked and needed only to be heated to serve?
Tarm Nonfarm Total
£ 4 4
Yes e s+ o & e e o e e e e & + o+ = ® o 80? 19.1 17.?
No. . . . . i s &% % 8 5 €3 1 ¢ % & 08 80,0 81.4
Not anawered etc . . .. .. .. ... .8 .9 .9
Totals . . . . ... . . . . . .. 100,0 100,0 100,0
T o sizevvid
Number asked. . . . . . . . . . . . . . 2u2 1,555 1,797

If ¥NO", why haven't you tried them?

Yarm Nonfarm Total
] % ]
No particular reason ., . . . . . . . . . 50,6 39.9 bi.5
General avzrsion . . . . . D L | 23,9 23.2
Taste - does no% like Seafood
or shrimp. . . . . s s ® f83 T2 7.2
Other preference - prefer fresb
or canned fish . . . . i v & el 10,2 9.2
Never tried or not familiar with
frozen breaded shrimp. ., . . . .. . . 7.8 6.1 6.4
Lack of cooking instructioms ., . . . . . = 2 ol
Not available, . . . . . e « + « « .« . 5.5 4,8 4.9
Health reasons - allergy,
doctor's diet forbids, etec . . . . . . .9 1.7 1.6
Too expensive, . . . . . . . . . . ... U466 5.1 5.1
Beligion o v ¢ & v v v v v v v v v v . - o7 .6
Other reasoms8. . . . . . . . ¢« « v o « W 3 .2 ]
Totals. . . . .. .. .. .. ...100,0 100,0 100,0
Fumber asked . . . & v v « ¢ « « o . . o 219 1,244 1,463
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2,

SUMMARIES OF REPLIES TO QUESTIONS

Breaded Shrimp Consumption

If you have served breaded

Yeﬂ e s o o ® o o
No. L] L] ° . . .

Totals . . .
Fumber asked. . .

pre~cooked shrimp, did you like them?

If "YES", how many times during October

Onge . . . . .
Twice. . . . .
Three times. .
Four times . .
Five times , .
Six times. ., .
Seven times. .
Nine times or more

. L[] . . . [ ]
L] (] . L] L] L[] L2

L] L ] L] L] . . o L]

¥o number given and none
%tﬂs. . [ ] . L ] ® L]
Number asked . . . . . .

1f *NO*, why didn't you liks them?

. [ ] L LJ [ [ ] [ L]

. L] . ° . L] L) L) L]

* L L L] L] . . L] L J

Nonfarm

87.2
12,8

100.0
297

did you serve them?

L] - L ] ® L] o * L] L ]

|

N = = N

O\\n wtlinln O\N\n
e & § ) o o o s o
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=
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The mumber of responses to this question was statistically

inadequate for a comparison of Farm and Nonfarm groups.
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SIMMARIES ¢ TEPLTES TC AUFSTTONS

Breaed Shrimp Consumgtign

30

Has the nse of frozen breaded pre-cooked shrimp completely replaced the servi

other fishery products?

YOSe ¢ ¢ o o o ¢ 6 06 06 0 0 0 s s o 0 0 0 o @
:\’Oo.o-ooooooot....oo'-.

Not answered, etCe ¢ « o « ¢« o o o = s o o &

Tota.ls. L d L d L] L L L d L ] . L L] L L] . L] L[] L]

Numbel‘ aSked ] [} e o o L] e e o o o o e e o o

If "YES", what type of fishery product(s) have the
completely replaced?

Farm Nonfam

2 &

e o o o 21.0 8.1
® e o o 63.2 91-9
® o o o 15.8 -
e o o« o 100.0 100.,0
g % %8 19 259

frozen breaded pre-cooked :

The mumber of responses to this question was statistically

inadequate for a comparison of Farm and Nonfarm groups.

L.

Has the use of frozen breaded pre-cooked shrimp caused you to serve other fishe

products to a less extent?

Yes. . . L] L] L] * L] [ ] L [ ] . L] L] . L J L] [ ] [ L]

‘qu . L4 L] . L] L] L ] L] . L] o L L] L] . . L L L J L]

Not answered, atC. « o ¢ o ¢ o o o ¢ o o &
Tot 3.18 ° * . L . [ ] L ] e o L L L] L] L] L o

Number asked o « ¢« ¢« ¢« o o o o o o o o o o

—‘ -—
. L ] L] L] 15'8 l?.o
e o o o L7.b 76.8
PR 36.8 6.2
e« « o o 100.0 100.0
e o o 19 259

If "YES", what type fishery product(s) have the frozen, breaded rre-cooked sh

caused you to serve to a less extent?

The number of responses to this question was statistically

inadequate for a comparison of Farm and Nonfarm groups.
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SUMMARIES OF REPLIES TO QUESTIONS
Breaded Shrimp Consumption

5.

Do you prefer a light, golden colored or a darker, brown colored frozen

pre-cooked dreaded shrimp in the package?
rg%% nggf%F! 19523

Light golden « » « ¢« « = ¢ ¢« o « o« « 7940 81.4 81,3
Darker brown . . « « . = . . « o« « «» 10,5 15.1 14,7
No preference. « « « « « « . . % - oA o
Not answered, ete. . . . . . . . . . _10,5 3.1 3.6
Total®s. . « « ¢« « ¢ « ¢ « « o « 100,0 100,0 100,0
MMEEES 4 SRS 494 IExTX3

Number asked . . o+ « ¢« ¢« ¢ ¢« « . . » 19 259 278

6.
During the past year, have you served frozen breaded shrimp in your home
that were purchased not cooksd and had to de cooked before serving?

=g

¥
5

D - 13,6 22,6 21,4
Noo [ ] . . [ - LI ) . [} [ . e o . e o 8202 ?302 74.“'
Not answered, etc . « « « ¢« o« .« . . L,2 4,2 4,2

Totals . . . . « « ¢ ¢« ¢ ¢ « & 100,0 100,0 100,0
Fumber askeds o « o « « o o« « - . o 242 1,555 1,797

If "NO®, why haven!t you tried them?

o S S

No particular reason. « . « « « o o 60,8 50.4 52.0
General aversion. « . . ¢« « ¢ + o & 15.1 19.2 18.6
Taste - does not like seafood

or shrimp . & ¢ ¢ ¢ o ¢« ¢ o « « @ 6.5 6.7 6.7
Other preference - prefer fresh

or canned fish, . . . . . . . . . 3.5 10,0 9.1
Never tried or not familiar

with frozen breaded shrimp. . . . 5.5 4,3 4,5
Lack of cooking instructions. . . . - 2 ol
Not available . « o« « « « « « « « o L0 2.6 2.8
Heal th reasons -~ allergy,

doctor's diet forbdbide, etc. . . . 1.0 1.8 1.6
Too expensSive « . « « o « ¢« & « o« 3.9 3.8 3.7
Beligiom. v v o o ¢ ¢ o o o o « o o - o7 o6
Other............... 06 03 03

Totals . . . . ¢« ¢ « « & . 100,0 100,0 100,0

Number asked. . « « « ¢ « o« o« « « « 199 1,138 1,337
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SUMMARIES OF REPLIES TO QUESTIONS

Breaded Shrimp Consumption

7e
If you have served frozen breaded uncooked shrimp did you like them?

Tarn Nonfarm To tal

3 ] T4

D (Y. - Y4 9.7 9.4
BGi 5 & « s 5 ¢ # 5 5 % 5 6 s ¢ 5 « & A2yl 8.3 8,6

Totalgs . . . « ¢« « « « - - « « +» 100,0 100,0 100.0
Fumber asked, . . . . . « « « « « « & 33 351 384

If "YES", how many times during Octoder

a
[vS
o

3
]

serve them?

Nonfarm Total

& 8

1

R

OBCB & & & v ¢« 6 e e e s e o e e s e e 10.“ 2“.5 23.“
TWiCO®. + v v « ¢ ¢ o 4 e v e e - ... 173 17.7 17.7
Three times. . . . . . . R [ 5.0 S.l
Four tim08 e & & @ o e s e & o o o o o 1308 7.1 707
Pive times . . . . . . . . . . . . 3.4 2,2 2,3
SIx tImMOS. . . ¢ ¢« ¢ 4 4 4 e e e e .. 3.4 1.3 1.4
Seven timesS. . . . . . . . . . . . .. 3.4 - o3
Eight times. . . . . . v v ¢« v ¢« o o« 3.4 - o3
No number given and none . . . . . . 34,5 42,2 bl.5
Totals., . . . . ¢« . « . ¢ « « « » 100,0 100,0 100,0
Fumber asked . . . . « + « « o o « « » 29 322 351

If "WO¥, why didn't you like them?

The mumber of responses to this question was statistically

inedequate for a comparison of Farm end Nonfarm groups,
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SUMHARIES OF REPLIES TO QUESTIONS

8. Breaded Shrimp Consumption

Has the use of frozen breaded uncooked shrimp completely replaced the serving
other fishery products?

Farm Nonfarm Total

4 A 4

Ies.......-.......... 17:2 6-:5 71
No @ @ @ o o o o o e ¢ ¢ @ e o o o o o 69.0 9103 89.5
Not answered, €tCe « « o ¢ « ¢ ¢ « o o 13.8 2.2 3.1
TotalsS « « « « v o o o « o« 100.,0 100,06 100.0

Number asked « « « « o o o o o o o o o 29 322 351

Ir "YES", what type fishery product(s) have the frozen breaded uncooked shrimp
campletely replaced?

The number of responses to this question was statistically
inadequate for a comparison of Farm and Nonfarm groups.

9.

Has the use of frozen breaded uncooked shrimp caused you to serve. other fishery
product(s) to a less extent?

Farm Nonfarm Total
% (T F
YeS ® o e e . . L] L] . L] . L] L] L) e o O 17 [} 2 16 .5 16 .s
NO 6 @ o o o o & o s & e o o o s o s @ 58. 7706 76.1
Not mswered, etr, ¢ o ¢ ¢ o o o o o @ 2 02 5.2 7._’:&
Totals [ ] [ [ ] L] L ] L] L] L] L] [ ] 100 .0 loo .O 100 ® O

Number asked « ¢ ¢ o o« o« o ¢ o ¢ o o« o 29 322 351

If "YES", what type fishery product(s) have the frozen breaded uncooked shrimp
caused you to serve to a less extent?

The mumber of responses to this question was statistically
inadequate for a comparison of Farm and Nonfarm groups,
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SUMIARIES OF REPLIES TO QUESTICNS

Breaded Shrimp Consumption

10,

If you have served both frozen breaded pre-cooked shrimp and frozem breaded
uncooked shrimp, which do you prefer?

Parm Nonfarm Total
e 3 -
PI‘efer pre—cooked. ® o o o o o o s o o o 50.0 30:3 31.8
QuiCkBr SeI'V"Gd L] 3 [ ] e * [ ] L] . . L] L] ho.o %.7 27.6
Brownero.............. - .7 07
Other reasonNSe « o « o « o o o « o & - o7 o1
No particular reasan . « ¢« « « « « & 10.0 2.2 2.8
Prefer uncookede o« ¢ « ¢« o o ¢ ¢ o & o & 10,0 11.6 39.3
M-OI‘GCI'in............. = 509 505
Better tastd « ¢ o ¢« ¢« « o 0 o o « 10.0 6.7 25.5
O’bher reasons. e & o o o o O ©° o o o - 301 2‘8
No particular reason « « « o« o« « o - 5e9 5.5
No particular preference « « o« « « « . . L0.0 28.1 28.9
Toma e © o e o+ o o o o e o m.o 100.0 1w.0

Number of answerse « « o + o o « « o « o« 10 135 145
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SUMMARIES OF REPLIES TO QUESTIONS

11,

Breaded Shrimp Consumption

If you have served either frozen breaded pre~cooked shrimp or frozen breaded
uncooked shrimp, did the package adequately describe the contents, manner in
which to prepare, and suggested recipes?

Yes ® e L] L ] L] L] L L] L] e L ]

NOO e o [ ] L] e & o ] L] .

Tota.ls. e & o @

Number of answerse « « o

If "NOY", how coulc the above (next preceding) be irproved?

