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HOW TO BORROW FILMS 

1. Send your request early--at least one month before the date you want to show 
he film. Give an alternate date if you can, because the film may already be booked 
or the first date. Give a second choice, or, if you want us to select a substitute, state 
he purpose for which the film is to be used, 

2. Give the exact address to which the film is to be shipped. Shipments are made 
?arcel post prepaid, unless specific instructions from the user ask for other service. 

3. There is no cha:r:ge for the use of films, but the borrower agrees to be 
responsible for damage caused by dirty or faulty projectors or careless handling. 

4. Films are loaned with the understanding that there shall be no admission fees 
charged. A free-will offering to defray expenses is not considered a violation of the 
regulations affecting free films. 

5. Sound films must not be run on silent projectors. 
6. Return the film on the reel on which it was sent to you. Rewind carefully. 
7. Prepay return postage and insure shipment. Check with your post office or ex­

ress company for correct rates on r e turn shipments so that films will not be delayed. 
8. Be sure to fill in and return the attendance report card furnished with each 

film. 
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ff FISHING FIVE GREAT LAKES" 
16-mm.; sound; color; available for television upon 

advance application 

Showing time: 28 minutes 

Audience: General ; schools at all levels; all 
adult groups. 

Subject: Depicts the Great Lakes in transition. The 
heartland of the United States--a place to 
work and play--is shown in this film. 
Special emphasis is placed on the methods 
and problems of the commercial fisher­
men and the measures being taken to 
help solve their problems. 
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;PONGE-TREASURE FROM 
m.; sound; color; available for television upon 
ldvance application 

ing time: 14 minutes 

ence: General; schools at all levels; all adult 
groups. 

~ct: The story of the natural sponge industry of 
Tarpon Springs, Fla. Underwater sequences show 
"hard hat diving for sponges." The "silent" sponge 
auction, the "Blessing of the waters " and the dive 
or the Golden Cross are among the colorful events 
epicted. The picture also contains information on 

the biology and uses of natural sponge. 

THE SEA" 

3~ . .. ~ .. ~ .-\ ,:.:'- .; ~' ..•.. : .. 
. .. . :Jt':.~ ', .~' . ' ( ,I' " 

~. • • • .1 ~'" ~ 

3 



- CATCH TO CAN" 
l6-mm.; sound; color; avallabl for television upon 

advance application 

Showing time: 14 minutes 

Audience: General; schools at all levels; all adu lt 
groups 

Subject: Complete life cycle of salmon; three 
methods of catching, and in- plant canning 
scenes 

Second salmon film "Take A Can of Salmon " may be 
shown with "Salmon - Catch To Can " as one con­
tinuous motion picture; 28 minutes for both films . 
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ffT AKE A CAN OF SALMO 
1 mm. ; sound; color; available for television upon advanc 

application 

howin tim : 14 minutes 

Audi n : Gen ral; schools at all 1 v Is; all adu lt roups. 

t· A ttr tlve almon m al in six typical 
Am ri an itl - old hin se r ip and outdoor 

00 r in IUded . 
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ffFISH COOKERY WITH SAVOIR ' 
16-mm.; sound; color; available for television 

upon advance application 

Showing time: 14 minutes 

Audience: Housewives! home economics classes, 
general audiences 

Subject: Unique in presentation, Monsieur Henri 
Savoir, special emissary of providence, an 
imaginary and imaginative master of fish 
cookery, gives pertinent aid to the perplexed 
housewife. 
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~~OUTDOOR FISH COOKERY" 
... mm.; sound; color; available for television upon advance 

application 

lowing qme: 28 minutes 

udience: General; special interest to those interested in 
cooking out-of-doors 

bject: Age-old and modern out-of-doors fish cookery in 
the United States. Salmon bake in Pacific Northwest; 
Virginia oyster roast; New England clambake; ice fish­
ing and cooking perch in Michigan; mullet smoking in 
Florida; fish fry in Ohio; shrimp boil in Louisiana; 
a lobster boil in Maine; and a Carolina pine bark stew. 



ffSARDINES FROM MAINE 
DOWN EAST STYLE" 

16-mm.; sound; color; available for television upon 
advance application 

Showing time: 14 minutes 

Audience: General, useful in schools at all levels 

Subject: Catching, processing, buying, c ooking, and 
serving Maine sardines for picnics, lunches, 
dinners. Use all over the country - the year 
round. 
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ffiT'S THE MAINE SARDINE" 

6-mm.; sound; color; available for television upon 
advance application 

,howing time: 20 minutes 

\udien e: General, useful in schools at all levels 

iubje t: olorful methods of aprurin and processin 
sardines. 

First prize, Publi R lations ate or , Tenth Annual 
Exhibition of Cinemato raphi Art, eni e , Ital . 

- '-



ffFLAVOR OF MAINE" 

16-mm.; sound; color; available for television upon 
advance application 

Showing time: 14 minutes 

Audience: General 

Subject: Supplements the films It's the Maine Sardine 
and Sardines from Maine-Down East Style. Artis­
tically depicts the whole Maine sardine industry. 
Three methods of capture, processing and various 
methods of serving are pictured. 
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~~SHRIMP TIPS 
FROM NEW ORLEANS" 

mm.; sound; color; available for television upon advance 
application 

,wing time: 14 minutes 

:lience: General, enjoyed by gourmets 

)ject: Several New Orleans shrimp recipes are prepared, 
showing influence of foreign countrie s upon New Orleans 
eating habits; recipe book of same title available from: 

Superintendent of Documents, 
Government Printing Office, 
Washington, D.C. 20402 
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ffSH RIMP PLEASE" 
16-mm.; sound; color; available for television upon 

advance application 

Showing time: 21 minutes 

Audience: General, in school ~ at almost all levels 

Subject: Methods used by the Louisiana and Missis­
sippi shrimp industry to make shrimp available 
for tables all over the United States. Shows: 
catching and exploring for shrimp; shrimp 
processing, including freezing, breading, drying, 
canning; and information on how to purchase, 
prepare, and serve shrimp. 
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OUTBOARD FISHERMAN U.S.A." 