12.
How much breading do you like

Heavy breading . «
Medium breading. .
Thin breadinge o

TOtalSo e o o

Farm JNonfarm  Iotal
0; o o
e & & o o e o ) 7603 93.8 9205
. * ] ] ] L) . 2307 6.2 705
e s ¢« o ¢« o o« 100.0 100.C 100,.C
« « ¢ eo e s 38 L7l 509
The mumber of responses to this question was statistically
inadequate for a comparison of Farn and Nonfarm groups.
on breaded shrimp?
Fargp Nonfarm Total
o % Z
e & o ¢ o o & o o 803 909 909
e 6 o o o o o o o 80.6 72.0 72.6
e & @& @ o o o o o 1101 1801 1705
e o 0o 06 o 0 s s e 100.0 100.0 100.0
s o v o o o o o 36 h83 519

Number of answerse . . .

37



13.

Sizes of breaded shrimp preferred.

for sizes,)

L&T‘gest * o L] L] . L]

SUMMARIES OF REPLIES TO QUESTIONS

Breaded Shrimp Consumption

FIRST CHQICE

Next largest « « o « 5 s 5 o s 2 5 & & 4 & @
Third largeste « « o &+ ¢ o ¢ ¢ « o ¢ « o o« &
Smallest « o o o ¢ o 0 o 4 0 0 0 e e e e .

Largest . . . . .
Next largest . . .
Third larzest. . .
Smallest « o« + o &

Totals

Number of answers.

SECOND CHOICE

(See Question 13 of Questionnaire in Append

Fita  JNoofarmm  Total
z % .
33.3 b8 7.3
33.3 364 36.2
16.7 12 12.7
16.7 2.8 3.8
100.0 100,0 100.0
36 L59 L9s
Farm Nonfarm To tal
z 2 2
13.9 8.2 8.6
L1.7 56,6 55.5
33.3 3L 31.6
11.1 3.8 Le3
100.0 100.C 100.0
36 L52 1488



14,

What size package

8 0z
10 oze.
12 oz.
16 oz.
21& 0Z

Breaded Shrimp Consumption

of breaded shrimp

No particular preference
Don ' t mw L] ® L] L] ° L] L

Totals

Number of answerse » o« o

15.

What type of breaded shrimp do you prefer

Fantail (with shell left on).
Completely peeled « o « ¢ o o

Other (not specified) . « .
No particular preference. .

Totals..-.o

Number of ansSwers « « « o o

L ]

L] L] L[ ] L] L] L L[]

e o o O

do you prefer?

. o L] ] L . ]

] e ¢ &

. L] * L] L] . [ ]

to

L] * [ ] L

39

L] L] L] . . L] [

buy?

[ ] o & o L] [ ] L

SUMMARIES OF REPLIES TO QUESTIONS

Farm Nonfarm Total
Z z %
30.0 12.8 14,2
20,0 35.5 3L.3
k2.5 L5.7 45.5
5.0 3.6 3.7
- 02 01
- lol 1.0
245 1.1 1,2
100,9 100,0 100,0
Lo 168 508
Farm Nonfarm  Total
% % 2
28.2 L0 1i2.8
6647 Sl.ﬁ 52,7
50 _ L0 1
1000 10060 100,0
39 W77 516



SUMMARIES OF REPLIES TO QUESTIONS

Breaded Shrimp Consumption

16.

Do you prefer to buy packaged shrimp that are bulk frozen or frozen in layers

separated by paper?

Farm JHonfars Jotal

i Z 2
BuJ_k.oooooo.ooo--oo-ooooo h.e 701 609
LayeI‘S. e =~ e . e e . ® e e e e o o o ) e o e 66‘7 73.’-‘- 72.8
No particular preferencee o« « o o o « « o « @ 2845 1945 20.3
Totals 100.,C 100.C 100.0

16 Number of answerSe « « s o« o o o o s o o o & 42 1181 523

For what purposes have you served breaded shrimp during the past year?

Farm Nonfarm Total

z - -—
Maj-n Inea].. L3 ] e o o e L] . ° e o o . L] L] e o 6’.'..3 69.5 69.1
Sna-cks......ooo-ooooooo.. 1109 6.6 7.0
HOI‘S d'Oeu'VTeS ® © 6 ¢ ©® e o o o o @ © e o o - .h Oh
Main mea]. a-n.d Sna-CkS e © o & o o o o o e o 21.).'. 1801 180)4
Main meal and hors d'oeuvres . . . . . . . " - 1.9 1.7
Snacks and hors A'oEUVI€Se « « o + . . . . " - 1.6 1.5

Main meal, snacks and

hOI'S d’OeuVI‘SS e @ e & & ° o o e o & o o+ o - 106 1.5

O'tvher (not SpeCified). e @ o o o o o o o @ 20& 02 ®
TotalSe « o ¢ o ¢ ¢ ¢ o ¢ o & o 100.0 100, 100.0

Number of anSWerSe « o o o o o o o o o o o o L2 L4186 528



SUMMARIES OF REPLIES TO QUESTIONS
Fish Stick Consumption

3o

During the past year, have you served any frozen breaded fish sticks in your home
trat were purchased already cooked and needed only to be heated to serve?

Farm Nonfarm Total

Z z 2
Yes. * L] . ° L . L] ] [ ] . [ [ ° ° ° L] . [ ] 12.8 ).LO.B 36.6
NO ' . ° o [ . ] L] L] . . . [ . ° [ . [ ] 8108 57.2 6005
Not answered, etCe « ¢ ¢ o « ¢ o o « « & S 2.5 2.9
Total-s ® L ] [ ] L] [ ] L ] L] L] L ] L ] L ] [ ] 100.0 100.0 _};-O-O_.o.
Number asked o« o « o o « o o ¢ o ¢ o & & 2h2 1,555 1,797
If "NO", why haven't you tried them?
Farm  JNonfary Total
“z 3 z
No particular reason « « o o « o & & « 65.1 61.6 62.3
General aTerSion e o e o o & e o o o o @ 606 90)4 8.9
Taste ~ does not 1like fish . o « v o « & 2.0 3.9 346
Other preference - prefers
fresh or canned fisi: or
fresh shellfish ® o o ¢ ¢ o o o6 o o o @ 7.1 1007 10.0
Never tried or not familiar
Vith fiSh StiCkS. e o o ® ® o o o o o o 9.1 6.6 7.1
Lack of cooking instructionSe « « « « « & - . ol
Not available o o o o o « o o o o o o o o 8.6 Le2 L9
Health reasons - allergy,
doctor!s diet forbids, etCe « o « « « @ o5 1.3 1.1
Too e@ensive * L] ® * ® L ] @ ® L] L] * L] L ] * .5 l.9 1.6
Religion. L] * L] L] L[] [ 3 ] L] * . L] . . & . . - '2 .2
Other I‘eaSODS [ . ° o e 3 e e e o . . . .5 Ql .2

TOtalS [ ] . L ] . L] L L] o L . L] . . 100 .0 100 .0 loo .0

Nmber aSked. e &6 © 8 e o o o o o o o o o 198 889 1’087

n



19.

SUMVARIES OF REPLIES TO QUESTIONS

Fish Stick Consumption

If you have served frozen breaded pre-cooked fish sticks, did you like them?

Yes.....-.
N0.0.....

Totals

Number asked . .

.

If "YES", how many times during

Farm  Nonfarm  Total

s T p
... B0 87.2 86.9
. b % W B & 19._1:& 12.8 L}.l
e e e e ... 100,0 100,0 100,0
R 1 626 657

October did you serve them?

z il z
%ce ® L L] * ® L ] . [ ] L] * L] L] ® L ] L] L] L] L] 20 .O 26 .0 25 .7
Tw.j.ce. L) L[] [ 3 [ ] . L ] L[] L[] [ L[] ] ] [ ] L] L] L] [ 32.0 26.7 27.0
Three tiMeSe » o o o o o o o o o o o o h.O 10.].1 1062
Fo‘lr tjmes L ] ® L ] - L] L] L ] » L] . [ ] L ] * L d L] ]‘6.0 8.1 8.h
Five ‘times e & e & ® o ® ® o o * 5 ®w o @ h.o l.h 101‘
Six ’GimeS. e o o o [ [ [ [ [ » o e e o o - 08 07
Seven tilueSQ & ® o o o 3 o » & @ o s o o h.o 05 .7
Eight 'timeS. [ [} L] . . L] . (] L] . . L3 L] L] - .5 .5
Nine times or more o+ « o « o o o o o « & L0 5 o7
No number given and none « « « o « o o o 15.0 25.1 2L.7
TotalsSe ¢ o o ¢ o ¢ ¢ o o o o @ 100 0 100,02 100.0

Number asked . » » % o &2 o o o o @ 0 0 o 25 Sh6 571

If "NO", why didn't you like them?

The number of responses to this question was statistically

inadequate for a comparison of Farm and Nonfarm groups.,

Y, )



SUMMARIES OF REPLIES TQ QUESTIONS

'ish Stick Consumption

the nse of frozen breaded pre-cooked fish sticks completely replaced the serving

ther fishery products?

htd
J-es. [ ) o L] L] L] L] L) () L] * L] L [ ) L L] L .

PJO.. L] L] L] L] . e o [ e o o * e e o L]

Not answered, etCe o o« o o o ¢ o o o &

Totals L] * L] L] L] L4 L] L] . L] L . L L]

Numberasked.............

Farm Wonfarm Total
%

; z 5
e o o o ¢ o o 1200 6.8 7.0
® o o o o o o 8}1.0 91-)l 91.1
] * [ ] L] [ ] L ] ] JI'O 108 1.9
e o o o o o o 100.,0 120.0 100,0
e o o o o o o 25 5h6 ;?1

{ES", what type fishery preduct(s) have the frezen breaded pre-cooked fish sticls

letely rerlaced?

The number of responses to this question was statistically

inadequate for a comparison of Farm and Nonfarm groups.

the use of frozen breaded pre-cooked fish sticks caused you to serve other fisher;

ducts to a 1e2ss extent?

YeSe « ¢ ¢ ¢ o ¢ ¢ o o ¢ s 0 06 0 0 o o
NO........-.........

Not answered, etce . o o o o o ¢ o o o«

Totals [ ] ] L] L] L] L] L [ ] L ] [ ] L d L] L L]

Number asked ¢« ¢« ¢ ¢ c o o » o 6 o o o

"YES", what type fishery product(s) have
sed you to serve to a less extent?

Farm Nonfarm  Total
4 % 4
21.8 21.¢

0

0 70.1 70.6
e @ o o o o o o 1200 R.l 8.2

0

100.0  100,C

® L] L L] [ ] L] L4 L] 25 Shé 571

the frozen breaded pre-~cooked fish sticks

The number of responses to this question was statistically

inadequate for a comparison of Farm and Nonfarm groups.
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SUMMARTES OF REPLIES TO QUESTIONS

Fish Stick Consumption

b

During the past year have you served frozen breaded fish sticks in your home that
were purchased not cooked and had to be cooked before serving?

Yes................ 1106 9.5
NO e @ o 8 o & & s 0 e ¢ e @ 0 e o+ o 81.0 8h.h 81‘.0

Not answered, €tCe « o o o s « « « @ Telt 6.1 642
TO'balS. [ ] L] ] . L . . [ . . . lOO .O 100 .0 lm.o
Nu]'ﬂ.ber aSked e e 3 © o o ° 9 6 e o o 2).12 1, 55‘5 1, 797

If "NO", why haven't you tried them?

A % Z
No particular reason « . « « « « o 75.C 63.0 6L 46
General averSiOll o o « o o « o o o o Sel 7.5 742
Taste = does not like fisSh ¢ ¢ o o 1.0 2.4 2.3
Other preference - prefers
fresh or canned fish or
fresh shellfiShe o « « « o « o o o L6 13.2 12.1
Never tried or not familiar
with fish sticks ¢« o ¢ ¢ « ¢ « o 6.6 5eS 6.0
Lack of cooking instructions . . . . - o2 2
Not availables . . . . . o % ¥ 6 & & Sel Se5 Sei
Health reasons - allergy,
doctor's diet forbids, etc « « « » 1.0 8 o8
TOO eXPEensSivee « « « « « o o o o o o 10 o8 8
Religion « o o v v ¢ ¢ ¢ v o v & . = 02 ol
Other reasonS. « « + v « « o o o « « b o5 5
TotalSe o s 5 5 5 o s = 2 = » 100.0 100,0 100,C
Number asked o « o o « o o o o « o o 196 1,313 1,509



SUMMARTIES OF REPLTES TO QUESTICNS

Fish Stick Consurption

23,

If you have served frozen breaded uncooked fish sticks, did you like thenm?

Farn Nonfarm Total
4 Z i
IGSo ® @ ©® © e & ® » @ ° e o o o o o @ %.h 87.1 88.6
NO ® e © & o e e ° o e o o e o o e o @ 3.6 12.9 llob
TO‘balSo ® @ o o ¢ e e o + e o o 10000 10000 100.0
Number aSked ® ®» o o° o 5 o o o o e o o 28 1).,[7 175
If "YES", how many times during October did you serve them?
Farm Nonfarm Total
Z 4 v 4
O!lce e ® e 8 ¢ ¢ o o o ¢ o o6 o o e o o 22.2 3306 31.6
Mce. L ] L ] 9 * * L] L] L] L ] L ] . » L] . L] L] 1.,.‘.8 19.5 18‘7
Tm’ee tmes. . L4 L) . . L) L) . . . . . L] 3.7 10.9 9.7
FCU.I' ti.!n-es ® . ] . . . o e e L) . e o 22.2 2.1‘ 508
Five tj—mes e ® o @ o o o o o o o o o o 7.5 .8 1.9
Sj.x tmes. e ® @ o e & o & e o o o o @ - .8 .7
Eight tjmes ® L ] L ] L] . L] L] L] L] L L] L] L] L ] 3 .7 - .7
No number given and none « « « « « + » 2549 32,0 30,9
Totals 100,.C 100,0 100,0
N‘lmber asked L ] ® L J L ] [ ] * L ] @ L] L] L] . * 27 128 155

If "NO", why didn't you like them?

The number of resvonses to this question was statistically

inadequate for a comparison of Farm and Nonfarm groups.

b5



SUMMARIES OF REPLIES TO QUESTIONS

Fish Stick Consumption

2l

Has the use of frozen breaded uncooked fish sticks completely replaced the
serving of other fishery products?

Farm Nonfarm Total

% F: z
YBS¢ () ] . ° [ - ° . . . © . - . . ° 1.1.‘,.8 ].l.? 12.3
NO.-.... ..... ¢ o o o o o 77.8 8705 85.8
Not answered, €tCe o « o o o o o o o Tolt o8 1.9
TO’t&lS ® L] L] L] L ] L] ] ° L] . . L[] 100 OO 100 00 100 .0

Mumber 25Ke€d o « o« o o ¢« « o o o o o 27 128 155

If "YES", what type fishery product(s) have the frozen breaded uncooked fish
sticks completely replaced?

The number of responses to this question was statistically
inadequate for a comparison of Farm and Nonfarm groups.

25.

Has the use of frozen breaded uncooked fish sticks caused you to serve other
fishery products to a less extent?

Farm Nonfarm Total

2 2 2
YeS . e o o . . . e o 9 o o o e o o o & 1)4.8 16‘1‘ 16 .l
NO e e o . . L] . L] . . e o e o . e o e 5‘9 .3 7h.2 71.6
NO't mwered, etc. L] ° ] . . . . . . . 25.9 9.h 12.3
TotalSe « o« « o s o o e o o o o 100,00 100,0 100,C

Nmnber asked . L d L * L * L] L2 L L] L] L L] 27 128 155

If "YeS", what type fishery product(s) have the frozen breaded uncooked fish sticks
caused you to serve to a less extent?

The number of responses to this question was statistically
inadequate for a compariscn of Farm and Nonfarm groups,

Ls



SUMMARIES OF REPLIES TO QUESTIONS

Fish Stick Gonsu.mgi ion

26,

If you have served both frozen pre-coolked breaded fish sticks and frozen uncooked
breaded fish st:.cks, which do you prefer?

L J
D
(o0
)
o]
)

Prefer pre-cookede o o o o o o « o o
Quicker servede « o o o o o
No particular reason.

|
:
s

L ]
L 3
L ]
e o
e o
e o
W
it e
w
(=
¢ o
wino
W
'—l
e o
ww

Prefer uncookede «
Better taste, .«
More crispe « «

e o 0 o
e o o o
L] L] L] [ ]
¢ o o o
e o o o

&
%

®
[ 2
.
L 4

e o e [ ]

Te7 ol Le9
Other reasons - 5e9 Le9
No particular preference « o « o o o o h6.1 3348 3548
Totals..............
10060 10040 100,0
Number of anSWersSe « o « « o s o » o o 13 68 81
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SUMMARIES OF REPLIES TO QUESTIONS

Fish Stick Consumption

27.
If you have served either frozen pre-cooked breaded fish sticks or frozem uncooked
breaded fish sticks, did the packago adequately describe the contents, manner in
which to prepare, and suggested recipes?

Tara Fonfarm Total
2 z k4
YeS. ® e 6 o © o o o ° o o o e o & o e @ 8507 9h.7 9h.1
NOonoooo-oo-oooooc-on E.z 5.2 5.2
Toms 3 ] 3 . ) . ) . . o ° . lm.o ]m.o lm.o
Number Of anSWeTSe « « o o o o o o o o o L2 62 666
If "NO", how could the above (next preceding) be improved?
The number of responses to this question wae statistically
inadequate for a comparison of Farm and FNonfarm groups,
28,
How much breading do you like on breaded fish sticks?
Farm Nonfarm Total
Z Z Z
Heavy breading e o o o ¢ 0 o & 5 6 o @ 703 10,7 1006
Medium breadinge « « o o o o o o o o o 78,0 78,0 7840
Thin breadingo ® & e o o o e o o * e o lh.? 1103 11.&
TOtalS e o o e e o o o o o '3 lmoo lw.O 1%.0
Number of ANSWEY'Se o o o ¢ o ¢ ¢ o o o hl 6112 683



SUMMARIES OF REPLIES T0 QUESTIONS

Fish Stick Consumption

29,

Sizes of breaded fish sticks preferred. (See Question 29 of Questionnaire in
Appendix for sizes.)

FIRST CHOICE

% 3 f
Largest L ] L] ] ® . . ] . [ » L] . L) (] . ° 51.3 5505 55.?_
NeX‘b laI‘geS'b. e e o » o & B ° o o o o o 3805 ’42.1& LL2.1
SInallest. [ . ° L) [ ] . o [ ] L) [ ] [ ] (] . ) [ 10.2 2.1 — 2.7
Totals L] L ] L] [ ] L] ® . L] [ ] L] L] * L] L ] 100.0 lO0.0 _]..O0.0
Number of ansSWerS o o o s o o o o o o o 39 602 641
SECOND CHOICE
Farm Nonfarm Total
4 Z TF
mgest -~ ® [ ] [ ] L] [ ] [ ] . L ] [ ] L ] L ] [ ] L] * L J m-.l 31.8 31.1
Next largeste o o o ¢ o o o o ¢ o s o & 60.5 55l 55.7
anallest. [ ] [ 2 L ] L] [ ] L] L ] L] L] L ] L] L ] ® * * IBQA 12.8 13.2
Totdls s« o s & ¢ 5 & & & & & & & & 100,0 100,0 100,0
Number of aNSWEIr'S o « « o o o o o & o 38 576 61);



SUMMARIES OF REPLIES T0 QUESTIONS

Pish Stick Consumption

30.

What size packace of breaded fish sticks do you prefer?

Yarm Nonfarm Total
% o

; X 2
8 0Zs s » 5 G % W @ % w @ % s e 2845 16.5 17.3
10 02 o o o« e o s e o o = « o o o @ 26.2 3201 31.7
12 02 ¥ 6 ¢« ¢ o o o o o & « o s o ® ho.‘-& h5¢6 hSOB
15 0% s & s 5 & @ & & 5 § 5 & & « & & & LeS 3.5 3.5
O 0Z 5 5 s ¢ % s & % ¥ ® s w B ow w® e _ o, o2
Others (size not given) « o « o« « o o - b b
Don't KNOWe « o o o o o o o o o o o« o & - lu.y 1.3
Totals ¢ o « ¢ o o« o s o o o o . 100,0 100,90 100,0
NUmber OF ansSWersS o « « « o « o o o o o L2 633 675

% Although a 12-ounce package is not known to be produced, nevertheless
respondents expressed their preference as indicated.
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SUMMARIES OF REPLIES TO QUZSTIONS

Fish Stick Consumption

31.

Do you prefer fish sticks to be not seasoned, moderately seasoned, or highly
scasoned?

Farm Nonfarm To tal

3 2 b3

Not Beasoned . . . « o « « o +» « o« o o 163 12,0 12.3

Moderately secasoned. . . . . . . . . . 744 83.2 82,6

Highly seasoned. . . « . . « « « & « & 9.3 4,8 5.1

Totals. . ¢« ¢« « ¢« ¢« « « o « o » » 100,0 100,0 100,0
Number of answers, . . . . . . . « . . 83 650 693

32,
For what purposes have you served fish sticks during the past year?

Farm Nonfarm Total

4 g 4

mnmalooooo.-.-oooooo 810“’ 8203 8202

smck’ ® [ ] L[] L) - L . . L) L] L[] . . L] . L] 7.0 5.8 5.8

Hors d'oeuvres . . . . « . « « o « « & - 3 3

Main meal and snacks . ., . . . . . . . 11,6 10.1 10,2

Main meal and hors d'oouvres . = b & @ - N .6

Snacks and hors d'oeuvres. . . . . . « - 3 3

Main meal, snacks and

horﬂd‘oeuﬂeso.......-.- - 06 '6

TotalB. . . « o o« « o« « « « ¢ » o 100,0 100,0 100,0
Number 6f QNSwWerSe o « « « « « « « - 43 651 694
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SUMMARIES OF REPLIES TO QUESTIONS

Fish Stick Cons tion
¥a

The kind (species) of fish used in the manufacture of the fish sticks must be shown
on the packaze. In buying fish sticks do you have a preference for the kind (species
of fish frem which the fish sticks are made?

Fara Nonfarm Total
% .
YeSQQ.ovooooooooooo 3100 3803 37.9
N‘o 3 . . L] L] . ® . . L3 . . 3 . L3 ] 6200 61.7 62.1
TOLals o « o v 0 e o b 100.0 1000 10040
Number of ansSwersSe « « o o o o o o L2 621 663
f WYES", which kind (species) or kinds do you prefer?
Farm Nonfarm Total
r 5
HaddOCk. . Ld L) L] L L] * L] L] L] L] L] L) . L] 15 .l‘.l. 25 .6 25 .1
Cod.oa.o.loc-oono-.oo - 21.)-]» 20.3
Ocean perCh. e o o @ o o o © ® o o e @ 23.1 ls.l ls.s
Flounder or SOLE o « « o o o o « o o & Te7 76 76
HaJ.ibu‘t. ® @& 8 & & & o o o o 8 & o o o 7.7 7.1 702
ROCkfiSh L] L] L] e e o o L] . L} e o L] L] L] - .h Qh
Certain fresh-water fish « « « « « o & - 1.7 1.6
Other Salt-water fiSh. ® o o o+ o o ¢ o 7.7 .h .8
"Other" fish ® @ & o o o 0 B © ¢ e o o - loh 102
No particular species listed o o o o 3814 1943 2043
Totals o o ¢« o ¢ o o o o o o o & 100.0 10040 100,0
Number of ansSWerSe « o « o o o o » o o 13 238 251
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SUMMARIES OF REPLIES TO QUESTIONS

Fish Stick Consumption

34,

Are there any kind (species) of fish from which fish sticks are made that you do
not like?

Faru  Nonfarm  Total
g 7 3
YeS [ [ ] L] [ L] L] * L] [ ] . . . @ L) L[] . L] L] 20 06 l).‘. .6 15 .O
NO ® © @ ® B e e o o & & & & e e & o o 79.)__} 8!2._& 8;&
Totals s« o o 8 & « & ¢ & s & & @ 100,0 100490 100,0
Number of ansSwerse « o o o o o o o o o 34 520 5sly

If "YES", what kind (species) do you not like?