- mm.; sound; color; available for television upon 
advance application 

owing time: 27 minutes 

ldience: General 

Ibject: How small, independent, commercial fisher­
men, using outboard motors, contribute to the 
national economy. Contains scenes from 10 areas 
in the United States and Alaska and shows the catch­
ing of 10 different species of fish and shellfish with 
various fishing techniques. 



~~FRESH OUT OF THE WATER" 

16-mm.; sound; color; available for television upon advance 
application 

Showing time: 14 minutes 

Audience: General, useful in schools at all levels 

Subject: Starts underwater and traces the capture, process­
ing, retailing, cooking, and serving of commercial varie­
ties of fish and shellfish, and the care taken to preserve 
the nutritional value . 
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~~FOOD FOR THOUGHT" 

-mm.; sound; color; available for television upon 
advance application 

lowing time: 15 minutes 

Jdience: School lunch managers, Parent Teachers 
Associations, and classrooms 

bject: Effective planning, purchasing, preparing, 
displaying, and serving techniques used in the 
school lunch program. 
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ffFISH ERY PRODUCTS 
STANDARDS'~ 

16-mm.; sound; color; available for televi sion 
upon advance application 

Showing time: 14 minute s 

Audience: Home economics classe s , food proc­
essors, and housewives 

Subject: The importance of maintaining the quality 
of fish products, with the production of fish 
sticks as an example. 
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rpACIFIC HALIBUT FISHING" 

mm.; sound; color; available for te levision upon advance 
application 

lwing time: 16 minutes 

dience: General 

oject: Fishing method used in the North Pacific halibut 
fishery with additional pictures of vessels on fishing 
grounds off Alaska. 
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~~THE STORY OF MEN HADE 

l6-mm.; sound; color; available for television upon 
advance application 

Showing time: 20 minutes 

Audience: General, but especially useful in schools, 
and for farm and sportsmen groups 

Subject: The story of the menhaden fishery, one of 
the oldest and largest fisheries in the United 
States; showing the uses, methods of capture, 
and processing of the fish. 

18 

, , 



ffCATCHING FILLETING 
PACKAGING" 

nm.; sound; black and white; not cleared for television 

I{ing time: 11 minutes 

ience: Schools and adult groups 

ject: Modern method of catching bottom fish by means 
of an otter trawl; also the processing, filleting, pack­
aging, and freezing of fish for market. 



tt HOW TO FILLET FISH" 

l~mm.; sound; blac and white; not 1 
television 

Showing time: 11 minutes 

Audience: Fllleters, manual skill classes , sports 
fishermen, restaurant personnel, and hous -
wives who purchase whole fi sh 

Subject: Teaching film on how to fillet both round­
fish and flatfish; step-by- step procedure using 
animation to clarify the processes. 
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~~RET AILING FISH" 

16-mm.; sound; color; not cleared for television 

Showing time: 20 minutes 

Audience: Fish retailers, housewives, home eco­
nomics classes 

Subject: Operation of retail fish stor~--selecting, 
handling, displaying, and merchandising fresh and 
frozen fish. 

-Sl 
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ttBASIC NET MENDING" 

16-mm.; sound; color; not cleared for television 

Showing time: 16 minutes 

Audience: Fishermen, handicraft groups 

Subject: Teaching film, showing basic procedures 
and equipment used in mending a hole in a net. 
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ttWATERME N, OF CHESAPEAKE" 
I- mm. ; sound; color; available for television upon 

advance application 
lowing time: 28 minutes 

udience: General 

lbject: Shows the impact of the Bay and its resources 
on a large segment of America, from early days 
to the present. Activities of fishermen in their 
harvest of clams, oysters, crab, flounder, are 
portrayed. Highlights include America's only sail­
powered oyster fleet, the crab derby at Crisfield, 
Md., and the wild pony penning at Chincoteague, Va. 
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COMING ATTRACTIONS 

-Tentative Titles-

"MULLET FOR MILLIONS" 

"MENHADEN MAGIC" 

"TROUT TO ORDER" 

"ESTUARY" 

GPO 901.334 



Created in 1849, the Department of the Interior--a depart­
ment of conservation--is concerned with the management, 
conservation, and development of the Nation's water, fish, 
wildlife, mineral, forest, and park and recreational re­
sources. It also has major responsibilities for Indian and 
Territorial affairs. 

As the Nation's principal conservation agency, the De­
partment works to assure that nonrenewable resources are 
developed and used wisely, that park and recreational re­
sources are conserved for the future, and that renewable 
resources make their full contribution to the progress, pros­
perity, and security of the United States--now and in the 
future. 



BUREAU OF COMMERCIAL FISHERIES 
UDIO·VISUAL SER ICES 

1815 NORTH FORT MYER DRI E 
ARLINGTON, VIRGINIA 22209 

OFFICIAL BUSINESS 
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