The number of responses to this question was statistically
inadequzte for a comparison of Farm and Nonfarm groups,

Family Iome Consumption

35.
How many times during October did your family eat fish or shellfish as a main
course at home?

Farm Nonfarm Tctal

t oz s

Nme. e o o o e o L] [ [ ° . . L] e o o o o 27.7 17.3 18.7
mce. L ] *® [ 3 L] L] ® [ ] . L] L ] L] L] L] L] L L] . L] 6.6 7.1 7.0
mce ® © o o @ o o o o 8 o o o s o o o o 1}4.0 15.0 1)4.9
Thl'ee ti—mes * L] L o L] . . . . . . . . L] [ 3 8.7 1009 10.6
Four tiMESe o« ¢ © ¢ @ © ¢ o o o o o s o @ 1302 22.8 21.5
Five tms. e 6 o o © 85 e o o 8 o @ 0 e o 7.9 8.7 806
Six tj.meS ® @6 @€ & e e e o 8 o & o e ° o @ hol 6.6 603
Seven 'timeS L] o L] L] L] L] L] ° . [] L] L[] L] . 3 2.5 1.8 1.9
Eight tj-!nes L ] [ [ ] [ ) L ] . . . 3 . . * . L] L3 2.9 3.7 306
Nine times or mores s o ¢ o e o o e o o . 269 2.8 2.8
Not answered, €tC o « o o ¢ o o o o ¢ o & 94S 3.3 Lol
Totﬂs L] L . L] L ] L] L] L] L] L] L] o * L] loo.o 100 .0 lOO .O
Number askede o« o o s o o o o o o o o o o 242 1,555 1,797

53



SUMMARIES OF REPLIES TO QUESTICNS

Family Home Consumption

36.
Is there any season during which your family eats fish and shellfish meals more
often at home than at other times during the year?

Farm Nonfarm Total

o 4 - 4

£ z 2

YeS ® 6 5 o o s 6 e o e+ e 8 e o e e s e o 36.8 ).LZ.).! ).',197
N‘O. . L] . . . . . . L] L] L] L] L] . . . L] . L4 52.9 53.1 53.1
Iiot ans'wered, etc ® ¢ o o o 8 o o o o o o 10.3 h.s 5.2
TotelSs » &« o o 5 » % & » 5 & & % & . 100.0 100.,C 100.,C
Number askede « o o o o o « o o o « o o & 2L2 1,555 1,797

If "YiS", what is the season?

Farm Nonfarm Tob

% Z 2

I-ent o o L] L] L] L] . . . [ * o L . . L] LI 8:0 28‘5 26.1
SU.ITII‘HGI‘ L L] * L] L] L] . ] ] L[] . . . ° . L L] 19.1 26.3 25.5
T'.Ijllter e e o o o o ® @ o e o o o o . L ] 2)4..7 1700 17.9
Sprj_ng e 6 © o o o o @ o 8 o o e o o o o 25.8 ].J_.h 13.1
Fa]-l L] ° L] L] . L] . . . L] . (] L] [ L3 L) . [ ) 5.6 305 3.7
"R" MONtHS ¢ o o o o« o o o o o o o o o o 56 1,8 2.3
Advent ® & o o o o 9 0 o & o o o o ¢ o @ = 05 .’
Fall and wintere o o o o o o o o o o o & 56 Bab 5.5
No season giveNe + o s o o « o o o o o o 5.6 5.5 13%‘%‘
TotaJ.s * . . . ® L] L) L] . . . L] L] . (] loo.o loo.o *
Nuamber asked « ¢ ¢ o o o o ¢ o 2 8 8 o o : 89 560 72'9



SUMMARIES OF HEPLIES TO QUESTIONS

Fish Stick Consumption

M.

Are there any kind (species) of fish from which fish sticks are made that you do
not like?

Farm Nonfarm Total
) z z
Yes [ . L ] ® L] L ] L ] L] [ ] [} * L L] L] L] . . L] 20 '6 1}4.6 15 .o
NO ® & o o » e e o o o s e s o o o o @ 79.& 85._& BE&Q
TotalsS o o © o o o o o o o o o o 100.0 10029 lO0.0
Number of QNSWEI'Se o @ o ¢ ¢ o o o o o 3& 520 SSh

If "YES", what kind (species) do you not like?

The number of responses to this question was statistically
inadequate for a comparison of Farm and Nonfarm groups.

Family Home Consumption

5.
How many times during October did your family eat fish or shellfish as a main
course at home?

Farm Nonfarm Tctal
2 z 2

None. ® o e o * o o L] . ] e L] [ [ L] e e @ 27.7 17.3 1807
Oxlce. L . . . e ] L] . ° . L . L) . L] L] L) L] 6.6 7.1 7.0
Mce ® © ®© ® @ © o o © © o o o s o o & o ]J.‘.O 15.0 lh.g
Three times o o« o o o o o o o o o o o o & 8.7 10.9 10.6
Four 11iMeSe ¢ ¢ o o ¢ o o o s o . « s e 1302 2208 21.5
Five tj.RBSQ @ @ ® e @ & o ° © © o 6 O © o 7.9 8.7 8.6
Si_}( tjmes ® 6 6 o o o & o 8 a o ® e o o o Ll»ol 6.6 603
Seven times o« o« o« « o s o o o o o o o o . 2.5 1.8 1.9
Eight times [ ] [ [ ) [ ] [ ) L3 . ] . o e * . . 2.9 3‘7 3.6
Ni.ne tirnes Or MOrg s o o ¢ » s o o o s 3 2.9 208 2.8
Not answered, €tC o o« o o « o o o o o o o 9.5 3.3 Lol
Toms L ] L ] L] L] L] L] L] * L d L] L] [ ] lm.o loo.o lm.o
Nu]nber aSKEd. ® © ® o o o o o ° e e o o o 2}.‘2 1,555 1’797
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SUMMARIES OF REPLIES TO QUESTICNS

Family Home Consumption

36.
Is there any season during which your family eats fish and shellfish meals more
often at home than at other times during the year?

Farm Nonfarm Total
o o

s i /o

e o o o @ 36.8 )420).', )..',107

Yes . ° . [ . [ [ ] L] L] L]

HOw o o o 2 o 5 o % 5 o & &« 5 o = & » » ® 52.9 53.1 53.1
Not answered, €tC o o « « « o o « o o o o 10.3 Lie5 5e2

TOtalS. L ] ) [ ] [ ] ] L] L] [ [ . . . . . (] loo .O 100 .C 100 .C

Number askede e o « o o ¢ ¢ o o « o o o o 22 1,555 1,797

If "YES", what is the season?

Farm Nonfarm Tctal
z g z
Totit o s s« % s« = » 5 » & v © 3 & % & @& 8.0 28, 26,1
SUIMMET ¢ o o o o o o o o o o o o o ¢ o o 19.1 2643 25.5
Winter s s ¢ @ o % 6 & o ¢ & & o 2 o % 2L a7 17.0 17.9
SpI‘ing........-.......o 25.8 ll.h 1301
BT & o o = % o @ % & & § 28 # 4 & & 56 3.5 3.7
"R MONTNS ¢ o « ¢ o o « o o o o o « o S 1.8 2.3
Advent.....-........... - 05 ..’4
Fall and wintere o o« o o o o o o o « « 5«6 5e5 5.5
No season giveNe « o » « o « o o o o o o 56 S5 .5
Totads s % s » ¢« € & 5 v s « » s « 100,0 100.0 Iﬁgfﬁr
Number asl’.ed.. » & o 0 & ¢ s 0 @ e & o 89 660 71'9



SUMMARIES OF REPLIES TO QUESTIONS

Group Restaurant Consumption

37.

Do you and your family as a group ever eat fish or shellfish in restaurants?

Farm Nonfarm Total
9 o

z z %
Yes. ® o o @ 0 ° o o & © e & ° o & e o o 23.6 hé.h h3.h
NO e © o o © o o o o © e e & e o o s o o 69.8 50.h 53-0
Not answered, etCe o o o s o ¢ o « o« « & __ 646 3.2 3.6

TOt&lS L ] [ ] L] ° ° [ ] ° [ ] . [ ] . [ ] [ [ [ loo .O 100 QO lOO .O

Number aSked o o o o « o o o o « o o o o 2ly2 1,555 1,797

If "YES", why does your family as a group eat fish or shellfish in restaurants?

Farm Nonfarm Total

4 z %

Like fish or shellfish o o « o o o o « & 36.0 3647 3647
Restaurants prepare fish or

shellfish better o o o« o« ¢« ¢ o o ¢ « o 19.3 1702 17.3
More varied selections

ava..ilableo e ®» 6 o o o & o o o ® o o @ 17.5 1601 1602
Don't like to cook fish at homee « « « & 3.5 668 6.6
Price moderate « o o « « o o s o o o o o 1.8 248 P
Eat out on Fridaye o o o ~ = o o o « o o 3.5 5e3 52
Treat for family « o « « o « o o o o o o 5.3 L1638 Le9
Other I'eaSONSe « o ¢ « o o s o o o o o o ol 3/
No reason giveNe « « « o o o o o o o + o 10,2 1044

1243
TotalS. @ ® o » 0 o @ ® 8 o s » o @ lO0.0 100,0 100,0

Number asked o o« o« ¢ o o 9 o o o ¢ o ¢ » 57 722 779

a/ Less than ,05 percent
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SUMMARIES OF REPLIES TO QUESTIONS
Group Restaurant Consumption

8.
How many times during October did your family as a group eat in a restaurant?

Fam Nonfarm Total

% % Z
10,2 3409 3543

None ¢ o ¢ o«

ONCB ¢« o ¢ ¢ 6 6 ¢ 8 ¢ 06 0 ¢ ¢ ¢ o o o o o 0 & o 12.3 16.1 15.8
Twice. ® © 6 0 8 © © 6 & o 0 © & o o o+ ° & s o @ 1!4.0 l’.x.h lboh
Three tiﬂles. 6 @ @ + 6 8 @6 & s+ o e ® o e e o o @ 808 9.6 9.5
Four timeS o e o « ¢ ¢ o ¢ o o o o 6 ¢ o s 0 o o 700 8.6 8.6
Five timeS ¢ o ¢ o« o ¢ ¢ o o ¢ o o ¢ o o o 0 ¢ o 503 ,402 h'z
Six timeSe o o ¢ o o s ¢ ¢ ¢ 6 ¢ 6 0 ¢ 6 ¢ & o @ 1.8 3.7 306
Seven tineSe o s ¢ ¢ ¢ ¢ ¢ o ¢ o 6 ¢ 0 6 0 o o o 1.8 .6 .6
Eight timeso @ e @ ¢ ¢ 6 © @ % ° @ 6 & 6 6 o o @ 108 209 208
Nine timesS Or mOT'e o e ¢ ¢« o o 6 ¢ ¢ o ¢ o o o o 7.0 )406 ,407
Not answered, €tCe ¢ ¢ s ¢ 0 ¢ ¢ 06 00 0 0 o o i oh DS

TotalSe o« ¢ o ¢ ¢ ¢ 6 6 ¢ 6 6 o066 00 0 o 100.0 100,40 100 o0
Number asked e o« o o o ¢ ¢ ¢ ¢ ¢ ¢ ¢ o v o o o o 57 722 779

Of these, how many times were fish and shellfish eaten as a main course by the majori
of the group?

Tarm Nonfarm Total

T T ¥
14.7 18,3 18,1

None ¢ o « o

Once ® © 6 6 0 6 o © 06 5 0 06 0 ¢ 0 06 ¢ & 0 o o o 23.5 3300 3203
TWiCOe ¢ 0 ¢ 0 ¢ ¢ ¢ ¢ o ¢ 6 0 6 606 0 4 s o ° o 29.& 2602 26.h
Three timeSe o o o o o e o 0 o 2 o o0 0o e o o 177 10,7 1.1
Four times.. ¢ © 6 0 o o @ ¢ & o o6 06 0 6 ¢ 0 o @ 809 6.2 603
Five timeS ¢ o o ¢ ¢ o ¢ o ¢ ¢ ¢ ¢ o o 0 6 0 » o - 2.1 2.0
Six timeSe o o o o ¢ o ¢ ¢ o o o ¢ o & o o o o o 2.9 1.9 2.0
Seven t’imeso ® ® & & ¢ o o o o 0 o & > 8 O o o @B L .2 .2
Eight timeSe ¢« ¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢ 6 0 ¢ ¢ 6 ¢ o o - ol ol
Nine timesS Or moTe o o o o ¢ o « o o ¢ 060 o 0 @ -, 96 .6
Not answered, €tCo ¢ ¢ ¢ 0 606 0 ¢ 0 o e o o o o 2.9 0)-‘ 06
Totals o ¢ s ¢ ¢ ¢ ¢ ¢ 0 ¢ 0 ¢ o o o o o o 10040 100 o0 100 o0

== i — 3 ————

Number asked ® 06 0 06 0 ¢ o 06 02 ¢ 0 8 0 ¢ 0 0 o » Bh h?o Soh
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SUMMARIES OF REPLIES TO QUESTIONS
Group Restaurant Consumption

39.

Is there any season during which your family as a group eats fish and shellfish
meals more often in restaurants than at other times during the year?

Farm Nonfarm Total
z z Z
Yes.................. 2)406 23.8 23.9
NO-..--.--..-..---QQ 73.7 73Q8 73.8
Not answered, €tCe o o o o + ¢ o « « o 1a7 244 23
TotalS.-............ m;@ 100.0 —]TGG;:O_
Number asked « o o o o « o o o o o o« o 57 722 T79
If "YES", write season.
Farm Nonfarm Total
Z z 2
Swmer. [ ] [ . ° . [ . [ e @& o o e o @ 21-05 36.6 350h
wi.nter. e ® o @ © ® o o o o o o o o o 28.6 18.0 18.8
Sprirlg. L] . (] o [ ° . . . . . . . . (] 7.1 2‘9 3.2
FaJ.l. e o @ o & o o6 o e o o o o o o @ 2105 5.8 7.0
Fall and winter o « o o o o « o « o o Tel 542 Sl
Ientr. ® e . . [ 3 * . e . 3 . . . . * = 2009 190
"‘R" m.OI'l'thS. L3 L3 . . . ° . L] . . . . [ ) 7.1 3.6 3.8
No particular seasone « « « « o ¢ o & Tsl 7«0 740
TobalsS o « o o o o o s « o o o o 100.0 100.0 100.0
Nmer aSked. L ] L] L] [ [ ) L] [ . . L] ° L ) 1)4 172 186



ko,

L2

SUMMARIES OF REPLIES TO0 QUESTIONS

Individual Consumption Away From Home

During the mont:r of October, were there steady workers in your family?

Yes . . . .
Fo. . . . . .

--------

Not ansawered, etc . . .
Totals . .

Number asked. .

The number of responses

Yes . . . .
No. . . . L3 k3

.....

to the latter part of this
question was inadequate for statistical purposes.

SUMMARIES OF REPLIES TO QUESTICNS

Recipes and Fish Cooking

Not answered, etc . . .

Totals . .

Number asked. .

Do you now have enough information on fish and shellfish cookery?

Nonfarm Total
& 1
82.1 78.7
14.8 17.6
3.1 3!7
100,0 100,0
1,555 1,797
Yonfarm Total
£ '3
52.8 50.8
g.2 42.3
6.0 6.9
100,0 100,0
1,555 1,797



42, Becipes and Fish Cooking

How do you now get inforration on the preparation of fish and shellfish?

FaIWI Konf arm Total
7

CookDOOKS « ¢ o ¢ o o « o o o o o o o 2871 L8l L53c
Labels, wrappers, etc « « o ¢« ¢ o« o« . 1.2 12,2 12.C
Publications (magazines,

NEWSpapers, €tCe) o s o o « o+ o o o 12.0 10.7 10.¢
Word of mouth « o ¢ o« « « « « & ¢ b o8 642 5.8 58
Family recifeSe o o « o o« ¢ o« « o « 3:3 Sek Sel
Radio and TVe o ¢« & ¢ ¢« ¢ ¢ ¢« ¢ ¢« « & a2 1.0 1.C
Recipes and parphlets received

in SLOTES « « o« « « o« ¢ o o o & o & oli b o6
Othcr means « « « o ¢ o « ¢ ¢« « o« ¢ @ = ol ol
Not answered, €tC « « « « « o o & « & 37.€ 16.1 1940

Totals s ¢« + s 5 © 4 & ¢ & & & % 100.0 100.C 100.,C
Number askede o « o« o « o o o « « « & 2l2 1,555 1,797

L3,

Are there any other means of getting information on fish and shellfish cookery
that would be more convenient to you?

Farm Nonfarm To*al

o Tz i

£ Z 2

Yes. [ L L] [ ] L] . L[] . . L] L] . * 1208 19.7 18.8
NO e o @ o & o o o o o o . 0 . 59.5 65.9 65.1
Not answered, €tCe o o ¢ « o o o o o 27.1 .4 16,1
Totals. '] . ] [ . ] L) . . . . ] lO0.0 lOO.C IU(J.C
Number asked o « ¢ o « o« o o o « - @ 242 1,5%5 1,797

If "YES®", what are they”

Farm Yonfarm .obnl

. o« 7

Publications (magazines, 43, - =
newspapers, etCe)e o « « o o - 22,6 20,5 253
COO}:bOOkS. . L . L] () [ L] L] . . . . 3202 t—U.3 —.7
Labels, wrappers, €tCe o o o o o o 12,7 1545 10,0
Radlo a.nd 'ITV e o e o o o o 12.? L.t ?.2

Recipes and pamphlets recelved -
in storeSe o o o ¢ ¢ ¢ ¢ ¢ 0 o o . . 9.7 5,5 ?°9
Word of mouthe o « o o o o « « & « o & Se7 o2 L7
Family recipes « . . . . . = a1 .é
O-taher mea.nS. e o o e . . - .I .'
TO'talS. 3 . . e . . . . 3 e e ° L] l:)’).:) 1};.3 l:’.J.C

Number asked « « « « o ¢ o o o o ¢ o 31 357 338
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Lk,

Do you, the homemaker, work outeide of

SUMMARIES OF REPLIES T0 QUESTIONS

Recipes and Fish Gookigg

your home?

Farm Nonf arm
3 %
YOS . 3 . . . . L] . . * 3 15.7 27.?
No. . . 6 B oa e om B R OE W E . 81.8 71.6
Not answered, etc.. . . . 2.5 o7
Totals . . . . . . . ‘ . 100,0 100,0
Number asked. . . - . . « o . o . . 242 1,555
If "YES" ) do you work full time or part time?
Fam Nonfarm
% %
F\Jll timﬁ ) . ° [ . . . . . ° . . . 31'6 49.7
Part ¢ime . . . . . . . . . .« .. 68,4 50.1
Not anawered, etc . . . . . . - 2
Totals . . . . « . . « « « . . 100,0 100,0
FNumber asked. . . . . . . . . . . 38 431

\n
)
*

o JdvdoND




SUMMARIES OF REPLIES TO QUESTIONS

BY

RURAL AND CITY SIZE GROUPS

61



SIMMARIES O REPLIES TO QUESTICNS

Breaded Shrimp Consumption

..During the past year, have you served zny frozen breaded shrimp in yovr home that
were purchased already cooked and needed only to be heated to serve?

2 3> 00- 2) 3 0¢) - 5\,;13 ’ ! 01
Rural 25,000 500,000 and over Total

i % % % %

YOS « v v ¢ o 0 o 0 e b a e e s Q70 21,2 193 260 17.7
.\70 e e+ @ 6 o e ® e o 5 & & ¢ s o 9003 77.9 7809 711.0 8101',
Yot answered, ete « « . o . o . .7 «2 1.8 - o9
TotalS. ¢« « o ¢ ¢ o o ¢ o o o 1000 100.0 100.0 100.0 100.0
Number asked. v « ¢ v v ¢ o o o & 587 330 507 373 1,797

If "NO",why haven't ycu tried them?

2,500 25,001= 500,001
Rural 25,000 500,000 and over Total

2 z Z Z z

No particular reason. . . . « « « LbL.9 L1.6 36.7 L1.7 11.5
Censral aversion, . .+ « « « o « « 21.5 2h.1 27.5 19.2 23.2
Taste -~ does not lilze seafood

OF ShYimP v ¢« v ¢ o ¢ o o o o o 6.8 Be2 7.5 6.9 7.2
Other preference - prefer

fresh or canned fish. . . . . . 5 8.2 10.5 15.6 9.2
Never tried or not familiar

with frczen breaded shrimp, . . 7.0 7.L 6,7 3.5 6.4
Lack of cooking instructions. . . o - - - 5
Net available o« o« v o o o o o o T.7 3.5 )0 2,2 4.9
Hezlth reasons - allergy,

doctor's diet forbids, ete. . . 1.1 1.1 1.8 2.5 1.6
Toc AXpensive « + « v v « « « o 5.1 5.1 4.0 6.5 5.1
'Religion. e o o e o s e e s » . e - oll B 1.8 06
Other reasons . « « « o « « « o &« - A .5 - o2

TOtalS . . . . [ ] . - L] . . L 100.0 1OOIO

=
3
.

o
5]
o
L

o

100.0

|

3
N
-~
oN

Nl‘!ﬂber aSkedo e ¢ ¢ @ o o o o o o 530 257 h l’h63
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2,
If you have served

Yes ¢ ¢ <« o
No......

Totals o o

Number asked.

If "YES", how many

Once. o« o
T‘Wice e o o
Three times
Four times,
Tive times,
Six times ,
Seven times .
Nine times or

-
L]
[
L]
L]
L]

No number given and

breaded

times

Breaded Shrimp Consumption

UMMARIES CI' REFLIES TO QUESTIONS

pre-cooked shrimp, did you like them?

e o o o o o
® o ¢ o o o
e o o o o o
e o o o o o
e o o o o o
e o o« o o o
e o o o o o
MOYCe o o o

none.

TotalS:. ¢« o o o o o

Number asked. ¢« o o ¢ o o«

If "NO", why didn't you like them?

[ ® o ] o e ¢ o o

* o o ¢ & o © o o

e © ® o ® o ® o o

during October did you serve them?

2,500- 25,001= 500,001
Rural 25,000 500,000 and over Total
% g % Z Z
88l7 8507 89.8 85.6 87.).'
11.3 1k.3 10.2 1.k 12.6
100,0 100,0 100,0 100.0 100.0
53 70 98 97 318
2,500= 25,001= 500,001
Rural 25,000 500,000 and over Total
2 2 z Z Z
255 33.3 30.7 20.5 27.3
21.3 20.0 18.2 28.9 22.3
10.6 6.7 6.8 6.0 7.2
6.l 3.2 3.5 7.2 5.0
L3 1.7 - 1.3 1.5
- 3.3 1.2 - 1.1
= 107 o - ob
2.1 - 1.1 - o7
29.8 30.0 38.4 36.1 34.5
I156.0 100.0 I00.0 100.0 I00.0
L7 60 88 83 278

The number of responses to this question was statistically

inadequate for a comparison of Rural and City Size groups.
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SUMMARIES O+ RE’LIES TO QUESTIONS

Breaded Shrimp Consumption

Jas the use of frozen breaded pre-cenked shrimp completely replaced the verving of

other fishery products?

YeS L] . L] L] . [ ] L 4 L] L4 L] . L . .
No. e e e o o o o
Net answered, etc

L d
(]
L
L]
L
.
.

.
L ]
L]
°
LJ
®
L ]

TOtalS. . e o [} ® L] L] s o °

Humber aSke’jo e o e s o o 6 o o

2,500- 25,001 500,001

Rural 25,000 500,000 and over Total
2 Z Z z 2
14.9 3.3 8.0 10.8 9.0
83.0 96.7 90.9 88.0 R9.9
2.1 - 1.1 1.2 1.1
100.0 100,0 100,0 100.0 100.0
L7 0 88 83 278

If "YES", what type of fishery product(s) have the frozen breaded pre-cooked shrimp

completely replaced?

The number of responses to this question was statistically
inadequate for a comparison of Rural and City Size groups.

Has the use of frozen breaded pre-cooked shrimp caused you to serve other fishery

products to a less extent?

L]
No . . . e L4
Not ansvered, 2tC o ¢ o o o o

TOta.lS....oooooo-

Number aske€de o o « ¢ o o o o o

2,500- ~25,00I- 500,001
Rural 25,000 500,000 and over Total
1L.9 10.0 14.8 2543 16.9
66.0 99,0 77.2 66,2 74.8
1901 ht ?09 8"4 8.3
100.0 100.0 100.9 100.,0 100.0
L7 60 88 83 278

If "YES", what type fishery product(s) have the frozen, breaded pre-cooked shrimp

cause? you to serve to a less extent?

Tne mumber of responses to tnis question was statistically
inadequate for a comparison of Rural and City Size groups,



SUMMARIES OF REPLIES TO QUZSTIONS
Breaded Shrimp Consumption

Do you prefer a light, golden colored or a darker, brown colored frozen pre-cooked
breaded shrimp in the package?

7500 - TT5,00T-  TU5TLT0T
Rural 25,000 250,000 and over Total

4 B4 T Z T

Light 20lden . « « « o o o o o o . 187 86.7 79.5 80.7 81,3
Darker brOVm e & o 6 o ¢ o o o o o l?co 1303 11-).1 18.1 12‘.7
NO preferenceo e o o © o 06 o o o @ - = lol - o!..'
Not answered, etC. +« o « « o o o o L3 - 8.0 1.2 3.6
Tobals ¢ o « o s s » ¢ ¢ = » ¢ LN 1000 100.,0 100.0 100.0
Number asked « « « « o o s o o o o L7 60 88 83 278

]

Durinz the past year, have you served frozen breaded shrimp in your home that were
purchased not cooked and had to he ccoked before serving?

7,50- 25,001 500,001
Rural 25,000 500,000 and over Total

T T Ty T 1

YBSe o ¢ ¢ o o o o o ¢ o 6 o o s @ ll;.'; 2)4 6 2).',.3 25.5 21.21
B ., © 5 &« & % o 8 68 B 5w ® w8 Sl 71.8 70.2 71.6 Th.l
Yot answered, etCe « « o o o o o o L.l 3 Bl 2.9 L2
TotalS « o« o « o« o o o o o o o 100,0 100.0 100.0 I00,0 I00.0
Number asked « « « « ¢« ¢ o o« o o » 5A7 330 507 373 1,797

If ™", vhy haven't you tried them?

2,500- 25,001~ 500,001

Rural 25,000 500,000 and over Total
~f % z A
No particular reason « . » « « » » G521 79.1 L7.2 50.2 52,0
Gemeral aversion . . « « o « o o o 18.8 17: 22,3 1.2 18.6
Taste - does not like seafood
Or Shrimpe o o o o » o« o o o o o 6.3 8.0 7.3 5.3 5.7
Other preference - prefer
fresh or canred fish « « +« + « « 5.3 L6 11.0 15.h 9.1

Yever tried or not familiar

with frozen breaded shrimp . . . 5.k L e 3.9 2.6 k.5
Lack of cookins instructions . . . ol - - - d
Net available, o o &« « = « « - o » L.b oA 2.8 2.2 2.8
Health reasons - allervy

doctor's diet forbids, etc « « . 1.3 1.3 1.k 3.0 1.6
Too eXpensive. « « « « o +» + ¢ o o 1.0 3.0 3.7 3.7 3.7
Relizion ¢ e ¢ ¢ ¢ ¢ ¢ o o & o o o - ol .6 1.9 .6
Other reaSONSe o o ¢ ¢ ¢ ¢ o ¢ o o - - - los .3

TotalS | o o o o o o o oo o o 100.0 100,0 100,0 100,0 100.0
E—— ——— ———m
Number asked @ © & 5 ® o © o w o o ).178 ?37 3(;5' 25? 1,337
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Te

If you have served frozen

VeSe o o ¢ o o

NO L] L] L d L4 *

Totals . .

Number asked .

breaded

S'MMARIES OF REPLIES TC QUESTIONS

Breaded Shrimp Consumption

If "YES", how many times during

Once « o o o o
Twice: o « o o
Three times. .
Four times . .
Five times . .
Six times, . &
Seven times. .
Eight times. .

[
]
.
L]
L
L d
.
[ ]

[ ] L] °® L] L [ ] L]

L L] L ] . L - L] L]

L] L ] L] L] . L] L [

%o number ziven and ncne

Totals . .

o o o °

Humber asked « ¢ o o o o

If "NOm,

The mumber of responses to tais question was statistically

inadequate for a comparison of Rural and City Size groupse.

uncooked shrimp 4id :rcu like then?

2,500« 25,001- 500,001
Rural 25,500 500,000 end over Total
Z z z Z z
s % @ A9, 93.8 90.2 92.6 9.k
[ ] [ ] * [ ] 10'6 6'2 9' 7.1‘ 8.6
. ... 100.7 120.0 190.0 100.0 100.0
e e e RS 81 123 95 38
Cetober di< nu serve them?
5,50~ 23,07~ 550,001
43! 23,50 50 r
P‘ril z;}O > 01921 and © %E Total
e e e o 18,0 21.1 2€.1 26.2 22}
[ ] L] [ ] [ ] 1508 1508 18.0 20.5 17.7
e o o » 503 7~9 Sob 3011 SO’J
° . . ° lL‘-S 1005 603 1-1 7.7
¢ o o & 3-9 lo3 loo 30b 2.3
] e e o 103 - 2 7 1.1 loh
e o o o 1-3 - = - 03
e o o o 103 - - - .3
e o . . 38.2 L3.L 40.5 L. 3 1.5
. ...100.,0 100.0 100.0 100.0 100.0
e o o o ?6 76 lll 88 351

why didn't you like them?
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SUMMARTES OF REPLIES TO QUESTICNS

Breaded Shrimp Consumption

8e

Has the use of frozen breaded uncooked shrimp completely replaced the serving of

2,500~ "25.00I- 500,001

other fishery products?

Rural

_%

Yes e L ] L ] ® [ ] [ ] ® L] * L] L ] L ] * L] [ ] 11.8
No e [ ] L ) L ] L ] [ ] [ ] [ ] L] L 2 [ 3 L ] L ] - L ] 80.3
Not answered, etc « v ¢« ¢« ¢ ¢ « o 7.9
Total8, o « o 6« « « 5 5 % 5 & Y
——

Number asked « ¢ o o ¢ o ¢ o o o 76

If "YES"
comple{ely replaced?

25,000 500,000 and over Total
% 5 2 Tz

6.6 6.3 5.7 7.4
88.1 93.7 93.2 89.5
503 - 101 3-1
100.0 T00.0 100.0 I00.0
== - —— ] P4 -
76 11 88 351

what type fishery product(s)have the frozen breaded uncooked shrimp

The number of responses to this question was statistically

inadequate for a comparison of Rural and City Size groups.

9. .
Has the uce of frozen breaded uncooked shrimp caused you to serve other fishery

product(s) to a less extent?

- ,500- ~25,001- 500,001
Rural 25,000 500,000 and over Total
- 2 Z Z z
YeS e @ o @ ® ¢ ©® o ® e @ o o o o 15¢8 lhos 1908 11108 1605
NOe ¢ ¢ ¢ ¢ ¢ ¢ ¢ 0o 06 0 06 ¢ 08 o @ 69.7 77.6 77.5 78.)4 76.1
Not anSWered, 8tC ¢« ¢ ¢ o o o ¢ o 1).1.5 ?‘9 207 608 7.)4
TotalSe « « © ¢ ¢ ¢ o 0 o o o m m ° m .
Number aSked. e o o o o o & o o o 76 76 11 88 351

If "YES", what type fishery product(s) have the frozen breaded uncooked shrimp

caused you to serve to a less extent?

The rmumber of responses to this question was statistically

inadequate for a comparison of Rural and City Size groups.
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SIMMARIES OF REPLIES TO QUEST:ONS

Breaded Shrimp Consumption

e
If you have served both frozen breaded pre-cooked shrimp and frozen breaded
uncooked shrimp, which do you prefer?

2,500 . 23,00L. 500,001

Rural 25,000 500,000 and over Total

k4 k4 b T

Prefer pre-cooked . « o « o o o o 28, 25.8 31.8 36.7 31.8
Cuicker served, ¢« o o ¢ « o o 19.0 22.6 29.5 32.€ 27.6
BI‘O’TY?GI‘ e s e e s o @ e o o o )JOB - - - 07
Cther ™MAasSnNS « e o e o o o - - 2-3 - ¢7

No particuler reason, « . o 18 a2 - b X 2.8
Prefer vncooked ., . . . o« o « o o« 2391 11.9 L0.9 36.8 39.3
MOT® CPL8D o s o « ¢ o o ¢ o = .8 3.2 2.3 10.2 5D
Be‘b‘ber ‘baSte, ¢ o o o o o o o 33.3 29-0 27.3 18-,.' 25.5
Other T€asonsS « « o o o o o o - .2 1.5 - 2.8

No particular reasen. . . « . - 3.2 6.R 8.2 5.5

No particular preference. « . . o 23.2 32.3 273 26,5 28.9
TotalS, « ¢ ¢« ¢ ¢ o« ¢ ¢ ¢ o« « 100,0 100,0 100.0 100.0 100.0
Number of answers ¢« o o o o o o o 21 3 Ll L9 145



1.

If you have served either frozen breaded pre-coolked shrimp or frozen breaded
uncooked shrimp, did the package adequately describe the contents, mammer in

SUMMARIES CF REPLTES TO QUECTIONS
Breaded Shrimp Consumption

which to prepare, and suggested recipes?

YeS o ¢ o o ¢ o o o

NO.-oooocoo

TotalS, o « o &

Number of answers .

If "NO", how could the above

2,

How much breading do you

Heavy breeding. . .
Medium breading . .
Thin breading . « »

TotalSe o o

like on

2,500~ 25,000~ 500,001

Rural 25,000 500,000 and over Total
2 z 2 Z 4
[ ] [ ] ] 86.8 88-8 98-1 9303 92.5
« oo 13.2 11.2 1.9 6.7 7.5
e « o 100.0 100.0 100.,0 100,0 100.0
_ P —————
e s o 106 107 141 135 509
(next preceding) be improved?
The mumber of responses to this question was statistically
inadequate for a comparison of hural and City Size groups.
breaded shrimp?
2,500- ~25,001- 500,001

Pural 25,000 500,000 and over Total
2 Z z 2 z
s & o 105 11.L 7.3 11.0 9.9
e oo 69.5 72.8 78.0 68.14 72.6
e o o 20,0 15.8 1h.7 20.6 17.5
e o o IGOOG IGOOG iOOOG 10006 100.6
« oo 105 1k 16L 136 519

Number of answers .



13,

SIMMARIES OF R.ILIES TC QUEST QNS

Breaded Shrimp Consumgtion

Sizes of breaded chrimp preferred.

for sizes.)

Largest . .
Next largest,
Third largest
Smallest, . .

TOtalS. e o o

L] - [} [

. [ ] . -

Number of answvers

Largest . . .
Next largest,
Third largest
Smallest. . .

Totals. « . »

Nurber of answers

« & o 9

(See Muestion 13 of Questionnaire in Appendix

FIRST CHOLCE

2,500~ 25,001~ 500,001

P.uril 2510?—0 SOO,OE)EO and o%r To%l_
o hg-; b3-7 béoé 5203 b7.3
e ® 31-7 b?a? 38.)1 3108 36.2
_ 12.9 11.7 11.9 1.k 12.7
. . 9.9 1.9 3.1 1.5 3.8
.. 1IN0 105.0 160.0 1506 1%0.0
. 101 103 159 132 L95
SECCMT CHOINE
7,370~ 5,001~ 500,001
Rural 25,000 520,000 and cver Total
L3 z x z B3
[ ] 3 6.1 1009 802 9.3 8.6
e « 53.5 51.5 £1.5 65.1 55.5
e » BS.h 3307 3502 22.5 31.6
o o c.0 3.9 5.0 3.1 he3
. « 100.0 100.0 100.0 100.0 l,A;_
. 09 101 159 129 1,88
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be

Se

What

What

SUMMARIES O REPLIES TO 7 RSTIQNS

Breaded Shrimp Consumption

size package of breaded

8 oz.

10 0Z ¢ ¢« 4+ ¢« o o 4 o o @
12 0% o s s # s s &« % & .
1602 o s « 5 6 ¢ v o 5
2h OZ o« ¢ ¢ 06 06 ¢ 0 ¢ o o

No particular preference,
Don't kr‘.O'.'.'. e o o o o o o

Tota.ls......-.

Number of answers . « «

type of breaded shrimp do

Fantail (with shell left o
Completely peeled . . .
Other (not specified) . .
No particular preference,

TotalsS, o o« o o o ¢ o

Number of answers « « « o

you

\
/

e o o+ 3

shrimp do you prefer?

3,57m- 23,001~ 500,001
Rural 25,000 500,000 and over Tcotal
B S Sl ¥ 7
. . 20,0 12.59 12.0; 13,0 1L.2
e e 27.6 27-8 )J202 35.1 3)1.3
e e L(;.'.7 SloR ,:1_9') IJL;.; L’;a,:
o o 1.9 LA 3.1 5.2 2,
® e 1.0 - -; - .1
o e 1.9 1-0 - .R 1- )
[ L] 1.0 l.r‘, 1 3 - 1-2
« o« 100.0 100.0 100.0 150,09 IO
—— ] — —— 4 p—— =] - = ]
.« 115 10R 141 13 58
prefer to buy?
2,500 E;,’)OI- 500,751
Rural 25,000 592U,)X0 and avar  Tctal
p z T Z 4
s o hhn} 32.).1 lié.) )Jhoj ]42-8
e & 51,9 él..) 533 L7 5247
e o - -9 - -7 .L‘
L] L] BoR 2-7 1-7 (;.9 !J-l
o o I‘ij.(j 155.25 Isjo” Izysoj I‘mos
" 1% 111 163 12~ 516



SUMMARIES OF REPLIES TO QUESTIONS

Breaded Shrimp Consumption

5.
Do you prefer to buy packaged shrimp that are bulk frozen or frozen in layers

separated by paper?

25: 500 - 52;:6 - SUU,MI
Rur 25,000 00,000 and over Total
2 i & o Z
Bu].k - L[] . o ® [ ] L] [ * L ) *® L ] L] L L] 7.3 h.; 9.1 509 6.9
Layers e o o o 6 6 0 0o 0 o o o o o 71.R 75.0 7309 7006 72.8
No particular preference «+ . « « o 20.9 20.5 17.C 23.5 20,2
Tctals o L] ] * o L] L[] L ] L[] L] [ ] * 10000 100.0 1%.0 1%.0 100.0
Nurher of ans¥®rs. . « « « « « « o 110 112 165 136 523
LT
For what purposes have you served breaded shrimp during the past year?
2,500~ "25,00r 500,001
Rural 25,000 500,000 and over Total
T 2 T - % %
Main meal. e o & o o © 6 0 5 0 & o 67. 69.3 71.7 67.6 69.1
SnaCkS @ ® @ o o o 6 o 0 o o e o o 1001 7.0 h.e 7.2 7.0
Hors d'oguvresS o« « o o o o o o o o - b o6 07 oh
Main meal and Snacks « « « « o« o o 21. 18.L 17.5 17.3 18,4
fain meal and hors d'ceuvres . . . - - 3.6 2.2 1.7
Snacks and hors d'oeuvres, . . . . - N 1.2 o7 1.5
Main meal, snacks and
hors d'oEUVTeS « « ¢ o o o o o & .9 .9 ) 3.6 1.5
Other (not specified), . « « « o & .9 - - .7 U
Totals e ® & o © ¢ & & © o o o 100.0 100.0 100.0 100.0 1%.0
————— —_——— ——— p——
Number of ANSWEI'Se o ¢ ¢ ¢ o o s o 109 llb 166 139 528

72



SUMMARIES O REPLIES TO QUESTIONS

Fish Stick Consumption

8.

During the past year, have you served any frozen breaded fish sticks in your home
that were purchased already cookgd and needed only to be heated to serve?

2,500- 25,001- 500,001
Rural 25,000 00,000 andgover Total
2

Z 2
Yes ® & 6 @ o o © o @ ° o ¢ o o 2008 3901 hh-2 A808 3606
NOu ¢ 66095 6 2555850 75.0 5607 5346 50¢4 6005
Not answered, etC ¢ ¢ ¢ ¢ o o @ hoz h.Z 2.2 8 2.9
Totals ¢« « ¢ ¢ ¢« ¢« ¢« o « o 100,0 100,0 100,0 100,0 100,0
Number asked. « « « ¢« « ¢« o« « o« 587 330 507 373 1,797

If "NO", why haven't you tried them?

& 4 Z 2 z
No particular reason, ., . . « » 62.7 64,2 5945 63.3 62.3
General aversione o ¢ ¢ o ¢ ¢ o 7.7 Te5 12.5 8.0 8.9
Taste - does not like fish. . . 2.1 3.2 5.9 Le2 3.6
Other preference - prefers
fresh or canned fish or
fresh shellfish ¢ ¢ ¢« ¢ ¢ o o 701 906 1007 16.5 looo
Never tried or not familiar
with fish BtiCkBo ® ¢ o o o o Soh 906 602 207 701
Lack of cooking instructions. . 2 - - - 1
Not available e © 0 o o o ¢ o o 9.5 106 22 106 ho9
Health reasons - allerry,
doctor's diet forbidS, etc. ° 07 2.1 oh 2.1 1.1
Too expensive . « ¢ ¢ ¢ ¢ o o o 1.6 1.6 1.8 1.1 1.6
Religiono ¢ © 6 8 ¢ 0 ¢ 0 o o 0 - - ok o5 o2
Other re2sons « + « ¢ o « o o o - 6 ol - o2
Totals e @ ¢ o © o 8 s o o 100,0 100.0 100.0 100.0 100.0
Number 8sked. . ¢« ¢ ¢ o ¢ o ¢ o hho 187 272 188 1,087
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L9.
If

b 4

If

Y68 s o o « s s
NOOOOQ....

Totals 4 o

Number asked. . »

"YES", how many times

Once « o o « &
Mceo o o o o
Three times. .
Four times , .
Five times , .
Six timese o
Seven times, .
Eight times. . . .
Nine times or more

e o ¢ © ¢ o o
® ©° o © o o o

e © @ o o o o o

.

e © & o o o O o o

No number given and none
Totals, o« « o « o &

Number asked e o o ¢ o o

L ]

"NO", why didn't you like them?

TasteleS8, ¢« o o ¢ o o
FiShy in taste e o o o

Limp,

Prefer shrimp cocktail

TOOdI'Y.o.o.ooo
Toosnall.......

Do not stay warm long eno

Other reasons. . .
No reason given., .

Totals, . « «

Number asked . . .

L]

e & o o9 © o

L ]

o o £ 8 o o o o o
.og"oooooc

e o 6 ® 0 o © o )

SUMMARIES OF REPLIES TO QUESTIONS
Fish Stick Consumption
you have served frozen breaded pre-cooked fish sticks, did you like them?

2,500- 25,001- 500,001
Rural 25,000 00,000 and over Tota
: ol aallins el o
85.2 89.9 8‘608 8805 8609
14.8 10.1 15,2 11.5 13,1
100,0 100.0 100.0 100.0 _192._0_
122 129 22l 182 657
during Cctober did you serve them?
2,500~ 25,001~ 500,001
Rural 25,000 500,000 and over Total
Z Z Z 4 z
21.2 20,7 31.7 25,5 25.7
22,1 31.0 25.7 28,6 27,0
11.5 10.3 9.5 9.9 10,2
11.5 7.8 5¢3 10.6 84k
1,9 2.6 1,6 - 1l.b
1.1 o9 o5 o6 o7
1.9 - .5 o6 N
- - 05 102 05
109 - 05 06 07
26,9 26,17 24,2 2.4 247
100,0 100,0 100,0 100,0 10040
—— ——
104 116 190 161 5T
2,500=- 25,001- 500,001
Rural 25,000 500,000 and over Total
z Z 4 Z %
3849 3844 3543 28,6 34.9
11.1 15.4 14.7 19,0 15.1
1.1 Te7 17.7 4.3 14,0
5.6 - 11.8 4.3 9.3
- 15.4 8.8 4.8
- 707 - 9.5
- - 209 -
- - 2.9 =
33.3 15.4 5.9 95
100,0 100,0 100,0 100,0
18 13 34 21
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SUMMARIES OF REPLIES TO QUESTICKS

Fish Stick Consumption

20,

Hes the use of frozen breaded pre-cooked fish sticks completely replaced the

serving of other fishery products?

Yes &« & ¢ ¢ e e e e e e e e e e
No L ] [ ] L] . L] [ ] L] Ll * & . ® L ] L ] ®

Not answered, etec . . . . . . .
TotBlS « & o & o « « » =

Number asked. . . . . . . . . .

2,500- 25,001- 500,001

Bural 25,000 500,000 and over Total

% ] & % 2
10,6 4.3 5.8 8.1 7.0
88.4 ok4,0 90.0 91.9 91.1
1,0 1.7 4,2 - 1.9
100,0  100.0 100.0 100.0  100,0

104 116 190 161 571

If "YES", what type fishery product(s) have the frozen breaded pre-cooked fish

sticks completely replaced?

The number of responses to this question was statistically
inadequate for a comparison of Rural and City Size groups.

21,

Has the use of frozen breaded pre-cooked fish sticks caused you to serve other

fishery products to a less extent?

!e s [ 3 L] L] L] . L] L ] L] . L]
No * L] [ . . . . - - . .
Not answered, etc . . .

Number asked, . . « . + . .

75

2,500- 25,001- 500,001
Bural 25,000 500,000 and over Total
4 2 2 Z 2
17.3 21,6 15.8 29.8 21.2
74,0 72.4 73.7 63.4 70,6
8.7 6.0 10.5 6.8 Bs2
100,0 100,0 100,0 100,0 100,0
104 116 190 161 571



SUMMARIES OF RFPLIES TO QUESTIONS
Fish Stick Consumption

21, Cont'd. If "YES" 6 what type fishery product(e) have the frozen breaded pre-
cooked fish sticks caused you to serve to & less extent?

2,500- 25,001- 500,001
Rural 25,000 500,000 and over Total

2 2 £ £

[

Fresh fish . . . . . .. .. . 16,6 16,0 20,0 37.5 25,7
¥rozen fish. . . .. . . . . . 16,6 12,0 26,6 14,6 17.4
Canned fish. . . . . . . . . . 5.6 8.0 13.3 6.2 8.3
Fresh shellfish. . . . . . . 5.6 4.0 - - 1.7
Frozen shellfish . . . 5.6 L.0 - - 1.7
Fresh fish and frozen fish .« 11,0 24,0 6.7 6.2 10.7
Presh fish and canned fish . . - 12.0 16,7 12.5 11.6
Fresh fish and fresh shellfish - - 2.1 .8
Frozen fish and canned fish. . - 8.0 6.7 8.3 6.6
Canned fish and canned shell-

fish e o . bl u.o - - .8
Fresh fish, frozen fish and

canned fish. « 5 & .. s 16,6 4,0 - L,2 5.0
Fresh fish, frozen fish fresh

shellflsh and frozen shell-

fiSh... e o o o @ 5.6 - - - .8
Fresh fish, fresh shellfish

and canned ghellfish . . « . - - - 2.1 .8
Frozen fish, frozen shellfish

and canned fish. . . . . . . - - - 2.1 .8

Fresh fish, fresh shellfish,

canned fish and canned

shellfish. . . . . . . 5.6 - - - .8
Fresh fish, fresh shellfish

frozen shellfish and canned

shellfish., . . . . . . . . . - L,0 - - .8
Fresh fish, frozen fish

frozen shellfish, canned

fish and canned shellfish, ., - - - 2.1 8
Fresh fish, frozen fish, fresh

shellfish, frozen shellfish

and canned shellfish , . . » - - 3.3 - .8
Frozen fish, canned fish,

fresh shellfish, frozen

shellfish and canned shell-

fish . . . ., . . o o 5.6 - - - 08
Fresh fish, frozen fish

canned fish fresh shellfish,

frozen shellfish and canned

shellfish. . . . . [ . [ [ * had - - 2.1 .8
No type given. . . . . . . . . 5.6 - 6.7 - 2,5

Totals. « « « ¢« ¢« « - . .« o 100,0 100,0 100,0 100,0 100,0
Number asked . o . o o o o . & 18 25 30 48 121



)

During the past year, have you served frozen breaded fish sticks
were purchased not cooked and had to be cooked before serving?

Yes o ¢« ¢ ¢ o o @
NOOOQOQQOO
Not answered, stc

Totals « «

NMber aSkedo o o

®

f "NO", why haven't you

SUMMARIES O REPLIES TO QUESTIONS

Fish Stick Consumption

tried them?

No particular reason « « . «

General aversion « « « o« o

Taste - does not like fish , o
Other preference - prefers
fresh or canned fish or
fresh shellfish. « « « « ¢« &«
Never tried or not familiar
with fish sticks . « « « .« &
Lack of cooking instructions .
Not available, , ¢ ¢ « o « o o
Health reasons - allergy,
doctor's diet forbids, etc
Too expensive. « « ¢« ¢ o o &

Religion . . . .
Other reasons. .

TotalSe «

Number asked . .

L]
[
e o e o L]
L] L ] L] . L ]

in your home that

2,500- 25,001- 500,001
Rural 25,000 500,000 and over Total
4 z 2 Z Z
9.6 11,5 8.9 9.7 9.8
83,1 81.2 85,6 85.8 84.0
7.3 Te3 5e5 Lo5 6e2
100,0 100,0 100,0 100,0 100.0
587 330 507 373 1,797
2,500- 25,001- 500,001
Rural 25,000 500,000 and over Total
Z £ 4 4 2
65.6 6843 6244 63.1 6L46
Tl 6.0 9.0 5¢3 7.2
1.0 1.1 Le2 2.5 2.3
8.8 13.8 12.5 15.0 12,1
7.6 6.0 5.3 L.7 6.0
.‘6 - 12 - 02
6.8 2.6 5.3 5.9 Sels
o6 1.1 o2 1.6 .8
1.2 o7 o7 o3 .8
- - o2 o3 .1
06 oh - 103 05
100.0 100,0 100,0 100,0 100,0
488 268 433 320 1,509
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SUMMARIES OF REPLIES TO QUESTIONS
Fish Stick Consumption

If you have served frozen breaded uncooked fish sticks, did you like them?

2,500~ 25,001- 500,001

Eu_%él 222_0& .‘»Q%.O_OL ﬁx_dz.w Tota
YeS e e o o o o s . . * ] e o o 9209 91‘07 88.9 7500 88.6
No. L ] L] [ ] L] [ ] L[] L ) L] L ] L L L] L] L] 7.1 5‘3 11.1 ﬂ M
Totals o o o o s o o o s 100,0 10050  100,0 1000 10040
Number askede o « o o« o o o o o 56 38 L5 36 175
If "YES", how many times during October did you serve them?
2,500~ 25,001- 500,001
Rural 25,000 500,000 and over Total
4 4 Z Z 4
ONCe o ¢ o ¢ o o o s« o o o 25.0 36.1 32.5 37.0 31.6
Twice. e o @ o6 o @ ¢ o o o & » 1902 803 2500 2202 1807
Three ti’nes. e e o . [ ] e o [ 3 906 n.l 10.0 7.5 9.7
Four times e o o o ¢ s o o o o 15.[‘» 208 - - 5.8
Five times . . . e o » 0o o o @ 308 - 205 - 109
Six times. o o ¢ o o o & e o o - - 25 -; 07
Eight timeso e o o o o o 8 ¢ o 2.0 et - - 07
No number given and none ., . . 25.0 L1.7 2745 33.3 3049
Totals ® o o 0 o & ¢ o o o 100 .O 100 .0 lCX).O 100 .0 100.0
NUNbe!‘ asked [ ] [ ] . L] . . [ L] o 52 36 w 27 155

If "NO", why didn't you like them?

The number of responses to this question was statistically

inadequate for a comparison of Rural and City Size groups.
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SUMMARIES OF REPLIES TO QUESTIONS
Fish Stick Consumption

las the use of frozen breaded uncooked fish sticks completely replaced the serving
of other fishery products?

2,500- 25,001~ 500,001
Rural 25,000 500,000 and over Total

F4 4 z Z Z
Y68 o o o o o 6 5 5 6 & & o o o 21,2 8.3 10,90 3.7 12.3
NOe ¢ ¢ ¢ ¢ s ¢ 0 ¢ 0606606006 75.0 91.7 87.5 960 8508
Not answered’ etc e O o o o o o o 3.8 - 2.5 - 109
Totals ¢« ¢« ¢ ¢ ¢ ¢ 6 ¢ ¢ o o 100,90 10040 100,0 10000 100.0
Number askede ¢« o « ¢ o ¢ ¢ o o o 52 36 40 27 155

If "YES", what type fishery product(s) have the frozen breaded uncooked fish sticks
completely replaced?

The mumber of responses to this question was statistically
inadequate for a comparison of Rural and City Size groups.

Se
jas the use of frozen breaded uncooked fish sticks caused you to serve other fishery
products to a less extent?

2,500- 25,001~ 500,001
Rural 25,000 500,000 and over Total

Z 4 4 4 z
Yes ® © o6 © © o © o o o & o o o o 2102 25.0 705 7oh 16.1
Noooooooo.o.oooooo 51.9 7202 8205 9206 71.6
Not answered, etC o« « « « « « o o 2649 2,8 10,0 - 12,3
Totals e © ® o @ o o ¢ o o o 100.0 10000 loooo loooo 100.0
Number askede o« o « o o o o o + o 52 36 4O 27 155

£ "YES", what type fishery product(s) have the frozen breaded uncooked fish sticks
caused you to serve to a less extent?

The number of responses to this question was statistically
inadequate for a comparison of Rural and City Size groups.
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SUMMARIES OF REFLIES TO QUESTIONS

Fish Stick Consumption

* you have served both frozen pre-cooked breaded fish sticks and frosem uncooked
breaded fish sticks, which do you prefer?

2,500- 25,001~ 500,001

Rural 25,000 00,000 over Total
iiii"__yi_—T

Prefer pre=cooked « « « o « o « o k2.1 29.4 34.7 50,0 39.6
Quicker served o« « o + o .« @ 42,1 29.4 30.4 50,0 38.3
No particular reason . . . . - - Le3 - 1.3
Prefer uncooked o © o o @ o o o 21.1 23.5 26.2 27.3 24.6
Better tasts e o o o o o o o 15.8 17.6 13.1 13.3 1‘0.8
More crisp ¢ o ¢ o o o o o o 503 5.9 - 9.1 h.q
Other reasons. . « « « o o & - - 13.1 Leb 4.9
No particular preference, o « o o 36.8 47.1 39.1 22,7 35.8
TOtala e o ¢ o o o © o o o o 100.0 1%.0 lm.o 100.0 lw.o
Number of answers , ., . . ¢« o o » 19 17 23 22 81
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SUMMARIES OF REPLIES TO QUESTIONS
Fish Stick Consumption

27,
If you have served either frozen pre-cooked breaded fish sticks or frozen uncooked
breaded fish sticks, did the package adequately describe the contents, manner in
which to prepare, and suggested recipes?

2,500- 25,001- 500,001
Rural 25,000 500,000 and over Total

E 2 Z 2 &
Yes ® e o ¥ o6 o o o o o 8 ° o o O 890“v 9507 96i7 9306 9#01
No. e o o e @ &6 ¢ ¢ & & o o o o o 10.6 LQB 3‘3 6.l+ 5‘9
Totals « ¢ ¢« ¢ ¢ ¢ ¢ ¢ ¢« s o« 1000 100.0 10040 100,0 100,0
Number of answers « « o « o o o o 141 140 213 172 666

If "NO", how could the above (next preceding) be improved?

The number of responses to this question was statistically
inadequate for a comparison of Rural and City Size groups.

28,
How much breading do you like on breaded fish sticks?

2,500- 25,001- 500,001

Rural 25,000 00,000 _a_ntdgover Total
z 3 Z z

Heavy breading o o« o o « o ¢ o « o 9.7 12.0 10.5 10,2 10,6
Madium breading. « « « o o« o« s« o« o 77.8 7842 79.1 76.8 78,0
Thin breading. L ] e o o o e o o o [ 12.5 9'8 10.“ 13.0 ll.h
Totals. [ ] L] e L] [ ] L] . * * ® L] loo.o 100.0 loo.o lw.o lw.o
Number Of answerse o « o o « ¢ o o 144, 142 220 177 683
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29,
Sizes of breaded fish sticks
Appendix for sizes.)

Largest . . .
Next largest.,
Smallest. « ¢« ¢ o o ¢ o

L]
L
L]
°
*®

L]
®
[ ]
L]
*

Totals o« ¢ ¢ ¢« o o

Number of answers . . .

LargQSt o o o o 0 o o o
Next largest.
Smalleste ¢« ¢« ¢ ¢ o o &

Totals ¢ ¢ ¢ o o o

[ ]
L]
L]
[ ]
L J

Number of answers ., «

SUMMARIES OF REPLIES TO QUESTIONS

Fish Stick Consumption

preferred, (See Question 29 of Questionnaire in

FIRST CHOICE
2,500- 25,001~ 500,001
Rural 25,000 00,000 and over Total
e o @ o o 51406 5701 5“‘0 55‘8 5502
e o o s ® 40.9 4.4 /% § hl.1l 42,1
L] * L ] L J [ ] l‘-.s 1.5 1.9 3.1 2.7
e o o o o 100,00 1000 100,0 100,0 100,0
e o e o o 132 133 213 163 641
SECOND CHOICE
2,500= 25,001 500,001
Rural 25,000 500,000 and over Total
2 z z 2 .
e e 0 0 0 31,8 27.8 33.6 29,9 31.1
* e 0 0 0 58.1 5945 5342 53.9 55.7
¢ e o s o 10.1 12,7 13,2 16.2 13,2
e o o o e 100,0 100,0 100,0 1000 100,0
R .. 126 205 154 614
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SUMMARIES OF REPLIES TO QUESTIONS

Fish Stick Consumption

30,
What size package of breaded fish sticks do you prefer?

2,500- 25,001~ 500,001
Rural 25,000 500,000 and over Total

2 2 2 2 z
8 02. e o © & © & ¢ o o o & o o o 2’#00 16.5 18.0 11.6 1703
10 Ol ® © & o ¢ o o o o ® © O o o 3001 320‘0 3302 30.6 3107
12 0Z%, ¢ ¢ ¢ o 6 06 060 00 0 0 0 39.7 46.8 46.1 7.9 45.3
J6OF 5 0 5 s % o8 6 s 5 8 & ° hel 306 o9 6ol4 306
210 OZ ¢ ¢ ¢ ¢ ¢ ¢ 06 6 06 06 0 0 0 o - - - 06 02
Others (size not given) . + o o & - o7 o9 o6 o6
Don't KnowWe o « ¢ ¢ o s ¢ o o o o 2,1 - o9 2.3 103
Totals ¢ ¢ ¢ ¢ ¢ ¢ ¢ o o @ . 100,0 100.0 100,0 100,0 100.0

Number of answers « o« « « « o o o 146 139 217 173 675

# Although a 12-ounce package is not known to be produced, nevertheless respondents
expressed their preference as indicated,
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SUMMARIES OF REPLIES TO QUESTIONS
Fish Stick Consumptjon

3.

Do you prefer fish sticks to be not

seasoned?

Not seasoned ¢« « « o « o o o
Moderately seasoneds « « o«
High.ly seasoned. . ¢ o o o o

TotalsSe o o« ¢« o o o o o

Number of alBWersSye ¢ o o o o

3.<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>